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Note to users 


The Consumer Price Index is published monthly and is not subject to revisions. 
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Highlights 


pA RSE RA SA ST LL a CE 


- At the national level, the average change in consumer prices in July 2007 compared with July 2006 remained 
at 2.2% for the fourth consecutive month. At the provincial level, consumer prices in Alberta posted the largest 
slowdown since October 2003. 


Chart 1 
Percentage change in the consumer price index and major components (not seasonally adjusted) from the same 
month of the previous year, Canada 


percentage change 
5.5 
5.0 
4.5 
4.0 
3.5 
3.0 
he 
2.0 
15 
1.0 
0.5 
0.0 


<<< All-items 


qu A\|-items excluding energy 


2001 2002 2003 2004 2005 2006 2007 


Source(s): CANSIM table number 326-0020. 
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Analysis 


At the national level, the average change in consumer prices in July 2007 compared with July 2006 remained at 2.2% 
for the fourth straight month. 


Higher costs associated with owned accommodation (+4.8%) remained the main source of upward pressure on the 
Consumer Price Index (CPI) for the fourth consecutive month. Higher food prices (+2.8%) also contributed to the 
rise in consumer prices. Conversely, the decline in prices for gasoline and for computer equipment and supplies 
mitigated the average rise in consumer prices. 


The all-items index excluding energy rose by 2.5% in July 2007 compared with the same month of the previous 
year, an increase that surpassed the one observed in June (+2.2%). The shelter component exerted strong upward 
pressures on this index. 


The Bank of Canada’s core index, used to monitor the inflation control target, rose by 2.3% between July 2006 and 
July 2007 after posting a 2.5% increase in June. The rise in homeowners’ replacement accounted for most of this 
increase. 


Consumer prices rose by 0.1% between June and July 2007, compared to a 0.2% drop the previous month. Higher 
prices for a number of components, such as women’s clothing, traveller accommodation, as well as rise for mortgage 
interest cost, were largely offset by lower prices for motor vehicle purchases and leases, natural gas and fresh 
vegetables. 


Both the all-items index excluding energy and the core index rose by 0.1% between June and July 2007. These 
indexes were unchanged between May and June. 


Twelve-month change: Owned accommodation remains major contributor for the fourth 
straight month 


Consumer prices increased by 2.2% in July 2007 compared with July 2006. This is the fourth consecutive month 
a 2.2% rate of growth has been posted. 


The rise in the Consumer Price Index (CPI) was mainly due to the increase in costs associated with owned 
accommodation and, to a lesser extent, food. 


The combination of falling prices for gasoline, computer equipment and supplies, and natural gas partially offset the 
rise in consumer prices. 


The dominant effect of costs for owned accommodation on the growth in consumer prices over 12 months persisted 
for a fourth straight month. The growth in mortgage interest cost was 6.0% between July 2006 and July 2007. An 
increase of such magnitude had not been observed since December 2000. While mortgage interest cost had mainly 
been stimulated by the growth in new house prices for the past several months, in July it was largely driven by an 
increase in interest rates. The change in the all-items CPI without mortgage interest cost between July 2006 and 


July 2007 was 1.9%. 


Homeowners’ replacement cost was also a significant contributor to the increase in the CPI in July. This component, 
which represents the worn-out structural portion of housing and is estimated using new housing prices (excluding 
land), increased by 6.2%, while growth in this component was 6.1% the previous month. This was the second 
consecutive increase for this component, which had been showing signs of weakening over the previous eight 


months. 
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Again with regard to shelter, higher property taxes (3.0%) and rents (1.6%) also had a significant influence on the 
all-items index. 


In July 2007, consumers spent 2.7% more than in July 2006 for food purchased at grocery stores. This increase 
came mainly from prices for meat (+4.9%), dairy products (+3.9%) and cereal products (+2.8%). Prices for restaurant 
meals also increased (+3.6%). 


Chart 1 
Percentage change in the food index from the same month of the previous year, Canada 
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Source(s): CANSIM table number 326-0020 


In spite of these increases, Canadians were also able to take advantage of a 3.7% drop in fresh fruit prices at the 
grocery store in July 2007 compared with July 2006. 


The 2.8% drop in gasoline prices accounted for most of the dampening effect on the rise in consumer prices. Lower 
gasoline prices were recorded in all provinces except for the Prairies, and Newfoundland-and-Labrador. 
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Chart 2 
Evolution of the gasoline price index, Canada 
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Source(s): CANSIM table number 326-0020. 


Natural gas prices were down by 3.2% in July. Prices for this component had increased by 1.9% in June 
after 11 months of consecutive reductions. In July, decreases were recorded in all provinces but Saskatchewan, 
Quebec, and British Columbia. 


The downward trend in prices for electronic goods as a result of technological progress continued to moderate the 
increase in the CPI. Consumers enjoyed a drop in prices of 17.7% for computer equipment and supplies and of 8.6% 
for video equipment. 


Owned accommodation cost slows down in Alberta 


The increase in consumer prices was between 1% and 2% for all provinces except Alberta (+5.0%), Saskatchewan 
(+3.2%), Manitoba (+2.2%) and New Brunswick (+2.2%). In June, Alberta posted a 12-month increase of 6.3 %. 
This slowdown in the growth of the CPI in Alberta was the most substantial posted in that province since 
October 2003. Under the influence of rising mortgage interest costs and homeowners’ replacement cost, the cost of 
owned accommodation rose by 13.9% in Alberta, the smallest increase recorded since May 2006. The slowdown 
in shelter costs, compared with June, is essentially related to the slowing growth in homeowners’ replacement cost. 
The latter increased by 17.8% in July, down from the 23.6% rise posted in June. 


In Saskatchewan, the 15.2% increase in the cost of owned accommodation came mainly from the leap in 
homeowners’ replacement cost (+37.7%), which surpassed the 31.8% climb recorded in June. The increase In 
average prices posted in Saskatchewan for this component was higher than that in Alberta for the second month 
in a row. 


The smallest increases in the CPI were observed in Newfoundland and Labrador (+1.0%), Prince Edward Island 
(+1.3%) and Quebec (+1.3%). In these provinces, the increase in prices was largely due to mortgage interest cost. 
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From June to July 2007: Moderate growth in the CPI 


On a monthly basis, average prices rose by 0.1% between June and July 2007 after dropping by 0.2% the previous 
month. The upward pressure from women’s clothing, traveller accommodation and mortgage interest cost was 
largely offset by lower prices for motor vehicle purchases and leases, natural gas and fresh vegetables. 


Women’s clothing prices climbed by 4.0% in July following a 4.3% downturn in June. 


Prices for traveller accommodation posted a 4.6% increase between June and July. Although this increase is lower 
than the one posted during the same period last year (+5.8%), it is in line with the shifts in prices regularly observed 
during the peak tourist season. 


Mortgage interest cost rose by 0.8% in July, up from the monthly increases of 0.4% recorded over the past six 
months. The acceleration in July was mainly the result of the increase in mortgage interest cost. A similar increase 
has not been observed since August 1994. 


Consumers were able to purchase and lease motor vehicles for 1.6% less than in June following a decrease of 0.3% 
over the preceding month. Such downward movement is common during this period of the year when discounts are 
offered to reduce inventories of the current year’s models. 


The 4.6% drop in natural gas prices also mitigated the monthly increase in the CPI. The decline observed in July is 
related to the price decreases posted in Alberta (-15.3%), Ontario (-3.3%) and Quebec (-1.7%). 


Consumers spent 5.6% less for their fresh vegetables in July, compared with the previous month. This decrease Is 
seasonal and reflects the arrival of local harvests in grocery stores. 


Twelve-month change: The core index slows down 


The core index, as defined by the Bank of Canada, rose by 2.3% in July 2007 over July 2006. This was less than 
the 2.5% increase reported in June. July’s increase was primarily driven by homeowners’ replacement cost. 


On a monthly basis, the core index rose by 0.1% after remaining unchanged in June. 


The core index is obtained by removing the effect of the changes in indirect taxes from the all-items CPI from which 
the eight most volatile components identified by the Bank of Canada have been excluded. These volatile components 
are fruit, fruit preparations and nuts; vegetables and vegetable preparations; mortgage interest cost; natural gas; 
heating oil and other fuels; gasoline; inter-city transportation; and tobacco products and smokers’ supplies. 


The energy price index falls 


The energy price index fell by 1.7% between July 2006 and July 2007 after rising by 1.2% in June and 1.6% in 
May. This was the first decline in this index since January 2007, and is largely attributable to lower gasoline prices 
(-2.8%). The 3.2% drop in natural gas prices and the 1.6% decline in prices for heating oil and other fuels also 
exerted downward pressure on this index. The 1.5% growth in electricity prices and a 2.2% increase in prices for 
fuel, parts and supplies for recreational vehicles mitigated the drop in this index. 


The energy index was down by 0.4% between June and July 2007, less than the 1.3% slide observed between 
May and June 2007. This decrease stemmed from the combined effect of falling prices for natural gas (-4.6%) and 


gasoline (-0.1%). The 1.2% growth in electricity prices helped to mitigate the effect of these changes on the increase 
in the energy index. 
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The twelve-month rise in the services index accelerates as a result of owned 
accommodation prices 


Prices for services rose 3.7% between July 2006 and July 2007 following a 3.3% growth the previous month. This 
growth is largely the result of the increase in mortgage interest cost (+6.0%) and homeowners’ replacement cost 
(+6.2%). 


Prices for services rose by 0.4% between June and July 2007, up slightly from the 0.3% growth posted the previous 
month. This increase stemmed mainly from the upswing in mortgage interest cost. The cost of this service rose 
by 0.8% between June and July 2007 following a 0.4% growth the previous month. 


The goods index increased by 0.5% between July 2006 and July 2007, down from the 0.9% rise observed the 
previous month. The rise in prices for non-durable goods (+0.9%) and semi-durable goods (+0.7%) more than offset 
the fall in prices for durable goods (-0.5%). The deceleration in the growth of the goods index came mainly from 
gasoline prices. The growth in gasoline prices advanced by 1.7% in June, a major turnaround compared to the 2.8% 
drop reported in July. 


The upward pressure on the price index for non-durable goods came mainly from food purchased in stores. If these 
goods were excluded, the price index for non-durable goods and the goods index would have respectively slipped 
by -0.2% and -0.3%. Prices for the food component rose by 2.7% in July 2007 compared with July 2006. Meat 
(+4.9%) made a substantial contribution to the growth in prices for food purchased in stores. The 5.4% increase in 
cigarette prices also exerted a substantial upward pressure on the non-durable goods index. 


The rise in prices for semi-durable goods (+0.7%) also sustained the growth in the goods index following a 1.1% 
drop the previous month. This reversal can mainly be explained by the fact that average prices for women’s clothing 
rose by 1.1% in July 2007, compared with July 2006 after dropping by 2.1% the previous month. 


The 0.5% decrease in prices for durable goods followed in the wake of 14 consecutive monthly decreases in this 
index. The 17.7% decrease in prices for computer equipment and supplies was primarily responsible for the decrease 
of this aggregate in July. 


The goods index fell by 0.3% between June and July 2007. The combination of falling prices for non-durable goods 
(-0.4%) and durable goods (-0.9%) surpassed the growth in prices for semi-durable goods (+1.1%). The downturn in 
prices for durable goods was mainly driven by the decrease in prices for motor vehicle purchases (-1.7%). The 4.6% 
drop in natural gas prices during this period played a major role in the decrease in the price index for non-durable 
goods. 


The seasonally-adjusted CPI remains unchanged between June and July 


The increase in four of the eight main components of the CPI was entirely offset by the decrease in three 
components. The all-items index thus remained unchanged between June and July 2007.The components that 
exerted upward pressures were clothing and footwear (+1 8%), alcoholic beverages and tobacco products (+0.5%), 
shelter (+0.2%) and household operations and furnishings (+0.2%). Decreases in transportation (-0.6%), health 
and personal care (-0.3%) and food (-0.1%) cancelled out the upward pressure from the other components. The 
price index for recreation, education and reading remained unchanged during this period. 


The seasonally-adjusted core index, as defined by the Bank of Canada, increased by 0.2% between June and 
July 2007. 
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Chart 3 
Percentage change in the consumer price index (not seasonally adjusted) from the same month of the previous 


year, Canada, 2002=100 


percent change 
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Source(s): CANSIM table number 326-0020. 


Chart 4 
Percentage change in the all-items index from previous month Canada, provinces, Whitehorse, Yellowknife and 
Iqaluit, 2002=100 
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Chart 5 


Percentage change in the all-items index same month from previous year Canada, provinces, Whitehorse, Yellowknife 
and Iqaluit, 2002=100 
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Selected summary tables from Statistics Canada 


Consumer Price Index, by province (monthly) 


Consumer Price Index, by city (monthly) 


Consumer Price Index, food, by province (monthly) 

* Consumer Price Index, shelter, by province (monthly) 

* Consumer Price Index, household operations, furnishings and equipment by province (monthly) 
* Consumer Price Index, clothing and footwear, by province (monthly) 

* Consumer Price Index, transportation, by province (monthly) 

* Consumer Price Index, health and personal care, by province (monthly) 

* Consumer Price Index, recreation, education and reading, by province (monthly) 

* Consumer Price Index, alcoholic beverages and tobacco products, by province (monthly) 
* Canada: Economic and financial data 

* Consumer Price Index, provinces 

* Consumer price index, historical summary, by province or territory 

* Gasoline and fuel oil, average retail prices by urban centre (monthly) 

* Food and other selected items, average retail prices (monthly) 

* Gasoline and fuel oil, average retail prices by urban centre 

- Food and other selected items, average retail prices 

* Consumer Price Index, food, by province 

* Consumer Price Index, shelter, by province 

* Consumer Price Index, household operations, furnishings and equipment, by province 
* Consumer Price Index, clothing and footwear, by province 

* Consumer Price Index, transportation, by province 

* Consumer Price Index, health and personal care, by province 

* Consumer Price Index, recreation, education and reading, by province 

* Consumer Price Index, alcoholic beverages and tobacco products, by province 

« Inter-city indexes of consumer price levels 


* Consumer Price Index, by city 
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* Consumer Price Index, historical summary 
* Selected economic indicators, Canada and United States (monthly and quarterly) 
* Education price index, by provinces 


* Economic indicators, by province and territory (monthly and quarterly) 


For further reading 


Detailed information on the methodology and concepts of the CPI is contained in The Consumer Price Index 
Reference Paper, Updating Based on 1992 Expenditures, (Occasional), catalogue no. 62-553-X. 


Information regarding the Household Spending Survey is contained in Spending Patterns in Canada, 2005, 
catalogue no. 62-202-X. 


A brief non-technical document entitled Your Guide to the Consumer Price Index (Occasional) catalogue 
no.62-557-X answers the frequently asked questions about the construction and use of the CPI. 


For further information, contact the Consumer Prices Section, Prices Division, Statistics Canada, Ottawa, Ontario 
K1A OT6 (613-951-9606), or you can also search through the Statistics Canada catalogue which lists all current 
products and services available from Statistics Canada. 
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Table 1 
The Consumer Price index and major components, 1 Canada 


CANSIM Relative 2 Indexes Percentage change 
vector importance July 2007 from 
number July 2007 ~— June 2007 July 2006 = June 2007 July 2006 
a I te ee a EE ee ee 
2002=100 
All-items (v41690973) 100.0 112.0 111.9 109.6 0.1 22 
Food (v41690974) 17.0 112.3 112.6 109.2 -0.3 2.8 
Shelter (v41691050) 26.6 117.0 116.8 tASeZ 0.2 3.4 
Household operations, furnishings and equipment (v41691067) Wei 103.2 103.0 101.4 0.2 1.8 
Clothing and footwear (v41691108) 5.4 94.6 93.1 93.5 1.6 1.2 
Transportation (v41691128) 19.9 118.5 119.2 118.3 -0.6 0.2 
Health and personal care (v41691153) 47 107.5 107.9 105.7 -0.4 {LTA 
Recreation, education and reading (v41691170) WAZ 103.0 102.5 101.3 0.5 leg 
Alcoholic beverages and tobacco products (v41691206) Sal 126.0 WAST 121.5 0.2 SUT 
All-items (1992=100) (v41713403) Soo (SB 130.5 0.1 Dal 
Special aggregates 
Goods (v41691222) 48.8 108.6 108.9 108.1 -0.3 0.5 
Services (v41691230) Sil? tlSes 114.8 ate 0.4 Sel 
All-items excluding food and energy (v41691233) TESHLG} 109.1 109.0 106.5 0.1 2.4 
Energy (v41691239) 9.4 139.6 140.1 142.0 -0.4 -1.7 
All-items excluding gasoline (v41693245) Coil 110.4 110.3 107.8 0.1 2.4 
All-items excluding shelter, insurance and financial 
services (v41693246) 69.9 109.1 109.1 107.5 0.0 deo 
Core consumer price index (CPI) (Bank of Canada 
definition) 3 (v41693242) 82.7 110.0 109.9 107.5 0.1 72: 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
Table 2 
The Consumer Price Index, 1 provinces, Whitehorse, Yellowknife and Iqaluit2 
CANSIM Indexes Percentage change 
vector July 2007 from 
number i 
uly 2007 June 2007 July 2006 June 2007 July 2006 
2002=100 
Newfoundland and Labrador (v41691244) 111.6 111.9 110.5 -0.3 1.0 
Prince Edward Island (v41691379) 114.0 114.1 AIS -0.1 ile} 
Nova Scotia (v41691513) 113.0 113.0 Aides: 0.0 15 
New Brunswick (v41691648) qe 112.1 109.7 0.0 Jape 
Quebec (v41691783) 110.6 110.7 109.2 -0.1 fle 
Ontario (v41691919) dilidet AANA 109.0 0.0 1-9 
Manitoba (v41692055) 24 Aa 109.7 0.4 De 
Saskatchewan (v41692191) Adlises alert 109.8 0.2 3.2 
Alberta (v41692327) 119.1 118.8 113.4 0.3 5.0 
British Columbia (v41692462) 110.5 110.3 108.8 0.2 1.6 
Whitehorse, Yukon Territory (v41692598) 110.7 109.7 NOTES 0.9 3.0 
Yellowknife, Northwest Territories (v41692722) ES ate: 107.8 -0.1 3.4 
Iqaluit, Nunavut (Dec. 2002=100) (v41713432) 108.9 108.0 104.8 0.8 So 


LE ————— 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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reer eee 


Table 3-1 


The Consumer Price Index and major components, selected sub-groups and special aggregates, 1 Canada — Food 2 


ee ee 


All-items 
Food 


Food purchased from stores 
Meat 
Fresh or frozen meat (excluding poultry) 
Fresh or frozen beef 
Fresh or frozen pork 
Fresh or frozen poultry meat 
Fresh or frozen chicken 
Processed meat 
Ham and bacon 
Other processed meat 
Fish, seafood and other marine products 
Fish 
Fresh or frozen fish (including portions and fish sticks) 
Canned and other preserved fish 
Dairy products and eggs 
Dairy products 
Fresh milk 
Butter 
Cheese 
Ice cream and related products 
Eggs 
Bakery and cereal products (excluding infant food) 
Bakery products 
Bread, unsweetened rolls and buns 
Biscuits 
Other bakery products 
Cereal products (excluding infant food) 
Rice (including rice-based mixes) 
Breakfast cereal and other grain products (excluding infant food) 
Pasta products 
Flour and flour based mixes 
Fruit, fruit preparations and nuts 
Fresh fruit 
Apples 
Oranges 
Bananas and plantains 
Other fresh fruit 
Preserved fruit and fruit preparations 
Fruit juices 
Other preserved fruit and fruit preparations 
Nuts 
Vegetables and vegetable preparations 
Fresh vegetables 
Potatoes 
Tomatoes 
Lettuce 
Other fresh vegetables 
Preserved vegetables and vegetable preparations 
Frozen and dried vegetables (excluding canned) 
Canned vegetables and other vegetable preparations 
Other food products and non-alcoholic beverages 
Sugar and confectionery 
Fats and oils 
Coffee and tea 
Condiments, spices and vinegars 
Other food preparations 
Non-alcoholic beverages 


Food purchased from restaurants 
Food purchased from table-service restaurants 
Food purchased from fast food and take-out restaurants 


CANSIM 
vector 
number 


(v41690973) 
(v41690974) 


(v41690975) 
(v41690976) 
(v41690977) 
(v41690978) 
(v41690979) 
(v41690981) 
(v41690982) 
(v41690984) 
(v41690985) 
(v41690986) 
(v41690987) 
(v41690988) 
(v41690989) 
(v41690990) 
(v41690992) 
(v41690993) 
(v41690994) 
(v41690995) 
(v41690996) 
(v41690997) 
(v41690999) 
(v41691000 
v41691001 
v41691002 
v41691003 
v41691004 
v41691005 
v41691006 


) 
( ) 
( ) 
( ) 
( ) 
( ) 
( ) 
( ) 
(v41691008) 
(v41691009) 
(v41691010) 
(v41691011) 
(v41691012) 
(v41691013) 
(v41691014) 
(v41691015) 
(v41691016) 
(v41691017) 
(v41691018) 
(v41691019) 
(v41691020) 
(v41691021) 
(v41691022) 
(v41691023) 
(v41691024) 
(v41691025) 
(v41691026) 
(v41691027) 
(v41691028) 
(v41691029) 
(v41691030) 
(v41691033) 
(v41691036) 
(v41691039) 
(v41691040) 
(v41691045) 


(v41691046) 
(v41691047) 
(v41691048) 


Indexes Percentage change 
July 2007 from 
July 2007 June 2007 July 2006 June 2007 July 2006 
2002=100 

112.0 111.9 109.6 0.1 2.2 
112.3 112.6 109.2 -0.3 2.8 
111.4 111.9 108.5 -0.4 Zak 
(Fas 112.4 107.1 -0.1 49 
108.9 109.8 105.3 -0.8 3.4 
110.1 111.4 106.0 -1.2 3.9 
102.5 102.3 99.4 Or Sal 
121.9 120.8 telidie2 0.9 9.6 
123.8 Zon 112.0 0.6 10.5 
109.7 109.4 106.5 0.3 3.0 
110.7 110.5 106.3 0.2 41 
109.8 109.4 107.1 0.4 Zi 
101.0 100.8 98.6 0.2 2.4 
104.2 NOGA 100.5 0.5 Sire 
105.0 104.5 101.5 0.5 3.4 
102.3 101.8 98.4 0.5 4.0 
120.2 120.3 ES) -0.4 4.1 
120.3 120.4 115.8 -0.1 3.9 
WNL) ilies 112.1 0.0 46 
120.5 120.9 118.7 -0.3 1.5 
W235) Zoe 118.6 0.3 41 
one 117.6 Hes -1.6 21.5) 
AV ANS iS) 118.8 112.4 0.6 6.3 
118.1 Wes 114.5 0.5 oie 
123.1 IZZe5 419.1 0.5 3.4 
133.0 18258 126.8 0.2 4.9 
114.1 112.4 111.4 theo) 2.4 
114.0 TASS A WATE 0.2 12 
109.2 108.6 106.2 0.6 2.8 
107.6 107.5 104.2 0.1 3:0 
109.1 108.9 107.2 0.2 1.8 
110.1 108.5 103.9 leo 6.0 
105.9 104.4 104.0 1.4 1.8 
107.9 108.6 106.1 -0.6 eT, 
102.4 103.9 106.3 -1.4 -3.7 
108.5 108.4 103.2 Ox 5.1 
1155 ditore 110.8 0.0 4.2 
105.5 105;2 104.9 0.3 0.6 
96.9 99.8 LOS -2.9 -9.9 
Ane) A lites 106.3 0.3 10.6 
123.0 22a 107.1 0.7 14.8 
Osan 104.9 104.2 -1.1 -0.5 
105.2 108k 102.5 1.4 2.6 
97.9 102.2 98.2 -4.2 -0.3 
93.9 99.5 94.9 -5.6 -1.1 
91.5 85.3 103.7 ies -11.8 
lst 87.9 TASS) -11.6 -1.0 
62.3 74.4 70.3 -15.9 -11.4 
106.9 113.6 103.9 -5.9 2.9 
dii2e2 dake 110.2 0.5 1.8 
(ales) 111.0 108.6 0.3 2.5 
112.8 ae AdAe3 0.6 153 
110.1 110.6 108.8 -0.5 er 
Aa SS 111.6 108.7 -0.1 2.6 
114.3 114.1 110.4 0.2 35 
Wal Ue 111.8 109.4 -0.1 214 
104.5 105.2 103.5 -0.7 1.0 
112.2 112.5 A120 -0.3 0.2 
105.5 106.7 103.9 -1.1 5 
114.7 114.1 110.7 0.5 3.6 
ft itoyas| 114.7 irilgies) 0.3 32 
113.6 126 109.0 0.9 4.2 


a —————————————————— ee anranininel 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 3-2 


The Consumer Price Index and major components, selected sub-groups and special aggregates, 1 Canada — Shelter 


Shelter 


Rented accommodation 
Rent 


Owned accommodation 

Mortgage interest cost 2 

Replacement cost 

Property taxes (including special charges) 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 


Water, fuei and electricity 
Electricity 3 

Water 

Natural gas 

Fuel oil and other fuels 


CANSIM 
vector 
number 


(v41691050) 


(v41691051) 
(v41691052) 


(v41691055) 
(v41691056) 
(v41691057) 
(v41691058) 
(v41691059) 
(v41691060) 


(v41691062) 
(v41691063) 
(v41691064) 
(v41691065) 
(v41691066) 


July 2007 


Indexes 


June 2007 


July 2006 


2002=100 


Percentage change 
July 2007 from 


June 2007 


July 2006 


— TT 


117.0 


106.0 
106.0 


119.2 
108.8 
136.1 
115:9 
OMe 
110.5 


127.3 
114.4 
133.1 
131.4 
169.3 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


Table 3-3 


The Consumer Price Index and major components, selected sub-groups and special aggregates, 1 Canada — 
Household operations, furnishings and equipment 


Household operations, furnishings and equipment 


Household operations 
Communications 
Telephone services 
Internet access services 
Postal services and other communication services 
Child care and domestic services 
Child care 
Domestic services 
Household chemical products 
Paper, plastic and foil supplies 
Other household goods and services 
Pet food and supplies 
Seeds, plants and cut flowers 
Other horticultural goods 
Financial services 


Household furnishings and equipment 
Furniture and household textiles 

Furniture 

Household textiles 
Household equipment 

Household appliances 

Non-electric kitchen utensils and tableware 


Services related to household furnishings and equipment 


TLL LLL 


CANSIM 
vector 
number 


(v41691067) 


(v41691068) 
(v41691069) 
(v41691070) 
(v41693216) 
(v41691071) 
(v41691072) 
(v41691073) 
(v41691074) 
(v41691075) 
(v41691078) 
(v41691081) 
(v41691082) 
(v41691083) 
(v41691084) 
(v41693229) 
(v41691087) 
(v41691088) 
(v41691089) 
(v41691093) 
(v41691097) 
(v41691098) 
(v41691103) 
(v41691107) 


July 2007 


103.2 


106.2 
101.9 
1013 

WEL 
120.8 
VI2EE 
111.4 
ys) 
104.1 
106.1 
109.5 
103.1 
104.5 

97.2 
113.6 


S79 
99.8 
98.9 
102.4 
90.1 
90.4 
90.2 
134.3 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


116.8 


105.9 
105.8 


118.7 
107.9 
135.4 
115.9 
150.3 
110.5 


128.0 
113.0 
132.5 
137.7 
169.3 


Indexes 


June 2007 


103.0 


106.2 
101.7 
101.2 

97.3 
120.8 
112.6 
111.4 
115.8 
104.6 
106.3 
109.3 
102.6 
104.4 

OMe 
113.6 


97.4 
OoF9 
98.8 
103.2 
90.0 
90.4 
90.2 
125.0 


4 


104.4 
104.3 


113.7 
102.6 
128.2 
112.5 
141.3 
110.2 


126.8 
112.7 
123.5 
135.8 
172.0 


July 2006 


2002=100 


101.4 


104.0 
100.3 

SoS 

96.3 
116.5 
108.3 
Te 
Ore 
103.0 
104.6 
106.9 
103.8 
106.5 

97-5 
106.4 


96.8 
98.9 
97.7 
103.0 
90.3 
91.8 
90.5 
120.8 


SO 2 22 So Be aS aS 
SCMOUNHN DCHOGUGR HA WY 


ied. Oe 


= Oye Oa OS OO 
DANONE WOONTHD ON 


Percentage change 
July 2007 from 


June 2007 


NOSOSSOSS SSSSS9SSS9909990909 © 


Roos oo aA TOO —.0ININ C= So oO NiO 


July 2006 


fee) 


S2=SO255202R MOLONA2HORWSZAN A 
NOWONMAN O = MAWONA ARAN OA]NAAOD 


=— 


— ee SSS 
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Table 3-4 


The Consumer Price Index and major components, selected sub-groups and special aggregates, 1 Canada — Clothing 


and footwear 


The Consumer Price Index — July 2007 


SST SES RSI SS SSPE SR TN SE ST A I SS 


CANSIM Indexes Percentage change 
vector July 2007 from 
number “july 2007 June 2007. July 2006.~—s June 2007 ~—<July 2006 
2002=100 
Clothing and footwear (v41691108) 94.6 93.1 93.5 1.6 1.2 
Clothing (v41691109) 91.3 88.9 90.7 2.7 0.7 
Women’s clothing (v41691110) 92.5 88.9 91.5 4.0 ‘hed 
Men's clothing (v41691111) 9272 90.3 91.7 el 0.5 
Children’s clothing (including infants) (v41691112) 84.7 85.2 86.3 -0.6 -1.9 
Footwear (v41691113) 94.2 95.2 94.0 -1.4 0.2 
Clothing accessories and jewellery (v41691118) 103.2 103.2 99.0 0.0 4.2 
Clothing material, notions and services (v41691123) 112.7 112.7 109.0 0.0 3.4 


i EERE 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables” section. 


Table 3-5 


The Consumer Price Index and major components, selected sub-groups and special aggregates, 1 Canada — 


Transportation 


Transportation 


Private transportation 
Purchase, leasing and rental of passenger vehicles 
Purchase and leasing of passenger vehicles 
Purchase of passenger vehicles 
Rental of passenger vehicles 
Operation of passenger vehicles 
Gasoline 
Passenger vehicle parts, maintenance and repairs 
Other passenger vehicle operating expenses 
Passenger vehicle insurance premiums 
Passenger vehicle registration fees 
Drivers’ licences 
Parking fees 


Public transportation 
Local and commuter transportation 

City bus and subway transportation 

Taxi and other local and commuter transportation 
Inter-city transportation 

Air transportation 

Rail, highway bus and other inter-city transportation 


CANSIM 
vector 
number 


(v41691128) 


(v41691129) 
(v41691130) 
(v41691131) 
(v41691132) 
(v41691134) 
(v41691135) 
(v41691136) 
(v41691137) 
(v41691140) 
(v41691141) 
(v41691142) 
(v41691143) 
(v41691144) 


(v41691146) 
(v41691147) 
(v41691148) 
(v41691149) 
(v41691150) 
(v41691151) 
(v41691152) 


July 2007 


Indexes Percentage change 
July 2007 from 
June 2007 July 2006 June 2007 July 2006 
2002=100 
119.2 118.3 -0.6 0.2 
119.6 118.4 -0.8 0.3 
100.6 99.0 -1.7 -0.1 
100.5 99.0 -1.6 -0.1 
101.4 99.9 -1.7 -0.2 
103.7 101.1 0.0 2.6 
137-3 136.3 -0.1 0.6 
J5Sa Si -0.1 -2.8 
118.2 112.7 0.0 49 
128.6 124.1 -0.2 3.4 
130.6 WOES -0.3 Sh7f 
106.4 106.4 0.0 0.0 
142.3 142.3 0.0 0.0 
127.4 119.7 0.0 6.4 
115.7 117.4 1.0 -0.5 
118.8 die? 0.3 lets 
Alves 115.6 0.4 1.9 
121.8 12055 0.1 ez 
113:9 (ACES ‘IE -1.8 
daz 116.9 1.4 -2.7 
120.9 118.9 0.2 1.9 


[Ue ee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 3-6 


The Consumer Price Index and major components, selected sub-groups and special aggregates, 1 Canada — Health 


and personal care 


a 


Health and personal care 


Health care 
Health care goods 
Medicinal and pharmaceutical products 
Prescribed medicines 
Non-prescribed medicines 
Optical goods 
Health care services 
Optical services 
Dental care 


Personal care 
Personal care supplies and equipment 
Personal care services 


CANSIM 
vector 
number 


(v41691153) 


(v41691154) 
(v41713463) 
(v41691156) 
(v41691157) 
(v41691158) 
(v41713381) 
(v41713464) 
(v41693244) 
(v41691161) 


(v41691163) 
(v41691164) 
(v41691169) 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


Table 3-7 


The Consumer Price Index and major components, selected sub-groups and special aggregates, 1 Canada — 


Recreation, education and reading 


CANSIM 
vector 
number 


Indexes 


Indexes Percentage change 
July 2007 from 
July 2007 June 2007 July 2006 June 2007 July 2006 
2002=100 

107.5 107.9 105.7 -0.4 ier4 
111.0 Attn 108.6 -0.1 Pi 
104.0 104.1 102.9 -0.1 ed 
102.6 102.4 101.4 0.2 EZ 
101.7 101.6 101.6 0.1 0.1 
104.1 103.8 101.1 0.3 3.0 
108.9 108.6 107.4 03 1.4 
120.7 120.7 AS 0.0 3.6 
99°9 100.1 “3 -0.2 
119.8 119.8 falas 0.0 350) 
104.3 104.8 103.0 -0.5 dc3 
98.3 SS) 98.8 -1.0 -0.5 
112.7 1237 108.9 9.0 oO) 


Percentage change 
July 2007 from 


June 2007 


June 2007 


Recreation, education and reading 


Recreation 
Recreational equipment and services (excluding recreational vehicles) 
Purchase and operation of recreational vehicles 
Home entertainment equipment, parts and services 
Travel services 
Traveller accommodation 2 
Travel tours 
Other cultural and recreational services 
Spectator entertainment (excluding cablevision) 
Cablevision and satellite services (including pay television) 
Use of recreational facilities and services 


Education and reading 

Education 
Tuition fees 

Reading material and other printed material (excluding textbooks) 
Newspapers 
Magazines and periodicals 


(v41691170) 


(v41691171) 
(v41691172) 
(v41691179) 
(v41691184) 
(v41691190) 
(v41691191) 
(v41691192) 
(v41691193) 
(v41691194) 
(v41691195) 
(v41691196) 
(v41691197) 
(v41691198) 
(v41691199) 
(v41691202) 
(v41691203) 
(v41691204) 


July 2007 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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July 2006 


2002=100 


101.3 
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Table 3-8 


The Consumer Price Index and major components, selected sub-groups and special aggregates, 1 Canada — Alcoholic 
beverages and tobacco products 


a 


CANSIM Indexes Percentage change 
vector July 2007 from 
BEES July 2007 June 2007 July 2006 June 2007 July 2006 
2002=100 
ee ee 
Alcoholic beverages and tobacco 
products (v41691206) 126.0 125.7 d241°5 0.2 sugf 
Alcoholic beverages (v41691207) 110.4 110.0 108.1 0.4 2.1 
Alcoholic beverages served in licensed 
establishments (v41691208) tS. 113.4 110.9 0.1 23, 
Beer served in licensed 
establishments (v41691209) 113.2 SZ del 0.0 1.9 
Liquor served in licensed 
establishments (v41691211) Ais. 4 115.1 111.6 0.0 3.1 
Alcoholic beverages purchased from 
stores (v41691212) 108.9 108.3 106.5 0.6 2.3 
Beer purchased from stores (v41691213) aed TARZ 109.5 0.8 2.4 
Wine purchased from stores (v41691214) 104.3 104.3 103.2 0.0 ne 
Liquor purchased from stores (v41691215) 106.5 106.2 103.6 0.3 2.8 
Tobacco products and smokers’ 
supplies (v41691216) 139.6 139.7 132.5 -0.1 5.4 
Cigarettes (v41691217) 139.6 139.7 1oZ25 - 5.4 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


Table 3-9 


The Consumer Price Index and major components, selected sub-groups and special aggregates, 1 Canada — Selected 


special aggregates 


CANSIM Indexes Percentage change 
vector July 2007 from 
number July 2007 June 2007 July 2006 June 2007 July 2006 
2002=100 

Special aggregates 
Goods 2 (v41691222) 108.6 108.9 108.1 -0.3 0.5 
Durable goods 2 (v41691223) 94.6 95.5 95.1 -0.9 -0.5 
Semi-durable goods 2 (v41691224) 95.0 94.0 94.3 ‘let 0.7 
Non-durable goods 2 (v41691225) Tahoe 120.2 118.6 -0.4 0.9 
Services 3 (v41691230) Sid 114.8 alle ie 0.4 Bet 
All-items excluding food (v41691232) AIS: 111.8 109.7 0.1 2.0 
All-items excluding food and energy (v41691233) 109.1 109.0 106.5 0.1 2.4 
All-items excluding energy (v41691238) 109.7 109.6 107.0 0.1 25 
All-items excluding gasoline (v41693245) 110.4 110.3 107.8 0.1 2.4 
All-items excluding shelter, insurance 

and financial services (v41693246) 109.1 109.1 107.5 0.0 1.5 
Energy 4 (v41691239) 139.6 140.1 142.0 -0.4 -1.7 
All-items excluding alcoholic beverages, 

tobacco products and smokers’ 

supplies (v41691241) 111.4 did ias 109.1 0.1 2.1 


a a ee ES — ————e—e——— ee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 4 
The Consumer Price Index for Canada, all-items, 1 historical data 


ee 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 2 


average 
2002=100 
Indexes (v41690973) 
1988 6997 70:0) 0:4 GOLGI flee 1 Oil ey UO 2022 Oc TAZ 
1989 TERT XII AOT EASA TEN STE SS TEN TS TASS TAKS TEE ASG) TARR. 74.8 
1990 160 0.20 Use eo 17.9 “782 78:5" 78:6 eSeeeOlo RCO mea HS 78.4 
1991 S208 82:0) 82.3525. O27 Comm OUle 6 OS:0) 5 OO mmOG.0 EOS oummrOZee 82.8 
1992 83.3 83.3 836 837 838 840 842 842 842 843 847 84.7 84.0 
1993 8510) (85:39) S85.2eoo2) 80-4 eo 4 CoO mGor/ ms GOW nOO Om OO Omar OO.T 85.6 
1994 Sb 85:4 S54 eGo. 46 | 85:2 Sora 851s SO.G OO Onno.) | O02 mmole 85.7 
1995 86:6 (87.0) 87 2a ior, Of.) samOla 87-9 Onan Ol, OmmOle(s OCU mEEOT.C 87.6 
1996 88:05 (88s (88:5 se SS8ae ~ 89.0) 890 8908910) S89 Sos So 7 Co. 88.9 
1997 8939 90)1) 90:2 902) = 90S) oUt Ole 9016 906 O06 O0Fom CO: 90.4 
1998 9097 94:0) Oi SON 91kS) ESTA 1 AS 14 OZ Or Omen 1 Ome olla 91:3 
1999 OTE” 916 = 92 ON I2ZI5= 925/97 Oe Ook nS, O: 69510 mS. OS Omen Onl 92.9 
2000 93.5 9471 9418" ~94°5" 94:9. 95/5" 95.8" 95:7 ~~ 961 96S 9616 ae I687 95.4 
2001 96737" 96:8 (S71 SEY 98:6) OST OSHA 0S'4 S98iG ae O6 O72 O74: 97.8 
2002 9726) 98:2 98:98 899'5)" 99:7 99S 10015: 00:9 100:9) 1025 101taa OTF 100.0 
2003 102707 102:85 MOS e024) 102-5 02cm O265 =102:9) “103: 10 2ZtS = HOS slams 102.8 
2004 103337" 1103:5) 1103.9 iO4e1) 105.0) N0Sse 10510! 104.6 105:0 OSi2.e105!6met 05:4 104.7 
2005 105-3 105:7  1106:3' 106.6" 106.7" 106:9° 107.1 107.5 “10874 107.9" 1107.7 —107°6 107.0 
2006 1082 “1108:0'1108:6" 1092 109:7 109.5. 1096 109:8 109:2 ~10970"™ 109.27 10974! 109.1 
2007 NODA SS OZ alittle ft oe ht hie eet tO) = 
Percentage change from the corresponding month 
of the previous year (v41690973) 

1988 4.0 4.0 4.3 4.0 4.0 3.9 Bw 3.9 4.1 4.3 4.0 3h) 4.0 
1989 4.3 4.6 4.5 4.5 Sei 52 Bye! B.S) 5.8} Sat 5:3 Oho) 5.0 
1990 5d SE) 5.3 5.0 44 4.4 4.4 4.1 4.2 47 5.1 5.0 48 
1991 6.9 6.2 6.2 6.2 G2 6.3 6.0 6.0 SS 4.4 41 3.8 5.6 
1992 1.6 1.6 1.6 eh ded flat 12 sls 1.3 1.6 1a PRG WS 
1993 2.0 2.4 1.9 1.8 1.9 1.7 iets 1.8 1.8 1.9 1.9 iene a9 
1994 io) 0.1 0.2 0.2 -0.2 0.0 0.1 0.1 0.2 -0.2 -0.1 0.2 0.2 
1995 0.6 1.9 eal as 2.9 ell 2.6 2.2 2.2 Ze3 2a Het Pa 
1996 1.6 lie ‘ips 1.4 deo 14a) fino {he Hes) 1.8 1.9 2.2 1.6 
1997 7 P 2:3 1 ave 11S) {kets ter 1.8 AILS io) 0.9 0.8 1.6 
1998 tN 1.0 1.0 0.9 Alsi 1.0 1.0 0.9 0.7 1.1 ez 1.0 1.0 
1999 0.7 0.7 1.0 16 AES 1.6 1:9 ea 2.6 Pape) Die. 2.6 ive 
2000 Ze Px 3.0 Pfs 2.4 2.8 2.9 2.6 PoNl 2.8 ore Sp eel 
2001 3.0 2.9 2.4 By) 3.9 3.4 Paeil 2.8 2.6 1.9 0.6 0.7 2.5 
2002 13) 1.4 19 Net the We va 2.5 2.9 2) 7 4.4 3.8 233 
2003 4.5 4.7 4.2 2.9 2.8 2.6 Pas 2.0 De 1.6 1.6 P| 2.8 
2004 les 0.7 0.8 ile 2.4 25 2.3 1.8 ARS 253 2.4 726s 1.9 
2005 1.9 Px Zee 2.4 1.6 ileia 2.0 2.6 S72 Z10 2.0 Zal [ps 
2006 PAS Pape BY: 2.4 2.8 2.4 2 2A 0.7 120: 1.4 iby 2.0 
2007 il 2.0 Zao 2.2 2:2 22. ZZ 


CC 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables” section. 
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Table 5 
The Consumer Price Index for Canada major components and special aggregates, 1 historical data 


Major components Special aggregates 
Food Shelter Household Clothing Transportation Health Recreation, Alcoholic Goods * Services? All-items Energy 4 
operations, and and education beverages excluding 
furnishings footwear personal and and tobacco food and 
and care reading products energy 


equipment 


CANSIM vector number (v41690974) (v41691050) (v41691067) (v41691108) (v41691128) (v41691153) (v41691170) (v41691206) (v41691222) (v41691230) (v41691233) (v41691239) 


2002=100 
Annual averages 5 
1988 73.7 73.8 79.6 80.5 64.5 72.3 67.3 54.9 (52 67.1 TAS 64.5 
1989 76.5 78.1 82.5 83.7 67.8 os 70.3 59.9 78.4 70.9 (Aes) 66.7 
1990 79.6 82.5 84.2 86.1 71.6 79.1 73.2 65.2 81.6 74.9 78.8 73.4 
1991 83.4 86.3 87.4 94.3 72.9 84.7 78.3 76.4 85.7 79.6 83.4 77.0 
1992 83.1 87.9 87.9 95.1 74.4 86.6 79.2 81.0 86.4 81.4 85.1 ited, 
1993 84.5 89.1 88.7 96.0 76.8 88.9 Sila 82.2 87.8 83.1 86.8 78.1 
1994 84.9 89.4 88.9 96.8 80.2 89.7 83.5 68.8 86.8 84.5 86.9 78.6 
1995 86.9 90.4 90.6 96.7 84.3 89.6 86.7 68.7 88.4 86.7 88.8 79.6 
1996 88.0 90.6 92.5 96.4 87.6 90.1 88.7 70.1 89.9 88.0 90.1 81.9 
1997 89.4 90.8 93.7 97.7 90.3 91.7 91.0 72.3 91.2 89.5 91.5 83 
1998 90.9 91.1 95.1 98.8 89.6 93.6 93.0 74.9 91.4 91.1 92.7 80.5 
1999 92.0 92.3 95.8 100.1 92.6 95.4 94.7 76.5 93.1 92.6 94.0 85.0 
2000 93.3 95.6 96.7 100.3 97.2 97.0 97.0 79.0 96.0 94.8 95.5 98.8 
2001 97.4 99.1 98.6 100.7 97.3 98.9 98.4 85.0 98.4 97.1 97.3 102.0 
2002 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
2003 101.7 103.2 100.7 98.2 105.2 101.4 100.8 110.1 101.9 103.6 102.5 107.9 
2004 103.8 105.8 101.2 98.0 107.7 102.8 101.1 116.0 103.4 105.9 103.9 (te? 
2005 106.4 109.2 Ode, 97.6 112.0 104.6 100.8 119.1 105.8 108.2 105.3 126.3 
2006 108.9 113e1 102.2 95.8 dite 105.9 100.6 2a 107.1 Aidtied 106.9 132.8 
Monthly indexes 
2006 
January 108.4 111.8 102.3 94.2 114.7 105.0 99.1 120.0 107.3 09.2 105.8 aS27 
February 108.2 “baled 102.5 95.5 WAT 105.4 99.7 120.5 106.4 109.5 106.1 127.1 
March 108.2 111.9 102.4 98.3 114.2 105.5 100.2 AAS) 107.2 109.9 106.6 130.0 
April 108.1 112.2 102.3 95.8 117.9 105.9 100.2 421.9 108.1 110.3 106.6 138.9 
May 108.7 113.0 102.4 96.1 dice 106.1 101.5 121.8 108.4 111.0 107.0 139.8 
June 109.2 112.8 102.1 94.1 117.3 106.1 101.3 121.8 107.9 falls 106.7 138.4 
July 109.2 qSeZ 101.4 93.5 118.3 105.7 101.3 1245 108.1 detitie 106.5 142.0 
August 109.2 AGN) 101.7 95.4 118.0 105.5 101.2 121.8 108.1 111.4 106.8 141.7 
September 108.8 114.0 102.1 98.5 112.8 106.0 101.5 122.0 106.4 111.9 107.4 128.8 
October 109.2 114.1 102.2 97.7 stall 106.1 100.9 122.2 105.6 tl 107.5 123.8 
November 410.1 114.1 102.2 97.0 SPAT 106.7 100.5 122.3 106.1 112.4 107.7 123.8 
December 109.9 114.6 102.2 93.5 114.1 106.3 100.1 12372 106.1 112.6 107.6 127.1 
2007 
January 110.9 114.8 102.4 94.2 WISE) 106.3 99.2 124.2 106.3 141235 107.6 125.2 
February 112.6 114.9 103.0 95.4 114.2 106.5 100.2 124.2 107.4 113.0 108.0 127.1 
March — diz? 115.4 103.2 97.5 117.7 106.4 100.9 124.1 108.8 113.4 108.5 135.9 
April 112.2 116.2 103.3 97.7 118.6 106.8 100.9 124.5 109.2 113.9 108.7 139.1 
May PAS 116.0 103.0 96.0 120.7 107.4 102.2 125.2 109.6 114.5 109.0 142.0 
June 112.6 116.8 103.0 93.1 di OFZ 107.9 102.5 12657 108.9 114.8 109.0 140.1 
July 112.3 117.0 103.2 94.6 118.5 107.5 103.0 126.0 108.6 ab bose) 109.1 139.6 


Note(s): For information on the continuity of the series, see " Data quality, concepts and methodology — Data quality, concepts and methodology — Weights 
and Linking" at the end of this publication. 
See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 6-1 


The Consumer Price Index major components, selected sub-groups and special aggregates, 1 provinces, Whitehorse 


and Yellowknife — Newfoundland and Labrador 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 

All-items excluding gasoline 

Energy 2 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 3 
Dairy products 3 
Bakery and cereal products (excluding infant food) 3 
Fresh fruit $ 
Fresh vegetables 3 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women’s clothing 
Men’s clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


CANSIM 
vector 
number 


(v41691244) 


(v41691368) 
(v41691369) 
(v41691374) 
(v41693247) 
(v41691375) 


(v41713404) 


(v41691245) 
(v41691246) 
(v41691247) 
(v41691257) 
(v41691262) 
(v41691266) 
(v41691269) 
(v41691276) 


(v41691277) 
(v41691278) 
(v41691280) 
(v41691281) 
(v41691283) 
(v41691284) 
(v41691285) 
(v41691286) 


(v41691288) 


(v41691289) 
(v41691290) 
(v41691292) 
(v41693217) 
(v41691297) 


(v41691304) 
(v41691306) 
(v41691307) 
(v41691309) 


(v41691312) 
(v41691313) 
(v41691315) 
(v41691318) 
(v41691321) 
(v41691323) 


(v41691328) 
(v41691329) 
(v41691335) 


(v41691338) 
(v41691339) 
(v41691347) 


(v41691351) 
(v41691352) 
(v41691358) 


July 2007 


111.6 


ah) 
107.1 
107.7 
109.8 
142.1 


130.9 


110.3 
110.2 
AOrS 
WI) 
119.4 
103.4 

92.0 
111.8 


118.3 
104.2 
112.8 
125.6 
121.8 
ates) 
136.1 
1213S 


173.3 


100.5 
104.3 
Sis 
109.3 
93.8 


98.0 
99%3 
96.5 
94.8 


120.0 
120.4 
100.2 
149.6 
122.4 
114.4 


103.7 
105.6 
102.3 


101.8 
102.2 
101.7 


130.7 
114.8 
144.1 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Indexes 


June 2007 


“WIS 


ieli2s3 
OZ 
107.8 
110.0 
144.7 


qSae2 


110.1 
110.1 
108.8 
118.5 
120.1 
106.1 

90.4 
111.0 


118.8 
103.9 
112.6 
125.6 
121.8 
Ai1-3 
138.7 
124.9 


173.3 


100.6 
104.5 
CRS 
109.3 
9357 


97.6 
IIIS 
Cy 
98.6 


121.4 
122.0 
102.3 
152.2 
122.4 
113.1 


104.3 
106.3 
102.7 


101.5 
102.1 
100.5 


130.8 
115.1 
143.8 


July 2006 


2002=100 


110.5 


Caled! 
106.0 
106.3 
108.7 
143.8 


129.6 


107.9 
108.1 
{SIRT 
114.3 
114.4 
104.1 

80.9 
108.2 


diliveo 
103.9 
109.3 
119.6 
113.1 
11329 
140.3 
124.8 


180.1 


100.5 
102.6 
COTE 
106.5 
657, 


99.2 
102.8 
94.6 
103.2 


119.3 
gs 

99:9 
148.5 
123-9 
115.9 


103.0 
104.0 
102.2 


100.8 
101.4 
9957 


126.0 
tdise2 
136.4 


Percentage change 
July 2007 from 


July 2006 


June 2007 


1 


N2S999000909 O=NO0300 
NODOONO NOOIDDMD—N 
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Table 6-2 


The Consumer Price Index — July 2007 


The Consumer Price Index major components, selected sub-groups and special aggregates, 1 provinces, Whitehorse 


and Yellowknife — Prince Edward Island 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 
All-items excluding gasoline 

Energy 2 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 3 
Dairy products 3 
Bakery and cereal products (excluding infant food) 3 
Fresh fruit 3 
Fresh vegetables 3 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women’s clothing 
Men’s clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


CANSIM 
vector 
number 


(v41691379) 


(v41691502) 
(v41691503) 
(v41691508) 
(v41693249) 
(v41691509) 


(v41713406) 


(v41691380) 
(v41691381) 
(v41691382) 
(v41691392) 
(v41691397) 
(v41691401) 
(v41691404) 
(v41691411) 


(v41691412) 
(v41691413) 
(v41691415) 
(v41691416) 
(v41691418) 
(v41691419) 
(v41691420) 
(v41691421) 


(v41691423) 


(v41691424) 
(v41691425) 
(v41691427) 
(v41693218) 
(v41691432) 


(v41691439) 
(v41691441) 
(v41691442) 
(v41691444) 


(v41691447) 
(v41691448) 
(v41691450) 
(v41691453) 
(v41691456) 
(v41691458) 


(v41691462) 
(v41691463) 
(v41691469) 


(v41691472) 
(v41691473) 
(v41691481) 


(v41691485) 
(v41691486) 
(v41691492) 


July 2007 


114.0 


eS) 
108.3 
109.5 
111.8 
192.3 


134.2 


114.3 
114.6 
112.4 
d2d1-3 
120.2 
102.6 
112.8 
112.6 


ak) 
106.6 
111.6 
ae 
121.2 
113.3 
146.5 
123.5 


168.9 


105.2 
109.3 
C8). 
102.8 
96.4 


98.2 
93.4 
98.1 
99'2 


120.1 
120.3 
100.0 
158.5 
118.3 
116.9 


104.7 
105.6 
103.6 


105.1 
98.7 
UES) 


135.8 
110.9 


July 2006 


1.3 


NWOMNN2AWW = wWNHNA0 


SBNROOO2R DO-ANNRRW BR NONMwWOO 


>P OSNOON=3 


TINS ee (O2 
2wWWWW OO. 


t 1 ‘ 
Downe 


ONAASS 


SOAS ROR OON DAMNODUM NWoOwH 


B2w RON COS 


Indexes Percentage change 
July 2007 from 
June 2007 July 2006 June 2007 
2002=100 

114.1 112.5 -0.1 
114.2 112.9 -0.3 
108.3 106.3 0.0 
109.3 107.1 0.2 
ilitlere 109.6 0.1 
154.6 158.2 -1.5 
134.3 132.4 -0.1 
T1327 110.6 0.5 
Ala SA 110.8 -0.4 
112.2 110.8 0.2 
di 118.1 -0.2 
120.8 Udey7 -0.5 
109.1 102.7 -6.0 
109.8 108.9 Ponte 
108.9 109.8 3.4 
119.1 117.6 0.1 
106.6 105.4 0.0 
111.4 108.6 0.2 
2a Aili 0.0 
Pile 120.1 0.0 
112.9 110.6 0.4 
146.6 147.6 -0.1 
123.8 AA Se2 -0.2 
168.9 180.9 0.0 
105.1 103.8 0.1 
109.4 106.8 -0.1 
yy? 99F9 0.0 
102.8 100.5 0.0 
96.1 Sls) 0.3 
99.2 99.1 -1.0 
98.7 96.9 -5.4 
92.4 97.8 6.2 
100.9 105.8 -1.7 
121.8 120.7 -1.4 
122.2 121.0 -1.6 
101.5 98.1 -1.5 
163.1 169.6 -2.8 
118.3 115.9 0.0 
115.8 117.9 0.9 
104.7 104.0 0.0 
105.8 105.0 -0.2 
1083-15) 102.8 0.1 
104.1 102.9 1.0 
97.4 97.8 fe 
WANT 116.8 0.2 
135.3 131.8 0.4 
110.6 109.2 0.3 
146.0 141.0 0.4 


146.6 


a A a ep ete SS 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 6-3 


The Consumer Price Index major components, selected sub-groups and special aggregates, 1 provinces, Whitehorse 


and Yellowknife — Nova Scotia 


CANSIM Indexes Percentage change 
vector July 2007 from 
TE see July 2007. —- June 2007 July 2006 = June 2007 July 2006 
2002=100 
All-items (v41691513) 113.0 113.0 111-3 0.0 nS 
Special aggregates 
All-items excluding food (v41691637) tdi2e7 112.6 Helle 0.1 ibs) 
All-items excluding food and energy (v41691638) 108.5 108.5 105.9 0.0 Zo 
All-items excluding energy (v41691643) 109.6 109.7 107.0 -0.1 2.4 
All-items excluding gasoline (v41693251) Melick 111.2 109.2 -0.1 Ned? 
Energy 2 (v41691644) 142.1 141.4 148.4 0.5 -4.2 
All-items (1992=100) (v41713408) 135.4 135.4 13373 0.0 1.6 
Food (v41691514) 114.5 115.3 111.9 -0.7 7a} 
Food purchased from stores (v41691515) 113.8 114.8 111.4 -0.9 Pia 
Meat $ (v41691516) 108.0 110.3 110.2 -2.1 -2.0 
Dairy products 3 (v41691526) 120.1 120.5 116.4 -0.3 32 
Bakery and cereal products (excluding infant food) 3 (v41691531) 120.4 12201 117.0 -1.4 2.9 
Fresh fruit 3 (v41691535) 102.9 106.3 102.2 -3.2 0.7 
Fresh vegetables 3 (v41691538) 100.1 103.4 99.5 -3.2 0.6 
Food purchased from restaurants (v41691545) 116.7 Aner 113.4 0.0 2.9 
Shelter (v41691546) 117.6 147-5 116.2 0.1 1.2 
Rented accommodation (v41691547) 104.1 104.0 103.5 0.1 0.6 
Owned accommodation (v41691549) Ai 72 oe 109.4 0.1 53 
Replacement cost (v41691550) q225 (NS) T1326 0.0 Tims) 
Homeowners’ home and mortgage insurance (v41691552) 140.6 140.6 131.0 0.0 Ths: 
Homeowners’ maintenance and repairs (v41691553) 109.2 stile 105.6 -1.7 3.4 
Water, fuel and electricity (v41691554) TOS. 1332 142.0 0.1 -6.1 
Electricity (v41691555) 114.2 114.2 117.4 0.0 -2.7 
Natural gas ‘ : : : ; : 
Fuel oil and other fuels (v41691557) 158.6 158.6 177.0 0.0 -10.4 
Household operations, furnishings and equipment (v41691558) 103.5 103.5 101.7 0.0 1.8 
Household operations (v41691559) 107.3 107.3 104.9 0.0 2S 
Telephone services (v41691561) 100.0 100.0 99.5 0.0 0.5 
Internet access services (v41693219) 97.8 97.8 94.1 0.0 3.9 
Household furnishings and equipment (v41691566) 95.9 95.8 95.1 0.1 0.8 
Clothing and footwear (v41691573) 95.0 93.7 94.6 1.4 0.4 
Women's clothing (v41691575) 98.6 93.9 97.0 5.0 1.6 
Men's clothing (v41691576) 95.8 89.8 OZ 6.7 4.0 
Footwear (v41691578) 84.7 95.2 Sis -11.0 -3.2 
Transportation (v41691581) 116.9 TA7-3 116.5 -0.3 0.3 
Private transportation (v41691582) 117.0 a ITCAS, 116.6 -0.4 0.3 
Purchase and leasing of passenger vehicles (v41691584) 99.3 101.0 99.0 -1.7 0.3 
Gasoline (v41691587) 152.1 150.8 qYSA 0.9 -1.9 
Passenger vehicle insurance premiums (v41691590) 104.9 105.0 103.8 -0.1 ocak 
Public transportation (v41691592) nsw 114.5 116.6 1.0 -0.8 
Health and personal care (v41691597) 107.0 107.1 104.8 -0.1 2.1 
Health care (v41691598) 110.1 110.0 107.9 0.1 2.0 
Personal care (v41691604) 104.1 104.4 101.9 -0.3 Ze 
Recreation, education and reading (v41691607) 107.4 106.7 105.6 0.7 Ae 
Recreation (v41691608) 101.5 100.7 100.8 0.8 0.7 
Education and reading (v41691616) 1235 123.2 118.5 0.2 4.2 
Alcoholic beverages and tobacco products (v41691620) 137.6 137.6 129.7 0.0 6.1 
Alcoholic beverages (v41691621) 114.7 115.2 110.6 -0.4 She 
Tobacco products and smokers’ supplies (v41691627) 150.8 150.3 140.6 0.3 7.3 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 6-4 


The Consumer Price Index — July 2007 
sess issssssssesensesmesesaeeensien msn earns 


The Consumer Price Index major components, selected sub-groups and special aggregates, 1 provinces, Whitehorse 


and Yellowknife — New Brunswick 


CANSIM Indexes Percentage change 
vector July 2007 from 
ee! July 2007. June 2007 July 2006 — June 2007 July 2006 
2002=100 

All-items (v41691648) 4204 112.1 109.7 0.0 22 
Special aggregates 
All-items excluding food (v41691772) Malet 111.8 109.6 -0.1 1.9 
All-items excluding food and energy (v41691773) 107.0 107.1 105.4 -0.1 lee, 
All-items excluding energy (v41691778) 108.4 108.4 106.4 0.0 1.9 
All-items excluding gasoline (v41693253) 110.3 110.3 107.3 0.0 2.8 
Energy 2 (v41691779) 142.4 142.5 137.0 -0.1 3.9 
All-items (1992=100) (v41713410) 133.0 133.0 130.1 0.0 2.2 
Food (v41691649) 114.4 114.0 110.7 0.4 333 
Food purchased from stores (v41691650) 114.7 114.4 110.7 0.3 3.6 

Meat 3 (v41691651) 111.6 aller? 109.4 -0.1 2.0 

Dairy products 3 (v41691661) 118.7 118.4 116.4 0.3 2.0 

Bakery and cereal products (excluding infant food) 3 (v41691666) 122.3 Ne2E2 116.2 0.1 Si 

Fresh fruit 3 (v41691670) 100.4 104.7 102.3 -4.1 -1.9 

Fresh vegetables 3 (v41691673) 100.6 101.5 97.7 -0.9 3.0 
Food purchased from restaurants (v41691680) 114.1 Aes) yet 0.7 2a 
Shelter (v41691681) 117.6 TAre5 111.5 0.1 5:5 
Rented accommodation (v41691682) 104.8 104.8 104.1 0.0 0.7 
Owned accommodation (v41691684) le 111.0 108.7 0.2 Za 

Replacement cost (v41691685) ikea A322 112.9 -0.1 0.2 

Homeowners’ home and mortgage insurance (v41691687) 131.0 Hoda 130.2 -0.1 0.6 

Homeowners’ maintenance and repairs (v41691688) 111.6 qde2 109.9 0.4 1.5 
Water, fuel and electricity (v41691689) (Soe 139 122.2 0.0 14.2 

Electricity (v41691690) 132.9 132.9 (2276 0.0 17.9 

Natural gas : ‘ ‘ : : 

Fuel oil and other fuels (v41691692) 165.4 165.4 156.8 0.0 55) 
Household operations, furnishings and equipment (v41691693) 102.7 102.8 101.6 -0.1 1.1 
Household operations (v41691694) 107.9 107.8 106.0 0.1 1.8 

Telephone services (v41691696) 101.2 101.2 100.8 0.0 0.4 

Internet access services (v41693220) 103.2 103.2 100.4 0.0 2.8 
Household furnishings and equipment (v41691701) 93:1 93.4 93.4 -0.3 -0.3 
Clothing and footwear (v41691708) 96.3 96.8 94.8 -0.5 1.6 

Women’s clothing (v41691710) 101.2 SieZ 92.6 4.4 93 

Men’s clothing (v41691711) 92.7 95:2 93.9 -2.6 -1.3 
Footwear (v41691713) 92.8 96.7 97.3 -4.0 -4.6 
Transportation (v41691716) 116.2 117.0 117.8 -0.7 -1.4 
Private transportation (v41691717) 116.3 eZ TES -0.8 -1.4 

Purchase and leasing of passenger vehicles (v41691719) 99.3 101.1 99.5 -1.8 -0.2 

Gasoline (v41691722) 145.4 145.5 153.5 -0.1 -5.3 

Passenger vehicle insurance premiums (v41691725) 107.2 107.2 110.5 0.0 -3.0 
Public transportation (v41691727) i Ko\es) 115.5 WA 0.9 -1.0 
Health and personal care (v41691732) 103.4 103.2 102.9 0.2 0.5 
Health care (v41691733) 106.2 106.6 105.3 -0.4 0.9 
Personal care (v41691739) 100.9 100.1 100.6 0.8 0.3 
Recreation, education and reading (v41691742) 106.8 106.0 104.0 0.8 PETE 
Recreation (v41691743) 101.3 100.3 99.8 1.0 15 
Education and reading (v41691751) 123.3 123.3 116.9 0.0 5.5 
Alcoholic beverages and tobacco products (v41691755) 128.3 127.8 123.3 0.4 4.1 
Alcoholic beverages (v41691756) 116.1 116.2 110.8 -0.1 4.8 
Tobacco products and smokers’ supplies (v41691762) 134.3 13353 129.2 0.8 3.9 


ee ee ee 2 Ps eee ee ee eee ee 
Note(s): See "Data quality, concepts and methodology —- Explanatory notes for tables" section. 
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Table 6-5 
The Consumer Price Index major components, selected sub-groups and special aggregates, 1 provinces, Whitehorse 
and Yellowknife — Quebec 


CANSIM Indexes Percentage change 
vector July 2007 from 
number July 2007 June 2007 July 2006 June 2007 July 2006 


2002=100 


All-items (v41691783) 110.6 110.7 109.2 fe 
Special aggregates 
All-items excluding food (v41691908) 109.9 109.9 108.8 1.0 
All-items excluding food and energy (v41691909) 107.1 107.2 105.6 1.4 
All-items excluding energy (v41691914) 108.5 108.6 106.7 les 
All-items excluding gasoline (v41693255) 109.0 109.1 107.2 Leye 
Energy 2 (v41691915) 134.8 134.2 137.6 -2.0 
All-items (1992=100) (v41713412) 127.8 127.9 126.2 1:3 
Food (v41691784) 114.0 114.4 TA-0 27. 
Food purchased from stores (v41691785) 113.9 114.6 11033 : 323 
Meat 3 (v41691786) 116.4 116.5 109.0 -0.1 6.8 
Dairy products 3 (v41691796) 120.6 120.2 116.0 On 4.0 
Bakery and cereal products (excluding infant food) 3 (v41691801) 120.5 119.5 tdi7.6 0.8 2.0 
Fresh fruit 3 (v41691805) 106.2 103.1 109.6 3.0 oa 
Fresh vegetables 3 (v41691808) 94.3 NO GON -12.0 103) 
Food purchased from restaurants (v41691815) 114.3 113.9 112.9 0.4 eZ 
Shelter (v41691816) 114.8 114.6 aleve 0.2 2.8 
Rented accommodation (v41691817) 105.8 105.8 104.6 0.0 Wey 
Owned accommodation (v41691819) 117.8 117.6 Ah keiecs} 0.2 4.0 
Replacement cost (v41691820) Oe 129.9 125.6 0.2 3.6 
Homeowners’ home and mortgage insurance (v41691822) 141.8 141.6 135.9 0.1 4.3 
Homeowners’ maintenance and repairs (v41691823) IS 114.0 110.0 -0.4 oz 
Water, fuel and electricity (v41691824) 118.6 118.7 Thies -0.1 0.7 
Electricity (v41691825) 110.8 110.8 109.2 0.0 1s 
Natural gas (v41691827) 2A 114.1 108.3 = led 3.6 
Fuel oil and other fuels (v41691828) 169.5 169.5 175.4 0.0 -3.4 
Household operations, furnishings and equipment (v41691829) 102.8 102.6 101.2 0.2 1.6 
Household operations (v41691830) 104.9 104.8 102.6 0.1 ZZ 
Telephone services (v41691832) 100.6 100.6 98.8 0.0 1.8 
Internet access services (v41693221) 98.1 98.1 96.8 0.0 irs 
Household furnishings and equipment (v41691837) 98.9 98.5 98.7 0.4 0.2 
Clothing and footwear (v41691844) 93.3 93°4 93.9 0.2 -0.6 
Women’s clothing (v41691846) 88.6 88.4 93.7 0.2 -5.4 
Men’s clothing (v41691847) 93.8 93.5 90.6 0.3 300 
Footwear (v41691849) 94.3 94.7 95.4 -0.4 -1.2 
Transportation (v41691852) 118.5 118.7 119.0 -0.2 -0.4 
Private transportation (v41691853) 118.2 118.6 118.9 -0.3 -0.6 
Purchase and leasing of passenger vehicles (v41691855) 99.2 100.6 99.2 -1.4 0.0 
Gasoline (v41691858) 150.8 149.5 157.4 0.9 -4.2 
Passenger vehicle insurance premiums (v41691861) 136.8 136.8 132.9 0.0 ao) 
Public transportation (v41691863) 122.2 121.4 120.2 0.7 1.7 
Health and personal care (v41691868) 107.4 107.6 106.1 -0.2 1.2 
Health care (v41691869) 109.0 109.2 107.4 -0.2 iS 
Personal care (v41691875) 105.8 106.0 104.7 -0.2 fist 
Recreation, education and reading (v41691878) 96.6 96.6 97.8 0.0 -1.2 
Recreation (v41691879) 93.7 93.7 95.5 0.0 -1.9 
Education and reading (v41691887) 108.3 108.2 106.9 0.1 13 
Alcoholic beverages and tobacco products (v41691891) 122.4 124°7 118.8 0.6 3.0 
Alcoholic beverages : (v41691892) 108.5 107.6 106.9 0.8 1.5 
Tobacco products and smokers’ supplies (v41691898) 133: tooes 127-4 0.2 5.0 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 6-6 


The Consumer Price Index — July 2007 


The Consumer Price Index major components, selected sub-groups and special aggregates, 1 provinces, Whitehorse 


and Yellowknife — Ontario 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 

All-items excluding gasoline 

Energy 2 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 3 
Dairy products 3 
Bakery and cereal products (excluding infant food) 3 
Fresh fruit 3 
Fresh vegetables 3 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 4 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women’s clothing 
Men's clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


CANSIM 
vector 
number 


(v41691919) 


(v41692044) 
(v41692045) 
(v41692050) 
(v41693257) 
(v41692051) 


(v41713415) 


(v41691920) 
(v41691921) 
(v41691922) 
(v41691932) 
(v41691937) 
(v41691941) 
(v41691944) 
(v41691951) 


(v41691952) 
(v41691953) 
(v41691955) 
(v41691956) 
(v41691958) 
(v41691959) 
(v41691960) 
(v41691961) 
(v41691963) 
(v41691964) 


(v41691965) 
(v41691966) 
(v41691968) 
(v41693222) 
(v41691973) 


(v41691980) 
(v41691982) 
(v41691983) 
(v41691985) 


(v41691988) 
(v41691989) 
(v41691991) 
(v41691994) 
(v41691997) 
(v41691999) 


(v41692004) 
(v41692005) 
(v41692011) 


(v41692014) 
(v41692015) 
(v41692023) 


(v41692027) 
(v41692028) 
(v41692034) 


July 2007 


Indexes 


June 2007 July 2006 


Percentage change 
July 2007 from 


June 2007 


July 2006 


ee 


111.1 


110.9 
108.7 
109.3 
109.7 
138.8 


133.5 


112.2 
110.9 
URS 
124.9 
116.2 

993 

91.3 
115.1 


114.4 
105.6 
116.2 
127.5 
145.5 
110.1 
130.2 
116.7 
122.9 
173.4 


103.3 
106.7 
102.6 
97-3 
9725 


O27 
SHES) 
89.1 
90.8 


118.2 
118.5 

99.0 
149.0 
135.2 
115.0 


107.7 
toe 
103.2 


101.9 
97.7 
112.8 


129.9 
110.3 
149.0 


2002=100 

111.1 109.0 
110.8 109.0 
108.4 106.1 
109.1 106.6 
109.6 107.3 
140.7 144.0 
433-5 130.9 
112.5 108.9 
111.6 108.4 
112.2 107.3 
125.4 119r4 
116.1 113.1 
103.1 107.2 
96.2 93:9 
114.7 110.0 
114.4 112.5 
105.5 104.5 
115.9 daar 
126.9 123.6 
144.9 141.3 
110.6 110.9 
131.6 133.3 
116.7 Vale 
SATA 1Z29}9 
173.4 168.5 
102.9 100.9 
106.7 104.1 
102.5 100.4 

Sie 96.6 

96.5 95:3 
90.1 90.2 
86.7 85.6 
85.3 89.0 

90.3 90.0 
119.2 Aan 
AMORG Te?) 
100.5 98.9 
151.1 154.3 
139:2 126.9 
113.8 115.7 
108.3 105.9 
113.0 110.0 
104.5 102.5 
101.6 99.3 
97.3 95.7% 
112.7 108.6 
129.8 126.5 
110.0 108.2 
149.3 143.9 


0.0 


3o990 


SoS 9 


=SS999 SWOA599999 OhwoSo 


=O3345 CON SwWO+G00% So. 
-Of OO®W aonow ON-OCOf OwWoO-aAhkOw-Ao WSN BhWOW Oo | DN © = 


‘ SiS1e 
- BW N-oO 


SoS SoS 
NoO— 


i:9 


ONNN = 


UO UN EIN I” INS 


0 hee 


1 


ARNOWWW >= = 


' 
eae le So Sooo Ss SOs IN INS N Wil iWilo OO Or. NIINS 
AON O©F9D NON OMNA=2-HR OF RHO WNNDR ORSBWNONS BN DORNOCDWO OD ONMAN 


ON ONN ONS 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 6-7 
The Consumer Price Index major components, selected sub-groups and special aggregates, 1 provinces, Whitehorse 


and Yellowknife — Manitoba 


CANSIM Indexes Percentage change 
vector July 2007 from 


ee July 2007 — June 2007 July 2006 ~— June 2007 July 2006 


2002=100 


All-items (v41692055) 412.1 Ata? 109.7 0.4 2.2 
Special aggregates 
All-items excluding food (v41692180) 1 NGIELE less 109.5 0.4 2.0 
All-items excluding food and energy (v41692181) 108.3 107.9 106.0 0.4 aa 
All-items excluding energy (v41692186) 109.3 108.9 106.8 0.4 Pass 
All-items excluding gasoline (v41693259) 109.8 109.4 107.4 0.4 2.2 
Energy 2 (v41692187) 143.2 142.9 142.2 0.2 0.7 
All-items (1992=100) (v41713419) 137.9 137.4 135.0 0.4 aut 
Food (v41692056) 113.5 113.0 110.2 0.4 3.0 
Food purchased from stores (v41692057) qAZ223 112.0 109.6 OS Zo 
Meat 3 (v41692058) 110.9 110.0 106.4 0.8 4.2 
Dairy products 3 (v41692068) TASS 116.0 112.4 -0.4 2.8 
Bakery and cereal products (excluding infant food) 3 (v41692073) 122.4 W222 119.2 0.2 PA 
Fresh fruit 3 (v41692077) 101.4 10S ef 103.9 -2.2 -2.4 
Fresh vegetables 3 (v41692080) 105.1 100.9 101.7 4.2 3.3 
Food purchased from restaurants (v41692087) 115.4 114.6 Tiet OR7 3.9 
Shelter (v41692088) 115.7 115-4 alae! 0.5 4.0 
Rented accommodation (v41692089) 108.2 108.1 106.2 Oh, 1.9 
Owned accommodation (v41692091) Alia 116.4 111.2 0.8 HO 
Replacement cost (v41692092) 136.3 135.6 1AE0) 0.5 ie 
Homeowners’ home and mortgage insurance (v41692094) 143.9 143.1 13228 0.6 8.4 
Homeowners’ maintenance and repairs (v41692095) 109.5 109.4 110.6 0.1 -1.0 
Water, fuel and electricity (v41692096) 117.6 117.6 T1539 0.0 15 
Electricity (v41692097) 107.8 107.8 105.5 0.0 Ce 
Natural gas (v41692099) 126.7 126.7 131.9 0.0 -3.9 
Fuel oil and other fuels (v41692100) 171.6 171.6 165.6 0.0 3.6 
Household operations, furnishings and equipment (v41692101) 104.5 104.3 103.4 0.2 14, 
Household operations (v41692102) 106.8 106.3 105.1 0.5 1.6 
Telephone services (v41692104) 98.9 98.9 100.2 0.0 -1.3 
Internet access services (v41693223) 100.1 98.1 96.8 2.0 3.4 
Household furnishings and equipment (v41692109) 100.2 100.4 100.1 -0.2 0.1 
Clothing and footwear (v41692116) 95.8 94.0 96.4 1.9 -0.6 
Women's clothing (v41692118) 93.0 88.4 98.0 OZ -5.1 
Men's clothing (v41692119) 92.4 89.5 90.4 Sy 22 
Footwear (v41692121) 91.1 95.8 91.3 -4.9 -0.2 
Transportation (v41692124) 119.2 119.8 118.4 -0.5 0.7 
Private transportation (v41692125) 119.5 120.3 118.5 -0.7 0.8 
Purchase and leasing of passenger vehicles (v41692127) 101.5 103.3 101.1 -1.7 0.4 
Gasoline (v41692130) 168.9 168.3 167.1 0.4 1A 
Passenger vehicle insurance premiums (v41692133) 101.8 101.8 103.7 0.0 =1.8 
Public transportation (v41692135) 116.0 114.9 117.8 1.0 -1.5 
Health and personal care (v41692140) 107.2 106.7 106.0 0.5 1.1 
Health care (v41692141) 109.6 109.3 108.5 0.3 1.0 
Personal care (v41692147) 105.0 104.2 103.7 0.8 1.3 
Recreation, education and reading (v41692150) 103.4 102.5 101.0 0.9 2.4 
Recreation (v41692151) 101.4 100.4 99.6 1.0 1.8 
Education and reading (v41692159) 110.0 110.0 106.1 0.0 3.7 
Alcoholic beverages and tobacco products (v41692163) 126.0 125.5 121.8 0.4 3.4 
Alcoholic beverages (v41692164) 113.4 112.7 109.7 0.6 3.4 
Tobacco products and smokers’ supplies (v41692170) 136.1 135.8 dSte4 0.2 3.8 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 6-8 


The Consumer Price Index — July 2007 


The Consumer Price Index major components, selected sub-groups and special aggregates, 1 provinces, Whitehorse 


and Yellowknife — Saskatchewan 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 
All-items excluding gasoline 

Energy 2 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 3 
Dairy products 3 
Bakery and cereal products (excluding infant food) 3 
Fresh fruit 3 
Fresh vegetables 3 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women’s clothing 
Men’s clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


CANSIM 
vector 
number 


(v41692191) 


(v41692316) 
(v41692317) 
(v41692322) 
(v41693261) 
(v41692323) 


(v41713421) 


(v41692192) 
(v41692193) 
(v41692194) 
(v41692204) 
(v41692209) 
(v41692213) 
(v41692216) 
(v41692223) 
(v41692224) 
(v41692225) 
(v41692227) 
(v41692228) 
(v41692230) 
(v41692231) 
(v41692232) 
(v41692233) 
(v41692235) 
(v41692236) 


(v41692237) 
(v41692238) 
(v41692240) 
(v41693224) 
(v41692245) 


(v41692252) 
(v41692254) 
(v41692255) 
(v41692257) 


(v41692260) 
(v41692261) 
(v41692263) 
(v41692266) 
(v41692269) 
(v41692271) 


(v41692276) 
(v41692277) 
(v41692283) 


(v41692286) 
(v41692287) 
(v41692295) 


(v41692299) 
(v41692300) 
(v41692306) 


July 2007 


113.3 


113.6 
110.3 
110.6 
At3 
138.6 


140.1 


A ilar 
AAO 
108.3 
113:3 
118.2 
a2 
Vas 
114.8 


124.7 
106.5 
130.6 
177.4 
194.3 
112.6 
124.3 
116.6 
122.8 
167.2 


100.9 
104.0 
95:2 
96.7 
94.8 


96.9 
95.5 
92.0 
eZ 


116.9 
116.8 
100.3 
158.0 
109.1 
118.0 


106.1 
108.3 
103.6 


104.8 
101.0 
116.6 


125.7 
q13i 
134.2 


Indexes Percentage change 
July 2007 from 
June 2007 July 2006 June 2007 July 2006 
2002=100 

11344 109.8 0.2 3.2 
diss 110.1 0.3 See 
110.2 106.8 0.1 Ee) 
11055 107.1 0.1 3h) 
die2 107.7 0.1 os) 
Hodes 135m 0.9 2.6 
139.9 135.9 0.1 ey 
111.9 108.6 -0.2 2.9 
110.5 106.9 -0.4 3.0 
106.9 105.0 ales) 3:4 
114.8 (Vilas) -1.3 1.6 
116.0 HASEZ 1.9 44 
Aaa 110.1 -4.4 22 
109.9 106.6 1.8 5.0 
114.8 {2 0.0 23 
122.9 113.2 ES 10.2 
106.1 104.6 0.4 1.8 
127.4 113.4 23) ey? 
168.1 128.8 Sus) Slat 
184.1 Sia Bo) 41.1 
110.9 25 deo 0.1 
124.3 118.6 0.0 4.8 
116.6 dades 0.0 48 
122.8 116.8 0.0 Sed 
167.2 162.2 0.0 oi 
100.9 100.8 0.0 0.1 
103.8 102.8 0.2 lee 
95.2 97.1 0.0 -2.0 
95.5 96.4 1s 0.3 
Vow 96.9 -0.4 -2.2 
94.0 97.0 3.1 -0.1 
89.1 Shy UZ 0.4 
88.6 94.4 3.8 -2.5 
99.3 98.4 -2.1 -1.2 
119.2 118.3 -1.9 1.2 
119.4 118.3 -2.2 EAS 
102.4 102.3 -2.1 -2.0 
155.1 156.8 deo 0.8 
123.8 VES -11.9 -7.1 
116.2 118.9 KS -0.8 
106.4 103.4 -0.3 2.6 
108.2 105.4 0.1 2.8 
104.5 100.9 -0.9 D5 
104.0 103.7 0.8 tat 
100.1 100.1 0.9 0.9 
116.6 115.4 0.0 1.0 
125.4 121.7 0.2 3.0 
112.9 110.2 0.2 2.6 
133.9 129.0 0.2 4.0 


ee ee ee ee ee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 6-9 


The Consumer Price Index major components, selected sub-groups and special aggregates, 1 provinces, Whitehorse 


and Yellowknife — Alberta 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 

All-items excluding gasoline 

Energy 2 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 3 
Dairy products 3 
Bakery and cereal products (excluding infant food) 3 
Fresh fruit 3 
Fresh vegetables 3 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women’s clothing 
Men's clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


CANSIM 
vector 
number 


(v41692327) 


(v41692451) 
(v41692452) 
(v41692457) 
(v41693263) 
(v41692458) 


(v41713424) 


(v41692328) 
(v41692329) 
(v41692330) 
(v41692340) 
(v41692345) 
(v41692349) 
(v41692352) 
(v41692359) 


(v41692360) 
(v41692361) 
(v41692363) 
(v41692364) 
(v41692366) 
(v41692367) 
(v41692368) 
(v41692369) 
(v41692371) 


(v41692372) 
(v41692373) 
(v41692375) 
(v41693225) 
(v41692380) 


(v41692387) 
(v41692389) 
(v41692390) 
(v41692392) 


(v41692395) 
(v41692396) 
(v41692398) 
(v41692401) 
(v41692404) 
(v41692406) 


(v41692411) 
(v41692412) 
(v41692418) 


(v41692421) 
(v41692422) 
(v41692430) 


(v41692434) 
(v41692435) 
(v41692441) 


July 2007 


Indexes 


June 2007 


July 2006 


2002=100 


Percentage change 
July 2007 from 


June 2007 


July 2006 


Orr 


119.1 


120.4 
116.4 
pd5.7 
117.4 
160.8 


147.9 


112.4 
dale? 
108.9 
116.8 
120.5 
104.6 

94.9 
115.0 


140.6 
A129 
145.7 
1958 
202.1 
110.2 
151.8 
127.9 
184.5 


104.7 
108.1 
101.2 
97.9 
99.0 


99.2 
95.2 
96.9 
102.6 


122.4 
122.7 

95.4 
166.0 
142.0 
118.7 


108.4 
(SNA 
105.7 


105.9 
103.3 
114.9 


125.7 
12.5 
136.8 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


113.4 


114.4 
110.5 
110.1 
111.6 
154.3 


140.8 


108.3 
107.3 
103.1 
112.4 
114.3 
103.1 

93:5 
110.1 


126.1 
1OSa7 
127.9 
165.8 
171.4 
108.9 
140.5 
104.4 
203.0 


102.6 
105.6 
100.5 
95:3 
ORT 


96.2 
SHEL 
95.4 
99.4 


120.8 
120.8 

96.8 
163.2 
136.6 
120.1 


105.9 
108.2 
103.7 


104.0 
100.8 
115.4 


115.9 
108.3 
121.4 
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Table 6-10 


The Consumer Price Index — July 2007 


The Consumer Price Index major components, selected sub-groups and special aggregates, 1 provinces, Whitehorse 


and Yellowknife — British Columbia 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 
All-items excluding gasoline 

Energy 2 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 3 
Dairy products 3 
Bakery and cereal products (excluding infant food) 3 
Fresh fruit 3 
Fresh vegetables 3 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women’s clothing 
Men's clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


CANSIM 
vector 
number 


(v41692462) 


(v41692587) 
(v41692588) 
(v41692593) 
(v41693265) 
(v41692594) 


(v41713427) 


(v41692463) 
(v41692464) 
(v41692465) 
(v41692475) 
(v41692480) 
(v41692484) 
(v41692487) 
(v41692494) 


(v41692495) 
(v41692496) 
(v41692498) 
(v41692499) 
(v41692501) 
(v41692502) 
(v41692503) 
(v41692504) 
(v41692506) 
(v41692507) 


(v41692508) 
(v41692509) 
(v41692511) 
(v41693226) 
(v41692516) 


(v41692523) 
(v41692525) 
(v41692526) 
(v41692528) 


(v41692531) 
(v41692532) 
(v41692534) 
(v41692537) 
(v41692540) 
(v41692542) 


(v41692547) 
(v41692548) 
(v41692554) 


(v41692557) 
(v41692558) 
(v41692566) 


(v41692570) 
(v41692571) 
(v41692577) 


July 2007 


110.5 


110.7 
108.5 
108.7 
109.0 
134.0 


130.2 


109.7 
107.8 
109.2 
112.8 
115.0 
104.5 

94.1 
113.2 


110.9 
104.0 
2G 
128.9 
147.4 
108.1 
AS it 
109.0 
Oar 
eS: 


102.8 
105.4 
101.3 
96.5 
OTE 


S729 
973 
92.8 
99.0 


117.4 
Wee 

99F3 
1S) 
119.0 
116.0 


108.3 
111.6 
104.5 


110.9 
101.3 
141.1 


119.3 
109.6 


July 2006 


1.6 


Nissho. os 


SN SSO 2 Oe SO oN Sie 


ACTON WwOwWW>™ RWHAWROO2RA O41 1 OWOOD OD BRHOOORA 


t 


lj 
Sep ets eek 


' ‘ 1 1 
=> CO) CN a 


Indexes Percentage change 
July 2007 from 
June 2007 July 2006 June 2007 
2002=100 
—— eee 

Alors 108.8 0.2 
110.4 109.2 0.3 
108.2 106.6 0.3 
108.5 106.6 0.2 
108.7 107.0 0.3 
134.7 STAS -0.5 
130.0 128.2 0.2 
109.7 106.9 0.0 
108.6 105.9 -0.7 
110.3 105.0 -1.0 
113.0 110.3 -0.2 
114.1 111.6 0.8 
105-3 104.6 -0.8 
97.2 94.0 -3.2 
112.0 108.9 fet 
110.4 108.6 0.5 
103.9 102.9 0.1 
111.9 109.4 OW 
PATTIE 124.0 0.9 
146.0 MiaZ 1.0 
106.2 109.0 1.8 
alos: 115.6 0.2 
108.7 109.7 0.3 
ANGEL 117.0 0.0 
WARS: 175.8 0.0 
102.9 101.7 -0.1 
105.5 104.0 -0.1 
101.3 100.0 0.0 
95.8 94.8 0.7 
97.8 97.4 -0.1 
96.5 99.4 a5: 
90.3 102.4 7.8 
9311 STI -0.3 
103.1 97-5 -4.0 
118.3 1417-5 -0.8 
118.8 GS -0.9 
100.9 99.1 -1.6 
157.0 161.4 -1.0 
119.0 11733 0.0 
115.0 lial. 0.9 
108.5 106.0 -0.2 
AAAS 109.3 -0.2 
104.7 102.2 -0.2 
109.8 108.2 1.0 
99.8 98.7 1.5 
141.1 138.4 0.0 
119.3 115.9 0.0 
109.5 107.6 0.1 
‘Sia 125.0 -0.1 


131.0 


TOW COM Wah AARNDMDHU 


BAN NNN NNN 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


SS ———— 


Statistics Canada — Catalogue no. 62-001 


35 


The Consumer Price Index — July 2007 


Table 6-11 


The Consumer Price Index major components, selected sub-groups and special aggregates, 1 provinces, Whitehorse 


and Yellowknife — Whitehorse* 


CANSIM Indexes Percentage change 
vector July 2007 from 
ee July 2007. June 2007 July 2006 = June 2007 July 2006 
2002=100 
All-items (v41692598) 110.7 109.7 107.5 0.9 3.0 
Special aggregates 
All-items excluding food (v41692711) 110.7 110.1 107.8 0.5 PRG 
All-items excluding food and energy (v41692712) 106.7 106.6 104.3 0.1 23 
All-items excluding energy (v41692717) 107.5 107.0 104.6 OLS 2.8 
All-items excluding gasoline (v41693267) 109.3 108.3 105.9 0.9 32 
Energy 2 (v41692718) 143.2 136.9 (Sey 4.6 5.9 
All-items (1992=100) (v41713430) 130.3 129.1 126.5 0.9 3.0 
Food (v41692599) 110.9 108.3 106.2 2.4 4.4 
Food purchased from stores (v41692600) 108.1 104.8 104.2 al Sif 
Meat 3 (v41692601) 108.3 104.7 103.6 3.4 4.5 
Dairy products 3 (v41692611) 115.8 116.3 113.6 -0.4 1.9 
Bakery and cereal products (excluding infant food) 3 (v41692616) 110.9 1075 105.0 BZ 5.6 
Fresh fruit 3 (v41692620) 99:5 100.0 103.8 -0.5 -4.1 
Fresh vegetables 3 (v41692623) 98.8 94.5 89.1 4.6 10.9 
Food purchased from restaurants (v41692630) 117.4 116.7 110.7 0.6 6.1 
Shelter (v41692631) 118.6 116.2 112.5 2.1 5.4 
Rented accommodation ; ; : : 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs : , : ; : : 
Water, fuel and electricity (v41692632) 138.5 128.4 125.9 79 10.0 
Electricity (v41692633) i15tS 97.2 97.2 18.8 18.8 
Natural gas d ; : : ; . 
Fuel oil and other fuels (v41692635) AAR AV AIETE 167.1 0.0 2.8 
Household operations, furnishings and equipment (v41692636) 100.8 100.5 99.2 0.3 1.6 
Household operations (v41692637) 104.4 104.0 102.1 0.4 23 
Telephone services (v41692639) 100.0 100.0 99.1 0.0 0.9 
Internet access services (v41693227) 101.4 101.4 101.4 0.0 0.0 
Household furnishings and equipment (v41692644) 95.0 94.9 94.5 0.1 0.5 
Clothing and footwear (v41692651) 99.7 99.2 99.9 0.5 -0.2 
Women's clothing (v41692653) 96.4 98.4 94.6 -2.0 19 
Men's clothing (v41692654) 101.3 101.2 103.0 0.1 =1.7 
Footwear (v41692656) 100.0 93.7 96.5 6.7 3.6 
Transportation (v41692659) 118.6 119.5 Ati7S: -0.8 0.9 
Private transportation (v41692660) 119.4 120.8 117.9 =1.2 1.3 
Purchase and leasing of passenger vehicles (v41692662) 100.9 103.4 101.6 -2.4 -0.7 
Gasoline Oe (v41692665) 145.8 145.7 143.6 0.1 gh: 
Passenger vehicle insurance premiums (v41692668) 142.3 142.3 132.6 0.0 163) 
Public transportation (v41692670) 114.3 112.9 116.6 Az2 -2.0 
Health and personal care (v41692675) 107.5 107.8 104.7 -0.3 25h 
Health care (v41692676) 109.8 109.8 107.3 0.0 2:3 
Personal care (v41692682) 104.1 104.7 101.0 -0.6 3.1 
Recreation, education and reading (v41692685) 98.2 97.9 96.9 0.3 1.3 
Recreation (v41692686) 95:2 94.8 94.5 0.4 0.7 
Education and reading (v41692693) nA2 A239 108.0 0.0 3.8 
Alcoholic beverages and tobacco products (v41692695) 118.4 118.4 113.6 0.0 4.2 
Alcoholic beverages (v41692696) 108.4 108.4 105.5 0.0 20 
Tobacco products and smokers’ supplies (v41692702) 128.2 128.2 120.8 0.0 6.1 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


* Yukon Territory 
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Table 6-12 


The Consumer Price Index — July 2007 
la eimai ices oan regtigsensesegsoetae messiness roe arminapmmmennmes escusaaaicae corsa sacsuss 


The Consumer Price Index major components, selected sub-groups and special aggregates, 1 provinces, Whitehorse 


and Yellowknife — Yellowknife* 


CANSIM Indexes Percentage change 
vector July 2007 from 
LSU eee July 2007. June 2007 July 2006 June 2007 July 2006 
2002=100 
All-items (v41692722) 111.5 111.6 107.8 -0.1 3.4 
Special aggregates 
All-items excluding food (v41692835) 112.0 tliZ20) 107.8 0.0 3.9 
All-items excluding food and energy (v41692836) 108.5 108.3 105.1 0.2 52 
All-items excluding energy (v41692841) 108.5 108.5 105.5 0.0 2.8 
All-items excluding gasoline (v41693269) 110.4 110.4 106.9 0.0 5) 
Energy 2 (v41692842) 147.4 147.8 135.4 -0.3 8.9 
All-items (1992=100) (v41713431) 129.7 129.8 125.4 -0.1 3.4 
Food (v41692723) 108.7 109.5 107.3 -0.7 tes: 
Food purchased from stores (v41692724) 1OVer 108.8 106.6 -1.0 1.0 
Meat 3 (v41692725) 106.0 111.0 110.0 -4.5 -3.6 
Dairy products 3 (v41692735) 110.6 110.3 107.4 0.3 3.0 
Bakery and cereal products (excluding infant food) 3 (v41692740) 110.0 108.3 107.1 126 PL Ff 
Fresh fruit 3 (v41692744) 113.4 110.4 107.2 20 5.8 
Fresh vegetables 3 (v41692747) 108.4 111.8 105.1 -3.0 oh 
Food purchased from restaurants (v41692754) 111.4 110.9 109.0 0.5 2.2 
Shelter 4 (v41692755) 121.9 121.4 114.6 0.4 6.4 
Rented accommodation ; : : : 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs : s ; : : 2 
Water, fue! and electricity (v41692756) 141.0 141.1 128.6 -0.1 9.6 
Electricity (v41692757) 125.8 125.8 109.4 0.0 15.0 
Natural gas : : ; ; : 
Fuel oil and other fuels (v41692759) 19326 193%5: 178.8 0.0 8.2 
Household operations, furnishings and equipment (v41692760) 104.4 104.3 101.3 0.1 3.1 
Household operations (v41692761) 107.5 107.5 103.8 0.0 3.6 
Telephone services (v41692763) 100.2 100.2 99.1 0.0 (tel 
Internet access services (v41693228) WAP 72.2 UWP 0.0 0.0 
Household furnishings and equipment (v41692768) 97.1 97.1 95.8 0.0 1.4 
Clothing and footwear (v41692775) 93.3 94.2 93.3 -1.0 0.0 
Women’s clothing (v41692777) 83.5 88.3 88.1 -5.4 -5.2 
Men’s clothing (v41692778) 99.0 O71 96.8 2.0 PAS 
Footwear (v41692780) 94.1 90.8 86.7 3.6 8.5 
Transportation (v41692783) 109.9 110.6 105.4 -0.6 4.3 
Private transportation (v41692784) 108.6 109.9 102.9 -1.2 55 
Purchase and leasing of passenger vehicles (v41692786) 91.0 93:3 88.9 -2.5 2.4 
Gasoline (v41692789) 144.2 145.2 ASME, -0.7 6.3 
Passenger vehicle insurance premiums (v41692792) 128.2 128.2 121.8 0.0 5.3 
Public transportation (v41692794) 117.3 115.8 AISI als: -2.0 
Health and personal care (v41692799) 105.0 105.1 103.6 -0.1 1.4 
Health care (v41692800) 108.2 107.8 105.8 0.4 JAS 
Personal care (v41692806) 103.2 103.7 102.1 -0.5 Shel 
Recreation, education and reading (v41692809) 102.7 102.0 101.7 0.7 1.0 
Recreation (v41692810) 101.1 100.3 100.2 0.8 0.9 
Education and reading (v41692817) 110.0 110.0 109.4 0.0 0.5 
Alcoholic beverages and tobacco products (v41692819) 129.5 129.3 126.9 0.2 2.0 
Alcoholic beverages (v41692820) 124.2 124.2 122.1 0.0 167 
Tobacco products and smokers’ supplies (v41692826) 134.1 133.7 130.9 0.3 2.4 


Se Eee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 7 
The all-items Consumer Price Index, 1 provinces, Whitehorse, Yellowknife and Iqaluit,2 historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 3 


average 
2002=100 
Labrador (v41691244 

a ie 97.0 97.4 98.0 99.7 100.6 100.4 100.6 100.4 100.7 101.7 102.0 101.5 100.0 
2003 10231) 5 102535 103.5. 03:29 1103:0) 3102/6 10S: OS0N e103: 5 aa O26 S22 O2IG 102.9 
2004 103.1 103.0 103.4 103.7 104.8 105.1 105.7 105.4 105.6 105.9 106.2 105.8 104.8 
2005 105.7 106.2 106.6 107.5 107.5 107.6 107.9 108.0 109.6 108.2 108.3 107.9 107.6 
2006 108.4 108.4 108.7 1096 1106 110.4 110.55 110.9 109.7 108.9 109.1 109.3 109.5 
2007 1OSIG) DOS OlSme dull edule ened O) eelilblee be 4 * % # 
Prince Edward Island (v41691379) 
2002 964 966 97.3 993 1002 999 100.8 100.9 101.3 102.2 1028 102.2 100.0 
2003 101.9 1084 1044 “10436 1103:6° 103:27 “103%4, 103:2 103:8, 103:7" "104e we 10816 (OSS 
2004 103.5 104.0 104.7 105.3 105.6 106.2 1059 105.8 106.4 106.7 108.2 107.4 105.8 
2005 106.5 106.7 107.6 108.6 109.1 1089 109.0 109.3 111.8 111.5 110.7 110.0 109.1 
2006 AOS TOS 1104S 2 tt 2cO) e213 tiie 2.8) et endl Olam clean ARG 111.6 
2007 15 SgeOOWiS3e) IS mmiancen 4s 14a) as = af £ “f 3 
Nova Scotia (v41691513) 
2002 96:7 STZ E IS S992 100!2 1003 00:8 100.8) 101k2e 10429) 10225 A 0dkG 100.0 
2003 10257) WHOS: 104-5 S10S4 103s) 103:2) 10S e 08:60 10816103 di 10Sen 10a 103.4 
2004 103.2 103.7 1044 1044 105.2 1056 1058 105.7 105.9 106.2 106.7 106.4 105.3 
2005 106.1 106.4 107.1 107.6 107.8 107.7 108.1 108.8 110.4 109.8 109.1 109.3 108.2 
2006 109; 3; OSLO 0S Ged O met te2e8 Aten TAMECE Idiot Ome OM nO Ose 110.4 
2007 DOM i Om iteS Zhen Toul manic. OnmnilerO : ap e cs se . 
New Brunswick (v41691648) 
2002 96.7 97.0 97.6 992 998 100.0 1008 101.1 101:3 101.7 1025. 102.4 100.0 
2003 103.2 104.0 104.3 103.7 103.0 103.0 103.4 103.5 103.7 103.0 103.0 102.9 103.4 
2004 103.3 103.8 104.2 1041 105.1 105.3 105.2 105.2 105.1 105.5 106.0 105.6 104.9 
2005 105.6 105.9 106.8 107.1 107.0 106.9 107.5 108.0 109.2 108.4 1082 108.3 107.4 
2006 108.8 108.7 109.1 110.0 110.1 110.0 109.7 110.0 108.8 107.8 108.4 109.1 109.2 
2007 VOSA SOS: Cael SON alain Cameco sid odeeatiticnt - a as x 7 _ 
Quebec (v41691783) 
2002 98.1 988 990 995 994 997 100.6 100.7 100.7 101.0 101.3 101.3 100.0 
2003 10220) OSS GSS 10274 102549 9102.3) 102402255 102636 02.4 1025 ae O27 102.5 
2004 103.2 1036 103.9 103.8 1048 1048 104.6 1045 1047 105.3 105.5 105.2 104.5 
2005 105.3 105.6 106.4 106.4 1065 1068 107.0 107.4 108.5 107.7 107.5 107.4 106.9 
2006 108.1 108.0 1084 109.1 109.3 109.1 109.2 109.2 1084 108.4 108.6 108.7 108.7 
2007 108:8 “LOS CM At0:4 110lGreidiia © 11057 141016 i, Er a a “ is 
Ontario (v41691919) 
2002 977 984 995 995 995 998 1005 101.3 100.9 101.1 101.4 100.4 100.0 
2003 101.9 102.7 102.8 101.8 1022 102.3 102.5 103.0 103.2 102.9 103.4 103.4 102.7 
2004 103.4 103.6 104.0 104.1 105.0 104.8 104.9 104.7 104.8 105.0 105.4 105.3 104.6 
2005 105.1 105.8 106.4 106.5 1066 106.8 106.9 107.5 108.2 107.7 107.5 107.6 106.9 
2006 108.2 107.9 108.8 109.1 109.5 109.3 109.0 109.1 108.5 108.4 108.6 108.8 108.8 
2007 1OSO MOSS SOs li ienidieon idiot) Akad = Be a Fe 2 x 
Manitoba (v41692055) 
2002 98.0 980 987 996 100.1 1004 100.6 100.8 100.7 100.6 101.3 101.3 100.0 
2003 101.5 102.0 102.2 101.9 101.7 1015 101.5 101.8 102.3 101.7 101.8 102.0 101.8 
2004 102.0 101.9 102.4 102.7 104.1 1044 1043 104.3 104.1 104.5 105.2 105.5 103.8 
2005 105.0 105.2 105.6 106.3 106.5 106.7 107.0 107.4 107.8 107.5 107.3 106.9 106.6 
2006 107.4 107.2 107.6 108.5 109.2 109.3 109.7 109.7 108.8 108.9 109.0 1087 108.7 
2007 109) “LOS G4 dO eeiddes Attn doe if - fe Ee es é 
Saskatchewan (v41692191) 
2002 97.8 97.7 985 99.8 100.0 100.2 100.4 100.6 101.0 101.1 101.5 101.4 100.0 
2003 101.5 102.0 102.5 101.9 102.2 102.1 102.2 1025 1028 102.4 102.8 1027 102.3 
a 102.8 102.9 103.1 103.8 104.9 105.0 105.2 104.7 104.9 105.5 106.1 105.8 104.6 
< 105.6 105.8 106.4 107.1 106.5 106.8 107.1 107.4 108.0 107.5 107.4 1073 106.9 

107.9 107.9 108.2 109.2 109.6 109.6 109.8 110.4 1093 109.1 1088 1089 109.1 
2007 109.5 109.9 111.0 111.8 1126 113.1 113.3 : ba i ‘ 


a 
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Table 7 — continued 
The all-items Consumer Price Index, 1 provinces, Whitehorse, Yellowknife and Iiqaluit,2 historical data 
Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual ° 


average 


eee EE 
2002=100 


Alberta (v41692327) 


2002 96.7 97.2 975 990 994 999 999 1001 101.4 102.5 103.0 103.3 100.0 
2003 103.5 103.8 104.9 104.9 104.2 104.7 1043 1042 104.8 104.3 104.7 1046 104.4 
2004 104.6 1046 104.9 105.2 106.1 107.1 1064 106.2 106.3 106.0 106.7 106.4 105.9 
2005 106.1 106.2 106.9 107.6 107.4 107.8 108.7 108.7 110.0 109.7 109.6 109.0 108.1 
2006 104 OOK/AmA OSs wii Aeetuizeoeetti Go lod. ddeO (iddets 113 Omedigeedee tne 
2007 114 NOM IG4 T4175 e aniseed 1S.8 14914 5 - Na i , g 
British Columbia (v41692462) 

2002 97.9 983 98.9 99.8 100.2 100.3 1006 100.7 100.8 100.7 100.9 100.8 100.0 
2003 101-0) 101255110273" 102.1) 1024. 10210 M022) H1O26e 410250) 4024 40250216 102.2 
2004 102.5 102.9 103.2 103.9 104.7 104.9 104.7 104.7 1048 104.8 105.0 104.8 104.2 
2005 104.8 105.0 105.3 106.0 1063 106.4 1066 1068 107.3 107.1 107.1 106.7 106.3 
2006 106.6 106.7 107.2 107.8 108.7 108.7 108.8 109.0 108.4 108.3 108.7 108.8 108.1 
2007 109/00) 109M ER095) 1099F atOSeeH03S> 11055 a ie 3 m t - 
Whitehorse, Yukon Territory (v41692598) 

2002 97.9 97.9 98.1 O92 997 AOOM OA ee Onetie AOOlS 104.0), 101-45 01.5 100.0 
2003 NOT OZ SeeOZ Oe O22 ON Gam Odeo mn LOZ 40235 102:2un 1O1kGm {OKOMmeOned 101.9 
2004 101.4 101:;4°° 101.9 102.2°°4103:3° 103.6 1035 103.4 103.4 103.5 104.6 104.0 103.0 
2005 103.1 103.3 103.9 104.4 104.9 105.3 105.4 105.7 106.8 106.8 107.1 106.3 105.3 
2006 106.4 105.9 105.9 106.9 107.5 107.9 107.5 107.7 107.2 106.3 1063 106.3 106.8 
2007 OZ0) SOS en10810) 1087 OOtsead09.7 AMON, z x : xd he i 
Yellowknife, Northwest Territories (v41692722) 

2002 97.8 982 982 989 997 999 100.8 100.9 101.2 101.1 101.3 102.0 100.0 
2003 VOD 2 102 See O2 me OC OMOZ7 e025 O22 1020 Odes cL O1sSiamOZOmeMiOSee 102.3 
2004 OSM S 1O2ZSee A032) 103 See 040e 04:3 10473 1038:7 10837 1103:8 1104.7" 10510 103.8 
2005 104.66 104.8 1049 105.2 106.1 106.4 106.4 106.3 107.0 107.5 107.8 107.8 106.2 
2006 107.4 107.3 107.0 107.9 108.0 107.7 107.8 108.0 107.8 107.1 107.6 108.4 (Overs 
2007 LOSS OOM OSS 11 Olas eeii126: dies - e S i a “ 
Iqaluit, Nunavut (Dec. 2002=100) (v41713432) 

2002 xe a i = a § oh A = ss Ee OOLO B 
2003 999 998 100.0 999 100.1 100.2 100.7 100.3 1003 1005 100.7 100.5 100.2 
2004 100.0 999 100.2 100.8 101.4 101.8 101.8 101.4 101.6 101.2 101.8 102.2 101.2 
2005 TOZOR MOIR ONSas 102s emmOZOmmOSOl HOS0N = t0S:4 1086a 108-3) 10313 1103:6 102.9 
2006 10635 1OStan 03a 104 SemO04See105i1) 104:8) 1044 10510) 104. 2e05:25405e7 104.6 
2007 106.4 106.5 106.7 107.7 108.0 108.0 108.9 a m6 FA * 3 e 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 8 


The Consumer Price Index and selected sub-groups, by urban centre 1.2,3 


St. John’s, Newfoundland and Labrador 


All-items 

Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 

All-items (1992=100) 


Charlottetown and Summerside, Prince Edward Island 


All-items 

Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 

All-items (1992=100) 


Halifax, Nova Scotia 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Saint John, New Brunswick 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Québec, Quebec 

All-items 

Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 

All-items (1992=100) 


Montréal, Quebec 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Ottawa-Gatineau, Ontario part, Ontario/Quebec 


All-items 

Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 

All-items (1992=100) 


Toronto, Ontario 

All-items 

Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 

All-items (1992=100) 


CANSIM 
vector 
number 


(v41692846) 
(v41692847) 
(v41692848) 
(v41692849) 
(v41692850) 
(v41713405) 


(v41692852) 
(v41692853) 
(v41692854) 
(v41692855) 
(v41692856) 
(v41713407) 


(v41692858) 
(v41692859) 
(v41692860) 
(v41692861) 
(v41692862) 
(v41713409) 


(v41692864) 
(v41692865) 
(v41692866) 
(v41692867) 
(v41692868) 
(v41713411) 


(v41692870) 
(v41692871) 
(v41692872) 
(v41692873) 
(v41692874) 
(v41713413) 


(v41692876) 
(v41692877) 
(v41692878) 
(v41692879) 
(v41692880) 
(v41713414) 


(v41692882) 
(v41692883) 
(v41692884) 
(v41692885) 
(v41692886) 
(v41713416) 


(v41692888) 
(v41692889) 
(v41692890) 
(v41692891) 
(v41692892) 
(v41713417) 


July 2007 


Indexes 


June 2007 


July 2006 


2002=100 


110.0 
114.7 
103.9 
108.9 
139.8 
1294 


111.8 
115.4 
105.8 
108.8 
146.5 
131.0 


110.5 
113.5 
104.1 
109.3 
139.0 
131.6 


109.8 
112.0 
104.2 
110.2 
124.5 
1297. 


109.2 
111.4 
105.6 
112.9 
115.9 
126.9 


108.9 
111.4 
105.3 
Hise 
116.6 
126.0 


108.9 
113.3 
103.5 
114.7 
132.3 
13237 


108.5 
111.4 
105.0 
111.6 
129.4 
130.8 


Percentage change 
July 2007 from 


June 2007 


oooc08d 
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oo09009 
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July 2006 
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Table 8 — continued 


The Consumer Price Index and selected sub-groups, by urban centre 1.2.3 


Thunder Bay, Ontario 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Winnipeg, Manitoba 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Regina, Saskatchewan 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Saskatoon, Saskatchewan 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Edmonton, Alberta 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Calgary, Alberta 

All-items 

Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 

All-items (1992=100) 


Vancouver, British Columbia 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Victoria, British Columbia 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


roses) ity 4) Saeny eee bee ee Se Bees ee 


CANSIM 
vector 
number 


(v41692894) 
(v41692895) 
(v41692896) 
(v41692897) 
(v41692898) 
(v41713418) 


(v41692900) 
(v41692901) 
(v41692902) 
(v41692903) 
(v41692904) 
(v41713420) 


(v41692906) 
(v41692907) 
(v41692908) 
(v41692909) 
(v41692910) 
(v41713422) 


(v41692912) 
(v41692913) 
(v41692914) 
(v41692915) 
(v41692916) 
(v41713423) 


(v41692918) 
(v41692919) 
(v41692920) 
(v41692921) 
(v41692922) 
(v41713425) 


(v41692924) 
(v41692925) 
(v41692926) 
(v41692927) 
(v41692928) 
(v41713426) 


(v41692930) 
(v41692931) 
(v41692932) 
(v41692933) 
(v41692934) 
(v41713428) 


(v41692936) 
(v41692937) 
(v41692938) 
(v41692939) 
(v41692940) 
(v41713429) 


July 2007 


108.6 
104.3 
102.1 
101.0 
128.9 
129.5 


414:9 
41553 
109.2 
116.3 
118.1 
138.0 


112.5 
120.8 
106.5 
125.7 
11916 
140.1 


114.1 
127 
106.8 
132.4 
129.3 
140.5 


118.8 
139.4 
113.0 
138.4 
175.4 
144.8 


11924 
13oot 
112.5 
149.5 
130.8 
149.8 


110.7 
1252 
104.4 
115.4 
112:9 
1313 


110.1 
109.9 
104.7 
109.8 
121.4 
129.3 


Note(s): The indexes for Whitehorse, Yellowknife and Iqaluit are available from table 6-11. 
See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


Indexes 


June 2007 


108.3 
103.6 
102.1 
101.0 
1257 
129.2 


111.3 
114.7 
109.1 
115.4 
118.1 
137.2 


112.3 
120.0 
106.0 
124.4 
119.6 
140.0 


113.5 
124.1 
106.2 
127.5 
129.3 
139.7 


118.6 
138.8 
112.4 
137.0 
WOxe 
144.5 


118.6 
138.2 
111.8 
148.4 
132.5 
149.2 


110.5 
111.6 
104.2 
114.5 
t1ZAg 
1S 


109.9 
109.5 
104.7 
109.2 
121.4 
129.0 


July 2006 


2002=100 


107.2 
105.2 
101.4 
100.6 
137.1 
127.9 


109.5 
110.6 
107.1 
109.9 
116.5 
134.9 


109.5 
Abe’, 
104.2 
11339 
114.1 
136.5 


109.8 
AZT 
104.7 
41187 
123.0 
135.1 


112.8 
123.4 
106.3 
119.7 
15722 
137.5 


113.6 
126.4 
104.7 
133.8 
124.0 
143.0 


108.5 
108.0 
103.2 
109.0 
113.1 
128.8 


109.2 
110.4 
103.4 
110.9 
12241 
128.2 
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Percentage change 
July 2007 from 


June 2007 
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Table 9 
The all-items Consumer Price Index by urban centre, 1,2:3 historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 


average 
———_—  eeeeeeeeSSSSeSeSSeeFEeEeeeeEeEeEeEE FO 
2002=100 

a 
St. John’s, Newfoundland and Labrador (v41692846) 
2002 97.1 97.5 98.1 99.7 100.6 100.3 100.5 100.4 100.7 101.7 102.0 101.5 100.0 
2003 102.0 102.2 103.4 103.1 102.9 102.5 103.2 102.9 103.4 102.6 103.1 1025 102.8 
2004 103.1 102.9 103.3 103.6 104.6 104.9 105.5 105.2 105.3 105.7 105.9 1056 104.6 
2005 105.4 105.9 106.3 107.1 107.2 107.3 107.6 107.7 109.2 107.8 107.9 1076 O73 
2006 108.0 108.0 108.2 109.2 110.1 109.9 110.0 110.4 109.3 108.5 108.7 1088 109.1 
2007 109.2 f09(5' -110:3. 1OGaMinOlor 1141:37 4414 = eS i! i. 7 
Charlottetown and Summerside, Prince Edward Island 

(v41692852) 
2002 96.6 968 976 99.3 100.2 99.9 100.7 100.8 101.2 102.1 102.6 102.0 100.0 
2003 101.7 102.8 103.7 104.1 103.3 102.9 103.2 103.0 103.5 103.4 103.8 103.4 103.2 
2004 103.2 103.8 104.4 104.9 105.2 105.7 105.5 105.5 106.0 106.2 107.6 1069 105.4 
2005 106.1 106.3 107.1 108.0 108.4 108.3 108.4 108.7 110.9 110.7 110.0 1093 108.5 
2006 109.7 110.2 109.9 111.4 112.0 111.7 111.8 112.4 111.1 110.4 110.7 111.1 111.0 
2007 11 TLOS ACS AtZ:8 “Ais ddsie? I13i5eedde 4 ie is - 2 . a 
Halifax, Nova Scotia (v41692858) 
2002 96.9 974 979 99.3 100.3 100.3 100.9 100.8 101.1 101.7 102.1 101.4 100.0 
2003 102.5 103.3 104.0 103.2 103.0 103.0 103.3 103.4 103.4 103.1 1033 103.1 103.2 
2004 103.1 103.5 104.2 104.2 105.0 105.3 105.5 105.5 105.6 105.9 1064 106.0 105.0 
2005 105.7 105.9 106.6 107.0 107.2 107.1 107.4 108.2 109.6 109.1 1085 108.6 107.6 
2006 108.6 108.3 108.9 110.2 110.5 110.3 110.5 110.7 110.0 109.7 1100 109.7 109.8 
2007 109.7 1106 111.4 111.9 1125 1125 112.4 3 r. " A a Bs 
Saint John, New Brunswick (v41692864) 
2002 96.8 97.1 978 99.1 99.7 99.9 100.8 101.1 101.2 101.8 102.4 102.3 100.0 
2003 103.1 103.8 104.1 103.5 102.9 102.9 103.3 103.4 103.6 103.3 103:2; 103.4 103.4 
2004 103.4 103.9 104.2 104.1 105.1 105.2 105.2 105.1 105.1 1055 106.0 105.6 104.9 
2005 105.5 105.8 106.8 107.1 107.0 106.9 107.5 108.0 1092 1084 108.2 108.3 107.4 
2006 108.8 108.7 109.2 110.1 110.1 110.0 109.8 110.0 108.9 1079 108.4 109.0 109.2 
2007 109°2, 10916" 110'6" Tate etded) 41219 424 2 * e Es « 
Québec, Quebec (v41692870) 
2002 98.0 988 990 994 993 99.7 100.6 100.8 100.7 101.0 101.4 101.3 100.0 
2003 101.9 103.0 103.2 102.3 102.4 102.3 102.4 1026 1024 102.5 102.8 102.8 102.6 
2004 103.3 103.7 103.9 103.8 104.9 104.9 104.7 1046 1048 105.35 05:5 "105a 104.5 
2005 105.3 105.6 106.4 106.3 106.5 106.9 107.0 107.4 1085 1077 107.5 107.4 106.9 
2006 108.2 108.0 108.4 109.1 109.3 109.1 109.2 1092 1084 108.2 108.4 108.4 108.7 
2007 108.5 109.2 110.14 110.3 110.7 110.4 110.4 : Es 2 a ¥ a 
Montréal, Quebec (v41 692876) 
2002 98.1 989 990 995 993 998 1006 100.7 1006 1010 10126 401.3 100.0 
2003 101.8 102.9 103.0 102.2 102.3 102.1 102.3 102.4 1023 102.3 102.6 102.6 102.4 
2004 103.1 103.5 103.7 103.7 104.6 104.6 1044 1044 1047 105.3" 105:3) “1054 104.4 
2005 105.1 105.4 106.2 106.2 106.4 106.7 1068 107.3 1082 107.5 107.5 107.3 106.7 
2006 107.9 107.9 108.2 108.9 109.0 108.8 1089 108.9 1084 108.6 108.7 108.6 108.6 
2007 108.7 109.5 110.3 110.5 110.8 110.5 110.5 = > = Fe = +, 
Ottawa-Gatineau, Ontario part, Ontario/Quebec 
(v41692882) 

2002 975 983 994 995 996 999 100.5 101.3 101.0 101.1 101.4 100.4 100.0 
2003 101.8 102.7 102.8 101.5 102.0 102.1 102.4 1029 103.0 102.7 103.1 103.2 102.5 
2004 103.2 103.4 103.8 104.0 105.0 104.7 104.8 1046 104.6 105.0 105.3 105.2 104.5 
2005 105.0 105.7 106.4 106.4 106.5 106.6 106.8 107.5 108.3 107.7 107.5 107.6 106.8 
2006 108.1 107.8 108.6 109.0 109.4 109.2 108.9 109.0 108.3 108.2 108.5 108.6 108.6 
2007 108.5 109.6 110.7 114.1 114.5 1114.1 111.1 os 7 - - ~ . 
Toronto, Ontario (v41692888) 
2002 97.7 985 $96 995 996 100.0 1003 100.8 100.4 101.0 101.3 101.3 100.0 
2003 102.2 103.0 103.1 102.5 102.4 102.6 1028 103.4 103.5 103.3 103.7 104.0 103.0 
2004 103.9 104.1 104.3 104.3 105.1 104.9 1049 104.7 104.9 104.9 105.2 105.1 104.7 
2005 105.0 105.6 106.4 106.3 106.5 106.5 1066 107.2 107.7 107.4 107.2 107.4 106.7 
2006 107.9 107.6 108.5 108.7 109.0 108.9 1085 108.5 108.1 108.0 108.3 108.5 108.4 
2007 108.2 109.3 110.3 110.8 111.2 110.7 1107 us v eo es Pe . 
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Table 9 — continued 
The all-items Consumer Price Index by urban centre, 1.2,3 historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 
average 
a eee ESI 
2002=100 
—— re ae 
Thunder Bay, Ontario (v41692894) 


2002 97.8 984 993 99.2 992 99.7 100.9 101.7 101.4 101.2 101.3 100.0 100.0 
2003 101.6 102.5 102.6 102.0 102.0 102.1 102.0 102.7 1028 102.4 102.6 102.8 102.3 
2004 102.5 102.7 103.0 103.4 104.2 103.9 104.0 103.7 103.8 104.1 104.4 104.2 103.7 
2005 103.9 104.4 105.1 105.2 105.2 105.3 105.3 105.9 106.6 106.2 105.9 106.0 105.4 
2006 106.6 106.2 107.1 107.4 107.8 107.6 107.2 107.2 106.6 106.4 106.6 106.6 106.9 
2007 106.2 107.3 108.3 108.4 108.8 108.3 108.6 3 ss e 5 - _ 
Winnipeg, Manitoba (v41692900) 

2002 98.0 980 987 99.5 100.1 100.5 100.7 100.8 100.7 100.5 101.2 101.2 100.0 
2003 LOi-Se019 OZ dOdes) 101-CmmOi-5 1014e101.7 102384017 101.8% 102.0 101.8 
2004 102.0 101.9 102.3 102.7 104.0 1043 104.2 104.3 104.0 104.4 105.1 105.4 103.7 
2005 104.9 105.1 105.5 106.1 106.4 106.6 106.8 107.2 107.7 107.3 107.1 106.7 106.5 
2006 107.2 107.0 107.5 108.3 109.0 109.1 109.5 109.5 1086 108.9 109.0 108.6 108.5 
2007 109205 10914 4036 11O:Co 1144. Adis 144-9 a - x . e a: 
Regina, Saskatchewan (v41692906) 

2002 97.9 978 986 99.8 100.0 100.1 100.4 100.6 101.0 101.1 101.5 101.3 100.0 
2003 101.5 102.0 102.4 101.9 102.2 102.1 102.3 102.6 102.9 102.4 102.9 102.7 102.3 
2004 102.8 102.9 103.2 103.9 105.0 105.1 105.3 104.8 105.0 105.4 105.9 105.7 104.6 
2005 105.4 105.7 106.3 106.9 106.5 106.7 107.1 107.4 107.8 107.3 107.2 107.1 106.8 
2006 107.7 107.8 108.1 108.9 109.3 109.3 109.5 110.1 109.1 109.0 108.6 108.8 108.9 
2007 109-3 A09.7 > did OP Ades 112.0" Aiz-3; 1142.5 } y 2 :. 7 = 
Saskatoon, Saskatchewan (v41692912) 

2002 97-1 397.7 — 98:5" “99:8 100.1 100.2 100:5° 100.6 101.0° 101.1 1401.5 101.3 100.0 
2003 LOA S019 O23 101285 102.1 102.0 10217 102.4 102.6° 102.3 102.6))102.5 102.2 
2004 102.6 102.7 102.8 103.6 104.6 104.6 104.8 1045 104.6 105.3 105.9 105.6 104.3 
2005 105.4 105.6 106.2 106.9 106.3 106.6 106.8 107.2 107.7 107.3 107.2 107.1 106.7 
2006 107.9 107.8 108.1 109.2 109.6 109.5 109.8 110.4 109.3 109.1 108.7 108.7 109.0 
2007 109 S099 SinG- yet) ti24edts5 1144 sf . : 2s - 
Edmonton, Alberta (v41692918) 

2002 SEZ, ge Ot.0 E9673, 98:8 9994 “997 — 700.2) 101:2994103.0 103.3994044 100.0 
2003 104-5°104.9' 105.7 105.6. 105.0° 105.6 105.4 105.1 105.7 105.1 105.5 105.3 105.3 
2004 105.0 105.0 105.2 105.6 106.5 107.6 107.0 106.8 107.0 106.5 107.2 107.0 106.4 
2005 106.7 106.7 107.5 108.0 107.9 108.1 109.2 109.1 110.6 110.2 110.1 109.4 108.6 
2006 A1OC IO RTO Se titae 112 1 itdeG 142 8. 113.0" 113:206112.2° 113.0) 6143.5 112.0 
2007 11st 2 Sid Sef AAVOe TAWA, TABS. 11838 x Ss s e - - 


Calgary, Alberta (v41692924) 
2002 96.2 968 98.0 99.7 100.1 1004 100.2 998 101.6 101.9 102.7 102.5 100.0 


2003 102.5 102.8 103.9 104.0 103.4 103.9 103.2 103.1 103.8 103.5 103.9 103.9 103.5 
2004 104.1 104.1 1044 1046 105.5 106.4 105.8 105.6 105.6 105.4 106.1 105.8 105.3 
2005 105.3 105.5 106.0 106.9 106.8 107.3 108.0 108.0 109.1 108.9 108.8 108.5 107.4 
2006 109.9 108.9 109.5 110.9 112.0 111.7 113.6 114.4 114.7 113.5 114.2 114.7 112.3 
2007 HS OwdIS:6 Ad67 1176 417.6 4486 1194 * he - _ :. _ 
Vancouver, British Columbia (v41692930) 

2002 98.0 983 989 998 100.3 100.3 100.5 100.6 100.8 100.8 100.9 100.8 100.0 
2003 1009 101-4 M022. 10210) 101.9, ots 101.9 1024 102.7, 1022 1023) 4025 102.0 
2004 102.2 102.7 103.0 103.7 104.5 1046 104.5 104.5 104.6 104.7 104.7 104.7 104.0 
2005 104.8 104.9 105.2 105.7 106.0 106.1 106.5 106.5 106.8 106.7 106.6 106.3 106.0 
2006 106.2 106.3 106.9 107.5 108.4 108.4 108.5 108.7 108.4 108.4 108.9 109.1 108.0 
2007 109.0 109.3 109.6 110.0 110.6 110.5 110.7 a i. 3 be r Z 
Victoria, British Columbia (v41692936) 

2002 97.9 983 989 99.7 100.1 100.3 100.6 100.7 100.8 100.8 101.0 100.9 100.0 
2003 101.1 101.5 102.3 102.1 102.1 102.0 102.3 102.6 102.9 102.5 1026 102.8 102.2 
2004 102.7 103.1 103.3 104.1 105.0 105.2 105.0 105.0 105.2 105.2 105.5 105.3 104.6 
2005 105.3 105.5 105.9 106.5 106.8 106.9 107.2 107.3 108.0 107.9 107.8 107.4 106.9 
2006 107.2 107.3 107.6 108.4 109.2 109.0 109.2 109.3 108.8 108.6 108.9 109.0 108.5 
2007 109.1 109.3 109.7 109.9 110.2 109.9 110.1 7 ‘ a € 


Note(s): The ali-items index for Whitehorse and Yellowknife are available from table 7. 
See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 10 
Average retail prices for gasoline and fuel oil, by urban centre 
St. John’s, Charlottetown Halifax, Saint John, Québec, Montréal, Ottawa- Toronto, Thunder Winnipeg, 
NLL. and N.S. N.B. Que. Que. Gatineau, Ont. Bay, Man. 
Summerside, Ontario part, Ont. 
REL: Ont./Que. 


cents per litre 


Regular unleaded gasoline at full service filling stations 


July 2006 119.2 118.1 117.8 115.4 116.5 115.6 109.0 106.1 114.7 110.9 
August 2006 122)3 119.4 118.2 ale | 116.0 114.7 107.1 102.6 116.0 114.3 
September 2006 107.8 100.1 99.4 99.9 93.3 94.4 88.8 83.5 100.0 93.3 
October 2006 100.5 93.0 94.0 90.2 87.1 89.6 87.4 83.8 92.7 89.1 
November 2006 100.0 93.5 92.0 89.7 88.9 93.1 87.1 84.7 93.0 87.7 
December 2006 103.0 99.7 99.6 93.5 96.9 97.3 91.3 88.9 92.2 87.5 
January 2007 103.5 97.5 97.6 94.1 93.5 92.4 85.3 81.6 96.7 87.8 
February 2007 99.7 95.5 96.0 90.1 93.3 94.8 92.5 89.5 93.1 87.1 
March 2007 113.0 108.7 110.6 103.7 108.0 108.6 102.9 102.1 103.8 97.5 
April 2007 117.0 113.9 114.3 106.6 109.4 TASS 105.1 102.3 109.6 102.1 
May 2007 120.0 116.0 117.0 111.0 116.8 elifen 110.1 106.7 2.7 110.8 
June 2007 122.0 18-5 114.3 109.8 110.8 109.5 107.0 1OBY7, PES. ies 
July 2007 119.5 110.0 116.2 108.9 1330) 109.9 104.4 101.9 15.5: fiiite 
Regular unleaded gasoline at self service filling stations 
July 2006 116.5 Ai 5es 115.1 112.8 tise 114.1 105.2 105.7 113.8 110.7 
August 2006 119.8 116.6 ivez 115.5 114.9 112.7 103.2 103.3 115.4 118:5 
September 2006 104.3 98.0 96.0 97.5 93.4 91.7 85.4 83.3 98.8 92.5 
October 2006 98.0 89.9 92.0 87.5 87.7 88.5 83.5 83.4 91.9 88.3 
November 2006 96.6 89.9 90.3 87.0 88.8 91.1 83.1 82.8 91.8 87.3 
December 2006 100.5 96.6 97.1 90.6 96.9 94.3 87.7 87.5 90.8 87.1 
January 2007 99.3 94.7 95.4 91.5 93.4 90.2 82.5 80.1 95.5 87.0 
February 2007 97.5 92.5 93.9 88.0 94.3 93.6 89.3 89.3 92.8 88.0 
March 2007 110.5 107.5 108.5 101.3 107.3 106.7 99.5 101.1 103.1 98.3 
April 2007 114.5 Aides AZ 105.0 108.4 110.1 101.8 101.1 108.0 101.8 
May 2007 Altres Ata) ialeyes) 109.2 A152 114.5 106.6 105.5 111.8 “aie 
June 2007 118.6 110.5 111.6 107.8 110.8 105.1 103.3 102.3 113.6 Aided 
July 2007 116.5 107.5 IA TE 106.8 Aske 107.4 101.2 101.0 114.2 112.4 
Premium unleaded gasoline at full service filling stations 
July 2006 124.7 125.5 123.8 125.3 123.4 121.9 119.2 Aiies 125: 120.6 
August 2006 128.8 127.1 124.2 131.0 1224 q2184 alvas 116.7 126.6 123.9 
September 2006 114.2 106.4 106.4 107.9 100.2 101.9 99.5 95.4 110.5 103.3 
October 2006 106.5 100.6 101.0 96.9 94.1 96.2 98.1 95.4 103.4 98.9 
November 2006 105.5 100.5 98.6 95.0 95.8 99.4 97.9 96.1 103.6 97.4 
December 2006 109.0 106.5 105.3 99.6 103.9 102.9 101.8 101.1 103.0 97.3 
January 2007 109.5 104.5 103.6 98.8 100.3 98.9 96.0 92.9 107.4 OTE. 
February 2007 105.2 103.0 102.9 94.3 100.3 102.0 103.1 101.2 102.7 97.0 
March 2007 119.0 116.9 117.4 108.0 114.9 ft 114.4 113.6 114.4 107.3 
April 2007 122.8 121.3 120.2 A222) 116.4 118.9 116.4 114.0 120.3 111.8 
May 2007 125.5 123.2 123.4 117.8 123.7 12So7, 12483 117.6 123.3 120.5 
June 2007 128.0 120.5 AZde2 116.7 dives: 116.2 118.6 St 126.3 122:3 
July 2007 125%5 117.4 123.9 115.8 120.4 116.7 116.6 113.2 126.4 121.2 
Premium unleaded gasoline at self service filling stations 
July 2006 122.0 122.6 NW les) 122.5 121.6 120.0 116.1 116.6 123.5, 120.3 
August 2006 125.8 124.3 123.4 WAT ees 121.4 119.5 114.3 114.7 124.9 123.4 
September 2006 110.3 104.4 102.5 106.1 100.4 98.2 96.8 94.7 108.6 102.3 
October 2006 103.8 96.5 98.7 92.7 94.4 95.3 94.7 94.5 101.8 98.6 
November 2006 102.8 97.9 96.7 92.5 95.5 97.5 94.3 93.7 101.6 97.1 
December 2006 106.7 104.2 102.6 97.1 103.6 101.1 98.2 98.7 101.7 97.3 
January 2007 104.4 102.4 102.4 96.2 100.5 97.1 93.6 91.4 105.8 97.2 
February 2007 103.4 100.5 101.9 92.3 101.2 100.3 99.8 100.1 103.2 98.1 
March 2007 1157 114.2 V1 5e7 105.1 113.9 113.8 110.4 112.4 113.4 108.4 
April 2007 119.7 119.1 118.4 110.7 (ules: 116.9 WATE 112.2 118.3 Ae 
May 2007 123.3 1215 122.6 115.9 122.1 T2t3 een 115.9 122.3 122.1 
June 2007 124.5 118.4 118.9 114.6 118.0 112.6 114.0 112.2 124.2 121.3 
July 2007 122.4 115.0 120.3 {hes} 120.7 114.7 112.8 110.6 124.9 10-73} 
Household heating fuel 
July 2006 90.8 83.7 94.1 85.8 84.2 81.9 84.3 83.7 86.7 85.8 
August 2006 90.8 83.7 94.1 85.8 84.2 81.9 84.3 83.7 86.7 85.8 
September 2006 86.2 78.9 89.2 82.9 76.7 That 78.3 82.9 91.1 90.4 
October 2006 76.4 68.7 80.9 74.1 69.4 itee Tine (Ch 76.3 78.1 
November 2006 76.0 68.7 78.6 74.3 69.4 C2 72.8 75.8 78.6 75.9 
December 2006 79.8 74.5 155 81.4 76.6 76.2 74.9 81.1 76.6 77.1 
January 2007 83.1 74.5 78.0 83.3 79.7 7 82.0 80.7 90.8 93.9 
February 2007 80.6 74.0 79.1 83.1 79.7 80.3 84.7 83.1 86.2 85.8 
March 2007 83.3 TiA 81.5 86.8 81.6 81.2 84.9 88.1 91.4 88.1 
pda oe 89.9 77.1 83.6 87.0 83.1 81.0 85.6 87.8 91.4 90.8 
‘ ads sie 88.7 78.2 83.6 89.2 81.2 79.9 85.8 86.1 88.5 89.6 
re eon? 88.7 78.2 83.6 89.2 81.2 79.9 85.8 86.1 88.5 89.6 
uly 88.7 78.2 83.6 89.2 81.2 79.9 85.8 86.1 88.5 89.6 
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Table 10 — continued 
Average retail prices for gasoline and fuel oil, by urban centre 


Regina, Saskatoon, Edmonton, Calgary, Vancouver, Victoria, Whitehorse, Yellowknife, 


Sask. Sask. Alta. Alta. B.C. B.C. Ye N.W.T. 
—_e—ese oo 


cents per litre 


Regular unleaded gasoline at full 
service filling stations 


July 2006 112.1 114.2 106.1 108.0 117.6 SRE 118.5 122.9 
August 2006 117.6 117.0 110.4 111.4 116.6 A19:7, 120.6 125.9 
September 2006 95.1 94.7 87.1 88.2 101.5 102.1 112.8 109.1 
October 2006 91.5 89.9 79.4 83.6 99.0 99.8 101.0 104.8 
November 2006 88.7 87.0 81.0 81.9 99.9 98.8 95.6 104.4 
December 2006 88.7 89.6 83.4 81.7 104.0 102.3 96.6 104.6 
January 2007 92.0 90.9 83.4 83.3 102.9 104.8 99.4 102.1 
February 2007 91.3 92.0 86.2 85.9 102.6 99.7 96.1 103.8 
March 2007 100.7 101.1 96.8 96.8 110.6 108.9 103.5 114.4 
April 2007 104.3 104.8 101.3 101.0 119.3 117.6 109.5 119.8 
May 2007 116.3 113.4 108.4 110.8 126.8 123.9 113.3 126.8 
June 2007 111.3 111.4 104.3 106.0 113.7 113.6 120.5 130.8 
July 2007 114.6 113.7 108.2 108.9 111.8 112.8 120.5 130.1 


Regular unleaded gasoline at self 
service filling stations 


July 2006 112.4 114.3 105.8 106.0 116.0 115.2 116.3 119.3 
August 2006 117.4 116.9 109.4 110.1 114.3 118.0 118.4 123.0 
September 2006 95.2 94.8 86.0 86.9 99.1 100.5 112.3 105.5 
October 2006 91.8 89.5 78.2 82.8 96.2 99.0 101.2 102.3 
November 2006 88.8 86.9 79.3 80.8 Oe 97.5 95.0 102.0 
December 2006 88.8 90.4 81.6 80.4 101.4 101.0 96.0 102.3 
January 2007 91.3 90.5 82.1 82.4 100.5 103.3 99.0 100.5 
February 2007 91.5 92:3 84.8 84.8 SI) 98.0 95.0 101.6 
March 2007 101.2 101.0 94.7 95.6 108.7 106.9 99.3 113.9 
April 2007 105.2 105.2 99.1 99.3 TAG RG 116.9 108.5 118.3 
May 2007 116.1 116.2 109.3 110.0 125.0 122.7 112:5 126.8 
June 2007 111.4 111.6 102.4 105.0 110.8 112.4 118.4 128.3 
July 2007 113:5 114.9 105.6 109.0 109.8 111.4 118.6 127.1 


Premium unleaded gasoline at full 
service filling stations 


July 2006 12253 124.1 altsyrh VAS) 128.7 128.1 125.4 129.3 
August 2006 127.8 127.0 120.7 121.8 PTET 130.5 128.3 132.9 
September 2006 105.5 104.7 96.8 97.8 AN WaT WAS) 123.3 116.9 
October 2006 101.9 99.6 89.5 94.0 110.1 ABZ 113.9 112.6 
November 2006 Dale 96.7 Che 922 111.0 109.8 108.5 110.8 
December 2006 98.9 99.8 93.8 92.0 115.1 113.2 108.9 111.3 
January 2007 101.4 100.9 93.1 93.7 114.1 115.7 stilted 110.1 
February 2007 101.6 101.7 96.3 96.1 113.6 110.3 109.1 113.0 
March 2007 110.8 110.4 107.6 106.4 121.7 JURE) 113.9 124.6 
April 2007 114.6 114.3 111.6 111.4 130.4 128.5 117.6 128.8 
May 2007 126.8 123.4 121.1 121.2 137.9 134.8 120.0 136.5 
June 2007 12407, 121.6 ATS AAS) 124.6 124.8 127.0 141.6 
July 2007 125.2 123.7 118.5 119.1 123.3 123.8 127.0 140.8 


Premium unleaded gasoline at self 
service filling stations 


July 2006 122.8 124.5 116.1 116.5 2722 126.2 121.9 129.1 
August 2006 128.0 127.1 119.8 120.3 125.7 129.0 121.5 133.5 
September 2006 105.9 105.2 96.4 96.5 110.5 111.5 116.1 116.8 
October 2006 102.4 99.8 89.3 91.8 107.6 109.3 105.1 113.6 
November 2006 100.0 97.4 89.6 91.1 109.1 108.5 101.3 113.0 
December 2006 100.1 100.2 92.3 90.8 112.8 112.0 101.0 112.9 
January 2007 101.8 101.1 92.8 93.1 111.9 114.3 104.4 110.9 
February 2007 102.0 101.8 95.7 95.0 “iid 109.0 101.0 112.4 
March 2007 illaloré 110.5 105.8 105.9 120.1 117.9 105.3 125.9 
April 2007 115.8 114.7 110.2 109.8 128.1 127.9 {disc 128.8 
May 2007 126.6 126.1 119.5 120.6 136.4 133.7 116.8 136.8 
June 2007 122.1 fener, 112.9 114.8 122.2 123.8 124.3 138.8 
July 2007 124.3 125.2 115.9 119.6 121.4 122.7 123.8 138.3 
Household heating fuel 

July 2006 84.0 87.9 ; 95.5 99.3 96.0 87.5 
August 2006 84.0 87.9 : 95.5 99.3 96.0 87.5 
September 2006 86.1 89.2 . : 96.6 102.2 100.5 91.6 
October 2006 77.8 82.4 , ; 79.2 85.6 90.9 78.9 
November 2006 76.2 79.3 . : 83.1 87.1 89.0 79.5 
December 2006 76.0 79.3 ; : 84.1 88.3 88.6 Ntak 
January 2007 92.4 93.0 ; ; 94.4 99.9 102.9 96.1 
February 2007 84.8 86.0 Z 89.5 95.4 100.3 87.7 
March 2007 90.6 90.5 : 90.2 95.5 101.1 92.8 
April 2007 90.5 90.2 : : 93.2 98.1 102.8 95.3 
May 2007 86.8 89.7 : : 90.7 97.5 98.6 94.7 
June 2007 86.8 89.7 : ; 90.7 97.5 98.6 94.7 
July 2007 86.8 89.7 ; 90.7 97.5 98.6 94.7 


a ee i ne eS ee Se ee 
Note(s): See Table A for complete list of vector numbers. 
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Table 711 
Average retail prices, monthly, Canada 

CANSIM May 2007 June 2007 July 2007 

vector 
number 
dollars 1 

Round steak, 1 kilogram (v735165) 12.41 12.25 11.92 
Sirloin steak, 1 kilogram (v735176) 15.96 116.145 15.83 
Prime rib roast, 1 kilogram (v735187) 20.69 21.06 21.65 
Blade roast, 1 kilogram (v735198) 918 9.58 9.27 
Stewing beef, 1 kilogram (v735209) 9.63 9.58 9.43 
Ground beef, regular, 1 kilogram (v735220) 5.90 5.98 5.92 
Pork chops, 1 kilogram (v735221) 9.42 9.39 9.52 
Chicken, 1 kilogram (v735223) 5.70 5.67 of 2 
Bacon, 500 grams (v735166) 4.65 4.72 4.76 
Wieners, 450 grams (v735167) 2.68 2.65 2.62 
Canned sockeye salmon, 213 grams (v735168) 3230 3015) 3.26 
Homogenized milk, 1 litre (v735169) 1.97 1.97 1.96 
Partly skimmed milk, 1 litre (v735170) 1.87 1.88 1.87 
Butter, 454 grams (v735171) 4.14 4.19 4.14 
Processed cheese food slices, 250 grams (v735172) 2.78 7218, 2.78 
Evaporated milk, 385 millilitres (v735173) 1.58 1.58 1.59 
Eggs, 1 dozen (v735174) 2.47 2.47 2.48 
Bread, 675 grams (v735175) 2.05 2.07 2.10 
Soda crackers, 450 grams (v735177) 2.10 alin 2.19 
Macaroni, 500 grams (v735178) 1.05 1.00 1.04 
Flour, 2.5 kilograms (v735179) 3.61 3.62 3.65 
Corn flakes, 675 grams (v735180) 3.93 3.94 4.08 
Apples, 1 kilogram (v735181) 3.18 S22 Suilkh 
Bananas, 1 kilogram (v735182) 125 1.24 1.25 
Grapefruits, 1 kilogram (v735183) 2oeAl 2.48 200 
Oranges, 1 kilogram (v735184) 2.87 3.04 3.07 
Apple juice, canned, 1.36 litres (v735185) inet 1.69 1.71 
Orange juice, tetra-brick, 1 litre (v735186) SL) 3.69 Sut /72 
Carrots, 1 kilogram (v735189) 203 Ze 2.04 
Celery, 1 kilogram (v735190) 2.18 2.00 1.88 
Mushrooms, 1 kilogram (v735191) 7.36 Us 7.08 
Onions, 1 kilogram (v735192) 2.32 2.10 Zee 
Potatoes, 4.54 kilograms (v735193) 4.29 4.47 4.68 
French fried potatoes, frozen, 1 kilograms (v735194) 2.04 2.00 1.99 
Baked beans, canned, 398 millilitres (v735195) 0.93 0.91 0.93 
Tomatoes, canned, 796 millilitres (v735196) tyre 1.26 1.31 
Tomato juice, canned, 1.36 litres (v735197) 1.61 1.61 1.62 
Ketchup, 1 litre (v735199) 2.58 2.62 2.08 
Sugar, white, 2 kilograms (v735200) 2.33 Zee 2.35 
Coffee, roasted, 300 grams (v735201) 3.68 3./0 3.01 
Coffee, instant, 200 grams (v735202) 4.81 4.89 4.88 
Tea (bags), 72 (v735203) 3.68 3.67 3.70 
Cooking or salad oil, 1 litre (v735204) 3.41 3.44 3.40 
Soup, canned, 284 millilitres (v735205) 0.87 0.91 0.90 
Baby food, 128 millilitres (v735206) 0.61 0.61 0.61 
Peanut butter, 500 grams (v735207) 2.61 2.59 2.60 
Fruit flavoured crystals, 2.25 litres (v735208) 1.22 ieZs Te2S 
Soft drinks, cola type, 2 litres (v735210) 1.44 1.42 1.40 
Soft drinks, lemon-lime type, 2 litres (v735211) 1.50 1.44 1.42 
Paper towels (rolls), 2 (v735213) 2.28 223 2.26 
Facial tissue, 200 (v735214) 1.97 2.02 1.98 
Bathroom tissue (rolls), 4 (v735215) 2.18 PE AWG 213 
Shampoo, 300 millilitres (v735216) 3.14 3.14 3.02 
Deodorant, 60 grams (v735217) 3.15 3.33 3.99 
Toothpaste, 100 millilitres (v735218) 1.34 1.37 1.35 
Cigarettes, 200 (v735219) 77.39 77.56 78.27 
Regular, unleaded gasoline at self-service stations, cents per litre (v41838376) Wiese 106.1 106.4 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


46 Statistics Canada — Catalogue no. 62-001 


The Consumer Price Index — July 2007 


Table 12 
Inter-city indexes of retail price differentials, as of October 2005, for selected groups of consumer goods and services 


Canada ' St. John’s, Charlottetown- Halifax, Saint John, Montréal, 
CPI weight N.L. Summerside, N.S. N.B. Que. 
REE 
eee 
percent combined city average=100 
All-items 100.0 95.0 94.0 98.0 93.0 93.0 
Food 16.9 103.0 100.0 101.0 99.0 97.0 
Food purchased from stores : 105.0 103.0 102.0 103.0 99.0 
Meat, poultry and fish : 101.0 108.0 106.0 107.0 103.0 
Dairy products and eggs ; 105.0 99.0 101.0 101.0 100.0 
Bakery and other cereal products : 102.0 102.0 100.0 103.0 99.0 
Fruit and vegetables : 115.0 106.0 106.0 109.0 96.0 
Other food purchased from stores 2 : 103.0 100.0 98.0 96.0 97.0 
Food purchased from restaurants : 99.0 93.0 99.0 90.0 92.0 
Shelter 26.8 81.0 78.0 88.0 77.0 86.0 
Rented accommodation é AG) 69.0 78.0 69.0 81.0 
Owned accommodation j 78.0 73.0 84.0 74.0 86.0 
Water, fuel and electricity : 110.0 114.0 1:230 100.0 95.0 
Household operations and furnishings 10.6 97.0 99.0 102.0 95.0 96.0 
Household operations : 96.0 96.0 102.0 95.0 94.0 
Household furnishings ; 99.0 106.0 101.0 95.0 100.0 
Clothing and footwear 5.4 97.0 96.0 101.0 99.0 101.0 
Transportation 19.8 104.0 102.0 100.0 103.0 99.0 
Private transportation : 103.0 98.0 99.0 99.0 98.0 
Purchase of automotive vehicles : 101.0 104.0 103.0 100.0 101.0 
Gasoline : 116.0 114.0 106.0 106.0 103.0 
Other private transportation : 95.0 77.0 86.0 92.0 91.0 
Public transportation a 110.0 129.0 107.0 135.0 108.0 
Health and personal care 4.5 92.0 91.0 92.0 95.0 103.0 
Health care : 94.0 94.0 94.0 92.0 98.0 
Personal care supplies and equipment : 95.0 98.0 97.0 S90 98.0 
Personal care services : 85.0 74.0 84.0 94.0 117.0 
Recreation, education and reading 12.0 94.0 102.0 114.0 103.0 87.0 
Alcoholic beverages and tobacco products 41 115.0 106.0 107.0 103.0 95.0 
Alcoholic beverages 2 111.0 102.0 103.0 100.0 98.0 
Tobacco products and smokers’ supplies 2 118.0 111.0 111.0 105.0 92.0 
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Table 12 — continued 
Inter-city indexes of retail price differentials, as of October 2005, for selected groups of consumer goods and services 


Canada ' Ottawa, Toronto, Winnipeg, Regina, Edmonton, Vancouver, 
CPI weight Ont. Ont. Man. Sask. Alta. B.C. 
percent combined city average=100 
All-items 100.0 103.0 110.0 92.0 92.0 97.0 102.0 
Food 16.9 101.0 101.0 98.0 95.0 101.0 106.0 
Food purchased from stores ; 103.0 99.0 99.0 98.0 101.0 106.0 
Meat, poultry and fish : 103.0 97.0 93.0 94.0 99.0 106.0 
Dairy products and eggs : 106.0 101.0 96.0 92.0 94.0 104.0 
Bakery and other cereal products : 99.0 94.0 105.0 100.0 104.0 116.0 
Fruit and vegetables : 106.0 99.0 102.0 99.0 108.0 104.0 
Other food purchased from stores 2 ; 100.0 102.0 103.0 102.0 98.0 103.0 
Food purchased from restaurants : 97.0 105.0 94.0 90.0 101.0 107.0 
Shelter 26.8 107.0 122.0 80.0 77.0 88.0 102.0 
Rented accommodation : 106.0 125.0 75.0 68.0 82.0 101.0 
Owned accommodation : 106.0 120.0 79.0 72.0 86.0 105.0 
Water, fuel and electricity ; 110.0 124.0 88.0 110.0 103.0 90.0 
Household operations and furnishings 10.6 105.0 105.0 98.0 98.0 96.0 103.0 
Household operations : 108.0 108.0 97.0 97.0 97.0 103.0 
Household furnishings : 100.0 100.0 99.0 100.0 93.0 103.0 
Clothing and footwear 5.4 102.0 101.0 101.0 100.0 98.0 99.0 
Transportation 19.8 100.0 110.0 95.0 97.0 97.0 94.0 
Private transportation ; 99.0 110.0 95.0 98.0 98.0 95.0 
Purchase of automotive vehicles : 103.0 100.0 100.0 101.0 94.0 100.0 
Gasoline : 98.0 96.0 101.0 103.0 95.0 104.0 
Other private transportation ; 95.0 selon) 84.0 89.0 106.0 78.0 
Public transportation : 111.0 114.0 97.0 95.0 86.0 88.0 
Health and personal care 4.5 103.0 101.0 97.0 89.0 105.0 100.0 
Health care : 108.0 106.0 93.0 93.0 104.0 98.0 
Personal care supplies and equipment : 97.0 102.0 101.0 100.0 98.0 105.0 
Personal care services ; 99.0 92.0 101.0 69.0 115.0 99.0 
Recreation, education and reading 12.0 104.0 108.0 96.0 101.0 115.0 105.0 
Alcoholic beverages and tobacco 
products 4.1 96.0 99.0 103.0 107.0 105.0 112.0 
Alcoholic beverages : 100.0 102.0 84.0 98.0 100.0 108.0 
Tobacco products and smokers’ supplies ; 92.0 97.0 120.0 116.0 109.0 116.0 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section and Table B for complete list of vector numbers. 
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Data quality, concepts and methodology 


Definition 


The Consumer Price Index (CPI) is an indicator of the changes in consumer prices experienced by the target 
population. The CPI measures price change by comparing, through time, the cost of a fixed basket of commodities. 
This basket is based on the expenditures of the target population in a certain reference period, currently 2005. 
Since the basket contains commodities of unchanging or equivalent quantity and quality, the index reflects only 
pure price movements. 


Separate CPls are published for Canada, the ten provinces, Whitehorse, Yellowknife and Iqaluit. Some CPI 
information is also available for an additional sixteen urban centres. Since the CPI is a measure of price change 
from one time period to another, it cannot be used to indicate differences in price levels between provinces or 
urban centres. 


Population coverage 


The population targeted by the Consumer Price Index consists of families and individuals living in urban and rural 
private households. For practical reasons, residents of the Territories outside Whitehorse, Yellowknife and Iqaluit 
are not represented by the index. Prior to February 1995, the target population consisted of private households in 
Canadian urban centres with a population of 30,000 or more. 


Time reference 


The CPI compares, in percentage terms, prices in any given time period to prices in the official base period which, 
at present, is 2002=100. The official time base was changed from 1992=100 to 2002=100 starting with the CPI for 
May 2007. The change is strictly an arithmetic conversion which alters the index levels but leaves the percentage 
changes between any two periods intact, except for differences in rounding. 


Percent versus index point changes 


The movements of the indexes from one month to another are expressed as percent changes rather than changes 
in index points. Index point changes are affected by the level of the index which, in turn, depends on the time base 
of the particular index. The percentage change between any two time periods can be readily calculated by dividing 
the index point difference between the two time periods by the index for the earlier period and multiplying the result 
by one hundred. 


Price coverage 


The prices used in the CPI calculation are final prices, inclusive of excise and other indirect taxes paid by consumers. 
In particular, they include the Goods and Services Tax (GST), as well as provincial retail sales taxes wherever 
applicable. In regions where the GST and provincial retail sales taxes have been combined, the Harmonized Sales 
Tax (HST) is included. It follows that the CPI can change as a result of modifications to any of these taxes. 


The selection of commodities and the outlets from which prices are collected is judgmental, other than for rents 
and traveler accommodation. The number of prices required for a given commodity depends on the importance 
and the nature of the commodity. The samples are designed to represent volume selling commodities and outlets. 
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The principal objective of the sample design is to ensure an informative, reliable and impartial picture of consumer 
inflation at the national and provincial levels. 


Price collection for a given month's index is carried out during the first three weeks of the month. Although prices 
for most CPI commodities are collected monthly, prices for commodities having less frequent price changes (e.g. 
property taxes and electricity rates) are collected at intervals longer than one month. Special pricings are carried 
out where there is evidence that significant price changes have occurred between scheduled pricing periods. 


Weights and linking 


The CPI maintains fixed quantitative proportions (weights) between commodities during the life of a given basket. 
The baskets are updated periodically to take into account changes in consumer expenditure patterns. In May 2007, 
the basket reflecting the 2005 expenditure patterns replaced the 2001 basket. The continuity of the CPI series is 
maintained by “linking” the corresponding indexes obtained from consecutive baskets. 


The CPI is calculated as a weighted average of specified commodity price indexes. The weights are derived from 
Survey of Household Spending data. Text table 1 compares the expenditure shares of the two most recent CPI 
baskets, i.e. the 2005 basket as it was reflected in the CP! in May 2007 and the 2001 basket. Because both sets of 
weights are expressed in April 2007 or “link month” prices, the differences reflect the shifts in the relative quantities 
purchased between the two baskets. 


When reconstructing or re-aggregating published CPI series, the changes in weights and the linking procedures must 
be taken into account. For a description of the methodology required to reconstruct or re-aggregate CPI series, see 
the Consumer Price Index Reference Paper catalogue no. 62-553-X (Occasional) or contact Prices Division. 
Text table 1 


Comparison of the 2005 and 2001 distribution’ of expenditures used in the Consumer Price Index, by major 
component, for Canada 


2005 Expenditures 2001 Expenditures 
Expressed Expressed in Expressed in 


in 2005 prices April 2007 prices April 2007 prices 
ee EEE ARISES RE AU RUICOS © 
percent 
eee 


Major Components 


All-items 100.0 100.0 100.0 
Food 16.9 17.0 ase 
Shelter 25.0 26.6 PET 
Household operations, furnishings and equipment 11.4 Teak 10.2 
Clothing and footwear 5.6 5.4 aM 
Transportation 19.6 19.9 202 
Health and personal care 4.8 47 4.4 
Recreation, education and reading 13.0 T2272. WZ 
Alcoholic beverages and tobacco products eal 3.1 4.2 


1. Figures may not add to 100% due to rounding. 


Starting with the October 2006 Consumer Price Index (CPI), Statistics Canada produces and disseminates the Core CP! as 
defined by the Bank of Canada. 


The measure of Core CPI excludes from the all-items CPI the effect of changes in indirect taxes and eight of the most 
volatile Components identified by the Bank of Canada: fruit, fruit preparations and nuts; vegetables and vegetable 
preparations; mortgage interest cost: natural gas; fuel oil and other fuels; gasoline; inter-city transportation; and tobacco 
products and smokers’ supplies. For additional information on Core CPI, please consult the Bank of Canada Web site. 
http://www. bankofcanada.ca/en/inflation/index.htm. 


Statistics Canada also calculates, on behalf of the Bank of Canada, a seasonally adjusted Core CPI. This series is available 


through CANSIM, Statistics Canada’s official database, or by contacting us through the means mentioned on the inside cover 
of this publication. 
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Whitehorse, Yellowknife and Iqaluit indexes 


The relatively small size of the housing market in these three cities makes it difficult to construct reliable price indexes 
for new houses. To compensate, the price movements of rental accommodation are used to approximate the price 
movements of new houses. The rent information itself is collected using different pricing frequencies and collection 
methods than in the rest of the country. Because of these problems, the indexes for Rented Accommodation and 
Owned Accommodation are not published for these three cities. Further, the All-items indexes published for these 
three cities are not strictly comparable with the same indexes for the provinces or the other sixteen cities. 


Calculation of urban centre indexes 


With the introduction of the 1992 basket, emphasis was shifted from urban centre data to provincial data. Urban 
Centre All-items series were continued since many users had come to rely on this service, but the method of 
calculation was changed. Shelter indexes are calculated for each urban centre. This recognizes the importance of 
Shelter in the basket, the significant and persistent differences in price movements between urban centres, and the 
availability of local data. For the other seven major components, the movement of the provincial counterpart (or, in 
the cases of Montréal, Toronto, and Vancouver, a sub-provincial counterpart) is used. The major components are 
aggregated using the urban centre’s expenditure pattern to arrive at each urban centre’s All-items index. 


Seasonal adjustment 


A seasonally adjusted series is one from which seasonal movements have been eliminated. Seasonal movements 
are defined as those which are caused by regular annual events such as variations in climate and regular institutional 
events such as vacations and statutory holidays. Seasonally adjusted series are calculated using Statistics Canada’s 
X-11 ARIMA program. Time series with no detectable seasonal movements remain unchanged from the official 
series. The official unadjusted series for All-items, core consumer price index (CPI), each of the eight major 
component indexes and three special aggregates (all-items excluding food, all-items excluding food and energy 
and all-items excluding 8 of the most volatile components (Bank of Canada definition)) are seasonally adjusted 
independently. 


Each month, the previous month’s seasonally adjusted index is subject to revision. On an annual basis, the 
seasonally adjusted values for the last three years are revised with the January data release. Since these revisions 
can lead to changes in both the levels and movements of the indexes, users employing the CPI for indexation 
purposes are advised to use the unadjusted indexes. 
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Explanatory notes for tables 


Table 1 The Consumer Price Index and major components, Canada 
1. 2005 Consumer Price Index (CPI) basket weights at April 2007 prices, Canada. 
2. Figures may not add to 100% due to rounding. 


3. | The measure of core consumer price index (CPI) excludes from the all-items CPI the effect of changes in indirect 
taxes and eight of the most volatile components identified by the Bank of Canada: fruit, fruit preparations and 
nuts; vegetables and vegetable preparations; mortgage interest cost; natural gas; fuel oil and other fuels; 
gasoline; inter-city transportation; and tobacco products and smokers’ supplies. For additional information on 
core CPI, please consult the Bank of Canada Web site: http://www.bankofcanada.ca/en/inflation/index.htm. 


Table 2 The Consumer Price Index, provinces, Whitehorse, Yellowknife and Iqaluit 
1. | Not seasonally adjusted. 


2. Data for Iqaluit are on a December 2002=100 base (200212=100) and the Standard Geographical Classification 
(SGC) 2001. Previous to April 1, 1999, the town of Iqaluit formed part of the Northwest Territories. Subsequent 
to April 1, 1999, the town of Iqaluit formed part of the newly-created territory of Nunavut. 


Table 3 The Consumer Price Index and major components, selected sub-groups and 
special aggregates, Canada 


Table 3-1 
1. Not seasonally adjusted. 


2. Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey 
of Household Spending were used to update the weight at the major component level of "food" compare to all 
other components. 


Table 3-2 
1. Not seasonally adjusted. 


2. In July 2004, the 2001 basket weights introduced with the January 2003 data were adjusted; the weights for 
mortgage interest cost were re-evaluated. 


3. | Due to changes in the Ontario electricity market that became effective May 1, 2002, it was necessary to 
adjust the treatment of electricity prices in the consumer price index (CPI) for that province. A question and 
answer fact sheet that explains those changes is now available. To obtain the fact sheet on the treatment of 
electricity prices in Ontario, please contact Client Services Unit, Prices Division, telephone: (613) 951-9606, 
toll-free: 1-866-230-2248, fax: (613) 951-1539, e-mail: prices-prix@statcan.ca. 


Tables 3-3 to 3-6 and 3-8 


1. Not seasonally adjusted. 


52 Statistics Canada — Catalogue no. 62-001 


The Consumer Price Index — July 2007 


Table 3-7 
1. | Not seasonally adjusted. 


2. From April 2006, Statistics Canada changed its implementation of the price index formula used for traveller 
accommodation. As a result, data from April 2006 are not strictly comparable to earlier time periods. 


Table 3-9 
1. Not seasonally adjusted. 


2. Goods are physical or tangible commodities usually classified according to their life span into non-durable 
goods, semi-durable goods and durable goods. Non-durable goods are those goods that can be used up 
entirely in less than a year, assuming normal usage. For example, fresh food products, disposable cameras 
and gasoline are non-durable goods. Semi-durable goods are those goods that may last less than 12 months or 
greater than 12 months depending on the purpose to which they are put. For example, clothing, footwear and 
household textiles are semi-durable goods. Durable goods are those goods which may be used repeatedly or 
continuously over more than a year, assuming normal usage. For example, cars, audio and video equipment 
and furniture are durable goods. 


3. A service in the consumer price index (CPI) is characterized by valuable work performed by an individual 
or organization on behalf of a consumer, for example, car tune-ups, haircuts and city public transportation. 
Transactions classified as a service may include the cost of goods by their nature. Examples include food in 
restaurant food services and materials in clothing repair services. 


, "gasoline", and 


4. The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels 
"fuel, parts and supplies for recreational vehicles". 


Table 4 The Consumer Price Index for Canada, all-items, historical data 
1. Not seasonally adjusted. 


2. The annual index level is the average of the 12 individual monthly indexes. The percentage change for a given 
calendar year is calculated using the annual average indexes. 


Table 5 The Consumer Price Index for Canada major components and special aggregates, 
historical data 


1. Not seasonally adjusted. 


2. Goods are physical or tangible commodities usually classified according to their life span into non-durable 
goods, semi-durable goods and durable goods. Non-durable goods are those goods that can be used up 
entirely in less than a year, assuming normal usage. For example, fresh food products, disposable cameras 
and gasoline are non-durable goods. Semi-durable goods are those goods that may last less than 12 months or 
greater than 12 months depending on the purpose to which they are put. For example, clothing, footwear and 
household textiles are semi-durable goods. Durable goods are those goods which may be used repeatedly or 
continuously over more than a year, assuming normal usage. For example, cars, audio and video equipment 
and furniture are durable goods. 


3. A service in the consumer price index (CPI) is characterized by valuable work performed by an individual 
or organization on behalf of a consumer, for example, car tune-ups, haircuts and city public transportation. 
Transactions classified as a service may include the cost of goods by their nature. Examples include food in 
restaurant food services and materials in clothing repair services. 
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4. 


= 


The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles". 


The annual index level is the average of the 12 individual monthly indexes. The percentage change for a given 
calendar year is calculated using the annual average indexes. 


Table 6 The Consumer Price Index, major components, selected sub-groups and special 
aggregates, provinces and territories 


Tables 6-1 to 6-5 and 6-7 to 6-11 


iS 


Not seasonally adjusted. 


2. The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles". 

3. Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey 
of Household Spending were used to update the weight at the major component level of "food" compare to all 
other components. 

Table 6-6 

1. | Not seasonally adjusted. 

2. The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles". 

3. Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey 
of Household Spending were used to update the weight at the major component level of "food" compare to all 
other components. 

4. Due to changes in the Ontario electricity market that became effective May 1, 2002, it was necessary to 
adjust the treatment of electricity prices in the consumer price index (CPI) for that province. A question and 
answer fact sheet that explains those changes is now available. To obtain the fact sheet on the treatment of 
electricity prices in Ontario, please contact Client Services Unit, Prices Division, telephone: (613) 951-9606, 
toll-free: 1-866-230-2248, fax: (613) 951-1539, e-mail: prices-prix@statcan.ca. 

Table 6-12 

1. Not seasonally adjusted. 

2. The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles". 

3. Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey 
of Household Spending were used to update the weight at the major component level of "food" compare to all 
other components. 

54 Statistics Canada — Catalogue no. 62-001 


The Consumer Price Index — July 2007 


Part of the increase first recorded in the shelter index for Yellowknife for December 2004 inadvertently reflected 
rent increases that actually occurred earlier. As a result, the change in the shelter index was overstated in 
December 2004, and was understated in the previous two years. The shelter index series for Yellowknife has 
been corrected from December 2002. In addition, the Yellowknife all-items consumer price index (CPI) and 
some Yellowknife special aggregate index series have also changed. Data for Canada and all other provinces 
and territories were not affected. 


Table 7 The all-items Consumer Price Index, provinces, Whitehorse, Yellowknife and 
Iqaluit, historical data 


4; 
2. 


Not seasonally adjusted. 


Data for Iqaluit are on a December 2002=100 base (200212=100) and the Standard Geographical Classification 
(SGC) 2001. Previous to April 1, 1999, the town of Iqaluit formed part of the Northwest Territories. Subsequent 
to April 1, 1999, the town of Iqaluit formed part of the newly-created territory of Nunavut. 


The annual index level is the average of the 12 individual monthly indexes. The percentage change for a given 
calendar year is calculated using the annual average indexes. 


Table 8 The Consumer Price Index and selected sub-groups, by urban centre 


and 


Table 9 The all-items Consumer Price Index by urban centre, historical data 


“! 


ze 


Not seasonally adjusted. 


With the introduction of the 1992 basket in January 1995, emphasis was shifted from urban centre data to 
provincial data. Urban centre all-items series were continued since many users had come to rely on this 
service, but the method of calculation was changed. Shelter indexes are calculated for each urban centre. 
This recognizes the importance of shelter in the basket, the significant and persistent differences in price 
movements between urban centres, and the availability of local data. For the other seven major components, 
the movement of the provincial counterpart is used except in the cases of Montréal, Toronto, and Vancouver, 
where a sub-provincial counterpart is used. The major components are aggregated using the urban centre’s 
expenditure pattern to arrive at each urban centre’s all-items index. 


Users of the urban centre indexes should note that, effective July 2007, Statistics Canada has corrected 
the weights of some urban centres that were in error in the Consumer Price Index 2005 basket update. 
The weights of St. John’s, Charlottetown, Halifax, Saint John, Québec City, Montréal, Ottawa, Thunder 
Bay, Winnipeg, Regina, Saskatoon, Edmonton, Calgary and Victoria were adjusted, while those of Toronto, 
Vancouver, Whitehorse, Yellowknife and Iqaluit were not. With this correction, the July 2007 level of each 
urban centre index has been restored to reflect the correct movement for May 2007 and June 2007. The 
published urban centre indexes for May and June 2007 will remain unchanged. The calculation of urban 
centre indexes is separate from the calculation of the provincial and national indexes. Therefore, the 
correction made to the urban centre weights has no effect at all on the provincial or national indexes. 
Published weight documentation was also not affected. 


Table 11 Average retail prices, monthly, Canada 


iF 


Prices are expressed in dollars, except for the price of gasoline which is expressed in cents per litre. 


Ee 
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Average retail prices for food, household supplies, personal care items and cigarettes 


Table 11 shows, for the current month and the two previous months, average prices for selected food, household 
supply and personal care items and for cigarettes. 


Prices for these items are collected as part of the regular monthly CPI survey. Prices for the selected food, household 
supply and personal care items are observed in food supermarkets, while prices for cigarettes are collected in 
supermarkets, department stores, drug stores and tobacco shops. Average prices for each commodity are calculated 
as a weighted average of the average prices in the observed urban centres using the population of these urban 
centres as weights. 


The commodities which are priced can vary in quality between outlets or between urban centres. This is the reason 
why average prices are not published for each of those urban centres. Brands and outlets can also vary from month 
to month. Therefore, average prices may not necessarily be fully comparable from one month to another and should 
not be used as an appropriate measure of pure price change through time. A matched commodity and outlet sample 
is used for the CPI to determine the pure price movement of commodities through time. 


Table 12 Inter-city indexes of retail price differentials, as of October 2005, for selected 
groups of consumer goods and services 


Table 12 shows consumer price differentials prevailing amongst 11 Canadian cities situated in all 10 provinces for a 
selection of commodities and services at the specified point in time. 


Price data for the current inter-city retail price comparison was drawn to a large extent from the extensive volume 
of price information collected for the production of the Consumer Price Index (CPI) for October 2004. To obtain the 
October 2005 comparison, October 2004 prices for each product category were adjusted using the CPI to reflect the 
price movements over the year ending in October 2005. 


Reliable inter-city price comparisons require that the sampled commodities be identical in different locations. 
This ensures that variations in index levels between cities, are due to price differences and not to differences in 
product attributes. In order to optimize comparability, price comparisons were initially made by pairing cities that 
are geographically close. This resulted in the following pairings: 


St. John’s Halifax 
Charlottetown-Summerside Halifax 
Saint John Halifax 
Ottawa Halifax 
Toronto Montreal 
Ottawa Toronto 
Toronto Winnipeg 
Regina Winnipeg 
Edmonton Winnipeg 
Edmonton Vancouver 


Within each city pair, price quotations were matched at the item level on the basis of identical detailed descriptions, 
including brand names whenever possible and also with some regard for comparability of retail outlets and 
merchandising practices. 


Price level comparisons can be extended to include any pair of cities using a chaining procedure. 


The weights used for aggregating the various components of the city indexes to obtain the all-items index are based 
on the expenditure proportions of the consumers living in the 11 cities overall. The weights are currently based 
on 1996 consumer expenditure data and price updated to October 2001. The base, for which the index is equal 


to 100, is also the combined city average. Therefore, an index value of 102 means that prices in that city are 2 percent 
higher than the combined city average. 
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It should be noted, especially in periods when prices are highly volatile, that the timing of price comparison and the 
relative rate of price change occurring in each location could Significantly affect city-to-city retail price relationships. 
Furthermore, since the retail prices used in this study are final prices faced by consumers, they include applicable 
Sales and excise taxes. Therefore, provincial sales tax rates in effect in the various cities at the time of price 
comparison can be of importance in explaining inter-city price differentials for items or groups of items that are 
subject to such taxes. 


Shelter, as an expenditure category, was absent from the Intercity index program prior to 1999 because of 
methodological and conceptual issues associated with its measurement. For many products, adjusting for quality 
differences to ensure comparability across areas is relatively straightforward and can be done using traditional 
quality adjustment techniques. In the case of shelter however, its very diverse nature means that comparable 
matches across cities are difficult to make. Hedonic regression methods were used to adjust for quality differences 
among cities and produce more reliable inter-city comparisons of rental prices. 


A rental equivalence approach is used to construct the inter-city price indexes for shelter services consumed by 
homeowners. Such an approach uses market rents as an approximation of the cost of shelter services faced by 
homeowners. This approach may not be suitable for the needs of all users. For instance, since the rental equivalence 
approach does not represent an out-of-pocket expenditure, the indexes should not be used for measuring differences 
in the purchasing power of homeowners across cities. Furthermore, since the observed rents used in this index are 
those faced by existing renters and since the industry is regulated, they may not be indicative of rental prices faced 
by new renters. 


Footnotes for table 12 


1. The weights shown are rounded 1996 basket weights at December 1997 prices for Canada. They are provided 
for illustration only; the weights actually used are combined city weights with adjustments for price change since 
October 2001. 


2. Includes the following sub-groups: sugar and syrups, confectionery items, margarine, other edible fat and 
oil items, coffee, tea, condiments, spices and vinegar, soup, infant and junior foods, pre-cooked frozen food 
preparations, non-alcoholic beverages and all other food preparations. 
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Concordance tables 


Table A 
Vector numbers for the average retail prices for gasoline and fuel oil, by urban centre 


St Charlottetown Halifax, Saint Québec, Montréal, Ottawa-Gatineau, Toronto, Thunder Winnipeg, 
John's, and N.S. John, Que. Que. Ontario part, Ont. Bay, Man. 
NLL. Summerside, N.B. Ont./Que. Ont. 
PEW 
Regular unleaded gasoline at full 
service filling stations (v735046) (v735056) (v735057) (v735058) (v735059) (v735060) (v735061) (v735062) (v735063) (v735047) 
Regular unleaded gasoline at self 
service filling stations (v735082) (v735092) (v735093) (v735094) (v735095) (v735096) (v735097) (v735098) (v735099) (v735083) 
Premium unleaded gasoline at full 
service filling stations (v735064) (v735074) (v735075) (v735076) (v735077) (v735078) (v735079) (v735080) (v735081) (v735065) 
Premium unleaded gasoline at self 
service filling stations (v735100) (v735110) (v735111) (v735112) (v735113) (v735114) (v735115) (v735116) (v735117) (v735101) 
Household heating fuel (v735149) (v735157) (v735158) (v735159) (v735160) (v735161) (v735162) (v735163) (v735164) (v735150) 
Regina, Saskatoon, Edmonton, Calgary, Vancouver, Victoria, Whitehorse, Yellowknife, 
Sask. Sask. Alta. Alta. B.C. B.C. Yat N.W.T. 
Regular unleaded gasoline at full service filling 
stations (v735048) (v735049) (v735050) (v735051) (v735052) (v735053) (v735054) (v735055) 
Regular unleaded gasoline at self service 
filling stations (v735084) (v735085) (v735086) (v735087) (v735088) (v735089) (v735090) (v735091) 
Premium unleaded gasoline at full service 
filling stations (v735066) (v735067) (v735068) (v735069) (v735070) (v735071) (v735072) (v735073) 
Premium unleaded gasoline at self service 
filling stations (v735102) (v735103) (v735104) (v735105) (v735106) (v735107) (v735108) (v735109) 
Household heating fuel (v735151) (v735152) : : (v735153) (v735154) (v735155) (v735156) 
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Table B 


Vector numbers of the inter-city indexes of retail price differentials, as of October 2005, for selected groups of 
consumer goods and services 


eee 


St. Charlottetown- Halifax, Saint Montréal, 
John’s, Summerside, N.S. John, Que. 
N.L. Rew N.B. 

_— ENB 
All-items (v15939841) (v15939869) (v15939897) (v15939925) (v15939953) 
Food (v15939842) (v15939870) (v15939898) (v15939926) (v15939954) 
Food purchased from stores (v15939843) (v15939871) (v15939899) (v15939927) (v15939955) 
Meat, poultry and fish (v15939844) (v15939872) (v15939900) (v15939928) (v15939956) 
Dairy products and eggs (v15939845) (v15939873) (v15939901) (v15939929) (v15939957) 
Bakery and other cereal products (v15939846) (v15939874) (v15939902) (v15939930) (v15939958) 
Fruit and vegetables (v15939847) (v15939875) (v15939903) (v15939931) (v15939959) 
Other food purchased from stores (v15939848) (v15939876) (v15939904) (v15939932) (v15939960) 
Food purchased from restaurants (v15939849) (v15939877) (v15939905) (v15939933) (v15939961) 
Shelter (v15939850) (v15939878) (v15939906) (v15939934) (v15939962) 
Rented accommodation (v21580949) (v21580952) (v21580955) (v21580958) (v21580961) 
Owned accommodation (v21580950) (v21580953) (v21580956) (v21580959) (v21580962) 
Water, fuel and electricity (v21580951) (v21580954) (v21580957) (v21580960) (v21580963) 
Household operations and furnishings (v15939851) (v15939879) (v15939907) (v15939935) (v15939963) 
Household operations (v15939852) (v15939880) (v15939908) (v15939936) (v15939964) 
Household furnishings (v15939853) (v15939881) (v15939909) (v15939937) (v15939965) 
Clothing and footwear (v15939854) (v15939882) (v15939910) (v15939938) (v15939966) 
Transportation (v15939855) (v15939883) (v15939911) (v15939939) (v15939967) 
Private transportation (v15939856) (v15939884) (v15939912) (v15939940) (v15939968) 
Purchase of automotive vehicles (v15939857) (v15939885) (v15939913) (v15939941) (v15939969) 
Gasoline (v15939858) (v15939886) (v15939914) (v15939942) (v15939970) 
Other private transportation (v15939859) (v15939887) (v15939915) (v15939943) (v15939971) 
Public transportation (v15939860) (v15939888) (v15939916) (v15939944) (v15939972) 
Health and personal care (v15939861) (v15939889) (v15939917) (v15939945) (v15939973) 
Health care (v15939862) (v15939890) (v15939918) (v15939946) (v15939974) 
Personal care supplies and equipment (v15939863) (v15939891) (v15939919) (v15939947) (v15939975) 
Personal care services (v15939864) (v15939892) (v15939920) (v15939948) (v15939976) 
Recreation, education and reading (v15939865) (v15939893) (v15939921) (v15939949) (v15939977) 
Alcoholic beverages and tobacco products (v15939866) (v15939894) (v15939922) (v15939950) (v15939978) 
Alcoholic beverages (v15939867) (v15939895) (v15939923) (v15939951) (v15939979) 
Tobacco products and smokers’ supplies (v15939868) (v15939896) (v15939924) (v15939952) (v15939980) 
Ottawa, Toronto, Winnipeg, Regina, Edmonton, Vancouver, 
Ont. Ont. Man. Sask. Alta. B.C 
All-items (v15939981) (v15940009) (v15940037) (v15940065) (v15940093) (v15940121) 
Food (v15939982) (v15940010) (v15940038) (v15940066) (v15940094) (v15940122) 
Food purchased from stores (v15939983) (v15940011) (v15940039) (v15940067) (v15940095) (v15940123) 
Meat, poultry and fish (v15939984) (v15940012) (v15940040) (v15940068) (v15940096) (v15940124) 
Dairy products and eggs (v15939985) (v15940013) (v15940041) (v15940069) (v15940097) (v15940125) 
Bakery and other cereal products (v15939986) (v15940014) (v15940042) (v15940070) (v15940098) (v15940126) 
Fruit and vegetables (v15939987) (v15940015) (v15940043) (v15940071) (v15940099) (v15940127) 
Other food purchased from stores (v15939988) (v15940016) (v15940044) (v15940072) (v15940100) (v15940128) 
Food purchased from restaurants (v15939989) (v15940017) (v15940045) (v15940073) (v15940101) (v15940129) 
Shelter (v15939990) (v15940018) (v15940046) (v15940074) (v15940102) (v15940130) 
Rented accommodation (v21580964) (v21580967) (v21580970) (v21580973) (v21580976) (v21580979) 
Owned accommodation (v21580965) (v21580968) (v21580971) (v21580974) (v21580977) (v21580980) 
Water, fuel and electricity (v21580966) (v21580969) (v21580972) (v21580975) (v21580978) (v21580981) 
Household operations and furnishings (v15939991) (v15940019) (v15940047) (v15940075) (v15940103) (v15940131) 
Household operations (v15939992) (v15940020) (v15940048) (v15940076) (v15940104) (v15940132) 
Household furnishings (v15939993) (v15940021) (v15940049) (v15940077) (v15940105) (v15940133) 
Clothing and footwear (v15939994) (v15940022) (v15940050) (v15940078) (v15940106) (v15940134) 
Transportation (v15939995) (v15940023) (v15940051) (v15940079) (v15940107) (v15940135) 
Private transportation (v15939996) (v15940024) (v15940052) (v15940080) (v15940108) (v15940136) 
Purchase of automotive vehicles (v15939997) (v15940025) (v15940053) (v15940081) (v15940109) (v15940137) 
Gasoline (v15939998) (v15940026) (v15940054) (v15940082) (v15940110) (v15940138) 
Other private transportation (v15939999) (v15940027) (v15940055) (v15940083) (v159401 11 ) (v15940139) 
Public transportation (v15940000) (v15940028) (v15940056) (v15940084) (v15940112) (v15940140) 
Health and personal care (v15940001) (v15940029) (v15940057) (v15940085) (v15940113) (v15940141) 
Health care (v15940002) (v15940030) (v15940058) (v15940086) (v15940114) (v15940142) 
Personal care supplies and equipment (v15940003) (v15940031) (v15940059) (v15940087) (v15940115) arn te 
Personal care services (v15940004) (v15940032) (v15940060) (v15940088) (v159401 16) (v15940144) 
Recreation, education and reading (v15940005) (v15940033) (v15940061) (v15940089) (v15940117) (v15940145) 
Alcoholic beverages and tobacco products (v15940006) (v15940034) (v15940062) (v15940090) be oo be ib Saeed 
Alcoholic beverages (v15940007) (v15940035) (v15940063) goseaaeiedd, betes ~ (15940148) 
Tobacco products and smokers’ supplies (v15940008) (v15940036) (v15940064) (v15940092) (v15940120) \v ) 
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wane 


WHaT IF there were a 4 
place that could save you and 
your business time and money 
by offering a consolidated — j 
area with the latest in 


Canadian statistics? 


WHAT IF there were a place that 
offered accessible and reliable data on an 
assortment of current hot topics on 


Canadian social and economic themes? 


w th a place wh | tA 
HAT IF there were a place where Lt , 
analysis experts that know your markets nae 
could provide you with advice and 

customized data at your fingertips? www .statcan.ca 


BUSINESS 
WHAT IF there were such a place? BUILT FOR 


The official source of Canadian statistics 
THERE IS SUCH A PLACE. All the time — All in one place 


lal 


When you need a snapshot of 
the labour market 


TIFOOOSXCE 


Labour Force Revue chronologique 
HistoricalReview dela population active 


...when you need quick answers or 
in-depth analysis 

...when you need to see historical 
movements 


...when you need labour-related data 
for a presentation or report 


..you'll find that the Labour Force 
Historical Review on CD-ROM i is | 
the perfect solution. Lets 


This easy-to-use CD-ROM, 
issued annually, lets you 
discover labour market 
patterns in seconds! \ 
Incorporating a user-friendly 
data browser, the Labour 
Force Historical Review on 
CD-ROM is an essential tool 
providing: 


a” a on 


a a 
y Labour Force 


Hietid 


Accurate, timely data... 


%% allowing you to quickly spot 
trends as you browse different 
chart displays 


* s actual and seasonally adjusted 
data series 


on a monthly or annual basis . 
t : ..in a tremendously useful 


format! 


4% with thousands of cross-classified 
data series 


..plus historical information... 


4% 30 years of data (from 1976 
to 2006) 


our market trends in seconds 


t and the functionality for easy 
export of the data into any 
spreadsheet package for data 
manipulation 


4 plus effortless analysis of 
this large library of multi- 
dimensional statistics 


At the click of a mouse, access 
key variables, such as: 


%% employment and 
unemployment levels and rates 


demographic characteristics 
including age, sex, educational 
attainment and family 
variables 


%% national, provincial, 
metropolitan areas and 
economic regions 

%% industry, occupation, wages, 
union membership, job tenure 


es workplace size and hours 
worked ...and much more. 


As researchers, economists, 
analysts, consultants and planners 
in both private enterprise and the 
public sector, you will value this 
comprehensive information 
resource for your labour-related 
questions, analysis or forecasting. 


The Labour Force Historical Review on CD-ROM faiee no. “71F0004XC8) is available for only $209, In Erie. Die add either 
GST and applicable PST or HST. Shipping charges: No shipping charges for delivery in Canada. For shipments to the United States, 
please add $6. For shipments to other countries, please add $10. 


To order the CD ROM, CALL 1 800 267-6677, FAX 1 877 287-4369 or MAIL your order to: Statistics Canada, 


Finance, 6-H, R.H. Coats Building, Tunney’s Pasture, Ottawa, Ontario K1A 0T6 


You may also order by E-MAIL: infostats@statcan.ca 
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How to obtain more information 


For information about this product or the wide range of services and data available from Statistics Canada, visit our website at 
www.statcan.ca or contact us by e-mail at infostats @statcan.ca or by phone from 8:30am to 4:30pm Monday to Friday at: 


Toll-free telephone (Canada and the United States): 


Inquiries line 1-800-263-1136 
National telecommunications device for the hearing impaired 1-800-363-7629 
Fax line 1-877-287-4369 
Depository Services Program inquiries line 1-800-635-7943 
Depository Services Program fax line 1-800-565-7757 
Statistics Canada national contact centre: 1-613-951-8116 
Fax line 1-613-951-0581 


Accessing and ordering information 


This product, catalogue no. 62-001-XIE, is available for free in electronic format. To obtain a single issue, visit our website at 
www.statcan.ca and select Publications. 


This product, catalogue no. 62-001-XPE, is also available as a standard printed publication at a price of CAN$12.00 per issue 
and CAN$111.00 for a one-year subscription. 


The following additional shipping charges apply for delivery outside Canada: 


Single issue Annual subscription 


United States CAN$6.00 CAN$72.00 
Other countries CAN$10.00 CAN$120.00 


All prices exclude sales taxes. 


The printed version of this publication can be ordered by 


* Phone (Canada and United States) 1-800-267-6677 
* Fax (Canada and United States) 1-877-287-4369 
¢ E-mail infostats @ statcan.ca 
¢ Mail Statistics Canada 


Finance Division 
R.H. Coats Bldg., 6th Floor 
100 Tunney's Pasture Driveway 
Ottawa (Ontario) K1A OT6 
* In person from authorised agents and bookstores. 


When notifying us of a change in your address, please provide both old and new addresses. 


Standards of service to the public 


Statistics Canada is committed to serving its clients in a prompt, reliable and courteous manner. To this end, the Agency has 
developed standards of service which its employees observe in serving its clients. To obtain a copy of these service standards, 
please contact Statistics Canada toll free at 1-800-263-1136. The service standards are also published on www.statcan.ca under 
About us > Providing services to Canadians. 
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Symbols 
The following standard symbols are used in Statistics Canada publications: 


not available for any reference period 
not available for a specific reference period 
not applicable 

O true zero or a value rounded to zero 


Qs value rounded to 0 (zero) where there is a meaningful distinction between true zero and the value that was 
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P preliminary 

r revised 

X suppressed to meet the confidentiality requirements of the Statistics Act 
E —_use with caution 
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Note on CANSIM 


Most of the data published in The Consumer Price Index (catalogue no. 62-001-X) is also available in machine 
readable form through CANSIM (Canadian Socio-Economic Information Management System). In general, CANSIM 
provides a longer historical series. For further information on CANSIM call 613-951-8200 or write to Electronic Data 
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Note to users 


The Consumer Price Index is published monthly and is not subject to revisions. 


Index for the month 
November 2006 
December 2006 
January 2007 
February 2007 
March 2007 
April 2007 

May 2007 

June 2007 

July 2007 
August 2007 
September 2007 
October 2007 
November 2007 
December 2007 


Release date 
December 19, 2006 
January 23, 2007 
February 20, 2007 
March 20, 2007 
April 19, 2007 

May 17, 2007 

June 19, 2007 

July 18, 2007 
August 21, 2007 
September 19, 2007 
October 19, 2007 
November 20, 2007 
December 18, 2007 
January 25, 2008 
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Highlights 


* Weaker gasoline prices in each province showed the increase of the Consumer Price Index to its lowest 
level in eight months in August. Consumers paid 1.7% more for the goods and services of the CPI basket in 
August 2007 than they did in August 2006, substantially lower than the increase of 2.2% posted in the previous 
four months. 

Chart 1 


Percentage change in the consumer price index and major components (not seasonally adjusted) from the same 
month of the previous year, Canada 


percentage change 


Spe, 
5.0 . Se ee ee oe All-items 


om” A\|-items excluding energy 


4.5 
4.0 
o 
3.0 
a 
2.0 
1.5 
1.0 
0.5 
0.0 


2001 2002 2003 2004 2005 2006 2007 


Source(s): CANSIM table number 326-0020. 
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Analysis 


Weaker gasoline prices in each province showed the increase of the Consumer Price Index to its lowest level in eight 
months in August. Consumers paid 1.7% more for the goods and services of the CPI basket in August 2007 than 
they did in August 2006, substantially lower than the increase of 2.2% posted in the previous four months. 


The 12-month increase was driven largely by mortgage interest cost and homeowners’ replacement cost. The 
increase in these components exerted upward pressure on the cost of owned accommodation. This component has 
been the major contributor to the increase in prices since last April. 


The slower growth in consumer prices was largely the result of drop in gasoline prices observed in every province. 
Computer equipment and supplies, video equipment and fresh vegetables also exerted significant downward 
pressure on consumer prices. 


The all-items index without energy increased 2.3% in August 2007 compared with the same month of the previous 
year—down from the 2.5% growth reported in July. Purchase and leasing of motor vehicles and women’s clothing 
accounted for the majority of this slowdown. 


The Bank of Canada’s core index, used to monitor the target for inflation control, increased 2.2% from August last 
year. This is a slight slow down from the 2.3% increase posted in July. The rise in homeowners’ replacement cost 
drove most of the increase in August. 


lf the data are adjusted to remove seasonal effects, prices fell 0.1% between July and August 2007, which is the 
same growth posted the previous month. Without seasonal adjustment, prices declined 0.3% between July and 
August 2007, which is the fastest decline in nearly a year. The biggest factors were lower gasoline prices, and to a 
lesser extent, lower prices for vehicle purchases and leases and fresh vegetables. 


The all-items index without energy remained unchanged between July and August, whereas the core index rose 0.2% 
over the same period. Both indexes had increased 0.1% between June and July. 


Twelve-month increase: Costs for owned accommodation remain strong as gasoline 
prices ease 


The Consumer Price Index (CPI) rose 1.7% during the 12-month period prior to August 2007—a sharp deceleration 
from the 2.2% growth posted in July 2006. This is the slowest rate of growth posted since January 2007. 


The main source of upward pressure on consumer prices in August was higher costs for owned accommodation 
and, to a lesser extent, food. 


Canadian homeowners again saw their costs increase in August. Mortgage interest cost contributed significantly, 
rising 6.1% between August 2006 and August 2007. This increase was the most pronounced since June 1991 and 
followed a 12-month increase of 6.0% in July. The annual growth posted in August was largely driven by higher 
prices for new housing, which had been slowing down in recent months. Mortgage renewals at higher interest rates, 
however, contributed more significantly to the growth of mortgage interest cost in the past two months. 


Homeowners’ replacement cost increased 6.0% in August-slightly down from the 6.2% observed in July. This rate 
of growth is well below the average annual change recorded since early 2007 (+6.6%). This cost represents the 
worn-out structural portion of housing and is estimated using new housing prices (excluding land). 


Higher property taxes (+3.0%) and rents (+1.7%) also had a significant influence on housing costs. 
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ne ema ilies indienne eas eee 


Canadians spent 2.0% more for food purchased in grocery stores in August 2007 than in August 2006. This annual 
rise can largely be explained by higher prices for meat (+3.5%), dairy products (+3.1%) and bakery products (+3.7%). 
Prices for restaurant meals rose 3.5% during this period. 


The slowdown in the growth of consumer prices was largely the result of falling gasoline prices. Following a 2.8% 
drop in July, average prices at the pump were 7.7% lower in August 2007 compared to the same month last year. 
This was the most pronounced decrease in this component since last January. Lower gasoline prices were seen in 
every province. 


Chart 1 
Percentage change in the gasoline index from the same month of the previous year 


percent change 


2006 2007 


Source(s): CANSIM table number 326-0020. 


In response to the news of a downturn in the United States economy, the price of crude oil fell in early August. With 
the strength of the Canadian dollar relative to the U.S. greenback, local refineries were able to pay less for crude oil 
in August 2007 than during the same period in 2006. 


in late August, the United States Department of Energy announced that gasoline stocks had reached the equivalent 
of 20 days of average demand, representing an historically low levels. 


Lower prices for computer equipment and supplies (-17.4%) also exerted downward pressure on the change in 
consumer prices in August. However, this decrease was less than the average year-over-year decrease recorded 
since the beginning of 2007 (-18.4%). 

Prices for video equipment were down by 8.6%, the same rate as the previous month. 

Consumers were also able to take advantage of price decreases of 4.9% for fresh vegetables and of 2.3% for fresh 


fruits in August. Year-over-year price decreases for potatoes and lettuce had a significant impact on vegetable 
prices. 


The twelve-month increase in the CPI slows in all provinces 


In August, the annual increase in the CP! slowed in all provinces, primarily due to falling gasoline prices. 
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The cost of owned accommodation was the largest contributor to the increase in consumer prices in all provinces. 
The chart below shows that the 12-month increase in this component varied substantially across provinces. In all 
provinces except New Brunswick and Saskatchewan, the rise in the cost of owned accommodation was sustained 
mainly by the growth in mortgage interest cost, a component of owned accommodation. 


Chart 2 
Percentage change in the owned accomodation index from the same month of the previous year, Canada and provinces 


Canada 

Newfoundland and Labrador 
Prince Edward Island 

Nova Scotia 

New Brunswick 

Quebec 

Ontario 

Manitoba 

Saskatchewan 

Alberta 


British Columbia 


percentage change 


Source(s): CANSIM table number 326-0020. 


The only provinces in which consumer prices rose faster than the national average were Alberta (+4.7%) and 
Saskatchewan (+2.5%). This gap has persisted since February 2007 for Saskatchewan and since August 2005 for 
Alberta. 


The drop in gasoline prices ranged from 6.4% in Newfoundland and Labrador to 13.2% in New Brunswick. Plunging 
gasoline prices in New Brunswick led to a pronounced slow down in the CPI in that province from 2.2% in July 
to 1.3% in August. 
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niece change in the gasoline index from the same month of the previous year, Canada and provinces 
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Prince Edward Island 

Nova Scotia 

New Brunswick 

Quebec 

Ontario 

Manitoba 
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percentage change 


Source(s): CANSIM table number 326-0020. 


Increases in consumer prices of less than 1% were noted in Newfoundland and Labrador (+0.2%) and Quebec 
(+0.8%). The slowing of price increases in these two provinces was strongly associated with lower gasoline prices. 


From July to August 2007: gasoline moderated the rise in consumer prices 


Consumer prices fell by 0.3% between July and August 2007-—the most substantial monthly decline observed in this 
index since September 2006. This decrease is largely the result of lower gasoline prices and, to a lesser extent, a 
decline in prices for vehicle purchases and leases and fresh vegetables. These decreases were partly offset by the 
rise in mortgage interest cost, electricity, men’s clothing and homeowners’ replacement cost. 


The monthly decline posted in August stems mainly from the 4.9% drop in gasoline prices. This was a strong 
downturn compared with the modest 0.1% decrease recorded between June and July 2007. This component exerted 
most of the downward pressure on the change in the CPI for every province. A monthly decrease of this magnitude 
has not been recorded since September 2006. 


Canadian drivers also enjoyed a 1.8% reduction in the cost of vehicle purchases and leases. Discounts 
on 2007 models continued to account for the downward movement of prices for new vehicle prices. 


Prices for food purchased in stores dropped by 0.7% between July and August 2007 as a result of lower prices for 


fresh vegetables, with local harvests swelling supply in this market. Lower tomato prices had a significant dampening 
effect on this index. 


These decreases were partly offset by the growth in other components, such as mortgage interest cost-which rose 
by 0.7% in August and is down slightly from the 0.8% growth reported in July. The moderate slowdown in mortgage 
interest cost can largely be attributed to the softening in new housing prices. 


Replacement cost increased by 0.5% between July and August 2007, a rate that remained unchanged from the 
previous period. 
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Twelve-month change: Replacement cost by homeowner pushes core index ahead 


The Bank of Canada’s core index increased by 2.2% during the 12 months preceding August 2007, a slight 
deceleration from the 2.3% posted in July. The rise in this index was primarily driven by the rise in homeowners’ 
replacement cost. 


On a monthly basis, the core index rose by 0.1%, the same rate of growth recorded in the previous month. If the 
seasonal effects are removed, the increase of the core index would remain 0.1% between July and August 2007. 


The core index is obtained by removing the effect of the changes in indirect taxes from the all-items CPI from which 
the eight most volatile components identified by the Bank of Canada have been excluded. These volatile components 
are fruit, fruit preparations and nuts; vegetables and vegetable preparations; mortgage interest cost; natural gas; 
heating oil and other fuels; gasoline; inter-city transportation; and tobacco products and smokers’ supplies. 


Energy index hits its lowest level since January 2007 


The price index for energy products was down by 3.7% in August 2007, compared with August 2006, adding to 
the 1.7% reduction posted the previous month. This was the largest drop in this index since last January, and it 
was largely driven by the 12-month decrease in gasoline prices (-7.7%). During this period, prices for heating oil 
and other fuels (-1.6%) and fuel, parts and supplies for recreational vehicles (-0.5%) also experienced significant 
reductions. The 0.6% rise in natural gas prices during this period had only a minor effect on the change in the energy 
index. With 2.0% growth, electricity exerted the strongest upward pressure on the energy index during this period. 


The energy index fell by 2.4% between July and August 2007-the strongest monthly decrease posted since 
October 2006. This drop is mainly the result of the 4.9% reduction in gasoline prices and, to a lesser extent, 
the 2.5% decrease in prices for fuel, parts and supplies for recreational vehicles. These decreases, however, were 
partially offset by the increase in prices for electricity (+0.5%) and for natural gas (+0.8%). 


Lower prices for high-tech products drag down the goods price index on a year-over-year 
basis 


Prices for services rose by 3.7% in August 2007 from August 2006, the same as the annual rate of growth in July. 
This increase was primarily driven by the rise in mortgage interest cost (+6.1%) and homeowners’ replacement cost 
(+6.0%) during the 12 months leading up to August 2007. 


After declining by 0.4% on a monthly basis in July, prices for services rose by 0.2% between July and August 2007. 
The deceleration in mortgage interest cost was the primary cause for the weak growth in this index. 


Prices for goods were down by 0.2% in August 2007 compared to the same month last year. This decrease is the 
most significant noted since January 2007 and is far below the 0.5% growth posted in July. The decrease observed 
in August is primarily attributable to the 0.5% price drop in durable goods. Prices for semi-durable goods (-0.1%) 
and non-durable goods (-0.1%) also exerted a downward effect on this index, albeit to a lesser degree. 


The downward pressure on the durable goods price index during this period came mainly from the decrease in 
prices for computer equipment and supplies (-17.4%) and video equipment (-8.6%). On a year-over-year basis, 
prices for durable goods have been decreasing since May 2006. In August, this index posted a 0.5% drop for the 
third consecutive month. 


The decrease in prices for semi-durable goods (-0.1%) represented a shift compared to the 0.7% growth recorded 
in this index during the previous period. Between August 2006 and August 2007, this index was driven downwards 
by women’s clothing prices, which fell by 1.2%. 


The 7.7% drop in gasoline prices in August 2007 compared with August 2006 exerted strong downward pressure 
on the non-durable goods index. The decrease in fresh vegetable prices also had a significant influence. Without 
energy components and food purchased in stores, the non-durable goods index grew by 1.7% during this period. 
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On a monthly basis, the goods index fell by 0.6%. The combined effects of the decrease in prices for non-durable 
goods (-1.1%) and durable goods (-0.2%) were only partially offset by the increase in semi-durable goods (+0.4%). 
Between July and August 2007, the decline in prices for non-durable goods was largely accounted for by lower 
prices for gasoline (-4.9%) and food purchased in stores (-0.7%). The drop in prices for durable goods was largely 
driven by lower prices for vehicle purchases and leases (-1.8%). 


Seasonally adjusted CPI decrease by 0.1% between July and August 


The drop in three of the eight main components has been partially offset by the rise in the five other components. 
Therefore, the all-items index decreased 0.1% between July and August. The components that exerted downward 
pressure were transportation (-1.9%), clothing and footwear (-0.5%), and food (-0.1%). The progression for housing 
(+0.5 %), health and personal care (+0.4%), and recreation, education and tobacco products (+0.2%) mitigated the 
downward pressure from the other components. 


The seasonally adjusted core index as defined by the Bank of Canada increased by 0.1% between July and 
August 2007. 


Chart 4 
Percentage change in the consumer price index (not seasonally adjusted) from the same month of the previous 
year, Canada, 2002=100 


percent change 


6 


2001 2002 2003 2004 2005 2006 2007 


Source(s): CANSIM table number 326-0020. 
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Chart 5 
Percentage change in the all-items index from previous month Canada, provinces, Whitehorse, Yellowknife and 
Iqaluit, 2002=100 
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Source(s): CANSIM table number 326-0020. 


Chart 6 
Percentage change in the all-items index same month from previous year Canada, provinces, Whitehorse, Yellowknife 
and Iqaluit, 2002=100 


Canada 

Newfoundland and Labrador 
Prince Edward Island 

Nova Scotia 

New Brunswick 

Quebec 

Ontario 

Manitoba 

Saskatchewan 

Alberta 

British Columbia 
Whitehorse, Yukon Territory 


Yellowknife, Northwest Territories 


Iqaluit, Nunavut 


0.0 0.5 1.0 1S 2.0 2.9 3.0 3.5 4.0 4.5 od eo 6.0 Ba wa 


percentage change 


Source(s): CANSIM table number 326-0020. 
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Related products 


Selected publications from Statistics Canada 


62-010-X Consumer Prices and Price Indexes 
62-557-X Your Guide to the Consumer Price Index 
62F0014M Analytical Series - Prices Division 

62-553-X The Consumer Price Index Reference Paper 


Selected technical and analytical products from Statistics Canada 
ee ee ae Soe ee ee ees ies Revere 


62F0014M1996001 How Inflation and Income Tax Affect the Return on a Safe Investment 
62F0014M2001014 Televisions: Quality Changes and Scanner Data 
62F0014M2001015 Housing Depreciation in the Canadian CPI 


Selected CANSIM tables from Statistics Canada 
a an eee ES ee I hee, 2 ed 


326-0009 Average retail prices for gasoline and fuel oil, by urban centre, monthly 

326-0012 Average retail prices for food and other selected items, monthly 

326-0015 Inter-city indexes of retail price differentials for selected groups of consumer goods and services, 
annual 

326-0020 Consumer price index (CPI), 2005 basket content, monthly 

326-0021 Consumer price index (CPI), 2005 basket content, annual 

326-0022 Consumer price index (CPI), seasonally adjusted, 2005 basket content, monthly 


Selected surveys from Statistics Canada 


et ee 


2301 Consumer Price Index 
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Selected summary tables from Statistics Canada 


* Consumer Price Index, by province (monthly) 

* Consumer Price Index, by city (monthly) 

* Consumer Price Index, food, by province (monthly) 

* Consumer Price Index, shelter, by province (monthly) 

* Consumer Price Index, household operations, furnishings and equipment by province (monthly) 
* Consumer Price Index, clothing and footwear, by province (monthly) 

* Consumer Price Index, transportation, by province (monthly) 

* Consumer Price Index, health and personal care, by province (monthly) 

* Consumer Price Index, recreation, education and reading, by province (monthly) 

* Consumer Price Index, alcoholic beverages and tobacco products, by province (monthly) 
* Canada: Economic and financial data 

* Consumer Price Index, provinces 

* Consumer price index, historical summary, by province or territory 

* Gasoline and fuel oil, average retail prices by urban centre (monthly) 

* Food and other selected items, average retail prices (monthly) 

* Gasoline and fuel oil, average retail prices by urban centre 

* Food and other selected items, average retail prices 

* Consumer Price Index, food, by province 

* Consumer Price Index, shelter, by province 

* Consumer Price Index, household operations, furnishings and equipment, by province 
* Consumer Price Index, clothing and footwear, by province 

* Consumer Price Index, transportation, by province 

* Consumer Price Index, health and personal care, by province 

* Consumer Price Index, recreation, education and reading, by province 

* Consumer Price Index, alcoholic beverages and tobacco products, by province 

- Inter-city indexes of consumer price levels 


* Consumer Price Index, by city 
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* Consumer Price Index, historical summary 
* Selected economic indicators, Canada and United States (monthly and quarterly) 
* Education price index, by provinces 


* Economic indicators, by province and territory (monthly and quarterly) 


For further reading 


Detailed information on the methodology and concepts of the CPI is contained in The Consumer Price Index 
Reference Paper, Updating Based on 1992 Expenditures, (Occasional), catalogue no. 62-553-X. 


Information regarding the Household Spending Survey is contained in Spending Patterns in Canada, 2005, 
catalogue no. 62-202-X. 


A brief non-technical document entitled Your Guide to the Consumer Price Index (Occasional) catalogue 
no.62-557-X answers the frequently asked questions about the construction and use of the CPI. 


For further information, contact the Consumer Prices Section, Prices Division, Statistics Canada, Ottawa, Ontario 
K1A OT6 (613-951-9606), or you can also search through the Statistics Canada catalogue which lists all current 
products and services available from Statistics Canada. 
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Table 1 


The Consumer Price Index and major components, 1 Canada 


All-items 

Food 

Shelter 

Household operations, furnishings and equipment 
Clothing and footwear 

Transportation 

Health and personal care 

Recreation, education and reading 

Alcoholic beverages and tobacco products 


All-items (1992=100) 


Special aggregates 

Goods 

Services 

All-items excluding food and energy 

Energy 

All-items excluding gasoline 

All-items excluding shelter, insurance and financial 
services 

Core consumer price index (CPI) (Bank of Canada 
definition) 3 


CANSIM 


vector 


number 


(v41690973) 
(v41690974) 
(v41691050) 
(v41691067) 
(v41691108) 
(v41691128) 
(v41691153) 
(v41691170) 
(v41691206) 


(v41713403) 


(v41691222) 
(v41691230) 
(v41691233) 
(v41691239) 
(v41693245) 


(v41693246) 


(v41693242) 


Relative 2 
importance 


Indexes 


August 2007 


July 2007 August 2006 


Percentage change 
August 2007 from 


July 2007 August 2006 


2002=100 


1h Pre 
111.8 
17.6 
103.5 
95.4 
116.3 
107.6 
102.9 
126.1 


132.9 


107.7 
11536 
109.2 
136.4 
110.4 


108.5 


110.1 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


Table 2 


The Consumer Price Index, 1 provinces, Whitehorse, Yellowknife and iqaluit2 


CANSIM 
vector 
number 


Indexes 


112.0 109.8 -0.3 1.7 
112.3 109.2 -0.4 2.4 
117.0 113.5 0.5 3.6 
103.2 101.7 0.3 1.8 
94.6 95.4 0.8 0.0 
118.5 118.0 -1.9 1.4 
107.5 105.5 0.1 2.0 
103.0 101.2 -0.1 1.7 
126.0 121.8 0.1 3.5 
133.3 130.7 -0.3 1.7 
108.6 108.1 -0.8 -0.4 
115.3 111.4 0.3 3.8 
109.1 106.8 0.1 22 
139.6 141.7 23 aa 
110.4 107.9 0.0 2.3 
109.1 107.6 -0.5 0.8 
110.0 107.7 0.1 2.2 


Percentage change 
August 2007 from 


August 2007 July 2007 August 2006 July 2007 August 2006 
a a USE EU 


—_———erereeeee ee eee 


Newfoundland and Labrador 
Prince Edward Island 

Nova Scotia 

New Brunswick 

Quebec 

Ontario 

Manitoba 

Saskatchewan 

Alberta 

British Columbia 

Whitehorse, Yukon Territory 
Yellowknife, Northwest Territories 
Iqaluit, Nunavut (Dec. 2002=100) 


(v41691244) 
(v41691379) 
(v41691513) 
(v41691648) 
(v41691783) 
(v41691919) 
(v41692055) 
(v41692191) 
(v41692327) 
(v41692462) 
(v41692598) 
(v41692722) 
(v41713432) 


litte 
113.8 
A250) 
111.4 
110.1 
110.9 
AA te 
113.1 
119.3 
110.4 
110.5 
jo 
108.9 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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2002=100 
10g -0.4 0.2 
112.8 -0.2 0.9 
111.4 =0.3 1 
110.0 -0.6 1:3 
109.2 -0.5 0.8 
109.1 -0.2 126 
109.7 -0.8 1.4 
110.4 -0.2 2.4 
113:9 0:2 4.7 
109.0 -0.1 q ie 
107.7 -0.2 2.6 
108.0 -0.4 29 
104.4 0.0 4.3 
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Table 3-1 


The Consumer Price Index and major components, selected sub-groups and special aggregates, 1 Canada — Food 2 


All-items 
Food 


Food purchased from stores 
Meat 
Fresh or frozen meat (excluding poultry) 
Fresh or frozen beef 
Fresh or frozen pork 
Fresh or frozen poultry meat 
Fresh or frozen chicken 
Processed meat 
Ham and bacon 
Other processed meat 
Fish, seafood and other marine products 
Fish 
Fresh or frozen fish (including portions and fish sticks) 
Canned and other preserved fish 
Dairy products and eggs 
Dairy products 
Fresh milk 
Butter 
Cheese 
Ice cream and related products 
Eggs 
Bakery and cereal products (excluding infant food) 
Bakery products 
Bread, unsweetened rolls and buns 
Biscuits 
Other bakery products 
Cereal products (excluding infant food) 
Rice (including rice-based mixes) 
Breakfast cereal and other grain products (excluding infant food) 
Pasta products 
Flour and flour based mixes 
Fruit, fruit preparations and nuts 
Fresh fruit 
Apples 
Oranges 
Bananas and plantains 
Other fresh fruit 
Preserved fruit and fruit preparations 
Fruit juices 
Other preserved fruit and fruit preparations 
Nuts 
Vegetables and vegetable preparations 
Fresh vegetables 
Potatoes 
Tomatoes 
Lettuce 
Other fresh vegetables 
Preserved vegetables and vegetable preparations 
Frozen and dried vegetables (excluding canned) 
Canned vegetables and other vegetable preparations 
Other food products and non-alcoholic beverages 
Sugar and confectionery 
Fats and oils 
Coffee and tea 
Condiments, spices and vinegars 
Other food preparations 
Non-alcoholic beverages 


Food purchased from restaurants 
Food purchased from table-service restaurants 
Food purchased from fast food and take-out restaurants 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section 


CANSIM 
vector 


number “August 2007 


(v41690973) 
(v41690974) 


(v41690975) 
(v41690976) 
(v41690977) 
(v41690978) 
(v41690979) 
(v41690981) 
(v41690982) 
(v41690984) 
(v41690985) 
(v41690986) 
(v41690987) 
(v41690988) 
(v41690989) 
(v41690990) 
(v41690992) 
(v41690993) 
(v41690994) 
(v41690995) 
(v41690996) 
(v41690997) 
(v41690999) 
(v41691000) 
(v41691001) 
(v41691002) 
(v41691003) 
(v41691004) 
(v41691005) 
(v41691006) 
(v41691007) 
(v41691008) 
(v41691009) 
(v41691010) 
(v41691011) 
(v41691012) 
(v41691013) 
(v41691014) 
(v41691015) 
(v41691016) 
(v41691017) 
(v41691018) 
(v41691019) 
(v41691020) 
(v41691021) 
(v41691022) 
(v41691023) 
(v41691024) 
(v41691025) 
(v41691026) 
(v41691027) 
(v41691028) 
(v41691029) 
(v41691030) 
(v41691033) 
(v41691036) 
(v41691039) 
(v41691040) 
(v41691045) 


(v41691046) 
(v41691047) 
(v41691048) 


Indexes Percentage change 


August 2007 from 


July 2007 August 2006 July 2007 August 2006 


2002=100 

111.7 112.0 109.8 -0.3 uf 
111.8 112.3 109.2 -0.4 2.4 
110.6 111.4 108.4 -0.7 2.0 
112.0 AES 108.2 -0.3 3.5 
108.2 108.9 105.7 -0.6 2.4 
108.5 110.1 105.4 -1.5 2.9 
104.1 102.5 102.5 1.6 1.6 
122.0 12S 145s 0.1 6.0 
123.9 123.8 116.1 0.1 6.7 
109.7 109.7 106.3 0.0 3:2 
110.4 110.7 105.8 -0.3 4.3 
109.8 109.8 107.0 0.0 2.6 
101.2 101.0 98.4 0.2 2.8 
104.1 104.2 100.8 -0.1 30 
104.9 105.0 101.7 -0.1 3.1 
102.1 102.3 98.9 -0.2 2 
120.2 120.2 116.3 0.0 3.4 
120.2 120.3 116.6 -0.1 3.1 
AA ies) 112.1 0.2 4.8 
120.7 12079) 118.7 0.2 Ee 
123.4 12325) 120.2 -0.1 rag | 
TASS A157 1127 -0.2 2.5 
119.4 A925 112.6 -0.1 6.0 
118.2 118.1 114.2 0.1 3.0 
123.1 (pases 118.7 0.0 of 
ose 138.0 126.1 0.2 5.6 
114.3 114.1 111.6 0.2 2.4 
113.9 114.0 22: -0.1 1.5 
109.2 109.2 106.1 0.0 2.9 
106.9 107.6 105.4 -0.7 1.4 
109.2 109.1 106.5 0.1 25 
110.6 110.1 105.0 0.5 5.3 
104.9 105.9 103.8 -0.9 11 
106.8 107.9 105.0 -1.0 Tz 
100.9 102.4 10323) -1.5 -2.3 
109.7 108.5 113:2 1.1 -3.1 
dgiosZ: 115:5 110.8 -0.3 4.0 
105.4 105.5 103.0 -0.1 253 

93:9 96.9 99.0 -3.1 -5.2 
116.9 117.6 108.3 -0.6 7.9 
AZALS 123.0 109.5 -0.9 11.3 
104.0 103.7 105.2 0.3 -1.1 
105.9 105.2 103.3 0.7 2D 

921 97.9 95.2 -5.9 -3.3 

86.5 93.9 91.0 -7.9 -4.9 

99:2 Si 108.6 8.4 -8.7 

76.4 Wie 79.0 -1.7 -3.3 

64.1 62.3 15.2 2.9 -14.8 

92.6 106.9 95.1 -13.4 -2.6 
11:19 1122 110.2 -0.3 1.5 
Tag26 111:3 108.8 0.3 2.6 
A254 112.8 Uti -0.6 0.9 
11012 110.1 109.1 0.1 1.0 
113.8 111.9 113.9 ye | -0.1 
114.2 114.3 110.4 -0.1 3.4 
Adie mbes 117.1 -0.4 0.1 
104.0 104.5 103.3 -0.5 0.7 
112.4 1122 111.6 0.2 0.7 
104.6 105.5 102.8 -0.9 1.8 
114.8 114.7 110.9 0.1 3.5 
115:3 115.1 1A 0.2 3.2 
113.6 113.6 109.0 0.0 4.2 
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Table 3-2 


The Consumer Price Index and major components, selected sub-groups and special aggregates, 1 Canada — Shelter 


Shelter 


Rented accommodation 
Rent 


Owned accommodation 

Mortgage interest cost 2 

Replacement cost 

Property taxes (including special charges) 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 


Water, fuel and electricity 
Electricity 3 

Water 

Natural gas 

Fuel oil and other fuels 


CANSIM 
vector 
number 


(v41691050) 


(v41691051) 
(v41691052) 


(v41691055) 
(v41691056) 
(v41691057) 
(v41691058) 
(v41691059) 

v41691060) 


( 

(v41691062) 
(v41691063) 
(v41691064) 
(v41691065) 
(v41691066) 


August 2007 


Indexes 


July 2007 August 2006 


2002=100 


113.5 


104.6 
104.5 


114.2 
103.3 
129.0 
112.5 
142.3 
110.8 


126.0 
112.7 
123.9 
131.7 
172.0 


Percentage change 


August 2007 from 


OS32+9 S99999 Se © 
oma -co0wo WaodoUINnn Ww a 


July 2007 August 2006 


—himk OO 


ee LS SOW Sa es 
PRONG ANCOS06 NOD O& 


t 


—_—————- -—-eoor—: -ee_ee__—_—_—————————— eee 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


Table 3-3 


The Consumer Price Index and major components, selected sub-groups and special aggregates, 1 Canada — 


Household operations, furnishings and equipment 


Household operations, furnishings and equipment 


Household operations 
Communications 
Telephone services 
Internet access services 
Postal services and other communication services 
Child care and domestic services 
Child care 
Domestic services 
Household chemical products 
Paper, plastic and foil supplies 
Other household goods and services 
Pet food and supplies 
Seeds, plants and cut flowers 
Other horticultural goods 
Financial services 


Household furnishings and equipment 
Furniture and household textiles 

Furniture 

Household textiles 
Household equipment 

Household appliances 

Non-electric kitchen utensils and tableware 


Services related to household furnishings and equipment 


CANSIM 
vector 
number 


(v41691067) 


(v41691068) 
(v41691069) 
(v41691070) 
(v41693216) 
(v41691071) 
(v41691072) 
(v41691073) 
(v41691074) 
(v41691075) 
(v41691078) 
(v41691081) 
(v41691082) 
(v41691083) 
(v41691084) 
(v41693229) 


(v41691087) 
(v41691088) 
(v41691089) 
(v41691093) 
(v41691097) 
(v41691098) 
(v41691103) 
(v41691107) 


August 2007 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Indexes 


July 2007 August 2006 


2002=100 


101.7 


104.3 
100.9 
100.7 

96.3 
W1626 
108.4 
107.4 
111.2 
103.0 
104.9 
107.0 
103.9 
106.7 

97.8 
106.4 


97.0 
99.3 
Set 
104.9 
90.3 
91.8 
90.5 
120.8 


Percentage change 


August 2007 from 


Sooecoacooe 


SODOMODW DOWa2Wa BADD DONDUOW WwW 


SSSSONSSS9 SO000 


July 2007 August 2006 


= 


t. 4 
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The Consumer Price Index — August 2007 


Table 3-4 


The Consumer Price Index and major components, selected sub-groups and special aggregates, 1 Canada — Clothing 
and footwear 


CANSIM Indexes Percentage change 
vector August 2007 from 
number 


August 2007 July 2007 August 2006 July 2007 August 2006 


2002=100 
Clothing and footwear (v41691108) 95.4 94.6 95.4 0.8 0.0 
Clothing (v41691109) 91.4 91.3 92.2 0.1 -0.9 
Women’s clothing (v41691110) 91.4 92.5 92.5 -1.2 -1.2 
Men's clothing (v41691111) 93.7 92.2 94.2 1.6 -0.5 
Children’s clothing (including infants) (v41691112) 85.7 84.7 86.1 hee. -0.5 
Footwear (v41691113) 95.4 94.2 95.3 1.3 0.1 
Clothing accessories and jewellery (v41691118) 107.6 103.2 105.1 4.3 2.4 
Clothing material, notions and services (v41691123) 113.8 112.7 110.6 1.0 2.9 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


Table 3-5 
The Consumer Price Index and major components, selected sub-groups and special aggregates, 1 Canada — 
Transportation 


CANSIM Indexes Percentage change 
vector August 2007 from 


number “august 2007 July 2007 August 2006 July 2007 August 2006 


a 


2002=100 

Transportation (v41691128) 116.3 118.5 118.0 -1.9 -1.4 
Private transportation (v41691129) 116.2 118.7 118.1 -2.1 -1.6 
Purchase, leasing and rental of passenger vehicles (v41691130) 97.2 98.9 98.3 -1.7 -1.1 
Purchase and leasing of passenger vehicles (v41691131) 97.1 98.9 98.3 -1.8 -1.2 
Purchase of passenger vehicles (v41691132) 97.9 99.7 99.2 -1.8 -1.3 

Rental of passenger vehicles (v41691134) 103.7 103.7 101.1 0.0 2.6 
Operation of passenger vehicles (v41691135) 133.9 sleeved 136.4 -2.3 -1.8 
Gasoline (v41691136) 145.4 15229 lor. -4.9 -7.7 
Passenger vehicle parts, maintenance and repairs (v41691137) 118.2 118.2 Weer 0.0 49 
Other passenger vehicle operating expenses (v41691140) 128.3 128.3 124.2 0.0 ao 
Passenger vehicle insurance premiums (v41691141) 130.2 130.2 125.6 0.0 Sef 
Passenger vehicle registration fees (v41691142) 106.4 106.4 106.4 0.0 0.0 
Drivers’ licences (v41691143) 142.3 142.3 142.3 0.0 0.0 
Parking fees (v41691144) 127.4 127.4 119.7 0.0 6.4 

Public transportation (v41691146) 117.6 116.8 117.3 0.7 0.3 
Local and commuter transportation (v41691147) (Nhe 2 119.2 ain 7 ee’ 0.0 a bers 
City bus and subway transportation (v41691148) 117.8 117.8 115.6 0.0 1 9 
Taxi and other local and commuter transportation (v41691149) (PAIRS) 121.9 120:5 0.0 1.2 
Inter-city transportation (v41691150) 116.5 115.4 aie 1.0 -0.7 
Air transportation (v41691151) Tout 113.8 116.6 14 -1.3 
Rail, highway bus and other inter-city transportation (v41691152) dae 12051 118.9 0.0 1.9 


aaa ___ 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 3-6 


The Consumer Price Index and major components, selected sub-groups and special aggregates, 1 Canada — Health 


and personal care 


Health and personal care 


Health care 
Health care goods 
Medicinal and pharmaceutical products 
Prescribed medicines 
Non-prescribed medicines 
Optical goods 
Health care services 
Optical services 
Dental care 


Personal care 
Personal care supplies and equipment 
Personal care services 


CANSIM 
vector 
number 


(v41691153) 


(v41691154) 
(v41713463) 
(v41691156) 
(v41691157) 
(v41691158) 
(v41713381) 
(v41713464) 
(v41693244) 
(v41691161) 


(v41691163) 
(v41691164) 
(v41691169) 


August 2007 


107.6 


111.0 
104.0 
101.9 
HOE 
102.0 
109.1 
120.7 

goog 
119.8 


104.3 
ied 
113.4 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


Table 3-7 


The Consumer Price Index and major components, selected sub-groups and special aggregates, 1 Canada — 
Recreation, education and reading 


Recreation, education and reading 


Recreation 


Recreational equipment and services (excluding recreational vehicles) 
Purchase and operation of recreational vehicles 
Home entertainment equipment, parts and services 


Travel services 
Traveller accommodation 2 
Travel tours 
Other cultural and recreational services 


Spectator entertainment (excluding cablevision) 
Cablevision and satellite services (including pay television) 
Use of recreational facilities and services 


Education and reading 
Education 
Tuition fees 


Reading material and other printed material (excluding textbooks) 


Newspapers 
Magazines and periodicals 


CANSIM 
vector 
number 


(v41691170) 


(v41691171) 
(v41691172) 
(v41691179) 
(v41691184) 
(v41691190) 
(v41691191) 
(v41691192) 
(v41691193) 
(v41691194) 
(v41691195) 
(v41691196) 
(v41691197) 
(v41691198) 
(v41691199) 
(v41691202) 
(v41691203) 
(v41691204) 


August 2007 


102.9 


98.5 
72.0 
PAKS, 
86.2 
98.8 
88.7 
108.0 
119.2 
VZ:9 
124.8 
117.2 


116.6 
118.5 
122.0 
110.6 
116.1 
118.2 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


Indexes 


July 2007 August 2006 


107.5 


111.0 
104.0 
102.6 
101.7 
104.1 
108.9 
WAOETL 

999 
119.8 


104.3 
98.3 
W256 


Indexes 


2002=100 


105.5 


108.8 
103.3 
101.8 
101.2 
102.7 
107.4 
116.5 


115.7 


102.4 
O75 
108.9 


July 2007 August 2006 


103.0 


98.5 
72.4 
113° 
86.2 
98.3 
88.0 
108.0 
TO 
112.9 
124.6 
Thwe2 


116.6 
118.5 
122.0 
110.6 
116.1 
118.2 


2002=100 


101.2 


97.1 
Mies 
ila) 
88.4 
94.4 
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104.0 
114.2 
ees 
116.4 
td 2ee 


113.5 
TSS 
118.4 
108.7 
11.3 
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Percentage change 
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July 2007 August 2006 
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Table 3-8 


The Consumer Price Index and major components, selected sub-groups and special aggregates, 1 Canada — Alcoholic 
beverages and tobacco products 


CANSIM Indexes Percentage change 
vector August 2007 from 
number ~~“ August 2007 July 2007 ~— August 2006 July 2007. + August 2006 
2002=100 
Alcoholic beverages and tobacco 
products (v41691206) 126.1 126.0 121.8 0.1 3.5 
Alcoholic beverages (v41691207) 110.5 110.4 108.6 0.1 17 
Alcoholic beverages served in licensed 
establishments (v41691208) 113.6 113° 111.9 0.1 1.5 
Beer served in licensed 
establishments (v41691209) 113.3 113.2 112.8 0.1 0.4 
Liquor served in licensed 
establishments (v41691211) Alois} (al set 111.9 0.3 32 
Alcoholic beverages purchased from 
stores (v41691212) 108.8 108.9 106.9 -0.1 1.8 
Beer purchased from stores (v41691213) 111.8 HAZ 109.9 -0.3 ley 
Wine purchased from stores (v41691214) 104.6 104.3 103.6 0.3 1.0 
Liquor purchased from stores (v41691215) 106.6 106.5 103.9 0.1 2.6 
Tobacco products and smokers’ 
supplies (v41691216) 139.8 139.6 132.6 0.1 5.4 
Cigarettes (v41691217) 139.8 139.6 eZe 0.1 BY 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


Table 3-9 


The Consumer Price Index and major components, selected sub-groups and special aggregates, 1! Canada — Selected 


special aggregates 


CANSIM Indexes Percentage change 
vector August 2007 from 
number August 2007 July 2007 August 2006 July 2007 August 2006 
2002=100 

Special aggregates 
Goods 2 (v41691222) 107.7 108.6 108.1 -0.8 -0.4 
Durable goods 2 (v41691223) 93.9 94.6 94.9 -0.7 -1.1 
Semi-durable goods 2 (v41691224) 95:5 95.0 95.5 0.5 0.0 
Non-durable goods 2 (v41691225) 118.4 119.7 118.5 -1.1 -0.1 
Services 3 (v41691230) 115.6 Ra Fane: 111.4 0.3 3.8 
All-items excluding food (v41691232) ‘ala Wee 1.11.9 109.9 -0.2 1.6 
All-items excluding food and energy (v41691233) 109.2 109.1 106.8 0.1 22 
All-items excluding energy (v41691238) 109.7 109.7 107.2 0.0 2.3 
All-items excluding gasoline (v41693245) 110.4 110.4 107.9 0.0 aS 
All-items excluding shelter, insurance 

and financial services (v41693246) 108.5 109.1 107.6 -0.5 0.8 
Energy 4 (v41691239) 136.4 139.6 141.7 -2.3 -3.7 
All-items excluding alcoholic beverages, 

tobacco products and smokers’ . 

supplies (v41691241) 111.1 111.4 109.3 -0.3 1.6 


ee ee SeaEnEEESGE EE EEEEEEEENSRRRERRESE 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 4 
The Consumer Price Index for Canada, all-items, 1 historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 2 


average 
2002=100 
Indexes (v41690973) 
1988 axe A TAO) Mes 70K: STON merAN Ok” RAM MAING 7le7e Tits PAPA Ape ATP PAZ 
1989 IZ fol WG 1385 (4:07 974.9" “(5:4 “foo. Tobe fo. 2 Coc 76.1 74.8 
1990 TOs 402 “eS eeoe 11:9) P82 8.5. (86 “fe. Cremer oa SUV roe 78.4 
1991 S20" 82.0 "8273 623 (82h Ss Bor2) Ooo) Con 83:0) (83.3 782.9 82.8 
1992 83.3 83.3 836 83.7 838 840 842 842 842 843 847 847 84.0 
1993 85.0 85:3 85.2" 85:2" 8514 S54 "6516 85,7. Sof 60.90 S65. cow 85.6 
1994 86.1 85:4) 86;499 85.4.5 85.2) So AR Oo 9eGo.8  ~G0,970 (85.7 60.2 0G. 85.7 
1995 86:6 "87:0 ‘87:20 Sei.o (Si “SST “6-9 Or.f S03 e870) 88.05 S76 87.6 
1996 88.0 88.1 88.5 88.7 89.0 89.0 890 89.0 89.1 89.3 89.7 89.7 88.9 
1997 89.9 90.1 90.2 90:2 903 905 905 906 906 906 905 904 90.4 
1998 90:9 91:0 91 97.0" 913 #9174 91.4 "91.4 91.2" 91:6 “91-6 91-3 Sikes 
1999 Oizo) 91-6 92,0 9275) 92.7, 892.9" 9S 93:3° 93:65) 93.7 93.6" 7 93e7 92.9 
2000 9355 94251 948 945 949 955 958 95.7 96.1 96.3 96.6 96.7 95.4 
2001 963 96.8 97.1 97:5. 986 987 .984 984 986 98.1 97.2, 94 97.8 
2002 97.6, 98:2 9398S Gee oob 9957 § e999 1005. 100:9:" 100.9 101-2 10cm 400s 100.0 
2003 10270" 102;8° 103.4 102745 102:5" 1025°9 1026 102.9" 1031) 1028 103i 10s:2 102.8 
2004 103.3. 103.5 103.9 104.1 105.0 105.1 105.0 104.8 105.0 105.2 105.6 105.4 104.7 
2005 105:3, 105.7 406-3" 106:6" O67" 106.9" {Ont 107-5 1064 107: O10sa7 O76 107.0 
2006 108.2 108.0 108.6 109.2 109.7 109.5 109.6 109.8 109.2 109.0 109.2 109.4 109.1 
2007 AOS AAOE2: Ste temeaieos eZee MNO cali) wether 7 
Percentage change from the corresponding month 
of the previous year (v41690973) 

1988 4.0 4.0 4.3 4.0 4.0 3.9 39 3.9 4.1 4.3 4.0 3.9 4.0 
1989 4.3 4.6 4.5 4.5 Os 52. Ss) ope Ses! Sal Si) 5.3 5.0 
1990 Suis Sys bas 5.0 44 4.4 4.1 4.1 4.2 47 Seal 5.0 4.8 
1991 6.9 6.2 6.2 6.2 6.2 6.3 6.0 6.0 aye, 44 4.1 3.8 5.6 
1992 1.6 1.6 1.6 tev 1.3 e1 de2 1.1 es 1.6 lst ZZ 18, 
1993 2.0 2.4 1.9 1.8 1.9 tare aleve 1.8 1.8 1.9 1.9 ley é 1.9 
1994 Ales: 0.1 0.2 0.2 -0.2 0.0 0.1 0.1 0.2 -0.2 -0.1 0.2 0.2 
1995 0.6 1.9 Zl Zan) 2.9 Pa 2.6 Pipe Zee Bes Zl ‘Ta Zesl 
1996 1.6 “lees! deo 1.4 As, 15. deo tes 15 1.8 1.9 Ze 1.6 
1997 22 Pegs: 1.9 AZ (hes: iieré LS, 1.8 Vt 1S 0.9 0.8 1.6 
1998 aia 1.0 1.0 0.9 Ned 1.0 1.0 0.9 0.7 ea Wey 1.0 TO 
1999 0.7 0.7 1.0 1.6 eo 1.6 1.9 2a 2.6 Pa ee 2.6 Ucld 
2000 22 ZT 3.0 Pa Pe 2.4 2.8 2:9 2.6 Ni, 2.8 SZ 3:2 Pa b 
2001 3.0 2.9 2.4 he ond 3.4 Zap 2.8 2.6 1.9 0.6 0.7 PaaS: 
2002 Ad 1.4 1.9 Wate ded ee Za 25 Zo or 44 3.8 PASS 
2003 4.5 4.7 4.2 2.9 2.8 2.6 Zal 2.0 Paps 1.6 1.6 el PRS! 
2004 Ted 0.7 0.8 AF 2.4 20 2.3 1.8 1.8 Paes: 2.4 Za 1.9 
2005 1.9 2A 2.3 2.4 1.6 1.7 2.0 2.6 Bi 2.6 2.0 Zl PMP: 
2006 2.8 2e2 Pa Pe 2.4 2.8 2.4 2.3 Pid 0.7 1.0 1.4 ‘eye 2.0 
2007 ted 2.0 Pay) Ze PAA iz 22 Vee 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 5 
The Consumer Price Index for Canada major components and special aggregates, 1 historical data 


Major components Special aggregates 
Food Shelter Household Clothing Transportation Health Recreation, Alcoholic Goods * Services* All-items Energy * 
operations, and and education beverages excluding 
furnishings footwear personal and and tobacco food and 
and care reading products energy 


equipment 


CANSIM vector number (v41690974) (v41691050) (v41691067) (v41691108) (v41691128) (v41691153) (v41691170) (v41691206) (v41691222) (v41691230) (v41691233) (v41691239) 


2002=100 
Annual averages § 
1988 Goes 73.8 79.6 80.5 64.5 72.3 67.3 54.9 75.2 67.1 Fi fe 64.5 
1989 76.5 78.1 82.5 83.7 67.8 15.5 70.3 59.9 78.4 70.9 Lasies, 66.7 
1990 79.6 82.5 84.2 86.1 71.6 79.1 TEP 65.2 81.6 74.9 78.8 73.4 
1991 83.4 86.3 87.4 94.3 72.9 84.7 78.3 76.4 85.7 79.6 83.4 77.0 
1992 83.1 87.9 87.9 95.1 74.4 86.6 79.2 81.0 86.4 81.4 85.1 77.2 
1993 84.5 89.1 88.7 96.0 76.8 88.9 81.1 82.2 87.8 83.1 86.8 78.1 
1994 84.9 89.4 88.9 96.8 80.2 89.7 83.5 68.8 86.8 84.5 86.9 78.6 
1995 86.9 90.4 90.6 96.7 84.3 89.6 86.7 68.7 88.4 86.7 88.8 79.6 
1996 88.0 90.6 92.5 96.4 87.6 90.1 88.7 70.1 89.9 88.0 90.1 81.9 
1997 89.4 90.8 93.7 97.7 90.3 91.7 91.0 72.3 91.2 89.5 91.5 83.9 
1998 90.9 91.1 95.1 98.8 89.6 93.6 93.0 74.9 91.4 91.1 92.7 80.5 
1999 92.0 92.3 95.8 100.1 92.6 95.4 94.7 76.5 93.1 92.6 94.0 85.0 
2000 93.3 95.6 96.7 100.3 97.2 97.0 97.0 79.0 96.0 94.8 95.5 98.8 
2001 97.4 99:1 98.6 100.7 97.3 98.9 98.4 85.0 98.4 97.1 97.3 102.0 
2002 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
2003 101.7 103.2 100.7 98.2 105.2 101.4 100.8 110.1 101.9 103.6 102.5 107.9 
2004 103.8 105.8 101.2 98.0 107.7 102.8 101.1 116.0 103.4 105.9 103.9 115.2 
2005 106.4 109.2 101.7 97.6 112.0 104.6 100.8 119.1 105.8 108.2 105.3 126.3 
2006 108.9 diiSed 102.2 95.8 A152 105.9 100.6 TA it 107.1 111.1 106.9 132.8 
Monthly indexes 
2006 
January 108.4 111.8 102.3 94.2 114.7 105.0 99.1 120.0 107.3 109.2 105.8 132.7 
February 108.2 dd tz 402.5 95.5 Ader 105.4 99.7 120.5 106.4 109.5 106.1 127.1 
March 108.2 111.9 102.4 98.3 114.2 105.5 100.2 Ze 107.2 109.9 106.6 130.0 
April 108.1 112.2 102.3 95.8 117.9 105.9 100.2 121.9 108.1 110.3 106.6 138.9 
May 108.7 113.0 102.4 96.1 117.8 106.1 101.5 121.8 108.4 111.0 107.0 139.8 
June 109.2 112.8 102.1 94.1 slides 106.1 101.3 121.8 107.9 atta 106.7 138.4 
July 109.2 ator 101.4 93.5 118.3 105.7 101.3 421.5 108.1 ike 106.5 142.0 
August 109.2 11325 101.7 95.4 118.0 105.5 101.2 121.8 108.1 111.4 106.8 141.7 
September 108.8 114.0 102.1 98.5 112.8 106.0 101.5 122.0 106.4 111.9 107.4 128.8 
October 109.2 114.1 102.2 97.7 111.7 106.1 100.9 122.2 105.6 112.2 107.5 123.8 
November 110.1 114.1 102.2 97.0 VAG 106.7 100.5 122.3 106.1 112.4 107.7 123.8 
December 109.9 114.6 102.2 93.5 114.1 106.3 100.1 123:2 106.1 112.6 107.6 127.1 
2007 
January 110.9 114.8 102.4 94.2 aiqkee' 106.3 99.2 124.2 106.3 112.5 107.6 125.2 
February 112.6 114.9 103.0 95.4 114.2 106.5 100.2 124.2 107.4 113.0 108.0 127.1 
March 112.2 115.4 103.2 97.5 117.7 106.4 100.9 124.1 108.8 113.4 108.5 135.9 
April $12.2 116.2 103.3 97.7 118.6 106.8 100.9 124.5 109.2 113.9 108.7 139.1 
May 1125 116.0 103.0 96.0 120.7 107.4 102.2 1252 109.6 114.5 109.0 142.0 
June 112.6 116.8 103.0 93.1 (pr 107.9 102.5 125.7 108.9 114.8 109.0 140.1 
July 112.3 117.0 103.2 94.6 118.5 107.5 103.0 126.0 108.6 115.3 109.1 139.6 
August 111.8 117.6 103.5 95.4 116.3 107.6 102.9 126.1 107.7 115.6 109.2 136.4 


Note(s): For information on the continuity of the series, see " Data quality, concepts and methodology — Data quality, concepts and methodology — Weights 
and Linking" at the end of this publication. 
See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 6-1 


The Consumer Price Index major components, selected sub-groups and special aggregates, 1 provinces, Whitehorse 


and Yellowknife — Newfoundland and Labrador 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 

All-items excluding gasoline 

Energy 2 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 3 
Dairy products 3 
Bakery and cereal products (excluding infant food) 3 
Fresh fruit 3 
Fresh vegetables 3 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women's clothing 
Men’s clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


LL 


CANSIM 
vector 
number 


(v41691244) 


(v41691368) 
(v41691369) 
(v41691374) 
(v41693247) 
(v41691375) 


(v41713404) 


(v41691245) 
(v41691246) 
v41691247) 
v41691257) 
v41691262) 
v41691266) 
v41691269) 
v41691276) 


( 
( 
( 
( 
( 
( 
(v41691277) 
(v41691278) 
(v41691280) 
(v41691281) 
(v41691283) 
(v41691284) 
(v41691285) 
(v41691286) 


(v41691288) 


(v41691289) 
(v41691290) 
(v41691292) 
(v41693217) 
(v41691297) 


(v41691304) 
(v41691306) 
(v41691307) 
(v41691309) 


(v41691312) 
(v41691313) 
(v41691315) 
(v41691318) 
(v41691321) 
(v41691323) 


(v41691328) 
(v41691329) 
(v41691335) 


(v41691338) 
(v41691339) 
(v41691347) 


(v41691351) 
(v41691352) 
(v41691358) 


August 2007 


111.1 


111.4 
107.0 
LOZ 
109.5 
139%2 


130.2 


109.7 
109.4 
110.1 
118.7 
V1 
104.1 

88.8 
fide 


118.6 
104.2 
(Nala: 
126.9 
123.0 
sinters! 
136.1 
12169 


173.3 


100.8 
104.6 
100.9 
109.3 

94.1 


96.1 
96.4 
93.5 
Silds' 


118.2 
118.3 

Sei 
143.3 
122.4 
115.3 


103.9 
105.8 
102.6 


101.7 
102.0 
101.7 


129.5 
AS22 
141.2 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Indexes 


July 2007 


111.6 


(ES) 
(Oe 
1OLT 
109.8 
142.1 


130.9 


110.3 
110.2 
110.5 
19:2 
119.4 
103.4 

92.0 
111.8 


118.3 
104.2 
112.8 
125.6 
121.8 
ile! 
136.1 
Ze 


173.3 


100.5 
104.3 
99.5 
109.3 
93.8 


98.0 
993 
96.5 
94.8 


120.0 
120.4 
100.2 
149.6 
122.4 
114.4 


103.7 
105.6 
102.3 


101.8 
102.2 
101.7 


130.7 
114.8 
144.1 


August 2006 


2002=100 


110.9 


AES: 
106.1 
106.5 
108.9 
145.8 


130.0 


108.3 
108.4 
113.4 
114.6 
114.7 
102.2 

90.6 
108.8 


118.0 
103.8 
110.4 
123.4 
116.7 
112.8 
140.3 
124.8 


180.1 


100.7 
102.8 
99.8 
106.5 
Wiel 


101.8 
105.2 
100.2 
104.0 


119.5 
tae Ure 
98.8 
153.1 
119.9 
AWS37 


102.0 
103.9 
100.4 


100.6 
101.2 
S9'7 


126.4 
113.9 
136.5 


Percentage change 
August 2007 from 


July 2007 


1.4 
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The Consumer Price Index — August 2007 


Table 6-2 


The Consumer Price Index major components, selected sub-groups and special aggregates, 1 provinces, Whitehorse 


and Yellowknife — Prince Edward Island 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 
All-items excluding gasoline 

Energy 2 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 3 
Dairy products 3 
Bakery and cereal products (excluding infant food) 3 
Fresh fruit 3 
Fresh vegetables 3 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women’s clothing 
Men's clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


CANSIM 
vector 
number 


(v41691379) 


(v41691502) 
(v41691503) 
(v41691508) 
(v41693249) 
(v41691509) 


(v41713406) 


(v41691380) 
(v41691381) 
(v41691382) 
(v41691392) 
(v41691397) 
(v41691401) 
(v41691404) 
(v41691411) 
( 


v41691412) 
(v41691413) 
(v41691415) 
(v41691416) 
(v41691418) 
(v41691419) 
(v41691420) 
(v41691421) 


(v41691423) 


(v41691424) 
(v41691425) 
(v41691427) 
(v41693218) 
(v41691432) 


(v41691439) 
(v41691441) 
(v41691442) 
(v41691444) 


(v41691447) 
(v41691448) 
(v41691450) 
(v41691453) 
(v41691456) 
(v41691458) 


(v41691462) 
(v41691463) 
(v41691469) 


(v41691472) 
(v41691473) 
(v41691481) 


(v41691485) 
(v41691486) 
(v41691492) 


August 2007 


113.8 


113.6 
108.5 
109.8 
112.0 
148.3 


134.0 


114.7 
114.9 
114.0 
a2q2 
ena 
108.0 
111.2 
113.3 


119.2 
106.6 
111.8 
qd2 
121.2 
AASe2 
146.4 
123.3 


168.9 


105.6 
110.0 
100.8 
103.7 

96.5 


98.9 
94.7 
99.1 
SONG 


117.5 
HITS 

98.7 
150.5 
118.3 
117.8 


104.6 
106.0 
103.0 


106.0 
99.9 
121.9 


135.8 
111.2 
146.3 


Indexes 


July 2007 


Percentage change 
August 2007 from 


August 2006 July 2007 August 2006 
2002=100 


112.8 


\ 
© 
iv 
r—) 
fo) 


113.0 
106.1 
107.2 
109.8 
160.0 


132.7 


111.5 
111.8 
114.4 
118.0 
114.7 
106.4 
110.0 
110.5 


118.2 
105.5 
108.8 
A Ate 
120.8 
110.1 
149.2 
116.7 
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104.3 
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99.7 
100.5 
97.4 


95.3 
91.4 
94.7 
100.5 
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We Wee 4 


B=A2M AON DDHe ONM=ANN OD 


MOOWWN TORN 
; 


103.6 
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98.2 
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132.0 
109.6 
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Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 6-3 


The Consumer Price Index major components, selected sub-groups and special aggregates, 1 provinces, Whitehorse 


and Yellowknife — Nova Scotia 


CANSIM Indexes Percentage change 
vector August 2007 from 
number “august 2007 July 2007 August 2006 July 2007 August 2006 
2002=100 
All-items (v41691513) qi2.7 113.0 111.4 -0.3 iz 
Special aggregates 
All-items excluding food (v41691637) dai2.3 {PATE Ail thee: -0.4 0.9 
All-items excluding food and energy (v41691638) 108.8 108.5 105.9 03 Dah 
All-items excluding energy (v41691643) 109.9 109.6 107.1 0.3 2.6 
All-items excluding gasoline (v41693251) Tes) llth 109.2 0.2 ES 
Energy 2 (v41691644) 136.0 142.1 149.1 -4.3 -8.8 
All-items (1992=100) (v41713408) 134.9 135.4 133.5 -0.4 1.0 
Food (v41691514) 114.7 114.5 aoe 0.2 2a 
Food purchased from stores (v41691515) TASS 113.8 ieee -0.3 1.6 
Meat 3 (v41691516) {ql leks 108.0 d1S20 Se -1.3 
Dairy products 3 (v41691526) 11925 120.1 116.3 -0.5 2.8 
Bakery and cereal products (excluding infant food) 3 (v41691531) 121.8 120.4 117.4 Wer SEs 
Fresh fruit 3 (v41691535) 102.9 102.9 104.3 0.0 -1.3 
Fresh vegetables 3 (v41691538) 98.3 100.1 99.1 -1.8 -0.8 
Food purchased from restaurants (v41691545) 118.1 116.7 {SHS AZ 4.0 
Shelter (v41691546) 117.8 117.6 116.6 0.2 1.0 
Rented accommodation (v41691547) 104.2 104.1 103.6 0.1 0.6 
Owned accommodation (v41691549) 115.6 At52 110.1 0.3 5.0 
Replacement cost (v41691550) 122.5 122:5 114.0 0.0 75 
Homeowners’ home and mortgage insurance (v41691552) 140.6 140.6 ASidE5 0.0 6.9 
Homeowners’ maintenance and repairs (v41691553) 110.5 109.2 108.5 fe2 1.8 
Water, fuel and electricity (v41691554) ish 133-3 142.0 -0.1 -6.2 
Electricity (v41691555) 114.2 114.2 117.4 0.0 -2.7 
Natural gas . ; : : ; 
Fuel oil and other fuels (v41691557) 158.6 158.6 177.0 0.0 -10.4 
Household operations, furnishings and equipment (v41691558) 103.7 103.5 101.7 0.2 2.0 
Household operations (v41691559) NOVer 107.3 104.9 0.4 2.7 
Telephone services (v41691561) 101.2 100.0 99.7 102 1.5 
Internet access services (v41693219) 98.6 97.8 94.1 0.8 4.8 
Household furnishings and equipment (v41691566) 95.6 95:9 95.4 -0.3 0.2 
Clothing and footwear (v41691573) 97.0 95.0 93.3 2.1 4.0 
Women’s clothing (v41691575) 102.6 98.6 93:1 4.1 10.2 
Men’s clothing (v41691576) 94.2 95.8 93.2 -1.7 ud 
Footwear (v41691578) 88.5 84.7 86.4 4.5 2.4 
Transportation (v41691581) 113.6 116.9 116.6 -2.8 -2.6 
Private transportation (v41691582) 113.4 117.0 116.6 -3.1 -2.7 
Purchase and leasing of passenger vehicles (v41691584) 98.1 99.3 98.3 -1.2 -0.2 
Gasoline (v41691587) 139.6 162s 156.7 -8.2 -10.9 
Passenger vehicle insurance premiums (v41691590) 104.9 104.9 103.8 0.0 py 
Public transportation (v41691592) 116.5 URSETE 116.5 0.7 0.0 
Health and personal care (v41691597) 107.0 107.0 105.2 0.0 Ast 
Health care (v41691598) 110.3 110.1 108.5 0.2 a er 
Personal care (v41691604) 103.9 104.1 102.1 -0.2 1.8 
Recreation, education and reading (v41691607) 108.0 107.4 106.0 0.6 1.9 
Recreation (v41691608) 102.2 101.5 101.3 0.7 0.9 
Education and reading (v41691616) 123.5 123.5 118.5 0.0 4.2 
Alcoholic beverages and tobacco products (v41691620) 137.9 137.6 129.6 0.2 6.4 
Alcoholic beverages (v41691621) 114.8 114.7 109.9 0.1 4.5 
Tobacco products and smokers’ supplies (v41691627) (oul 150.8 140.8 0.3 7.4 


ee ee ee ee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 6-4 


The Consumer Price Index major components, selected sub-groups and special aggregates, ! provinces, Whitehorse 


and Yellowknife — New Brunswick 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 
All-items excluding gasoline 

Energy 2 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 3 
Dairy products 3 
Bakery and cereal products (excluding infant food) 3 
Fresh fruit $ 
Fresh vegetables 3 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women’s clothing 
Men's clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


CANSIM 
vector 
number 


(v41691648) 


(v41691772) 
(v41691773) 
(v41691778) 
(v41693253) 
(v41691779) 


(v41713410) 


(v41691649) 
(v41691650) 
(v41691651) 
(v41691661) 
(v41691666) 
(v41691670) 
(v41691673) 
(v41691680) 
( 


v41691681) 
(v41691682) 
(v41691684) 
(v41691685) 
(v41691687) 
(v41691688) 
(v41691689) 
(v41691690) 


(v41691692) 


(v41691693) 
(v41691694) 
(v41691696) 
(v41693220) 
(v41691701) 


(v41691708) 
(v41691710) 
(v41691711) 
(v41691713) 


(v41691716) 
(v41691717) 
(v41691719) 
(v41691722) 
(v41691725) 
(v41691727) 


(v41691732) 
(v41691733) 
(v41691739) 


(v41691742) 
(v41691743) 
(v41691751) 


(v41691755) 
(v41691756) 
(v41691762) 


August 2007 


111.4 


110.9 
106.8 
108.1 
110.0 
138.0 


132.1 


113.9 
113.8 
{halal bare 
118.1 
WASTE 
104.2 

97.1 
114.4 


117.8 
104.9 
AAS 
WS) 
Sika 
111.6 
139.4 
S229 


165.4 


102.8 
108.3 
102.7 
103.2 

92.8 


96.1 
96.0 
95.5 
91.0 


113.0 
A 2s9 

97.0 
136.2 
107.2 
Aie2 


103.1 
106.4 
999 


106.4 
100.8 
123:3 


128.9 
116.7 
134.9 


Indexes Percentage change 

August 2007 from 

July 2007 August 2006 July 2007 August 

2002=100 

WAZA 110.0 -0.6 
WA? 109.8 -0.7 
107.0 105.4 -0.2 
108.4 106.4 -0.3 
110.3 107.4 -0.3 
142.4 18% -3.1 
133.0 130.5 -0.7 
114.4 a a Tea -0.4 
114.7 GEO) -0.8 
111.6 dite 0.1 
118.7 116.0 -0.5 
122.3 116.9 44 
100.4 102.3 318 
100.6 103.8 -3.5 
114.1 Wialaler? 0.3 
117.6 TVIAGZ 0.2 
104.8 104.1 0.1 
Tez 109.1 0.3 
fiicedt ALS 0.2 
131.0 130.9 0.2 
111.6 109:9 0.0 
T3915 122.2 -0.1 
13229 Zar 0.0 
165.4 156.8 0.0 
102.7 101.5 0.1 
107.9 106.0 0.4 
101.2 101.0 (hs: 
103.2 100.4 0.0 
93.1 932 -0.3 
96.3 96.4 -0.2 
101.2 94.5 -5.1 
92:7 91.6 3.0 
92.8 97.1 -1.9 
116.2 118.0 -2.8 
116.3 118.1 -2.9 
99;3 98.1 -2.3 
145.4 156.9 -6.3 
107.2 110.5 0.0 
116.5 117.6 0.6 
103.4 102.4 -0.3 
106.2 105.7 0.2 
100.9 99.4 -1.0 
106.8 104.5 -0.4 
101.3 100.5 -0.5 
12373 116.9 0.0 
128.3 123.1 0.5 
116.1 110.7 0.5 
134.3 128.9 0.4 


2006 
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Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 6-5 


The Consumer Price Index major components, selected sub-groups and special aggregates, 1 provinces, Whitehorse 


and Yellowknife — Quebec 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 

All-items excluding gasoline 

Energy 2 


All-items (1992=100) 


Food 

Food purchased from stores 
Meat 3 
Dairy products 3 


Bakery and cereal products (excluding infant food) 3 


Fresh fruit $ 
Fresh vegetables 3 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women's clothing 
Men's clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


een rere SSS SSS SSS SSS 


CANSIM 
vector 
number 


(v41691783) 


(v41691908) 
(v41691909) 
(v41691914) 
(v41693255) 
(v41691915) 


(v41713412) 


(v41691784) 
(v41691785) 
v41691786) 
v41691796) 
v41691801) 
v41691805) 
v41691808) 
v41691815) 


( 
( 
( 
( 
( 
( 
(v41691816) 
(v41691817) 
(v41691819) 
(v41691820) 
(v41691822) 
(v41691823) 
(v41691824) 
(v41691825) 
(v41691827) 
(v41691828) 


(v41691829) 
(v41691830) 
(v41691832) 
(v41693221) 
(v41691837) 


(v41691844) 
(v41691846) 
(v41691847) 
(v41691849) 


(v41691852) 
(v41691853) 
(v41691855) 
(v41691858) 
(v41691861) 
(v41691863) 
( 
( 
( 


v41691868) 
v41691869) 
v41691875) 


(v41691878) 
(v41691879) 
(v41691887) 


(v41691891) 
(v41691892) 
(v41691898) 


August 2007 


110.1 


109.6 
107.1 
108.2 
108.7 
131.6 


127.2 


a2. 
111.8 
114.8 
120.1 
119.0 
104.2 

80.8 
114.5 


415.1 
106.6 
118.1 
130.1 
141.8 
tiisso 
118.5 
110.8 
109.7 
169.5 


102.8 
104.9 
101.0 
98.4 
99h 


93.6 
87.3 
O37 
96.6 


116.5 
116.1 

O79 
144.5 
136.8 
122.8 


107.1 
108.8 
105.4 


96.6 
Sane 
108.3 


122.2 
108.3 
133.6 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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July 2007 


110.6 


109.9 
107.1 
108.5 
109.0 
134.8 


127.8 


114.0 
#139 
116.4 
120.6 
120.5 
106.2 

94.3 
114.3 


114.8 
105.8 
117.8 
130.1 
141.8 
iniSeo 
118.6 
110.8 
di2e2 
169.5 


102.8 
104.9 
100.6 
98.1 
98.9 


93.3 
88.6 
93.8 
94.3 


118.5 
118.2 

99.2 
150.8 
136.8 
12212 


107.4 
109.0 
105.8 


96.6 
93.7 
108.3 


122.4 
108.5 
1335 


August 2006 


2002=100 
109.2 


108.9 
105.8 
106.7 
107.2 
137.0 


126.1 


110.4 
109.5 
110.2 
116.8 
117.0 
102.7 

86.2 
112.7 


ze 
105.2 
i keotar 
125.6 
135.9 
lal Te 
dives 
109.2 
107.9 
175.4 


101.5 
103.0 
99.8 
96.8 
98.8 


95.3 
oa 
94.0 
99.4 


118.3 
118.2 

98.3 
156.2 
1o2e9 
120.1 


106.2 
107.6 
104.8 


97.6 
95.3 
106.9 


119.0 
108.3 
126.4 


Percentage change 
August 2007 from 


July 2007 
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Table 6-6 


The Consumer Price Index — August 2007 


The Consumer Price Index major components, selected sub-groups and special aggregates, 1 provinces, Whitehorse 


and Yellowknife — Ontario 


CANSIM 


Indexes 


Percentage change 
August 2007 from 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 
All-items excluding gasoline 

Energy 2 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 3 
Dairy products 3 
Bakery and cereal products (excluding infant food) 3 
Fresh fruit 3 
Fresh vegetables 3 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 4 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women’s clothing 
Men’s clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


vector 
number 


(v41691919) 


(v41692044) 
(v41692045) 
(v41692050) 
(v41693257) 
(v41692051) 


(v41713415) 


(v41691920) 
(v41691921) 
(v41691922) 
(v41691932) 
(v41691937) 
(v41691941) 
(v41691944) 
(v41691951) 


(v41691952) 
(v41691953) 
(v41691955) 
(v41691956) 
(v41691958) 
(v41691959) 
(v41691960) 
(v41691961) 
(v41691963) 
(v41691964) 


(v41691965) 
(v41691966) 
(v41691968) 
(v41693222) 
(v41691973) 


(v41691980) 
(v41691982) 
(v41691983) 
(v41691985) 


(v41691988) 
(v41691989) 
(v41691991) 
(v41691994) 
(v41691997) 
(v41691999) 


(v41692004) 
(v41692005) 
(v41692011) 


(v41692014) 
(v41692015) 
(v41692023) 


(v41692027) 
(v41692028) 
(v41692034) 


August 2007 


110.9 


110.6 
108.7 
109.3 
109.7 
AOrZ 


133.2 


111.9 
110.5 
doen 
Zon 
116.9 

96.9 

84.5 
ike 


114.7 
105.6 
116.5 
127.8 
145.8 
109.5 
130.6 
116.7 
1229 
173.4 


103.6 
106.9 
103.2 
SES 
98.0 


94.2 
92:3 
919 
91.1 


116.1 
116.0 
97.0 
141.7 
135:2 
qi Oe7 


107.8 
11324 
103.4 


101.8 
97.6 
112.8 


130.2 
110.4 
149.5 


July 2007 


August 2006 


2002=100 


109.1 


109.1 
106.4 
106.8 
107.5 
142.9 


131.1 


109.0 
108.3 
108.5 
TS 
113.6 
102.5 

88.8 
110.4 


112.7 
104.6 
113.1 
124.3 
142.1 
110.8 
133:3 
iar 
12919 
168.5 


101.3 
104.5 
101.6 
96.6 
O57 


S2ui 
88.6 
92.2 
90.5 


117.0 
Tivez 

98.4 
152.2 
1278 
115.5 


105.1 
110.4 
100.6 


99.1 


July 2007 


n 
2° 
ND 
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1 
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a 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


Statistics Canada — Catalogue no. 62-001 31 


The Consumer Price Index — August 2007 


Table 6-7 
The Consumer Price Index major components, selected sub-groups and special aggregates, 1 provinces, Whitehorse 
and Yellowknife — Manitoba 


CANSIM Indexes Percentage change 
vector August 2007 from 
Gumiber August 2007 July 2007 August 2006 July 2007 August 2006 
2002=100 
All-items (v41692055) ala2 112.1 109.7 -0.8 1.4 
Special aggregates 
All-items excluding food (v41692180) 110.9 AA bet 109.5 -0.7 VS 
All-items excluding food and energy (v41692181) 108.0 108.3 105.9 -0.3 2.0 
All-items excluding energy (v41692186) 109.0 109.3 106.8 -0.3 2a 
All-items excluding gasoline (v41693259) 109.4 109.8 107.2 -0.4 Qi 
Energy 2 (v41692187) 137.4 143.2 143.0 -4.1 -3.9 
All-items (1992=100) (v41713419) 136.9 137.9 135.0 -0.7 1.4 
Food (v41692056) Ait227, 113.5 110.5 -0.7 2.0 
Food purchased from stores (v41692057) lates {i 109.8 -0.9 1.4 
Meat 3 (v41692058) 109.9 110.9 105.8 -0.9 3.9 
Dairy products 3 (v41692068) 117 {ISHS 114.0 02 1.5 
Bakery and cereal products (excluding infant food) 3 (v41692073) 123-2 122.4 ii28 0.7 46 
Fresh fruit 3 (v41692077) 98.5 101.4 102.6 -2.9 -4.0 
Fresh vegetables 3 (v41692080) 95.0 105.1 104.6 -9.6 -9.2 
Food purchased from restaurants (v41692087) {VS 115.4 eS 0.1 36 
Shelter (v41692088) 115.9 115.7 Ad 0.2 4.3 
Rented accommodation (v41692089) 108.2 108.2 106.3 0.0 1.8 
Owned accommodation (v41692091) 118.0 Aiifes 111.9 0.6 a5 
Replacement cost (v41692092) RoOnL 136.3 127.9 0.3 6.9 
Homeowners’ home and mortgage insurance (v41692094) 142.8 143.9 1Se7 -0.8 6.8 
Homeowners’ maintenance and repairs (v41692095) 110.0 109.5 TAZ 0.5 -2.2 
Water, fuel and electricity (v41692096) 116.7 quads) toe -0.8 312 
Electricity (v41692097) 107.8 107.8 1OS:5 0.0 22 
Natural gas (v41692099) 123.8 126.7 122.5 -2.3 EL 
Fuel oil and other fuels (v41692100) 171.6 171.6 165.6 0.0 3.6 
Household operations, furnishings and equipment (v41692101) 104.2 104.5 103.6 -0.3 0.6 
Household operations (v41692102) 106.5 106.8 105.5 =0:3 Org 
Telephone services (v41692104) SEZ 98.9 99:9 0.3 -0.7 
Internet access services (v41693223) 100.1 100.1 96.8 0.0 3.4 
Household furnishings and equipment (v41692109) 100.1 100.2 100.0 -0.1 0.1 
Clothing and footwear (v41692116) 93.3 95.8 94.8 -2.6 -1.6 
Women’s clothing (v41692118) 84.0 93.0 88.6 9.7 -5.2 
Men's clothing (v41692119) 92.5 92.4 93.2 0.1 -0.8 
Footwear (v41692121) 93.9 91.1 92.1 Si 2.0 
Transportation (v41692124) 116.4 119.2 118.9 -2.3 -2.1 
Private transportation (v41692125) 116.4 TES TSO -2.6 -2.2 
Purchase and leasing of passenger vehicles (v41692127) 99.9 101.5 100.1 -1.6 -0.2 
Gasoline (v41692130) 158.1 168.9 172.0 -6.4 -8.1 
Passenger vehicle insurance premiums (v41692133) 101.8 101.8 103.7 0.0 -1.8 
Public transportation (v41692135) 116.9 116.0 ITT 0.8 -0.7 
Health and personal care (v41692140) 106.6 107.2 105.6 -0.6 0.9 
Health care (v41692141) 109.7 109.6 107.7 0.1 1.9 
Personal care (v41692147) 103.6 105.0 103.6 -1.3 0.0 
Recreation, education and reading (v41692150) 103.3 103.4 101.0 -0.1 2.3 
Recreation (v41692151) 101.3 101.4 99.5 -0.1 1.8 
Education and reading (v41692159) 110.0 110.0 106.1 0.0 a7 
Alcoholic beverages and tobacco products (v41692163) 126.7 126.0 121.9 0.6 ano 
Alcoholic beverages (v41692164) 114.5 11S 4 110.0 1.0 4.1 
Tobacco products and smokers’ supplies (v41692170) 136.4 136.1 Asia 0.2 4.0 


————————————————————— eee 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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The Consumer Price Index major components, selected sub-groups and special aggregates, 1 provinces, Whitehorse 


and Yellowknife — Saskatchewan 


CANSIM Indexes Percentage change 
vector August 2007 from 
number “august 2007 July 2007 August 2006 July 2007 August 2006 
2002=100 
All-items (v41692191) 113.1 d03:3 110.4 -0.2 2.4 
Special aggregates 
All-items excluding food (v41692316) 113.4 113.6 110.5 -0.2 2.6 
All-items excluding food and energy (v41692317) 110.6 110.3 107.0 0:3 3.4 
All-items excluding energy (v41692322) 110.8 110.6 107.5 0.2 B24 
All-items excluding gasoline (v41693261) 111.4 dailies 108.0 0.1 25 si 
Energy 2 (v41692323) 134.9 138.6 AS7.6 -2.7 -2.0 
All-items (1992=100) (v41713421) 139.9 140.1 136.6 -0.1 2.4 
Food (v41692192) “iar 1447 109.8 0.0 44 
Food purchased from stores (v41692193) 110.0 110.1 108.4 -0.1 1.5 
Meat 3 (v41692194) 107.1 108.3 104.7 -1.1 23 
Dairy products 3 (v41692204) 114.6 113238 111.8 $41 25 
Bakery and cereal products (excluding infant food) 3 (v41692209) AIS) 4, 118.2 113.4 0.8 5.0 
Fresh fruit 3 (v41692213) 108.4 daiZ: 115.8 -3.6 -6.4 
Fresh vegetables 3 (v41692216) 104.2 Aidit: IP ETA -6.9 -6.7 
Food purchased from restaurants (v41692223) 115.0 114.8 Wi 0.2 2.0 
Shelter (v41692224) 125.7 124.7 113.7 0.8 10.6 
Rented accommodation (v41692225) 106.8 106.5 104.6 0.3 2.1 
Owned accommodation (v41692227) 132.3 130.6 114.3 133 15:7 
Replacement cost (v41692228) 182.2 177.4 1300 2a; 39.4 
Homeowners’ home and mortgage insurance (v41692230) 199.6 194.3 140.6 2u7, 42.0 
Homeowners’ maintenance and repairs (v41692231) fides 112.6 113.4 -1.0 -1.7 
Water, fuel and electricity (v41692232) 124.3 124.3 118.6 0.0 4.8 
Electricity (v41692233) 116.6 116.6 141.3 0.0 48 
Natural gas (v41692235) 122.8 122.8 116.8 0.0 0 
Fuel oil and other fuels (v41692236) 1GieZ 16722 162.2 0.0 3.1 
Household operations, furnishings and equipment (v41692237) 100.7 100.9 101.1 -0.2 -0.4 
Household operations (v41692238) 103.9 104.0 103.0 -0.1 0.9 
Telephone services (v41692240) 95:2 95.2 96.8 0.0 ad 
Internet access services (v41693224) 96.7 96.7 96.4 0.0 0.3 
Household furnishings and equipment (v41692245) 94.6 94.8 97.2 -0.2 -2.7 
Clothing and footwear (v41692252) 96.7 96.9 97.0 -0.2 -0.3 
Women’s clothing (v41692254) 94.9 25.5 96.0 -0.6 -1.1 
Men's clothing (v41692255) S}ON7/ 92.0 93.6 -1.4 -3.1 
Footwear (v41692257) 98.3 97.2 95.5 1.4 2.9 
Transportation (v41692260) 114.9 116.9 119.4 -1.7 -3.8 
Private transportation (v41692261) 114.6 116.8 119.4 -1.9 -4.0 
Purchase and leasing of passenger vehicles (v41692263) 99:7 100.3 102.1 -0.6 -2.4 
Gasoline (v41692266) 149.5 158.0 162.2 -5.4 -7.8 
Passenger vehicle insurance premiums (v41692269) 109.1 109.1 117.5 0.0 -7.1 
Public transportation (v41692271) 118.9 118.0 118.7 0.8 0.2 
Health and personal care (v41692276) 106.1 106.1 102.7 0.0 a3 
Health care (v41692277) 108.5 108.3 105.9 0.2 2.5 
Personal care (v41692283) 103.4 103.6 98.9 -0.2 4.6 
Recreation, education and reading (v41692286) 104.8 104.8 103.7 0.0 44 
Recreation (v41692287) 101.0 101.0 100.2 0.0 0) 8 
Education and reading (v41692295) 116.6 116.6 115.4 0.0 1.0 
Alcoholic beverages and tobacco products (v41692299) 126.5 125.7 122.7 0.6 3.1 
Alcoholic beverages (v41692300) 114.1 113.1 Wes 0.9 } 4 
Tobacco products and smokers’ supplies (v41692306) 134.7 134.2 129.2 0.4 4.3 


rr 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 6-9 


The Consumer Price Index major components, selected sub-groups and special aggregates, 1 provinces, Whitehorse 


and Yellowknife — Alberta 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 

All-items excluding gasoline 

Energy 2 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 3 
Dairy products 3 
Bakery and cereal products (excluding infant food) 3 
Fresh fruit 3 
Fresh vegetables 3 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women’s clothing 
Men's clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


CANSIM 
vector 
number 


(v41692327) 


(v41692451) 
(v41692452) 
(v41692457) 
(v41693263) 
(v41692458) 


(v41713424) 


(v41692328) 
(v41692329) 
v41692330) 
v41692340) 
v41692345) 
v41692349) 
v41692352) 
v41692359) 


( 
( 
( 
( 
( 
( 
(v41692360) 
(v41692361) 
(v41692363) 
(v41692364) 
(v41692366) 
(v41692367) 
(v41692368) 
(v41692369) 
(v41692371) 


(v41692372) 
(v41692373) 
(v41692375) 
(v41693225) 
(v41692380) 


(v41692387) 
(v41692389) 
(v41692390) 
(v41692392) 


(v41692395) 
(v41692396) 
(v41692398) 
(v41692401) 
(v41692404) 
(v41692406) 


(v41692411) 
(v41692412) 
(v41692418) 


(v41692421) 
(v41692422) 
(v41692430) 


(v41692434) 
(v41692435) 
(v41692441) 


August 2007 


119.3 


120.8 
116.7 
115.9 
lie? 
161.7 


148.2 


112.0 
110.5 
108.0 
116.1 
LESH YA 
104.0 
90.4 
orZ 


143.8 
113.4 
147.9 
199.9 
206.8 
109.9 
161.2 
139.2 
ASK, 


104.9 
108.5 
101.8 
97.9 
99.0 


99.0 
92.8 
97.2 
102.1 


119.8 
119.8 

93.5 
156.8 
142.0 
119.6 


108.9 
AbTs2 
106.6 


105.9 
103.3 
114.9 


125.1 
ahierg 
136.7 


Indexes 


July 2007 


August 2006 


2002=100 


113.9 


114.9 
Actes 
110.6 
111.8 
154.1 


141.4 


108.5 
107.7 
103-3 
114.4 
N23 
104.0 

94.1 
110.3 


126.3 
106.1 
129.9 
170.0 
175.8 
108.9 
134.2 
104.6 
178.6 


103.0 
106.1 
100.8 
95.3 
97.8 


98.6 
94.0 
S6u7 
9 


121.6 
121.8 

95.8 
170.0 
137.1 
120.0 


106.5 
108.4 
104.7 


103.7 
100.5 
115.4 


116.3 
108.2 
1222 


Percentage change 
August 2007 from 


July 2007 
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Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 6-10 


The Consumer Price Index major components, selected sub-groups and special aggregates, 1 provinces, Whitehorse 


and Yellowknife — British Columbia 


CANSIM Indexes Percentage change 
vector August 2007 from 
number “august 2007 July 2007 August 2006 July 2007 August 2006 
2002=100 
All-items (v41692462) 110.4 110.5 109.0 -0.1 a3 
Special aggregates 
All-items excluding food (v41692587) 110.5 110.7 109.4 -0.2 1.0 
All-items excluding food and energy (v41692588) 108.6 108.5 106.8 0.1 437 
All-items excluding energy (v41692593) 108.9 108.7 106.8 0.2 2.0 
All-items excluding gasoline (v41693265) 109.1 109.0 Ost 0.1 1.9 
Energy 2 (v41692594) 130.6 134.0 137.0 -2.5 -5.0 
All-items (1992=100) (v41713427) 130.1 130.2 128.4 -0.1 a3 
Food (v41692463) 109.8 109.7 107.0 0.1 2.6 
Food purchased from stores (v41692464) 108.1 107.8 106.2 0.3 1.8 
Meat 3 (v41692465) 108.9 109.2 106.0 -0.3 7a f 
Dairy products 3 (v41692475) 113.3 112.8 111.0 0.4 2.1 
Bakery and cereal products (excluding infant food) $ (v41692480) 115.8 115.0 110.8 0.7 4.5 
Fresh fruit $ (v41692484) 105.2 104.5 106.0 0.7 -0.8 
Fresh vegetables 3 (v41692487) OZ 94.1 93.6 -2.1 -1.6 
Food purchased from restaurants (v41692494) lst WAS 2 108.7 -0.1 4.0 
Shelter (v41692495) 111.1 110.9 108.8 0.2 2.1 
Rented accommodation (v41692496) 104.2 104.0 102.9 0.2 13 
Owned accommodation (v41692498) 113.0 ASAT 109.6 0.3 3.1 
Replacement cost (v41692499) 128.7 128.9 1237 -0.2 4.0 
Homeowners’ home and mortgage insurance (v41692501) 147.4 147.4 137.6 0.0 7s 
Homeowners’ maintenance and repairs (v41692502) 108.0 108.1 110.3 -0.1 -2.1 
Water, fuel and electricity (v41692503) 11527; sakoure 115.6 0.0 0.1 
Electricity (v41692504) 109.0 109.0 109.7 0.0 -0.6 
Natural gas (v41692506) 119.7 119.7 117.0 0.0 Zi 
Fuel oil and other fuels (v41692507) 171.5 171.5 175.8 0.0 -2.4 
Household operations, furnishings and equipment (v41692508) 103.3 102.8 101.7 0.5 1.6 
Household operations (v41692509) 105.9 105.4 104.0 0.5 1.8 
Telephone services (v41692511) 101.9 101.3 100.6 0.6 13 
Internet access services (v41693226) 96.5 96.5 94.8 0.0 1.8 
Household furnishings and equipment (v41692516) 98.2 97.7 97.4 0.5 0.8 
Clothing and footwear (v41692523) 99.3 97.9 101.9 1.4 -2.6 
Women’s clothing (v41692525) 94.6 97.3 104.3 -2.8 -9.3 
Men's clothing (v41692526) 95.7 92.8 99.1 oat -3.4 
Footwear (v41692528) 102.4 99.0 99.7 3.4 ZY 
Transportation (v41692531) 115.5 117.4 117.3 -1.6 -1.5 
Private transportation (v41692532) 115.4 AAT 1417.3 -2.0 -1.6 
Purchase and leasing of passenger vehicles (v41692534) O22 99:3 98.5 -2.1 -1.3 
Gasoline (v41692537) 149.0 155:5 161.9 -4.2 -8.0 
Passenger vehicle insurance premiums (v41692540) 119.0 119.0 Vt73 0.0 1.4 
Public transportation (v41692542) 116.9 116.0 14725 0.8 -0.5 
Health and personal care (v41692547) 108.5 108.3 106.2 0.2 2.2 
Health care (v41692548) 111.6 111.6 109.4 0.0 2.0 
Personal care (v41692554) 105.1 104.5 102.7 0.6 2.3 
Recreation, education and reading (v41692557) 111.0 110.9 108.1 0.1 2.7 
Recreation (v41692558) 101.4 101.3 98.7 0.1 27 
Education and reading (v41692566) 141.1 141.1 138.4 0.0 2.0 
Alcoholic beverages and tobacco products (v41692570) 119.6 119.3 116.0 0.3 3.1 
Alcoholic beverages (v41692571) 110.0 109.6 107.7 0.4 2.1 
Tobacco products and smokers’ supplies (v41692577) 131.1 131.0 125.1 0.1 4.8 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 6-11 


The Consumer Price Index major components, selected sub-groups and special aggregates, 1 provinces, Whitehorse 


and Yellowknife — Whitehorse* 


CANSIM Indexes Percentage change 
vector August 2007 from 
number “August 2007 July 2007 August 2006 July 2007 August 2006 
2002=100 
All-items (v41692598) 110.5 110.7 107.7 -0.2 2.6 
Special aggregates 
All-items excluding food (v41692711) 110.8 110.7 108.1 0.1 2.5 
All-items excluding food and energy (v41692712) 106.7 106.7 104.4 0.0 aid 
All-items excluding energy (v41692717) 107.3 NOES 104.7 -0.2 25 
All-items excluding gasoline (v41693267) 109.1 109.3 106.0 -0.2 29 
Energy 2 (v41692718) 143.2 143.2 136.4 0.0 5.0 
All-items (1992=100) (v41713430) 130.0 130.3 126.7 -0.2 2.6 
Food (v41692599) 109.6 110.9 106.1 -1.2 1) 
Food purchased from stores (v41692600) 106.3 108.1 104.0 -1.7 Ze 
Meat 3 (v41692601) 106.4 108.3 104.0 -1.8 Pape! 
Dairy products 3 (v41692611) 116.6 115.8 113.7 0.7 2.6 
Bakery and cereal products (excluding infant food) 3 (v41692616) 1b SIR 110.9 106.1 0.7 Bao) 
Fresh fruit 3 (v41692620) 95.8 CS: 99.4 -3.7 -3.6 
Fresh vegetables 3 (v41692623) 90.8 98.8 93.6 -8.1 -3.0 
Food purchased from restaurants (v41692630) 117.4 117.4 111.0 0.0 5.8 
Shelter (v41692631) 119.0 118.6 112.7 0.3 5.6 
Rented accommodation 5 : : ; 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs ; ‘ : ; ‘ : 
Water, fuel and electricity (v41692632) 138.5 138.5 125.8 0.0 10.1 
Electricity (v41692633) di'Si5 ATS2S 97.2 0.0 18. 
Natural gas : : : : : . 
Fuel oil and other fuels (v41692635) er UTA aee 167.1 0.0 2.8 
Household operations, furnishings and equipment (v41692636) 100.7 100.8 99.2 -0.1 1.5 
Household operations (v41692637) 104.3 104.4 OZ -0.1 ZZ 
Telephone services (v41692639) 100.0 100.0 99.1 0.0 0.9 
Internet access services (v41693227) 101.4 101.4 101.4 0.0 0.0 
Household furnishings and equipment (v41692644) 95.1 95.0 94.5 0.1 0.6 
Clothing and footwear (v41692651) 99.6 99:7 99.5 -0.1 0.1 
Women’s clothing (v41692653) 97.5 96.4 95.8 cent 1.8 
Men's clothing (v41692654) 100.5 Ones: 101.9 -0.8 -1.4 
Footwear (v41692656) 95.7 100.0 93.5 -4.3 2.4 
Transportation (v41692659) 118.2 118.6 117.8 -0.3 0.3 
Private transportation (v41692660) 118.7 119.4 118.3 -0.6 0.3 
Purchase and leasing of passenger vehicles (v41692662) 99.6 100.9 101.0 -1.3 -1.4 
Gasoline (v41692665) 145.8 145.8 146.1 0.0 -0.2 
Passenger vehicle insurance premiums (v41692668) 142.3 142.3 132.6 0.0 fie 
Public transportation (v41692670) 115.4 114.3 116.3 1.0 -0.8 
Health and personal care (v41692675) 108.3 107.5 105.6 0.7 2.6 
Health care (v41692676) 110.3 109.8 107.3 0.5 2.8 
Personal care (v41692682) 105.2 104.1 102.9 1.1 2.2 
Recreation, education and reading (v41692685) 98.3 98.2 96.8 0.1 125; 
Recreation (v41692686) 95.3 95.2 94.5 0.1 0.8 
Education and reading (v41692693) i271 112.1 108.0 0.0 3.8 
Alcoholic beverages and tobacco products (v41692695) 117.8 118.4 115.3 -0.5 2.2 
Alcoholic beverages (v41692696) 107.2 108.4 107.9 axed -0.6 
Tobacco products and smokers’ supplies (v41692702) 128.2 128.2 1 Waits. 0.0 515 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 6-12 
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The Consumer Price Index major components, selected sub-groups and special aggregates, 1 provinces, Whitehorse 


and Yellowknife — Yellowknife* 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 
All-items excluding gasoline 

Energy 2 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat $ 
Dairy products 3 
Bakery and cereal products (excluding infant food) 3 
Fresh fruit $ 
Fresh vegetables 3 
Food purchased from restaurants 


Shelter 4 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women’s clothing 
Men's clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


CANSIM 
vector 
number 


(v41692722) 


(v41692835) 
(v41692836) 
(v41692841) 
(v41693269) 
(v41692842) 


(v41713431) 


(v41692723) 
(v41692724) 
(v41692725) 
(v41692735) 
(v41692740) 
(v41692744) 
(v41692747) 
(v41692754) 


(v41692755) 


(v41692756) 
(v41692757) 


(v41692759) 


(v41692760) 
(v41692761) 
(v41692763) 
(v41693228) 
(v41692768) 


(v41692775) 
(v41692777) 
(v41692778) 
(v41692780) 


(v41692783) 
(v41692784) 
(v41692786) 
(v41692789) 
(v41692792) 
(v41692794) 


(v41692799) 
(v41692800) 
(v41692806) 


(v41692809) 
(v41692810) 
v41692817) 


( 

(v41692819) 
(v41692820) 
(v41692826) 


August 2007 


Aes 


112.0 
108.6 
108.2 
110.1 
145.5 


129.2 


106.4 
104.5 
106.4 
109.3 
108.8 
106.7 

98:9 
111.4 


122.3 


141.0 
125.8 


193.5 


104.3 
107.3 
100.2 
P22 
97.4 


93.8 
84.0 
O91 
93.8 


108.9 
107.1 

90.2 
139.4 
129.4 
118.4 


103.6 
106.8 
101.7 


102.7 
101.1 
110.0 


129.7 
124.5 
134.1 


Indexes Percentage change 
August 2007 from 
July 2007 August 2006 July 2007 
2002=100 

111.5 108.0 -0.4 
112.0 108.1 0.0 
108.5 105.2 0.1 
108.5 105.6 -0.3 
110.4 107.0 -0.3 
147.4 137.0 -1.3 
129.7 125.6 -0.4 
108.7 107.2 -2.1 
107.7 106.0 -3.0 
106.0 106.9 0.4 
110.6 106.2 -1.2 
110.0 104.9 -1.1 
113.4 107.7 -5.9 
108.4 120.4 -8.8 
111.4 110.1 0.0 
124.9 114.7 0.3 
141.0 128.5 0.0 
125.8 109.4 0.0 
193.5 178.8 0.0 
104.4 101.5 -0.1 
107.5 104.0 -0.2 
100.2 99.1 0.0 
72.2 Thea 0.0 
97.1 95.8 0.3 
93.3 95.6 0.5 
83.5 89.7 0.6 
99.0 102.2 0.1 
94.1 94.4 -0.3 
109.9 106.1 -0.9 
108.6 103.7 -1.4 
91.0 89.1 -0.9 
144.2 139.5 -3.3 
128.2 121.8 0.9 
dives 119.5 0.9 
105.0 101.2 -1.3 
108.2 107.6 =t5 
103.2 OF. -1.5 
102.7 101.5 0.0 
101.1 99.9 0.0 
110.0 109.4 0.0 
129.5 q27.2 0.2 
124.2 121.9 0.2 
134.1 131.8 0.0 


August 2006 
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wo 


‘ 
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Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section 
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Table 7 
The all-items Consumer Price Index, 1 provinces, Whitehorse, Yellowknife and Iqaluit,2 historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual ® 


average 
2002=100 

Newfoundland and Labrador (v41691244) 
2002 97.0 97.4 98.0 99.7 100.6 100.4 100.6 100.4 100.7 101.7 102.0 101.5 100.0 
2003 1024 1023 103.5. 103:2 103.0 102.6 403:3. 103:0F9103:5 1026 103:2 02:6 102.9 
2004 103.1 103.0 103.4 103.7 104.8 105.1 105.7 105.4 105.6 105.9 106.2 105.8 104.8 
2005 105.7 106.2 106.6 107.5 107.5 107.6 107.9 108.0 109.6 108.2 108.3 107.9 107.6 
2006 108.4 108.4 108.7 109.6 110.6 110.4 110.55 110.9 109.7 1089 109.1 109.3 109.5 
2007 1096) TIONS 10L0s tae sitea Saeed Oa welt 5 “a 2 Ee . 
Prince Edward Island (v41691379) 
2002 96:4. 96.6 "973" 997s" 1002) 99'9) “100lSF 100:9) 101835 102:2 HIe2Zeme O22 100.0 
2003 101.9 103.1 104.1 1046 103.66 103.2 103.4 103.2 103.8 103.7 104.1 103.6 1st 
2004 103.5 104.0 104.7 105.3 1056 106.2 105.9 105.8 106.4 106.7 108.2 107.4 105.8 
2005 106:5" 06:7, 107-65 F103: 61093 108:9" 109.0) q09S Tits) 111-55 110s t10.0 109.1 
2006 1108 TOS 11042 Ie 2S a 28s AG 110.7 Tide ete 111.6 
2007 TVS TASS Sue koala ela) 4 Ome 1338 ie be a . - 
Nova Scotia (v41691513) 
2002 96.7" (97.2 07-899 2100 100:'3 100/88 1008 10925 101.5 1022. 4016 100.0 
2003 102.7 103-8 1045 “103 4503.1" 103-2 103-5) 103:6 103:6° 103M 103.3 10841 103.4 
2004 103.2 103.7 104.4 1044 105.2 1056 105.8 105.7 1059 106.2 106.7 106.4 105.3 
2005 106.1 106.4 107.1 107.6 107.8 107.7 108.1 108.8 110.4 109.8 109.1 109.3 108.2 
2006 109.3" “109°0) OS: Ge icOe tt Mieceeat tA 8 A teSee 4a A Olormet Oct dl Ora amet oes 110.4 
2007 TAOS THOS eee ie OMe oO i tstOn or, os 2 r “ 
New Brunswick (v41691648) 
2002 96.7 "9-0" 97-69 79972) 99:8) 1100/0) 100.8) SOT Abies, 101.7 1025 1024 100.0 
2003 103.2 104.0 104.3 103.7 103.0 103.0 103.4 103.5 103.7 103.0 103.0 102.9 103.4 
2004 103.3 103.8 1042 104.1 105.1 105.3 105.2 105.2 105.1 105.5 106.0 105.6 104.9 
2005 105.6 105.9 106.8 107.1 107.0 106.9 107.5 108.0 109.2 108.4 108.2 108.3 107.4 
2006 108.8 108.7 109.1 110.0 110.1 110.0 109.7 110.0 108.8 107.8 108.4 109.1 109.2 
2007 1095210956) ON aie ett) eo ede id de re % rc ¥ 
Quebec (v41691783) 
2002 98:1 "9898" “99:0 B99I5" 99:45 99:7 100:6) O07 1007 1010 101s Odes 100.0 
2003 102,0°" 1031) 10335 402451024 1023) 1024 102 5. 10293) 102:4, 102-7. 1027 102.5 
2004 103.2 103.6 103.9 103.8 104.8 1048 1046 104.5 1047 105.3 105.5 105.2 104.5 
2005 105.3 105.6 106.4 1064 106.5 106.8 107.0 107.4 108.5 107.7 107.5 107.4 106.9 
2006 108.1 108.0 1084 109.1 109.3 109.1 109.2 109.2 108.4 108.4 108.6 108.7 108.7 
2007 108.8 109.6 1104 1106 111.1 110.7 1106 110.1 3 » s: 2 “2 
Ontario (v41691919) 
2002 97.7 (984° “99:5 ~99'5" 9915" 99:8 100.57 101.3 100!9" 4101.1 10714" 1004 100.0 
2003 101.9 102.7 1028 101.8 102.2 102.3 102.5 103.0 103.2 102.9 103.1 103.4 102.7 
2004 103.4 103.6 104.0 104.1 105.0 1048 104.9 104.7 104.8 105.0 105.4 105.3 104.6 
2005 105.1 105.8 106.4 106.5 106.6 106.8 106.9 107.5 108.2 107.7 107.5 107.6 106.9 
2006 108.2 107.9 1088 109.1 109.5 109.3 109.0 109.1 108.5 1084 1086 108.8 108.8 
2007 108.6: TOSRSTIOSs ideteesht 6. ited Added, otto = Pe + x - 
Manitoba (v41692055) 
2002 98.0 980 987 99.6 100.1 100.4 100.6 100.8 100.7 100.6 101.3 101.3 100.0 
2003 101.5; 1020102 25101 1017 101.5" 101 S018 102) s1eier IOS BIO 101.8 
2004 102.0 101.9 102.4 102.7 104.1 1044 1043 104.3 1041 104.5 105.2 105.5 103.8 
2005 105.0 105.2 105.6 106.3 106.5 106.7 107.0 107.4 107.8 107.5 107.3 106.9 106.6 
2006 107.4 107.2 107.6 108.5 109.2 109.3 109.7 109.7 108.8 108.9 109.0 108.7 108.7 
2007 109°1 “109A, 1104) 410-95 Atay T4117 1126 1402 + & - os x 
Saskatchewan (v41692191) 
2002 97.8 977 985 99.8 100.0 100.2 100.4 100.6 101.0 101.1 101.5 101.4 100.0 
2003 101.5 102.0 1025 101.9 102.2 102.1 1022 1025 1028 102.4 102.8 102.7 102.3 
2004 102.8 102.9 103.1 103.8 104.9 105.0 105.2 104.7 104.9 105.5 106.1 105.8 104.6 
2005 105.6 105.8 106.4 107.1 106.5 106.8 107.1 107.4 108.0 107.5 107.4 107.3 106.9 
2006 107.9 107.9 1082 109.2 109.6 1096 109.8 110.4 109.3 109.1 108.8 108.9 109.1 
2007 T1095 108:9° 1110 “44-89 t26 113.1 143:3) 413.4 re fi ie - ne 


SE ae ee ee) See ee ee ee 
Sennen 
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Table 7 — continued 


The all-items Consumer Price Index, 1 provinces, Whitehorse, Yellowknife and Iqaluit,2 historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual ° 


average 
2002=100 
Alberta (v41692327) 
2002 96.7 97.2 975 99.0 994 999 99.9 100.1 101.4 102.5 103.0 103.3 100.0 
2003 103.5 103.8 104.9 1049 1042 104.7 1043 1042 104.8 1043 104.7 1046 104.4 
2004 104.66 104.6 104.9 105.2 106.1 107.1 106.4 106.2 106.3 106.0 106.7 106.4 105.9 
2005 106.1 106.2 106.9 107.6 107.4 107.8 108.7 108.7 110.0 109.7 109.6 109.0 108.1 
2006 10:4" (OSS dO 114:4e 22 1S) AdsAS 413:9. 11446 113:0° tioe7 e114 2 Vio 
2007 tA TAS ON 1164 tv" ives. 118.8 F19x5 119.3 
British Columbia (v41692462) 
2002 979 983 989 99.8 100.2 100.3 100.6 100.7 100.8 100.7 100.9 100.8 100.0 
2003 101.0 101.5 102.3 102.1 102.1 102.0 102.2 1026 102.9 1024 102.5 102.6 102.2 
2004 102.5 102.9 103.2 103.9 104.7 104.9 104.7 104.7 104.8 104.8 105.0 104.8 104.2 
2005 104.8 105.0 105.3 106.0 106.3 106.4 106.6 106.8 107.3 107.1 107.1 106.7 106.3 
2006 106.6 106.7 107.2 107.8 108.7 108.7 108.8 109.0 108.4 1083 108.7 108.8 108.1 
2007 109:0 109 10955 "109.9 710.5 110.3 1705 110.4 : 2 ts a x 
Whitehorse, Yukon Territory (v41692598) 
2002 97.9 97-9)5598 99:2,.999:7, 100.1 10122) 101:1 7100.99 101.0 101.4, 9107.5 100.0 
2003 101.7 102.5 102.6 102.2 101.8 101.9 102.4 102.3 102.2 101.6 101.0 101.1 101.9 
2004 101.1 101.4 101.9 102.2 103.3 103.6 103.5 103.1 103.4 103.5 104.6 104.0 103.0 
2005 103.1 103.3 103.9 104.4 1049 105.3 1054 1057 106.8 106.8 107.1 106.3 105.3 
2006 106.4 105.9°°105:9 106.9. 407.5, 107.9 107.5 107.7 107.2 106.3 106.3: 106.3 106.8 
2007 10720. TOVESMIOS:0! 108i 1091551097 11027 110.5 - a * = x 
Yellowknife, Northwest Territories (v41692722) 
2002 978 982 982 989 997 99.9 100.8 100.9 101.2 101.1 101.3 102.0 100.0 
2003 102.2 J025e1027 103, 0m02%ae1025 1022 1020 10S" 101-3, 1020551032 102.3 
2004 103.1 102.8 103.2 103.3 104.0 1043 104.3 103.7 103.7 103.8 104.7 105.0 103.8 
2005 104.6 104.8 104.9 105.2 106.1 106.4 1064 106.3 107.0 107.5 107.8 107.8 106.2 
2006 107.4 107.3 107.0 107.9 108.0 107.7 107.8 108.0 107.8 107.1 107.6 108.4 107.7 
2007 108:9 AOSANTA0S:8" 11 OAnaidnesie19-6) “ldo, tds 2 = * : = 
Iqaluit, Nunavut (Dec. 2002=100) (v41713432) 
2002 x - ie s 5, ¥ = 6 . a = 400.0 , 
2003 999 998 100.0 99.9 100.1 100.2 100.7 100.3 100.3 100.5 100.7 100.5 100.2 
2004 100.0 99.9 100.2 100.8 101.4 101.8 101.8 101.4 101.6 101.2 101.8 102.2 101.2 
2005 102.0 101.7 101.8 102.1 102.8 103.0 103.0 103.4 103.8 103.3 103.8 103.6 102.9 
2006 103.5 103.7 103.7 104.5 104.8 105.1 104.8 1044 105.0 104.2 105.2 105.7 104.6 
2007 106.4 106.5 106.7 107.7 108.0 108.0 108.9 108.9 - 7 2: =. 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 8 


The Consumer Price Index and selected sub-groups, by urban centre 1,2,3 


St. John’s, Newfoundland and Labrador 


All-items 

Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 


All-items (1992=100) 


Charlottetown and Summerside, Prince Edward Island 


All-items 

Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 


All-items (1992=100) 


Halifax, Nova Scotia 

All-items 

Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 


All-items (1992=100) 


Saint John, New Brunswick 

All-items 

Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 


All-items (1992=100) 


Québec, Quebec 

All-items 

Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 


All-items (1992=100) 


Montréal, Quebec 

All-items 

Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 


All-items (1992=100) 


Ottawa-Gatineau, Ontario part, Ontario/Quebec 


All-items 

Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 


All-items (1992=100) 


CANSIM 
vector 
number 


(v41692846) 
(v41692847) 
(v41692848) 
(v41692849) 
(v41692850) 


(v41713405) 


(v41692852) 
(v41692853) 
(v41692854) 
(v41692855) 
(v41692856) 


(v41713407) 


(v41692858) 
(v41692859) 
(v41692860) 
(v41692861) 
(v41692862) 


(v41713409) 


(v41692864) 
(v41692865) 
(v41692866) 
(v41692867) 
(v41692868) 


(v41713411) 


(v41692870) 
(v41692871) 
(v41692872) 
(v41692873) 
(v41692874) 


(v41713413) 


(v41692876) 
(v41692877) 
(v41692878) 
(v41692879) 
(v41692880) 


(v41713414) 


(v41692882) 
(v41692883) 
(v41692884) 
(v41692885) 
(v41692886) 
( ) 


v41713416 


August 2007 


110.7 
116.3 
103.8 
113.0 
ASOsO: 


129.9 


113.3 
els 
107.2 
112.4 
145.5 


132.8 


112.2 
115.8 
104.9 
115.4 
131.0 


133.5 


111.4 
eS 
105.1 
113.7 
141.2 


131.6 


109.8 
113.8 
107.6 
115.6 
116.7 


127.6 


110.0 
ASS 
107.5 
118.7 
11%20: 


q27 2 


110.9 
115.9 
104.5 
118.9 
130.4 


135.1 


Indexes 


July 2007 


111.1 
iA bayAe) 
103.8 
112.4 
13529 


130.4 


113.4 
116.9 
NOte2 
TaiZan 
145.7 


132.9 


112.4 
115.5 
104.8 
115.0 
131.0 


133.9 


142-1 
WiliZat 
105.0 
113.4 
141.2 


132.5 


110.4 
Aes 
106.8 
115.3 
116.8 


128.2 


110.5 
114.8 
106.8 
118.4 
117.6 


127.8 


111.1 
TASaf 
104.4 
118.7 
130.4 


135.4 


August 2006 


2002=100 


110.4 
TVS eS 
103.6 
109.9 
139.8 


129.6 


sa 
115.5 
105.8 
OO 
148.1 


131.3 


110.7 
113.9 
104.1 
110.0 
139.0 


131.8 


110.0 
A222 
104.2 
110.6 
124.5 


130.1 


109.2 
111.9 
106.5 
113.2 
Aidi529 


126.8 


108.9 
A118 
106.1 
WAgur 
116.6 


126.0 


109.0 
113.6 
103.6 
115.2 
132°3 


132.8 


Percentage change 
August 2007 from 


July 2007 August 2006 


-0.4 0.3 
0.3 0.9 
0.0 0.2 
0:5 2.8 
0.0 -3.1 
-0.4 0.2 
-0.1 ot 
0.1 ile! 
0.0 1.3 
0.3 3.0 
-0.1 -1.8 
-0.1 1.1 
-0.2 1.4 
0.3 HET 
0.1 0.8 
0:3 49 
0.0 -5.8 
-0.3 13 
-0.6 1.3 
0.2 on 
0.1 0.9 
0.3 2.8 
0.0 13.4 
-0.7 1.2 
-0.5 0.5 
0.4 ileF a 
OFF 1.0 
0.3 Fae 
-0.1 0.7 
-0.5 0.6 
-0.5 1.0 
0.3 3.0 
0.7 1.3 
0.3 4.4 
-0.1 0.8 
-0.5 1.0 
-0.2 PLE 
0.2 2.0 
0.1 0.9 
0.2 3.2 
0.0 -1.4 
-0.2 a IT f 


—————————————— 
SSS SSS SSS 
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The Consumer Price Index and selected sub-groups, by urban centre 1.2.3 


Toronto, Ontario 

All-items 

Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 


All-items (1992=100) 


Thunder Bay, Ontario 

All-items 

Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 


All-items (1992=100) 


Winnipeg, Manitoba 

All-items 

Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 


All-items (1992=100) 


Regina, Saskatchewan 

All-items 

Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 


All-items (1992=100) 


Saskatoon, Saskatchewan 

All-items 

Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 


All-items (1992=100) 


Edmonton, Alberta 

All-items 

Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 


All-items (1992=100) 


Calgary, Alberta 

All-items 

Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 


All-items (1992=100) 


Vancouver, British Columbia 


All-items 

Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 


All-items (1992=100) 


CANSIM 
vector 
number 


(v41692888) 
(v41692889) 
(v41692890) 
(v41692891) 
(v41692892) 


(v41713417) 


(v41692894) 
(v41692895) 
(v41692896) 
(v41692897) 
(v41692898) 


(v41713418) 


(v41692900) 
(v41692901) 
(v41692902) 
(v41692903) 
(v41692904) 


(v41713420) 


(v41692906) 
(v41692907) 
(v41692908) 
(v41692909) 
(v41692910) 


(v41713422) 


(v41692912) 
(v41692913) 
(v41692914) 
(v41692915) 
(v41692916) 


(v41713423) 


(v41692918) 
(v41692919) 
(v41692920) 
(v41692921) 
(v41692922) 


(v41713425) 


(v41692924) 
(v41692925) 
(v41692926) 
(v41692927) 
(v41692928) 


(v41713426) 


(v41692930) 
(v41692931) 
(v41692932) 
(v41692933) 
(v41692934) 


(v41713428) 


August 2007 


Indexes 


July 2007 


August 2006 


2002=100 


108.5 
111.6 
105.2 
411-9 
129.4 


130.9 


107.2 
105.1 
101.4 
100.4 
137-4 


q2729) 


109.5 
110.5 
107.2 
110.7 
112.9 


134.9 


110.1 
112.4 
104.4 
114.2 
114.1 


137.1 


110.4 
113.4 
104.9 
TAZ 
123.0 


135.9 


113.0 
122.4 
106.7 
120.9 
145.8 


137.1 


114.4 
127-0 
105.0 
136.6 
120.6 


143.9 


108.7 
108.4 
103.3 
109.6 
113.1 


129.0 


Percentage change 
August 2007 from 


July 2007 


August 2006 
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Table 8 — continued 


The Consumer Price Index and selected sub-groups, by urban centre 1.2.3 


a 


CANSIM Indexes Percentage change 

vector August 2007 from 
number “august 2007 July 2007 + August 2006 July 2007. August 2006 

2002=100 
Victoria, British Columbia 

All-items (v41692936) 110.0 110.1 109.3 -0.1 0.6 
Shelter (v41692937) 109.9 109.9 110.3 0.0 -0.4 
Rented accommodation (v41692938) 104.9 104.7 103.5 0.2 1.4 
Owned accommodation (v41692939) 109.8 109.8 dehOss 0.0 -0.8 
Water, fuel and electricity (v41692940) 121.4 121.4 1221 0.0 -0.6 
All-items (1992=100) (v41713429) 129.1 129.3 128.3 -0.2 0.6 


nn ee ce Ue Utd tdtEtS SIS SnSSSS SESS 


Note(s): The indexes for Whitehorse, Yellowknife and Iqaluit are available from table 6-1 Hf 
See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9 
The all-items Consumer Price Index by urban centre, 1.2.3 historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 


average 
2002=100 
St. John’s, Newfoundland and Labrador (v41692846) 
2002 97 A 97.5 98) 99.7 100/16 100.3 100.5 100.4. 100:7 101.7 102:0 1015 100.0 
2003 O20 10222, 1034 10S 102,08 102;5e103:28°102:9 10347 102:69 1081) 1025 102.8 
2004 103.1 102.9 103.3 103.6 104.6 104.9 105.5 105.2 105.3 105.7 105.9 105.6 104.6 
2005 105:47 1059 06:3 Os 107.2 107.3 107.6 107-7 109.2 107-8 40729 1075 107.3 
2006 108.0 108.0 108.2 109.2 110.1 109.9 110.0 110.4 109.3 108.5 108.7 108.8 109.1 
2007 NOS:2 a OO Sa AnOlS aa OLO = di OLON aid dese der, P . = be . 
Charlottetown and Summerside, Prince Edward Island 
(v41692852) 
2002 966 96.8 976 99.3 100.2 99.9 100.7 100.8 101.2 102.1 102.6 102.0 100.0 
2003 101-7, 102:85°103.7, 104. 1, 1103235 1102:9 103.25 103:0°" 103'59) 1034510378" 1064 10322 
2004 103 2aOC Sm OA 4 e040 OS: 2em OSs mlOS DeO5-5) s1OG108 106.265 101,050 lobed 105.4 
2005 106.1 106.3 107.1 108.0 108.4 108.3 108.4 108.7 110.9 110.7 170.0 109.3 108.5 
2006 NOON OZ 10920 lal e4 ae cl 220 metalic ideo mete aeeatelsaltintOl4an tiers adel 111.0 
2007 A hOMmdi Rommel: Cammduloclm mii hSeO lm 1<o-O mele 4a oro * - i eo n 
Halifax, Nova Scotia (v41692858) 
2002 96.9 97.4 97.9 99.3 100.3 100.3 1009 100.8 101.1 101.7 102.1 101.4 100.0 
2003 1O2:5y 03:3 104-0) 103-25 103:0)5 103: 004108 3° M034 103:45 4108: 1103-3" 1034 103.2 
2004 1034, 103.5) 1042 104.2. 05:0) 105.3" 105.5 105.5 105.6" 105-9" 106:4" 106.0 105.0 
2005 105.4 105.9) 1066. 107.0) A0ve2) 107" 107.4 108.2 1096" 109:1 108.5. 1086 107.6 
2006 108.6 108.3 108.9 110.2 1105 110.3 110.5 110.7 110.0 109.7 110.0 109.7 109.8 
2007 OOS e OLOme did 4 dit OMe eco ali2eom de dtieee = “ + 33 3 
Saint John, New Brunswick (v41692864) 
2002 96.8 97.1 97.8 99.1 99.7 99.9 100.8 101.1 101.2 101.8 102.4 102.3 100.0 
2003 103s OS. S104: 1) l0Sion 102-9) 102,95 1103;3 “103:45 1036" 103-3.) 103-2 105A 103.4 
2004 1OS4an 100: 9e 104.2 04-1 OS e052. 105:2 105s) 10519 105-5" 9106;0! 10526 104.9 
2005 105.5 105.8 106.8 107.1 107.0 106.9 107.5 108.0 109.2 108.4 108.2 108.3 107.4 
2006 108.8 108.7 109.2 110.1 110.1 110.0 109.8 110.0 108.9 107.9 108.4 109.0 109.2 
2007 AODEZ A109' Gaede Gre dill cee ealtstid leone edt edad cd 28 diet get “ s Pa > ¥ 
Québec, Quebec (v41692870) 
2002 98.0 988 990 994 993 99.7 100.6 100.8 100.7 101.0 101.4 101.3 100.0 
2003 101.9 103.0 103.2 102.3 102.4 102.3 102.4 102.6 102.4 102.5 102.8 102.8 102.6 
2004 103.3 103.7 103.9 103.8 104.9 104.9 104.7 104.6 104.8 105.3 105.5 105.1 104.5 
2005 105.3 105.6 106.4 106.3 1065 106.9 107.0 107.4 108.5 107.7 107.5 107.4 106.9 
2006 108.2 108.0 108.4 109.1 109.3 109.1 109.2 109.2 108.4 108.2 108.4 108.4 108.7 
2007 108.5 109.2 110.1 110.3 110.7 110.4 110.4 109.8 wv ¢ i ry é 
Montréal, Quebec (v41692876) 
2002 98.1 989 990 995 993 99.8 100.6 100.7 100.6 101.0 101.2 101.3 100.0 
2003 AOA SeclO2.Gue 10310) 022.102 se0245 1023. 1024 1023) 10213 102:6° 102:6 102.4 
2004 103.1 103.5 103.7 103.7 104.6 1046 104.4 104.4 104.7 105.3 105.3 105.1 104.4 
2005 105.1 105.4 106.2 106.2 106.4 106.7 106.8 107.3 108.2 107.5 107.5 107.3 106.7 
2006 107.9 107.9 108.2 108.9 109.0 108.8 108.9 108.9 108.4 108.6 108.7 108.6 108.6 
2007 108.7 109.5 1403 110:5 110.8 110.5 110.5 110.0 é ” Ms 4 - 
Ottawa-Gatineau, Ontario part, Ontario/Quebec 
(v41692882) 

2002 975 983 994 995 996 999 100.5 101.3 101.0 101.1 101.4 100.4 100.0 
2003 101.8 102.7 102.8 101.5 102.0 102.1 102.4 102.9 103.0 102.7 103.1 103.2 102.5 
2004 103.2 103.4 103.8 104.0 105.0 104.7 104.8 104.6 104.6 105.0 105.3 105.2 104.5 
2005 105.0 105.7 106.4 106.4 1065 1066 106.8 107.5 108.3 107.7 107.5 107.6 106.8 
2006 108.1 107.8 108.6 109.0 109.4 109.2 108.9 109.0 108.3 108.2 108.5 108.6 108.6 
2007 J08- 5) MOOG yet 0. faite Moe Tt Adit 110.9 5, Bs * 
Toronto, Ontario (v41692888) 
2002 977 985 99.6 99.5 99.6 100.0 100.3 100.8 100.4 101.0 101.3 101.3 100.0 
2003 102.2 103.0 103.1 102.5 102.4 102.6 102.8 103.4 103.5 103.3 103.7 104.0 103.0 
2004 103.9 104.1 104.3 104.3 105.1 104.9 104.9 104.7 104.9 104.9 105.2 105.1 104.7 
2005 105.0 105.6 106.4 106.3 106.5 106.5 106.6 107.2 107.7 107.4 107.2 107.4 106.7 
2006 107.9 107.6 108.5 108.7 109.0 108.9 108.5 108.5 108.1 108.0 108.3 108.5 108.4 
2007 1082. 109.3 A1Ose MOSER dt2 MlOvesiOr 1106 a 
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Table 9 — continued 
The all-items Consumer Price Index by urban centre, 1.2.3 historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 


average 
Cs ee ee ee ee eee eee eee 
2002=100 
Thunder Bay, Ontario (v41692894) 
2002 97.8 984 993 992 992 99.7 100.9 101.7 101.4 101.2 101.3 100.0 100.0 
2003 101.6 102.5 102.6 102.0 102.0 102.1 102.0 102.7 102.8 102.4 102.6 102.8 102.3 
2004 102.5 102.7 103.0 103.4 104.2 103.9 104.0 103.7 103.8 104.1 104.4 104.2 103.7 
2005 103.9 104.4 105.1 105.2 105.2 105.3 105.3 105.9 106.6 106.2 105.9 106.0 105.4 
2006 106.6 106.2 107.1 107.4 107.8 107.6 107.2 107.2 106.6 106.4 106.6 106.6 106.9 
2007 106.2 107.3 108.3 108.4 108.8 108.3 108.6 108.3 2 We “ ss bc 
Winnipeg, Manitoba (v41692900) 
2002 98.0 98.0 987 99.5 100.1 100.5 100.7 100.8 100.7 100.5 101.2 101.2 100.0 
2003 1015 “A097 102"1) OTS. A016, AOS? TOA Ot 1023" 101, 101s TOA 101.8 
2004 102.0 101.9 102.3 102.7 104.0 104.3 104.2 104.3 104.0 104.4 105.1 105.4 103.7 
2005 10429) 105s) O55. 106.1, 106.42 10667 106:8: 107.2= 10rer 107.5" 10%1 06:7 106.5 
2006 107.2 107.0 107.5 108.3 109.0 109.1 109.5 109.5 108.6 108.9 109.0 108.6 108.5 
2007 1COOF G9 AS Ors. OLS aca sides S019. ide ee a & as es 
Regina, Saskatchewan (v41692906) 
2002 97.9 978 986 99.8 100.0 100.1 100.4 100.6 101.0 101.1 101.5 101.3 100.0 
2003 101.5 102.0 102.4 101.9 102.2 102.1 102.3 102.6 1029 102.4 102.9 102.7 102.3 
2004 102:8) 102.9) 103.2> 103:9° 105.0; 105-1 105:3° 104:8° 105:0) 105:4 1059) 10527 104.6 
2005 1054" 105-7, 06:3, 106-9, 106.5) 1067-10731 1074 10728" 107.35 107.2 1074 106.8 
2006 107.7 107.8 108.1 108.9 109.3 109.3 109.5 110.1 109.1 109.0 108.6 108.8 108.9 
2007 OOS) MO eew Oe iiteos andes Oleiuien, a dilioem dah 2 ae a # i 2 
Saskatoon, Saskatchewan (v41692912) 
2002 G7. | 9/7 (98:5- (99:8 1001 1002 100:5 1006S 0105 107 101 Ses LOneS 100.0 
2003 G14. 9101-9 S102:3, slOd- Se O22 ie O020l 102-1) 02:45 10216. 1023" 102.66) 10225 102.2 
2004 102.6 102.7 102.8 103.6 104.6 1046 104.8 104.5 104.6 105.3 105.9 105.6 104.3 
2005 105.4 105.6 106.2 106.9 106.3 106.6 106.8 107.2 107.7 107.3 107.2 107.1 106.7 
2006 107.9 107.8 108.1 109.2 109.6 109.5 109.8 110.4 109.3 109.1 108.7 108.7 109.0 
2007 1O9/S 109/90 ic Se Sita AS Sib: 4 TAA “ a # 3 2 
Edmonton, Alberta (v41692918) 
2002 97.22 97.7 970 983 988 99.4 99.7 100.2 101.2 103.0 103.3 104.1 100.0 
2003 10425. :104°95 10557 4105:6 05.0, 105:6 1054 105:1 105.7 A05:b 1G5:5" 105-5 105.3 
2004 105:0" 105.0) 10525 5105:65 106-5. 07-6. 407.0 106:6 1070" 106:5— 1072 1070 106.4 
2005 106.7 106.7 107.5 108.0 107.9 108.1 109.2 109.1 110.6 110.2 110.1 109.4 108.6 
2006 VIO IO A LOGe et dd teenie ideo It28 “A1S0) Shtsi25 A122 aes aise azo 
2007 TiS: Ares Soe te Omelaa, atiko.O eitece | Aout » S a ns “ 
Calgary, Alberta (v41692924) 
2002 96.2 96.8 98.0 99.7 100.1 100.4 100.2 99.8 101.6 101.9 102.7 102.5 100.0 
2003 102.5 102.8 103.9 104.0 103.4 103:9 103.2 103.1 103.8 103:5 103.9 103:9 103.5 
2004 104.1 104.1 104.4 1046 105.5 106.4 105.8 105.6 105.6 105.4 106.1 105.8 105.3 
2005 105.3 105.5 106.0 106.9 106.8 107.3 108.0 108.0 109.1 108.9 108.8 108.5 107.4 
2006 1009'S 108:95 09:5) lO 9OF Ci Oey ts6: I4:4 114 itso. tie Tay 11253 
2007 1150 945:6 ALG? dite6s Meee tice: TOs 11973 FS 5 = se “2 
Vancouver, British Columbia (v41692930) 
2002 98.0 983 989 99.8 100.3 100.3 100.5 100.6 100.8 100.8 100.9 100.8 100.0 
2003 100.9 101.4 102.2 102.0 101.9 101.8 101.9 102.4 102.7 102.2 102.3 102.5 102.0 
2004 102.2 102.7 103.0 103.7 1945 104.6 104.5 104.5 1046 104.7 104.7 104.7 104.0 
2005 104.8 104.9 105.2 105.7 106.0 106.1 106.5 106.5 106.8 106.7 106.6 106.3 106.0 
2006 106.2 106.3 106.9 107.5 108.4 108.4 1085 108.7 108.4 108.4 108.9 109.1 108.0 
2007 109.0 109.3 109.6 110.0 1106 110.5 110.7 110.6 * = a = ze 
Victoria, British Columbia (v41692936) 
2002 97.9 983 989 99.7 100.1 100.3 100.6 100.7 100.8 100.8 101.0 100.9 100.0 
2003 101 1015: 102:53, 1024) 10245 102.0 102)3 102.6" 102.9" 102s i? Go 102s 102.2 
2004 1027 10351) 103-3, A041 05.0) 105: 105.0 7050) 1052 105.2 TU5.o) 75.5 104.6 
2005 105.3 105.5 105.9 106.5 106.8 106.9 107.2 107.3 108.0 107.9 107.8 107.4 106.9 
2006 107.2 107.3 107.6 108.4 109.2 109.0 109.2 109.3 108.8 108.6 108.9 109.0 108.5 
2007 109.1 109.3 109.7 109.9 110.2 109.9 110.1 110.0 de ¥ ms x = 


Note(s): The all-items index for Whitehorse and Yellowknife are available from table 7. 
See "Data quality, concepts and methodology — Explanatory notes for tables” section. 
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Table 10 
Average retail prices for gasoline and fuel oil, by urban centre 


St. John's, Charlottetown Halifax, Saint John, Québec, Montréar, Ottawa- Toronto, Thunder Winnipeg, 
N.L. and N.S. N.B. Que. Que. Gatineau, Ont. Bay, Man 
Summerside, Ontario part, Ont. 
A SP He Ont./Que 


cents per litre 


Regular unleaded gasoline at full service filling stations 


August 2006 122.3 119.4 118.2 117.1 116.0 114.7 107.1 102.6 116.0 114.3 
September 2006 107.8 100.1 99.4 99.9 93.3 94.4 88.8 83.5 100.0 93.3 
October 2006 100.5 93.0 94.0 90.2 87.1 89.6 87.4 83.8 92.7 89.1 
November 2006 100.0 93.5 92.0 89.7 88.9 93.1 87.1 84.7 93.0 87.7 
December 2006 103.0 99.7 99.6 93.5 96.9 97.3 91.3 88.9 92.2 87.5 
January 2007 103.5 97.5 97.6 94.1 93.5 92.4 85.3 81.6 96.7 87.8 
February 2007 99.7 95.5 96.0 90.1 93.3 94.8 92.5 89.5 93.1 87.1 
March 2007 113.0 108.7 110.6 103.7 108.0 108.6 102.9 102.1 103.8 97.5 
April 2007 117.0 113.9 114.3 106.6 109.4 113.3 105.1 102.3 109.6 102.1 
May 2007 120.0 116.0 117.0 111.0 116.8 diva 110.1 106.7 112.7 110.8 
June 2007 122.0 113.5 114.3 109.8 110.8 109.5 107.0 103.7 115.6 111.3 
July 2007 119.5 110.0 116.2 108.9 113.0 109.9 104.4 101.9 115.5 111.5 
August 2007 115.2 105.0 106.2 101.5 106.8 106.4 99.0 96.9 111.3 104.7 
Regular unleaded gasoline at self service filling stations 

August 2006 119.8 116.6 117.2 115.5 114.9 257 103.2 103.3 115.4 113.5 
September 2006 104.3 98.0 96.0 97.5 93.4 91.7 85.4 83.3 98.8 92.5 
October 2006 98.0 89.9 92.0 87.5 87.7 88.5 83.5 83.4 91.9 88.3 
November 2006 96.6 89.9 90.3 87.0 88.8 91.1 83.1 82.8 91.8 87.3 
December 2006 100.5 96.6 97.1 90.6 96.9 94.3 87.7 87.5 90.8 87.1 
January 2007 99.3 94.7 95.4 91.5 93.4 90.2 82.5 80.1 95.5 87.0 
February 2007 97.5 92.5 93.9 88.0 94.3 93.6 89.3 89.3 92.8 88.0 
March 2007 110.5 107.5 108.5 101.3 107.3 106.7 99.5 101.1 103.1 98.3 
April 2007 114.5 Ades 22) 105.0 108.4 110.1 101.8 101.1 108.0 101.8 
May 2007 117.5 113.5 115.5 109.2 115.2 114.5 106.6 105.5 111.8 112.1 
June 2007 118.6 110.5 111.6 107.8 110.8 105.1 103.3 102.3 113.6 111.1 
July 2007 116.5 107.5 112.7 106.8 11333 107.4 101.2 101.0 114.2 112.4 
August 2007 111.5 101.8 103.1 100.1 106.8 102.7 96.3 95.8 109.8 104.3 
Premium unleaded gasoline at full service filling stations 

August 2006 128.8 WEA 124.2 131.0 122.1 i2dat 17-3 116.7 126.6 123.9 
September 2006 114.2 106.4 106.4 107.9 100.2 101.9 99.5 95.4 110.5 103.3 
October 2006 106.5 100.6 101.0 96.9 94.1 96.2 98.1 95.4 103.4 98.9 
November 2006 105.5 100.5 98.6 95.0 95.8 99.4 97.9 96.1 103.6 97.4 
December 2006 109.0 106.5 105.3 99.6 103.9 102.9 101.8 101.1 103.0 97.3 
January 2007 109.5 104.5 103.6 98.8 100.3 98.9 96.0 92.9 107.4 97.7 
February 2007 ; 105.2 103.0 102.9 94.3 100.3 402.0 103.1 101.2 102.7 97.0 
March 2007 119.0 116.9 117.4 108.0 114.9 115.1 114.4 113.6 114.4 107.3 
April 2007 122.8 121.3 120.2 112.2 116.4 118.9 116.4 114.0 120.3 111.8 
May 2007 125.5 123.2 123.4 117.8 123.7 123.7 121.3 117.6 123.3 120.5 
June 2007 128.0 120.5 Ade 116.7 117.5 116.2 118.6 115.1 126.3 122.3 
July 2007 125.5 117.4 123.9 115.8 120.4 116.7 116.6 113.2 126.4 121.2 
August 2007 1242 110.8 112.6 109.7 113.5 113.0 113.4 108.3 121.7 114.7 
Premium unleaded gasoline at self service filling stations 

August 2006 125.8 124.3 123.4 127.3 121.4 119.5 114.3 114.7 124.9 123.4 
September 2006 110.3 104.4 102.5 106.1 100.4 98.2 96.8 94.7 108.6 102.3 
October 2006 103.8 96.5 98.7 92.7 94.4 95.3 94.7 94.5 101.8 98.6 
November 2006 102.8 97.9 96.7 92.5 95.5 97.5 94.3 93.7 101.6 97.1 
December 2006 106.7 104.2 102.6 97.1 103.6 101.1 98.2 98.7 101.7 97.3 
January 2007 104.4 102.4 102.4 96.2 100.5 97.1 93.6 91.4 105.8 97.2 
February 2007 103.4 100.5 101.9 92.3 101.2 100.3 99.8 100.1 103.2 98.1 
March 2007 115.7 114.2 115.7 105.1 113.9 113.8 110.4 112.4 113.4 108.4 
April 2007 119.7 119.1 118.4 110.7 115.5 116.9 112.7 112.2 118.3 hela re 
May 2007 123.3 121.5 122.6 115.9 122.1 121.3 igek 115.9 122.3 122.1 
June 2007 124.5 118.4 118.9 114.6 118.0 112.6 114.0 112.2 124.2 121.3 
July 2007 122.4 115.0 120.3 113.5 120.7 114.7 112.8 110.6 124.9 122.5 
August 2007 117.5 108.4 110.6 106.4 qA1Si7 109.9 107.4 105.2 120.3 114.3 
Household heating fuel 

August 2006 90.8 83.7 94.1 85.8 84.2 81.9 84.3 83.7 86.7 85.8 
September 2006 86.2 78.9 89.2 82.9 76.7 TA 78.3 82.9 91.1 90.4 
October 2006 76.4 68.7 80.9 74.1 69.4 71.2 77.3 77.5 76.3 78.1 
November 2006 76.0 68.7 78.6 74.3 69.4 Tic 72.8 75.8 78.6 75.9 
December 2006 79.8 74.5 75.5 81.4 76.6 76.2 74.9 81.1 76.6 77.1 
January 2007 83.1 74.5 78.0 83.3 79.7 Fem 82.0 80.7 90.8 93.9 
February 2007 80.6 74.0 79.1 83.1 79.7 80.3 84.7 83.1 86.2 85.8 
March 2007 83.3 a be 81.5 86.8 81.6 81.2 84.9 88.1 91.4 88.1 
April 2007 89.9 Tia 83.6 87.0 83.1 81.0 85.6 87.8 91.4 90.8 
May 2007 88.7 78.2 83.6 89.2 81.2 79.9 85.8 86.1 88.5 89.6 
June 2007 88.7 78.2 83.6 89.2 81.2 79.9 85.8 86.1 88.5 89.6 
July 2007 88.7 78.2 83.6 89.2 81.2 79.9 85.8 86.1 88.5 89.6 
August 2007 88.7 78.2 83.6 89.2 81.2 79.9 85.8 86.1 88.5 89.6 
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Table 10 — continued 
Average retail prices for gasoline and fuel oil, by urban centre 


Regina, Saskatoon, Edmonton, Calgary, Vancouver, Victoria, Whitehorse, Yellowknife, 
Sask. Sask. Alta. Alta. B.C. B.C. Nil. N.W.T. 


TTT 


cents per litre 


a 


Regular unleaded gasoline at full 
service filling stations 


August 2006 117.6 117.0 110.4 111.4 116.6 119.7 120.6 125.9 
September 2006 95.1 94.7 87.1 88.2 101.5 102.1 112.8 109.1 
October 2006 ois 89.9 79.4 83.6 99.0 99.8 101.0 104.8 
November 2006 88.7 87.0 81.0 81.9 99:9 98.8 95.6 104.4 
December 2006 88.7 89.6 83.4 81.7 104.0 102.3 96.6 104.6 
January 2007 92.0 90.9 83.4 83.3 102.9 104.8 99.4 102.1 
February 2007 91.3 92.0 86.2 85.9 102.6 SOr7 96.1 103.8 
March 2007 100.7 101.1 96.8 96.8 110.6 108.9 103.5 114.4 
April 2007 104.3 104.8 101.3 101.0 119.3 117.6 109.5 119.6 
May 2007. 116.3 113.4 108.4 110.8 126.8 123.9 113.3 126.8 
June 2007 111.3 111.4 104.3 106.0 113.7 113.6 120.5 130.8 
July 2007 114.6 113.7 108.2 108.9 111.8 112.8 120.5 130.1 
August 2007 107.3 106.6 99.6 103.5 107.4 107.9 120.5 12501 


Regular unleaded gasoline at self 
service filling stations 


August 2006 117.4 116.9 109.4 110.1 114.3 118.0 118.4 123.0 
September 2006 95.2 94.8 86.0 86.9 99.1 100.5 ze 105.5 
October 2006 91.8 89.5 78.2 82.8 96.2 99.0 101.2 102.3 
November 2006 88.8 86.9 79.3 80.8 97.7 97.5 95.0 102.0 
December 2006 88.8 90.4 81.6 80.4 101.4 101.0 96.0 102.3 
January 2007 91.3 90.5 82.1 82.4 100.5 103.3 99.0 100.5 
February 2007 91.5 92.3 84.8 84.8 99.9 98.0 95.0 101.6 
March 2007 101.2 101.0 94.7 95.6 108.7 106.9 99.3 113.9 
April 2007 105.2 105.2 99.1 99.3 116.7 116.9 108.5 118.3 
May 2007 116.1 116.2 109.3 110.0 125.0 227, 112-5 126.8 
June 2007 111.4 111.6 102.4 105.0 110.8 112.4 118.4 128.3 
July 2007 ilps laa 114.9 105.6 109.0 109.8 111.4 118.6 127.1 
August 2007 107.3 106.5 98.7 101.7 105.3 106.8 118-5 23-5 


Premium unleaded gasoline at full 
service filling stations 


August 2006 127.8 127.0 120.7 121.8 127.7 130.5 128.3 132.9 
September 2006 105.5 104.7 96.8 97.8 112.7 1129 123.3 116.9 
October 2006 101.9 99.6 89.5 94.0 110.1 lan 113.9 112.6 
November 2006 O77 96.7 91.2 02.2 111.0 109.8 108.5 110.8 
December 2006 98.9 99.8 93. 92.0 115.1 113.2 108.9 111.3 
January 2007 101.4 100.9 93:4 93.7 4114.1 q15.0 111.1 110.1 
February 2007 101.6 101.7 96.3 96.1 113.6 110.3 109.1 113.0 
March 2007 110.8 110.4 107.6 106.4 Wet T1993 113.9 124.6 
April 2007 114.6 114.3 111.6 111.4 130.4 128.5 117.6 128.8 
May 2007 126.8 123.4 121.1 Valle? 137.9 134.8 120.0 136.5 
June 2007 121.7 121.6 Tito Tif23 124.6 124.8 127.0 141.6 
July 2007 125.2 123.7 118.5 119.1 123-3 123.8 127.0 140.8 
August 2007 117.8 116.9 111.2 113.5 119.0 118.3 127.0 135.8 


Premium unleaded gasoline at self 
service filling stations 


August 2006 128.0 127.1 119.8 120.3 125.7 129.0 121.5 13a.0 
September 2006 105.9 105.2 96.4 96.5 110.5 ites 116.1 116.8 
October 2006 102.4 99.8 89.3 91.8 107.6 109.3 105.1 113.6 
November 2006 100.0 97.4 89.6 91.1 109.1 108.5 101.3 113.0 
December 2006 100.1 100.2 92.3 90.8 112.8 112.0 101.0 112.9 
January 2007 101.8 101.1 92.8 93.1 111.9 114.3 104.4 110.9 
February 2007 102.0 101.8 95.7 95.0 Tadeo 109.0 101.0 112.4 
March 2007 slic ln 110.5 105.8 105.9 120.1 117.9 105.3 125.9 
April 2007 115.8 114.7 110.2 109.8 128.1 127.9 113.1 128.8 
May 2007 126.6 126.1 119.5 120.6 136.4 133.7 116.8 136.8 
June 2007 122.1 AZALT 112.9 114.8 fee 123.8 124.3 138.8 
July 2007 124.3 125:2 115.9 119.6 121.4 122.7 123.8 138.3 
August 2007 118.2 116.9 109.5 412.7 gH er 118.1 123.6 134.8 
Household heating fuel 

August 2006 84.0 87.9 ; 95.5 99.3 96.0 87.5 
September 2006 86.1 89.2 , : 96.6 102.2 100.5 91.6 
October 2006 77.8 82.4 : : 79.2 85.6 90.9 78.9 
November 2006 76.2 79.3 : ‘ 83.1 87.1 89.0 79.5 
December 2006 76.0 79.3 ’ : 84.1 88.3 88.6 TU 
January 2007 92.4 93.0 : 94.4 99.9 102.9 96.1 
February 2007 84.8 86.0 : : 89.5 95.4 100.3 87.7 
March 2007 90.6 90.5 ; q 90.2 95.5 101.1 92.8 
April 2007 90.5 90.2 ; 93.2 98.1 102.8 95.3 
May 2007 86.8 89.7 90.7 97.5 98.6 94.7 
June 2007 86.8 89.7 90.7 97.5 98.6 94.7 
July 2007 86.8 89.7 90.7 97.5 98.6 94.7 
August 2007 86.8 89.7 90.7 97.5 98.6 94.7 


Note(s): See Table A for complete list of vector numbers. 
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Table 11 
Average retail prices, monthly, Canada 


CANSIM June 2007 July 2007 August 2007 
vector 
number 
dollars 1 

Round steak, 1 kilogram (v735165) 12225) A192 12.00 
Sirloin steak, 1 kilogram (v735176) 16.15 15.83 15.24 
Prime rib roast, 1 kilogram (v735187) 21.06 21.65 20.85 
Blade roast, 1 kilogram (v735198) 9.58 9.27 9.31 
Stewing beef, 1 kilogram (v735209) 9.58 9.43 9.25 
Ground beef, regular, 1 kilogram (v735220) 5.98 Sy SYA 5.87 
Pork chops, 1 kilogram (v735221) 9.39 OZ 9.52 
Chicken, 1 kilogram (v735223) 5.67 ete 5.65 
Bacon, 500 grams (v735166) 4.72 4.76 4.71 
Wieners, 450 grams (v735167) P55) 2.62 202 
Canned sockeye salmon, 213 grams (v735168) 200 3.26 3.22 
Homogenized milk, 1 litre (v735169) 1.97 1.96 1.97 
Partly skimmed milk, 1 litre (v735170) 1.88 1.87 1.88 
Butter, 454 grams (v735171) 4.19 4.14 4.15 
Processed cheese food slices, 250 grams (v735172) 2.75 2.78 2.19 
Evaporated milk, 385 millilitres (v735173) 1.58 {ea)9) 1.59 
Eggs, 1 dozen (v735174) 2.47 2.48 2.46 
Bread, 675 grams (v735175) 2.07 2.10 2.07 
Soda crackers, 450 grams (v735177) 2.17 2.19 hi We 
Macaroni, 500 grams (v735178) 1.00 1.04 1.04 
Flour, 2.5 kilograms (v735179) 3.62 3.65 3.61 
Corn flakes, 675 grams (v735180) 3.94 4.08 4.00 
Apples, 1 kilogram (v735181) S22 SiMLIvE 323 
Bananas, 1 kilogram (v735182) 1.24 UNAS: 1.24 
Grapefruits, 1 kilogram (v735183) 2.48 209 2.77 
Oranges, 1 kilogram (v735184) 3.04 3.07 3.03 
Apple juice, canned, 1.36 litres (v735185) 1.69 ard 1.70 
Orange juice, tetra-brick, 1 litre (v735186) 3.69 Sue 3.64 
Carrots, 1 kilogram (v735189) 2.07 2.04 1.69 
Celery, 1 kilogram (v735190) 2.00 1.88 1.55 
Mushrooms, 1 kilogram (v735191) UPS 7.08 ThA 
Onions, 1 kilogram (v735192) 2.10 2.22 1:95 
Potatoes, 4.54 kilograms (v735193) 4.47 4.68 4.98 
French fried potatoes, frozen, 1 kilogram (v735194) 2.00 4.99 2.01 
Baked beans, canned, 398 millilitres (v735195) 0.91 0.93 0.90 
Tomatoes, canned, 796 millilitres (v735196) 1.26 les 1.28 
Tomato juice, canned, 1.36 litres (v735197) 1.61 1.62 1.58 
Ketchup, 1 litre (v735199) 2.62 2.58 2.54 
Sugar, white, 2 kilograms (v735200) 239 2.39 2.36 
Coffee, roasted, 300 grams (v735201) 3.70 SHTAL oo 
Coffee, instant, 200 grams (v735202) 4.89 4.88 4.91 
Tea (72 bags) (v735203) 3.67 are) he 
Cooking or salad oil, 1 litre (v735204) 3.44 3.40 3.41 
Soup, canned, 284 millilitres (v735205) 0.91 0.90 0.90 
Baby food, 128 millilitres (v735206) 0.61 0.61 0.61 
Peanut butter, 500 grams (v735207) 2.09 2.60 2.60 
Fruit flavoured crystals, 2.25 litres (v735208) 123 leo AZ] 
Soft drinks, cola type, 2 litres (v735210) 1.42 1.40 1.39 
Soft drinks, lemon-lime type, 2 litres (v735211) 1.44 1.42 1.43 
Paper towels (2 rolls) (v735213) Ze 2.26 2.26 
Facial tissue (200 tissues) (v735214) 2.02 1.98 1.96 
Bathroom tissue (4 rolls) (v735215) ves IW 2A3 2.11 
Shampoo, 300 millilitres (v735216) 3.14 3.02 3.08 
Deodorant, 60 grams (v735217) chs S22 3.37 
Toothpaste, 100 millilitres (v735218) ess 135 1.33 
Cigarettes (200) (v735219) 77.56 78.27 78.05 
Regular, unleaded gasoline at self-service stations, cents per litre (v41838376) 106.1 106.4 100.8 


a ee ESEEEEEEEEEEEEEERSEEEEEEREEEEEEN 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables” section. 
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Table 12 
Inter-city indexes of retail price differentials, as of October 2005, for selected groups of consumer goods and services 


Canada | St. John’s, Charlottetown- Halifax, Saint John, Montréal, 
CPI weight N.L. Summerside, N.S. N.B. Que. 
Bed 
I 
percent combined city average=100 

All-items 100.0 95.0 94.0 98.0 93.0 93.0 
Food 16.9 103.0 100.0 101.0 99.0 97.0 
Food purchased from stores : 105.0 103.0 102.0 103.0 99.0 
Meat, poultry and fish ; 101.0 108.0 106.0 107.0 103.0 
Dairy products and eggs : 105.0 99.0 101.0 101.0 100.0 
Bakery and other cereal products : 102.0 102.0 100.0 103.0 99.0 
Fruit and vegetables : 115.0 106.0 106.0 109.0 96.0 
Other food purchased from stores 2 : 103.0 100.0 98.0 96.0 97.0 
Food purchased from restaurants ; 99.0 93.0 99.0 90.0 92.0 
Shelter 26.8 81.0 78.0 88.0 77.0 86.0 
Rented accommodation ; 71.0 69.0 78.0 69.0 81.0 
Owned accommodation : 78.0 73.0 84.0 74.0 86.0 
Water, fuel and electricity ; 110.0 114.0 123.0 100.0 95.0 
Household operations and furnishings 10.6 97.0 99.0 102.0 95.0 96.0 
Household operations ‘ 96.0 96.0 102.0 95.0 94.0 
Household furnishings ; 99.0 106.0 101.0 95.0 100.0 
Clothing and footwear 5.4 97.0 96.0 101.0 99.0 101.0 
Transportation 19.8 104.0 102.0 100.0 103.0 99.0 
Private transportation ; 103.0 98.0 99.0 99.0 98.0 
Purchase of automotive vehicles ; 101.0 104.0 103.0 100.0 101.0 
Gasoline ; 116.0 114.0 106.0 106.0 103.0 
Other private transportation ; 95.0 (0 86.0 92.0 91.0 
Public transportation ; 110.0 129.0 107.0 135.0 108.0 
Health and personal care 4.5 92.0 91.0 92.0 95.0 103.0 
Health care 4 94.0 94.0 94.0 92.0 98.0 
Personal care supplies and equipment . 95.0 98.0 97.0 99.0 98.0 
Personal care services : 85.0 74.0 84.0 94.0 117.0 
Recreation, education and reading 12.0 94.0 102.0 114.0 103.0 87.0 
Alcoholic beverages and tobacco products 4.1 115.0 106.0 107.0 103.0 95.0 
Alcoholic beverages 2 111.0 102.0 103.0 100.0 98.0 
Tobacco products and smokers’ supplies : 118.0 111.0 111.0 105.0 92.0 
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Table 12 — continued 


inter-city indexes of retail price differentials, as of October 2005, for selected groups of consumer goods and services 


Canada | Ottawa, Toronto, Winnipeg, Regina, Edmonton, Vancouver, 
CPI weight Ont. Ont. Man. Sask. Alta. BiG: 
percent combined city average=100 
All-items 100.0 103.0 110.0 92.0 92.0 97.0 102.0 
Food 16.9 101.0 101.0 98.0 95.0 101.0 106.0 
Food purchased from stores : 103.0 99.0 99.0 98.0 101.0 106.0 
Meat, poultry and fish , 103.0 97.0 93.0 94.0 99.0 106.0 
Dairy products and eggs ‘ 106.0 101.0 96.0 92.0 94.0 104.0 
Bakery and other cereal products : 99.0 94.0 105.0 100.0 104.0 116.0 
Fruit and vegetables ; 106.0 99.0 102.0 99.0 108.0 104.0 
Other food purchased from stores 2 ; 100.0 102.0 103.0 102.0 98.0 103.0 
Food purchased from restaurants ’ 97.0 105.0 94.0 90.0 101.0 107.0 
Shelter 26.8 107.0 122.0 80.0 77.0 88.0 102.0 
Rented accommodation : 106.0 125.0 75.0 68.0 82.0 101.0 
Owned accommodation : 106.0 120.0 79.0 2.0 86.0 105.0 
Water, fuel and electricity ; 110.0 124.0 88.0 110.0 103.0 90.0 
Household operations and furnishings 10.6 105.0 105.0 98.0 98.0 96.0 103.0 
Household operations : 108.0 108.0 97.0 97.0 97.0 103.0 
Household furnishings : 100.0 100.0 99.0 100.0 93.0 103.0 
Clothing and footwear 5.4 102.0 101.0 101.0 100.0 98.0 99.0 
Transportation 19.8 100.0 110.0 95.0 97.0 97.0 94.0 
Private transportation ; 99.0 110.0 95.0 98.0 98.0 95.0 
Purchase of automotive vehicles ; 103.0 100.0 100.0 101.0 94.0 100.0 
Gasoline A 98.0 96.0 101.0 103.0 95.0 104.0 
Other private transportation . 95.0 139.0 84.0 89.0 106.0 78.0 
Public transportation ' ARO 114.0 97.0 95.0 86.0 88.0 
Health and personal care 4.5 103.0 101.0 97.0 89.0 105.0 100.0 
Health care : 108.0 106.0 93.0 93.0 104.0 98.0 
Personal care supplies and equipment : 97.0 102.0 101.0 100.0 98.0 105.0 
Personal care services : 99.0 92.0 101.0 69.0 115.0 99.0 
Recreation, education and reading 12.0 104.0 108.0 96.0 101.0 115.0 105.0 
Alcoholic beverages and tobacco 
products 4.1 96.0 99.0 103.0 107.0 105.0 112.0 
Alcoholic beverages : 100.0 102.0 84.0 98.0 100.0 108.0 
Tobacco products and smokers’ supplies : 92.0 97.0 120.0 116.0 109.0 116.0 


a 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section and Table B for complete list of vector numbers. 
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Definition 


The Consumer Price Index (CPI) is an indicator of the changes in consumer prices experienced by the target 
population. The CPI measures price change by comparing, through time, the cost of a fixed basket of commodities. 
This basket is based on the expenditures of the target population in a certain reference period, currently 2005. 
Since the basket contains commodities of unchanging or equivalent quantity and quality, the index reflects only 
pure price movements. 


Separate CPls are published for Canada, the ten provinces, Whitehorse, Yellowknife and Iqaluit. Some CPI 
information is also available for an additional sixteen urban centres. Since the CPI is a measure of price change 
from one time period to another, it cannot be used to indicate differences in price levels between provinces or 
urban centres. 


Population coverage 


The population targeted by the Consumer Price Index consists of families and individuals living in urban and rural 
private households. For practical reasons, residents of the Territories outside Whitehorse, Yellowknife and Iqaluit 
are not represented by the index. Prior to February 1995, the target population consisted of private households in 
Canadian urban centres with a population of 30,000 or more. 


Time reference 


The CPI compares, in percentage terms, prices in any given time period to prices in the official base period which, 
at present, is 2002=100. The official time base was changed from 1992=100 to 2002=100 starting with the CPI for 
May 2007. The change is strictly an arithmetic conversion which alters the index levels but leaves the percentage 
changes between any two periods intact, except for differences in rounding. 


Percent versus index point changes 


The movements of the indexes from one month to another are expressed as percent changes rather than changes 
in index points. Index point changes are affected by the level of the index which, in turn, depends on the time base 
of the particular index. The percentage change between any two time periods can be readily calculated by dividing 
the index point difference between the two time periods by the index for the earlier period and multiplying the result 
by one hundred. 


Price coverage 


The prices used in the CPI calculation are final prices, inclusive of excise and other indirect taxes paid by consumers. 
In particular, they include the Goods and Services Tax (GST), as well as provincial retail sales taxes wherever 
applicable. In regions where the GST and provincial retail sales taxes have been combined, the Harmonized Sales 
Tax (HST) is included. It follows that the CPI can change as a result of modifications to any of these taxes. 


The selection of commodities and the outlets from which prices are collected is judgmental, other than for rents 
and traveler accommodation. The number of prices required for a given commodity depends on the importance 
and the nature of the commodity. The samples are designed to represent volume selling commodities and outlets. 
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The principal objective of the sample design is to ensure an informative, reliable and impartial picture of consumer 
inflation at the national and provincial levels. 


Price collection for a given month's index is carried out during the first three weeks of the month. Although prices 
for most CPI commodities are collected monthly, prices for commodities having less frequent price changes (e.g. 
property taxes and electricity rates) are collected at intervals longer than one month. Special pricings are carried 
out where there is evidence that significant price changes have occurred between scheduled pricing periods. 


Weights and linking 


The CPI maintains fixed quantitative proportions (weights) between commodities during the life of a given basket. 
The baskets are updated periodically to take into account changes in consumer expenditure patterns. In May 2007, 
the basket reflecting the 2005 expenditure patterns replaced the 2001 basket. The continuity of the CPI series is 
maintained by “linking” the corresponding indexes obtained from consecutive baskets. 


The CPI is calculated as a weighted average of specified commodity price indexes. The weights are derived from 
Survey of Household Spending data. Text table 1 compares the expenditure shares of the two most recent CPI 
baskets, i.e. the 2005 basket as it was reflected in the CPI in May 2007 and the 2001 basket. Because both sets of 
weights are expressed in April 2007 or “link month” prices, the differences reflect the shifts in the relative quantities 
purchased between the two baskets. 


When reconstructing or re-aggregating published CPI series, the changes in weights and the linking procedures must 
be taken into account. For a description of the methodology required to reconstruct or re-aggregate CPI series, see 
the Consumer Price Index Reference Paper catalogue no. 62-553-X (Occasional) or contact Prices Division. 


Text table 1 
Comparison of the 2005 and 2001 distribution’ of expenditures used in the Consumer Price Index, by major 
component, for Canada 


2005 Expenditures 2001 Expenditures 
Expressed Expressed in Expressed in 
in 2005 prices April 2007 prices April 2007 prices 
2 ee er 2 eee 

Major Components 
All-Items 100.0 100.0 100.0 
Food 16.9 17.0 dif al 
Shelter Zou 26.6 20a 
Household operations, furnishings and equipment 11.4 dae 10.2 
Clothing and footwear SAG 5.4 5.1 
Transportation 19.6 19.9 20.2 
Health and personal care 4.8 4.7 4.4 
Recreation, education and reading 1330 jee sD 
Alcoholic beverages and tobacco products <2 | oon 4.2 


a ae ee 
1. Figures may not add to 100% due to rounding. 


Starting with the October 2006 Consumer Price Index (CPI), Statistics Canada produces and disseminates the Core CPI as 
defined by the Bank of Canada. 


The measure of Core CPI excludes from the all-items CPI the effect of changes in indirect taxes and eight of the most 
volatile components identified by the Bank of Canada: fruit, fruit preparations and nuts; vegetables and vegetable 
preparations; mortgage interest cost; natural gas; fuel oil and other fuels; gasoline; inter-city transportation; and tobacco 
products and smokers’ supplies. For additional information on Core CPI, please consult the Bank of Canada Web site. 
http://www.bankofcanada.ca/en/inflation/index.htm. 


Statistics Canada also calculates, on behalf of the Bank of Canada, a seasonally adjusted Core CPI. This series is available 
through CANSIM, Statistics Canada’s official database, or by contacting us through the means mentioned on the inside cover 
of this publication. 
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Whitehorse, Yellowknife and Iqaluit indexes 


The relatively small size of the housing market in these three cities makes it difficult to construct reliable price indexes 
for new houses. To compensate, the price movements of rental accommodation are used to approximate the price 
movements of new houses. The rent information itself is collected using different pricing frequencies and collection 
methods than in the rest of the country. Because of these problems, the indexes for Rented Accommodation and 
Owned Accommodation are not published for these three cities. Further, the All-items indexes published for these 
three cities are not strictly comparable with the same indexes for the provinces or the other sixteen cities. 


Calculation of urban centre indexes 


With the introduction of the 1992 basket, emphasis was shifted from urban centre data to provincial data. Urban 
Centre All-items series were continued since many users had come to rely on this service, but the method of 
calculation was changed. Shelter indexes are calculated for each urban centre. This recognizes the importance of 
Shelter in the basket, the significant and persistent differences in price movements between urban centres, and the 
availability of local data. For the other seven major components, the movement of the provincial counterpart (or, in 
the cases of Montréal, Toronto, and Vancouver, a sub-provincial counterpart) is used. The major components are 
aggregated using the urban centre’s expenditure pattern to arrive at each urban centre's All-items index. 


Seasonal adjustment 


A seasonally adjusted series is one from which seasonal movements have been eliminated. Seasonal movements 
are defined as those which are caused by regular annual events such as variations in climate and regular institutional 
events such as vacations and statutory holidays. Seasonally adjusted series are calculated using Statistics Canada’s 
X-11 ARIMA program. Time series with no detectable seasonal movements remain unchanged from the official 
series. The official unadjusted series for All-items, core consumer price index (CPI), each of the eight major 
component indexes and three special aggregates (all-items excluding food, all-items excluding food and energy 
and all-items excluding 8 of the most volatile components (Bank of Canada definition)) are seasonally adjusted 
independently. 


Each month, the previous month’s seasonally adjusted index is subject to revision. On an annual basis, the 
seasonally adjusted values for the last three years are revised with the January data release. Since these revisions 
can lead to changes in both the levels and movements of the indexes, users employing the CPI for indexation 
purposes are advised to use the unadjusted indexes. 
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Explanatory notes for tables 


Table 1 The Consumer Price Index and major components, Canada 
1. 2005 Consumer Price Index (CPI) basket weights at April 2007 prices, Canada. 
2. Figures may not add to 100% due to rounding. 


3. |The measure of core consumer price index (CPI) excludes from the all-items CPI the effect of changes in indirect 
taxes and eight of the most volatile components identified by the Bank of Canada: fruit, fruit preparations and 
nuts; vegetables and vegetable preparations; mortgage interest cost; natural gas; fuel oil and other fuels; 
gasoline; inter-city transportation; and tobacco products and smokers’ supplies. For additional information on 
core CPI, please consult the Bank of Canada Web site: http://www.bankofcanada.ca/en/inflation/index.htm. 


Table 2 The Consumer Price Index, provinces, Whitehorse, Yellowknife and Iqaluit 
1. Not seasonally adjusted. 


2. Data for Iqaluit are on a December 2002=100 base (200212=100) and the Standard Geographical Classification 
(SGC) 2001. Previous to April 1, 1999, the town of Iqaluit formed part of the Northwest Territories. Subsequent 
to April 1, 1999, the town of Iqaluit formed part of the newly-created territory of Nunavut. 


Table 3 The Consumer Price Index and major components, selected sub-groups and 
special aggregates, Canada 


Table 3-1 
1. | Not seasonally adjusted. 


2. Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey 
of Household Spending were used to update the weight at the major component level of "food" compare to all 
other components. 


Table 3-2 
1. Not seasonally adjusted. 


2. In July 2004, the 2001 basket weights introduced with the January 2003 data were adjusted; the weights for 
mortgage interest cost were re-evaluated. 


3. Due to changes in the Ontario electricity market that became effective May 1, 2002, it was necessary to 
adjust the treatment of electricity prices in the consumer price index (CPI) for that province. A question and 
answer fact sheet that explains those changes is now available. To obtain the fact sheet on the treatment of 
electricity prices in Ontario, please contact Client Services Unit, Prices Division, telephone: (613) 951-9606, 
toll-free: 1-866-230-2248, fax: (613) 951-1539, e-mail: prices-prix@statcan.ca. 


Tables 3-3 to 3-6 and 3-8 


1. Not seasonally adjusted. 
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Table 3-7 
1. Not seasonally adjusted. 


2. From April 2006, Statistics Canada changed its implementation of the price index formula used for traveller 
accommodation. As a result, data from April 2006 are not strictly comparable to earlier time periods. 


Table 3-9 
1. | Not seasonally adjusted. 


2. Goods are physical or tangible commodities usually classified according to their life span into non-durable 
goods, semi-durable goods and durable goods. Non-durable goods are those goods that can be used up 
entirely in less than a year, assuming normal usage. For example, fresh food products, disposable cameras 
and gasoline are non-durable goods. Semi-durable goods are those goods that may last less than 12 months or 
greater than 12 months depending on the purpose to which they are put. For example, clothing, footwear and 
household textiles are semi-durable goods. Durable goods are those goods which may be used repeatedly or 
continuously over more than a year, assuming normal usage. For example, cars, audio and video equipment 
and furniture are durable goods. 


3. A service in the consumer price index (CPI) is characterized by valuable work performed by an individual 
or organization on behalf of a consumer, for example, car tune-ups, haircuts and city public transportation. 
Transactions classified as a service may include the cost of goods by their nature. Examples include food in 
restaurant food services and materials in clothing repair services. 


4. The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles". 


Table 4 The Consumer Price Index for Canada, all-items, historical data 
1. Not seasonally adjusted. 


2. The annual index level is the average of the 12 individual monthly indexes. The percentage change for a given 
calendar year is calculated using the annual average indexes. 


Table 5 The Consumer Price Index for Canada major components and special aggregates, 
historical data 


1. Not seasonally adjusted. 


2. Goods are physical or tangible commodities usually classified according to their life span into non-durable 
goods, semi-durable goods and durable goods. Non-durable goods are those goods that can be used up 
entirely in less than a year, assuming normal usage. For example, fresh food products, disposable cameras 
and gasoline are non-durable goods. Semi-durable goods are those goods that may last less than 12 months or 
greater than 12 months depending on the purpose to which they are put. For example, clothing, footwear and 
household textiles are semi-durable goods. Durable goods are those goods which may be used repeatedly or 
continuously over more than a year, assuming normal usage. For example, cars, audio and video equipment 
and furniture are durable goods. 


3. A service in the consumer price index (CPI) is characterized by valuable work performed by an individual 
or organization on behalf of a consumer, for example, car tune-ups, haircuts and city public transportation. 
Transactions classified as a service may include the cost of goods by their nature. Examples include food in 
restaurant food services and materials in clothing repair services. 
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The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles". 


The annual index level is the average of the 12 individual monthly indexes. The percentage change for a given 
calendar year is calculated using the annual average indexes. 


Table 6 The Consumer Price Index, major components, selected sub-groups and special 
aggregates, provinces and territories 


Tables 6-1 to 6-5 and 6-7 to 6-11 


+ 


Not seasonally adjusted. 


2. The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles". 

3. Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey 
of Household Spending were used to update the weight at the major component level of "food" compare to all 
other components. 

Table 6-6 

1. Not seasonally adjusted. 

2. The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles". 

3. Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey 
of Household Spending were used to update the weight at the major component level of "food" compare to all 
other components. 

4. Due to changes in the Ontario electricity market that became effective May 1, 2002, it was necessary to 
adjust the treatment of electricity prices in the consumer price index (CPI) for that province. A question and 
answer fact sheet that explains those changes is now available. To obtain the fact sheet on the treatment of 
electricity prices in Ontario, please contact Client Services Unit, Prices Division, telephone: (613) 951-9606, 
toll-free: 1-866-230-2248, fax: (613) 951-1539, e-mail: prices-prix@statcan.ca. 

Table 6-12 

1. Not seasonally adjusted. 

2. The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles". 

3. Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 


after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey 
of Household Spending were used to update the weight at the major component level of "food" compare to all 
other components. 
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Part of the increase first recorded in the shelter index for Yellowknife for December 2004 inadvertently reflected 
rent increases that actually occurred earlier. As a result, the change in the shelter index was overstated in 
December 2004, and was understated in the previous two years. The shelter index series for Yellowknife has 
been corrected from December 2002. In addition, the Yellowknife all-items consumer price index (CPI) and 
some Yellowknife special aggregate index series have also changed. Data for Canada and all other provinces 
and territories were not affected. 


Table 7 The all-items Consumer Price Index, provinces, Whitehorse, Yellowknife and 
Iqaluit, historical data 


1. 


a 


Not seasonally adjusted. 


Data for Iqaluit are on a December 2002=100 base (200212=100) and the Standard Geographical Classification 
(SGC) 2001. Previous to April 1, 1999, the town of Iqaluit formed part of the Northwest Territories. Subsequent 
to April 1, 1999, the town of Iqaluit formed part of the newly-created territory of Nunavut. 


The annual index level is the average of the 12 individual monthly indexes. The percentage change for a given 
calendar year is calculated using the annual average indexes. 


Table 8 The Consumer Price Index and selected sub-groups, by urban centre 


and 


Table 9 The all-items Consumer Price Index by urban centre, historical data 


i 


Z. 


Not seasonally adjusted. 


With the introduction of the 1992 basket in January 1995, emphasis was shifted from urban centre data to 
provincial data. Urban centre all-items series were continued since many users had come to rely on this 
service, but the method of calculation was changed. Shelter indexes are calculated for each urban centre. 
This recognizes the importance of shelter in the basket, the significant and persistent differences in price 
movements between urban centres, and the availability of local data. For the other seven major components, 
the movement of the provincial counterpart is used except in the cases of Montréal, Toronto, and Vancouver, 
where a sub-provincial counterpart is used. The major components are aggregated using the urban centre’s 
expenditure pattern to arrive at each urban centre's all-items index. 


Users of the urban centre indexes should note that, effective July 2007, Statistics Canada has corrected 
the weights of some urban centres that were in error in the Consumer Price Index 2005 basket update. 
The weights of St. John’s, Charlottetown, Halifax, Saint John, Québec City, Montréal, Ottawa, Thunder 
Bay, Winnipeg, Regina, Saskatoon, Edmonton, Calgary and Victoria were adjusted, while those of Toronto, 
Vancouver, Whitehorse, Yellowknife and Iqaluit were not. With this correction, the July 2007 level of each 
urban centre index has been restored to reflect the correct movement for May 2007 and June 2007. The 
published urban centre indexes for May and June 2007 will remain unchanged. The calculation of urban 
centre indexes is separate from the calculation of the provincial and national indexes. Therefore, the 
correction made to the urban centre weights has no effect at all on the provincial or national indexes. 
Published weight documentation was also not affected. 


Table 11 Average retail prices, monthly, Canada 


+: 


56 


Prices are expressed in dollars, except for the price of gasoline which is expressed in cents per litre. 
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Average retail prices for food, household supplies, personal care items and cigarettes 


Table 11 shows, for the current month and the two previous months, average prices for selected food, household 
supply and personal care items and for cigarettes. 


Prices for these items are collected as part of the regular monthly CPI survey. Prices for the selected food, household 
supply and personal care items are observed in food supermarkets, while prices for cigarettes are collected in 
supermarkets, department stores, drug stores and tobacco shops. Average prices for each commodity are calculated 
as a weighted average of the average prices in the observed urban centres using the population of these urban 
centres as weights. 


The commodities which are priced can vary in quality between outlets or between urban centres. This is the reason 
why average prices are not published for each of those urban centres. Brands and outlets can also vary from month 
to month. Therefore, average prices may not necessarily be fully comparable from one month to another and should 
not be used as an appropriate measure of pure price change through time. A matched commodity and outlet sample 
is used for the CPI to determine the pure price movement of commodities through time. 


Table 12 Inter-city indexes of retail price differentials, as of October 2005, for selected 
groups of consumer goods and services 


Table 12 shows consumer price differentials prevailing amongst 11 Canadian cities situated in all 10 provinces for a 
selection of commodities and services at the specified point in time. 


Price data for the current inter-city retail price comparison was drawn to a large extent from the extensive volume 
of price information collected for the production of the Consumer Price Index (CPI) for October 2004. To obtain the 
October 2005 comparison, October 2004 prices for each product category were adjusted using the CPI to reflect the 
price movements over the year ending in October 2005. 


Reliable inter-city price comparisons require that the sampled commodities be identical in different locations. 
This ensures that variations in index levels between cities, are due to price differences and not to differences in 
product attributes. In order to optimize comparability, price comparisons were initially made by pairing cities that 
are geographically close. This resulted in the following pairings: 


St. John’s Halifax 
Charlottetown-Summerside Halifax 
Saint John Halifax 
Ottawa Halifax 
Toronto Montreal 
Ottawa Toronto 
Toronto Winnipeg 
Regina Winnipeg 
Edmonton Winnipeg 
Edmonton Vancouver 


Within each city pair, price quotations were matched at the item level on the basis of identical detailed descriptions, 
including brand names whenever possible and also with some regard for comparability of retail outlets and 
merchandising practices. 


Price level comparisons can be extended to include any pair of cities using a chaining procedure. 


The weights used for aggregating the various components of the city indexes to obtain the all-items index are based 
on the expenditure proportions of the consumers living in the 11 cities overall. The weights are currently based 
on 2001 consumer expenditure data and price updated to September 2005. The base, for which the index is equal 
to 100, is also the combined city average. Therefore, an index value of 102 means that prices in that city are 2 percent 
higher than the combined city average. 
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It should be noted, especially in periods when prices are highly volatile, that the timing of price comparison and the 
relative rate of price change occurring in each location could significantly affect city-to-city retail price relationships. 
Furthermore, since the retail prices used in this study are final prices faced by consumers, they include applicable 
sales and excise taxes. Therefore, provincial sales tax rates in effect in the various cities at the time of price 
comparison can be of importance in explaining inter-city price differentials for items or groups of items that are 
subject to such taxes. 


Shelter, as an expenditure category, was absent from the Intercity index program prior to 1999 because of 
methodological and conceptual issues associated with its measurement. For many products, adjusting for quality 
differences to ensure comparability across areas is relatively straightforward and can be done using traditional 
quality adjustment techniques. In the case of shelter however, its very diverse nature means that comparable 
matches across cities are difficult to make. Hedonic regression methods were used to adjust for quality differences 
among cities and produce more reliable inter-city comparisons of rental prices. 


A rental equivalence approach is used to construct the inter-city price indexes for shelter services consumed by 
homeowners. Such an approach uses market rents as an approximation of the cost of shelter services faced by 
homeowners. This approach may not be suitable for the needs of all users. For instance, since the rental equivalence 
approach does not represent an out-of-pocket expenditure, the indexes should not be used for measuring differences 
in the purchasing power of homeowners across cities. Furthermore, since the observed rents used in this index are 
those faced by existing renters and since the industry is regulated, they may not be indicative of rental prices faced 
by new renters. 


Footnotes for table 12 


1. | The weights shown are rounded 2001 basket weights at June 2004 prices for Canada. They are provided for 
illustration only; the weights actually used are combined city weights with adjustments for price change up until 
September 2005. 


2. Includes the following sub-groups: sugar and syrups, confectionery items, margarine, other edible fat and 


oil items, coffee, tea, condiments, spices and vinegar, soup, infant and junior foods, pre-cooked frozen food 
preparations, non-alcoholic beverages and all other food preparations. 
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Appendix | 


Concordance tables 


Table A 
Vector numbers for the average retail prices for gasoline and fuel oil, by urban centre 


St. | Charlottetown Halifax, Saint Québec, Montreal, Ottawa-Gatineau, Toronto, Thunder Winnipeg, 
John’s, and N.S. John, Que. Que. Ontario part, Ont Bay, Man 
NLL. Summerside, N.B. Ont./Que. Ont 
P.E.l. 
Regular unleaded gasoline at full 
service filling stations (v735046) (v735056) (v735057) (v735058) (v735059) (v735060) (v735061) (v735062) (v735063) (v735047) 
Regular unleaded gasoline at self 
service filling stations (v735082) (v735092) (v735093) (v735094) (v735095) (v735096) (v735097) (v735098) (v735099) (v735083) 
Premium unleaded gasoline at full 
service filling stations (v735064) (v735074) (v735075) (v735076) (v735077) (v735078) (v735079) (v735080) (v735081) (v735065) 
Premium unleaded gasoline at self 
service filling stations (v735100) (v735110) (v735111) (v735112) (v735113) (v735114) (v735115) (v735116) (v735117) (v735101) 
Household heating fuel (v735149) (v735157) (v735158) (v735159) (v735160) (v735161) (v735162) (v735163) (v735164) (v735150) 
Regina, Saskatoon, Edmonton, Calgary, Vancouver, Victoria, Whitehorse, Yellowknife 
Sask. Sask. Alta. Alta. B.C. B.C. Yak N.W.T. 
Regular unleaded gasoline at full service filling 
stations (v735048) (v735049) (v735050) (v735051) (v735052) (v735053) (v735054) (v735055) 
Regular unleaded gasoline at self service 
filling stations (v735084) (v735085) (v735086) (v735087) (v735088) (v735089) (v735090) (v735091) 
Premium unleaded gasoline at full service 
filling stations (v735066) (v735067) (v735068) (v735069) (v735070) (v735071) (v735072) (v735073) 
Premium unleaded gasoline at self service 
filling stations (v735102) (v735103) (v735104) (v735105) (v735106) (v735107) (v735108) (v735109) 
Household heating fuel (v735151) (v735152) ; ; (v735153) (v735154) (v735155) (v735156) 


LP —K—«, 
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Table B 
Vector numbers of the inter-city indexes of retail price differentials, as of October 2005, for selected groups of 


consumer goods and services 


St. Charlottetown- Halifax, Saint Montréal, 
John's, Summerside, N.S. John, Que. 
N.L. Rese N.B. 

All-items (v15939841) (v15939869) (v15939897) (v15939925) (v15939953) 
Food (v15939842) (v15939870) (v15939898) (v15939926) (v15939954) 
Food purchased from stores (v15939843) (v15939871) (v15939899) (v15939927) (v15939955) 
Meat, poultry and fish (v15939844) (v15939872) (v15939900) (v15939928) (v15939956) 
Dairy products and eggs (v15939845) (v15939873) (v15939901) (v15939929) (v15939957) 
Bakery and other cereal products (v15939846) (v15939874) (v15939902) (v15939930) (v15939958) 
Fruit and vegetables (v15939847) (v15939875) (v15939903) (v15939931) (v15939959) 
Other food purchased from stores (v15939848) (v15939876) (v15939904) (v15939932) (v15939960) 
Food purchased from restaurants (v15939849) (v15939877) (v15939905) (v15939933) (v15939961) 
Shelter (v15939850) (v15939878) (v15939906) (v15939934) (v15939962) 
Rented accommodation (v21580949) (v21580952) (v21580955) (v21580958) (v21580961) 
Owned accommodation (v21580950) (v21580953) (v21580956) (v21580959) (v21580962) 
Water, fuel and electricity (v21580951) (v21580954) (v21580957) (v21580960) (v21580963) 
Household operations and furnishings (v15939851) (v15939879) (v15939907) (v15939935) (v15939963) 
Household operations (v15939852) (v15939880) (v15939908) (v15939936) (v15939964) 
Household furnishings (v15939853) (v15939881) (v15939909) (v15939937) (v15939965) 
Clothing and footwear (v15939854) (v15939882) (v15939910) (v15939938) (v15939966) 
Transportation (v15939855) (v15939883) (v15939911) (v15939939) (v15939967) 
Private transportation (v15939856) (v15939884) (v15939912) (v15939940) (v15939968) 
Purchase of automotive vehicles (v15939857) (v15939885) (v15939913) (v15939941) (v15939969) 
Gasoline (v15939858) (v15939886) (v15939914) (v15939942) (v15939970) 
Other private transportation (v15939859) (v15939887) (v15939915) (v15939943) (v15939971) 
Public transportation (v15939860) (v15939888) (v15939916) (v15939944) (v15939972) 
Health and personal care (v15939861) (v15939889) (v15939917) (v15939945) (v15939973) 
Health care (v15939862) (v15939890) (v15939918) (v15939946) (v15939974) 
Personal care supplies and equipment (v15939863) (v15939891) (v15939919) (v15939947) (v15939975) 
Personal care services (v15939864) (v15939892) (v15939920) (v15939948) (v15939976) 
Recreation, education and reading (v15939865) (v15939893) (v15939921) (v15939949) (v15939977) 
Alcoholic beverages and tobacco products (v15939866) (v15939894) (v15939922) (v15939950) (v15939978) 
Alcoholic beverages (v15939867) (v15939895) (v15939923) (v15939951) (v15939979) 
Tobacco products and smokers’ supplies (v15939868) (v15939896) (v15939924) (v15939952) (v15939980) 

a 
Ottawa, Toronto, Winnipeg, Regina, Edmonton, Vancouver, 
Ont. Ont. Man. Sask. Alta. B.C. 

—_ee———————eeeeeee ee ee ee 
All-items (v15939981) (v15940009) (v15940037) (v15940065) (v15940093) (v15940121) 
Food (v15939982) (v15940010) (v15940038) (v15940066) (v15940094) (v15940122) 
Food purchased from stores (v15939983) (v15940011) (v15940039) (v15940067) (v15940095) (v15940123) 
Meat, poultry and fish (v15939984) (v15940012) (v15940040) (v15940068) (v15940096) (v15940124) 
Dairy products and eggs (v15939985) (v15940013) (v15940041) (v15940069) (v15940097) (v15940125) 
Bakery and other cereal products (v15939986) (v15940014) (v15940042) (v15940070) (v15940098) (v15940126) 
Fruit and vegetables (v15939987) (v15940015) (v15940043) (v15940071) (v15940099) (v15940127) 
Other food purchased from stores (v15939988) (v15940016) (v15940044) (v15940072) (v15940100) (v15940128) 
Food purchased from restaurants (v15939989) (v15940017) (v15940045) (v15940073) (v15940101) (v15940129) 
Shelter (v15939990) (v15940018) (v15940046) (v15940074) (v15940102) (v15940130) 
Rented accommodation (v21580964) (v21580967) (v21580970) (v21580973) (v21580976) (v21580979) 
Owned accommodation (v21580965) (v21580968) (v21580971) (v21580974) (v21580977) (v21580980) 
Water, fuel and electricity (v21580966) (v21580969) (v21580972) (v21580975) (v21580978) (v21580981) 
Household operations and furnishings (v15939991) (v15940019) (v15940047) (v15940075) (v15940103) (v15940131) 
Household operations (v15939992) (v15940020) (v15940048) (v15940076) (v15940104) (v15940132) 
Household furnishings (v15939993) (v15940021) (v15940049) (v15940077) (v15940105) (v15940133) 
Clothing and footwear (v15939994) (v15940022) (v15940050) (v15940078) (v15940106) (v15940134) 
Transportation (v15939995) (v15940023) (v15940051) (v15940079) (v15940107) (v15940135) 
Private transportation (v15939996) (v15940024) (v15940052) (v15940080) (v15940108) (v15940136) 
Purchase of automotive vehicles (v15939997) (v15940025) (v15940053) (v15940081) (v15940109) (v15940137) 
Gasoline (v15939998) (v15940026) (v15940054) (v15940082) (v15940110) (v15940138) 
Other private transportation (v15939999) (v15940027) (v15940055) (v15940083) (v15940111) (v15940139) 
Public transportation (v15940000) (v15940028) (v15940056) (v15940084) (v15940112) (v15940140) 
Health and personal care (v15940001) (v15940029) (v15940057) (v15940085) (v15940113) (v15940141) 
Health care (v15940002) (v15940030) (v15940058) (v15940086) (v15940114) (v15940142) 
Personal care supplies and equipment (v15940003) (v15940031) (v15940059) (v15940087) (v15940115) (v15940143) 
Personal care services (v15940004) (v15940032) (v15940060) (v15940088) (v15940116) (v15940144) 
Recreation, education and reading (v15940005) (v15940033) (v15940061) (v15940089) (v15940117) (v15940145) 
Alcoholic beverages and tobacco products (v15940006) (v15940034) (v15940062) (v15940090) (v15940118) (v15940146) 
Alcoholic beverages (v15940007) (v15940035) (v15940063) (v15940091) (v15940119) (v15940147) 
Tobacco products and smokers’ supplies (v15940008) (v15940036) (v15940064) (v15940092) (v15940120) (v15940148) 
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The Consumer Price Index is published monthly and is not subject to revisions. 
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Highlights 


* Owing largely to higher gasoline prices in September 2007 compared to low levels in September 2006, consumer 
prices rose 2.5% during the same period. This was a sharp acceleration (+0.8 percentage points) from the 1.7% 
increase posted in August 2007. 


* Excluding gasoline, consumer prices rose by a more moderate 2.0% between September 2006 and 
September 2007, down from the 2.3% recorded in August 2007. 


* The Bank of Canada’s core CPI rose 2.0% in September 2007 compared with the same month of the previous 
year. This was the lowest rate of growth in the core CPI since August 2006. 


Chart 1 
Percentage change in the consumer price index and major components from the same month of the previous year, 
Canada 
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Analysis 


In September 2007, consumers paid 2.5% more for goods and services included in the consumer price index 
(CPI) basket than they did in September 2006-well above the 1.7% rise posted in August. This is the highest 
year-over-year increase recorded since May 2006. 


The 0.8 percentage point acceleration was due mainly to a rise in the price of gasoline, largely the result of higher 
gasoline prices in September 2007 compared to low levels in September 2006. The rise in gasoline prices was 
nationwide and was the primary cause for the increase of the 12-month CPI in most provinces. 


In addition to gasoline prices, mortgage interest cost also pushed up the 12-month change in the CPI in September. 
These gains, however, were partially offset by lower prices for natural gas and computer equipment and supplies. 


The year-over-year growth of the all-items index excluding energy subsided in September, advancing by 2.1%, down 
from the 2.3% annual rate of growth posted in the previous month. The drop in prices for computer equipment and 
supplies and for the purchase and leasing of passenger vehicles were the primary causes of the deceleration in the 
all-items index excluding energy. 


The Bank of Canada’s core CPI rose by 2.0% between September 2006 and September 2007, a deceleration from 
the 2.2% recorded in August 2007. This was the lowest rate of growth in the core CPI since August 2006. 


The price index for energy products accelerated by 6.1% in September 2007 compared with September 2006—a 
major turnaround from the 3.7% drop posted in August. On a monthly basis, the energy index slightly rose by 0.1% 
between August and September 2007. 


On a month-to-month basis, the all-items CPI rose by 0.2% between August and September 2007, after declining 
by 0.3% between July and August. This increase was due primarily to a rise in prices for women’s clothing, the 
purchasing and leasing of passenger vehicles and post-secondary education. 


After adjustments for seasonal variations, the all-items CPI edged up by a robust 0.4% from August to 
September 2007, a significant advancement compared to the zero rate of growth posted in the previous month. 


The CPI excluding energy advanced 0.2% between August and September 2007, after posting zero growth in the 
previous month. Between August and September 2007, the core index rose 0.4%, faster than the 0.1% rate of 
growth recorded in the previous month. 


Twelve month change: Higher gasoline prices exerted strong upward pressure 


The Consumer Price Index (CPI) rose 2.5% in September 2007 compared to the same month of the previous year—a 
sharp acceleration from the 1.7% growth posted in August 2006. This is the highest rate of growth posted since 
May 2006 and is well above the 1.7% average of the CPI over the 12 months before September 2007. 


Gasoline prices were the main source behind the 2.5% climb in consumer prices between September 2006 and 
September 2007. 


The year-over-year increase in gasoline prices (+12.7%) owed more to a sudden drop in last year's prices than to 
any significant developments in the most recent month. Indeed, on a month-to-month basis, gasoline prices barely 
budged, rising by a mere 0.8% from August to September 2007. 
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Chart 1 
Gasoline Index, Canada, 2002=100 
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Source(s): CANSIM table number 326-0020. 


In addition to gasoline, owned accommodation also pushed up the 12-month change in the CPI in September. 
Homeowner's replacement cost, which represents the worn-out structural portion of housing, and mortgage interest 
cost, were the primary drivers of the increase in costs to Canadian homeowners. 


Over time, mortgage interest cost has become an increasingly important driver of the overall change in owned 
accommodation. Between September 2006 and September 2007, mortgage interest cost rose by 6.4%, compared 
with 6.1% in August. This is the highest rate of growth recorded since June 1991. 


Homeowners’ replacement costs were 5.2% higher in September 2007 than they were a year earlier. However, the 
contribution of this component to owned accommodation has been tapering off. 


Overall, costs associated with owned accommodation increased by 4.8% in September 2007 compared with 
September 2006, close to the relatively constant trend of 5.0% realized over the preceding 12 months. 
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Chart 2 
Percentage change in owned accommodation index buoyed by mortgage interest and replacement cost 
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Housing costs also accelerated due to a 2.1% and 9.0% rise in the prices of electricity and water, respectively. 


2006 2007 


Source(s): CANSIM table number 326-0020. 


Food prices increased by 1.9% in September 2007 compared with the same month of the previous year, primarily 
the result of a 3.3% year-over-year rise in the price of food purchased from restaurants. This increase was partially 
offset by declines in the price of fresh vegetables and fresh fruit. 


Despite these increases, consumers got some relief from a decline in natural gas prices. The price of natural gas 
contracted by 7.6% in September 2007 compared with September 2006, following a moderate increase of 0.6% in 
the previous month. 


In addition to natural gas, year-over-year price declines for computer equipment and supplies, the purchasing and 
leasing of vehicles, fresh vegetables and fruit, women’s clothing and video equipment also moderated the rise in 
consumer prices in September. 


Price declines for computer equipment and supplies (-13.9%) and video equipment (-9.7%) continued in 
September 2007 compared with September 2006. However, the ongoing contraction in the price of computer 
equipment and supplies has been slowing down. 


For the third consecutive month, consumers continued to pay less for the purchasing and leasing of passenger 
vehicles. The 1.0% downturn in the price of vehicle purchases and leases in September 2007 compared with 
September 2006 marginally offset the upward movement in consumer prices. 


Consumers were also able to take advantage of price decreases for fresh vegetables (-9.2%) and fruit (-4.2%) 
in September 2007, both of which contracted in price for the third consecutive month. Year-over-year price 
decreases were observed for all components of fresh vegetables (potatoes, tomatoes, lettuce and other fresh 
vegetables)—pushing fresh vegetable prices down to their lowest level since September 2004. 
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Price increases higher than national average in four provinces 


On a year-over-year basis, consumer prices increased at a faster pace than the national average in only four 
provinces in September: New Brunswick (+2.9%), Manitoba (+2.8%), Saskatchewan (+3.8%) and Alberta (+4.6%). 


Consumers in Newfoundland and Labrador (+1.3%), Quebec (+1.9%) and British Columbia (+1.9%) experienced 
the most modest increase in consumer prices in September. 


Momentum of the year-over-year change in the CPI picked up in September 2007 compared with August 2007 for 
all provinces except Alberta. The 12-month CPI in Alberta slowed to 4.6% this month, down slightly from the 4.7% 
reported in August. This was the lowest level of growth in consumer prices in this province since the beginning of 
the year. 


The primary cause for the fall in consumer prices in Alberta was the year-over-year drop in natural gas prices (-28.7%) 
and a deceleration in the cost of owned accommodation. 


The year-over-year costs for owned accommodation slowed in Alberta to 12.0% in September, down from 
the 13.9% reported in August. Decelerations in the growth of mortgage interest and replacement costs were 
primarily responsible for the slowdown in owned accommodation. 


Gasoline was the primary source of the rise in the 12-month CPI for most provinces. For the most part, double digit 
growth of gasoline prices occurred in all provinces in September 2007 compared with September 2006. 


The rise in gasoline prices ranged from a hefty 18.4% in Alberta to a more moderate 3.2% in New Brunswick. British 
Columbia, Newfoundland and Labrador, Prince Edward Island and New Brunswick were the only provinces which 
did not witness a double digit growth in gasoline prices. 


In New Brunswick, a 17.9% jump in the year-over-year price of electricity drove the growth of the CPI above the 
national level. 


Much of the cross provincial variation in the 12-month CPI was due to differences in the change of costs for owned 
accommodation. Owned accommodation continued to be a principle source of growth in consumer prices in 
September due primarily to increases in homeowners’ replacement cost and mortgage interest cost. 


In Saskatchewan, homeowners’ replacement costs shot up 44.8% between September 2006 and September 2007. 
This compares to increases of 13.0% observed for homeowners in Alberta, 8.3% in Manitoba and 7.6% in Nova 
Scotia. The year-over-year growth of homeowners’ replacement cost in all other provinces was below the national 
average (+5.2%). 


Month-over-Month: Price of women’s clothing pushes monthly CPI ahead 


From August 2007 to September 2007, consumer prices edged up by 0.2%. The price change in women’s clothing 
(+5.9%) was the primary driver of the month-over-month rise in the all-items CPI, caused by the arrival of the new 
women’s collections in retail outlets. 


lt was accompanied by a 1.1% price increase for the purchase and leasing of passenger vehicles. This was the 
result of a decrease in incentives offered by car manufacturers in September. 


The costs of obtaining a post-secondary education also drove up consumer prices in September. Students paid 3.0% 
more for their tuition fees in 2007. Higher tuition fees in Ontario (+4.1%) explained most of the upward trend in this 
index. 


Also exerting upward pressure, but to a lesser extent, were a 0.8% increase in mortgage interest cost, a 0.8% gain 
in gasoline prices and a 2.3% increase for child care. 


These price increases were partially offset by declines for fresh vegetables (-8.9%), air transportation (-4.9%), fresh 
fruit (-6.4%) and natural gas (-2.3%). The decline in natural gas prices was largely due to a 14.2% monthly drop in 
the price for natural gas in Alberta. 
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The month-over-month price of vegetables contracted for the seventh consecutive month, following a surge in fresh 
vegetable prices in February 2007. 


A substantial 15.7% decline in the price of potatoes between August and September, as a result of seasonal factors, 
was the primary cause for the month-over-month decline in vegetable prices. 


The Bank of Canada’s core index increases 2.0% 


The Bank of Canada’s core index increased by 2.0% in September compared to the same month last year, a 
deceleration from the 2.2% posted in August. This was the lowest rate of growth in the core CPI since August 2006. 
In the 12-months leading up to September 2007, this price index realized an average growth rate of 2.3%. 


Chart 3 
Percentage change in the Bank of Canada’s core index from the same month of the previous year 
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Upward pressure on this index came primarily from homeowners’ replacement cost and restaurant meals. 


On a monthly basis, the core index rose by 0.4% in September, faster than the 0.1% rate of growth recorded in 
the previous month. Upward pressure came mainly from women’s clothing, the purchase and leasing of passenger 
vehicles and post-secondary education. If seasonal effects are removed, the core index posted a 0.1% increase 
between August and September 2007. 


The core index is obtained by removing the effect of the changes in indirect taxes from the all-items CPI from which 
the eight most volatile components identified by the Bank of Canada have been excluded. These volatile components 
are fruit, fruit preparations and nuts; vegetables and vegetable preparations; mortgage interest cost; natural gas; 
heating oil and other fuels; gasoline; inter-city transportation; and tobacco products and smokers’ supplies. 


Energy index posts its fastest growth since August 2006 


The price index for energy products was up by 6.1% in September 2007 compared with September 2006-a 
major turnaround from the 3.7% drop posted in the previous month. This was the largest increase in this index 
since August 2006 and it was largely driven by the 12.7% jump in gasoline prices between September 2006 and 
September 2007. 
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During the same time period, prices for electricity (+2.1%), fuel, parts and supplies for recreational vehicles (+9.7%) 
and heating oil and other fuels (+2.1%) also exerted a strong upward pressure on this index. The 7.6% drop in 
natural gas prices during this period, however, slowed down the rise of the energy index. 


The energy index slightly rose by 0.1% between August and September 2007. Upward pressure from gasoline prices 
(+0.8%) was almost entirely offset by significant downward pressure coming from the price of natural gas (-2.3%). 
Heating oil and other fuels (+0.8%) as well as fuel, parts and supplies for recreational vehicles (+0.8%) also pushed 
up the energy index, while a slight decrease in electricity prices (-0.1%) helped to move the index down. 


On a year-over-year basis, lower prices for durable goods slightly offset upward 
pressures coming primarily from non-durable goods 


In September 2007, the prices for goods were up by 1.3% compared to the same month last year, after declining 
by 0.4% in August. The upward pressure observed in September came only from the 2.9% price increase in 
non-durable goods. Prices for durable goods (-0.9%) and semi-durable goods (-0.6%) exerted a downward effect 
on this index. 


The upward pressure on the non durable goods price index during this period came mainly from the 12.7% jump 
in gasoline prices. Lower prices for computer equipment and supplies (-13.9%) and the purchase of automotive 
vehicles (-1.0%) exerted downward pressure on the durable goods index, while women’s clothing (-3.4%) was the 
main source behind the decrease in the semi-durable goods index. 


On a monthly basis, the goods index increased by a moderate 0.1%. The combined effects of the increase in 
prices for semi-durable goods (+1.9%) and durable goods (+0.3%) were only partially offset by the decrease in the 
non-durable goods (-0.4%). 


Between August and September 2007, the increase in prices for semi-durable goods was largely accounted for by 
higher prices for women’s (+5.9%) and men’s (+0.6%) clothing. Higher prices for vehicle purchases (+1.2%) mainly 
pushed up the durable goods index, while lower prices for natural gas (-2.3%) exerted significant downward pressure 
on the non-durable goods index. 


Prices for services rose by 3.6% in September 2007 compared with September 2006, a slight decrease from the 
previous 3.8% annual rate of growth posted in August. This increase was primarily driven by the rise in mortgage 
interest cost (+6.4%) and homeowners’ replacement cost (+5.2%) over the last twelve months. 


On a monthly basis, prices for services rose by 0.3% between August and September 2007, identical to the rate of 
growth posted between July and August. Upward pressure came mainly from tuition fees (+3.0%) and mortgage 
interest cost (+0.8) this month. 


Seasonally adjusted CPI increases by a robust 0.4% between August and September 


After adjustments for seasonal variations, the all-items CPI increased by a robust 0.4% between August and 
September 2007—up significantly from the zero rate of growth posted in August. The seasonally adjusted core 
index as defined by the Bank of Canada increased by 0.1% between August and September 2007, similar to the 
rate of growth posted in August. 
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Chart 4 
Percentage change in the consumer price index from the same month of the previous year, Canada, 2002=100 
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Source(s): CANSIM table number 326-0020. 


Chart 5 
Percentage change in the all-items index from the previous month, Canada, Whitehorse, Yellowknife and 
Iqaluit, 2002=100 
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Chart 6 
Percentage change in the all-items index from the same month of the previous year, Canada, Whitehorse, Yellowknife 
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* Consumer Price Index, historical summary 
* Selected economic indicators, Canada and United States (monthly and quarterly) 
* Education price index, by provinces 


* Economic indicators, by province and territory (monthly and quarterly) 


For further reading 


Detailed information on the methodology and concepts of the CPI is contained in The Consumer Price Index 
Reference Paper, Updating Based on 1992 Expenditures, (Occasional), catalogue no. 62-553-X. 


Information regarding the Household Spending Survey is contained in Spending Patterns in Canada, 2005, 
catalogue no. 62-202-X. 


A brief non-technical document entitled Your Guide to the Consumer Price Index (Occasional) catalogue 
no.62-557-X answers the frequently asked questions about the construction and use of the CPI. 


For further information, contact the Consumer Prices Section, Prices Division, Statistics Canada, Ottawa, Ontario 
K1A OT6 (613-951-9606), or you can also search through the Statistics Canada catalogue which lists all current 
products and services available from Statistics Canada. 
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Table 1 
The Consumer Price Index, major components and special aggregates, 1 Canada 


CANSIM Relative Indexes Percentage change 
vector importance September 2007 from 
number September August September August September 
2007 2007 2006 2007 2006 
2002=100 
a a a a ee a Se 
All-items (v41690973) 100.0 111.9 sh ler 109.2 0.2 25 
Food (v41690974) 17.0 110.9 1 4aee 108.8 0.8 1.9 
Shelter (v41691050) 26.6 117.8 117-6 114.0 0.2 a3 
Household operations, furnishings and equipment (v41691067) det 103.7 103.5 102.1 0.2 1.6 
Clothing and footwear (v41691108) 5.4 97.4 95.4 98.5 oa -1.1 
Transportation (v41691128) 19.9 116.9 dd Gis 112.8 0.5 3.6 
Health and personal care (v41691153) 47 107.6 107.6 106.0 0.0 15 
Recreation, education and reading (v41691170) (P22 103.4 102.9 101.5 0.5 1.9 
Alcoholic beverages and tobacco products (v41691206) 3.1 126.6 126.1 122.0 0.4 3.8 
All-items (1992=100) (v41713403) 133.2 132.9 130.0 0.2 2.5 
Special aggregates 
Goods (v41691222) 48.8 107.8 107.7 106.4 tS 
Services (v41691230) Sie 115.9 115.6 111.9 3.6 
All-items excluding food and energy (v41691233) 73.6 109.7 109.2 107.4 24 
Energy (v41691239) 9.4 136.6 136.4 128.8 6.1 
All-items excluding gasoline (v41693245) 95.1 110.6 110.4 108.4 2.0 
All-items excluding shelter, insurance and financial 
services (v41693246) 69.9 108.7 108.5 106.5 24 
Core consumer price index (CPI) (Bank of Canada 
definition) 3 (v41693242) 82.7 110.5 110.1 108.3 2.0 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
Table 2 
The Consumer Price Index, 1 provinces, Whitehorse, Yellowknife and Iqaluit2 
CANSIM Indexes Percentage change 
vector September 2007 from 
number September August September August September 
2007 2007 2006 2007 2006 
2002=100 
Newfoundland and Labrador (v41691244) sald ila hate! 109.7 0.0 13 
Prince Edward Island (v41691379) 114.0 113.8 111.6 0.2 22 
Nova Scotia (v41691513) 112.9 1-aire 110.6 0.2 204 
New Brunswick (v41691648) 112.0 111.4 108.8 0.5 2.9 
Quebec (v41691783) 110.5 110.1 108.4 0.4 1.9 
Ontario (v41691919) 111.0 110.9 108.5 0.1 Ze 
Manitoba (v41692055) 111.8 iia 108.8 0.5 2.8 
Saskatchewan (v41692191) 113.4 113.1 109.3 0.3 3.8 
Alberta (v41692327) 119.4 119.3 114.1 0.1 46 
British Columbia (v41692462) 110.5 110.4 108.4 0.1 1.9 
Whitehorse, Yukon Territory (v41692598) 110.8 110.5 107.2 0.3 3.4 
Yellowknife, Northwest Territories (v41692722) 111.6 a at 107.8 0.5 = a) 
Iqaluit, Nunavut (Dec. 2002=100) (v41713432) 109.1 108.9 105.0 0.2 3.9 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 3-1 
The Consumer Price Index, major components and selected sub-groups, 1 Canada — Food 2 


CANSIM Indexes Percentage change 
vector September 2007 from 
number September August September August September 
2007 2007 2006 2007 2006 
2002=100 
All-items (v41690973) wig ial er ¢ 109.2 0.2 2.5 
Food (v41690974) 110.9 111.8 108.8 -0.8 1.9 
Food purchased from stores (v41690975) 109.2 110.6 107.8 -1.3 Led 
Meat (v41690976) des 112.0 109.4 -0.2 Zt 
Fresh or frozen meat (excluding poultry) (v41690977) 108.2 108.2 OCS 0.0 0.7 
Fresh or frozen beef (v41690978) 108.6 108.5 107.9 0.1 0.6 
Fresh or frozen pork (v41690979) 103.4 104.1 103.1 -0.7 0.3 
Fresh or frozen poultry meat (v41690981) Vek 122.0 TAOS 0.6 6.4 
Fresh or frozen chicken (v41690982) 124.4 123.9 116.4 0.4 6.9 
Processed meat (v41690984) 108.4 109.7 107.6 -1.2 0.7 
Ham and bacon (v41690985) 109.1 110.4 108.6 -1.2 O05 
Other processed meat (v41690986) 108.6 109.8 107.7 -1.1 0.8 
Fish, seafood and other marine products (v41690987) 100.2 101.2 98.5 -1.0 Tee 
Fish (v41690988) 102.9 104.1 100.7 -1.2 ZZ 
Fresh or frozen fish (including portions and fish sticks) (v41690989) 103.5 104.9 101.1 -1.3 2.4 
Canned and other preserved fish (v41690990) 101.4 102.1 99.8 -0.7 1.6 
Dairy products and eggs (v41690992) 120.6 120.2 116.7 0.3 3.3 
Dairy products (v41690993) 120.7 120.2 117.0 0.4 3.2 
Fresh milk (v41690994) gies} Asti725 A 5) -0.2 4.3 
Butter (v41690995) 120.3 120.7 118.2 -0.3 1.8 
Cheese (v41690996) 12327 123.4 120.0 0.2 oan 
Ice cream and related products (v41690997) 118.5 AptoLD) 1172.3 2.6 1.0 
Eggs (v41690999) 119.1 119.4 112.8 -0.3 5.6 
Bakery and cereal products (excluding infant food) (v41691000) 116.5 118.2 T1o.0 -1.4 2.6 
Bakery products (v41691001) 121.4 123.1 117.8 -1.4 Sak 
Bread, unsweetened rolls and buns (v41691002) 131.9 132 125.1 -1.0 5.4 
Biscuits (v41691003) 110.8 114.3 110.9 -3.1 -0.1 
Other bakery products (v41691004) AIZ.9 113.9 tet -0.9 1.6 
Cereal products (excluding infant food) (v41691005) 107.6 109.2 105.9 -1.5 1.6 
Rice (including rice-based mixes) (v41691006) 107.7 106.9 105.5 ORs eal 
Breakfast cereal and other grain products (excluding infant food) | (v41691007) LOSE 109.2 107.3 -1.4 0.4 
Pasta products (v41691008) 107.9 110.6 102.5 -2.4 SS 
Flour and flour based mixes (v41691009) 102.5 104.9 103.0 -2.3 -0.5 
Fruit, fruit preparations and nuts (v41691010) 103.1 106.8 102.1 -3.5 1.0 
Fresh fruit (v41691011) 94.4 100.9 98.5 -6.4 -4.2 
Apples (v41691012) 103.6 109.7 114.6 -5.6 -9.6 
Oranges (v41691013) 102.6 i boy4 102.5 10.9 0.1 
Bananas and plantains (v41691014) 98.3 105.4 95.5 -6.7 2.9 
Other fresh fruit (v41691015) 89.1 93.9 93.8 -5.1 -5.0 
Preserved fruit and fruit preparations (v41691016) AAF.2 116.9 107.8 0.3 8.7 
Fruit juices (v41691017) 121.9 121.9 109.0 0.0 TAS 
Other preserved fruit and fruit preparations (v41691018) 105.0 104.0 104.7 1.0 0.3 
Nuts (v41691019) 106.1 105.9 104.0 0.2 2.0 
Vegetables and vegetable preparations (v41691020) 85.9 92.1 OTN -6.7 6.3 
Fresh vegetables (v41691021) 78.8 86.5 86.8 -8.9 -9.2 
Potatoes (v41691022) 83.6 99.2 91.5 Sea 8.6 
Tomatoes (v41691023) 75.0 76.4 85.1 -1.8 -11.9 
Lettuce (v41691024) 66.4 64.1 86.0 3.6 -22.8 
Other fresh vegetables (v41691025) 83.4 92.6 89.2 -9.9 -6.5 
Preserved vegetables and vegetable preparations (v41691026) 111.4 111.9 109.5 -0.4 se 
Frozen and dried vegetables (excluding canned) (v41691027) 111.4 111.6 108.8 -0.2 2.4 
Canned vegetables and other vegetable preparations (v41691028) TIS rizet 110.0 -0.5 1.4 
Other food products and non-alcoholic beverages (v41691029) 110.1 110.2 108.6 -0.1 1.4 
Sugar and confectionery (v41691030) Moo 113.8 113.4 -0.3 0.1 
Fats and oils (v41691033) a I beer 114.2 110.6 0.9 4.2 
Coffee and tea (v41691036) 110.7 cw ers NOE -0.4 0.0 
Condiments, spices and vinegars (v41691039) 105.9 104.0 105.0 1.8 0.9 
Other food preparations (v41691040) 110.4 112.4 110.4 -1.8 0.0 
Non-alcoholic beverages (v41691045) 106.3 104.6 102.1 1.6 4.1 
Food purchased from restaurants (v41691046) 114.8 114.8 jig le 0.0 3.3 
Food purchased from table-service restaurants (v41691047) sua: TIS 111.8 0.0 Sf 
Food purchased from fast food and take-out restaurants (v41691048) ay ee ley f 113.6 109.7 0.1 3.6 


ee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 3-2 
The Consumer Price Index, major components and selected sub-groups, 1 Canada — Shelter 


CANSIM Indexes Percentage change 
vector September 2007 from 
number eae eT Ca Te 
September August September August September 
2007 2007 2006 2007 2006 
2002=100 
a ee 
Shelter (v41691050) 117.8 117.6 114.0 0.2 a3 
Rented accommodation (v41691051) 106.5 106.3 104.7 0.2 sf 
Rent (v41691052) 106.4 106.3 104.6 0.1 a7 
Owned accommodation (v41691055) 120.3 119.8 114.8 0.4 4.8 
Mortgage interest cost 2 (v41691056) 110.5 109.6 103.9 0.8 6.4 
Replacement cost (v41691057) 137.5 136.8 130.7 0.5 5:2 
Property taxes (including special charges) (v41691058) 115.9 115.9 1125 0.0 3.0 
Homeowners’ home and mortgage insurance (v41691059) 152.9 151.9 143.8 0.7 6.3 
Homeowners’ maintenance and repairs (v41691060) 110.1 110.2 109.5 -0.1 0.5 
Water, fuel and electricity (v41691062) 127.7 128.4 127.3 -0.5 0.3 
Electricity 3 (v41691063) 115.4 1155 113.0 -0.1 Pat 
Water (v41691064) 134.6 134.6 1WZe-5 0.0 9.0 
Natural gas (v41691065) 129.4 132.5 140.1 -2.3 -7.6 
Fuel oil and other fuels (v41691066) 170.6 169.3 167.1 0.8 24 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


Table 3-3 
The Consumer Price Index, major components and selected sub-groups, 1 Canada — Household operations, 
furnishings and equipment 


CANSIM Indexes Percentage change 

vector September 2007 from 
number September August September August September 
2007 2007 2006 2007 2006 

2002=100 

Household operations, furnishings and equipment (v41691067) 103.7 103.5 102.1 0.2 1.6 
Household operations (v41691068) 107.0 106.5 105.2 0.5 17 
Communications (v41691069) 102.4 102.4 100.9 0.0 1.5 
Telephone services (v41691070) 101.9 101.9 100.7 0.0 4s 
Internet access services (v41693216) 98.0 SRS, 96.3 0.1 1.8 
Postal services and other communication services (v41691071) 120.9 120.8 116.5 0.1 3.8 
Child care and domestic services (v41691072) 114.8 a 109.6 19 4.7 
Child care (v41691073) 114.0 111.4 108.3 Zo 5.3 
Domestic services (v41691074) Vt Z 115.9 113.1 1.1 3.6 
Household chemical products (v41691075) 104.2 104.0 103.2 0.2 1.0 
Paper, plastic and foil supplies (v41691078) 105.9 106.0 105.3 -0.1 0.6 
Other household goods and services (v41691081) 110.3 109.6 109.3 0.6 0.9 
Pet food and supplies (v41691082) 103.2 103.4 104.1 -0.2 -0.9 
Seeds, plants and cut flowers (v41691083) 104.9 104.6 107.2 0.3 -2.1 
Other horticultural goods (v41691084) 98.0 OTS 98.5 0.5 -0.5 
Financial services (v41693229) 1tS.9 113.6 1413 0.3 2.3 
Household furnishings and equipment (v41691087) 97.8 98.2 96.5 -0.4 43 
Furniture and household textiles (v41691088) 9915 100.4 98.3 -0.9 s 
Furniture (v41691089) 97.6 98.9 96.6 -1.3 1.0 
Household textiles (v41691093) 106.1 105.3 104.4 0.8 1.6 
Household equipment (v41691097) 90.2 90.1 90.2 0.1 0.0 
Household appliances (v41691098) 90.6 90.4 91.6 0.2 -1.1 
Non-electric kitchen utensils and tableware (v41691103) 90.2 90.2 90.5 0.0 -0.3 
Services related to household furnishings and equipment (v41691107) 134.3 134.3 120.8 0.0 11.2 


a eo Se ee. eee eee ee a SS ee eee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 3-4 


The Consumer Price Index, major components and selected sub-groups, 1 Canada — Clothing and footwear 


CANSIM Indexes Percentage change 

vector September 2007 from 
nurfiber September August September August September 
2007 2007 2006 2007 2006 

2002=100 

Clothing and footwear (v41691108) 97.4 95.4 98.5 2.1 -1.1 
Clothing (v41691109) 94.5 91.4 96.5 3.4 -2.1 
Women’s clothing (v41691110) 96.8 91.4 100.2 5.9 -3.4 
Men’s clothing (v41691111) 94.3 93.7 94.7 0.6 -0.4 
Children's clothing (including infants) (v41691112) 86.6 85.7 88.8 (Ji -2.5 
Footwear (v41691113) 95.1 95.4 96.2 -0.3 -1.1 
Clothing accessories and jewellery (v41691118) 107.5 107.6 105.4 -0.1 2.0 
Clothing material, notions and services (v41691123) 113.6 113.8 110.4 -0.2 2.9 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


Table 3-5 


The Consumer Price Index, major components and selected sub-groups, 1 Canada — Transportation 


CANSIM Indexes Percentage change 
vector September 2007 from 
number September August September August September 
2007 2007 2006 2007 2006 
2002=100 
Transportation (v41691128) 116.9 116.3 112.8 0.5 3.6 
Private transportation (v41691129) 117.1 116.2 112.5 0.8 4.1 
Purchase, leasing and rental of passenger vehicles (v41691130) 98.3 97.2 99.2 Ts -0.9 
Purchase and leasing of passenger vehicles (v41691131) 962 97.1 99.2 TA -1.0 
Purchase of passenger vehicles (v41691132) 99.1 97.9 100.1 az -1.0 
Rental of passenger vehicles (v41691134) 105.0 103.7 100.8 tc 4.2 
Operation of passenger vehicles (v41691135) 134.7 133.9 124.6 0.6 8.1 
Gasoline (v41691136) 146.5 145.4 130.0 0.8 1278 
Passenger vehicle parts, maintenance and repairs (v41691137) 118.8 118.2 WAVE 0.5 5.4 
Other passenger vehicle operating expenses (v41691140) 128.8 128.3 124.2 0.4 Sif 
Passenger vehicle insurance premiums (v41691141) 130.8 130.2 125.6 0.5 41 
Passenger vehicle registration fees (v41691142) 106.4 106.4 106.4 0.0 0.0 
Drivers’ licences (v41691143) 142.3 142.3 142.3 0.0 0.0 
Parking fees (v41691144) 127.4 127.4 119.7 0.0 6.4 
Public transportation (v41691146) 114.3 117.6 115.4 -2.8 -1.0 
Local and commuter transportation (v41691147) 119.2 119.2 ez 0.0 (oth 
City bus and subway transportation (v41691148) 117.8 117.8 115.6 0.0 1.9 
Taxi and other local and commuter transportation (v41691149) 121.9 121.9 120.5 0.0 tie 
Inter-city transportation (v41691150) Ties 116.5 114.3 -4.3 -2.4 
Air transportation (v41691151) 109.5 15st 118: -49 -3.1 
Rail, highway bus and other inter-city transportation (v41691152) 111 AZT 119.0 0.0 1.8 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 3-6 
The Consumer Price Index, major components and selected sub-groups, 1 Canada — Health and personal care 


CANSIM Indexes Percentage change 
vector September 2007 from 
OB 1062 =| ma a Ea RN ae ETI TIE 
September August September August September 
2007 2007 2006 2007 2006 
2002=100 
Health and personal care (v41691153) 107.6 107.6 106.0 0.0 AS 
Health care (v41691154) 111.4 111.0 109.2 0.4 2.0 
Health care goods (v41713463) 104.3 104.0 103.1 0.3 AZ 
Medicinal and pharmaceutical products (v41691156) 102.6 101.9 101.6 0.7 1.0 
Prescribed medicines (v41691157) 101.6 101.7 100.9 -0.1 0.7 
Non-prescribed medicines (v41691158) 104.4 102.0 102.7 2.4 eee 
Optical goods (v41713381) 108.8 109.1 107.2 -0.3 15 
Health care services (v41713464) 121.2 120.7 4788 0.4 2.9 
Optical services (v41693244) 99.9 99.9 * 0.0 i 
Dental care (v41691161) 120.4 119.8 116.4 0.5 3.4 
Personal care (v41691163) 104.0 104.3 103.0 -0.3 1.0 
Personal care supplies and equipment (v41691164) 97.3 97.9 98.8 -0.6 a 
Personal care services (v41691169) 113.4 113.4 108.9 0.0 41 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
Table 3-7 
The Consumer Price Index, major components and selected sub-groups, 1 Canada — Recreation, education and 
reading 
CANSIM Indexes Percentage change 
vector September 2007 from 
number September August September August September 
2007 2007 2006 2007 2006 
2002=100 
Recreation, education and reading (v41691170) 103.4 102.9 101.5 0.5 1.9 
Recreation (v41691171) 98.3 98.5 96.9 -0.2 1.4 
Recreational equipment and services (excluding recreational vehicles) (v41691172) Wea. 72.0 76.5 0.3 -5.6 
Purchase and operation of recreational vehicles (v41691179) 113.1 112.9 109.0 0.2 3.8 
Home entertainment equipment, parts and services (v41691184) 85.8 86.2 88.4 -0.5 -2.9 
Travel services (v41691190) ENS, 98.8 94.8 -0.9 30 
Traveller accommodation 2 (v41691191) 87.4 88.7 87.4 a ie) 0.0 
Travel tours (v41691192) 108.0 108.0 104.0 0.0 3.8 
Other cultural and recreational services (v41691193) 119.2 119.2 114.9 0.0 Sel 
Spectator entertainment (excluding cablevision) (v41691194) 112.9 (SS) 112.8 0.0 0.1 
Cablevision and satellite services (including pay television) (v41691195) 124.8 124.8 118.2 0.0 5.6 
Use of recreational facilities and services (v41691196) ‘lier 117.2 M257 0.0 4.0 
Education and reading (v41691197) 119.3 116.6 115.7 de 3.1 
Education (v41691198) 1247 118.5 118.2 aT 3.0 
Tuition fees (v41691199) 12577 122.0 122.0 3.0 3.0 
Reading material and other printed material (excluding textbooks) (v41691202) 1116 110.6 107.7 0.9 3.6 
Newspapers (v41691203) 116.1 116.1 114.3 0.0 4.3 
Magazines and periodicals (v41691204) 118.2 118.2 116.1 0.0 1.8 


a+ See ee ee eee 2) ees 2 2 eee EEE ll 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 3-8 
The Consumer Price Index, major components and selected sub-groups, 1 Canada — Alcoholic beverages and 
tobacco products 


CANSIM Indexes Percentage change 
vector September 2007 from 
number September August September August September 
2007 2007 2006 2007 2006 
2002=100 


a ee 
Alcoholic beverages and tobacco 


products (v41691206) 126.6 126.1 122.0 0.4 3.8 
Alcoholic beverages (v41691207) Ane 110.5 109.0 0.6 2.0 
Alcoholic beverages served in licensed 

establishments (v41691208) ARGS 413.6 111.9 0.1 1.6 

Beer served in licensed 

establishments (v41691209) 113238 ila keke 112.8 0.0 0.4 

Liquor served in licensed 

establishments (v41691211) ALOES: (RSS; 111.9 0.0 72 
Alcoholic beverages purchased from 

stores (v41691212) 110.0 108.8 107.4 et 2.4 

Beer purchased from stores (v41691213) Sees: (Fila TeS} 109.9 1.8 oS 

Wine purchased from stores (v41691214) 104.9 104.6 104.4 0.3 0.5 

Liquor purchased from stores (v41691215) 107.1 106.6 105.2 0.5 1.8 
Tobacco products and smokers’ 

supplies (v41691216) 139.9 139.8 132.7 0.1 5.4 
Cigarettes (v41691217) 139.9 139.8 132.6 0.1 55 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


Table 3-9 


The Consumer Price Index, major components and selected sub-groups, 1 Canada — Selected special aggregates 


—eee eee 


CANSIM Indexes Percentage change 
vector September 2007 from 
number September August September August September 
2007 2007 2006 2007 2006 
—————————————— ee inns SS ee 
2002=100 
ee es 2 es eee eee 
Special aggregates 
Goods 2 (v41691222) 107.8 107.7 106.4 0.1 ihe 
Durable goods 2 (v41691223) 94.2 93.9 95.1 0.3 -0.9 
Semi-durable goods 2 (v41691224) 97.3 955 97.9 1.9 -0.6 
Non-durable goods 2 (v41691225) 117.9 118.4 114.6 -0.4 2.9 
Services 3 (v41691230) 115.9 115.6 111.9 0.3 3.6 
All-items excluding food (v41691232) WiZet algialer 109.3 0.4 2.6 
All-items excluding food and energy (v41691233) 109.7 109.2 107.4 0.5 21 
All-items excluding energy (v41691238) 109.9 109.7 107.6 0.2 PM 
All-items excluding gasoline (v41693245) 110.6 110.4 108.4 0.2 2.0 
All-items excluding shelter, insurance 
and financial services (v41693246) 108.7 108.5 106.5 0.2 21 
Energy 4 (v41691239) 136.6 136.4 128.8 0.1 6.1 
All-items excluding alcoholic beverages, 
tobacco products and smokers’ 
supplies (v41691241) 111.3 tidal 108.6 0.2 25 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 4 
The Consumer Price Index for Canada, all-items, 1 historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 2 
average 


——— eg 
2002=100 


Indexes (v41690973) 


1988 STE TAO 7A Ove 7AGMey TC 7) AES eth MERE y rine) 7 ales poate: T4.2 
1989 (2 (3.2 {3.6 “@3:8ee 40m f4.0 4754. 755 75.6 759. 76.1 76-4 74.8 
1990 (00 M2. 19 782 18.5. 78:6 78:8, .795 800. 79:9 78.4 
1991 820 82:0" "823" "62:3" 82:7 83.1 "83.2 «83:3. 83:1 8380 83.3 829 82.8 
41992 83.3 833 836 837 838 840 842 842 842 843 847 847 84.0 
1993 85.0 853 85.2 85.2 854 854 856 85.7 85.7 859 863 86.1 85.6 
1994 86.1 854 85.4 854 852 85.4 85.7 85.8 85.9 85.7 86.2 863 85.7 
1995 OOO) SSO S87 2menSion NOL UeOlal Si-O mNOT-y ae Olen Sit SiON N8T.3 87.6 
1996 88.0 881 885 887 89.0 890 890 890 891 893 897 89.7 88.9 
1997 899 901 .90:2 902 903 905 905 906 906 906 905 904 90.4 
1998 DOS OO Oe, RONEO! Od Smee O14 Otte sO 4a 942 eOdeG) 94.6 S4-3 91.3 
1999 QiES 91 Opa 02 0NNEO75 9257929) 1935 OS Same 9S:GmmdS:7) 93: GameOS.7. 92:9 
2000 93.5 941 948 945 949 955 958 95.7 961 963 966 96.7 95.4 
2001 96.3 968 97.1 97.8 986 987 984 984 986 981 97.2 97.4 97.8 
2002 O70 9 98:25 919 99:5. 99870919) 100! 1009 1009e 101-2 101-5) 1044 100.0 
2003 102.0 102.8 103.1 102.4 102.5 102.5 1026 102.9 103.1 102.8 103.1 103.2 102.8 
2004 103.3. 103.5 103.9 104.1 105.0 105.1 105.0 104.8 105.0 105.2 105.6 105.4 104.7 
2005 105.3 105.7 106.3 106.6 106.7 106.9 107.1 107.5 108.4 107.9 107.7 107.6 107.0 
2006 108.2 108.0 1086 109.2 109.7 109.5 1096 109.8 109.2 109.0 109.2 109.4 109.1 
2007 10921 10 2a eat tO 12. eat On) Ti 230d (ferent 11.9 ; 


Percentage change from the corresponding month 
of the previous year (v41690973) 


1988 4.0 4.0 4.3 4.0 4.0 3.9 3.9 39 4.1 43 4.0 3-9 4.0 
1989 4.3 4.6 4.5 4.5 of D2 5.3 5.3 5.3 5.1 5.3 5.3 5.0 
1990 5.5 5.5 5:3 5.0 4.4 44 41 4.1 4.2 47 5.1 5.0 4.8 
1991 6.9 6.2 6.2 6.2 6.2 6.3 6.0 6.0 5.5 44 4.1 3.8 5.6 
1992 1.6 1.6 1.6 ‘lei ales! Tel tee leat ins) 1.6 let 2ne 1.5 
1993 2.0 2.4 i) 1.8 1:9 sit alec 1.8 1.8 ey 1:9 dey 1.9 
1994 13 0.1 0.2 0.2 -0.2 0.0 0.1 0.1 0.2 -0.2 -0.1 0.2 0.2 
1995 0.6 eo P| 2D) Pons) Pah 2.6 2.2 pe 23 2.1 ire ees | 
1996 1.6 ieee: deo 1.4 RS) 125 123 1:5 RO 1.8 8) Pe 1.6 
q297, Dye 2a EO ANE dgS IL Al Fe 1.8 aly 45 0.9 0.8 1.6 
1998 eal 1.0 1.0 0.9 ile 1.0 1.0 0.9 0.7 let a 2 1.0 1.0 
1999 0.7 0.7 1.0 1.6 ES 1.6 ded 2a 2.6 2.3 22 2.6 AI 
2000 22 Pall 3.0 2.2 2.4 2.8 29 2.6 Zi, 2.8 3.2 3.2 rth 
2001 3.0 PS) 2.4 SHS) 3.9 3.4 Zale 2.8 2.6 leo 0.6 0.7 2:5 
2002 1.3 1.4 eo sae vil te 24 25 23 3.2 4.4 3.8 2.3 
2003 4.5 4.7 4.2 2:9 2.8 2.6 21 2.0 22 1.6 1.6 2.1 2.8 
2004 153 0.7 0.8 AZ 2.4 255 23 1.8 1.8 233 2.4 2.1 1.2 
2005 18) Paik 2.3 2.4 126 a7. 2.0 2.6 3.2 2.6 2.0 2.1 Ae 
2006 2.8 Zid 2a. 2.4 2.8 2.4 203 2al 0.7 1.0 1.4 er 2.0 
2007 14 2.0 259 2:2 2.2 (eee 22 tev 2.5 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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The Consumer Price Index — September 2007 


Table 5 
The Consumer Price Index for Canada, major components and special aggregates, 1 historical data 


Major components Special aggregates 
Food Shelter Household Clothing Transportation Health Recreation, Alcoholic Goods 2 Services? All-items 4 Energy 4 
operations, and and education beverages excluding 
furnishings footwear personal and and tobacco food and 
and care reading products energy 


equipment 


CANSIM vector number (v41690974) (v41691050) (v41691067) (v41691108) (v41691128) (v41691153) (v41691170) (v41691206) (v41691222) (v41691230) (v41691233) (v41691239) 


2002=100 
Annual averages © 
1988 73.7 ieee) 79.6 80.5 64.5 72.3 67.3 54.9 75.2 67.1 Ta 64.5 
1989 76.5 78.1 82.5 83.7 67.8 rash) 70.3 59:9 78.4 70.9 73.0 66.7 
1990 79.6 82.5 84.2 86.1 71.6 79.1 73.2 65.2 81.6 74.9 78.8 73.4 
1991 83.4 86.3 87.4 94.3 72.9 84.7 78.3 76.4 85.7 79.6 83.4 77.0 
1992 83.1 87.9 87.9 95.1 74.4 86.6 PAS hs 81.0 86.4 81.4 85.1 te 
1993 84.5 89.1 88.7 96.0 76.8 88.9 81.1 82.2 87.8 83.1 86.8 78.1 
1994 84.9 89.4 88.9 96.8 80.2 89.7 83.5 68.8 86.8 84.5 86.9 78.6 
1995 86.9 90.4 90.6 96.7 84.3 89.6 86.7 68.7 88.4 86.7 88.8 79.6 
1996 88.0 90.6 92:5 96.4 87.6 90.1 88.7 70.1 89.9 88.0 90.1 81.9 
1997 89.4 90.8 93.7 Siar 90.3 91.7 91.0 72.3 91.2 89.5 91.5 83.9 
1998 90.9 91.1 95.1 98.8 89.6 93.6 93.0 74.9 91.4 oh 92.7 80.5 
1999 92.0 92.3 95.8 100.1 92.6 95.4 94.7 76.5 93.1 92.6 94.0 85.0 
2000 93.3 95.6 96.7 100.3 97.2 97.0 97.0 79.0 96.0 94.8 95:5 98.8 
2001 97.4 99.1 98.6 100.7 9723 98.9 98.4 85.0 98.4 97.1 97.3 102.0 
2002 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
2003 101.7 103.2 100.7 98.2 105.2 101.4 100.8 110.1 101.9 103.6 102.5 107.9 
2004 103.8 105.8 101.2 98.0 107.7 102.8 101.1 116.0 103.4 105.9 103.9 115.2 
2005 106.4 109.2 101.7 97.6 112.0 104.6 100.8 119.1 105.8 108.2 105.3 126.3 
2006 108.9 113.4 102.2 95.8 115.2 105.9 100.6 A240 107.1 tlic 106.9 132.8 
Monthly indexes 
2006 
January 108.4 111.8 102.3 94.2 114.7 105.0 9971 120.0 107.3 109.2 105.8 {32.7 
February 108.2 VAT 102.5 95.5 112.7 105.4 99.7 120.5 106.4 109.5 106.1 2721 
March 108.2 111.9 102.4 98.3 114.2 105.5 100.2 121.5 107.2 109.9 106.6 130.0 
April 108.1 112.2 102.3 95.8 117.9 105.9 100.2 121.9 108.1 110.3 106.6 138.9 
May 108.7 113.0 102.4 96.1 117.8 106.1 101.5 121.8 108.4 Adit. 107.0 139.8 
June 109.2 112.8 102.1 94.1 117.3 106.1 101.3 121.8 107.9 aA 106.7 138.4 
July 109.2 Adoue 101.4 93:5 118.3 105.7 101.3 121:5 108.1 GF P= 106.5 142.0 
August 109.2 113.5 101.7 95.4 118.0 105.5 101.2 121.8 108.1 111.4 106.8 141.7 
September 108.8 114.0 102.1 98.5 112.8 106.0 101.5 122.0 106.4 111.9 107.4 128.8 
October 109.2 114.1 102.2 97.7 al eZ 106.1 100.9 12272 105.6 1 4 087 107.5 123.8 
November 110.1 114.1 102.2 97.0 112.7 106.7 100.5 122:3 106.1 112.4 107.7 123.8 
December 109.9 114.6 102.2 93.5 114.1 106.3 100.1 {23:2 106.1 112.6 107.6 127.1 
2007 
January 110.9 114.8 102.4 94.2 1 a 106.3 99.2 124.2 106.3 112.5 107.6 125.2 
February 112.6 114.9 103.0 95.4 114.2 106.5 100.2 124.2 107.4 113.0 108.0 127-1 
March 112.2 115.4 103.2 97.5 117.7 106.4 100.9 124.1 108.8 113.4 108.5 135.9 
April 112.2 116.2 103.3 97.7 118.6 106.8 100.9 124.5 109.2 (bos. 108.7 139.1 
May 112.5 116.0 103.0 96.0 120.7 107.4 102.2 125.2 109.6 114.5 109.0 142.0 
June 112.6 116.8 103.0 93.4 119.2 107.9 102.5 125.7 108.9 114.8 109.0 140.1 
July 112.3 117.0 103.2 94.6 118.5 107.5 103.0 126.0 108.6 115:3 109.1 139.6 
August 111.8 117.6 103.5 95.4 116.3 107.6 102.9 126.1 107.7 115.6 109.2 136.4 
September 110.9 117.8 103.7 97.4 116.9 107.6 103.4 126.6 107.8 115.9 109.7 136.6 


Note(s): For information on the continuity of the series, see " Data quality, concepts and methodology — Data quality, concepts and methodology — Weights 
and Linking" at the end of this publication. 
See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


SSS sss Sl en Slsslsslse=rssieelnlllltlteeieennehesee 
26 = Statistics Canada — Catalogue no. 62-001 


Table 6-1 


The Consumer Price Index — September 2007 


The Consumer Price Index, major components, selected sub-groups and special aggregates, 1 provinces, Whitehorse 


and Yellowknife — Newfoundland and Labrador 


eee 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 

All-items excluding gasoline 

Energy 2 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 3 
Dairy products 3 
Bakery and cereal products (excluding infant food) 3 
Fresh fruit 3 
Fresh vegetables 3 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women’s clothing 
Men's clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


Percentage change 


September 2007 from 


September 
2006 


= 
w 


a Cy ok ok oh 
=ONON 


_ 
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MAAKHWANOW WWWWNRAD N 


NNONRWOR 


ae eee — TS) 
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' 
Ls 
=NO]3NN LOG 


oa = 


CANSIM Indexes 
vector 
number September August September August 
2007 2007 2006 2007 
2002=100 
SS ee te ee ee ee 

(v41691244) 411.4 isla ee 109.7 0.0 
(v41691368) {hi hg lot 111.4 110.2 0.1 
(v41691369) HOTZ 107.0 106.1 0.2 
(v41691374) 107.7 107.5 106.4 0.2 
(v41693247) 109.6 109.5 108.6 0.1 
(v41691375) 137.6 139.2 136.1 -1.1 
(v41713404) 130.2 130.2 128.7 0.0 
(v41691245) 109.5 109.7 107.8 -0.2 
(v41691246) 109.1 109.4 107.9 -0.3 
(v41691247) 110.8 110.1 tite 0.6 
(v41691257) 119.2 118.7 115.0 0.4 
(v41691262) 118.9 T2net 115.1 -1.8 
(v41691266) 97.1 104.1 100.4 -6.7 
(v41691269) 82.4 88.8 84.3 -7.2 
(v41691276) ai2.3 111.9 108.7 0.4 
(v41691277) 118.8 118.6 1417.3 0.2 
(v41691278) 104.5 104.2 103.6 0.3 
(v41691280) 114.4 A325 110.3 0.8 
(v41691281) 129.0 126.9 123.3 17. 
(v41691283) 12544 123.0 116.6 a7. 
(v41691284) AONE Taco (lgars} -0.5 
(v41691285) 134.7 136.1 138.1 -1.0 
(v41691286) 121.5 121.5 124.8 0.0 
(v41691288) 167.3 173.3 171.9 3.5 
(v41691289) 100.9 100.8 100.6 0.1 
(v41691290) 104.7 104.6 103.5 0.1 
(v41691292) 100.9 100.9 99.8 0.0 
(v41693217) 109.3 109.3 106.5 0.0 
(v41691297) 94.3 94.1 95.3 0.2 
(v41691304) 97.1 96.1 101.8 1.0 
(v41691306) 100.4 96.4 105.7 4.1 
(v41691307) 89.6 93.5 99.8 -4.2 
(v41691309) 95.9 91.5 100.6 4.8 
(v41691312) 117.9 118.2 11571 -0.3 
(v41691313) 118.4 118.3 11541 0.1 
(v41691315) 100.6 99.1 99.4 a5 
(v41691318) 141.4 143.3 133.6 -1.3 
(v41691321) 122.4 122.4 119.9 0.0 
(v41691323) aides glalreyes: 113.4 -3.5 
(v41691328) 104.1 103.9 103.0 0.2 
(v41691329) 105.4 105.8 103.9 -0.4 
(v41691335) 103.3 102.6 102.4 0.7 
(v41691338) 101.4 101.7 100.0 -0.3 
(v41691339) 101.5 102.0 100.0 -0.5 
(v41691347) 101.8 101.7 101.2 0.1 
(v41691351) 129.9 129.5 127.0 0.3 
(v41691352) T1522 115.2 113.8 0.0 
(v41691358) 142.0 141.2 137.6 0.6 


NNW ANP ODL 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 6-2 
The Consumer Price Index, major components, selected sub-groups and special aggregates, 1 provinces, Whitehorse 
and Yellowknife — Prince Edward Island 


CANSIM Indexes Percentage change 
vector September 2007 from 
humber September August September August September 
2007 2007 2006 2007 2006 
2002=100 
All-items (v41691379) 114.0 113.8 111.6 0.2 2.2 
Special aggregates 
All-items excluding food (v41691502) 114.0 113.6 th 7 0.4 2a 
All-items excluding food and energy (v41691503) 108.9 108.5 106.9 0.4 1.9 
All-items excluding energy (v41691508) 110.0 109.8 107.7 0.2 al 
All-items excluding gasoline (v41693249) A 2eS 112.0 110.0 0.3 Za 
Energy 2 (v41691509) 148.4 148.3 144.3 0.1 2.8 
All-items (1992=100) (v41713406) 134.2 134.0 131-3 0.1 2.2 
Food (v41691380) 114.2 114.7 111.0 -0.4 2.9 
Food purchased from stores (v41691381) 114.1 114.9 aie -0.7 a: 
Meat 3 (v41691382) 114.1 114.0 11328 On 0.3 
Dairy products 3 (v41691392) 121.6 12122 117.0 0.3 3.9 
Bakery and cereal products (excluding infant food) 3 (v41691397) 119.7 A214 ih kor -1.2 3.5 
Fresh fruit 3 (v41691401) 103.9 108.0 102.1 -3.8 1.8 
Fresh vegetables 3 (v41691404) 102.3 ez 100.2 -8.0 PRY 
Food purchased from restaurants (v41691411) 113.6 Sas 110.6 0.3 PAT 
Shelter (v41691412) 119.5 119.2 116.8 0.3 2.3 
Rented accommodation (v41691413) 106.6 106.6 105.5 0.0 1.0 
Owned accommodation (v41691415) 112.0 hades 108.8 0.2 2.9 
Replacement cost (v41691416) 112.1 lie 111.8 0.0 0.3 
Homeowners’ home and mortgage insurance (v41691418) WV ga 120.9 0.0 0.2 
Homeowners’ maintenance and repairs (v41691419) da2er 113.2 109.1 -0.4 3.3 
Water, fuel and electricity (v41691420) 146.9 146.4 143.7 0.2 2 
Electricity (v41691421) 126.6 116.3 PK 8.9 
Natural gas ; : : : F 
Fuel oil and other fuels (v41691423) 166.4 170.3 -1.5 -2.3 
Household operations, furnishings and equipment (v41691424) 105.8 104.8 1.0 
Household operations (v41691425) 110.5 108.3 2.0 
Telephone services (v41691427) 100.8 99.7 wel 
Internet access services (v41693218) 08.7 100.5 3.2 
Household furnishings and equipment (v41691432) 96.1 97.6 -1.5 
Clothing and footwear (v41691439) 103.7 100.1 3.6 
Women’s clothing (v41691441) 108.7 106.6 2.0 
Men’s clothing (v41691442) 96.9 93.7 é 3.4 
Footwear (v41691444) 102.8 99.7 101.1 Set hey 
Transportation (v41691447) 117.6 1175 115.3 0.1 2.0 
Private transportation (v41691448) 117.8 Hilo 115.4 0.3 2.1 
Purchase and leasing of passenger vehicles (v41691450) 99.6 98.7 99.5 0.9 0.1 
Gasoline (v41691453) 150.1 150.5 143.8 -0.3 4.4 
Passenger vehicle insurance premiums (v41691456) 118.3 118.3 115.8 0.0 22 
Public transportation (v41691458) 114.0 117.8 115.6 -3.2 -1.4 
Health and personal care (v41691462) 104.8 104.6 103.5 0.2 1.3 
Health care (v41691463) 106.5 106.0 105.1 0.5 As 
Personal care (v41691469) 102.8 103.0 101.7 -0.2 let 
Recreation, education and reading (v41691472) 105.0 106.0 104.0 -0.9 1.0 
Recreation (v41691473) 100.0 99.9 97.6 0.1 2:5 
Education and reading (v41691481) 117.9 121.9 121.0 -3.3 -2.6 
Alcoholic beverages and tobacco products (v41691485) 136.6 135.8 133.2 0.6 2.6 
Alcoholic beverages (v41691486) aa2.7 Aes 109.8 1.3 2.6 
Tobacco products and smokers’ supplies (v41691492) 146.6 146.3 142.7 0.2 Pay f 


SS SS 2 ee ee a ee ee ee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 6-3 
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The Consumer Price Index, major components, selected sub-groups and special aggregates, 1 provinces, Whitehorse 


and Yellowknife — Nova Scotia 


eee 


CANSIM Indexes Percentage change 
vector September 2007 from 
number Ss 

eptember August September August September 

2007 2007 2006 2007 2006 
ee hhc ch 

2002=100 
os ee a ee ee ee a eee 
All-items (v41691513) 112.9 AA207. 110.6 0.2 2.1 
Special aggregates 

All-items excluding food (v41691637) 2a 112.3 110.5 0.4 2.0 

All-items excluding food and energy (v41691638) 109.0 108.8 106.8 0.2 2A 

All-items excluding energy (v41691643) 109.9 109.9 107.7 0.0 2.0 

All-items excluding gasoline (v41693251) 111.4 AAAS 109.7 0.1 15 

Energy 2 (v41691644) 138.1 136.0 135.7 1.5 1.8 

All-items (1992=100) (v41713408) 135.2 134.9 132-5 0.2 2.0 

Food (v41691514) 114.0 114.7 a ia yf -0.6 2:4 

Food purchased from stores (v41691515) 112.6 AAS 110.8 -0.8 1.6 

Meat $ (v41691516) 110.8 414.5 110.8 -0.6 0.0 

Dairy products 3 (v41691526) 120.3 119.5 116.6 0.7 wd 

Bakery and cereal products (excluding infant food) 3 (v41691531) WSS) 121.8 lad -1.9 15 

Fresh fruit 3 (v41691535) 96.0 102.9 100.5 -6.7 -4.5 

Fresh vegetables 3 (v41691538) 89.1 98.3 90.0 -9.4 -1.0 
Food purchased from restaurants (v41691545) 118.1 118.1 114.4 0.0 3.2 
Shelter (v41691546) 118.1 117.8 116.4 0.3 4:5 
Rented accommodation (v41691547) 104.2 104.2 103.6 0.0 0.6 
Owned accommodation (v41691549) 116.1 115.6 110.5 0.4 Se 

Replacement cost (v41691550) W227 12225 114.0 0.2 7.6 

Homeowners’ home and mortgage insurance (v41691552) 140.8 140.6 AS1S 0.1 an 

Homeowners’ maintenance and repairs (v41691553) Zt 11025 110.4 1.4 18 
Water, fuel and electricity (v41691554) ‘overea 1es2 140.0 -0.1 -4.9 

Electricity (v41691555) 114.2 114.2 117.4 0.0 -2.7 

Natural gas ; : : ; : 

Fuel oil and other fuels (v41691557) 158.3 158.6 172.0 -0.2 -8.0 
Household operations, furnishings and equipment (v41691558) 104.3 103.7 103.4 0.6 0.9 
Household operations (v41691559) 107.9 107.7 105.6 02 ae 

Telephone services (v41691561) 101.2 101.2 99.7 0.0 5 

Internet access services (v41693219) 98.8 98.6 94.1 0.2 5.0 
Household furnishings and equipment (v41691566) 97.0 95.6 98.9 1.5 -1.9 
Clothing and footwear (v41691573) 98.6 97.0 98.6 1.6 0.0 

Women’s clothing (v41691575) 107.0 102.6 106.3 4.3 0.7 

Men's clothing (v41691576) 94.5 94.2 95.7 0.3 -1.3 
Footwear (v41691578) 89.3 88.5 87.6 0.9 1.9 
Transportation (v41691581) 115.1 113.6 110.4 RS 4.3 
Private transportation (v41691582) 115.2 113.4 110.2 1.6 4.5 

Purchase and leasing of passenger vehicles (v41691584) 99.1 98.1 98.9 1.0 0.2 

Gasoline (v41691587) 144.0 139.6 129.9 a2 10.9 

Passenger vehicle insurance premiums (v41691590) 105.4 104.9 103.6 0.5 1:2 
Public transportation (v41691592) 113.0 116.5 114.6 -3.0 -1.4 
Health and personal care (v41691597) 107.0 107.0 105.2 0.0 oe) 
Health care (v41691598) 110.4 110.3 108.3 0.1 1.9 
Personal care (v41691604) 103.8 103.9 102.3 -0.1 15 
Recreation, education and reading (v41691607) 106.8 108.0 106.3 -1.1 0.5 
Recreation (v41691608) 102.0 102.2 100.3 04 rl 
Education and reading (v41691616) 119.2 123.5 122.8 23.5 -2.9 
Alcoholic beverages and tobacco products (v41691620) 138.0 137.9 130.1 0.1 6.1 
Alcoholic beverages (v41691621) 114.8 114.8 109.9 0.0 4.5 
Tobacco products and smokers’ supplies (v41691627) 151.6 THK2 141.5 0.3 wal 


eS ee ee ee eee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 6-4 
The Consumer Price Index, major components, selected sub-groups and special aggregates, 1 provinces, Whitehorse 
and Yellowknife — New Brunswick 


CANSIM Indexes Percentage change 
vector September 2007 from 
number September August September August September 
2007 2007 2006 2007 2006 
2002=100 
All-items (v41691648) 412.0 111.4 108.8 0.5 2.9 
Special aggregates 
All-items excluding food (v41691772) erg 110.9 108.5 0.7 2:9 
All-items excluding food and energy (v41691773) 107.6 106.8 105.7 0.7 1.8 
All-items excluding energy (v41691778) 108.7 108.1 106.7 0.6 1.9 
All-items excluding gasoline (v41693253) 110.6 110.0 107.5 0.5 2.9 
Energy 2 (v41691779) 138.7 138.0 126.4 0.5 9.7 
All-items (1992=100) (v41713410) 132.8 132.1 129.1 0.5 2.9 
Food (v41691649) 113.7 113.9 110.7 -0.2 2eT 
Food purchased from stores (v41691650) fi 3s3 1133S 110.4 -0.4 2.6 
Meat 3 (v41691651) 112.0 111.7 110.8 0.3 LE 
Dairy products 3 (v41691661) 118.7 118.1 116.6 0.5 18 
Bakery and cereal products (excluding infant food) 3 (v41691666) 121.1 i237 seat -2.1 3.4 
Fresh fruit $ (v41691670) 99.9 104.2 98.4 -4.1 {BS 
Fresh vegetables 3 (v41691673) 87.6 97.1 95.8 -9.8 -8.6 
Food purchased from restaurants (v41691680) 115.4 114.4 112.0 0.6 2.8 
Shelter (v41691681) 118.0 117.8 111.4 0.2 5.9 
Rented accommodation (v41691682) 104.8 104.9 104.2 -0.1 0.6 
Owned accommodation (v41691684) 111.8 hile) 109.0 0.3 2.6 
Replacement cost (v41691685) 4 (aes: ile fotos 113.4 0.2 0.1 
Homeowners’ home and mortgage insurance (v41691687) (3147 fot-2 130.8 0.4 0.7 
Homeowners’ maintenance and repairs (v41691688) 111.0 111.6 108.8 -0.5 2.0 
Water, fuel and electricity (v41691689) 139.9 139.4 1ZAL2 0.4 15.4 
Electricity (v41691690) 132.9 132.9 tp Are 0.0 17.9 
Natural gas ‘ : : : : ‘ 
Fuel oil and other fuels (v41691692) 168.3 165.4 151.2 1.8 11:3 
Household operations, furnishings and equipment (v41691693) 103.7 102.8 101.8 0.9 1.9 
Household operations (v41691694) 109.1 108.3 106.6 0.7 Fa, 
Telephone services (v41691696) 102.7 102.7 101.0 0.0 het 
Internet access services (v41693220) 103.4 103.2 100.4 02 3.0 
Household furnishings and equipment (v41691701) 93.9 92.8 92.9 Ate at 
Clothing and footwear (v41691708) 99.8 96.1 97.3 3:9 2.6 
Women’s clothing (v41691710) 101.7 96.0 98.8 5.9 2.9 
Men’s clothing (v41691711) 96.9 95.5 89.8 eS, 7.9 
Footwear (v41691713) 97.0 91.0 97.8 6.6 -0.8 
Transportation (v41691716) 113.8 113.0 112.4 0.7 4 [ers 
Private transportation (v41691717) 113.9 112.9 112.4 0.9 13 
Purchase and leasing of passenger vehicles (v41691719) 98.2 97.0 98.9 2 -0.7 
Gasoline (v41691722) nore 136.2 132.9 0.7 S12 
Passenger vehicle insurance premiums (v41691725) 107.2 107.2 110.5 0.0 -3.0 
Public transportation (v41691727) 114.2 17.2 1155 -2.6 -1.1 
Health and personal care (v41691732) 103.2 103.1 103.1 0.1 0.1 
Health care (v41691733) 106.6 106.4 105.6 0.2 0.9 
Personal care (v41691739) 100.1 99.9 100.7 0.2 -0.6 
Recreation, education and reading (v41691742) 107.0 106.4 104.5 0.6 2.4 
Recreation (v41691743) 100.7 100.8 99.1 -0.1 1.6 
Education and reading (v41691751) 126.6 1233 124-3 2 4.4 
Alcoholic beverages and tobacco products (v41691755) 129.2 128.9 124.1 0.2 4.1 
Alcoholic beverages (v41691756) 116.8 116.7 110.7 0.1 5:5 
Tobacco products and smokers’ supplies (v41691762) 195.3 134.9 130.6 0.3 3.6 


—————————— eee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 6-5 


The Consumer Price Index — September 2007 


The Consumer Price Index, major components, selected sub-groups and special aggregates, 1 provinces, Whitehorse 


and Yellowknife — Quebec 


eee 


eee 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 
All-items excluding gasoline 

Energy 2 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 3 
Dairy products 3 
Bakery and cereal products (excluding infant food) 3 
Fresh fruit 3 
Fresh vegetables 3 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women’s clothing 
Men’s clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


CANSIM Indexes Percentage change 
vector September 2007 from 
number Ss 
eptember August September August September 
2007 2007 2006 2007 2006 
2002=100 
a a ee ee ee ee 
(v41691783) 110.5 110.1 108.4 0.4 1.9 
(v41691908) 110.2 109.6 108.0 0.5 2.0 
(v41691909) 107.8 107.1 106.4 0.7 1.3 
(v41691914) 108.7 108.2 107.2 0.5 1.4 
(v41693255) 109.1 108.7 107.6 0.4 1.4 
(v41691915) 131.0 131.6 122.5 -0.5 6.9 
(v41713412) Pa eT AZT 1253 0.4 1.9 
(v41691784) 112.1 112.5 110.5 -0.4 1.4 
(v41691785) 111.4 111.8 109.6 -0.4 1.6 
(v41691786) 116.0 114.8 Agee Z 1.0 3.4 
(v41691796) 121.1 120.1 116.9 0.8 3.6 
(v41691801) 119.4 119.0 118.0 D3 1.2 
(v41691805) 101.3 104.2 99.4 -2.8 1.9 
(v41691808) 72.0 80.8 84.0 -10.9 -14.3 
(v41691815) 114.5 114.5 112.9 0.0 1.4 
(v41691816) 115.4 lg kees 112.3 0.3 2.8 
(v41691817) 106.6 106.6 105.4 0.0 tet 
(v41691819) 118.6 118.1 114.3 0.4 3.8 
(v41691820) “|i lees) 130.1 126.2 at 4.2 
(v41691822) 143.4 141.8 136:5 jp 5.1 
(v41691823) 112.1 1413.5 113.4 eta -1.1 
(v41691824) 118.5 TASES 116.3 0.0 1.9 
(v41691825) 110.8 110.8 109.2 0.0 1S 
(v41691827) 109.9 109.7 110.0 0.2 -0.1 
(v41691828) 169.1 169.5 162.5 -0.2 41 
(v41691829) 103.3 102.8 101.4 0.5 1.9 
(v41691830) 105.4 104.9 103.7 0.5 1.6 
(v41691832) 101.0 101.0 99.8 0.0 12 
(v41693221) 98.4 98.4 96.8 0.0 4 EE 
(v41691837) 99.6 99.1 97.2 0.5 25 
(v41691844) 97.4 93.6 100.6 4.1 -3.2 
(v41691846) 96.2 87.3 102.8 10.2 -6.4 
(v41691847) 96.6 93.7 97.2 aa -0.6 
(v41691849) 96.7 96.6 101.3 0.1 -4.5 
(v41691852) 116.5 116.5 112.5 0.0 3.6 
(v41691853) 116.3 116.1 112.1 0.2 37 
(v41691855) 98.8 97.9 99.1 0.9 -0.3 
(v41691858) 143.3 144.5 128.6 -0.8 11.4 
(v41691861) 136.8 136.8 132.9 0.0 2.9 
(v41691863) 120.4 122.8 119.1 -2.0 1.1 
(v41691868) 107.4 107.1 106.6 0.3 0.8 
(v41691869) 109.0 108.8 107.7 0.2 1.2 
(v41691875) 105.9 105.4 105.4 0.5 0.5 
(v41691878) 96.8 96.6 97.1 0.2 -0.3 
(v41691879) 93.4 93.7 94.6 -0.3 13 
(v41691887) 110.8 108.3 107.1 23 3:5 
(v41691891) 123.3 122.2 118.7 0.9 3.9 
(v41691892) 109.9 108.3 108.1 15 1.7 
(v41691898) 133.8 133.6 126.1 0.1 6.1 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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The Consumer Price Index — September 2007 


Table 6-6 
The Consumer Price Index, major components, selected sub-groups and special aggregates, 1 provinces, Whitehorse 
and Yellowknife — Ontario 


CANSIM Indexes Percentage change 
vector September 2007 from 
nubriber September August September August September 
2007 2007 2006 2007 2006 
2002=100 
All-items (v41691919) 111.0 110.9 108.5 0.1 2.3 
Special aggregates 
All-items excluding food (v41692044) Niobe ALO 108.5 0.5 2.4 
All-items excluding food and energy (v41692045) 109.2 108.7 107.0 0.5 Zu 
All-items excluding energy (v41692050) 109.4 109.3 107.2 0.1 2.1 
All-items excluding gasoline (v41693257) 109.8 109.7 107.9 0.1 1.8 
Energy 2 (v41692051) 136.2 13 oe 129.1 OW 5:5 
All-items (1992=100) (v41713415) 133.4 133-2 130.3 0.2 2.4 
Food (v41691920) 110.5 111.9 108.2 -1.3 2 
Food purchased from stores (v41691921) 108.4 110.5 107.0 -1.9 125 
Meat $ (v41691922) 112.1 qiicet 109.5 -0.9 2.4 
Dairy products 3 (v41691932) q25.1 WAsed 120.4 0.0 3.9 
Bakery and cereal products (excluding infant food) 3 (v41691937) 114.6 116.9 110.9 -2.0 Shs, 
Fresh fruit 3 (v41691941) 89.1 96.9 97.4 -8.0 -8.5 
Fresh vegetables 3 (v41691944) 74.0 84.5 84.6 12.4 -12.5 
Food purchased from restaurants (v41691951) tS.2 LorZ 110.9 0.0 3.9 
Shelter (v41691952) 115.0 114.7 112.8 0.3 2.0 
Rented accommodation (v41691953) 15.7 105.6 104.6 0.1 {. 
Owned accommodation (v41691955) 117.0 116.5 eat 0.4 3.4 
Replacement cost (v41691956) i283 127.8 12652 0.4 2:5 
Homeowners’ home and mortgage insurance (v41691958) 146.4 145.8 142.5 0.4 2.7 
Homeowners’ maintenance and repairs (v41691959) 109.9 109.5 108.0 0.4 1.8 
Water, fuel and electricity (v41691960) 130.8 130.6 138.3 0.2 -1.9 
Electricity 4 (v41691961) 116.7 SLL 12407 0.0 -4.1 
Natural gas (v41691963) 122.9 122.9 129.9 0.0 -5.4 
Fuel oil and other fuels (v41691964) 178.4 173.4 168.5 2.9 5.9 
Household operations, furnishings and equipment (v41691965) 103.9 103.6 101.9 0.3 2:0 
Household operations (v41691966) 107.4 106.9 1057 0.5 1.6 
Telephone services (v41691968) 103.2 10822 101.6 0.0 1.6 
Internet access services (v41693222) O75: 97.5 96.6 0.0 0.9 
Household furnishings and equipment (v41691973) 97.9 98.0 95.3 -0.1 a7 
Clothing and footwear (v41691980) 94.7 94.2 95.2 0:5 -0.5 
Women’s clothing (v41691982) 94.8 SPAS) 95.9 20% -1.1 
Men's clothing (v41691983) 91.1 91.9 91.1 -0.9 0.0 
Footwear (v41691985) 89.2 91.1 91.0 -2.1 -2.0 
Transportation (v41691988) 116.6 116.1 112.1 0.4 4.0 
Private transportation (v41691989) 117.0 116.0 112.0 0.9 4.5 
Purchase and leasing of passenger vehicles (v41691991) 97.8 STAG, 99:3 0.8 -1.5 
Gasoline (v41691994) 143.3 141.7 124.9 t4 14.7 
Passenger vehicle insurance premiums (v41691997) 136.6 138.2 127.1 1:0 Fis. 
Public transportation (v41691999) 112.6 Toe 113.0 -2.7 -1.0 
Health and personal care (v41692004) 107.5 107.8 105.8 -0.3 1.6 
Health care (v41692005) 113.6 113.1 111.0 0.4 235 
Personal care (v41692011) 102.3 103.4 101.5 -1.1 0.8 
Recreation, education and reading (v41692014) 102.9 101.8 100.3 41 | 2.6 
Recreation (v41692015) 97.8 97.6 95.7 0.2 2:2 
Education and reading (v41692023) 116.2 112.8 112.3 3.0 3:5 
Alcoholic beverages and tobacco products (v41692027) 130.6 130.2 127.4 0.3 25 
Alcoholic beverages (v41692028) ss i 110.4 109.3 0.6 1.6 
Tobacco products and smokers’ supplies (v41692034) 149.4 149.5 144.6 -0.1 23 


ee a ea ee ae ee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 6-7 


The Consumer Price Index — September 2007 


The Consumer Price Index, major components, selected sub-groups and special aggregates, 1 provinces, Whitehorse 


and Yellowknife — Manitoba 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 
All-items excluding gasoline 

Energy 2 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 3 
Dairy products 3 
Bakery and cereal products (excluding infant food) 3 
Fresh fruit 3 
Fresh vegetables 3 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women’s clothing 
Men's clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


CANSIM 
vector 
number 


(v41692055) 


(v41692180) 
(v41692181) 
(v41692186) 
(v41693259) 
(v41692187) 


(v41713419) 


(v41692056) 
(v41692057) 
(v41692058) 
(v41692068) 
(v41692073) 
(v41692077) 
(v41692080) 
(v41692087) 


(v41692088) 
(v41692089) 
(v41692091) 
(v41692092) 
(v41692094) 
(v41692095) 
(v41692096) 
(v41692097) 
(v41692099) 
(v41692100) 


(v41692101) 
(v41692102) 
(v41692104) 
(v41693223) 
(v41692109) 


(v41692116) 
(v41692118) 
(v41692119) 
(v41692121) 


(v41692124) 
(v41692125) 
(v41692127) 
(v41692130) 
(v41692133) 
(v41692135) 


(v41692140) 
(v41692141) 
(v41692147) 


(v41692150) 
(v41692151) 
(v41692159) 


(v41692163) 
(v41692164) 
(v41692170) 


September 
2007 


111.8 


“MBIA 
108.7 
109.4 
109.8 
139.1 


137.6 


112.0 
110.0 
109.1 
115.3 
119.4 

93.7 

O25, 
116.1 


116.6 
108.3 
118.9 
138.8 
145.0 
110.2 
116.8 
107.8 
123.8 
176.2 


104.1 
106.3 
O92 
100.2 
IS, 


97.8 
95.4 
94.9 
96.6 


117.4 
117.8 
100.9 
161.6 
101.8 
diis.2 


106.3 
110.0 
102.8 


104.0 
101.5 
112.3 


126.7 
114.5 


Indexes Percentage change 
September 2007 from 
August September August September 
2007 2006 2007 2006 
2002=100 

Aid 2 108.8 0.5 2.8 
110.9 108.5 0.7 2.9 
108.0 106.5 0.6 2A 
109.0 107.2 0.4 2a 
109.4 107.5 0.4 2A 
137.4 128.0 1.2 8.7 
136.9 133.9 0.5 2.8 
237, 110.0 -0.6 1.8 
414-3 109.1 -1.2 0.8 
109.9 108.2 -0.7 0.8 
115.0 113.4 -0.3 1.7 
123.2 117.2 -3.1 1.9 
98.5 99.9 -4.9 -6.2 
95.0 93.6 -2.4 -1.0 
diloxs, 111-3 0.5 4.3 
115.9 4414-4 0.6 5.0 
108.2 106.5 0.1 Ant 
118.0 111.8 0.8 6.4 
TONG 128.2 5 8.3 
142.8 134.1 1:5 8.1 
110.0 108.8 0.2 hee) 
116.7 113.4 0.1 3.0 
107.8 105.5 0.0 22 
123.8 122.5 0.0 ed 
171.6 sITASs: 27; larg 
104.2 104.4 -0.1 -0.3 
106.5 106.0 -0.2 0.3 
99.2 99.9 0.0 -0.7 
100.1 96.8 0.1 35 
100.1 101.4 -0.2 -1.5 
93.3 98.0 4.8 -0.2 
84.0 100.4 13.6 -5.0 
92.5 90.3 2.6 5.4 
93.9 91.6 2.9 5:5 
116.4 113.0 0.9 3.9 
116.4 112.8 172 44 
99.9 100.7 1.0 0.2 
158.1 141.2 22 14.4 
101.8 103.7 0.0 -1.8 
116.9 115.4 -3.2 -1.9 
106.6 106.3 -0.3 0.0 
109.7 108.2 0.3 1.7 
103.6 104.5 -0.8 -1.6 
103.3 101.6 0.7 2.4 
107.3 99.7 0.2 1.8 
110.0 108.1 2.1 3.9 
126.7 122.2 0.0 3.7 
114.5 110.8 0.0 3.3 
136.4 131.1 -0.1 4.0 


136.3 


a a Se A gO ar SN ee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables” section. 
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The Consumer Price Index — September 2007 


Table 6-8 
The Consumer Price Index, major components, selected sub-groups and special aggregates, 1 provinces, Whitehorse 
and Yellowknife — Saskatchewan 


CANSIM Indexes Percentage change 
vector September 2007 from 
number September August September August September 
2007 2007 2006 2007 2006 
2002=100 
All-items (v41692191) 113.4 11301 109.3 0.3 3.8 
Special aggregates 
All-items excluding food (v41692316) 114.0 113.4 109.4 0.5 4.2 
All-items excluding food and energy (v41692317) ArbAe2 110.6 107.6 0.5 oe 
All-items excluding energy (v41692322) 111.0 110.8 107.9 0.2 2.9 
All-items excluding gasoline (v41693261) hala er 111.4 108.4 0.3 3.0 
Energy 2 (v41692323) 136.0 134.9 123.6 0.8 10.0 
All-items (1992=100) (v41713421) 140.3 139.9 135:3 0.3 one 
Food (v41692192) 110.4 ALAR. 109.2 -1.2 1.1 
Food purchased from stores (v41692193) 108.0 110.0 107.5 -1.8 05 
Meat 3 (v41692194) 105.8 107.1 105.4 -1.2 0.4 
Dairy products 3 (v41692204) 114.1 114.6 112.8 -0.4 12 
Bakery and cereal products (excluding infant food) 3 (v41692209) 115.8 119.1 AA SES -2.8 20 
Fresh fruit 3 (v41692213) 101.9 108.4 108.1 -6.0 -5.7 
Fresh vegetables 3 (v41692216) 104.6 104.2 100.8 0.4 3.8 
Food purchased from restaurants (v41692223) Malo. 115.0 112.8 0.2 ua 
Shelter (v41692224) 127.2 125:7 ai By ez 11.9 
Rented accommodation (v41692225) 107.1 106.8 104.6 0.3 2.4 
Owned accommodation (v41692227) 134.8 1323 114.3 d29 tee 
Replacement cost (v41692228) 189.3 182.2 130.7 3.9 44.8 
Homeowners’ home and mortgage insurance (v41692230) 207.3 199.6 140.6 39 47.4 
Homeowners’ maintenance and repairs (v41692231) 111.8 1115 111.4 OS 0.4 
Water, fuel and electricity (v41692232) 124.4 124.3 118.6 0.1 4.9 
Electricity (v41692233) 116.6 116.6 111.3 0.0 4.8 
Natural gas (v41692235) 122.8 122.8 116.8 0.0 of 
Fuel oil and other fuels (v41692236) 173.0 N6Taz 163.3 ou 5.9 
Household operations, furnishings and equipment (v41692237) 100.7 100.7 101.6 0.0 -0.9 
Household operations (v41692238) 103.8 103.9 104.0 -0.1 -0.2 
Telephone services (v41692240) 952 95.2 96.9 0.0 -1.8 
Internet access services (v41693224) ae 96.7 96.4 0.5 0.8 
Household furnishings and equipment (v41692245) 94.7 94.6 96.8 0.1 -2.2 
Clothing and footwear (v41692252) 97.5 96.7 100.6 0.8 -3.1 
Women's clothing (v41692254) 98.6 94.9 104.1 3:9 -5.3 
Men's clothing (v41692255) 90.5 90.7 94.0 -0.2 -3.7 
Footwear (v41692257) 95.1 98.3 98.1 -3.3 -3.1 
Transportation (v41692260) A159 114.9 113.0 0.9 2.6 
Private transportation (v41692261) 115.9 114.6 112.8 1 2:7 
Purchase and leasing of passenger vehicles (v41692263) 10123 99.7 A082 1.6 -1.8 
Gasoline (v41692266) 151.9 149.5 131.6 1.6 15.4 
Passenger vehicle insurance premiums (v41692269) 109.1 109.1 VATS 0.0 -7.4 
Public transportation (v41692271) 114.8 118.9 116.3 -3.4 =1.3 
Health and personal care (v41692276) 106.1 106.1 103.4 0.0 2.6 
Health care (v41692277) 109.0 108.5 107.1 Ob 1.8 
Personal care (v41692283) 102.7 103.4 99.1 -0.7 3.6 
Recreation, education and reading (v41692286) 104.7 104.8 103.7 -0.1 1.0 
Recreation (v41692287) 100.8 101.0 100.0 -0.2 0.8 
Education and reading (v41692295) AG ie 116.6 115.9 0.4 1.0 
Alcoholic beverages and tobacco products (v41692299) 126.5 126.5 123.2 0.0 Zit 
Alcoholic beverages (v41692300) 114.1 114.1 113.4 0.0 0.6 
Tobacco products and smokers’ supplies (v41692306) 134.7 134.7 129.4 0.0 41 


ipa I il ig i ee ee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 6-9 


The Consumer Price Index — September 


2007 


The Consumer Price Index, major components, selected sub-groups and special aggregates, 1 provinces, Whitehorse 


and Yellowknife — Alberta 


eee 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 
All-items excluding gasoline 

Energy 2 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 3 
Dairy products 3 
Bakery and cereal products (excluding infant food) 3 
Fresh fruit 3 
Fresh vegetables 3 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women’s clothing 
Men's clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


CANSIM Indexes Percentage change 
vector September 2007 from 
number Ss 
eptember August September August September 
2007 2007 2006 2007 2006 
2002=100 
——— eee 
(v41692327) 119.4 119.3 114.1 0.1 4.6 
(v41692451) 121.0 120.8 14544 0.2 5H 
(v41692452) 117.3 116.7 112.0 0.5 4.7 
(v41692457) 116.2 115.9 1475 0.3 4.2 
(v41693263) WARS) 117.9 fdiscd 0.0 4.4 
(v41692458) 158.3 161.7 145.6 -2.1 8.7 
(v41713424) 148.3 148.2 141.7 0.1 4.7 
(v41692328) 111.2 112.0 109.0 -0.7 2.0 
(v41692329) 109.1 110.5 108.2 -1.3 0.8 
(v41692330) 107.1 108.0 106.3 -0.8 0.8 
(v41692340) 2 116.1 114.8 0.9 2A 
(v41692345) 118.8 119.7 113.9 -0.8 4.3 
(v41692349) 96.0 104.0 98.7 -7.7 -2.7 
(v41692352) 86.5 90.4 88.3 -4.3 -2.0 
(v41692359) 115-5 1152 110.6 0.3 4.4 
(v41692360) 143.1 143.8 TS -0.5 9.1 
(v41692361) 113.8 113.4 106.5 0.4 6.9 
(v41692363) 148.9 147.9 132.9 0.7 12.0 
(v41692364) 200.1 199.9 “WA 0.1 13.0 
(v41692366) 207.1 206.8 183.1 0.1 13.4 
(v41692367) 108.9 109.9 109.0 -0.9 -0.1 
(v41692368) Hoot 161.2 ds -5.0 1:3 
(v41692369) dott 139.2 107.9 -1.1 27.6 
(v41692371) 168.0 195.7 235.6 -14.2 -28.7 
(v41692372) 104.8 104.9 103.7 -0.1 1.1 
(v41692373) 109.6 108.5 107.0 1.0 2.4 
(v41692375) 101.8 101.8 100.8 0.0 1.0 
(v41693225) 98.0 97.9 95.3 0.1 2.8 
(v41692380) 97.1 99.0 98.3 -1.9 -1.2 
(v41692387) 101.3 99.0 101.9 23 -0.6 
(v41692389) 99.4 92.8 102.7 Tee -3.2 
(v41692390) 96.0 97.2 96.5 -1.2 -0.5 
(v41692392) 103.5 102.1 102.6 1.4 0.9 
(v41692395) 121.0 119.8 115:3 1.0 4.9 
(v41692396) g2:1.5 119.8 115.0 1.4 57 
(v41692398) 95.2 93.5 96.9 1.8 -1.8 
(v41692401) 159.5 156.8 134.7 sar 18.4 
(v41692404) 142.0 142.0 37a 0.0 3.6 
(v41692406) 115.8 119.6 117 x -3.2 -1.6 
(v41692411) 109.6 108.9 107.0 0.6 2.4 
(v41692412) 112.3 111-2 109.0 1.0 3.0 
(v41692418) 106.9 106.6 104.9 0.3 1.9 
(v41692421) 105.9 105.9 102.8 0.0 3.0 
(v41692422) 102.6 103.3 100.0 -0.7 2.6 
(v41692430) 117.6 114.9 112.8 2.3 4.3 
(v41692434) a25:7 1255 116.5 0.5 7.9 
(v41692435) 112.2 A157 108.6 0.4 3.3 
(v41692441) 137.4 136.7 122:2 0.5 12.4 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 6-10 


The Consumer Price Index, major components, selected sub-groups and special aggregates, 1 provinces, Whitehorse 


and Yellowknife — British Columbia 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 

All-items excluding gasoline 

Energy 2 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 3 
Dairy products 3 
Bakery and cereal products (excluding infant food) 3 
Fresh fruit 3 
Fresh vegetables 3 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women's clothing 
Men's clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


CANSIM 
vector 
number 


(v41692462) 


(v41692587) 
(v41692588) 
(v41692593) 
(v41693265) 
(v41692594) 


(v41713427) 


(v41692463) 
(v41692464) 
v41692465) 
v41692475) 
v41692480) 
v41692484) 
v41692487) 
v41692494) 


( 
( 
( 
( 
( 
( 
(v41692495) 
(v41692496) 
(v41692498) 
(v41692499) 
(v41692501) 
(v41692502) 
(v41692503) 
(v41692504) 
(v41692506) 
(v41692507) 


(v41692508) 
(v41692509) 
(v41692511) 
(v41693226) 
(v41692516) 


(v41692523) 
(v41692525) 
(v41692526) 
(v41692528) 


(v41692531) 
(v41692532) 
(v41692534) 
(v41692537) 
(v41692540) 
(v41692542) 


(v41692547) 
(v41692548) 
(v41692554) 


(v41692557) 
(v41692558) 
(v41692566) 


(v41692570) 
(v41692571) 
(v41692577) 


September 
2007 


110.5 


110.9 
109.0 
108.9 
109.2 
131.4 


130.3 


108.7 
106.6 
108.3 
113.9 
WA 

96.4 

89.2 
UCAS 


111.4 
104.4 
113.3 
128.7 
147.4 
108.2 
116.0 
109.4 
120.2 
Nites 


102.8 
106.4 
101.9 
96.7 
96.0 


102.5 
101.8 

98.3 
103.5 


116.0 
116.4 

98.8 
150.0 
119.0 
113.4 


108.5 
111.9 
104.7 


111.1 
100.7 
144.1 


119.9 
110.5 
130.8 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Indexes 


August 
2007 


110.4 


1105 
108.6 
108.9 
109.1 
130.6 


130.1 


109.8 
108.1 
108.9 
113:3 
115.8 
105.2 

92.1 
11331 


sis a 
104.2 
113.0 
128.7 
147.4 
108.0 
115.7 
109.0 
ANSE TE 
Tiles 


103.3 
105.9 
101.9 
96.5 
98.2 


9973 
94.6 
Sani 
102.4 


5 a eee 
115.4 
S7-2 
149.0 
119.0 
TAGeS 


108.5 
111.6 
10551 


111.0 
101.4 
141.1 


119.6 
110.0 
131.4 


September 
2006 


2002=100 
108.4 


108.8 
107.1 
107.0 
107.3 
126.9 


127.8 


106.6 
105.6 
106.8 
11129 
109.7 

99.8 

Silo 
108.6 


109.3 
103.0 
110.6 
126.6 
141.5 
108.8 
i moprg 
109.7 
117.0 
Way aes: 


101.4 
104.4 
100.6 
94.8 
95.6 


102.3 
105.4 
99:5 
99.0 


113.4 
113.2 

SS 
139.9 
117.3 
qe 


106.5 
109.7 
103.0 


108.7 
95-7 
140.7 


116.2 
108.1 
12512 


Percentage change 
September 2007 from 


August 
2007 


0.1 


t Poet 4 
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Table 6-11 


The Consumer Price Index — September 2007 


The Consumer Price Index, major components, selected sub-groups and special aggregates, 1 provinces, Whitehorse 


and Yellowknife — Whitehorse* 


CANSIM 
vector 
number 


September 


2007 


Indexes Percentage change 
September 2007 from 
August September August 


2007 2006 2007 


September 
2006 


eee 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 
All-items excluding gasoline 

Energy 2 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 3 
Dairy products 3 
Bakery and cereal products (excluding infant food) 3 
Fresh fruit 3 
Fresh vegetables 3 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women’s clothing 
Men’s clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


(v41692598) 


(v41692711) 
(v41692712) 
(v41692717) 
(v41693267) 
(v41692718) 


(v41713430) 


(v41692599) 
(v41692600) 
(v41692601) 
(v41692611) 
(v41692616) 
(v41692620) 
(v41692623) 
(v41692630) 


(v41692631) 


(v41692632) 
(v41692633) 


(v41692635) 


(v41692636) 
(v41692637) 
(v41692639) 
(v41693227) 
(v41692644) 


(v41692651) 
(v41692653) 
(v41692654) 
(v41692656) 


(v41692659) 
(v41692660) 
(v41692662) 
(v41692665) 
(v41692668) 
(v41692670) 


(v41692675) 
(v41692676) 
(v41692682) 


(v41692685) 
(v41692686) 
(v41692693) 


(v41692695) 
(v41692696) 
(v41692702) 


139.3 
115.5 


174.7 


101.5 
105.4 
100.0 
101.4 

95.0 


100.1 
98.2 
95.4 

102.5 


118.6 
120.2 
101.8 
145.7 
142.3 
110.6 


106.4 
110.2 
101.5 


98.2 
94.9 
113.8 


117.8 
107.2 
128.2 


hed 
b 


ww NWOwWW 


MD RONWYWANW WO NwWWNY 


© OMNS22nHDS 


©0 0 
CO's 


1 
i=) 


NNGTOWN BOOS DOOWN 


ADwW ChW HNNYKH DHWOWWR OCNNW NMOOND WB 


2002=100 
a eee I Se ao 5 gee a ae J 

110.5 107.2 0.3 
110.8 107.8 0.5 
106.7 104.4 0.7 
107.3 104.4 02 
109.1 105.8 02 
143.2 134.1 03 
130.0 126.1 0.2 
109.6 104.7 1.6 
106.3 101.9 1.7 
106.4 106.5 16 
116.6 111.1 14 
111.7 104.8 33 
95.8 91.6 64 
90.8 84.9 6.9 
117.4 111.3 1.4 
119.0 114.1 15 
138.5 129.0 06 
115.5 97.2 0.0 
171.7 175.0 1.7 
100.7 98.9 0.8 
104.3 101.6 11 
100.0 99.1 0.0 
101.4 101.4 0.0 
95.1 94.5 -0.1 
99.6 99.8 0.5 
97.5 97.5 07 
100.5 98.6 51 
95.7 98.6 7.1 
118.2 115.8 0.3 
118.7 116.4 13 
99.6 102.1 22 
145.8 137.6 0.1 
142.3 132.6 0.0 
115.4 113.6 4.2 
108.3 105.1 1.8 
110.3 107.8 01 
105.2 101.3 3.5 
98.3 96.0 0.1 
95.3 93.6 0.4 
112.1 107.4 15 
117.8 115.2 0.0 
107.2 107.9 0.0 
128.2 121.5 0.0 


AON O-N ON= 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 6-12 
The Consumer Price Index, major components, selected sub-groups and special aggregates, ' provinces, Whitehorse 
and Yellowknife — Yellowknife* 


CANSIM Indexes Percentage change 
vector September 2007 from 
number September August September August September 
2007 2007 2006 2007 2006 
2002=100 
All-items (v41692722) 111.6 at 107.8 0.5 a5 
Special aggregates 
All-items excluding food (v41692835) 1) (er 112.0 107.9 0.2 4.0 
All-items excluding food and energy (v41692836) 108.8 108.6 105.7 0.2 2.9 
All-items excluding energy (v41692841) 108.8 108.2 105.9 0.6 PRTG 
All-items excluding gasoline (v41693269) 110.7 110.1 107.4 0.5 3.1 
Energy 2 (v41692842) 146.3 145.5 130.5 0.5 12.1 
All-items (1992=100) (v41713431) 129.9 129.2 125.4 0.5 3.6 
Food (v41692723) 108.6 106.4 106.9 2A 1.6 
Food purchased from stores (v41692724) 107.4 104.5 105.5 2.8 1.8 
Meat $ (v41692725) 108.8 106.4 105.5 Pec 3.1 
Dairy products 3 (v41692735) 110.1 109.3 108.9 0.7 (het 
Bakery and cereal products (excluding infant food) 3 (v41692740) 10523 108.8 105.0 -3.2 0.3 
Fresh fruit 3 (v41692744) 115.4 106.7 116.6 8.2 -1.0 
Fresh vegetables $3 (v41692747) 100.7 98.9 103.0 1.8 -2.2 
Food purchased from restaurants (v41692754) 111.4 111.4 Oat 0.0 eZ 
Shelter 4 (v41692755) 123.2 122.3 115.6 0.7 6.6 
Rented accommodation . : : 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs : ; ; ; 
Water, fuel and electricity (v41692756) 142.0 141.0 ede Ont 8.3 
Electricity (v41692757) 125.8 125.8 109.4 0.0 15.0 
Natural gas : 4 ; : : 
Fuel oil and other fuels (v41692759) 196.5 193.5 187.1 1.6 5.0 
Household operations, furnishings and equipment (v41692760) 104.3 104.3 101.8 0.0 2:5 
Household operations (v41692761) 107.4 107.3 104.3 0.1 3.0 
Telephone services (v41692763) 100.2 100.2 99.1 0.0 11 
Internet access services (v41693228) (22 M22 TZ22 0.0 0.0 
Household furnishings and equipment (v41692768) 97.0 97.4 96.1 -0.4 0.9 
Clothing and footwear (v41692775) 95.1 93.8 98.2 1.4 -3.2 
Women’s clothing (v41692777) 86.9 84.0 96.3 3.5 -9.8 
Men's clothing (v41692778) 99:2 oom 102.3 0.1 -3.0 
Footwear (v41692780) 93.2 93.8 94.6 -0.6 -1.5 
Transportation (v41692783) 108.7 108.9 103.4 -0.2 5.1 
Private transportation (v41692784) 108.1 107.1 101.1 0.9 6.9 
Purchase and leasing of passenger vehicles (v41692786) 92.2 90.2 90.4 2.2 2.0 
Gasoline a | (v41692789) 139.7 139.4 120.3 0.2 16.1 
Passenger vehicle insurance premiums (v41692792) 129.4 129.4 121.8 0.0 6.2 
Public transportation (v41692794) d'3:6 118.4 116.6 -4.1 -2.6 
Health and personal care (v41692799) 104.1 103.6 103.6 0.5 0.5 
Health care (v41692800) 109.9 106.8 107.1 2.9 2.6 
Personal care (v41692806) 100.1 101.7 101.5 -1.6 -1.4 
Recreation, education and reading (v41692809) 102.3 102.7 100.9 -0.4 1.4 
Recreation (v41692810) 100.6 101.1 99.3 -0.5 4 
Education and reading (v41692817) 109.7 110.0 109.1 -0.3 0.5 
Alcoholic beverages and tobacco products (v41692819) 128.5 129.7 AZTA -0.9 At 
Alcoholic beverages (v41692820) 124.5 124.5 119 0.0 2.4 
Tobacco products and smokers’ supplies (v41692826) 131.6 134.1 131.6 -1.9 0.0 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 7 
The all-items Consumer Price Index, 1 provinces, Whitehorse, Yellowknife and Iqaluit,2 historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual * 


average 
2002=100 
Newfoundland and Labrador (v41691244) 
2002 97.0 974 98.0 99.7 100.6 100.4 100.6 100.4 100.7 101.7 102.0 101.5 100.0 
2003 102 TR OZSaOS Daas em0S- Op i026. 5100.3 -1030'9103:5) 1026" 1032 102.6 102.9 
2004 103.1 103.0 103.4 103.7 104.8 105.1 105.7 105.4 1056 105.9 106.2 105.8 104.8 
2005 105.7 106.2 106.6 107.5 107.5 107.6 107.9 108.0 109.6 108.2 108.3 107.9 107.6 
2006 108.4 108.4 108.7 109.6 1106 1104 1105 110.9 109.7 1089 109.1 109.3 109.5 
2007 HOS] VO etO Orel cid-l) so deeerel iO” Pitt flied tdiaed = oe - - 
Prince Edward Island (v41691379) 
2002 9645. 96:65 9773 993, 1002," 99:9) 100'8 100:9 101.3 102.2 102:8 ~102:2 100.0 
2003 101 SE 1031p 1041 S04 6210S baeO3- 20 103.4 103.2 403.8 103.7 104-1, 103.6 103.5 
2004 103.5 104.0 104.7 105.3 105.6 106.2 105.9 105.8 106.4 106.7 108.2 107.4 105.8 
2005 106.07 LOG T/glOMD e108 Gan lO9nes 108-9) 5109:0) 109:3- 414-85 111.5 410.7. 110.0 109.1 
2006 210 Sp lO CamedtO:A eet edie Oe 2 oe leo. Aico. Aide TIO Ati tte 111.6 
2007 11> ASE ite. ce lise tia 4a TeOe A138 e 114.0 
Nova Scotia (v41691513) 
2002 OA Sep Ol eZt OCR OO 2a OO 2a 00 3.00.6— 1008 1012" 1019 1022°°101.6 100.0 
2003 102570) 103:8, 10455 1034, 103.15 103.2, 5103.5 103:6° 103:6 1034 1033 1034 103.4 
2004 103.2 103.7 1044 1044 105.2 105.6 105.8 105.7 105.9 106.2 106.7 106.4 105.3 
2005 106.1 106.4 107.1 107.6 107.8 107.7 108.1 1088 110.4 109.8 109.1 109.3 108.2 
2006 109 Se ONO Se 109 Gn it Onedtie2ed 1 1Oledddon 114 AO. 10H ~110:4 5 5110:2 110.4 
2007 COA cOmmela Oe ki 27One did SallemGl 320) = (uot Oladit 2a, mize 
New Brunswick (v41691648) 
2002 96.7 97.0 97.6 99.2 99:8 100.0 100.8 101.1 101.3° 101.7 1025 102.4 100.0 
2003 103.2 104.0 104.3 103.7 103.0 103.0 103.4 103.5 103.7 103.0 103.0 102.9 103.4 
2004 103.3 103.8 104.2 104.1 105.1 105.3 105.2 105.2 105.1 105.5 106.0 105.6 104.9 
2005 105.6 105.9 106.8 107.1 107.0 106.9 107.5 108.0 109.2 108.4 108.2 108.3 107.4 
2006 108.8 108.7 109.1 110.0 110.1 110.0 109.7 110.0 108.8 107.8 108.4 109.1 109.2 
2007 1092" 1096S Oy A Wee at a a 41120 Hg % - 
Quebec (v41691783) 
2002 98.1 988 990 995 994 99.7 100.6 100.7 100.7 101.0 101.3 101.3 100.0 
2003 102.0 103.1 103.3 102.4 1024 1023 102.4 102.5 102.3 102.4 102.7 102.7 102.5 
2004 103.2 103.6 103.9 103.8 1048 104.8 104.6 1045 104.7 105.3 105.5 105.2 104.5 
2005 105.3 105.66 106.4 106.4 106.5 106.8 107.0 107.4 108.5 107.7 107.5 107.4 106.9 
2006 108.1 108.0 1084 109.1 109.3 109.1 109.2 109.2 108.4 1084 108.6 108.7 108.7 
2007 108.8 109.6 1104 1106 111.1 110.7 110.66 110.1 110.5 = a: : me 


Ontario (v41691919) 
2002 977 984 995 995 995 998 100.5 101.3 100.9 101.1 101.4 100.4 100.0 


2003 101-9) 1027 §102:8 4018 102.2 1023° 41025 1030 1032 1029) 103,41 1034 102.7 
2004 103.4 103.6 104.0 104.1 105.0 104.8 104.9 104.7 1048 105.0 105.4 105.3 104.6 
2005 105.1 1058 106.4 106.5 1066 106.8 106.9 107.5 108.2 107.7 107.5 107.6 106.9 
2006 108.2 107.9 108.8 109.1 109.5 109.3 109.0 109.1 108.5 1084 108.6 108.8 108.8 
2007 1086 1097 H1Os Atte AtaGe tit ddd A109 “Anse ad 2 e 
Manitoba (v41692055) 

2002 98.0 98.0 98.7 99.6 100.1 100.4 1006 100.8 100.7 1006 101.3 101.3 100.0 
2003 104.5 1020 4022 1019 7017 101-5 1015’ 101:8' 102.3) 104:7 107.8) 102:0 101.8 
2004 102.0 101.9 102.4 102.7 104.1 104.4 104.3 104.3 104.1 104.5 105.2 105.5 103.8 
2005 105.0 105.2 1056 1063 106.5 106.7 107.0 107.4 107.8 107.5 107.3 106.9 106.6 
2006 107.4 107.2 107.6 108.5 109.2 109.3 109.7 109.7 108.8 108.9 109.0 108.7 108.7 
2007 109.40 AOS Aes OO dda iden iene Iie te e 
Saskatchewan (v41692191) 

2002 97.8 97.7 985 99.8 100.0 100.2 100.4 1006 101.0 101.1 101.5 101.4 100.0 
2003 101.5 102.0 102.5 101.9 102.2 102.1 1022 1025 102.8 102.4 102.8 102.7 102.3 
2004 102.8 102.9 103.1 103.8 104.9 105.0 105.2 104.7 104.9 105.5 106.1 105.8 104.6 
2005 105.6 105.8 106.4 107.1 1065 106.8 107.1 107.4 108.0 107.5 107.4 107.3 106.9 
2006 107.9 107.9 108.2 109.2 1096 1096 109.8 110.4 109.3 109.1 108.8 108.9 109.1 
2007 1409.5 1099 “4140 144:8 1126 11351 4138 113.4 113.4 
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Table 7 — continued 
The all-items Consumer Price Index, 1 provinces, Whitehorse, Yellowknife and Iqaluit,2 historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual ° 


average 
2002=100 

Alberta (v41692327) 
2002 06:7. 972.— 9/5... 9910,, 994A, 99,9, 999" 100.7 T0T4s 1025 T0800 103.3 100.0 
2003 103.5 103.8 104.9 104.9 104.2 104.7 104.3 104.2 104.8 104.3 104.7 104.6 104.4 
2004 104.6 104.6 104.9 105.2 106.1 107.1 106.4 106.2 106.3 106.0 106.7 106.4 105.9 
2005 106.1 106.2 106.9 107.6 107.4 107.8 108.7 108.7 110.0 109.7 109.6 109.0 108.1 
2006 110 AN 109: 7 O Sel dike 2nd teed ost 2 VSS TAsd Shto.O) Wisse tee 112.3 
2007 WIA ASO n OAL tiifcoeal NiO tOcmmltos! Anes “T1St4 : a > % 
British Columbia (v41692462) 
2002 97.9 98.3 989 99.8 100.2 100.3 100.6 100.7 100.8 100.7 100.9 100.8 100.0 
2003 LOT.OF 101255 102 3510221 SIOZ 102051022 ~102:6 10259 1024" 1102.55 102.6 102.2 
2004 102.5 102:9° 103:2 103.9 104.7 104.9 104.7 104.7 104.8 104.8 105.0 104:8 104.2 
2005 104.8 105.0 105.3 106.0 106.3 106.4 106.6 106.8 107.3 107.1 107.1 106.7 106.3 
2006 106.6 106.7 107.2 107.8 108.7 108.7 108.8 109.0 108.4 108.3 108.7 108.8 108.1 
2007 109.0) 1091095 109 Se OSes Oss OS 1104: 11035 EF BE re ? 
Whitehorse, Yukon Territory (v41692598) 
2002 Die OS ee Oo- em OOM eee LOOm me One Zum Odet MOCO mm Od On Uieamm donee 100.0 
2003 LOT, OZ SeeO2.6 smO2 25 10d Se Ol GeO 2A 1023 10225 101:6 010m 104.4 101.9 
2004 Oe O14 eC oe O22 10S. cam l0G.cant0S-5e0105-1 0845 103:5, W104;6104,0 103.0 
2005 103:1, 103.3 103.9 104:4/7104:9" 105.3. 105.4 105.7 106.8 106.8 107-4 106.3 105.3 
2006 10645) 105:9 05 ORS 10098 a1 OommlOROmOMmon Ofan 1072 S106:3 106s 5 106:6 106.8 
2007 10720) WO sae 1OS ON 103 fe O9see 1097 10k, e105 11058 Fe f Se a 
Yellowknife, Northwest Territories (v41692722) 
2002 Of ON BOO 2a OOOO OO OO. OOS en 1 00:9) Ode? SeOnini tO tesa 102.0) 100.0 
2003 1022 LOZ See O2( a OS Oem OA 7am O2 om OZ 28 1102.0 1018) 101ks 1020 108-2 102.3 
2004 10351) 102585 103.255 103:3, s104,0n5 104.379.104.383" 110337 “108.7, 103:8 104s O50 103.8 
2005 104.6 104.8 1049 105.2 106.1 106.4 106.4 106.3 107.0 107. 107.8 107.8 106.2 
2006 1074, 1073, 107,05 10729) 10810) 1077 107-8 108.0 107-8 107.1 10726 1084 107.7 
2007 103,09 1OSReOOS ss Ot ee ile Sm tcOmmditmeo: ealdities|  liddee 2 r = 7 
Iqaluit, Nunavut (Dec. 2002=100) (v41713432) 
2002 cs - ms z P =f a i" E .. 100.0 i” 
2003 99-95 99:8) 100:055 9919 1005 100;255 10057 1003 100: 1005 10037. 1005 100.2 
2004 1000 ODO ee O0:Ze OO Se O10 SeaOl-o. TOt-4 Otley 101-2 1018" 1022 101.2 
2005 1OZT0 ON Ot Cee OZ 102855103055 10310! s103.4 1088 6103.8 103:8a8108:6 102.9 
2006 103.5: 103:7 103.7, 104.5 104.8. 105.1 104.8 104.4 105:0 104.2 105.2 105.7 104.6 
2007 106.4 106.5 106.7 107.7 108.0 108.0 108.9 108.9 109.1 e = 4 - 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 8 
The Consumer Price Index and selected sub-groups, by urban centre 1,2,3 


en 


CANSIM Indexes Percentage change 
vector September 2007 from 
number S x EEE a EAL DT TPIT 
eptember August September August September 
2007 2007 2006 2007 2006 
2002=100 
St. John’s, Newfoundland and Labrador 
All-items (v41692846) 110.7 110.7 109.3 0.0 ge 
Shelter (v41692847) 116.4 116.3 114.7 0.1 1.5 
Rented accommodation (v41692848) 104.0 103.8 103.5 0.2 0.5 
Owned accommodation (v41692849) 113.8 113.0 109.9 0.7 3.0 
Water, fuel and electricity (v41692850) 133.8 135.5 137.6 -1.3 -2.8 
All-items (1992=100) (v41713405) 129.9 129.9 128.2 0.0 y ee) 
Charlottetown and Summerside, Prince Edward Island 
All-items (v41692852) 1 ER / 113.3 111.1 0.4 Fae) 
Shelter (v41692853) 117.2 (i720 114.5 0.2 2.4 
Rented accommodation (v41692854) NOWeZ 107.2 105.9 0.0 Moe 
Owned accommodation (v41692855) 112.6 112.4 109.1 0.2 Sa 
Water, fuel and electricity (v41692856) 146.0 145.5 142.8 0.3 PMP 
All-items (1992=100) (v41713407) 133-2 132.8 130.1 0.3 2.4 
Halifax, Nova Scotia 
All-items (v41692858) 112.6 112.2 110.0 0.4 2.4 
Shelter (v41692859) 116.1 115.8 113.6 0.3 2.2 
Rented accommodation (v41692860) 105.0 104.9 104.2 0.1 0.8 
Owned accommodation (v41692861) 115.9 115.4 110.4 0.4 5.0 
Water, fuel and electricity (v41692862) 131.0 13120 135.9 0.0 -3.6 
All-items (1992=100) (v41713409) 134.0 133.5 131.0 0.4 23 
Saint John, New Brunswick 
All-items (v41692864) 112.0 111.4 108.9 0.5 2.8 
Shelter (v41692865) 118.1 117.9 112.0 0.2 5.4 
Rented accommodation (v41692866) 105.1 105.1 104.2 0.0 0.9 
Owned accommodation (v41692867) 114.0 ASF 110.7 0.3 3.0 
Water, fuel and electricity (v41692868) 141.3 141.2 123:5 0.1 14.4 
All-items (1992=100) (v41713411) 132.3 131.6 128.7 0.5 2.8 
Québec, Quebec 
All-items (v41692870) 110.2 109.8 108.4 0.4 a fs 
Shelter (v41692871) 114.0 113.8 111.9 0.2 1.9 
Rented accommodation (v41692872) 107.7 107.6 106.6 0.1 1.0 
Owned accommodation (v41692873) 116.0 115.6 (alesre 0.3 2.0 
Water, fuel and electricity (v41692874) 116.7 Or 114.1 0.0 Das 
All-items (1992=100) (v41713413) 128.0 127.6 125.9 0.3 y BY 6 
Montréal, Quebec 
All-items (v41692876) 110.4 110.0 108.4 0.4 1.8 
Shelter (v41692877) 115.4 ilakoual GW 0.3 2.9 
Rented accommodation (v41692878) 107.6 OAs 106.2 0.1 13 
Owned accommodation (v41692879) 119.3 118.7 114.3 0.5 4.4 
Water, fuel and electricity (v41692880) thalizars! bl LEAS: 115.7 -0.2 1.4 
All-items (1992=100) (v41713414) 127.7 127.2 125.4 0.4 1.8 
Ottawa-Gatineau, Ontario part, Ontario/Quebec 
All-items (v41692882) 110.9 110.9 108.3 0.0 2.4 
Shelter (v41692883) 116.1 115.9 1137 0.2 7 ey 
Rented accommodation (v41692884) 104.6 104.5 103.7 0.1 0.9 
Owned accommodation (v41692885) 119.3 118.9 ihilsys 0.3 3.3 
Water, fuel and electricity (v41692886) 130.4 130.4 TTS 0.0 -0.7 
All-items (1992=100) (v41713416) 135.1 139-1 132.0 0.0 yale 
Toronto, Ontario 
All-items (v41692888) 110.8 110.6 108.1 0.2 2.5 
Shelter (v41692889) 113.9 Tiss 111.6 0.4 2.1 
Rented accommodation (v41692890) 106.3 106.3 105.1 0.0 1.1 
Owned accommodation (v41692891) 115.4 114.9 112.0 0.4 3.0 
Water, fuel and electricity (v41692892) 127.9 127.8 129.4 0.1 -1.2 
All-items (1992=100) (v41713417) 133.5 1335 130.3 0.2 2.0 
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Table 8 — continued 


The Consumer Price Index and selected sub-groups, by urban centre 1.2,3 


CANSIM Indexes Percentage change 
vector September 2007 from 
number September August September August September 
2007 2007 2006 2007 2006 
2002=100 
Thunder Bay, Ontario 
All-items (v41692894) 108.3 108.3 106.6 0.0 1.6 
Shelter (v41692895) 104.5 104.3 104.9 0.2 -0.4 
Rented accommodation (v41692896) 102.4 102.2 101.3 0.2 vel 
Owned accommodation (v41692897) i101 101.1 100.1 0.1 Tet 
Water, fuel and electricity (v41692898) 129.1 128.9 137.4 0.2 -6.0 
All-items (1992=100) (v41713418) 129.2 129.2 127.4 0.0 1 ard 
Winnipeg, Manitoba 
All-items (v41692900) 111.6 Adil 108.6 0.5 2.8 
Shelter (v41692901) 116.1 See) 110.3 0.5 Sa 
Rented accommodation (v41692902) 109.3 109.2 107.4 0.1 1.8 
Owned accommodation (v41692903) iM IER UAVS, 110.4 0.8 6.8 
Water, fuel and electricity (v41692904) 116.8 116.8 TSA 0.0 33 
All-items (1992=100) (v41713420) 137.6 137.0 133.9 0.4 2.8 
Regina, Saskatchewan 
All-items (v41692906) a2 sh ae 109.1 0.4 3.3 
Shelter (v41692907) a Py 1215 W220 1.4 95 
Rented accommodation (v41692908) 106.9 106.7 104.4 0.2 2.4 
Owned accommodation (v41692909) 129.8 126.9 114.4 ZS 3:5 
Water, fuel and electricity (v41692910) 119.7 119.6 114.1 0.1 4.9 
All-items (1992=100) (v41713422) 140.4 139.8 135.9 0.4 3.3 
Saskatoon, Saskatchewan 
All-items (v41692912) 114.4 114.1 109.3 0.3 4.7 
Shelter (v41692913) 129.6 128.5 AS2 0.9 14.5 
Rented accommodation (v41692914) LOS 107.2 104.9 0.7 2.9 
Owned accommodation (v41692915) 136.2 134.5 112.4 3 Ae 
Water, fuel and electricity (v41692916) 129.3 129.3 123.0 0.0 aul 
All-items (1992=100) (v41713423) 140.8 140.5 134.5 0.2 4.7 
Edmonton, Alberta 
All-items (v41692918) 119.1 119.1 AAS.2 0.0 Dike 
Shelter (v41692919) 142.2 143.0 127.2 -0.6 11.8 
Rented accommodation (v41692920) 114.3 ititoirs 106.9 0.5 6.9 
Owned accommodation (v41692921) 143.1 141.9 123.4 0.8 16.0 
Water, fuel and electricity (v41692922) AVeSHT A 183.6 165.8 -5.4 48 
All-items (1992=100) (v41713425) 145.2 145.2 137.9 0.0 Ly 
Calgary, Alberta 
All-items (v41692924) 119.3 119.3 114.7 0.0 4.0 
Shelter (v41692925) 141.1 141.7 132.4 -0.4 6.6 
Rented accommodation (v41692926) ieee) 112.7 105.2 5 rier 
Owned accommodation (v41692927) ih 150.7 139.7 0.5 8.4 
Water, fuel and electricity (v41692928) 134.4 141.6 1se2 -5.1 -2. 
All-items (1992=100) (v41713426) 150.1 150.0 144.3 0.1 4.0 
Vancouver, British Columbia 
All-items (v41692930) 110.7 110.6 108.4 0.1 Pe 
Shelter (v41692931) 112.6 112.4 109.2 0.2 Sek 
Rented accommodation (v41692932) 104.8 104.5 103.3 0.3 1.5 
Owned accommodation (v41692933) 115.9 116:8 110.9 0.1 4.5 
Water, fuel and electricity (v41692934) a5 res 112.9 113.1 0.4 0.2 
All-items (1992=100) (v41713428) 131.4 13153 128.5 0.1 Pes 
Victoria, British Columbia 
All-items (v41692936) 110.1 110.0 108.8 0.1 1.2 
Shelter (v41692937) 110.4 109.9 110.6 0.5 -0.2 
Rented accommodation (v41692938) 105.1 104.9 103.5 0.2 us; 
Owned accommodation (v41692939) 110.4 109.8 111.0 a) -0.5 
Water, fuel and electricity (v41692940) i bea Re" 121.4 122.9 0.1 -1.1 
All-items (1992=100) (v41713429) 129.2 129.1 T20r 0.1 5 (BP 


ee 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9 
The all-items Consumer Price Index by urban centre, 1.2.3 historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 


2002=100 
SESS 


St. John’s, Newfoundland and Labrador (v41692846) 


2002 97.1 97.5 98.1 99.7 100.6 100.3 100.5 100.4 100.7 101.7 102.0 101.5 100.0 
2003 10200 102-25 03:45 M034, 1020) 4025) 1032 4029 10344026 40e4 1025 102.8 
2004 103.1 102.9 103.3 103.6 1046 104.9 105.5 105.2 105.3 105.7 105.9 105.6 104.6 
2005 105.47 105:9" “106:3; 07.1" 107.2" 107.3" 107.6 107.7 109:2 407.8 407.9 1076 107.3 
2006 108.0 108.0 108.2 109.2 110.1 109.9 110.0 110.4 109.3 1085 108.7 108.8 109.1 
2007 1095210952 (10.3 a1 10:6; T10:9) 111.3) 1421 1dO7 1410.7 ; + z vf 
Charlottetown and Summerside, Prince Edward Island 

(v41692852) 
2002 96.6 968 976 99.3 100.2 99.9 100.7 100.8 101.2 1021 1026 102.0 100.0 
2003 101.7 102.8 103.7 104.1 103.3 102.9 103.2 103.0 103.5 103.4 103.8 103.4 103.2 
2004 103.2 103.8 104.4 104.9 105.2 105.7 105.5 105.5 106.0 106.2 107.6 1069 105.4 
2005 106.1 106.3 107.1 108.0 108.4 108.3 108.4 108.7 110.9 110.7 110.0 109.3 108.5 
2006 NOE I O-2" NOS OP Ae Tt2.0" ddder MiaeS AAg I Midded a dOde ag ade 111.0 
2007 Aid O; Sid toe Cama ood to 6e0 11S. 5a 19:4 adorn haces 
Halifax, Nova Scotia (v41692858) 
2002 96:9) 97-42 9-99 3. 00:3, 100351009 HOO8 1014) 101 402-17 Fare 100.0 
2003 102.5 103.3 104.0° 103.2 1103.0 103.0 103.3 103.4 103.4 403.1 103.3 103.1 103.2 
2004 103.1 103.5 104.2 104.2 105.0 105.3 105.5 105.5 105.6 105.9 106.4 106.0 105.0 
2005 105.7 105.9 106.6 107.0 107.2 107.1 107.4 108.2 109.6 109.1 108.5 108.6 107.6 
2006 08:65) 108.3) 4108:9" 40:2 IOS “T10ise 1058 4140:7 11100) 09:7 110.0 109:7 109.8 
2007 1O97- WOR dtd 4e 9" 4225) A122 4 He 2 ee - e * 53 
Saint John, New Brunswick (v41692864) 
2002 96:8 97-1, | 97.8, 5.99.1, 99:70 9919" 400:8 “4014 1014.25 401.8 “02:4 1023 100.0 
2003 103.1 103.8 104.1 103.5 102.9 102.9 103.3 103.4 103.6 103.3 103.2 103.1 103.4 
2004 103.4 103.9 104.2 104.1 105.1 105.2 105.2 105.1 105.1 105.5 106.0 105.6 104.9 
2005 105.5 105.8 106.8 107.1 107.0 106.9 107.5 108.0 109.2 108.4 108.2 108.3 107.4 
2006 108.8 108.7 109.2 110.1 110.1 110.0 109.8 110.0 108.9 107.9 108.4 109.0 109.2 
2007 1092) 10SO ma O;o mene? seaidde 2 aed ete de 4 : 2 4 
Québec, Quebec (v41692870) 
2002 98.0 988 990 994 993 99.7 100.6 100.8 100.7 101.0 101.4 101.3 100.0 
2003 101.9 103.0 103.2 102.3 102.4 102.3 102.4 1026 102.4 102.5 102.8 102.8 102.6 
2004 103.3 103.7 103.9 103.8 104.9 104.9 104.7 1046 104.8 105.3 105.5 105.1 104.5 
2005 105.3 105.6 106.4 106.3 106.5 106.9 107.0 107.4 108.5 107.7 107.5 107.4 106.9 
2006 108.2 108.0 108.4 109.1 109.3 109.1 109.2 109.2 108.4 108.2 108.4 108.4 108.7 
2007 108:5 109:2, 4101 110:3  410:% 110.4, 1104 409.8 1710.2 _ a a . 
Montréal, Quebec (v41692876) 
2002 98.1 989 99.0 995 993 998 100.6 100.7 100.6 101.0 101.2 101.3 100.0 
2003 1OA8, 02 Oe 03: ONeO2 2. 102-3) 10202 3° 024 A028e 023 102-6. 1026 102.4 
2004 1034, S035) 3103.70 103.7, 104-6 104:6° 404-4 “F044 104.7% 105.3; “105.3: 1054 104.4 
2005 1051p LOS Aaa 06:2 106-2) 106-2 106.7 106.6) S07. 4082 107.5 4075 1073 106.7 
2006 107.9 107.9 108.2 108.9 109.0 108.8 108.9 108.9 1084 108.6 108.7 108.6 108.6 
2007 108.7 1095. 1103) JA0-.5 110.8 110:5) 110:5 - 110,04410.4 re - - 
Ottawa-Gatineau, Ontario part, Ontario/Quebec 

(v41692882) 
2002 97.5 983 994 995 996 99.9 100.5 101.3 101.0 101.1 101.4 100.4 100.0 
2003 1101.8. olO2Z Te wlO2:8ea101-5, 10202 10245 102.4 72102:9 403.0) 102.75 403.4 03:2 102.5 
2004 103.2. 103.47 103.8 104.0: 105.0 104:7 104.8 104.6 104.6 105.0 105.3 105.2 104.5 
2005 105.0 105.7 106.4 106.4 106.5 106.6 106.8 107.5 108.3 107.7 107.5 107.6 106.8 
2006 108.1 107.8 108.6 109.0 109.4 109.2 108.9 109.0 108.3 108.2 108.5 108.6 108.6 
2007 100. 5> s1 09:69 a0. veda te gb td, Aad) AAG: 1109 ae 
Toronto, Ontario (v41692888) 
2002 97.7 985 996 99.5 99.6 100.0 100.3 100.8 100.4 101.0 101.3 101.3 100.0 
2003 102.2. 103:0; g103.1. Wo2/5) 102.4. 102.6. 102.8 103.4 103.5 103.3 403.7 164.8 103.0 
2004 103.9 104.1 104.3 104.3 105.1 104.9 104.9 104.7 104.9 104.9 105.2 105.1 104.7 
2005 105.0 105.6 106.4 106.3 106.5 106.5 106.6 107.2 107.7 107.4 107.2 107.4 106.7 
2006 107.9 107.6 108.5 108.7 109.0 108.9 108.5 108.5 108.1 108.0 108.3 108.5 108.4 
2007 108.2 109.3 11039441080 444.2 41407 110a 740.6 1408 
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Table 9 — continued 
The all-items Consumer Price Index by urban centre, 1.2.3 historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 


average 
2002=100 

Thunder Bay, Ontario (v41692894) 
2002 O7.8: (98:4 = O9Tsr ey 99I25" 499:25 O97 100!” 10 107: 1OR2Z= 101s 1OOL0 100.0 
2003 100.65 102-5, 102.6, 10205 O02. 00 4024) 102.0° 102.7 102.8 d024° 102.6. 102.8 102.3 
2004 102.5 102.7 103.0 103.4 104.2 103.9 104.0 103.7 103.8 104.1 104.4 104.2 103.7 
2005 103.9 104.4 105.1 105.2 105.2 105.3 105.3 105.9 106.6 106.2 105.9 106.0 105.4 
2006 106.6 106.2 107.1 107.4 107.8 107.6 107.2 107.2 106.6 106.4 106.6 106.6 106.9 
2007 (OG Za 1Ofcoe 10835 08:4. 108:8) 108.3 9108:6 108.3 1083 - 7 = _ 
Winnipeg, Manitoba (v41692900) 
2002 98:0 980) “9875 99:57 100M) 100.5" 100.7 “1008 1007 100.5. 1012 107-2 100.0 
2003 101-55 OT S02 se Oke. OMG R OTS OLA: AOds7 10233" 10k ORhS, 102.0 101.8 
2004 102.0 101.9 102.3 102.7 104.0 104.3 104.2 104.3 104.0 104.4 105.1 105.4 103.7 
2005 1049 S05 teed05.5, 106 IG; 4 106,65 106.8 107:2 AO 1073 “Of 106.7 106.5 
2006 107.2 107.0 107.5, 108.3. 109.0 109.1 109:5 109.5 108.6 108.9 109.0 108.6 108.5 
2007 109 OR RtOS AS Oe LOL Om iet seinem dda. Title hints Bs * ie 4 
Regina, Saskatchewan (v41692906) 
2002 87.9" "978 98:6 {99S 1000) 1001) 1004 100.6" 107. OC iO IGT Ss Ot 100.0 
2003 1OAES: 10210" 10274. 10129) 02:25 1021 “10253 «102.6 102:9" 102.4" 102:9" 102.7 102.3 
2004 102.8) W029) 103.2 10395 M0505 105.1 105-3" 104:8 1105.0) 1105.4: 105:9) 105.7 104.6 
2005 105-45 gOS; G eO6 S106 Cea OG Se a0G7 Oval A074 = s107-0, 10723) 107-2) 10741 106.8 
2006 107.7 107.8 108:1, 108:9 109'3 1709.3 10915 110:1 109.1 10910 108:6 108.8 108.9 
2007 LOO SOON emeliln On lal Omen: OMmma2rSmmumlii2c5 0 adil. 2e wlitiay) x a - “ 
Saskatoon, Saskatchewan (v41692912) 
2002 Tiel Mi 0-0 BOOS e OOS OO Ze 00/5) OO; Gest) Ome Oi dedtius| One cum O ape 100.0 
2003 101 AOTC O2 Sa 1O 1 Se lO2ieO2Z,0" 102s 10245 10216) 102.5" 10216) 1025 102.2 
2004 102.6 102.7 102.8 103.6 104.6 104.6 104.8 104.5 1046 105.3 105.9 105.6 104.3 
2005 1OS4 05.67 510625 105, 9ea106,3, 106.6" 106:8° 107-2 MOrw 107.3 1072 107A 106.7 
2006 107.9 107.8 108.1 109.2 109.6 109.5 109.8 110.4 109.3 109.1 108.7 108.7 109.0 
2007 HOS Sy MOSS S 0.7 alte 2 Ae Seo) Stal tae aii 4: 3 2 - ES 
Edmonton, Alberta (v41692918) 
2002 Sieae Oilat 91.0) 198735. 9818) O94 Soh. 002, 012 103: OR 103) Oa 100.0 
2003 10435) 11040 1057) 105.65 9105.05 3105.6) 105.4 105 05,7 105-17 105.5) 105.3 1OD.3 
2004 10520) 105,08 05:25 05.65 06:5. 107.65 107.0' 106.8 O70" 106.5" 1072. 107.0 106.4 
2005 106.7 106.7 107.5 108.0 107.9 108.1 109.2 109.1 110.6 110.2 110.1 109.4 108.6 
2006 LO Gaeta One OCr oul minicom miT 2G: iio miMOre diese WileeOn dhloss 112.0 
2007 2 Si Ae2 alloca malate Om cle walOOmmnie.o. tiOes aimed 
Calgary, Alberta (v41692924) 
2002 96.2 968 98.0 99.7 100.1 1004 1002 998 101.6 101.9 102.7 102.5 100.0 
2003 102.5 102.8 103.9 104.0 103.4 103.9 103.2 103.1 103.8 103.5 103.9 103.9 T0350 
2004 104.1 104.1 1044 104.6 105.5 106.4 105.8 105.6 105.6 105.4 106.1 105.8 105.3 
2005 105.3 105.5 106.0 106.9 106.8 107.3 108.0 108.0 109.1 108.9 108.8 108.5 107.4 
2006 109 SOS: ORS TO9O5 SlO9e adi2.O) Site ils: 6° Wie eta 41S:5 114A 4 fl PMS 
2007 SON miOOn eiOs, oth Oe GO. he.Gy htOM4) “T190S) 1t9.3 e = 2 “ 
Vancouver, British Columbia (v41692930) 
2002 98.0 983 989 99.8 100.3 100.3 100.5 100.6 100.8 100.8 100.9 100.8 100.0 
2003 100.9 101.4 102.2 102.0 101.9 101.8 101.9 102.4 102.7 102.2 102.3 102.5 102.0 
2004 102.2 102.7 103.0 103.7 104.5 1046 104.5 104.5 104.6 104.7 104.7 104.7 104.0 
2005 104.8 104.9 105.2 105.7 106.0 106.1 106.5 106.5 106.8 106.7 106.6 106.3 106.0 
2006 106.2 106.3 106.9 107.5 108.4 1084 108.5 108.7 108.4 108.4 1089 109.1 108.0 
2007 1090 09:3) 109.6" 11005 sdO.G: “10-5. 10:7 14106 1027 
Victoria, British Columbia (v41692936) 
2002 3i-9 9815 998.9" 9977" O0MF “100:3" *100.6 00:7 “1006: 100:8 A01kG £00:9 100.0 
2003 TOT) JOG 102-3" 1024. 102) 102.0 102;3° 102;6° 102/97 102.40 1027.6, 1025 102.2 
2004 12 fe Ose 03-3) A041. 105.0. 105.2. 105.0 1060: 105.2 10572° 105.5 “105.3 104.6 
2005 105.3 105.5 105.9 106.5 106.8 106.9 107.2 107.3 108.0 107.9 107.8 107.4 106.9 
2006 107.2 107.3 107.6 108.4 109.2 109.0 109.2 109.3 1088 1086 108.9 109.0 108.5 
2007 109.1| 109:3° 109.7 109.9 170.2. 109.9 110.1 110.0 110.1 es = a 


Note(s): The all-items index for Whitehorse and Yellowknife are available from table 7. 
See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 10 
Average retail prices for gasoline and fuel oil, by urban centre 


St. John’s, Charlottetown Halifax, Saint John, Québec, Montréal, Ottawa- Toronto, Thunder Winnipeg, 
NLL. and N.S. N.B. Que. Que. Gatineau, Ont. Bay, Man 
Summerside, Ontario part, Ont 
je caalle Ont./Que. 


—_—___—_—__--rrre———————— eee 


cents per litre 


eee 
Regular unleaded gasoline at full service filling stations 


September 2006 107.8 100.1 99.4 99.9 93.3 94.4 88.8 83.5 100.0 93.3 
October 2006 100.5 93.0 94.0 90.2 87.1 89.6 87.4 83.8 92.7 89.1 
November 2006 100.0 93.5 92.0 89.7 88.9 93.1 87.1 84.7 93.0 87.7 
December 2006 103.0 99.7 99.6 93.5 96.9 97.3 91.3 88.9 92.2 87.5 
January 2007 103.5 97.5 97.6 94.4 93.5 92.4 85.3 81.6 96.7 87.8 
February 2007 99.7 95.5 96.0 90.1 93.3 94.8 92.5 89.5 93.1 87.1 
March 2007 113.0 108.7 110.6 103.7 108.0 108.6 102.9 102.1 103.8 97.5 
April 2007 117.0 113.9 114.3 106.6 109.4 113.3 105.1 102.3 109.6 102.1 
May 2007 120.0 116.0 117.0 111.0 116.8 drlized 110.1 106.7 1427 110.8 
June 2007 122.0 113.5 114.3 109.8 110.8 109.5 107.0 103.7 115.6 111.3 
July 2007 119.5 110.0 116.2 108.9 113.0 109.9 104.4 101.9 115.5 111.5 
August 2007 115.2 105.0 106.2 101.5 106.8 106.4 99.0 96.9 111.3 104.7 
September 2007 112.7 104.0 109.4 103.1 103.8 105.8 101.0 98.3 113.5 107.0 
Regular unleaded gasoline at self service filling stations 

September 2006 104.3 98.0 96.0 97.5 93.4 91.7 85.4 83.3 98.8 92.5 
October 2006 98.0 89.9 92.0 87.5 87.7 88.5 83.5 83.4 91.9 88.3 
November 2006 96.6 89.9 90.3 87.0 88.8 91.1 83.1 82.8 91.8 87.3 
December 2006 100.5 96.6 97.1 90.6 96.9 94.3 87.7 87.5 90.8 87.1 
January 2007 99.3 94.7 95.4 91.5 93.4 90.2 82.5 80.1 95.5 87.0 
February 2007 97.5 92.5 93.9 88.0 94.3 93.6 89.3 89.3 92.8 88.0 
March 2007 110.5 107.5 108.5 101.3 107.3 106.7 99.5 101.1 103.1 98.3 
April 2007 114.5 111.3 fii22 105.0 108.4 110.1 101.8 101.1 108.0 101.8 
May 2007 117.5 113.5 115.5 109.2 115.2 114.5 106.6 105.5 111.8 112.1 
June 2007 118.6 110.5 111.6 107.8 110.8 105.1 103.3 102.3 113.6 111.1 
July 2007 116.5 107.5 Ade 106.8 113.3 107.4 101.2 101.0 114.2 112.4 
August 2007 111.5 101.8 103.1 100.1 106.8 102.7 96.3 95.8 109.8 104.3 
September 2007 109.7 102.0 106.4 100.9 103.4 103.4 97.3 97.2 111.9 106.7 
Premium unleaded gasoline at full service filling stations 

September 2006 114.2 106.4 106.4 107.9 100.2 101.9 99.5 95.4 110.5 103.3 
October 2006 106.5 100.6 101.0 96.9 94.1 96.2 98.1 95.4 103.4 98.9 
November 2006 105.5 100.5 98.6 95.0 95.8 99.4 97.9 96.1 103.6 97.4 
December 2006 109.0 106.5 105.3 99.6 103.9 102.9 101.8 101.1 103.0 97.3 
January 2007 109.5 104.5 103.6 98.8 100.3 98.9 96.0 92.9 107.4 97.7 
February 2007 105.2 103.0 102.9 94.3 100.3 102.0 103.1 101.2 102.7 97.0 
March 2007 119.0 116.9 117.4 108.0 114.9 115.1 114.4 113.6 114.4 107.3 
April 2007 122.8 121.3 120.2 112.2 116.4 118.9 116.4 114.0 120.3 111.8 
May 2007 125.5 123.2 123.4 117.8 123.7 123.7 121.3 117.6 123.3 120.5 
June 2007 128.0 120.5 121.2 116.7 117.5 116.2 118.6 115.1 126.3 122.3 
July 2007 425.5 117.4 123.9 115.8 120.4 116.7 116.6 113.2 126.4 121.2 
August 2007 121.2 110.8 112.6 109.7 113.5 113.0 113.4 108.3 121.7 114.7 
September 2007 118.2 111.0 117.0 109.6 110.3 113.1 115.2 109.1 124.4 116.6 
Premium unleaded gasoline at self service filling stations 

September 2006 110.3 104.4 102.5 106.1 100.4 98.2 96.8 94.7 108.6 102.3 
October 2006 103.8 96.5 98.7 92.7 94.4 95.3 94.7 94.5 101.8 98.6 
November 2006 102.8 97.9 96.7 92.5 95.5 97.5 94.3 93.7 101.6 97.1 
December 2006 106.7 104.2 102.6 97.1 103.6 101.1 98.2 98.7 101.7 97.3 
January 2007 104.4 102.4 102.4 96.2 100.5 97.1 93.6 91.4 105.8 97.2 
February 2007 103.4 100.5 101.9 92.3 101.2 100.3 99.8 100.1 103.2 98.1 
March 2007 115.7 114.2 115.7 105.1 113.9 113.8 110.4 112.4 113.4 108.4 
April 2007 119.7 119.1 118.4 110.7 115.5 116.9 LAZ7: 112.2 118.3 111.7 
May 2007 123.3 121.5 122.6 115.9 122.1 121.3 117.7 115.9 122.3 122.1 
June 2007 124.5 118.4 118.9 114.6 118.0 112.6 114.0 112.2 124.2 121.3 
July 2007 122.4 115.0 120.3 113.5 120.7 114.7 112.8 110.6 124.9 122.5 
August 2007 117.5 108.4 110.6 106.4 113.7 109.9 107.4 105.2 120.3 114.3 
September 2007 115.4 108.7 114.5 107.4 110.4 111.4 108.2 106.4 122.6 116.1 
Household heating fuel 

September 2006 86.2 78.9 89.2 82.9 76.7 77.1 78.3 82.9 91.1 90.4 
October 2006 76.4 68.7 80.9 74.4 69.4 Te 77.3 77.5 76.3 78.1 
November 2006 76.0 68.7 78.6 74.3 69.4 T412 72.8 75.8 78.6 75.9 
December 2006 79.8 74.5 75.5 81.4 76.6 76.2 74.9 81.1 76.6 77.1 
January 2007 83.1 74.5 78.0 83.3 79.7 77.1 82.0 80.7 90.8 93.9 
February 2007 80.6 74.0 79.1 83.1 79.7 80.3 84.7 83.1 86.2 85.8 
March 2007 83.3 77.1 81.5 86.8 81.6 81.2 84.9 88.1 91.4 88.1 
April 2007 89.9 77.1 83.6 87.0 83.1 81.0 85.6 87.8 91.4 90.8 
May 2007 88.7 78.2 83.6 89.2 81.2 79.9 85.8 86.1 88.5 89.6 
June 2007 88.7 78.2 83.6 89.2 81.2 79.9 85.8 86.1 88.5 89.6 
July 2007 88.7 78.2 83.6 89.2 81.2 79.9 85.8 86.1 88.5 89 6 
August 2007 88.7 78.2 83.6 89.2 81.2 79.9 85.8 86.1 88.5 89.6 
September 2007 84.5 77.0 83.7 89.4 80.8 79.0 86.8 87.3 90.5 90.2 
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Table 10 — continued 


Average retail prices for gasoline and fuel oil, by urban centre 


Regina, Saskatoon, Edmonton, Calgary, Vancouver, Victoria, Whitehorse, Yellowknife, 
Sask. Sask. Alta. Alta. B.C. B.C. Yale N.W.T. 


cents per litre 


Regular unleaded gasoline at full 
service filling stations 


September 2006 95.1 94.7 87.1 88.2 101.5 102.1 112.8 109.1 
October 2006 91.5 89.9 79.4 83.6 99.0 99.8 101.0 104.8 
November 2006 88.7 87.0 81.0 81.9 99:9 98.8 95.6 104.4 
December 2006 88.7 89.6 83.4 81.7 104.0 102.3 96.6 104.6 
January 2007 92.0 90.9 83.4 83.3 102.9 104.8 99.4 102.1 
February 2007 91.3 92.0 86.2 85.9 102.6 OOK 96.1 103.8 
March 2007 100.7 101.1 96.8 96.8 110.6 108.9 103.5 114.4 
April 2007 104.3 104.8 101.3 101.0 T19:3 117.6 109.5 119.8 
May 2007 116.3 113.4 108.4 110.8 126.8 123.9 113.3 126.8 
June 2007 141.3 111.4 104.3 106.0 113.7 113.6 120.5 130.8 
July 2007 114.6 TS ea 108.2 108.9 TA1.8 112.8 120.5 130.1 
August 2007 107.3 106.6 99.6 103.5 107.4 107.9 120.5 125.1 
September 2007 109.0 108.8 103.0 104.1 108.5 108.9 120.5 125.5 


Regular unleaded gasoline at self 
service filling stations 


September 2006 95.2 94.8 86.0 86.9 99.1 100.5 112:3 105.5 
October 2006 91.8 89.5 78.2 82.8 96.2 99:0 101.2 102.3 
November 2006 88.8 86.9 79.3 80.8 Shah 97,5 95.0 102.0 
December 2006 88.8 90.4 81.6 80.4 101.4 101.0 96.0 102.3 
January 2007 91.3 90.5 82.1 82.4 100.5 103.3 99.0 100.5 
February 2007 91.5 92:3 84.8 84.8 Cee) 98.0 95.0 101.6 
March 2007 101.2 101.0 94.7 95.6 108.7 106.9 99:3 113.9 
April 2007 105.2 105.2 oat CNG) IG. 116.9 108.5 118.3 
May 2007 116.1 116.2 109.3 110.0 125.0 122.7 112.5 126.8 
June 2007 111.4 111.6 102.4 105.0 110.8 112.4 118.4 128.3 
July 2007 113.5 114.9 105.6 109.0 109.8 111.4 118.6 127.9 
August 2007 107.3 106.5 98.7 101.7 105.3 106.8 118.5 123.5 
September 2007 108.8 108.5 Ole: 103.2 106.2 LOT, 118.4 123.6 


Premium unleaded gasoline at full 
service filling stations 


September 2006 105.5 104.7 96.8 97.8 WAT 11229 123.3 116.9 
October 2006 10129 99.6 89.5 94.0 Oot lial 113.9 112.6 
November 2006 Sak 96.7 O12 a2 111.0 109.8 108.5 110.8 
December 2006 98.9 99.8 93.8 92.0 115.1 113.2 108.9 ili WR: 
January 2007 101.4 100.9 93.1 S3ii7 114.1 115.7 144 at 110.1 
February 2007 101.6 101.7 96.3 96.1 113.6 110.3 109.1 113.0 
March 2007 110.8 110.4 107.6 106.4 1241-7 119.9 113.9 124.6 
April 2007 114.6 114.3 111.6 111.4 130.4 128.5 117.6 128.8 
May 2007 126.8 123.4 121.1 1212 137.9 134.8 120.0 136.5 
June 2007 VA 121.6 115.7 117.3 124.6 124.8 127.0 141.6 
July 2007 125.2 123.7 118.5 tial 123.3 123.8 127.0 140.8 
August 2007 nas) 116.9 111.2 113.5 119.0 118.3 127.0 135.8 
September 2007 119.4 119.0 413.7 114.0 120.0 120.1 127.0 135.9 


Premium unleaded gasoline at self 
service filling stations 


September 2006 105.9 105.2 96.4 96.5 110.5 AAS. 116.1 116.8 
October 2006 102.4 99.8 89.3 91.8 107.6 109.3 105.1 113.6 
November 2006 100.0 97.4 89.6 91.1 109.1 108.5 101.3 113.0 
December 2006 100.1 100.2 92.3 90.8 128 112.0 101.0 112.9 
January 2007 101.8 1001 92.8 93.1 111.9 114.3 104.4 110.9 
February 2007 102.0 101.8 95.7 95.0 Tacs 109.0 101.0 112.4 
March 2007 111.7 110.5 105.8 105.9 120.1 117.9 105.3 125.9 
April 2007 115.8 114.7 110.2 109.8 128.1 127.9 sii Oa | 128.8 
May 2007 126.6 126.1 119.5 120.6 136.4 133.7 116.8 136.8 
June 2007 1221 121 of 112.9 114.8 122.2 123.8 124.3 138.8 
July 2007 124.3 iia! 1159) 119.6 121.4 122.7 123.8 138.3 
August 2007 118.2 116.9 109.5 1127 ATZEZ 118.1 123.6 134.8 
September 2007 119.5 119.0 112.1 114.1 117.8 119.0 124.0 133.9 
Household heating fuel 

September 2006 86.1 89.2 ; : 96.6 102.2 100.5 91.6 
October 2006 77.8 82.4 ; ; OD: 85.6 90.9 78.9 
November 2006 76.2 79.3 : ‘ 83.1 87.1 89.0 79.5 
December 2006 76.0 79.3 : 84.1 88.3 88.6 Diet 
January 2007 92.4 93.0 - ; 94.4 99.9 102.9 96.1 
February 2007 84.8 86.0 : 89.5 95.4 100.3 87.7 
March 2007 90.6 90.5 ; 90.2 95.5 101.1 92.8 
April 2007 90.5 90.2 : : 93.2 98.1 102.8 95.3 
May 2007 86.8 89.7 90.7 97.5 98.6 94.7 
June 2007 86.8 89.7 90.7 97.5 98.6 94.7 
July 2007 86.8 89.7 ; 90.7 bY feo. 98.6 94.7 
August 2007 86.8 89.7 : 90.7 97.5 98.6 94.7 
September 2007 91.2 90.8 90.1 98.3 100.3 96.2 


I A LI LO A De OEE Es SI Ty Di ee A eo 
Note(s): See Table A for complete list of vector numbers. 
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Table 11 
Average retail prices, monthly, Canada 


CANSIM July 2007 August 2007 September 2007 
vector 
number 
———— a ea a OS ee oe 
dollars 1 

Round steak, 1 kilogram (v735165) 11.92 12.00 11.90 
Sirloin steak, 1 kilogram (v735176) 15.83 15.24 15.31 
Prime rib roast, 1 kilogram (v735187) 21.65 20.85 20.62 
Blade roast, 1 kilogram (v735198) S27 9.31 9.05 
Stewing beef, 1 kilogram (v735209) 9.43 9:25. 9.12 
Ground beef, regular, 1 kilogram (v735220) 5.92 5.87 5.98 
Pork chops, 1 kilogram (v735221) 9.52 9152 9.49 
Chicken, 1 kilogram (v735223) DAZ 5.65 5.65 
Bacon, 500 grams (v735166) 4.76 4.71 4.70 
Wieners, 450 grams (v735167) 2.62 2.52 2.70 
Canned sockeye salmon, 213 grams (v735168) 3.26 oe 3.18 
Homogenized milk, 1 litre (v735169) 1.96 1.97 1.97 
Partly skimmed milk, 1 litre (v735170) 1.87 1.88 1.88 
Butter, 454 grams (v735171) 4.14 4.15 4.12 
Processed cheese food slices, 250 grams (v735172) 2.78 Pale 2.79 
Evaporated milk, 385 millilitres (v735173) 1.59 1.59 1.59 
Eggs, 1 dozen (v735174) 2.48 2.46 2.46 
Bread, 675 grams (v735175) 2.10 2.07 2.06 
Soda crackers, 450 grams (v735177) 2.19 POAT 2.10 
Macaroni, 500 grams (v735178) 1.04 1.04 1.02 
Flour, 2.5 kilograms (v735179) 3.65 3.61 3.54 
Corn flakes, 675 grams (v735180) 4.08 4.00 3.85 
Apples, 1 kilogram (v735181) Srl 3.20 3.07 
Bananas, 1 kilogram (v735182) 1225 1.24 1.19 
Grapefruits, 1 kilogram (v735183) 2300 PATEL 2.78 
Oranges, 1 kilogram (v735184) 3.07 3.03 2.74 
Apple juice, canned, 1.36 litres (v735185) 1S 1.70 1.69 
Orange juice, tetra-brick, 1 litre (v735186) Sse 3.64 3.65 
Carrots, 1 kilogram (v735189) 2.04 1.69 1.40 
Celery, 1 kilogram (v735190) 1.88 g ios) 1.38 
Mushrooms, 1 kilogram (v735191) 7.08 7.12 7.05 
Onions, 1 kilogram (v735192) 2.22 1.95 1.46 
Potatoes, 4.54 kilograms (v735193) 4.68 4.98 4.30 
French fried potatoes, frozen, 1 kilogram (v735194) 1.99 2.01 2.02 
Baked beans, canned, 398 millilitres (v735195) 0.93 0.90 0.90 
Tomatoes, canned, 796 millilitres (v735196) Ot 1.28 1.29 
Tomato juice, canned, 1.36 litres (v735197) 1.62 1.58 1.59 
Ketchup, 1 litre (v735199) 2.58 2.54 2.63 
Sugar, white, 2 kilograms (v735200) 2°30 2.36 2.34 
Coffee, roasted, 300 grams (v735201) Said Sn 3.68 
Coffee, instant, 200 grams (v735202) 4.88 4.91 4.80 
Tea (72 bags) (v735203) 3.70 Sie Oke 
Cooking or salad oil, 1 litre (v735204) 3.40 3.41 3.48 
Soup, canned, 284 millilitres (v735205) 0.90 0.90 0.87 
Baby food, 128 millilitres (v735206) 0.61 0.61 0.61 
Peanut butter, 500 grams (v735207) 2.60 2.60 2.47 
Fruit flavoured crystals, 2.25 litres (v735208) 1.23 1.21 1.24 
Soft drinks, cola type, 2 litres (v735210) 1.40 1.39 1.44 
Soft drinks, lemon-lime type, 2 litres (v735211) 1.42 1.43 1.43 
Paper towels (2 rolls) (v735213) 2.26 2.26 2.29 
Facial tissue (200 tissues) (v735214) 1.98 1.96 1.95 
Bathroom tissue (4 rolls) (v735215) 2.13 244 2.15 
Shampoo, 300 millilitres (v735216) 3.02 3.08 3.14 
Deodorant, 60 grams (v735217) S22 3.37 3.29 
Toothpaste, 100 millilitres (v735218) 1.35 33 1.34 
Cigarettes (200) (v735219) 78.27 78.05 78.04 
Regular, unleaded gasoline at self-service stations, cents per litre (v41838376) 106.4 100.8 101.9 


wc i a a re a ra A ta I hn ee A en erm SO ag ne Ot 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 12 
Inter-city indexes of retail price differentials, as of October 2005, for selected groups of consumer goods and services 


—————— 


Canada ' St. John’s, Charlottetown- Halifax, Saint John, Montréal, 
CPI weight N.L. Summerside, N.S. N.B. Que. 
Pek 
ee ee ee ee ee ee 
percent combined city average=100 
SS a re 
All-items 100.0 95.0 94.0 98.0 93.0 93.0 
Food 16.9 103.0 100.0 101.0 99.0 97.0 
Food purchased from stores : 105.0 103.0 102.0 103.0 99.0 
Meat, poultry and fish 101.0 108.0 106.0 107.0 103.0 
Dairy products and eggs : 105.0 99.0 101.0 101.0 100.0 
Bakery and other cereal products ; 102.0 102.0 100.0 103.0 99.0 
Fruit and vegetables : 115.0 106.0 106.0 109.0 96.0 
Other food purchased from stores 2 “ 103.0 100.0 98.0 96.0 97.0 
Food purchased from restaurants : 99.0 93.0 99.0 90.0 92.0 
Shelter 26.8 81.0 78.0 88.0 77.0 86.0 
Rented accommodation : 71.0 69.0 78.0 69.0 81.0 
Owned accommodation : 78.0 73.0 84.0 74.0 86.0 
Water, fuel and electricity : 110.0 114.0 123.0 100.0 95.0 
Household operations and furnishings 10.6 97.0 99.0 102.0 95.0 96.0 
Household operations : 96.0 96.0 102.0 95.0 94.0 
Household furnishings ’ 99.0 106.0 101.0 95.0 100.0 
Clothing and footwear 5.4 97.0 96.0 101.0 99.0 101.0 
Transportation 19.8 104.0 102.0 100.0 103.0 99.0 
Private transportation : 103.0 98.0 99.0 99.0 98.0 
Purchase of automotive vehicles : 101.0 104.0 103.0 100.0 101.0 
Gasoline é 116.0 114.0 106.0 106.0 103.0 
Other private transportation ; 95.0 7.0 86.0 92.0 91.0 
Public transportation 5 110.0 129.0 107.0 135.0 108.0 
Health and personal care 4.5 92.0 91.0 92.0 95.0 103.0 
Health care : 94.0 94.0 94.0 92.0 98.0 
Personal care supplies and equipment : 95.0 98.0 97.0 99.0 98.0 
Personal care services : 85.0 74.0 84.0 94.0 117.0 
Recreation, education and reading 12.0 94.0 102.0 114.0 103.0 87.0 
Alcoholic beverages and tobacco products 4.1 415.0 106.0 107.0 103.0 95.0 
Alcoholic beverages : 11.0 102.0 103.0 100.0 98.0 
Tobacco products and smokers’ supplies : 118.0 114.0 111.0 105.0 92.0 
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Table 12 — continued 


Inter-city indexes of retail price differentials, as of October 2005, for selected groups of consumer goods and services 


Canada ' Ottawa, Toronto, Winnipeg, Regina, Edmonton, Vancouver, 
CPI weight Ont. Ont. Man. Sask. Alta B.C. 
percent combined city average=100 
All-items 100.0 103.0 110.0 92.0 92.0 97.0 102.0 
Food 16.9 101.0 101.0 98.0 95.0 101.0 106.0 
Food purchased from stores : 103.0 99.0 99.0 98.0 101.0 106.0 
Meat, poultry and fish : 103.0 97.0 93.0 94.0 99.0 106.0 
Dairy products and eggs ; 106.0 101.0 96.0 92.0 94.0 104.0 
Bakery and other cereal products : 99.0 94.0 105.0 100.0 104.0 116.0 
Fruit and vegetables ; 106.0 99.0 102.0 99.0 108.0 104.0 
Other food purchased from stores 2 . 100.0 102.0 103.0 102.0 98.0 103.0 
Food purchased from restaurants , 97.0 105.0 94.0 90.0 101.0 107.0 
Shelter 26.8 107.0 122.0 80.0 77.0 88.0 102.0 
Rented accommodation : 106.0 125.0 75.0 68.0 82.0 101.0 
Owned accommodation Y 106.0 120.0 79.0 72.0 86.0 105.0 
Water, fuel and electricity : 110.0 124.0 88.0 110.0 103.0 90.0 
Household operations and furnishings 10.6 105.0 105.0 98.0 98.0 96.0 103.0 
Household operations : 108.0 108.0 97.0 97.0 97.0 103.0 
Household furnishings ; 100.0 100.0 99.0 100.0 93.0 103.0 
Clothing and footwear 5.4 102.0 101.0 101.0 100.0 98.0 99.0 
Transportation 19.8 100.0 110.0 95.0 97.0 97.0 94.0 
Private transportation : 99.0 110.0 95.0 98.0 98.0 95.0 
Purchase of automotive vehicles : 103.0 100.0 100.0 101.0 94.0 100.0 
Gasoline : 98.0 96.0 101.0 103.0 95.0 104.0 
Other private transportation ; 95.0 135.0 84.0 89.0 106.0 78.0 
Public transportation 4 ‘leh 8) 114.0 97.0 95.0 86.0 88.0 
Health and personal care 4.5 103.0 101.0 97.0 89.0 105.0 100.0 
Health care é 108.0 106.0 93.0 93.0 104.0 98.0 
Personal care supplies and equipment : 97.0 102.0 101.0 100.0 98.0 105.0 
Personal care services ; 99.0 92.0 101.0 69.0 ITSO 99.0 
Recreation, education and reading 12.0 104.0 108.0 96.0 101.0 115.0 105.0 
Alcoholic beverages and tobacco 
products 41 96.0 99.0 103.0 107.0 105.0 112.0 
Alcoholic beverages ; 100.0 102.0 84.0 98.0 100.0 108.0 
Tobacco products and smokers’ supplies ‘ 92.0 97.0 120.0 116.0 109.0 116.0 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section and Table B for complete list of vector numbers. 
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Data quality, concepts and methodology 


Definition 


The Consumer Price Index (CPI) is an indicator of the changes in consumer prices experienced by the target 
population. The CPI measures price change by comparing, through time, the cost of a fixed basket of commodities. 
This basket is based on the expenditures of the target population in a certain reference period, currently 2005. 
Since the basket contains commodities of unchanging or equivalent quantity and quality, the index reflects only 
pure price movements. 


Separate CPls are publishec for Canada, the ten provinces, Whitehorse, Yellowknife and Iqaluit. Some CPI 
information is also available for an additional sixteen urban centres. Since the CPI is a measure of price change 
from one time period to another, it cannot be used to indicate differences in price levels between provinces or 
urban centres. 


Population coverage 


The population targeted by the Consumer Price Index consists of families and individuals living in urban and rural 
private households. For practical reasons, residents of the Territories outside Whitehorse, Yellowknife and Iqaluit 
are not represented by the index. Prior to February 1995, the target population consisted of private households in 
Canadian urban centres with a population of 30,000 or more. 


Time reference 


The CPI compares, in percentage terms, prices in any given time period to prices in the official base period which, 
at present, is 2002=100. The official time base was changed from 1992=100 to 2002=100 starting with the CPI for 
May 2007. The change is strictly an arithmetic conversion which alters the index levels but leaves the percentage 
changes between any two periods intact, except for differences in rounding. 


Percent versus index point changes 


The movements of the indexes from one month to another are expressed as percent changes rather than changes 
in index points. Index point changes are affected by the level of the index which, in turn, depends on the time base 
of the particular index. The percentage change between any two time periods can be readily calculated by dividing 
the index point difference between the two time periods by the index for the earlier period and multiplying the result 
by one hundred. 


Price coverage 


The prices used in the CPI calculation are final prices, inclusive of excise and other indirect taxes paid by consumers. 
In particular, they include the Goods and Services Tax (GST), as well as provincial retail sales taxes wherever 
applicable. In regions where the GST and provincial retail sales taxes have been combined, the Harmonized Sales 
Tax (HST) is included. It follows that the CPI can change as a result of modifications to any of these taxes. 


The selection of commodities and the outlets from which prices are collected is judgmental, other than for rents 
and traveler accommodation. The number of prices required for a given commodity depends on the importance 
and the nature of the commodity. The samples are designed to represent volume selling commodities and outlets. 
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The principal objective of the sample design is to ensure an informative, reliable and impartial picture of consumer 
inflation at the national and provincial levels. 


Price collection for a given month's index is carried out during the first three weeks of the month. Although prices 
for most CP!| commodities are collected monthly, prices for commodities having less frequent price changes (e.g. 
property taxes and electricity rates) are collected at intervals longer than one month. Special pricings are carried 
out where there is evidence that significant price changes have occurred between scheduled pricing periods. 


Weights and linking 


The CPI maintains fixed quantitative proportions (weights) between commodities during the life of a given basket. 
The baskets are updated periodically to take into account changes in consumer expenditure patterns. In May 2007, 
the basket reflecting the 2005 expenditure patterns replaced the 2001 basket. The continuity of the CPI series is 
maintained by “linking” the corresponding indexes obtained from consecutive baskets. 


The CPI is calculated as a weighted average of specified commodity price indexes. The weights are derived from 
Survey of Household Spending data. Text table 1 compares the expenditure shares of the two most recent CP! 
baskets, i.e. the 2005 basket as it was reflected in the CPI in May 2007 and the 2001 basket. Because both sets of 
weights are expressed in April 2007 or “link month” prices, the differences reflect the shifts in the relative quantities 
purchased between the two baskets. 


When reconstructing or re-aggregating published CPI series, the changes in weights and the linking procedures must 
be taken into account. For a description of the methodology required to reconstruct or re-aggregate CPI series, see 
The Consumer Price Index Reference Paper catalogue no. 62-553-X (Occasional) or contact Prices Division. 


Text table 1 
Comparison of the 2005 and 2001 distribution’ of expenditures used in the Consumer Price Index, by major 
component, for Canada 


2005 Expenditures 2001 Expenditures 
Expressed Expressed in Expressed in 
in 2005 prices April 2007 prices April 2007 prices 
percent 

Major Components 
All-Items 100.0 100.0 100.0 
Food 16.9 TU Wigs 
Shelter 2507 26.6 2h. 
Household operations, furnishings and equipment 11.4 gly 10.2 
Clothing and footwear 5.6 5.4 a 
Transportation 19.6 19.9 20.2 
Health and personal care 48 4.7 4.4 
Recreation, education and reading 13.0 12:2 11.2 
Alcoholic beverages and tobacco products Se om 4.2 


1. Figures may not add to 100% due to rounding. 


Starting with the October 2006 Consumer Price Index (CPI), Statistics Canada produces and disseminates the Core CPI as 
defined by the Bank of Canada. 


The measure of Core CP! excludes from the all-items CPI the effect of changes in indirect taxes and eight of the most 
volatile components identified by the Bank of Canada: fruit, fruit preparations and nuts; vegetables and vegetable 
preparations; mortgage interest cost; natural gas; fuel oil and other fuels; gasoline; inter-city transportation; and tobacco 
products and smokers’ supplies. For additional information on Core CPI, please consult the Bank of Canada Web site. 
http://www. bankofcanada.ca/en/inflation/index.htm. 


Statistics Canada also calculates, on behalf of the Bank of Canada, a seasonally adjusted Core CPI. This series is available 
through CANSIM, Statistics Canada’s official database, or by contacting us through the means mentioned on the inside cover 
_ of this publication. 
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Whitehorse, Yellowknife and Iqaluit indexes 


The relatively small size of the housing market in these three cities makes it difficult to construct reliable price indexes 
for new houses. To compensate, the price movements of rental accommodation are used to approximate the price 
movements of new houses. The rent information itself is collected using different pricing frequencies and collection 
methods than in the rest of the country. Because of these problems, the indexes for Rented Accommodation and 
Owned Accommodation are not published for these three cities. Further, the all-items indexes published for these 
three cities are not strictly comparable with the same indexes for the provinces or the other sixteen cities. 


Calculation of urban centre indexes 


With the introduction of the 1992 basket, emphasis was shifted from urban centre data to provincial data. Urban 
Centre all-items series were continued since many users had come to rely on this service, but the method of 
calculation was changed. Shelter indexes are calculated for each urban centre. This recognizes the importance of 
Shelter in the basket, the significant and persistent differences in price movements between urban centres, and the 
availability of local data. For the other seven major components, the movement of the provincial counterpart (or, in 
the cases of Montreal, Toronto, and Vancouver, a sub-provincial counterpart) is used. The major components are 
aggregated using the urban centre’s expenditure pattern to arrive at each urban centre’s all-items index. 


Seasonal adjustment 


A seasonally adjusted series is one from which seasonal movements have been eliminated. Seasonal movements 
are defined as those which are caused by regular annual events such as variations in climate and regular 
institutional events such as vacations and statutory holidays. Seasonally adjusted series are calculated using 
Statistics Canada’s X-11 ARIMA program. Time series with no detectable seasonal movements remain unchanged 
from the official series. The official unadjusted series for all-items index, core consumer price index, each of the 
eight major component indexes and three special aggregates (all-items excluding food, all-items excluding food 
and energy and all-items excluding 8 of the most volatile components (Bank of Canada definition)) are seasonally 
adjusted independently. 


Each month, the previous month’s seasonally adjusted index is subject to revision. On an annual basis, the 
seasonally adjusted values for the last three years are revised with the January data release. Since these revisions 
can lead to changes in both the levels and movements of the indexes, users employing the CPI for indexation 
purposes are advised to use the unadjusted indexes. 
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Table 1 The Consumer Price Index, major components, Canada 


qi 


= 


2005 Consumer Price Index (CPI) basket weights at April 2007 prices, Canada. 
Figures may not add to 100% due to rounding. 


The measure of core consumer price index (CPI) excludes from the all-items CPI the effect of changes in indirect 
taxes and eight of the most volatile components identified by the Bank of Canada: fruit, fruit preparations and 
nuts; vegetables and vegetable preparations; mortgage interest cost; natural gas; fuel oil and other fuels: 
gasoline; inter-city transportation; and tobacco products and smokers’ supplies. For additional information on 
core CPI, please consult the Bank of Canada Web site: http://www.bankofcanada.ca/en/inflation/index.htm. 


Table 2 The Consumer Price Index, provinces, Whitehorse, Yellowknife and Iqaluit 


ty 


=. 


Not seasonally adjusted. 


Data for Iqaluit are on a December 2002=100 base (200212=100) and the Standard Geographical Classification 
(SGC) 2001. Previous to April 1, 1999, the town of Iqaluit formed part of the Northwest Territories. Subsequent 
to April 1, 1999, the town of Iqaluit formed part of the newly-created territory of Nunavut. 


Table 3 The Consumer Price Index, major components and selected sub-groups, Canada 


Table 3-1 


1 


re 


Not seasonally adjusted. 


Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


Table 3-2 


a 


2. 


Not seasonally adjusted. 


In July 2004, the 2001 basket weights introduced with the January 2003 data were adjusted; the weights for 
mortgage interest cost were re-evaluated. 


Due to changes in the Ontario electricity market that became effective May 1, 2002, it was necessary to 
adjust the treatment of electricity prices in the consumer price index (CPI) for that province. A question and 
answer fact sheet that explains those changes is now available. To obtain the fact sheet on the treatment of 
electricity prices in Ontario, please contact Client Services Unit, Prices Division, telephone: (613) 951-9606, 
toll-free: 1-866-230-2248, fax: (613) 951-1539, e-mail: prices-prix@statcan.ca. 


Tables 3-3 to 3-6 and 3-8 


if 


Not seasonally adjusted. 
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Table 3-7 
1. | Not seasonally adjusted. 


2. From April 2006, Statistics Canada changed its implementation of the price index formula used for traveller 
accommodation. As a result, data from April 2006 are not strictly comparable to earlier time periods. 


Table 3-9 
1. | Not seasonally adjusted. 


2. Goods are physical or tangible commodities usually classified according to their life span into non-durable 
goods, semi-durable goods and durable goods. Non-durable goods are those goods that can be used up 
entirely in less than a year, assuming normal usage. For example, fresh food products, disposable cameras 
and gasoline are non-durable goods. Semi-durable goods are those goods that may last less than 12 months or 
greater than 12 months depending on the purpose to which they are put. For example, clothing, footwear and 
household textiles are semi-durable goods. Durable goods are those goods which may be used repeatedly or 
continuously over more than a year, assuming normal usage. For example, cars, audio and video equipment 
and furniture are durable goods. 


3. A service in the consumer price index (CPI) is characterized by valuable work performed by an individual 
or organization on behalf of a consumer, for example, car tune-ups, haircuts and city public transportation. 
Transactions classified as a service may include the cost of goods by their nature. Examples include food in 
restaurant food services and materials in clothing repair services. 


4. The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles". 


Table 4 The Consumer Price Index for Canada, all-items, historical data 
1. | Not seasonally adjusted. 


2. The annual index level is the average of the 12 individual monthly indexes. The percentage change for a given 
calendar year is calculated using the annual average indexes. 


Table 5 The Consumer Price Index for Canada, major components and special 
aggregates, historical data 


1. Not seasonally adjusted. 


2. Goods are physical or tangible commodities usually classified according to their life span into non-durable 
goods, semi-durable goods and durable goods. Non-durable goods are those goods that can be used up 
entirely in less than a year, assuming normal usage. For example, fresh food products, disposable cameras 
and gasoline are non-durable goods. Semi-durable goods are those goods that may last less than 12 months or 
greater than 12 months depending on the purpose to which they are put. For example, clothing, footwear and 
household textiles are semi-durable goods. Durable goods are those goods which may be used repeatedly or 
continuously over more than a year, assuming normal usage. For example, cars, audio and video equipment 
and furniture are durable goods. 


3. A service in the consumer price index (CPI) is characterized by valuable work performed by an individual 
or organization on behalf of a consumer, for example, car tune-ups, haircuts and city public transportation. 
Transactions classified as a service may include the cost of goods by their nature. Examples include food in 
restaurant food services and materials in clothing repair services. 


<r sissies 
54 Statistics Canada — Catalogue no. 62-001 


The Consumer Price Index — September 2007 


4. The special aggregate "energy" includes: "electricity", "natural gas", “fuel oil and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles". 


5. The annual index level is the average of the 12 individual monthly indexes. The percentage change for a given 
calendar year is calculated using the annual average indexes. 


Table 6 The Consumer Price Index, major components, selected sud-groups and special 
aggregates, provinces, Whitehorse and Yellowknife 


Tables 6-1 to 6-5 and 6-7 to 6-11 
1. Not seasonally adjusted. 


2. The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles". 


3. Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


Table 6-6 
1. Not seasonally adjusted. 


2. The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles". 


3. Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


4. Due to changes in the Ontario electricity market that became effective May 1, 2002, it was necessary to 
adjust the treatment of electricity prices in the consumer price index (CPI) for that province. A question and 
answer fact sheet that explains those changes is now available. To obtain the fact sheet on the treatment of 
electricity prices in Ontario, please contact Client Services Unit, Prices Division, telephone: (613) 951-9606, 
toll-free: 1-866-230-2248, fax: (613) 951-1539, e-mail: prices-prix@statcan.ca. 


Table 6-12 


1. Not seasonally adjusted. 


" " " " 


2. The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles". 


3. Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 
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4. Part of the increase first recorded in the shelter index for Yellowknife for December 2004 inadvertently reflected 
rent increases that actually occurred earlier. As a result, the change in the shelter index was overstated in 
December 2004, and was understated in the previous two years. The shelter index series for Yellowknife has 
been corrected from December 2002. In addition, the Yellowknife all-items consumer price index (CPI) and 
some Yellowknife special aggregate index series have also changed. Data for Canada and all other provinces 
and territories were not affected. 


Table 7 The all-items Consumer Price Index, provinces, Whitehorse, Yellowknife and 
Iqaluit, historical data 


1. Not seasonally adjusted. 


2. Data for Iqaluit are on a December 2002=100 base (200212=100) and the Standard Geographical Classification 
(SGC) 2001. Previous to April 1, 1999, the town of Iqaluit formed part of the Northwest Territories. Subsequent 
to April 1, 1999, the town of Iqaluit formed part of the newly-created territory of Nunavut. 


3. The annual index level is the average of the 12 individual monthly indexes. The percentage change for a given 
calendar year is calculated using the annual average indexes. 


Table 8 The Consumer Price Index and selected sub-groups, by urban centre 
and 

Table 9 The all-items Consumer Price Index by urban centre, historical data 
1. Not seasonally adjusted. 


2. With the introduction of the 1992 basket in January 1995, emphasis was shifted from urban centre data to 
provincial data. Urban centre all-items series were continued since many users had come to rely on this 
service, but the method of calculation was changed. Shelter indexes are calculated for each urban centre. 
This recognizes the importance of shelter in the basket, the significant and persistent differences in price 
movements between urban centres, and the availability of local data. For the other seven major components, 
the movement of the provincial counterpart is used except in the cases of Montréal, Toronto, and Vancouver, 
where a sub-provincial counterpart is used. The major components are aggregated using the urban centre’s 
expenditure pattern to arrive at each urban centre’s all-items index. 


3. Users of the urban centre indexes should note that, effective July 2007, Statistics Canada has corrected 
the weights of some urban centres that were in error in the Consumer Price Index 2005 basket update. 
The weights of St. John’s, Charlottetown, Halifax, Saint John, Québec City, Montréal, Ottawa, Thunder 
Bay, Winnipeg, Regina, Saskatoon, Edmonton, Calgary and Victoria were adjusted, while those of Toronto, 
Vancouver, Whitehorse, Yellowknife and Iqaluit were not. With this correction, the July 2007 level of each 
urban centre index has been restored to reflect the correct movement for May 2007 and June 2007. The 
published urban centre indexes for May and June 2007 will remain unchanged. The calculation of urban 
centre indexes is separate from the calculation of the provincial and national indexes. Therefore, the 
correction made to the urban centre weights has no effect at all on the provincial or national indexes. 
Published weight documentation was also not affected. 


Table 11 Average retail prices, monthly, Canada 


1. Prices are expressed in dollars, except for the price of gasoline which is expressed in cents per litre. 
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Average retail prices for food, household supplies, personal care items and cigarettes 


Table 11 shows, for the current month and the two previous months, average prices for selected food, household 
supply and personal care items and for cigarettes. 


Prices for these items are collected as part of the regular monthly CPI survey. Prices for the selected food, household 
supply and personal care items are observed in food supermarkets, while prices for cigarettes are collected in 
supermarkets, department stores, drug stores and tobacco shops. Average prices for each commodity are calculated 
as a weighted average of the average prices in the observed urban centres using the population of these urban 
centres as weights. 


The commodities which are priced can vary in quality between outlets or between urban centres. This is the reason 
why average prices are not published for each of those urban centres. Brands and outlets can also vary from month 
to month. Therefore, average prices may not necessarily be fully comparable from one month to another and should 
not be used as an appropriate measure of pure price change through time. A matched commodity and outlet sample 
is used for the CPI to determine the pure price movement of commodities through time. 


Table 12 Inter-city indexes of retail price differentials, as of October 2005, for selected 
groups of consumer goods and services 


Table 12 shows consumer price differentials prevailing amongst 11 Canadian cities situated in all 10 provinces for a 
selection of commodities and services at the specified point in time. 


Price data for the current inter-city retail price comparison was drawn to a large extent from the extensive volume 
of price information collected for the production of the Consumer Price Index (CPI) for October 2004. To obtain the 
October 2005 comparison, October 2004 prices for each product category were adjusted using the CPI to reflect the 
price movements over the year ending in October 2005. 


Reliable inter-city price comparisons require that the sampled commodities be identical in different locations. 
This ensures that variations in index levels between cities, are due to price differences and not to differences in 
product attributes. In order to optimize comparability, price comparisons were initially made by pairing cities that 
are geographically close. This resulted in the following pairings: 


St. John’s Halifax 
Charlottetown-Summerside Halifax 
Saint John Halifax 
Ottawa Halifax 
Toronto Montreal 
Ottawa Toronto 
Toronto Winnipeg 
Regina Winnipeg 
Edmonton Winnipeg 
Edmonton Vancouver 


Within each city pair, price quotations were matched at the item level on the basis of identical detailed descriptions, 
including brand names whenever possible and also with some regard for comparability of retail outlets and 
merchandising practices. 


Price level comparisons can be extended to include any pair of cities using a chaining procedure. 


The weights used for aggregating the various components of the city indexes to obtain the all-items index are based 
on the expenditure proportions of the consumers living in the 11 cities overall. The weights are currently based 
on 2001 consumer expenditure data and price updated to September 2005. The base, for which the index is equal 
to 100, is also the combined city average. Therefore, an index value of 102 means that prices in that city are 2 percent 
higher than the combined city average. 
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lt should be noted, especially in periods when prices are highly volatile, that the timing of price comparison and the 
relative rate of price change occurring in each location could significantly affect city-to-city retail price relationships. 
Furthermore, since the retail prices used in this study are final prices faced by consumers, they include applicable 
sales and excise taxes. Therefore, provincial sales tax rates in effect in the various cities at the time of price 
comparison can be of importance in explaining inter-city price differentials for items or groups of items that are 
subject to such taxes. 


Shelter, as an expenditure category, was absent from the Intercity index program prior to 1999 because of 
methodological and conceptual issues associated with its measurement. For many products, adjusting for quality 
differences to ensure comparability across areas is relatively straightforward and can be done using traditional 
quality adjustment techniques. In the case of shelter however, its very diverse nature means that comparable 
matches across cities are difficult to make. Hedonic regression methods were used to adjust for quality differences 
among cities and produce more reliable inter-city comparisons of rental prices. 


A rental equivalence approach is used to construct the inter-city price indexes for shelter services consumed by 
homeowners. Such an approach uses market rents as an approximation of the cost of shelter services faced by 
homeowners. This approach may not be suitable for the needs of all users. For instance, since the rental equivalence 
approach does not represent an out-of-pocket expenditure, the indexes should not be used for measuring differences 
in the purchasing power of homeowners across cities. Furthermore, since the observed rents used in this index are 
those faced by existing renters and since the industry is regulated, they may not be indicative of rental prices faced 
by new renters. 


Footnotes for table 12 


1. The weights shown are rounded 2001 basket weights at June 2004 prices for Canada. They are provided for 
illustration only; the weights actually used are combined city weights with adjustments for price change up until 
September 2005. 


2. Includes the following sub-groups: sugar and syrups, confectionery items, margarine, other edible fat and 
oil items, coffee, tea, condiments, spices and vinegar, soup, infant and junior foods, pre-cooked frozen food 
preparations, non-alcoholic beverages and all other food preparations. 
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Concordance tables 


Table A 
Vector numbers for the average retail prices for gasoline and fuel oil, by urban centre 


St. Charlottetown Halifax, Saint Québec, Montréal, Ottawa-Gatineau, Toronto, Thunder Winnipeg 
John's, and N.S. John, Que. Que. Ontario part, Ont. Bay Man 
NL. Summerside, N.B. Ont./Que Ont 
PEE 


Se 
Regular unleaded gasoline at full 


service filling stations (v735046) (v735056) (v735057) (v735058) (v735059) (v735060) (v735061) (v735062) (v735063) (v735047) 
Regular unleaded gasoline at self 
service filling stations (v735082) (v735092) (v735093) (v735094) (v735095) (v735096) (v735097) (v735098) (v735099) (v735083) 
Premium unleaded gasoline at full 
service filling stations (v735064) (v735074) (v735075) (v735076) (v735077) (v735078) (v735079) (v735080) (v735081) (v735065) 
Premium unleaded gasoline at self 
service filling stations (v735100) (v735110) (v735111) (v735112) (v735113) (v735114) (v735115) (v735116) (v735117) (v735101) 
Household heating fuel (v735149) (v735157) (v735158) (v735159) (v735160) (v735161) (v735162) (v735163) (v735164) (v735150) 
Sr a 
Regina, Saskatoon, Edmonton, Calgary, Vancouver, Victoria, Whitehorse, Yellowknife 
Sask. Sask. Alta. Alta. B.C. B.C Yat N.W.T. 
Regular unleaded gasoline at full service filling 
stations (v735048) (v735049) (v735050) (v735051) (v735052) (v735053) (v735054) (v735055) 
Regular unleaded gasoline at self service 
filling stations (v735084) (v735085) (v735086) (v735087) (v735088) (v735089) (v735090) (v735091) 
Premium unleaded gasoline at full service 
filling stations (v735066) (v735067) (v735068) (v735069) (v735070) (v735071) (v735072) (v735073) 
Premium unleaded gasoline at self service 
filling stations (v735102) (v735103) (v735104) (v735105) (v735106) (v735107) (v735108) (v735109) 
Household heating fuel (v735151) (v735152) : : (v735153) (v735154) (v735155) (v735156) 
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Table B 
Vector numbers of the inter-city indexes of retail price differentials, as of October 2005, for selected groups of 
consumer goods and services 


St. Charlottetown- Halifax, Saint Montréal, 
John’s, Summerside, N.S. John, Que. 
N.L. RET. N.B. 
All-items (v15939841) (v15939869) (v15939897) (v15939925) (v15939953) 
Food (v15939842) (v15939870) (v15939898) (v15939926) (v15939954) 
Food purchased from stores (v15939843) (v15939871) (v15939899) (v15939927) (v15939955) 
Meat, poultry and fish (v15939844) (v15939872) (v15939900) (v15939928) (v15939956) 
Dairy products and eggs (v15939845) (v15939873) (v15939901) (v15939929) (v15939957) 
Bakery and other cereal products (v15939846) (v15939874) (v15939902) (v15939930) (v15939958) 
Fruit and vegetables (v15939847) (v15939875) (v15939903) (v15939931) (v15939959) 
Other food purchased from stores (v15939848) (v15939876) (v15939904) (v15939932) (v15939960) 
Food purchased from restaurants (v15939849) (v15939877) (v15939905) (v15939933) (v15939961) 
Shelter (v15939850) (v15939878) (v1 5939906) (v15939934) (v15939962) 
Rented accommodation (v21580949) (v21580952) (v21580955) (v21580958) (v21580961) 
Owned accommodation (v21580950) (v21580953) (v21580956) (v21580959) (v21580962) 
Water, fuel and electricity (v21580951) (v21580954) (v21580957) (v21580960) (v21580963) 
Household operations and furnishings (v15939851) (v15939879) (v15939907) (v15939935) (v15939963) 
Household operations (v15939852) (v15939880) (v15939908) (v15939936) (v15939964) 
Household furnishings (v15939853) (v15939881) (v15939909) (v15939937) (v15939965) 
Clothing and footwear (v15939854) (v15939882) (v15939910) (v15939938) (v15939966) 
Transportation (v15939855) (v15939883) (v15939911) (v15939939) (v15939967) 
Private transportation (v15939856) (v15939884) (v15939912) (v15939940) (v15939968) 
Purchase of automotive vehicles (v15939857) (v15939885) (v15939913) (v15939941) (v15939969) 
Gasoline (v15939858) (v15939886) (v15939914) (v15939942) (v15939970) 
Other private transportation (v15939859) (v15939887) (v15939915) (v15939943) (v15939971) 
Public transportation (v15939860) (v15939888) (v15939916) (v15939944) (v15939972) 
Health and personal care (v15939861) (v15939889) (v15939917) (v15939945) (v15939973) 
Health care (v15939862) (v15939890) (v15939918) (v15939946) (v15939974) 
Personal care supplies and equipment (v15939863) (v15939891) (v15939919) (v15939947) (v15939975) 
Personal care services (v15939864) (v15939892) (v15939920) (v15939948) (v15939976) 
Recreation, education and reading (v15939865) (v15939893) (v15939921) (v15939949) (v15939977) 
Alcoholic beverages and tobacco products (v15939866) (v15939894) (v15939922) (v15939950) (v15939978) 
Alcoholic beverages (v15939867) (v15939895) (v15939923) (v15939951) (v15939979) 
Tobacco products and smokers’ supplies (v15939868) (v15939896) (v15939924) (v15939952) (v15939980) 
ee ee ee 
Ottawa, Toronto, Winnipeg, Regina, Edmonton, Vancouver, 
Ont. Ont. Man. Sask. Alta. B.C. 
a Eh Le ee ee 
All-items (v15939981) (v15940009) (v15940037) (v15940065) (v15940093) (v15940121) 
Food (v15939982) (v15940010) (v15940038) (v15940066) (v15940094) (v15940122) 
Food purchased from stores (v15939983) (v15940011) (v15940039) (v15940067) (v15940095) (v15940123) 
Meat, poultry and fish (v15939984) (v15940012) (v15940040) (v15940068) (v15940096) (v15940124) 
Dairy products and eggs (v15939985) (v15940013) (v15940041) (v15940069) (v15940097) (v15940125) 
Bakery and other cereal products (v15939986) (v15940014) (v15940042) (v15940070) (v15940098) (v15940126) 
Fruit and vegetables (v15939987) (v15940015) (v15940043) (v15940071) (v15940099) (v15940127) 
Other food purchased from stores (v15939988) (v15940016) (v15940044) (v15940072) (v15940100) (v15940128) 
Food purchased from restaurants (v15939989) (v15940017) (v15940045) (v15940073) (v15940101) (v15940129) 
Shelter (v15939990) (v15940018) (v15940046) (v15940074) (v15940102) (v15940130) 
Rented accommodation (v21580964) (v21580967) (v21580970) (v21580973) (v21580976) (v21580979) 
Owned accommodation (v21580965) (v21580968) (v21580971) (v21580974) (v21580977) (v21580980) 
Water, fuel and electricity (v21580966) (v21580969) (v21580972) (v21580975) (v21580978) (v21580981) 
Household operations and furnishings (v15939991) (v15940019) (v15940047) (v15940075) (v15940103) (v15940131) 
Household operations (v15939992) (v15940020) (v15940048) (v15940076) (v15940104) (v15940132) 
Household furnishings (v15939993) (v15940021) (v15940049) (v15940077) (v15940105) (v15940133) 
Clothing and footwear (v15939994) (v15940022) (v15940050) (v15940078) (v15940106) (v15940134) 
Transportation (v15939995) (v15940023) (v15940051) (v15940079) (v15940107) (v15940135) 
Private transportation (v15939996) (v15940024) (v15940052) (v15940080) (v15940108) (v15940136) 
Purchase of automotive vehicles (v15939997) (v15940025) (v15940053) (v15940081) (v15940109) (v15940137) 
Gasoline (v15939998) (v15940026) (v15940054) (v15940082) (v15940110) (v15940138) 
Other private transportation (v15939999) (v15940027) (v15940055) (v15940083) (v15940111) (v15940139) 
Public transportation (v15940000) (v15940028) (v15940056) (v15940084) (v15940112) (v15940140) 
Health and personal care (v15940001) (v15940029) (v15940057) (v15940085) (v15940113) (v15940141) 
Health care (v15940002) (v15940030) (v15940058) (v15940086) (v15940114) (v15940142) 
Personal care supplies and equipment (v15940003) (v15940031) (v15940059) (v15940087) (v15940115) (v15940143) 
Personal care services (v15940004) (v15940032) (v15940060) (v15940088) (v15940116) (v15940144) 
Recreation, education and reading (v15940005) (v15940033) (v15940061) (v15940089) (v15940117) (v15940145) 
Alcoholic beverages and tobacco products (v15940006) (v15940034) (v15940062) (v15940090) (v15940118) (v15940146) 
Alcoholic beverages (v15940007) (v15940035) (v15940063) (v15940091) (v15940119) (v15940147) 
Tobacco products and smokers’ supplies (v15940008) (v15940036) (v15940064) (v15940092) (v15940120) (v15940148) 
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How to obtain more information 


Specific inquiries about this product and related statistics or services should be directed to: Client Services Unit, Prices 
Division, Statistics Canada, Ottawa, Ontario, K1A OT6 (telephone: 613-951-9606; toll free: 1-866-230-2248; fax: 613-951-1539; 
email: prices-prix @statcan.ca). 


For information about this product or the wide range of services and data available from Statistics Canada, visit our website at 
www.statcan.ca or contact us by e-mail at infostats @ statcan.ca or by phone from 8:30am to 4:30pm Monday to Friday at: 


Toll-free telephone (Canada and the United States): 


Inquiries line 1-800-263-1136 
National telecommunications device for the hearing impaired 1-800-363-7629 
Fax line 1-877-287-4369 
Depository Services Program inquiries line 1-800-635-7943 
Depository Services Program fax line 1-800-565-7757 
Statistics Canada national contact centre: 1-613-951-8116 
Fax line 1-613-951-0581 
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This product, catalogue no. 62-001-XIE, is available for free in electronic format. To obtain a single issue, visit our website at 
www.statcan.ca and select Publications. 


This product, catalogue no. 62-001-XPE, is also available as a standard printed publication at a price of CAN$12.00 per issue 
and CAN$111.00 for a one-year subscription. 


The following additional shipping charges apply for delivery outside Canada: 


Single issue Annual subscription 


United States CAN$6.00 CAN$72.00 
Other countries CAN$10.00 CAN$120.00 


All prices exclude sales taxes. 


The printed version of this publication can be ordered by 


¢ Phone (Canada and United States) 1-800-267-6677 
* Fax (Canada and United States) 1-877-287-4369 
¢ E-mail infostats @statcan.ca 
¢ Mail Statistics Canada 


Finance Division 
R.H. Coats Bldg., 6th Floor 
100 Tunney's Pasture Driveway 
Ottawa (Ontario) K1A OT6 
* In person from authorised agents and bookstores. 


When notifying us of a change in your address, please provide both old and new addresses. 


Standards of service to the public 


Statistics Canada is committed to serving its clients in a prompt, reliable and courteous manner. To this end, the Agency has 
developed standards of service which its employees observe in serving its clients. To obtain a copy of these service standards, 
please contact Statistics Canada toll free at 1-800-263-1136. The service standards are also published on www.statcan.ca under 
About us > Providing services to Canadians. 
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Symbols 
The following standard symbols are used in Statistics Canada publications: 


not available for any reference period 
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not applicable 
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E use with caution 
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Note on CANSIM 


Most of the data published in The Consumer Price Index (catalogue no. 62-001-X) is also available in machine 
readable form through CANSIM (Canadian Socio-Economic Information Management System). In general, CANSIM 
provides a longer historical series. For further information on CANSIM call 613-951-8200 or write to Electronic Data 
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The Consumer Price Index is published monthly and is not subject to revisions. 


Index for the month 
November 2007 
December 2007 
January 2008 
February 2008 
March 2008 
April 2008 

May 2008 

June 2008 

July 2008 
August 2008 
September 2008 
October 2008 
November 2008 
December 2008 


Release date 
December 18, 2007 
January 25, 2008 
February 19, 2008 
March 18, 2008 
April 17, 2008 

May 21, 2008 

June 19, 2008 

July 23, 2008 
August 21, 2008 
September 23, 2008 
October 24, 2008 
November 21, 2008 
December 19, 2008 
January 23, 2009 
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Highlights 


* Consumer prices rose by 2.4% in October compared to the same month last year, a slightly slower rate of growth 
than the 2.5% posted in September. The Bank of Canada’s core index increased 1.8%, its weakest growth since 
June 2006. 


Chart 1 
Percentage change in the consumer price index and major components from the same month of the previous year, 
Canada 


percentage change 
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OG. bane Seer. eiti= eh ; All-items 


quam A||-items excluding energy 


4.5 
4.0 
3.5 
3.0 
Eats: 
2.0 
126 
Ae, 
0.5 
0.0 


2001 2002 2003 2004 2005 2006 2007 


Source(s): CANSIM table number 326-0020. 
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Analysis 
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Consumer prices rose by 2.4% in October compared with the same month last year, a slightly slower rate of growth 
than the 2.5% posted in September. 


Gasoline and the two main components of owned accommodation—mortgage interest cost and homeowners’ 
replacement cost—were the primary sources of October’s increase. 


Excluding energy, the all-items index climbed 1.9% in the year to October 2007, a slowdown from the 2.1% growth 
recorded in September. Lower prices for the purchase and leasing of passenger vehicles were the main factor 
behind the slow down. 


The Bank of Canada’s core index, used to monitor the inflation control target, increased by 1.8% between 
October 2006 and October 2007, a slowdown compared to the rate of 2.0% observed in September. This was 
the weakest growth of this index since June 2006. This slowdown was mainly the result of lower prices for the 
purchase and leasing of passenger vehicles. 


On a month-to-month seasonally adjusted basis, consumer prices increased by 0.1% between September and 
October 2007 whereas the seasonally adjusted core index remained unchanged. 


On a non-seasonally adjusted basis, consumer prices fell by 0.3% in October 2007 from the previous month, primarily 
the result of lower gasoline prices, while the core index was down 0.2%. Significant downward pressure on both 
indexes came from lower prices for traveller accommodation (-8.8%), passenger vehicles (-1.4%) and women’s 
clothing (-2.3%). 


The all-items index excluding energy declined 0.1% between September and October following a 0.2% growth 
between August and September. 


Gasoline drives growth in year-over-year consumer prices for a second straight month 


The upward pressure on consumer prices between October 2006 and October 2007 was driven by gasoline, as it 
was in September. 


In October 2007, the price at the pump rose 13.5% compared with the same month last year, a change due largely 
to a drop in last year’s gasoline prices. 
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The Consumer Price Index — October 2007 


Chart 1 
Evolution of the Gasoline Price Index, Canada 
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Source(s): CANSIM table number 326-0020. 


Upward pressure from the cost of owned accommodation (+4.8%) continued in October, due mainly to the growth 
in mortgage interest cost, homeowners’ replacement cost and property taxes. 


Mortgage interest cost rose 6.7% in October compared with 6.4% in September. October’s growth was the highest 
since June 1991. This upturn is more a reflection of increases in amounts borrowed because of higher new housing 
prices than increases associated with the renewal of mortgage loans at higher rates. 


The growth in homeowners’ replacement costs (+5.0%) has been slowing for several months and is now in line 
with the changes at the start of 2006. This slowdown follows the change in the evolution of new housing prices. 
Homeowners’ replacement cost represents the worn-out structural portion of housing and is estimated using new 
housing prices (excluding land). 
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The Consumer Price Index — October 2007 


Chart 2 
Percentage change in indexes associated with owned accommodation from the same month of the previous year, 


Canada 
percentage change 


10 
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Owned accommodation Mortgage interest cost GH Replacement cost 


Source(s): CANSIM table number 326-0020. 


Property taxes were up 3.8% in October 2007 compared to October 2006. Property tax hikes were higher in 
Newfoundland and Labrador (+8.8%) and in Alberta (+6.0%). In both provinces, tax rates fell but a re-assessment 
of properties led to an increase in the amounts paid. The only province in which residents paid less in property tax 
was Manitoba (-1.5%). Properties were not assessed in this province in 2007 and the amounts paid out in property 
tax credits for education rose. 


Canadians also had to pay 3.0% more for restaurant meals in October 2007 compared to the same month last year. 
Higher prices for dairy products and certain meats contributed to the increase, along with the cumulative impact of 
higher minimum wages in almost all provinces and territories during the 12-month period. 


A 2.4% price decrease for the purchase and leasing price of passenger vehicles was the main factor in dampening 
the rise in consumer prices. This decline was due mainly to discounts given by manufacturers on 2007 models. This 
index continued the downward trend that began in July 2007. 


Prices for fresh vegetables went down 14.6% in October. A year-over-year drop of this magnitude had not occurred 
since June 1996. It follows on the heels of the 9.2% drop recorded in September. 


A 13.8% decline in prices for computer equipment and supplies also moderated the advance in the all-items index. 
However, this decline was weaker than decreases observed during the first eight months of 2007. 
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Chart 3 
Percentage change in property taxes from the same month of the previous year, Canada and provinces 


Canada 

Newfoundland and Labrador 
Prince Edward Island 

Nova Scotia 

New Brunswick 
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Ontario 

Manitoba 

Saskatchewan 

Alberta 


British Columbia 


-3.0 =1.0 1.0 3.0 5.0 7.0 9.0 11.0 
percentage change 
Source(s): CANSIM table number 326-0020. 
CPI growth faster in the Atlantic Provinces 


Gasoline prices and mortgage interest cost were among the five main contributors to the rise in the all-items index 
in every province. 


The 12-month change in the CPI accelerated in all Atlantic Provinces, where gasoline was among the main 
contributors to the acceleration. 


The rate of growth in the CPI surpassed the national average in Prince Edward Island (+3.1%) and New Brunswick 
(+3.3%), along with Alberta (+5.0%) and Saskatchewan (+3.6%). CPI growth remained stable in Saskatchewan, but 
increased slightly in Alberta in response to a surge in natural gas prices and property taxes. 


The upward movement of consumer prices slowed substantially in Manitoba (+1.9%), mainly because gasoline 
prices did not rise as much in October as in September and property taxes fell 1.5%. 


Monthly change: Gasoline drags consumer prices down between September and 
October 2007 


On a non-seasonally adjusted basis, consumer prices fell by 0.3% between September and October 2007, after 
posting growth of 0.2% in the previous month. 


This turnaround stemmed mainly from changes in the variation in gasoline prices. On a monthly basis, gasoline 
prices fell 3.3% in October after a 0.8% rise between August and September. 


The price of traveller accommodation also fell by 8.8% as the high season came to an end. This followed a 
comparable decline of 10.4% between September and October 2006. 


A 2.3% decline in the price of women’s clothing also had a significant dampening effect on the all-items index. Lower 
prices stemmed from specials by several retailers. 
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The downward movement in these areas was partially offset by increases in other components, including property 
taxes, which were up 3.8%. Since the change in this component is calculated annually only, it has a significant 
impact on the monthly index. 


A 0.8% gain in mortgage interest cost also played a large role, a pace unchanged from last month. The rise in new 
housing prices had a greater impact than the renewal of mortgage loans at higher interest rates in October. 


The 3.3% increase in natural gas prices also moderated the drop in the all-items index. 


Homeowners’ replacement costs fuel year-over-year growth in core index 


The Bank of Canada’s core index rose 1.8% in October 2007 compared to October 2006, a downturn compared to 
the 2.0% growth in the month of September. This slowdown was mainly the result of lower prices for the purchase 
and leasing of passenger vehicles. 


The core index is obtained by removing the effect of the changes in indirect taxes from the all-items CPI! from which 
the eight most volatile components identified by the Bank of Canada have been excluded. These volatile components 
are fruit, fruit preparations and nuts; vegetables and vegetable preparations; mortgage interest cost: natural gas; 
heating oil and other fuels; gasoline; inter-city transportation; and tobacco products and smokers’ supplies. 


On a non-seasonally adjusted basis, the core index decreased by 0.2% between September and October 2007, 
down from the 0.4% growth reported last month. Significant downward pressure came from lower prices for traveller 
accommodation (-8.8%), passenger vehicles (-1.4%) and women’s clothing (-2.3%). 


The energy price index records its strongest growth since July 2006, driven by gasoline 


The price index for energy products rose 8.6% between October 2006 and October 2007. This is the strongest 
growth in this index since July 2006 and was driven by the 13.5% jump in gasoline prices during this period. The 7.8% 
rise in natural gas prices as well as the 14.0% jump in prices for heating oil and other fuels also exerted upward 
pressure on this index. Higher prices for fuel, parts and supplies for recreational vehicles (+10.1%) and for electricity 
(+0.5%) also contributed, to a lesser degree, to the rise in this index. 


On a non-seasonally adjusted basis, the energy index fell 1.5% between September and October 2007. This drop 
was mainly the result of the 3.3% decrease in gasoline prices and, to a lesser extent, the 1.0% decrease in prices 
for electricity. The drop in these components and others were only partially offset by higher prices for natural gas 
(+3.3%) and heating oil and other fuels (+1.6%). 


The price of energy products drives growth in the goods index to its highest level 
since March 2007 


Prices for consumer goods were up by 1.4% in October 2007 compared to the same month last year. Growth this 
significant has not been seen since March 2007. 


Increases in October were due solely to higher prices for non-durable goods (+3.2%), which were mainly driven 
by higher gasoline prices (+13.5%). The annual growth in the price of non-durable goods is the largest since 
March 2007. It was partially offset by the slide in the prices of fresh vegetables (-14.6%). Lower prices for durable 
goods (-2.0%) only partially moderated the growth in prices of non-durable goods. 


Drop in prices for purchase of passenger vehicles (-2.5%), computer equipment and supplies (-13.8%), and video 
equipment (-8.7%) applied strong downward pressure on the durable goods index. 


Between September and October 2007, on a non-seasonally adjusted basis, the goods index shrank by 0.6%. The 
change was due to lower prices for non-durable goods (-0.7%) and durable goods (-1.3%). Semi-durable goods did 
not change during this period. 
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The slide in prices of non-durable goods came primarily as a result of a drop in gasoline prices (-3.3%) and, to a 
lesser degree, in the price of non-alcoholic beverages (-2.6%). The downturn in prices for durable goods was mainly 
driven by the decrease in prices for vehicle purchases (-1.5%). 


The price of services rose 3.5% in October 2007 compared to October of last year. This increase was primarily due 
to the rise in mortgage interest cost (+6.7%) and homeowners’ replacement cost (+5.0%) during this period. 


Between September and October, on a non-seasonally adjusted basis, the price of services rose only 0.2% compared 
to 0.3% between August and September. This slight slowdown stemmed mainly from the downturn in the price of 
traveller accommodation (-8.8%). Contributing the most to the monthly rise in price of services were property taxes 
(+3.8%) and mortgage interest cost (+0.8%). 


Seasonally adjusted CPI increases by 0.1% between September and October 


The all-items index increased 0.1% between September and October. The components that exerted upward 
pressure were shelter (+0.8%), clothing and footwear (+0.1%), and alcoholic beverages and tobacco products 
(+0.1%). Lower prices for transportation (-1.5%) and food (-0.3%) partially offset those upward pressures. The 
indexes of main components for household operations, furnishing and equipment, health and personal care, and 
recreation, education and reading remained unchanged between September and October. 


The seasonally adjusted core index as defined by the Bank of Canada remained unchanged between September 
and October 2007. 


Chart 4 
Percentage change in the consumer price index from the same month of the previous year, Canada, 2002=100 


percentage change 


6 


2001 2002 2003 2004 2005 2006 2007 


Source(s): CANSIM table number 326-0020. 
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Chart 5 


Percentage change in the all-items index from the previous month, Canada, Whitehorse, Yellowknife and 
Iqaluit, 2002=100 
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Source(s): CANSIM table number 326-0020. 


Chart 6 
Percentage change in the all-items index from the same month of the previous year, Canada, Whitehorse, Yellowknife 
and Iqaluit, 2002=100 
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Source(s): CANSIM table number 326-0020 
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Related products 


Selected publications from Statistics Canada 


62-010-X Consumer Prices and Price Indexes 
62-557-X Your Guide to the Consumer Price Index 
62F0014M Analytical Series - Prices Division 

62-553-X The Consumer Price Index Reference Paper 


Selected technical and analytical products from Statistics Canada 


62F0014M1996001 How Inflation and Income Tax Affect the Return on a Safe Investment 
62F0014M2001014 Televisions: Quality Changes and Scanner Data 
62F0014M2001015 Housing Depreciation in the Canadian CPI 


Selected CANSIM tables from Statistics Canada 


326-0009 Average retail prices for gasoline and fuel oil, by urban centre, monthly 

326-0012 Average retail prices for food and other selected items, monthly 

326-0015 Inter-city indexes of retail price differentials for selected groups of consumer goods and services, 
annual 

326-0020 Consumer price index (CPI), 2005 basket content, monthly 

326-0021 Consumer price index (CPI), 2005 basket content, annual 

326-0022 Consumer price index (CPI), seasonally adjusted, 2005 basket content, monthly 


Selected surveys from Statistics Canada 


2301 Consumer Price Index 
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Selected summary tables from Statistics Canada 
oS ee ee ee, a ee ee ee ee ee ee ee 


Consumer Price Index, by province (monthly) 

Consumer Price Index, by city (monthly) 

Consumer Price Index, food, by province (monthly) 

Consumer Price Index, shelter, by province (monthly) 

Consumer Price Index, household operations, furnishings and equipment by province (monthly) 
Consumer Price Index, clothing and footwear, by province (monthly) 

Consumer Price Index, transportation, by province (monthly) 

Consumer Price Index, health and personal care, by province (monthly) 

Consumer Price Index, recreation, education and reading, by province (monthly) 
Consumer Price Index, alcoholic beverages and tobacco products, by province (monthly) 
Canada: Economic and financial data 

Consumer Price Index, provinces 

Consumer price index, historical summary, by province or territory 

Gasoline and fuel oil, average retail prices by urban centre (monthly) 

Food and other selected items, average retail prices (monthly) 

Gasoline and fuel oil, average retail prices by urban centre 

Food and other selected items, average retail prices 

Consumer Price Index, food, by province 

Consumer Price Index, shelter, by province 

Consumer Price Index, household operations, furnishings and equipment, by province 
Consumer Price Index, clothing and footwear, by province 

Consumer Price Index, transportation, by province 

Consumer Price Index, health and personal care, by province 

Consumer Price Index, recreation, education and reading, by province 

Consumer Price Index, alcoholic beverages and tobacco products, by province 
Inter-city indexes of consumer price levels 


Consumer Price Index, by city 
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* Consumer Price Index, historical summary 
* Selected economic indicators, Canada and United States (monthly and quarterly) 
* Education price index, by provinces 


* Economic indicators, by province and territory (monthly and quarterly) 


For further reading 


Detailed information on the methodology and concepts of the CPI is contained in The Consumer Price Index 
Reference Paper, Updating Based on 1992 Expenditures, (Occasional), catalogue no. 62-553-X. 


Information regarding the Household Spending Survey is contained in Spending Patterns in Canada, 2005, 
catalogue no. 62-202-X. 


A brief non-technical document entitled Your Guide to the Consumer Price Index (Occasional) catalogue 
no.62-557-X answers the frequently asked questions about the construction and use of the CPI. 


For further information, contact the Consumer Prices Section, Prices Division, Statistics Canada, Ottawa, Ontario 
K1A OT6 (613-951-9606), or you can also search through the Statistics Canada catalogue which lists all current 
products and services available from Statistics Canada. 
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Table 1 


The Consumer Price Index, major components and special aggregates, 1 Canada 


CANSIM Relative 2 Indexes Percentage change 
vector importance October 2007 from 
honda October .September October September October 
2007 2007 2006 2007 2006 
2002=100 
All-items (v41690973) 100.0 111.6 111.9 109.0 -0.3 2.4 
Food (v41690974) 720 110.7 110.9 109.2 -0.2 1.4 
Shelter (v41691050) 26.6 118.7 117.8 114.1 0.8 4.0 
Household operations, furnishings and equipment (v41691067) et 103.4 103.7 102.2 -0.3 We 
Clothing and footwear (v41691108) 5.4 97.1 97.4 97.7 -0.3 -0.6 
Transportation (v41691128) 19.9 115.2 116.9 Sat lets -1.5 Sal 
Health and personal care (v41691153) 47 107.5 107.6 106.1 -0.1 13 
Recreation, education and reading (v41691170) 122 102.7 103.4 100.9 -0.7 1.8 
Alcoholic beverages and tobacco products (v41691206) oa 126.3 126.6 122.2 -0.2 3.4 
All-items (1992=100) (v41713403) 132.9 133.2 129.7 -0.2 25 
Special aggregates 
Goods (v41691222) 48.8 107.1 107.8 105.6 -0.6 1.4 
Services (v41691230) ile 116.1 115.9 APPZ 0.2 oe 
All-items excluding food and energy (v41691233) 73.6 109.6 109.7 107.5 -0.1 2.0 
Energy (v41691239) 9.4 134.5 136.6 123.8 -1.5 8.6 
All-items excluding gasoline (v41693245) 95.1 110.5 110.6 108.3 -0.1 2.0 
All-items excluding shelter, insurance and financial services (v41693246) 69.9 108.0 108.7 106.1 -0.6 1.8 
Core consumer price index (CPI) (Bank of Canada definition)3 (v41693242) 82.7 110.3 110.5 108.4 -0.2 1.8 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
Table 2 
The Consumer Price Index, 1 provinces, Whitehorse, Yellowknife and Iqaluit2 
CANSIM Indexes Percentage change 
vector October 2007 from 
number 
October September October September October 
2007 2007 2006 2007 2006 
2002=100 
Newfoundland and Labrador (v41691244) Tee tials 108.9 0.1 Zt 
Prince Edward Island (v41691379) 114.1 114.0 110.7 0.1 of 
Nova Scotia (v41691513) 112.6 1129 110.1 -0.3 Zo 
New Brunswick (v41691648) 111.4 112.0 107.8 -0.5 23 
Quebec (v41691783) 110.5 Os: 108.4 0.0 1.9 
Ontario (v41691919) 110.9 111.0 108.4 -0.1 2:3 
Manitoba (v41692055) 111.0 111.8 108.9 -0.7 1.9 
Saskatchewan (v41692191) 113.0 113.4 109.1 -0.4 3.6 
Alberta (v41692327) 118.6 119.4 113.0 -0.7 5.0 
British Columbia (v41692462) 110.0 110.5 108.3 -0.5 1.6 
Whitehorse, Yukon Territory (v41692598) 110.4 110.8 106.3 -0.4 3.9 
Yellowknife, Northwest Territories (v41692722) TAT .4 111.6 107.1 -0.4 3.0 
Iqaluit, Nunavut (Dec. 2002=100) (v41713432) 108.1 109.1 104.2 -0.9 3.f 


Sc pepe ee ee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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The Consumer Price Index, major components and selected sub-groups, 1 Canada — Food 2 


CANSIM 
vector 
number 


Indexes Percentage change 
October 2007 from 
October September October September 


October 


2007 2007 2006 2007 2006 
LL oo ee eee 


All-items 
Food 


Food purchased from stores 
Meat 
Fresh or frozen meat (excluding poultry) 
Fresh or frozen beef 
Fresh or frozen pork 
Fresh or frozen poultry meat 
Fresh or frozen chicken 
Processed meat 
Ham and bacon 
Other processed meat 
Fish, seafood and other marine products 
Fish 
Fresh or frozen fish (including portions and fish sticks) 
Canned and other preserved fish 
Dairy products and eggs 
Dairy products 
Fresh milk 
Butter 
Cheese 
Ice cream and related products 
Eggs 
Bakery and cereal products (excluding infant food) 
Bakery products 
Bread, unsweetened rolls and buns 
Biscuits 
Other bakery products 
Cereal products (excluding infant food) 
Rice (including rice-based mixes) 
Breakfast cereal and other grain products (excluding infant 
food) 
Pasta products 
Flour and flour based mixes 
Fruit, fruit preparations and nuts 
Fresh fruit 
Apples 
Oranges 
Bananas and plantains 
Other fresh fruit 
Preserved fruit and fruit preparations 
Fruit juices 
Other preserved fruit and fruit preparations 
Nuts 
Vegetables and vegetable preparations 
Fresh vegetables 
Potatoes 
Tomatoes 
Lettuce 
Other fresh vegetables 
Preserved vegetables and vegetable preparations 
Frozen and dried vegetables (excluding canned) 
Canned vegetables and other vegetable preparations 
Other food products and non-alcoholic beverages 
Sugar and confectionery 
Fats and oils 
Coffee and tea 
Condiments, spices and vinegars 
Other food preparations 
Non-alcoholic beverages 


Food purchased from restaurants 
Food purchased from table-service restaurants 
Food purchased from fast food and take-out restaurants 


(v41690973) 
(v41690974) 


(v41690975) 
(v41690976) 
(v41690977) 
(v41690978) 
(v41690979) 
(v41690981) 
(v41690982) 
(v41690984) 
(v41690985) 
(v41690986) 
(v41690987) 
(v41690988) 
(v41690989) 
(v41690990) 
(v41690992) 
(v41690993) 
(v41690994) 
(v41690995) 
(v41690996) 
(v41690997) 
(v41690999) 
(v41691000) 
(v41691001) 
(v41691002) 
(v41691003) 
(v41691004) 
(v41691005) 
(v41691006) 


(v41691007) 
(v41691008) 
(v41691009) 
(v41691010) 
(v41691011) 
(v41691012) 
(v41691013) 
(v41691014) 
(v41691015) 
(v41691016) 
(v41691017) 
(v41691018) 
(v41691018) 
(v41691020) 
(v41691021) 
(v41691022) 
(v41691023) 
(v41691024) 
(v41691025) 
(v41691026) 
(v41691027) 
(v41691028) 
(v41691029) 
(v41691030) 
(v41691033) 
(v41691036) 
(v41691039) 
(v41691040) 
(v41691045) 
( 
( 
( 


v41691046) 
v41691047) 
v41691048) 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section 


1 — 


ONW WODKOWWA2aAr ig 


afb edt 
AnNoORON 


SWONNOSSMAROAARS = WN 


AOCRNNTDOMDRUONNAROBRADWWWOANDMOND BR 


NNARSKHWWNWA2AWWNHYW 


aR 
ON®BHAHDSNSONS 


is. 
NODO OhWN|WARUNBRARDWHADHDONODOAWOOODOND 


2002=100 
ee eee 

111.6 111.9 109.0 -0.3 
110.7 110.9 109.2 -0.2 
108.9 109.2 108.2 -0.3 
110.6 111.8 108.8 -1.1 
108.1 108.2 107.0 -0.1 
109.2 108.6 107.6 0.6 
101.8 103.4 101.6 -1.5 
120.7 122.7 2 -1.6 
123.4 124.4 Aaite2 -0.8 
106.1 108.4 106.4 -2.1 
101.1 109.1 100.8 -7.3 
109.0 108.6 109.5 0.4 
100.5 100.2 98.4 0.3 
103.8 102.9 101.4 0.9 
105.1 103.5 101.5 1.5 
101.0 101.4 101.4 -0.4 
119.8 120.6 116.2 -0.7 
11957, 120.7 116.5 -0.8 
116.9 sy ergs’ sear e -0.3 
119.9 120.3 115.7 -0.3 
122.6 a23.0 120.8 -0.9 
1155 A185 chin ere -2.5 
119.8 119.1 111.4 0.6 
118.0 116.5 114.6 1.3 
123.6 121.4 119.4 1.8 
135.4 131.9 128.1 PBF S 
TIMES 110.8 110.2 0.6 
114.2 1129 112.6 Pr 
108.0 107.6 105.9 0.4 
108.8 107.7 106.1 1.0 
106.7 107.7 106.9 -0.9 
112.2 107.9 104.0 4.0 
101.6 102.5 101.0 -0.9 
102.2 103.1 103.0 -0.9 

93:3 94.4 100.3 -1.2 

95.8 103.6 107.5 7.5 
105.6 102.6 113-3 2.9 
100.4 98.3 101.5 2.1 

88.3 89.1 94.8 -0.9 
116.4 D ite2 107.2 -0.7 
1247-3 127-9 108.3 -0.5 
103.7 105.0 104.4 Hee 
106.3 106.1 104.2 0.2 

86.5 85.9 96.8 0.7 

TAY 78.8 93.3 2 Ae 

78.2 83.6 86.5 -6.5 

85.3 75.0 131.9 1 

(3.2 66.4 86.7 10.2 

82.7 83.4 90.3 -0.8 
110.9 111.4 109.4 -0.4 
110.3 111.4 109.0 -1.0 
111.3 171.5 109.7 -0.2 
109.4 110.1 107.9 -0.6 
113.7 A1S.5 110.1 0.2 
VTS. 115.2 112.2 0.4 
109.9 110.7 110.5 -0.7 
105.2 105.9 104.9 -0.7 
110.9 110.4 144;3 0.5 
103.5 106.3 99.6 2.6 
114.9 114.8 111.5 0.1 
115.4 115:3 112.3 0.1 
113.8 113.7 109.7 0.1 
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Table 3-2 


The Consumer Price Index, major components and selected sub-groups, 1 Canada — Shelter 


Shelter 


Rented accommodation 
Rent 


Owned accommodation 

Mortgage interest cost 2 

Replacement cost 

Property taxes (including special charges) 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 


Water, fuel and electricity 
Electricity 3 

Water 

Natural gas 

Fuel oil and other fuels 


CANSIM 
vector 
number 


(v41691050) 


(v41691051) 
(v41691052) 


(v41691055) 
(v41691056) 
(v41691057) 
(v41691058) 
(v41691059) 
(v41691060) 


(v41691062) 
(v41691063) 
(v41691064) 
(v41691065) 
(v41691066) 


October 
2007 


118.7 


106.6 
106.6 


121.6 
111.4 
137.9 
120.3 
15320 
109.5 


128.2 
114.2 
134.7 
133.7 
lioss 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


Table 3-3 


The Consumer Price Index, major components and selected sub-groups, 


furnishings and equipment 


Indexes 


September 
2007 


117.8 


106.5 
106.4 


120.3 
f10s5 
137.5 
(AO, 
1952.9 
110.1 


127-70 
115.4 
134.6 
129.4 
170.6 


October 
2006 


2002=100 


114.1 


104.8 
104.8 


116.0 
104.4 
131.3 
115.9 
144.4 
110.4 


123.2 
113.6 
123.9 
124.0 
152.0 


Percentage change 
October 2007 from 


September 
2007 


Moo © 


AwS2S SSwSCO> oS 9 
DNwW-of aAhROWoO— 


1 Canada — Household operations, 


October 
2006 


a - 


BNOSOR SMHNDP 3S | 
oo -n=— AWWOON® NN Oo 


ats 


CANSIM Indexes Percentage change 

vector October 2007 from 
humber October September October September October 
2007 2007 2006 2007 2006 

2002=100 

Household operations, furnishings and equipment (v41691067) 103.4 103.7 102.2 -0.3 4 B 
Household operations (v41691068) 107.3 107.0 105.4 0.3 1.8 
Communications (v41691069) 102.4 102.4 101.1 0.0 hes 
Telephone services (v41691070) 101.9 101.9 100.9 0.0 1.0 
Internet access services (v41693216) 98.0 98.0 96.4 0.0 1.7 
Postal services and other communication services (v41691071) 120.9 120.9 116.5 0.0 3.8 
Child care and domestic services (v41691072) 116.8 114.8 109.9 Wel 6.3 
Child care (v41691073) 117.1 114.0 108.7 Ze TE 
Domestic services (v41691074) A VZ gi fey 113.1 0.0 3.6 
Household chemical products (v41691075) 104.6 104.2 103.5 0.4 VA 
Paper, plastic and foil supplies (v41691078) 106.6 105.9 105.6 0.7 0.9 
Other household goods and services (v41691081) 110.3 110.3 109.4 0.0 0.8 
Pet food and supplies (v41691082) 103.1 103.2 104.6 -0.1 -1.4 
Seeds, plants and cut flowers (v41691083) 105.2 104.9 107.3 0.3 -2.0 
Other horticultural goods (v41691084) 98.3 98.0 98.7 0.3 -0.4 
Financial services (v41693229) 113.9 113.9 fl i ee 0.0 23 
Household furnishings and equipment (v41691087) 96.5 97.8 96.4 -1.3 0.1 
Furniture and household textiles (v41691088) 97.5 99.5 97.2 -2.0 0.3 
Furniture (v41691089) 95.2 97.6 95.3 -2.5 -0.1 
Household textiles (v41691093) 106.0 106.1 103.8 -0.1 vey 
Household equipment (v41691097) 89.6 90.2 91.4 -0.7 -2.0 
Household appliances (v41691098) 89.9 90.6 91.6 -0.8 -1.9 
Non-electric kitchen utensils and tableware (v41691103) 87.3 90.2 91.7 -3.2 -4.8 
Services related to household furnishings and equipment (v41691107) 134.3 134.3 120.8 0.0 w152 


———————————————————————— 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 3-4 
The Consumer Price Index, major components and selected sub-groups, 1 Canada — Clothing and footwear 


"k> muaoeD ne a leh ioc oetasm neslie 
CANSIM Indexes Percentage change 


vector October 2007 from 
LLL 92 eg aR Rae SA ae a ET 

October September October September October 
2007 2007 2006 2007 2006 

——?.}®®.  }®k ee 

2002=100 

i 
Clothing and footwear (v41691108) Oves 97.4 O77 -0.3 -0.6 
Clothing (v41691109) 93.5 94.5 94.9 -1.1 -1.5 
Women's clothing (v41691110) 94.6 96.8 96.5 -2.3 -2.0 
Men's clothing (v41691111) 94.8 94.3 95.7 0.5 -0.9 
Children’s clothing (including infants) (v41691112) 86.2 86.6 88.1 -0.5 -2.2 
Footwear (v41691113) 97.5 95.1 98.2 25 -0.7 
Clothing accessories and jewellery (v41691118) 107.7 107.5 105.4 0.2 2.2 
Clothing material, notions and services (v41691123) 113.6 113.6 110.4 0.0 2.9 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables” section. 


Table 3-5 
The Consumer Price Index, major components and selected sub-groups, 1 Canada — Transportation 


—— OO eee 
CANSIM 


Indexes Percentage change 
vector October 2007 from 
number O 

ctober September October September October 

2007 2007 2006 2007 2006 
EEE 

2002=100 

Se ee ee eee ee 

Transportation (v41691128) 115.2 116.9 a -1.5 se 

Private transportation (v41691129) 115.4 117.1 111.4 -1.5 3.6 

Purchase, leasing and rental of passenger vehicles (v41691130) 96.9 98.3 99.2 -1.4 -2.3 

Purchase and leasing of passenger vehicles (v41691131) 96.8 98.2 99.2 -1.4 -2.4 

Purchase of passenger vehicles (v41691132) 97.6 99.1 100.1 -1.5 -2.5 

Rental of passenger vehicles (v41691134) 105.0 105.0 100.8 0.0 4.2 

Operation of passenger vehicles (v41691135) 132.6 134.7 122.4 -1.6 8.3 

Gasoline (v41691136) 141.7 146.5 124.8 -3.3 1315 

Passenger vehicle parts, maintenance and repairs (v41691137) 118.8 118.8 T1267 0.0 5.4 

Other passenger vehicle operating expenses (v41691140) 128.9 128.8 124.5 0.1 3.5 

Passenger vehicle insurance premiums (v41691141) 130.8 130.8 125.9 0.0 3.9 

Passenger vehicle registration fees (v41691142) 106.4 106.4 106.4 0.0 0.0 

Drivers’ licences (v41691143) 142.3 142.3 142.3 0.0 0.0 

Parking fees (v41691144) 127.4 127.4 119.7 0.0 6.4 

Public transportation (v41691146) 112.5 114.3 114.2 -1.6 -1.5 

Local and commuter transportation (v41691147) 119.2 119.2 tte. 0.0 ek 

City bus and subway transportation (v41691148) 117.8 117.8 115.6 0.0 1.9 

Taxi and other local and commuter transportation (v41691149) 121.9 121.9 120.5 0.0 1:2 

Inter-city transportation (v41691150) 108.7 1115 112.4 25 -3.3 

Air transportation (v41691151) 106.4 109.5 110.6 -2.8 -3.8 

Rail, highway bus and other inter-city transportation (v41691152) A 42469 119.1 0.0 1.7 


LLL 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 3-6 


The Consumer Price Index, major components and selected sub-groups, 1 Canada — Health and personal care 


Health and personal care 


Health care 
Health care goods 
Medicinal and pharmaceutical products 
Prescribed medicines 
Non-prescribed medicines 
Optical goods 
Health care services 
Optical services 
Dental care 


Personal care 
Personal care supplies and equipment 
Personal care services 


CANSIM 
vector 
number 


(v41691153) 


(v41691154) 
(v41713463) 
(v41691156) 
(v41691157) 
(v41691158) 
(v41713381) 
(v41713464) 
(v41693244) 
(v41691161) 
( 
( 
( 


v41691163) 
v41691164) 
v41691169) 


October 
2007 


107.5 


111.6 
104.7 
102.8 
101.6 
104.9 
108.9 
121-2 

SPS 
120.4 


103.7 
96.8 
113.4 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


Indexes 


September 
2007 


107.6 


111.4 
104.3 
102.6 
101.6 
104.4 
108.8 
121.2 

99.9 
120.4 


104.0 
97.3 
113.4 


October 
2006 


2002=100 


106.1 


109.4 
103.3 
101.9 
100.8 
103.5 
107.3 
117.8 


116.4 


103.1 
98.9 
108.9 


Percentage change 
October 2007 from 


September 
2007 


Octo 


ber 


2006 


ALSO w 


= 


: NAS Shes 
22M BR: ONKRBDORO Ww 


Table 3-7 
The Consumer Price Index, major components and selected sub-groups, 1 Canada — Recreation, education and 
reading 
CANSIM Indexes Percentage change 
vector October 2007 from 
HUM bes October September October September October 
2007 2007 2006 2007 2006 
2002=100 
Recreation, education and reading (v41691170) 102.7 103.4 100.9 -0.7 1.8 
Recreation (v41691171) 97.2 98.3 96.0 -1.1 Lee 
Recreational equipment and services (excluding recreational vehicles) (v41691172) 73.0 (22 76.9 tha -5.1 
Purchase and operation of recreational vehicles (v41691179) 111.6 113s 107-9 -1.3 3.4 
Home entertainment equipment, parts and services (v41691184) 85.7 85.8 87.6 -0.1 -2.2 
Travel services (v41691190) 93.1 97.9 90.0 -4.9 3.4 
Traveller accommodation 2 (v41691191) LOG 87.4 78.3 -8.8 1.8 
Travel tours (v41691192) 108.0 108.0 104.0 0.0 ma is: 
Other cultural and recreational services (v41691193) 120.2 11972 to 0.8 3.9 
Spectator entertainment (excluding cablevision) (v41691194) 116.0 112.9 114.9 Zu 1.0 
Cablevision and satellite services (including pay television) (v41691195) 124.8 124.8 118.2 0.0 5.6 
Use of recreational facilities and services (v41691196) Theg HI fo 113.4 0.6 4.0 
Education and reading (v41691197) 119.6 119.3 115.9 0.3 B y2 
Education (v41691198) 121.9 AZALE 118.2 0.2 a 
Tuition fees (v41691199) 125.7 125.0 122.0 0.0 3.0 
Reading material and other printed material (excluding textbooks) (v41691202) 111.9 111.6 108.8 0.3 2.8 
Newspapers (v41691203) 117.6 116.1 113.9 1.5 5 
Magazines and periodicals (v41691204) 1 GBS 118.2 116.2 -0.8 0.9 


Ee re ae eo a tet ee ee A WE ee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 3-8 


The Consumer Price Index, major components and selected sub-groups, 1 Canada — Alcoholic beverages and 
tobacco products 


OO 


CANSIM Indexes Percentage change 

vector October 2007 from 
number October September October September October 
2007 2007 2006 2007 2006 

——— eee — ee i 
2002=100 

ee ee 
Alcoholic beverages and tobacco products (v41691206) 126.3 126.6 122.2 -0.2 3.4 
Alcoholic beverages (v41691207) 110.8 11422 108.7 -0.4 1.9 
Alcoholic beverages served in licensed establishments (v41691208) out giao t/ Fig BS) 0.0 1.6 
Beer served in licensed establishments (v41691209) (1G oe 11333 112.8 0.0 0.4 
Liquor served in licensed establishments (v41691211) “a aes: 115.5 111.9 0.0 KB 
Alcoholic beverages purchased from stores (v41691212) 109.3 110.0 107.0 -0.6 Ze 
Beer purchased from stores (v41691213) 112.8 113.8 109.0 -0.9 3.5 
Wine purchased from stores (v41691214) 104.1 104.9 104.0 -0.8 0.1 
Liquor purchased from stores (v41691215) 107.0 107.1 105.7 -0.1 AZ 
Tobacco products and smokers’ supplies (v41691216) 140.0 1399 133.2 0.1 5.1 
Cigarettes (v41691217) 140.0 139.9 13301 0.1 ie 


eee errr eee 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


Table 3-9 
The Consumer Price Index, major components and selected sub-groups, 1 Canada — Selected special aggregates 


ere eee eer ee ee ee eee eee 


CANSIM Indexes Percentage change 
vector October 2007 from 
number October September October September October 
2007 2007 2006 2007 2006 
2002=100 
Special aggregates 
Goods 2 (v41691222) 107.1 107.8 105.6 -0.6 1.4 
Durable goods 2 (v41691223) 93.0 94.2 94.9 -1.3 -2.0 
Semi-durable goods 2 (v41691224) 97.6 97.3 97.6 0.3 0.0 
Non-durable goods 2 (v41691225) lived 117.9 113.5 -0.7 3:2 
Services 3 (v41691230) 116.1 115.9 112.2 0.2 35 
All-items excluding food (v41691232) 111.8 a2 108.9 -0.3 at 
All-items excluding food and energy (v41691233) 109.6 109.7 107.5 -0.1 2.0 
All-items excluding energy (v41691238) 109.8 109.9 107.8 -0.1 1.9 
All-items excluding gasoline (v41693245) 110.5 110.6 108.3 -0.1 2.0 
All-items excluding shelter, insurance and financial services (v41693246) 108.0 108.7 106.1 -0.6 1.8 
Energy 4 (v41691239) 134.5 136.6 123.8 -1.5 8.6 
All-items excluding alcoholic beverages, tobacco products and 
smokers’ supplies (v41691241) 111.0 111.3 108.4 -0.3 2.4 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 4 
The Consumer Price Index for Canada, all-items, 1 historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 2 
average 


2002=100 


Indexes (v41690973) 


1988 Oo fOr 704 0:6 lO) 2G dee Oe ee ee Lae 
1989 126 I32.  foOe ee, TAO IAD 5.4 elo 7565 759) fos eeu 74.8 
1990 LO Le = Oe iGO) 9 Taen Tes, TOO “Lee Tho eO00 = soo 78.4 
1991 82:0RS2:0 GSZSeeeoZis 827 98881. 83.255 SaaeresKinee ss =e Ss semrors 82.8 
1992 83.3. .83.3 83.6 83.7 83.8 840 842 842 842 843 84.7 847 84.0 
1993 85.0 85.3 85.2 852 854 854 856 85.7 85.7 859 863 86.1 85.6 
1994 86.1 854 854 854 852 854 85.7 858 859 857 862 86.3 85.7 
1995 66.65 057.0 S025 285 18. fenel. «80 90 87, 87.8) oi 88:0" wor.c 87.6 
1996 88.0 88.1 885 887 89.0 890 890 890 891 893 897 897 88.9 
1997 89.9 901 902 902 903 905 905 906 906 906 905 904 90.4 
1998 JOIST 9120, SOO) Ons) O14 O14 4 97.2" 91 6 St Gum ots 91.3 
1999 Sf Sieod),0: OZ Onno? Oto /mo7. 9. “OScie93.3 (9S bee 7 Sa Ge eos 7 92.9 
2000 93.5 941 948 ° 945 949 955 958 95.7 961 963 966 96.7 95.4 
2001 96.3, 96.8 97.14 56978..98.6° 98.7 984 98:4..986 (984. 972 974 97.8 
2002 Uf. On 98:2 98 Sepe99 5a 997 899.9 1005 8100:9 10091012 10159 401A 100.0 
2003 102.0) 102°8° “OSs 102.4) "1025 102.5. 102.69 102-:9) 10345 °102:8 103:1.9103.2 102.8 
2004 103.3 103.5 103.9 104.1 105.0 105.1 105.0 104.8 105.0 105.2 1056 105.4 104.7 
2005 105.3 105.7 106.3 106.6 106.7 106.9 107.1 107.5 108.4 107.9 107.7 107.6 107.0 
2006 108.2 108.0 1086 109.2 109.7 1095 109.6 109.8 109.2 109.0 109.2 109.4 109.1 
2007 NOS S102) Sie tO 12 i AZO. Adee SAAS) 1156 


Percentage change from the corresponding month 
of the previous year (v41690973) 


1988 4.0 4.0 4.3 4.0 4.0 3.9 3:9 Sg) 4.4 4.3 4.0 3g 3.9 
1989 4.3 4.6 4.5 4.5 oat 5:2 5:3 5.3 ore 5.1 5:3 a3 5.1 
1990 5.0 3.9 Sys) 5.0 4.4 4.4 44 4.4 4.2 4.7 5.1 5.0 4.8 
1991 6.9 6.2 6.2 6.2 6.2 6.3 6.0 6.0 5.5 4.4 4.1 3.8 5.6 
1992 1.6 1.6 1.6 Aet les el eZ il 1.3 1.6 ler é 22 1.4 
1993 2.0 2.4 NS, 1.8 1.9 et Fi 1.8 1.8 19 1:9 1.7 ng 
1994 es, 0.1 0.2 0.2 -0.2 0.0 0.1 0.1 0.2 -0.2 -0.1 0.2 0.1 
1995 0.6 WES 21 2.0 Zao al 2.6 22. 22 2.3 Zul 1 Pape 
1996 1.6 4 De 1:5 1.4 1/8 1.5 1.3 ee 1.5 1.8 ES. Zee 1.5 
1997 ZZ 2.3 1.9 lot LS: ee AE. 1.8 i Gre 1:5 0.9 0.8 yi 
1998 le 1.0 1.0 0.9 fed 1.0 1.0 0.9 0.7 1h. Ae 1.0 1.0 
1999 O27. 0.7 1.0 1.6 15 1.6 iI, Pas 2.6 Zio Hee 2.6 1.8 
2000 22 2 3.0 22. 2.4 2.8 29 2.6 ie 2.8 3.2 ae Padi 
2001 3.0 ase 2.4 35 39 3.4 2if 2.8 2.6 1.9 0.6 0.7 Zz 
2002 tes 1.4 (AS. 5G iliac lee Zt 2.5 Zo 3.2 44 3.8 2.2 
2003 4.5 47 4.2 29 2.8 2.6 P| 2.0 22 1.6 1.6 24 2.8 
2004 13 0.7 0.8 Wet 2.4 2.5 203 1.8 1.8 23 2.4 es 1.8 
2005 i Des ZS 2.4 1.6 iNete 2.0 2.6 a2 2.6 2.0 2.1 22 
2006 2.8 2.2 2.2 2.4 2.8 2.4 23 2.1 0.7 1.0 1.4 gird 2.0 
2007 tet 2.0 2 22. 22 jie ae Ree 2 2.4 


ne 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables” section. 
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Table 5 
The Consumer Price Index for Canada, major components and special aggregates, 1 historical data 


Major components Special aggregates 
Food Shelter Household Clothing Transportation Health Recreation, Alcoholic Goods * Services? All-items Energy * 
operations, and and education beverages excluding 
furnishings footwear personal and and tobacco food and 
and care reading products eneray 


equipment 


CANSIM vector number (v41690974) (v41691050) (v41691067) (v41691108) (v41691128) (v41691153) (v41691170) (v41691206) (v41691222) (v41691230) (v41691233) (v41691239) 


2002=100 

———————— eee 
Annual averages 5 
1988 (3h 73.8 79.6 80.5 64.5 W2so 67.3 54.9 75.2 67.1 Fo [as 64.5 
1989 76.5 78.1 82.5 83.7 67.8 755 70.3 59.9 78.4 70.9 75.5 66.7 
1990 79.6 82.5 84.2 86.1 71.6 79.1 oe 65.2 81.6 74.9 78.8 73.4 
1991 83.4 86.3 87.4 94.3 72.9 84.7 78.3 76.4 85.7 79.6 83.4 77.0 
1992 83.1 87.9 87.9 95.1 74.4 86.6 79.2 81.0 86.4 81.4 85.1 77.2 
1993 84.5 89.1 88.7 96.0 76.8 88.9 81.1 82.2 87.8 83.1 86.8 78.1 
1994 84.9 89.4 88.9 96.8 80.2 89.7 83.5 68.8 86.8 84.5 86.9 78.6 
1995 86.9 90.4 90.6 96.7 84.3 89.6 86.7 68.7 88.4 86.7 88.8 79.6 
1996 88.0 90.6 92.5 96.4 87.6 90.1 88.7 70.1 89.9 88.0 90.1 81.9 
1997 89.4 90.8 93.7 97.7 90.3 91.7 91.0 72.3 91.2 89.5 91.5 83.9 
1998 90.9 91.1 95.1 98.8 89.6 93.6 93.0 74.9 91.4 91.1 92.7 80.5 
1999 92.0 92.3 95.8 100.1 92.6 95.4 94.7 76.5 93.1 92.6 94.0 85.0 
2000 98:3 95.6 96.7 100.3 97-2 97.0 97.0 79.0 96.0 94.8 95.5 98.8 
2001 97.4 99.1 98.6 100.7 97.3 98.9 98.4 85.0 98.4 97.1 97.3 102.0 
2002 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
2003 101.7 103.2 100.7 98.2 105.2 101.4 100.8 110.1 101.9 103.6 102.5 107.9 
2004 103.8 105.8 101.2 98.0 107.7 102.8 101.1 116.0 103.4 105.9 103.9 AIS 2 
2005 106.4 109.2 HOW7 97.6 112.0 104.6 100.8 119.1 105.8 108.2 105.3 126.3 
2006 108.9 (ase 102.2 95.8 115.2 105.9 100.6 121.7 107.1 111.1 106.9 132.8 
Monthly indexes 
2006 
January 108.4 111.8 102.3 94.2 114.7 105.0 99.1 120.0 107.3 109.2 105.8 132.7 
February 108.2 sb whe 102.5 S55 WAZzT, 105.4 99.7 120.5 106.4 109.5 106.1 127.1 
March 108.2 111.9 102.4 98.3 114.2 105.5 100.2 1215 107.2 109.9 106.6 130.0 
April 108.1 112.2 102.3 95.8 117.9 105.9 100.2 121.9 108.1 110.3 106.6 138.9 
May 108.7 113.0 102.4 96.1 117.8 106.1 101.5 121.8 108.4 111.0 107.0 139.8 
June 109.2 112.8 102.1 94.1 117.3 106.1 101.3 121.8 107.9 sh i le 106.7 138.4 
July 109.2 is 101.4 93.5 118.3 105.7 101.3 121.5 108.1 a es 106.5 142.0 
August 109.2 Ai13.5 101.7 95.4 118.0 105.5 101.2 121.8 108.1 111.4 106.8 141.7 
September 108.8 114.0 102.1 98.5 112.8 106.0 101.5 122.0 106.4 111.9 107.4 128.8 
October 109.2 114.1 102.2 97.7 AAR. 106.1 100.9 122.2 105.6 112.2 107.5 123.8 
November 110.1 114.1 102.2 97.0 Ag 257: 106.7 100.5 122.3 106.1 112.4 107.7 123.8 
December 109.9 114.6 102.2 93.5 114.1 106.3 100.1 123.2 106.1 112.6 107.6 127.1 
2007 
January 110.9 114.8 102.4 94.2 113.3 106.3 99.2 124.2 106.3 112.5 107.6 Tes 
February 112.6 114.9 103.0 95.4 114.2 106.5 100.2 124.2 107.4 113.0 108.0 127.1 
March 1122 115.4 103.2 97.5 Wrens 106.4 100.9 124.1 108.8 113.4 108.5 135.9 
April 112.2 116.2 103.3 97.7 118.6 106.8 100.9 124.5 109.2 113.9 108.7 139.1 
May 112.5 116.0 103.0 96.0 120.7 107.4 102.2 125.2 109.6 114.5 109.0 142.0 
June 112.6 116.8 103.0 93.1 119.2 107.9 102.5 125.7 108.9 114.8 109.0 140.1 
July 112:3 117.0 103.2 94.6 118.5 107.5 103.0 126.0 108.6 115.3 109.1 139.6 
August 111.8 117.6 103.5 95.4 116.3 107.6 102.9 126.1 107.7 115.6 109.2 136.4 
September 110.9 117.8 103.7 97.4 116.9 107.6 103.4 126.6 107.8 115.9 109.7 136.6 
October 110.7 118.7 103.4 97.1 115.2 107.5 102.7 126.3 107.1 116.1 109.6 134.5 


Note(s): For information on the continuity of the series, see " Data quality, concepts and methodology — Data quality, concepts and methodology — Weights 
and Linking" at the end of this publication. 
See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 6-1 
The Consumer Price Index, major components, selected sub-groups and special aggregates, 1 provinces, Whitehorse 
and Yellowknife — Newfoundland and Labrador 


CANSIM Indexes Percentage change 
vector October 2007 from 
RLUMBSr October September October September October 
2007 2007 2006 2007 2006 
2002=100 
All-items (v41691244) Wide2 ai as ak 108.9 0.1 2.1 
Special aggregates 
All-items excluding food (v41691368) ailatss) Ailes 109.3 0.0 2.0 
All-items excluding food and energy (v41691369) 107.3 107.2 106.1 0.1 slice 
All-items excluding energy (v41691374) 107.8 107.7 106.2 0.1 ie 
All-items excluding gasoline (v41693247) 109.8 109.6 108.1 0.2 1.6 
Energy 2 (v41691375) EYES 137.6 129.8 -0.1 5.9 
All-items (1992=100) (v41713404) 130.4 130.2 WWAETE 0.2 2.1 
Food (v41691245) 109.9 109.5 107.1 0.4 2.6 
Food purchased from stores (v41691246) 109.4 109.1 107.0 0.3 Pages 
Meat 3 (v41691247) 108.8 110.8 106.3 -1.8 2.4 
Dairy products 3 (v41691257) 118.4 T1912 V15ro -0.7 2.9 
Bakery and cereal products (excluding infant food) 3 (v41691262) 122.8 118.9 116.9 oP: 5.0 
Fresh fruit 3 (v41691266) 103.5 OT 100.9 6.6 2.6 
Fresh vegetables 3 (v41691269) 62.9 82.4 86.0 0.6 -3.6 
Food purchased from restaurants (v41691276) 112.8 aili2e3 108.6 0.4 3.9 
Shelter (v41691277) 120.3 118.8 116.0 1.3 BY 
Rented accommodation (v41691278) 104.5 104.5 103.7 0.0 0.8 
Owned accommodation (v41691280) falls 114.4 110.6 1.8 ao 
Replacement cost (v41691281) 131.0 129.0 122.6 1.6 6.9 
Homeowners’ home and mortgage insurance (v41691283) 127.0 AZo. 115.9 ded 9.6 
Homeowners’ maintenance and repairs (v41691284) 108.7 VOM 112:9 -1.8 -3.7 
Water, fuel and electricity (v41691285) 135.8 134.7 46K) a 0.8 2.0 
Electricity (v41691286) 124175. ZS 124.8 0.0 -2.6 
Natural gas : ; ‘ : j : 
Fuel oil and other fuels (v41691288) We2eA ree: 152.8 2.9 12.6 
Household operations, furnishings and equipment (v41691289) 100.0 100.9 101.5 -0.9 -1.5 
Household operations (v41691290) 104.9 104.7 104.0 0.2 0.9 
Telephone services (v41691292) 100.9 100.9 99.9 0.0 1.0 
Internet access services (v41693217) 109.3 109.3 106.5 0.0 2.6 
Household furnishings and equipment (v41691297) OAR 94.3 Sat -2.8 -5.6 
Clothing and footwear (v41691304) 101.3 97.1 101.0 4.3 0.3 
Women’s clothing (v41691306) 102.8 100.4 103.2 2.4 -0.4 
Men's clothing (v41691307) 99.5 89.6 99°3 11.0 0.2 
Footwear (v41691309) 101.5 95.9 101.6 5.8 -0.1 
Transportation (v41691312) 116.6 117.9 113.2 -1.1 3.0 
Private transportation (v41691313) 117.1 118.4 113.2 -1.1 3.4 
Purchase and leasing of passenger vehicles (v41691315) 98.7 100.6 99.4 -1.9 -0.7 
Gasoline (v41691318) 13937 141.4 125.8 AZ 11.0 
Passenger vehicle insurance premiums (v41691321) 122.4 122.4 119.9 0.0 2.1 
Public transportation (v41691323) 109.1 ies 111.8 -2.0 -2.4 
Health and personal care (v41691328) 103.4 104.1 102.3 -0.7 1.1 
Health care (v41691329) 105.4 105.4 104.1 0.0 1.2 
Personal care (v41691335) 101.8 103.3 100.9 -1.5 0.9 
Recreation, education and reading (v41691338) 100.7 101.4 99.1 -0.7 1.6 
Recreation (v41691339) 100.7 101.5 98.8 -0.8 1.9 
Education and reading (v41691347) 101.9 101.8 101.4 0.1 0.5 
Alcoholic beverages and tobacco products (v41691351) 129.9 129.9 127.0 0.0 2.3 
Alcoholic beverages (v41691352) TIES 115.2 114.3 0.1 0.9 
Tobacco products and smokers’ supplies (v41691358) 142.0 142.0 137.3 0.0 3.4 


ea a en eae a Se oe ee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 6-2 


The Consumer Price Index, major components, selected sub-groups and special aggregates, 1 provinces, Whitehorse 
and Yellowknife — Prince Edward Island 


CANSIM Indexes Percentage change 
vector October 2007 from 
number 0 SEs oe oa eee eee 
ctober September October September October 
2007 2007 2006 2007 2006 
ee 
2002=100 
All-items (v41691379) 114.1 114.0 110.7 0.1 3.4 
Special aggregates 
All-items excluding food (v41691502) 114.2 114.0 110.7 0.2 oi 
All-items excluding food and energy (v41691503) 109.0 108.9 107.4 0.1 As 
All-items excluding energy (v41691508) 109.9 110.0 108.1 -0.1 kr 
All-items excluding gasoline (v41693249) 12:5 A Zas 109.6 0.2 2.6 
Energy 2 (v41691509) 149.2 148.4 133.1 0.5 12.1 
All-items (1992=100) (v41713406) 134.2 134.2 130.3 0.0 3.0 
Food (v41691380) 113.4 114.2 110.8 -0.7 23 
Food purchased from stores (v41691381) 113.1 114.1 110.9 -0.9 2.0 

Meat 3 (v41691382) At225 114.1 107.5 -1.4 47 

Dairy products 3 (v41691392) 122.0 A216 118.7 0.3 2.8 

Bakery and cereal products (excluding infant food) 3 (v41691397) 120.8 119.7 117.6 0.9 at 

Fresh fruit 3 (v41691401) 105.0 103.9 106.3 124 -1.2 

Fresh vegetables 3 (v41691404) 90.9 102.3 105.6 -11.1 -13.9 
Food purchased from restaurants (v41691411) TAS 113.6 110.6 -0.1 2.6 
Shelter (v41691412) 121.2 119.5 115.0 1.4 5.4 
Rented accommodation (v41691413) 106.7 106.6 105.8 0.1 0.9 
Owned accommodation (v41691415) WAee2 112.0 110.8 1.1 22 

Replacement cost (v41691416) Al NA 2A qilaies: 0.0 0.5 

Homeowners’ home and mortgage insurance (v41691418) 12ARZ 4 2 | 120.5 0.0 0.6 

Homeowners’ maintenance and repairs (v41691419) 11225 112.7 112.0 -0.2 0.4 
Water, fuel and electricity (v41691420) 15a.5 146.9 132.4 3A 14.4 

Electricity (v41691421) 126.4 126.6 115.6 -0.2 9.3 

Natural gas 5 : : 

Fuel oil and other fuels (v41691423) 176.7 166.4 148.3 6.2 19:2 
Household operations, furnishings and equipment (v41691424) 106.5 105.8 104.4 0.7 2.0 
Household operations (v41691425) 110.4 110.5 108.7 -0.1 1.6 

Telephone services (v41691427) 100.8 100.8 99.9 0.0 0.9 

Internet access services (v41693218) 103.7 103.7 100.9 0.0 2.8 
Household furnishings and equipment (v41691432) 98.1 96.1 95.5 2.1 2k 
Clothing and footwear (v41691439) 104.5 103.7 103.2 0.8 1.3 

Women’s clothing (v41691441) 108.5 108.7 107.6 -0.2 0.8 

Men’s clothing (v41691442) 98.7 96.9 96.5 1.9 ZS 
Footwear (v41691444) 103.8 102.8 107.2 1.0 -3.2 
Transportation (v41691447) 116.1 117.6 112.7 -1.3 3.0 
Private transportation (v41691448) TAGES 117.8 112.8 -1.3 34 

Purchase and leasing of passenger vehicles (v41691450) 98.0 99.6 99.5 -1.6 -1.5 

Gasoline (v41691453) 146.8 150.1 133.1 -2.2 10.3 

Passenger vehicle insurance premiums (v41691456) 118.4 118.3 115.8 0.1 2.2 
Public transportation (v41691458) 111.9 114.0 114.1 -1.8 -1.9 
Health and personal care (v41691462) 104.3 104.8 103.2 -0.5 1.1 
Health care (v41691463) 106.7 106.5 105.1 0.2 1:6 
Personal care (v41691469) 101.5 102.8 100.9 -1.3 0.6 
Recreation, education and reading (v41691472) 104.4 105.0 103.6 -0.6 0.8 
Recreation (v41691473) 99.1 100.0 97.1 -0.9 2.1 
Education and reading (v41691481) 118.1 W179 121.2 0.2 -2.6 
Alcoholic beverages and tobacco products (v41691485) 136.7 136.6 133.4 0.1 2.5 
Alcoholic beverages (v41691486) 112.8 gaat 110.5 0.1 2.1 
Tobacco products and smokers’ supplies (v41691492) 146.6 146.6 142.7 0.0 27 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables” section. 


Statistics Canada — Catalogue no. 62-001-X 27 


The Consumer Price Index — October 2007 


Table 6-3 


The Consumer Price Index, major components, selected sub-groups and special aggregates, 1 provinces, Whitehorse 


and Yellowknife — Nova Scotia 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 

All-items excluding gasoline 

Energy 2 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 3 
Dairy products 3 
Bakery and cereal products (excluding infant food) 3 
Fresh fruit 3 
Fresh vegetables 3 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women’s clothing 
Men's clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


—————————————— 


CANSIM 
vector 
number 


(v41691513) 


(v41691637) 
(v41691638) 
(v41691643) 
(v41693251) 
(v41691644) 


(v41713408) 


(v41691514) 
(v41691515) 
(v41691516) 
(v41691526) 
(v41691531) 
(v41691535) 
(v41691538) 
(v41691545) 
(v41691546) 
(v41691547) 
(v41691549) 
(v41691550) 
(v41691552) 
(v41691553) 
(v41691554) 
(v41691555) 


(v41691557) 


(v41691558) 
(v41691559) 
(v41691561) 
(v41693219) 
(v41691566) 


(v41691573) 
(v41691575) 
(v41691576) 
(v41691578) 


(v41691581) 
(v41691582) 
(v41691584) 
(v41691587) 
(v41691590) 
(v41691592) 


(v41691597) 
(v41691598) 
(v41691604) 


(v41691607) 
(v41691608) 
(v41691616) 


(v41691620) 
(v41691621) 
(v41691627) 


October 
2007 


112.6 


112.4 
108.9 
109.8 
i Fe) 
136.3 


134.9 


113.6 
112.0 
TOs: 
119:5 
121.8 

98.6 

84.0 
118.2 


11954 
104.3 
Vii25 
123.0 
141.2 
112.1 
133.8 
114.2 


160.2 


104.5 
107.9 
101.2 
98.8 
O77 


98.6 
103.9 
94.8 
92.6 


113.2 
113.4 

o1.D 
139°5 
105.4 
tds 


107.1 
110.4 
104.0 


105.6 
100.6 
119.0 


138.2 
115.1 
151.6 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


Indexes 


September 
2007 


October 
2006 


2002=100 


110.1 


109.8 
107.1 
107.9 
109.4 
129.0 


131:9 


11.5 
110.4 
104.9 
116.9 
120.0 
100.9 

97.0 
114.8 


115.3 
103.7 
111.6 
114.0 


Percentage change 
October 2007 from 


September 
2007 


3NNON 


1 
SSOSD00O=00 OMAN=0 


SCHMOWNN AO 


= 


wONS SOSC°e 


SS to > ae 


ce Ks Ree ee eae 2 
NAB NOB NOADON NWo©od NOOOWN Wn. 


o°o9 O44 
ow= 


October 
2006 


N 
w 


1 
outs 


te a ae eee 9 NN VS Se GO ND NO et ND SN eee ine 
NORROWDW CRwWON=BRO BW NNONA 


— | 


NAD ©2090 NAN NANSAW CHAS 


SC2AFD NNO COD OCONNUND UNSC NHNOKOOW A. 


LL 


28 Statistics Canada — Catalogue no. 62-001-X 


The Consumer Price Index — October 2007 
ences eceeeesereeeeeeee ee nen 


Table 6-4 


The Consumer Price Index, major components, selected sub-groups and special aggregates, 1 provinces, Whitehorse 
and Yellowknife — New Brunswick 


————— °»=x—  ctvt mee 


Percentage change 


vector October 2007 from 

number O Toe oat 
ctober September October September October 
2007 2007 2006 2007 2006 

———— C—O 006 

2002=100 
All-items (v41691648) 111.4 112.0 107.8 -0.5 3S 
Special aggregates 

All-items excluding food (v41691772) 110.9 “ale leré 107.3 -0.7 3.4 
All-items excluding food and energy (v41691773) 107.1 107.6 105.6 -0.5 1.4 
All-items excluding energy (v41691778) 108.4 108.7 106.5 -0.3 1.8 
All-items excluding gasoline (v41693253) 110.1 110.6 107.2 -0.5 Past 
Energy 2 (v41691779) 135.9 138.7 118.6 -2.0 14.6 
All-items (1992=100) (v41713410) 132.1 132.8 127.9 -0.5 a. 
Food (v41691649) 114.0 qASe7 110.5 0.3 3.2 
Food purchased from stores (v41691650) 113.4 11323 110.0 0.1 SL 
Meat 3 (v41691651) AeiSett 112.0 104.9 1.0 7.8 
Dairy products 3 (v41691661) 117.0 118.7 116.2 -1.4 0.7 
Bakery and cereal products (excluding infant food) 3 (v41691666) 123.9 12441 118.8 2S 4.3 
Fresh fruit 3 (v41691670) 101.8 99.9 101.0 1.9 0.8 
Fresh vegetables 3 (v41691673) 85.4 87.6 100.6 -2.5 -15.1 
Food purchased from restaurants (v41691680) 115.6 115.1 111.8 0.4 3.4 
Shelter (v41691681) 118.2 118.0 111.6 0.2 5.9 
Rented accommodation (v41691682) 105.2 104.8 104.5 0.4 0.7 
Owned accommodation (v41691684) didise2, THAGS 110.6 tfc: 2.4 
Replacement cost (v41691685) Wiley 1'S35 113.6 0.2 0.1 
Homeowners’ home and mortgage insurance (v41691687) 13109 131.7 131.0 0.2 0.7 
Homeowners’ maintenance and repairs (v41691688) (PASTA 111.0 111.0 ies gts 
Water, fuel and electricity (v41691689) Nove 139:9 118.7 -1.9 ey g 
Electricity (v41691690) 129.0 132.9 lear -2.9 14.5 
Natural gas : : ‘ ; , 
Fuel oil and other fuels (v41691692) 170:9 168.3 137.9 15 23.9 
Household operations, furnishings and equipment (v41691693) 102.4 103.7 100.9 -1.3 15 
Household operations (v41691694) 109.2 109.1 107.1 0.1 2.0 
Telephone services (v41691696) 102.7 102.7 101.1 0.0 1.6 
Internet access services (v41693220) 103.4 103.4 100.4 0.0 3.0 
Household furnishings and equipment (v41691701) 90.1 93.9 89.5 -4.0 0.7 
Clothing and footwear (v41691708) 97.5 99.8 96.5 -2.3 1.0 
Women’s clothing (v41691710) 98.8 101.7 97.1 -2.9 1.8 
Men’s clothing (v41691711) 92.5 96.9 91.9 -4.5 0.7 
Footwear (v41691713) 96.4 97.0 95.9 -0.6 0.5 
Transportation (v41691716) q2-2 113.8 109.0 -1.4 2.9 
Private transportation (v41691717) 1233 113.9 108.9 -1.4 3.1 
Purchase and leasing of passenger vehicles (v41691719) 96.5 98.2 98.9 137 -2.4 
Gasoline (v41691722) 134.1 137.1 119.5 -2.2 12.2 
Passenger vehicle insurance premiums (v41691725) 107.3 107.2 110.5 0.1 -2.9 
Public transportation (v41691727) 112.5 114.2 114.2 -1.5 -1.5 
Health and personal care (v41691732) 102.8 103.2 102.9 -0.4 -0.1 
Health care (v41691733) 106.9 106.6 105.7 0.3 41 
Personal care (v41691739) 98.8 100.1 100.3 -1.3 -1.5 
Recreation, education and reading (v41691742) 106.7 107.0 103.4 -0.3 3.2 
Recreation (v41691743) 100.3 100.7 97.7 -0.4 2.7 
Education and reading (v41691751) 126.8 126.6 121.3 0.2 4.5 
Alcoholic beverages and tobacco products (v41691755) 129.0 129.2 124.4 -0.2 3.7 
Alcoholic beverages (v41691756) 116.2 116.8 111.1 -0.5 4.6 
Tobacco products and smokers’ supplies (v41691762) 135:5 135.3 130.7 0.1 3.7 


eee eee 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 6-5 


The Consumer Price Index, major components, selected sub-groups and special aggregates, 1 provinces, Whitehorse 


and Yellowknife — Quebec 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 
All-items excluding gasoline 

Energy 2 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 3 
Dairy products 3 
Bakery and cereal products (excluding infant food) 3 
Fresh fruit 3 
Fresh vegetables 3 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women's clothing 
Men's clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


SSS 


CANSIM 
vector 
number 


(v41691783) 


(v41691908) 
(v41691909) 
(v41691914) 
(v41693255) 
(v41691915) 


(v41713412) 


(v41691784) 
(v41691785) 
(v41691786) 
(v41691796) 
(v41691801 
(v41691805 
(v41691808 
(v41691815 
( 


) 
) 
) 
) 
v41691816) 
(v41691817) 
(v41691819) 
(v41691820) 
(v41691822) 
(v41691823) 
(v41691824) 
(v41691825) 
(v41691827) 
(v41691828) 


(v41691829) 
(v41691830) 
(v41691832) 
(v41693221) 
(v41691837) 


(v41691844) 
(v41691846) 
(v41691847) 
(v41691849) 


(v41691852) 
(v41691853) 
(v41691855) 
(v41691858) 
(v41691861) 
(v41691863) 


(v41691868) 
(v41691869) 
(v41691875) 


(v41691878) 
(v41691879) 
(v41691887) 


(v41691891) 
(v41691892) 
(v41691898) 


October 
2007 


110.5 


110.2 
107.9 
108.7 
109.2 
130.7 


127.6 


112.0 
ile? 
114.9 
12029 
120.9 

Gout 

76.6 
114.4 


116.5 
106.8 
120.4 
“oalg) 
143.9 
ae hed 
TAOZO 
110.8 
109.1 
174.6 


103.6 
106.7 
101.0 
98.4 
98.3 


96.8 
93.4 
96.7 
98.5 


115.6 
115.4 

97.4 
142.3 
136.8 
TTI 


107.4 
109.3 
105.6 


96.4 
92°9 
110.8 


TZ250 
108.6 
133.8 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Indexes 


September 
2007 


October 
2006 


2002=100 


108.4 


107.8 
106.6 
107.5 
107.9 
ialtehs 


125.3 


111.6 
110.8 
11333 
117.0 
118.6 

99:5 

94.3 
TASES 


112.5. 
105.4 
11522 
126.4 
Uelenys 
1134 
114.6 
109.2 
109.4 
149.2 


101.8 
103.9 
100.1 
96.8 
98.0 


100.0 

99.4 
100.4 
100.7 


os 
110.7 

99.1 
122.1 
132.9 
118.4 


106.5 
107.9 
105.0 


96.5 
93.8 
107.4 


119.9 
108.8 
{Pa fee. 


Percentage change 
October 2007 from 


September 
2007 
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Table 6-6 


The Consumer Price Index, major components, selected sub-groups and special aggregates, 1 provinces, Whitehorse 
and Yellowknife — Ontario 


CANSIM Indexes Percentage change 
vector October 2007 from 

number O 6 IRE a er ea 
ctober September October September October 
2007 2007 2006 2007 2006 

—— eee OE 

2002=100 
a ee a ee ee 
All-items (v41691919) 110.9 111.0 108.4 -0.1 2.3 
Special aggregates 

All-items excluding food (v41692044) 111.0 Ate 108.4 -0.1 2.4 
All-items excluding food and energy (v41692045) 109.1 109.2 107.1 -0.1 1.9 
All-items excluding energy (v41692050) 109.2 109.4 107.3 -0.2 1.8 
All-items excluding gasoline (v41693257) 109.8 109.8 107.8 0.0 1.9 
Energy 2 (v41692051) 135.8 136:2 125.9 -0.3 7.9 
All-items (1992=100) (v41713415) 133.2 133.4 130.2 -0.1 23 
Food (v41691920) 110.1 110.5 108.3 -0.4 1.7 
Food purchased from stores (v41691921) 107.8 108.4 107.0 -0.6 0.7 
Meat 3 (v41691922) 110.2 112.1 108.3 -1.7 1.8 
Dairy products 3 (v41691932) 122.8 Zou 119.0 -1.8 3.2 
Bakery and cereal products (excluding infant food) 3 (v41691937) 116.3 114.6 112.6 1.5 38 
Fresh fruit 3 (v41691941) 88.5 89.1 99.5 -0.7 -11.1 
Fresh vegetables 3 (v41691944) 74.6 74.0 89.5 0.8 -16.6 
Food purchased from restaurants (v41691951) Aor3 SZ 11183 0.1 3.6 
Shelter (v41691952) 116.0 115.0 113.0 0.9 2k 
Rented accommodation (v41691953) 105.8 105.7 104.7 0.1 1:4 
Owned accommodation (v41691955) 118.0 dnlieO 114.3 0.9 32 
Replacement cost (v41691956) 1285 128.3 125:5 0.3 vat 
Homeowners’ home and mortgage insurance (v41691958) 146.9 146.4 142.6 0.3 3.0 
Homeowners’ maintenance and repairs (v41691959) 109.6 109.9 109.1 -0.3 0.5 
Water, fuel and electricity (v41691960) 19225 130.8 129.6 fies EP 
Electricity 4 (v41691961) 116.7 116.7 5 glare 0.0 -4.4 
Natural gas (v41691963) 127.5 122.9 119.6 Sah 6.6 
Fuel oil and other fuels (v41691964) UATASTL 178.4 156.0 -0.4 13.9 
Household operations, furnishings and equipment (v41691965) 103.6 103.9 102.2 -0.3 1.4 
Household operations (v41691966) 107.5 107.4 105.9 0.1 1s 
Telephone services (v41691968) 103.2 103.2 101.9 0.0 1.3 
Internet access services (v41693222) 97.5 97.5 96.6 0.0 0.9 
Household furnishings and equipment (v41691973) 96.9 97.9 95.8 -1.0 Fa 
Clothing and footwear (v41691980) 95.0 94.7 93:9 0.3 gree 
Women’s clothing (v41691982) 93.4 94.8 91.5 -1.5 2.1 
Men's clothing (v41691983) 92.6 91.1 90.5 1.6 23 
Footwear (v41691985) 92.5 89.2 94.0 SUT -1.6 
Transportation (v41691988) 115.4 116.6 4117 -1.0 3.3 
Private transportation (v41691989) 115.8 117.0 111.6 -1.0 3.8 
Purchase and leasing of passenger vehicles (v41691991) 96.6 97.8 99.3 -1.2 -2.7 
Gasoline (v41691994) 140.5 143.3 122.8 -2.0 14.4 
Passenger vehicle insurance premiums (v41691997) 136.6 136.6 127.7 0.0 7.0 
Public transportation (v41691999) 110.8 112.6 112.5 -1.6 -1.5 
Health and personal care (v41692004) 107.9 107.5 106.1 0.4 4:7 
Health care (v41692005) 113.9 113.6 1143 as 23 
Personal care (v41692011) 102.7 102.3 101.7 0.4 1.0 
Recreation, education and reading (v41692014) 102.0 102.9 99.8 -0.9 2.2 
Recreation (v41692015) 96.6 97.8 94.9 = 2 1.8 
Education and reading (v41692023) 116.2 116.2 112.4 0.0 3.4 
Alcoholic beverages and tobacco products (v41692027) 130.6 130.6 126.7 0.0 3.4 
Alcoholic beverages (v41692028) 110.9 $14.4 107.9 -0.2 2.8 
Tobacco products and smokers’ supplies (v41692034) 149.7 149.4 144.7 0.2 3.5 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section 
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Table 6-7 


The Consumer Price Index, major components, selected sub-groups and special aggregates, 1 provinces, Whitehorse 


and Yellowknife — Manitoba 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 

All-items excluding gasoline 

Energy 2 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 3 
Dairy products 3 
Bakery and cereal products (excluding infant food) 3 
Fresh fruit 3 
Fresh vegetables 3 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women's clothing 
Men's clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


CANSIM 
vector 
number 


(v41692055) 


(v41692180) 
(v41692181) 
(v41692186) 
(v41693259) 
(v41692187) 


(v41713419) 


(v41692056) 
(v41692057) 
(v41692058) 
(v41692068) 
(v41692073) 
(v41692077) 
(v41692080) 
(v41692087) 


(v41692088) 
(v41692089) 
(v41692091) 
(v41692092) 
(v41692094) 
(v41692095) 
(v41692096) 
(v41692097) 
(v41692099) 
(v41692100) 


(v41692101) 
(v41692102) 
(v41692104) 
(v41693223) 
(v41692109) 


(v41692116) 
(v41692118) 
(v41692119) 
(v41692121) 


(v41692124) 
(v41692125) 
(v41692127) 
(v41692130) 
(v41692133) 
(v41692135) 


(v41692140) 
(v41692141) 
(v41692147) 


(v41692150) 
(v41692151) 
(v41692159) 


(v41692163) 
(v41692164) 
(v41692170) 


October 
2007 


Indexes 


September 
2007 


October 
2006 


2002=100 


Percentage change 
October 2007 from 


September 
2007 


Octo 


ber 


2006 


—eeS_eeeee 


111.0 


110.8 
108.4 
109.0 
109.4 
133.7 


136.6 


ees 
109.1 
107.5 
116.3 
123.3 

94.5 

90.1 
nes} 


116.7 
108.5 
119.0 
140.5 
146.8 
106.5 
i506 
107.8 
123.8 
IN7Asi72 


103.7 
106.5 
992 
100.2 
98.5 


97.9 
95.6 
935 
98.4 


114.4 
114.7 
99.3 
150.5 
101.8 
a Telit feat 


106.1 
110.2 
102.0 


103.4 
100.7 
12:7 


126.7 
114.5 
136.3 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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108.9 


108.6 
106.9 
107.6 
107.9 
124.6 


134.1 


110.5 
110.0 
109.0 
1 atl 
118.0 
102.2 
98.4 
111.1 


112.0 
106.6 
11315 
129.4 
135.3 
113.0 
12S 
105.5 
W253 
152.4 


103.9 
106.4 
J9:S 
96.8 
99/2 


100.2 
100.1 
94.3 
97.9 


4A 1G7 
111.6 
100.8 
135.4 
103.7 
114.0 


106.0 
107.9 
104.2 


101.9 
DOE 
109.6 


121.9 
110.9 
130.4 


-0.7 


-0.8 
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The Consumer Price Index — October 2007 


Table 6-8 


The Consumer Price Index, major components, selected sub-groups and special aggregates, 1 provinces, Whitehorse 
and Yellowknife — Saskatchewan 


eee 


CANSIM Indexes Percentage change 
vector October 2007 from 

near October September October September October 
2007 2007 2006 2007 2006 

—— a 

2002=100 
SS a ee ee 
All-items (v41692191) 113.0 113.4 109.1 -0.4 3.6 
Special aggregates 

All-items excluding food (v41692316) 113.4 114.0 109.0 -0.5 4.0 
All-items excluding food and energy (v41692317) tilde td2 107.5 -0.1 3.3 
All-items excluding energy (v41692322) Na hala 111.0 108.0 0.1 2.9 
All-items excluding gasoline (v41693261) je ler/ didliaey, 108.4 0.0 3.0 
Energy 2 (v41692323) 134.2 136.0 120.5 -3.5 8.9 
All-items (1992=100) (v41713421) 139.8 140.3 135.0 -0.4 3.6 
Food (v41692192) 111.0 110.4 109.8 0.5 Ait 
Food purchased from stores (v41692193) 108.5 108.0 108.3 0.5 0.2 
Meat 3 (v41692194) 106.6 105.8 106.9 0.8 -0.3 
Dairy products 3 (v41692204) ikon) 114.1 A123 -0.3 ies 
Bakery and cereal products (excluding infant food) 3 (v41692209) 118.2 115.8 114.1 2a 3.6 
Fresh fruit 3 (v41692213) 106.9 101.9 1125 4.9 -5.0 
Fresh vegetables 3 (v41692216) 103.1 104.6 109.0 -1.4 -5.4 
Food purchased from restaurants (v41692223) 116.0 A622 112.8 0.7 2.8 
Shelter (v41692224) 128.3 127.2 114.5 0.9 12.1 
Rented accommodation (v41692225) 107.9 107.1 104.6 0.7 32 
Owned accommodation (v41692227) 136.5 134.8 116.0 As3 VT 
Replacement cost (v41692228) 189.6 189.3 1324 0.2 43.5 
Homeowners’ home and mortgage insurance (v41692230) 207.6 207.3 142.2 0.1 46.0 
Homeowners’ maintenance and repairs (v41692231) tit-2 111.8 111.4 -0.5 -0.2 
Water, fuel and electricity (v41692232) 124.6 124.4 118.0 0.2 5.6 
Electricity (v41692233) 116.6 116.6 Adiac3 0.0 4.8 
Natural gas (v41692235) 122.8 122.8 116.8 0.0 5.1 
Fuel oil and other fuels (v41692236) 174.9 173.0 150.6 id 16.1 
Household operations, furnishings and equipment (v41692237) 100.7 100.7 100.9 0.0 -0.2 
Household operations (v41692238) 103.7 103.8 104.1 -0.1 -0.4 
Telephone services (v41692240) S52 95.2 96.6 0.0 -1.4 
Internet access services (v41693224) 97.2 97.2 96.2 0.0 1.0 
Household furnishings and equipment (v41692245) 95.0 94.7 94.5 0.3 D5 
Clothing and footwear (v41692252) 97.9 97.5 99.7 0.4 -1.8 
Women’s clothing (v41692254) 96.4 98.6 101.6 -2.2 -5.1 
Men’s clothing (v41692255) 92.3 90.5 95.9 2.0 -3.8 
Footwear (v41692257) 97.9 95.1 95.9 2.9 2.1 
Transportation (v41692260) 1'12:5 115.9 111-5 -2.9 0.9 
Private transportation (v41692261) 1125 115.9 t1423 -2.9 1.1 
Purchase and leasing of passenger vehicles (v41692263) 99.5 101.3 102.9 -1.8 -3.3 
Gasoline (v41692266) 140.7 151-9 125.7 -7.4 11.9 
Passenger vehicle insurance premiums (v41692269) 109.1 109.1 AALS 0.0 -7.1 
Public transportation (v41692271) 112.5 114.8 114.6 -2.0 -1.8 
Health and personal care (v41692276) 105.8 106.1 103.8 -0.3 1.9 
Health care (v41692277) 109.1 109.0 107.1 0.1 1.9 
Personal care (v41692283) 102.0 102.7 99.9 -0.7 2.1 
Recreation, education and reading (v41692286) 103.7 104.7 103.0 -1.0 0.7 
Recreation (v41692287) 99.6 100.8 99.2 -1.2 0.4 
Education and reading (v41692295) Ald Al dad a Te ater g 0.0 t2 
Alcoholic beverages and tobacco products (v41692299) 126.6 126.5 122.9 0.1 3.0 
Alcoholic beverages (v41692300) 114.1 114.1 133.2 0.0 0.8 
Tobacco products and smokers’ supplies (v41692306) 134.9 134.7 129.1 0.1 45 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables” section. 
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Table 6-9 


The Consumer Price Index, major components, selected sub-groups and special aggregates, ! provinces, Whitehorse 


and Yellowknife — Alberta 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 

All-items excluding gasoline 

Energy 2 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 3 
Dairy products 3 
Bakery and cereal products (excluding infant food) 3 
Fresh fruit 3 
Fresh vegetables 3 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women’s clothing 
Men's clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


CANSIM 
vector 
number 


(v41692327) 


(v41692451) 
(v41692452) 
(v41692457) 
(v41693263) 
(v41692458) 


(v41713424) 


(v41692328) 
(v41692329) 
(v41692330) 
(v41692340) 
(v41692345) 
(v41692349) 
(v41692352) 
(v41692359) 


(v41692360) 
(v41692361) 
(v41692363) 
(v41692364) 
(v41692366) 
(v41692367) 
(v41692368) 
(v41692369) 
(v41692371) 


(v41692372) 
(v41692373) 
(v41692375) 
(v41693225) 
(v41692380) 

) 

) 


(v41692387 
(v41692389 
(v41692390) 
(v41692392) 


(v41692395) 
(v41692396) 
(v41692398) 
(v41692401) 
(v41692404) 
(v41692406) 


(v41692411) 
(v41692412) 
(v41692418) 


(v41692421) 
(v41692422) 
(v41692430) 


(v41692434) 
(v41692435) 
(v41692441) 


October 
2007 


Indexes 


September 
2007 


October 
2006 


2002=100 


Percentage change 
October 2007 from 


October 
2006 


September 
2007 


—eeueS—_eeeeeeeeeeee 


118.6 


120.2 
aia. 
115.9 
117.6 
150.8 


147.3 


110.6 
108.3 
106.3 
117.4 
118.5 

94.7 

84.9 
115.3 


144.5 
114.4 
191.1 
200.7 
207.7 
108.7 
152.8 
126.9 
190.4 


104.4 
109.8 
101.8 
98.0 
95.7 


99.4 
95.0 
95.3 
103.8 


117.3 
117.6 

93.5 
145.2 
142.0 
113.6 


109.2 
112.4 
106.0 


104.9 
101.1 
118.6 


125.6 
1124 
137.2 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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119.4 


121.0 
TAS 
116.2 
117.9 
158.3 


148.3 


1112 
109.1 
107.1 
TAZ 
118.8 

96.0 

86.5 
115.5 


143.1 
113.8 
148.9 
200.1 
207.1 
108.9 
193. 
1ST 
168.0 


104.8 
109.6 
101.8 
98.0 
97.1 


101.3 
99.4 
96.0 

103.5 


121.0 
121.5 

95.2 
159.5 
142.0 
115.8 


109.6 
12.3 
106.9 


105.9 
102.6 
117.6 


123.0 
TAZ 
137.4 


113.0 


113.8 
112.0 
1:5 
112.6 
131.0 


140.3 


109.2 
108.3 
106.5 
115.1 
113.8 
100.2 

94.7 
110.9 


129.7 
107.0 
134.9 
179.9 
186.0 
107.7 
135.0 
114.3 
164.1 


102.9 
107.1 
100.8 
95.3 
95:7 


100.9 
98.1 
IEF 

102.7 


113.3 
113.0 

96.9 
124.7 
137.1 
116.2 


106.8 
108.7 
104.9 


101.4 
98.1 
113.2 


116.8 
108.8 
122.6 
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Table 6-10 


The Consumer Price Index — October 2007 
SS esstssnesnseesnereeeneemeaeseeesenensnensesansn 


The Consumer Price Index, major components, selected sub-groups and special aggregates, 1 provinces, Whitehorse 


and Yellowknife — British Columbia 


es 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 

All-items excluding gasoline 

Energy 2 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 3 
Dairy products 3 
Bakery and cereal products (excluding infant food) 3 
Fresh fruit 3 
Fresh vegetables 3 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women’s clothing 
Men’s clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


CANSIM 
vector 
number 


(v41692462) 


(v41692587) 
(v41692588) 
(v41692593) 
(v41693265) 
(v41692594) 


(v41713427) 


(v41692463) 
(v41692464) 
(v41692465) 
(v41692475) 
(v41692480) 
(v41692484) 
(v41692487) 
(v41692494) 


(v41692495) 
(v41692496) 
(v41692498) 
(v41692499) 
(v41692501) 
(v41692502) 
(v41692503) 
(v41692504) 
(v41692506) 
(v41692507) 


(v41692508) 
(v41692509) 
(v41692511) 
(v41693226) 
(v41692516) 


(v41692523) 
(v41692525) 
(v41692526) 
(v41692528) 


(v41692531) 
(v41692532) 
(v41692534) 
(v41692537) 
(v41692540) 
(v41692542) 


(v41692547) 
(v41692548) 
(v41692554) 


(v41692557) 
(v41692558) 
(v41692566) 


(v41692570) 
(v41692571) 
(v41692577) 


Indexes Percentage change 
October 2007 from 
October September October September October 
2007 2007 2006 2007 2006 
2002=100 

110.0 110.5 108.3 -0.5 1.6 
110.2 110.9 108.6 -0.6 is 
108.7 109.0 107.3 -0.3 13 
108.7 108.9 107.2 -0.2 1.4 
108.9 109.2 107.5 -0.3 iS 
126.5 131.4 123.5 -3.7 2.4 
129.7 130.3 127.7 -0.5 1.6 
109.0 108.7 107.1 0.3 1.8 
106.9 106.6 106.1 0.3 0.8 
108.3 108.3 105.7 0.0 2.5 
113.8 113.9 14241 -0.1 15 
113.7 qi2t 110.5 1.4 2.9 
99.3 96.4 102.8 3.0 -3.4 
88.7 89.2 96.4 -0.6 -8.0 
113.0 1129 109.0 0.1 3.7 
111.8 111.4 109.7 0.4 1.9 
104.6 104.4 103.0 0.2 1.6 
114.2 113.3 T1423 0.8 2.6 
128.6 128.7 421-3 -0.1 1.0 
148.7 147.4 142.5 0.9 44 
107.2 108.2 111.6 -0.9 -3.9 
114.0 116.0 114.8 -1.7 -0.7 
109.4 109.4 109.8 0.0 -0.4 
114.3 120.2 117.0 -4.9 -2.3 
174.7 1A 154.7 2.1 12.9 
102.1 102.8 101.7 -0.7 0.4 
106.6 106.4 104.6 0.2 1.9 
101.9 101.9 100.6 0.0 1.3 
96.7 96.7 94.8 0.0 2.0 
94.0 96.0 96.1 -2.1 -2.2 
101.9 102.5 102.2 -0.6 -0.3 
98.9 101.8 101.8 -2.8 -2.8 
97.3 98.3 100.4 -1.0 -3.1 
105.9 103.5 103.6 ae] 22 
113.9 116.0 4424 -1.8 1.6 
114.3 116.4 111.9 -1.8 2.1 
97.6 98.8 99.5 -1.2 -1.9 
142.6 150.0 134.0 -4.9 6.4 
119.0 119.0 417-3 0.0 1.4 
111.4 113.4 113.6 -1.8 -1.9 
107.8 108.5 106.9 -0.6 0.8 
THA 111.9 109.7 -0.2 1.8 
103.4 104.7 103.7 1 -0.3 
110.1 44424 108.2 -0.9 1.8 
99.2 100.7 97.9 “1.5 1.3 
144.8 144.1 140.9 0.5 2.8 
119.6 119.9 116.6 -0.3 2.6 
110.1 110.5 108.5 -0.4 15 
130.8 130.8 125.4 0.0 4.3 


SS 
Note(s): See "Data quality, concepts and methodology — Expianatory notes for tables" section. 
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Table 6-11 


The Consumer Price Index, major components, selected sub-groups and special aggregates, 1 provinces, Whitehorse 


and Yellowknife — Whitehorse* 


nL 


Percentage change 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 
All-items excluding gasoline 

Energy 2 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 3 
Dairy products 3 
Bakery and cereal products (excluding infant food) 3 
Fresh fruit 3 
Fresh vegetables 3 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women’s clothing 
Men's clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


CANSIM 
vector 
number 


(v41692598) 


(v41692711) 
(v41692712) 
(v41692717) 
(v41693267) 
(v41692718) 


(v41713430) 


(v41692599) 
(v41692600) 
(v41692601) 
(v41692611) 
(v41692616) 
(v41692620) 
(v41692623) 
(v41692630) 


(v41692631) 


(v41692632) 
(v41692633) 


(v41692635) 


(v41692636) 
(v41692637) 
(v41692639) 
(v41693227) 
(v41692644) 


(v41692651) 
(v41692653) 
(v41692654) 
(v41692656) 


(v41692659) 
(v41692660) 
(v41692662) 
(v41692665) 
(v41692668) 
(v41692670) 


(v41692675) 
(v41692676) 
(v41692682) 


(v41692685) 
(v41692686) 
(v41692693) 


(v41692695) 
(v41692696) 
(v41692702) 


Indexes 


October 2007 from 
October September October September October 
2007 2007 2006 2007 2006 
2002=100 

110.4 110.8 106.3 -0.4 3.9 
EES) 14 106.7 -0.3 41 
107.1 107.4 104.5 -0.3 25 
107.2 107.5 104.4 -0.3 PS: 
109.1 109.3 105.5 -0.2 3.4 
142.9 Toor 123.9 -0.6 T5:S 
129.9 130.3 125.0 -0.3 3.9 
107.3 107.9 104.4 -0.6 2.8 
103.4 104.5 101.8 -1.1 1.6 
104.8 108.1 103.0 -3.1 ier 
113.6 115.0 111.0 -1.2 Zao 
107.4 108.0 105.9 -0.6 1.4 
90.1 89.7 90.6 0.4 -0.6 
92.2 84.5 95.7 9.1 -3.7 
116.7 115.8 110.3 0.8 5.8 
121.7 120.8 113.0 0.7 Pet 
140.0 139.3 122.4 0.5 14.4 
1155 ilileyls: 97.2 0.0 18.8 
176.5 174.7 158.3 1.0 11.5 
101.5 101.5 99.4 0.0 24 
105.6 105.4 101.6 0.2 3.9 
100.0 100.0 99.1 0.0 0.9 
101.4 101.4 101.4 0.0 0.0 
94.8 95.0 95.8 -0.2 -1.0 
101.1 100.1 100.8 1.0 0.3 
100.4 98.2 99.3 22 iy 
95.6 95.4 102.1 0.2 -6.4 
104.0 102.5 97.8 15 (3): 
116.8 118.6 112.4 -1.5 3.9 
THSe7 120.2 shi hay g -1.2 RS 
100.0 101.8 102.0 -1.8 -2.0 
143.0 1457 124.2 -1.9 15H 
142.3 142.3 132.6 0.0 Fes 
107.9 110.6 iit Pr -2.4 -3.4 
107.7 106.4 106.5 AG2 4 
TIOn 110.2 107.9 -0.1 2.0 
104.1 101.5 104.1 2.6 0.0 
96.5 98.2 94.6 -1.7 2.0 
93.0 94.9 92.0 -2.0 1.1 
114.1 $1328 107.4 0.3 6.2 
118.0 117.8 115.9 0.2 1.8 
1072 107.2 107.9 0.0 -0.6 
128.7 128.2 123 0.4 4.5 


—KLK ere 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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The Consumer Price Index, major components, selected sub-groups and special aggregates, 1 provinces, Whitehorse 


and Yellowknife — Yellowknife* 


eee 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 
All-items excluding gasoline 

Energy 2 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat $ 
Dairy products 3 
Bakery and cereal products (excluding infant food) 3 
Fresh fruit 3 
Fresh vegetables 3 
Food purchased from restaurants 


Shelter 4 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women’s clothing 
Men's clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


CANSIM 
vector 
number 


(v41692722) 


(v41692835) 
(v41692836) 
(v41692841) 
(v41693269) 
(v41692842) 


(v41713431) 


(v41692723) 
(v41692724) 
(v41692725) 
(v41692735) 
(v41692740) 
(v41692744) 
(v41692747) 
(v41692754) 


(v41692755) 


(v41692756) 
(v41692757) 


(v41692759) 


(v41692760) 
(v41692761) 
(v41692763) 
(v41693228) 
(v41692768) 


(v41692775) 
(v41692777) 
(v41692778) 
(v41692780) 


(v41692783) 
(v41692784) 
(v41692786) 
(v41692789) 
(v41692792) 
(v41692794) 


(v41692799) 
(v41692800) 
(v41692806) 


(v41692809) 
(v41692810) 
(v41692817) 


(v41692819) 
(v41692820) 
(v41692826) 


Indexes Percentage change 
October 2007 from 
October September October September October 
2007 2007 2006 2007 2006 
2002=100 

111.1 111.6 107.1 -0.4 a Yj 
sali er/ 1122 106.9 -0.4 45 
108.6 108.8 105.3 -0.2 3.1 
108.5 108.8 105.8 -0.3 2.6 
110.4 110.7 106.8 -0.3 3.4 
143.3 146.3 123.1 -2.1 16.4 
129.3 129.9 124.6 -0.5 3.8 
108.3 108.6 108.0 -0.3 0.3 
107.0 107.4 107.0 -0.4 0.0 
106.4 108.8 107.7 -2.2 -1.2 
110.5 110.1 108.4 0.4 1.9 
106.8 105.3 108.1 1.4 -1.2 
110.0 115.4 116.3 -4.7 -5.4 
100.2 100.7 109.0 -0.5 -8.4 
111.4 111.4 110.2 0.0 a 
123.8 123.2 114.3 0.5 8.3 
141.5 142.0 123.2 0.4 14.9 
124.4 125.8 109.3 -1.4 13.8 
196.5 196.5 161.2 0.0 21.9 
102.1 104.3 101.0 -2.1 1:4 
107.3 107.4 104.2 -0.1 3.0 
100.2 100.2 99.1 0.0 1.1 
(2 1 (C2: 0.0 0.0 
90.6 97.0 93.9 -6.6 -3.5 
96.2 95.1 97.1 12 -0.9 
87.8 86.9 93.4 1.0 -6.0 
103.1 99.2 100.9 3.9 22 
92.3 93.2 92.2 -1.0 0.1 
106.2 108.7 102.4 -2.3 ae 
105.6 108.1 100.3 -2.3 53 
90.5 92.2 90.2 -1.8 0.3 
133.3 139.7 116.1 -46 14.8 
129.4 129.4 121.8 0.0 6.2 
110.9 113.6 114.6 -2.4 -3.2 
105.1 104.1 103.9 1.0 1.2 
109.4 109.9 107.8 -0.5 1 Phe 
102.4 100.1 101.5 vies) 0.9 
101.1 102.3 99.8 -1.2 5 ee 
99.2 100.6 98.0 -1.4 1.2 
110.4 109.7 109.1 0.6 1.2 
129.8 128.5 127.1 1.0 2.1 
124.6 124.5 121.9 0.1 2.2 
134.3 131.6 131.6 2.1 2.1 


bo a a ea a a a 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 7 
The all-items Consumer Price Index, 1 provinces, Whitehorse, Yellowknife and Iqaluit,2 historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 2 


average 
2002=100 

Newfoundland and Labrador (v41691244) 
2002 97.0 97.4 98.0 99.7 100.6 100.4 100.6 100.4 100.7 101.7 102.0 101.5 100.0 
2003 102.1 1023" 103:5 103.2 103.0 1026 103:3 103.0 103.5 1026 1032 1026 102.9 
2004 103.1 103.0 103.4 103.7 104.8 105.1 105.7 105.4 105.6 105.9 106.2 105.8 104.8 
2005 105.7 106.2 106.6 107.5 107.5 107.6 107.9 108.0 109.6 108.2 108.3 107.9 107.6 
2006 108.4 108.4 108.7 109.6 110.6 110.4 110.5 110.9 109.7 108.9 109.1 109.3 109.5 
2007 1090 10s IOS aa) At ae SG A A 2 = > 
Prince Edward Island (v41691379) 
2002 96.4% 96:6 " “97399099'3, 100.2) 99,9 (00:8 100.9 101s t0e2eeto23s 0a 100.0 
2003 101.99 103-1 10451, tO456 103-6" 103:2 103:4° 103.2 103:8° 103:7 vied wtOsiC 103.5 
2004 103.59 104.0 1047 105:3 105.6" 106.2 105:9° 705.8 106:4° 106.7082) 1074 105.8 
2005 106.5 106.7 107.6 108.6 109.1 1089 109.0 109.3 111.8 111.5 110.7 110.0 109.1 
2006 AOS nO-8 iO Ae hae Coe 2 oe 28 Aiton Ose aed ete 111.6 
2007 1A oO US ioroneticw* lia Zeta 1140 413-8 14 tA t o “ 
Nova Scotia (v41691513) 
2002 DOS) OY 2. Oz 6 SO? 00:2 00.3 100'87 100:8 10122. 101.9" 4022) tote 100.0 
2003 10221 103:8° 04s Gee (03:15 103-2. 103.5) 108.6 103:6 1031, 103.3) 103811 103.4 
2004 103.2 103.7 1044 104.4 105.2 105.6 105.8 105.7 105.9 106.2 106.7 106.4 105.3 
2005 106.1 106.4 107.1 107.6 107.8 107.7 108.1 1088 110.4 109.8 109.1 109.3 108.2 
2006 109SF 109.0 SOF Ge ei atl ie OF Tits (the TG 104 T1045 = 10 110.4 
2007 AOE HIN On etd omme dine ope Mat mdio.O F413) 1127) 112.oe 4126 ee . 
New Brunswick (v41691648) 
2002 363) 97,0 7 97 Geo 99:8 400.0 1008" 101 “10s” 1017 1025. 1024 100.0 
2003 103.2 104.0 104.3 103.7 103.0 103.0 103.4 103.5 103.7 103.0 103.0 102.9 103.4 
2004 103.3 103.8 1042 104.1 1051 105.3 105.2 105.2 105.1 105.5 106.0 105.6 104.9 
2005 105.6 105.9 106.8 107.1 107.0 106.9 107.5 108.0 109.2 108.4 108.2 108.3 107.4 
2006 108.8 108.7 109.1 110.0 110.1 110.0 109.7 110.0 108.8 107.8 108.4 109.1 109.2 
2007 109-25 09:67 AO elnide eenio sid  T12 ee dd  Oe  ie “ 2 2 
Quebec (v41691783) 
2002 98.1 08.8" .99'0 3995 994 997 1006 100.7 100.7 101.0) 101.3 40a 100.0 
2003 102.05 403:1 “1033 O24 024 102.3 102.4° 91025 10218" 4102.4 wA02 Oa 102.5 
2004 103.2 103.6 103.9 103.8 104.8 104.8 1046 104.55 104.7 105.3 105.5 105.2 104.5 
2005 105.3 105.6 106.4 106.4 1065 106.8 107.0 107.4 1085 107.7 107.5 107.4 106.9 
2006 108.1 108.0 1084 109.1 109.3 109.1 109.2 109.2 108.4 108.4 1086 108.7 108.7 
2007 108.65 09'S 1104551106 “W114 110.7 110.6 1101 110.5" 4705 a 
Ontario (v41691919) 
2002 Off (984 (99:5 995 (99:5 99:5 1005 101.3 T1009 1014 i014 fo04 100.0 
2003 101.8" 302.7 S102 621075 40221023 1025) 403.0 108:2" 1029 10357 103-4 102.7 
2004 103.4 103.6 104.0 104.1 105.0 104.8 104.9 104.7 104.8 105.0 105.4 105.3 104.6 
2005 105.1 105.8 106.4 1065 106.6 106.8 106.9 107.5 108.2 107.7 107.5 107.6 106.9 
2006 108.2 107.9 108.8 109.1 109.5 109.3 109.0 109.1 108.5 108.4 108.6 108.8 108.8 
2007 TOS Ge SL0977- 1a Saadeh TiC tit) Atte 14404 AT0.9 Pe = a 
Manitoba (v41692055) 
2002 98.0 980 987 996 100.1 100.4 1006 100.8 100.7 100.6 101.3 101.3 100.0 
2003 TOT 102.0) SIOZ 25 Oto 4017 A015 101.5 “101.8 1023" 4017 101-29 71026 101.8 
2004 102.0 101.9 1024 102.7 104.1 1044 1043 104.3 104.1 104.5 105.2 105.5 103.8 
2005 105.0 105.2 105.6 1063 106.5 106.7 107.0 107.4 107.8 107.5 107.3 106.9 106.6 
2006 107.4 107.2 107.6 1085 109.2 109.3 109.7 109.7 108.8 108.9 109.0 108.7 108.7 
2007 1094. A094 SIVA ee tie til 112A At? 1418. A110 - 7 me 
Saskatchewan (v41692191) 
2002 97.8 97.7 9985 99.8 100.0 100.2 100.4 1006 101.0 401.4 101.5 101.4 100.0 
2003 101.55 102.0" 402 Se iOto = 1022 1024 402.2. 4025 4028 (024d 1028 O27 19273 
2004 102.8 102.9 103.1 103.8 104.9 105.0 105.2 104.7 104.9 105.5 106.1 105.8 104.6 
2005 105.6 105.8 106.4 107.1 106.5 106.8 107.1 107.4 108.0 107.5 107.4 107.3 106.9 
2006 107.9 107.9 108.2 109.2 1096 1096 1098 1104 109.3 1091 1088 108.9 109.1 
2007 109-55 909.9: ATROwigee a dI2-Ge4438.1 113.3-09113.1 1134) 413.0 _ i: 33 
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Table 7 — continued 


The all-items Consumer Price Index, 1 provinces, Whitehorse, Yellowknife and Iqaluit,2 historical data 


eee eee eee 
Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 2 


average 


SS eee eee. eee ee ee aa er eee 
2002=100 
Alberta (v41692327) 
2002 96.7 97.2 975 99.0 994 999 99.9 100.1 101.4 102.5 103.0 103.3 100.0 
2003 103.5 103.8 104.9 104.9 104.2 104.7 104.3 104.2 104.8 104.3 1047 104.6 104.4 
2004 104.6 104.6 104.9 105.2 106.1 107.1 106.4 106.2 106.3 106.0 106.7 106.4 105.9 
2005 106.1 106.2 106.9 107.6 107.4 107.8 108.7 108.7 110.0 109.7 109.6 109.0 108.1 
2006 W104 09.7; OS eae 2? edAd8 “1e4et3:9) W4deds.0, 443-7 04142 1723 
2007 A147 P50 MGA 7h. 7-8 aadee8 119 S11S.3 1194 Ad66 s 3 ‘ 
British Columbia (v41692462) 
2002 97.9 98.3 98.9 998 100.2 1003 100.6 100.7 100.8 100.7 100.9 100.8 100.0 
2003 101.0 101.5 102.3 1024 102.1 1020 102.2 102.6 102.9 102.4 1025 1026 102.2 
2004 102.5 102.9 103.2 103.9 104.7 104.9 104.7 104.7 1048 104.8 105.0 104.8 104.2 
2005 104.8 105.0 105.3 106.0 106.3 1064 106.6 106.8 107.3 107.1 107.1 106.7 106.3 
2006 106.6 106.7 107.2 107.8 108.7 108.7 108.8 109.0 108.4 108.3 108.7 108.8 108.1 
2007 10905 1109.1) = 109:'5ee09:9 110.5 F038) 1105. 410-4 A1059410:0 
Whitehorse, Yukon Territory (v41692598) 
2002 97.98 BOr.9" 98:1 aaeSo eee 99:7 T0034) 101227 101-1 00:9" 1010 101etsS 100.0 
2003 101.7 1025 102.6 102.2 101.8 101.9 1024 102.3 102.2 101.6 101.0 101.1 101.9 
2004 101.1 101.4 101.9 102.2 103.3 103.6 103.5 103.1 103.4 103.5 104.6 104.0 103.0 
2005 103.1 103.3 103.9 104.4 1049 1053 105.4 105.7 106.8 106.8 107.1 106.3 105.3 
2006 106:4- 105.9 105.9 106:9 107:5 107.9 107.5 107.7 107.2 106.3 106.3 106.3 106.8 
2007 107.0 107.3 108.0 108.7 109.5 109.7 110.7 110.5 110.8 110.4 - “2 x 
Yellowknife, Northwest Territories (v41692722) 
2002 97.8 98.2 982 989 99.7 99.9 100.8 100.9 101.2 101.1 101.3 102.0 100.0 
2003 1022 102:5, 9 10287 7 10310) 1027, 102551022, 102.09 1018 101-3: 182.6. 1032 102.3 
2004 103.1 102.8 103.2 103.3 104.0 104.3 1043 103.7 103.7 103.8 104.7 105.0 103.8 
2005 104.6 104.8 104.9 105.2 106.1 106.4 106.4 106.3 107.0 107.5 107.8 107.8 106.2 
2006 107.4 107.3 107.0 107.9 108.0 107.7 107.8 108.0 107.8 107.1 107.6 108.4 10T3F 
2007 108:951109:1) 109: SaeGAe M113) padid.G) AdLOe dita ATG dite 34 B 7: 
Iqaluit, Nunavut (Dec. 2002=100) (v41713432) 
2002 =e 5: ¢ s: z= “ = . ty .. 100.0 ' 
2003 99.9 99.8 100.0 99.9 100.1 100.2 100.7 100.3 100.3 100.5 100.7 100.5 100.2 
2004 100.0 99.9 100.2 100.8 101.4 101.8 101.8 101.4 101.6 101.2 101.8 102.2 101.2 
2005 102:05.905:7 101-89 1023'0102.8 103.0 103:0- 103.4 103.8 103.3 103.8 103.6 102.9 
2006 103.5 103.7 103.7 104.5 1048 105.14 1048 104.4 105.0 104.2 105.2 105.7 104.6 
2007 106.4 106.5 106.7 107.7 108.0 108.0 108.9 108.9 109.1 108.1 M . . 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 8 
The Consumer Price Index and selected sub-groups, by urban centre 1.2.3 


CANSIM Indexes Percentage change 
vector October 2007 from 
number October September October September October 
2007 2007 2006 2007 2006 
5S cS Se a a a 
2002=100 
St. John’s, Newfoundland and Labrador 
All-items (v41692846) 111.0 110.7 108.5 0.3 PRs 
Shelter (v41692847) 118.1 116.4 113.9 1.5 Set 
Rented accommodation (v41692848) 104.1 104.0 103.6 0.1 0.5 
Owned accommodation (v41692849) 116.0 113.8 110.1 1.9 5.4 
Water, fuel and electricity (v41692850) 135.4 133:6 132.8 Le 2.0 
All-items (1992=100) (v41713405) 130.2 129.9 127-3 0.2 7a 
Charlottetown and Summerside, Prince Edward Island 
All-items (v41692852) 113.8 113.7 110.4 0.1 3.1 
Shelter (v41692853) 118.8 Az 113.4 1.4 4.8 
Rented accommodation (v41692854) 107.2 107.2 106.3 0.0 0.8 
Owned accommodation (v41692855) 114.0 112.6 hate 2 4.2 eS. 
Water, fuel and electricity (v41692856) 150.6 146.0 131.9 a2 14.2 
All-items (1992=100) (v41713407) 133.3 133.2 129.3 0.1 ee 
Halifax, Nova Scotia 
All-items (v41692858) 112.3 112.6 109.7 -0.3 2.4 
Shelter (v41692859) 117.0 116.1 Akos 0.8 3s 
Rented accommodation (v41692860) 105.1 105.0 104.2 0.1 0.9 
Owned accommodation (v41692861) 1473 1 to.9 111.6 eZ Sal 
Water, fuel and electricity (v41692862) 13120 131.0 130.6 0.0 0.3 
All-items (1992=100) (v41713409) ASST 134.0 130.6 -0.2 2.4 
Saint John, New Brunswick 
All-items (v41692864) 111.4 112.0 107.9 -0.5 oF 2 
Shelter (v41692865) 118.5 118.1 112.3 O38 5.5 
Rented accommodation (v41692866) 105.8 105.1 104.3 0.7 1.4 
Owned accommodation (v41692867) Shi Rews: 114.0 112.6 gre: 2.6 
Water, fuel and electricity (v41692868) 138.7 141.3 120.5 -1.8 Set 
All-items (1992=100) (v41713411) TET 132:3 12735 -0.5 aS 
Québec, Quebec 
All-items (v41692870) 110.2 110.2 108.2 0.0 1.8 
Shelter (v41692871) 115.4 114.0 111.4 12 3.6 
Rented accommodation (v41692872) 107.9 107.7 106.5 0.2 13 
Owned accommodation (v41692873) 118.4 116.0 wts2 2.1 4.6 
Water, fuel and electricity (v41692874) ig WS 116.7 112.4 0.3 4.2 
All-items (1992=100) (v41713413) 128.0 128.0 125.6 0.0 1.9 
Montréal, Quebec 
All-items (v41692876) 110.4 110.4 108.6 0.0 Ag 
Shelter (v41692877) 116.3 115.4 112.6 0.8 3:3 
Rented accommodation (v41692878) 107.8 107.6 106.3 0.2 1.4 
Owned accommodation (v41692879) 120.7 119.3 115.6 jhe 4.4 
Water, fuel and electricity (v41692880) sla Wiare 1173 114.3 0S 3.0 
All-items (1992=100) (v41713414) 127.7 127.7 125.6 0.0 1.7 
Ottawa-Gatineau, Ontario part, Ontario/Quebec 
All-items (v41692882) 110.7 110.9 108.2 -0.2 25 
Shelter (v41692883) 116.9 116.1 114.0 OF 25) 
Rented accommodation (v41692884) 104.7 104.6 103.6 0.1 hel 
Owned accommodation (v41692885) 119.6 1193 116.9 0.3 as. 
Water, fuel and electricity (v41692886) 134.0 130.4 127.1 Pals: 5.4 
All-items (1992=100) (v41713416) 134.9 135.1 131.9 -0.1 VEE 
Toronto, Ontario 
All-items (v41692888) 110.7 110.8 108.0 -0.1 25 
Shelter (v41692889) 1153 113.9 111.6 1 = 
Rented accommodation (v41692890) 106.4 106.3 105.3 0.1 1.0 
Owned accommodation (v41692891) 116.5 115.4 112.8 1.0 at 
Water, fuel and electricity (v41692892) 132.0 127.9 124.3 i B 6.2 
All-items (1992=100) (v41713417) 133.5 133.5 130.3 0.0 2.5 
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Table 8 — continued 


The Consumer Price Index and selected sub-groups, by urban centre 1.2.3 
—————————E————— eee eee eee ee ee ee 


CANSIM Indexes Percentage change 
vector October 2007 from 
number October Se "September October 
ptember October September October 
2007 2007 2006 2007 2006 
2002=100 
Thunder Bay, Ontario 
All-items (v41692894) 107.9 108.3 106.4 -0.4 1.4 
Shelter (v41692895) 104.4 104.5 104.9 -0.1 -0.5 
Rented accommodation (v41692896) 102.5 102.4 101.5 0.1 1.0 
Owned accommodation (v41692897) 101.8 101.2 100.8 0.6 1.0 
Water, fuel and electricity (v41692898) 126.6 129.4 134.6 -1.9 -5.9 
All-items (1992=100) (v41713418) 128.7 129.2 126.8 -0.4 pee 
Winnipeg, Manitoba 
All-items (v41692900) 110.9 111.6 108.9 -0.6 1.8 
Shelter (v41692901) 116.2 116.1 aad 0.1 3.9 
Rented accommodation (v41692902) 109.3 109.3 107.6 0.0 1.6 
Owned accommodation (v41692903) 118.1 117.9 PAT 0:2 4.8 
Water, fuel and electricity (v41692904) 116.8 116.8 112.5 0.0 3.8 
All-items (1992=100) (v41713420) 136.7 137.6 134.2 -0.7 1.9 
Regina, Saskatchewan 
All-items (v41692906) 112.3 112.7 109.0 -0.4 3.0 
Shelter (v41692907) 124.3 123-2 {Hope 0.9 a3 
Rented accommodation (v41692908) 107.6 106.9 104.5 0.7 3.0 
Owned accommodation (v41692909) 131.4 129.8 116.4 eZ 12.9 
Water, fuel and electricity (v41692910) 119.7 TOT 114.0 0.0 5.0 
All-items (1992=100) (v41713422) 139.9 140.4 135.8 -0.4 3.0 
Saskatoon, Saskatchewan 
All-items (v41692912) 114.1 114.4 109.1 -0.3 4.6 
Shelter (v41692913) 130.9 129.6 114.1 1.0 14.7 
Rented accommodation (v41692914) 109.2 107.9 104.7 gD 4.3 
Owned accommodation (v41692915) 137.9 136.2 114.0 ie 21.0 
Water, fuel and electricity (v41692916) 129.4 129.3 122.8 0.1 5.4 
All-items (1992=100) (v41713423) 140.4 140.8 134.3 -0.3 4.5 
Edmonton, Alberta 
All-items (v41692918) 118.3 119.1 112.2 -0.7 5.4 
Shelter (v41692919) 143.3 142.2 126.2 0.8 13s 
Rented accommodation (v41692920) snore | 114.3 107.1 0.7 ie 
Owned accommodation (v41692921) 145.2 143.1 125.6 den 15.6 
Water, fuel and electricity (v41692922) 171.4 St 150.4 -1.3 14.2 
All-items (1992=100) (v41713425) 144.1 145.2 136.8 -0.8 §.3 
Calgary, Alberta 
All-items (v41692924) 118.7 119.3 113.5 -0.5 4.6 
Shelter (v41692925) 142.8 141.1 130.5 Me 9.4 
Rented accommodation (v41692926) hiker é 113.3 105.8 0.4 to 
Owned accommodation (v41692927) 1535 1S4k5 141.1 1.5 8.9 
Water, fuel and electricity (v41692928) 135m 134.4 119.1 0.6 135 
All-items (1992=100) (v41713426) 149.3 150.1 142.8 -0.5 4.6 
Vancouver, British Columbia 
All-items (v41692930) 110.4 110.7 108.4 -0.3 1.8 
Shelter (v41692931) (i lobe 112.6 109.7 0.4 3 eh 
Rented accommodation (v41692932) 105.1 104.8 103.4 0.3 1.6 
Owned accommodation (v41692933) 11722 115.9 111.8 1.1 4.8 
Water, fuel and electricity (v41692934) 110.4 113.3 112.9 -2.6 -2.2 
All-items (1992=100) (v41713428) 131.0 131.4 128.6 -0.3 1.9 
Victoria, British Columbia 
All-items (v41692936) 109.5 110.1 108.6 -0.5 0.8 
Shelter (v41692937) 110.4 110.4 110.6 0.0 0.2 
Rented accommodation (v41692938) 105.0 105.1 103.7 -0.1 13 
Owned accommodation (v41692939) 110.4 110.4 111.9 0.0 12 
Water, fuel and electricity (v41692940) 121.7 121:5 118.2 0.2 3.0 
All-items (1992=100) (v41713429) 128.6 129.2 127.6 -0.5 0.8 


a a a i eee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9 
The all-items Consumer Price Index by urban centre, 1,2,3 historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 
average 


_ ia kk 


2002=100 
—<———————————— 


St. John’s, Newfoundland and Labrador (v41692846) 


2002 Sia Of.0 984" O9i/= AOC 1003 1005-100, 4Aee1OOu7 ol OliniaaOleOmchO tes 100.0 
2003 102.0 102.2 103.4 103.1 102.9 102.5 103.2 102.9 103.4 1026 103.1 102.5 102.8 
2004 103.1 102.9 103.3 103.6 1046 104.9 105.5 105.2 105.3 105.7 105.9 105.6 104.6 
2005 1054" 105-9. 106.3 107-1 107225 107.8" 107.65 107.7 109:25 407.8 107:9, 107.6 107.3 
2006 108.0 108.0 108.2 109.2 110.1 109.9 110.0 110.4 109.3 108.5 108.7 108.8 109.1 
2007 1OS:Z2 109 Seti Oem On AO-Se ilo widleie Oc? AtOae oht dee e i. = 
Charlottetown and Summerside, Prince Edward Island 

(v41692852) 

2 96:6" 96:8 97-6) 99:3" 100;2" §99'9" 10057 10018) 1012 1025) A02eeOa0 100.0 
2003 101.7 102.8 103.7 104.14 103.3 102.9 103.2 103.0 103.5 103.4 103.8 103.4 103.2 
2004 103.2 103.8 1044 1049 105.2 105.7 105.5 105.5 106.0 106.2 107.6 106.9 105.4 
2005 106.1 106.3 107.1 108.0 108.4 1083 108.4 108.7 110.9 110.7 110.0 109.3 108.5 
2006 1098 110 2 OC Oe cae W207 Weed A Addl) 0:4 tOe eet tt. 
2007 ATOM 1 Seine ote ISG 113.55 T1Si4eise dtawe aioe b4 u 5 
Halifax, Nova Scotia (v41692858) 

2002 96.9 97.4 97.9 99.3 100.3 100.3 100.9 100.8 101.1 101.7 102:1 401.4 100.0 
2003 102.5 103.3 104.0 103.2 103.0 103.0 103.3 103.4 103.4 103.1 103.3 103.1 103.2 
2004 103.1 103.5 104.2 104.2 105.0 1053 105.5 105.5 105.6 105.9 106.4 106.0 105.0 
2005 105.7 105.9 106.6 107.0 107.2 107.1 107.4 108.2 109.6 109.1 108.5 108.6 107.6 
2006 1086 108. SS 10S CR InO2 = A105 t10s 1105s 41017 110.0" 109.7aeinOlon 10987 109.8 
2007 OSS eal O:Gre siti Amemll Roe a1 25 12.5, 1112 4ee ti 2D eat) Geni one 2 % - 
Saint John, New Brunswick (v41692864) 

2002 96:8 97.1 97.8 994 997 99:9 100:8 101.1 101.2 1016 “02%4a"102.3 100.0 
2003 103.1 103.8 104.1 103.5 102.9 102.9 103.3 103.4 103.6 103.3 103.2 103.1 103.4 
2004 103.4 103.9 104.2 104.1 105.1 105.2 105.2 1051 1051 105.5 106.0 1056 104.9 
2005 105.5 105.8 106.8 107.1 107.0 106.9 107.5 108.0 109.2 108.4 108.2 108.3 107.4 
2006 108.8 108.7 109.2 110.1 110.1 110.0 109.8 110.0 108.9 107.9 108.4 109.0 109.2 
2007 109 25109 Ge Oromia U4 ete) ie te Oe ele s i x 
Québec, Quebec (v41692870) 

2002 98.0 988 99.0 99.4 993 997 1006 100.8 100.7 101.0 101.4> 101.3 100.0 
2003 1019)" 10310) 10Gi2510233" 1024, 102)3) 102:4, 10216 102.4. 102.5 102-8, 102.8 102.6 
2004 103.3. 103.7 103.9 103.8 104.9 104.9 104.7 104.6 104.8 105.3 105.5 105.1 104.5 
2005 105.3 105.6 106.4 106.3 106.5 106.9 107.0 107.4 108.5 107.7 107.5 107.4 106.9 
2006 108.2 108.0 108.4 109.1 109.3 109.1 109.2 109.2 108.4 108.2 108.4 108.4 108.7 
2007 108i. 1092 don eainOrs 14057 14014 TO: 1098) 4102-11102 kd Fe ze 
Montréal, Quebec (v41692876) 

2002 98.1 98.9 99:0 995 993 99:8 100.6 1007 100.6 101.0 101.2 ‘08 100.0 
2003 10128 1102:9 108i0" 102i2) 102.3. 1024 102.3 102.4 102.3 1023 1026 1026 102.4 
2004 103.1 103.5 103.7 103.7 104.6 1046 104.4 104.4 104.7 105.3 105.3 105.1 104.4 
2005 105.1 105.4 106.2 106.2 1064 106.7 106.8 107.3 108.2 107.5 107.5 107.3 106.7 
2006 107.9 107.9 108.2 108.9 109.0 108.8 108.9 108.9 108.4 108.6 108.7 108.6 108.6 
2007 10887, 109:5 TOS 1105) 11018) 1405 1105 4100 104 Ho $ a af 
Ottawa-Gatineau, Ontario part, Ontario/Quebec 

(v41692882) 

2002 97.55 98.3 99.4 9915 99.6 99.9 100.5 101.3 101.0 101.1 101.4 100.4 100.0 
2003 10U8 10257) 102587 OARS» 102:0, 402.1 1024. 102.9 103.0 102.7 103.1 103.2 102.5 
2004 103.2 103.4 103.8 104.0 105.0 104.7 104.8 104.6 104.6 105.0 105.3 105.2 104.5 
2005 105.0 105.7 106.4 106.4 106.5 106.6 106.8 107.5 108.3 107.7 107.5 107.6 106.8 
2006 108.1 107.8 108.6 109.0 109.4 109.2 108.9 109.0 108.3 108.2 108.5 108.6 108.6 
2007 1087 1096 StlOrme ie? AAS ts) T1) 1109 410s) 410.7 i P: = 
Toronto, Ontario (v41692888) 

2002 Sit” 98.5. 996E 29915 99:6 100.0 100.3 400.8 100.4 101.0 1014.4 101.3 100.0 
2003 102.2 103.0 103.1 102.5 102.4 102.6 102.8 103.4 103.5 103.3 103.7 104.0 103.0 
2004 103.9 104.1 104.3 104.3 105.1 104.9 104.9 104.7 104.9 104.9 105.2 105.1 104.7 
2005 105.0 105.6 106.4 106.3 106.5 106.5 106.6 107.2 107.7 107.4 107.2 107.4 106.7 
2006 107.9 107.6 108.5 108.7 109.0 108.9 108.5 108.5 108.1 108.0 108.3 108.5 108.4 
2007 108227409.3 TOS N08? 1114.2. 410.7 116.7 410.6 a1078 410.7 ‘ 2 a 
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Table 9 — continued 
The all-items Consumer Price Index by urban centre, 1.2.3 historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 

average 

et 
2002=100 

a 


Thunder Bay, Ontario (v41692894) 


2002 97.8 984 993 99.2 992 99.7 100.9 101.7 101.4 101.2 101.3 100.0 100.0 
2003 101.6 102.5 102.6 102.0 102.0 102.1 102.0 102.7 102.8 102.4 1026 102.8 102.3 
2004 102.5 102.7 103.0 103.4 104.2 103.9 104.0 103.7 103.8 1041 104.4 104.2 103.7 
2005 103.9 104.4 105.1 105.2 105.2 105.3 105.3 105.9 106.6 106.2 105.9 106.0 105.4 
2006 106.6 106.2 107.1 107.4 107.8 107.6 107.2 107.2 106.6 106.4 106.6 106.6 106.9 
2007 106.2 107.3 108.3 108.4 108.8 108.3 108.6 108.3 108.3 107.9 2 “ ES 
Winnipeg, Manitoba (v41692900) 

2002 98:07 98.0) 987, 99:57 100:1)5 100:5" 1007" 100.8 100:7 100.5 101.2 71012 100.0 
2003 1ORS= 1019) 10215 1018 10i6e 101s 1014s 4017 102351017 104851020 101.8 
2004 102.0 101.9 102.3 102.7 104.0 104.3 104.2 104.3 104.0 104.4 105.1 105.4 103.7 
2005 104.9 105.1 105.5 106.1 106.4 106.6 106.8 107.2 107.7 107.3 107.1 106.7 106.5 
2006 107.2 107.0 107.5 108.3 109.0 109.1 109.5 109.5 108.6 108.9 109.0 108.6 108.5 
2007 109.0 F109 4 AOS) 11085 eA Toon dake tied) Ad 110:9 es Me a 
Regina, Saskatchewan (v41692906) 

2002 97,998 97-8. 9865" 9978 10005 10051 1004 100:6 1010 1014 10%:5) 101K 100.0 
2003 101.5 102.0 102.4 101.9 102.2 102.1 102.3 102.6 102.9 1024 102.9 102.7 102.3 
2004 102.8 102.9 103.2 103.9 105.0 105.1 105.3 104.8 105.0 105.4 105.9 105.7 104.6 
2005 105:4 105.7 “106:3° 106:9 10615" 10677 1074 107.4 107.8 107.3 107-2 107.4 106.8 
2006 107.7 107.8 108.1 108.9 109.3 109.3 109.5 110.1 109.1 109.0 1086 108.8 108.9 
2007 NOG SeOOl, alighOn (iteomdt2.0F WZ Sa dii2Zeometi22 tar = 123 s £ 
Saskatoon, Saskatchewan (v41692912) 

2002 Oi Lt. BIS 99.85 100M, 10072 1005" 1006 10120 101.0 1000s 1013 100.0 
2003 1014S OIC O23 1018) 102517 10220)" 102119 102.4" 102:6" 102:3'4102'6" 102:5 102.2 
2004 102.6 102.7 102.8 103.6 1046 1046 1048 1045 1046 105.3 105.9 105.6 104.3 
2005 105.4 105.6 106.2 106.9 106.3 106.6 106.8 107.2 107.7 107.3 107.2 107.1 106.7 
2006 107.9 107.8 108.1 109.2 109.6 109.5 109.8 110.4 109.3 109.1 108.7 108.7 109.0 
2007 NOQFOm OSS SOnee dco 12a Sodas ae 44a 44 2 ‘. F 
Edmonton, Alberta (v41692918) 

2002 972) 9717 90" 98:3 988) 994 99'7) 10012 1012" 1038/0 10333 104.1 100.0 
2003 10475 04.9) 10527) 10565 10510) 1056" 05:4" 105.1 105:7 § 106.1 105.5 —105.3 105.3 
2004 105.0 105.0 105.2 105.6 106.5 107.6 107.0 106.8 107.0 106.5 107.2 107.0 106.4 
2005 106.7 106.7 107.5 108.0 107.9 108.1 109.2 109.1 110.6 110.2 110.1 109.4 108.6 
2006 TOG lO MOG ee ides et Gs A IZ.8 S30) tee qd SO 13.8 112.0 
2007 ASS 4 2eeoee hie OM Alvi InGOe item 119M) tS 11823 “3 - - 
Calgary, Alberta (v41692924) 

2002 96.2 968 98.0 99.7 100.1 100:4 100.2 99.8 101.6 101.9 102.7 102.5 100.0 
2003 4102/5: 1102787 1103:9' 404.0) 1103:4 1103:9' 103.2 103.1, 103:8 103.5 103.9) 103;9 103.5 
2004 104.1 104.1 1044 1046 105.5 106.4 105.8 105.6 105.6 1054 106.1 105.8 g{O}eyE) 
2005 105.3 105.5 106.0 106.9 106.8 107.3 108.0 108.0 109.1 108.9 1088 108.5 107.4 
2006 109.9 1089 109.5 110.9 112.0 111.7 113.6 114.4 114.7 113.5 114.2 114.7 1412.3 
2007 115-0 15:65 MinGse Tie 117.65 Weis: 119.4 0 119!3) 11913" 118.7 - . _ 
Vancouver, British Columbia (v41692930) 

2002 98.0 983 989 99.8 100.3 100.3 100.5 100.6 100.8 100.8 100.9 100.8 100.0 
2003 100.9 101.4 102.2 102.0 101.9 101.8 101.9 102.4 102.7 102.2 102.3 102.5 102.0 
2004 102.2 102.7 103.0 103.7 104.5 104.6 104.5 104.5 104.6 104.7 104.7 104.7 104.0 
2005 104.8 104.9 105.2 105.7 106.0 106.1 106.5 106.5 106.8 106.7 106.6 106.3 106.0 
2006 106.2 106.3 106.9 107.5 108.4 108.4 108.5 108.7 108.4 1084 108.9 109.1 108.0 
2007 109.0 109.3 1096 110.0 1106 110.5 110.7 110.6 110.7 110.4 . i 

Victoria, British Columbia (v41692936) 

2002 97.9 983 989 99.7 100.1 100.3 100.6 100.7 100.8 100.8 101.0 100.9 100.0 
2003 101.1 101.5 102.3 102.1 102.1 102.0 102.3 1026 102.9 102.5 1026 102.8 102.2 
2004 102.7 103.1 103.3 1044 105.0 105.2 105.0 105.0 105.2 105.2 105.5 105.3 104.6 
2005 105.3 105.5 105.9 106.5 106.8 106.9 107.2 107.3 108.0 107.9 107.8 107.4 106.9 
2006 107.2 107.3 107.6 108.4 109.2 109.0 109.2 109.3 108.8 108.6 108.9 109.0 108.5 
2007 109.1 109.3 109.7 109.9 110.2 109.9 110.1 110.0 110.1 109.5 


88 OO 0eeerrererrFeee 0 0 SS o——w—os 


Note(s): The all-items index for Whitehorse and Yellowknife are available from table 7. 
See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 10 
Average retail prices for gasoline and fuel oil, by urban centre 


St. John’s, Charlottetown Halifax, Saint John, Québec, Montréal, Ottawa- Toronto, Thunder Winnipeg, 
N.L. and N.S. N.B. Que. Que. Gatineau, Ont. Bay, Man. 
Summerside, Ontario part, Ont. 
Bea. Ont./Que. 


cents per litre 


Regular unleaded gasoline at full service filling stations 


October 2006 100.5 93.0 94.0 90.2 87.1 89.6 87.4 83.8 92.7 89.1 
November 2006 100.0 93.5 92.0 89.7 88.9 93.1 87.1 84.7 93.0 87.7 
December 2006 103.0 99.7 99.6 93.5 96.9 97.3 91.3 88.9 92.2 87.5 
January 2007 103.5 97.5 97.6 94.1 93.5 92.4 85.3 81.6 96.7 87.8 
February 2007 99.7 95.5 96.0 90.1 93.3 94.8 92.5 89.5 93.1 87.1 
March 2007 113.0 108.7 110.6 103.7 108.0 108.6 102.9 102.1 103.8 97.5 
April 2007 117.0 113.9 114.3 106.6 109.4 hoc 105.1 102.3 109.6 102.1 
May 2007 120.0 116.0 117.0 AG 116.8 aa Wd 110.1 106.7 2 110.8 
June 2007 122.0 11S 114.3 109.8 110.8 109.5 107.0 103.7 115.6 11:1:3 
July 2007 119.5 110.0 116.2 108.9 113.0 109.9 104.4 101.9 115.5 111.5 
August 2007 115.2 105.0 106.2 101.5 106.8 106.4 99.0 96.9 $11.3 104.7 
September 2007 sh VAT/ 104.0 109.4 103.1 103.8 105.8 101.0 98.3 113.5 107.0 
October 2007 112.0 102.1 105.8 100.1 103.0 105.3 98.1 96.0 103.6 100.3 
Regular unleaded gasoline at self service filling stations 

October 2006 98.0 89.9 92.0 87.5 87.7 88.5 83.5 83.4 91.9 88.3 
November 2006 96.6 89.9 90.3 87.0 88.8 91.1 83.1 82.8 91.8 87.3 
December 2006 100.5 96.6 97.1 90.6 96.9 94.3 87.7 87.5 90.8 87.1 
January 2007 99.3 94.7 95.4 91.5 93.4 90.2 82.5 80.1 95.5 87.0 
February 2007 97.5 92.5 93.9 88.0 94.3 93.6 89.3 89.3 92.8 88.0 
March 2007 110.5 107.5 108.5 101.3 107.3 106.7 99.5 101.1 103.1 98.3 
April 2007 114.5 gg | Alizee. 105.0 108.4 AOS 101.8 101.1 108.0 101.8 
May 2007 117.5 A TSS: Seo. 109.2 1152 114.5 106.6 1055 111.8 Utz 
June 2007 118.6 110.5 Ad dee 107.8 110.8 105.1 103.3 102.3 113.6 tts 
July 2007 116.5 107.5 AEF 106.8 LASS 107.4 101.2 101.0 114.2 112.4 
August 2007 111.5 101.8 103.1 100.1 106.8 102.7 96.3 95.8 109.8 104.3 
September 2007 109.7 102.0 106.4 100.9 103.4 103.4 97.3 97.2 111.9 106.7 
October 2007 108.8 99.5 102.7 98.2 103.0 102.3 95.1 94.4 102.2 100.5 
Premium unleaded gasoline at full service filling stations 

October 2006 106.5 100.6 101.0 96.9 94.1 96.2 98.1 95.4 103.4 98.9 
November 2006 105.5 100.5 98.6 95.0 95.8 99.4 97.9 96.1 103.6 97.4 
December 2006 109.0 106.5 105.3 99.6 103.9 102.9 101.8 101.1 103.0 97.3 
January 2007 109.5 104.5 103.6 98.8 100.3 98.9 96.0 92.9 107.4 97.7 
February 2007 105.2 103.0 102.9 94.3 100.3 102.0 103.1 101.2 102.7 97.0 
March 2007 119.0 116.9 117.4 108.0 114.9 11S 114.4 113.6 114.4 107.3 
April 2007 122.8 dhs 120.2 i222 116.4 118.9 116.4 114.0 120.3 111.8 
May 2007 125.5 123.2 123.4 117.8 1237 12357 12ihs 117.6 123-3 120.5 
June 2007 128.0 120.5 1272 116.7 hives: 116.2 118.6 171554 126.3 122.3 
July 2007 125.5 117.4 123.9 115.8 120.4 116.7 116.6 diac 126.4 VA 
August 2007 A242 110.8 112.6 109.7 11325 isG 413.4 108.3 1208 114.7 
September 2007 118.2 111.0 117.0 109.6 110.3 TS. 1 1152 109.1 124.4 116.6 
October 2007 118.0 108.1 IAS: 7. 107.3 109.8 112.6 A122 107.0 114.7 110.5 
Premium unleaded gasoline at self service filling stations 

October 2006 103.8 96.5 98.7 92.7 94.4 95.3 94.7 94.5 101.8 98.6 
November 2006 102.8 97.9 96.7 92.5 05:5 97.5 94.3 93.7 101.6 97.1 
December 2006 106.7 104.2 102.6 97.1 103.6 101.1 98.2 98.7 101.7 97.3 
January 2007 104.4 102.4 102.4 96.2 100.5 97.1 93.6 91.4 105.8 97.2 
February 2007 103.4 100.5 101.9 92.3 101.2 100.3 99.8 100.1 1032 98.1 
March 2007 he borg 114.2 115.7 105.1 113.9 113.8 110.4 112.4 113.4 108.4 
April 2007 119.7 119.1 118.4 110.7 115.5 116.9 $1257 12:2 118.3 ney? 
May 2007 123.3 121.5 122.6 115.9 122.1 121.3 Ars 115.9 122.3 122.1 
June 2007 124.5 118.4 118.9 114.6 118.0 112.6 114.0 112.2 124.2 12753 
July 2007 122.4 115.0 120.3 113.5 120.7 114.7 112.8 110.6 124.9 122.5 
August 2007 117.5 108.4 110.6 106.4 13e7 109.9 107.4 105.2 120.3 114.3 
September 2007 115.4 108.7 114.5 107.4 110.4 111.4 108.2 106.4 122.6 116.1 
October 2007 114.5 106.7 110.6 104.3 110.1 110.1 106.1 106.1 143-4 110.7 
Household heating fuel 

October 2006 76.4 68.7 80.9 74.1 69.4 7t2 ES ieee 76.3 78.1 
November 2006 76.0 68.7 78.6 74.3 69.4 71.2 72.8 75.8 78.6 75.9 
December 2006 79.8 74.5 75.5 81.4 76.6 76.2 74.9 81.1 76.6 mast 
January 2007 83.1 74.5 78.0 83.3 79.7 ated 82.0 80.7 90.8 93.9 
February 2007 80.6 74.0 79.1 83.1 79.7 80.3 84.7 83.1 86.2 85.8 
March 2007 83.3 77.1 81.5 86.8 81.6 81.2 84.9 88.1 91.4 88.1 
April 2007 89.9 77.1 83.6 87.0 83.1 81.0 85.6 87.8 91.4 90.8 
May 2007 88.7 78.2 83.6 89.2 81.2 79.9 85.8 86.1 88.5 89.6 
June 2007 88.7 78.2 83.6 89.2 81.2 79.9 85.8 86.1 88.5 89.6 
July 2007 88.7 78.2 83.6 89.2 81.2 79.9 85.8 86.1 88.5 89.6 
August 2007 88.7 78.2 83.6 89.2 81.2 79.9 85.8 86.1 88.5 89.6 
September 2007 84.5 77.0 83.7 89.4 80.8 79.0 86.8 87.3 90.5 90.2 
October 2007 87.9 81.8 83.7 90.3 83.9 81.5 86.8 88.8 91.4 89.1 
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Table 10 — continued 
Average retail prices for gasoline and fuel oil, by urban centre 


Regina, Saskatoon, Edmonton, Calgary, Vancouver, Victoria, Whitehorse, Yellowknife 
Sask. Sask. Alta. Alta. B.C. B.C. wae N.W.T. 


cents per litre 


Regular unleaded gasoline at full 
service filling stations 


October 2006 91.5 89.9 79.4 83.6 99.0 99.8 101.0 104.8 
November 2006 88.7 87.0 81.0 81.9 99.9 98.8 95.6 104.4 
December 2006 88.7 89.6 83.4 81.7 104.0 102.3 96.6 104.6 
January 2007 92.0 90.9 83.4 83.3 102.9 104.8 99.4 102.14 
February 2007 9133 92.0 86.2 85.9 102.6 99.7 96.1 103.8 
March 2007 100.7 101.1 96.8 96.8 110.6 108.9 103.5 114.4 
April 2007 104.3 104.8 101.3 101.0 119.3 117.6 109.5 119.8 
May 2007 116.3 113.4 108.4 110.8 126.8 123.9 113.3 126.8 
June 2007 11463 111.4 104.3 106.0 113.7 113.6 120.5 130.8 
July 2007 114.6 AAS.7, 108.2 108.9 111.8 112.8 120.5 130.1 
August 2007 107.3 106.6 99.6 103.5 107.4 107.9 120.5 125.1 
September 2007 109.0 108.8 103.0 104.1 108.5 108.9 120.5 125.5 
October 2007 101.6 100.4 94.5 95.1 104.6 102.9 118.3 118.8 


Regular unleaded gasoline at self 
service filling stations 


October 2006 91.8 89.5 78.2 82.8 96.2 99.0 101.2 102.3 
November 2006 88.8 86.9 79.3 80.8 TASTE 97.5 95.0 102.0 
December 2006 88.8 90.4 81.6 80.4 101.4 101.0 96.0 102.3 
January 2007 91.3 90.5 82.1 82.4 100.5 103.3 99.0 100.5 
February 2007 91.5 92.3 84.8 84.8 99:9 98.0 95.0 101.6 
March 2007 101.2 101.0 94.7 95.6 108.7 106.9 93:3 113.9 
April 2007 105.2 105.2 9971 99.3 116.7 116.9 108.5 118.3 
May 2007 116.1 116.2 109.3 110.0 125.0 1227 112.5 126.8 
June 2007 111.4 111.6 102.4 105.0 110.8 112.4 118.4 128.3 
July 2007 113.5 114.9 105.6 109.0 109.8 111.4 118.6 127.1 
August 2007 107.3 106.5 98.7 101.7 105.3 106.8 118.5 123.5 
September 2007 108.8 108.5 101.2 103.2 106.2 107.7 118.4 123.6 
October 2007 101.3 99.5 92.4 94.4 101.8 101.8 116.1 118.8 


Premium unleaded gasoline at full 
service filling stations 


October 2006 101.9 99.6 89.5 94.0 110.1 111.2 113.9 112.6 
November 2006 SET 96.7 OAe2 92.2 111.0 109.8 108.5 110.8 
December 2006 98.9 99.8 93.8 92.0 115.1 shu Koer4 108.9 111.3 
January 2007 101.4 100.9 O3a1 93:7 114.1 115.7 cities, 110.1 
February 2007 101.6 101.7 96.3 96.1 113.6 110.3 109.1 113.0 
March 2007 110.8 110.4 107.6 106.4 iA bre 4119:9 113.9 124.6 
April 2007 114.6 114.3 111.6 111.4 130.4 128.5 117.6 128.8 
May 2007 126.8 123.4 121.1 124.2. 137.9 134.8 120.0 136.5 
June 2007 121.7 121.6 415.7 117.3 124.6 124.8 127.0 141.6 
July 2007 125.2 123.7 118.5 119.1 123.3 123.8 127.0 140.8 
August 2007 117.8 116.9 it de2: 13-0. 119.0 118.3 127.0 135.8 
September 2007 119.4 119.0 VAS 7 114.0 120.0 120.1 127.0 135.9 
October 2007 112.0 110.7 105.7 105.7 116.2 114.3 126.0 131.1 


Premium unleaded gasoline at self 
service filling stations 


October 2006 102.4 99.8 89.3 91.8 107.6 109.3 105.1 113.6 
November 2006 100.0 97.4 89.6 91.1 109.1 108.5 101.3 113.0 
December 2006 100.1 100.2 92.3 90.8 112.8 112.0 101.0 112.9 
January 2007 101.8 101.1 92.8 93.1 111.9 114.3 104.4 110.9 
February 2007 102.0 101.8 95.7 95.0 tides 109.0 101.0 112.4 
March 2007 111.7 110.5 105.8 105.9 120.1 117.9 105.3 125.9 
April 2007 115.8 114.7 110.2 109.8 128.1 127.9 113.1 128.8 
May 2007 126.6 1261 119.5 120.6 136.4 133.7 116.8 136.8 
June 2007 122.1 T2137 112.9 114.8 122.2 123.8 124.3 138.8 
July 2007 124.3 n2ore 115.9 119.6 121.4 122.7 123.8 138.3 
August 2007 118.2 116.9 109.5 il PATE The 118.1 123.6 134.8 
September 2007 119.5 119.0 112.1 114.1 117.8 119.0 124.0 133.9 
October 2007 112.5 110.8 103.8 105.6 113.5 143:2 121.5 130.5 
Household heating fuel 

October 2006 77.8 82.4 5 : 79.2 85.6 90.9 78.9 
November 2006 76.2 79.3 ; ; 83.1 87.1 89.0 79.5 
December 2006 76.0 79.3 : : 84.1 88.3 88.6 Tt. 
January 2007 92.4 93.0 . . 94.4 99.9 102.9 96.1 
February 2007 84.8 86.0 : ; 89.5 95.4 100.3 87.7 
March 2007 90.6 90.5 é ; 90.2 95.5 101.1 92.8 
April 2007 90.5 90.2 ; . 93.2 98.1 102.8 95.3 
May 2007 86.8 89.7 : 90.7 97.5 98.6 94.7 
June 2007 86.8 89.7 _ 90.7 97.5 98.6 94 7 
July 2007 86.8 89.7 90.7 97.5 98.6 94.7 
August 2007 86.8 89.7 90.7 97.5 98 6 94 7 
September 2007 91.2 90.8 90.1 98.3 100.3 96.2 
October 2007 93.9 92.6 97.6 102.8 101.4 96.2 


eee ee a 
Note(s): See Table A for complete list of vector numbers. 
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Table 11 
Average retail prices, monthly, Canada 


CANSIM August September October 
vector 2007 2007 2007 
number 
dollars 1 

Round steak, 1 kilogram (v735165) 12.00 11.90 11.99 
Sirloin steak, 1 kilogram (v735176) 15.24 15S she S772 
Prime rib roast, 1 kilogram (v735187) 20.85 20.62 19.74 
Blade roast, 1 kilogram (v735198) 9.31 9.05 9.09 
Stewing beef, 1 kilogram (v735209) 9.25 9.12 9.30 
Ground beef, regular, 1 kilogram (v735220) 5.87 5.98 6.07 
Pork chops, 1 kilogram (v735221) 9152 9.49 9.36 
Chicken, 1 kilogram (vV735223) 5.65 5.65 of 0 
Bacon, 500 grams (v735166) 4.71 4.70 4.58 
Wieners, 450 grams (v735167) Zoe 2.70 2.65 
Canned sockeye salmon, 213 grams (v735168) 3.22 3.18 3.30 
Homogenized milk, 1 litre (v735169) 1.97 AQF 1.96 
Partly skimmed milk, 1 litre (v735170) 1.88 1.88 1.86 
Butter, 454 grams (v735171) 4.15 4.12 4.12 
Processed cheese food slices, 250 grams (v735172) Zito Zag 2.79 
Evaporated milk, 385 millilitres (v735173) 1.59 1.59 1.54 
Eggs, 1 dozen (v735174) 2.46 2.46 2.47 
Bread, 675 grams (v735175) 2.07 2.06 2.07 
Soda crackers, 450 grams (v735177) PAY IT 2310 2.08 
Macaroni, 500 grams (v735178) 1.04 1.02 1.08 
Flour, 2.5 kilograms (v735179) 3.61 3.54 3.42 
Corn flakes, 675 grams (v735180) 4.00 3.85 3.85 
Apples, 1 kilogram (v735181) Io 3.07 2:83 
Bananas, 1 kilogram (V735182) 1.24 1.19 1.19 
Grapefruits, 1 kilogram (v735183) vad arf 2.78 2.87 
Oranges, 1 kilogram (v735184) 3.03 2.74 2.83 
Apple juice, canned, 1.36 litres (v735185) 1.70 1.69 Lai 
Orange juice, tetra-brick, 1 litre (v735186) 3.64 3.65 3.64 
Carrots, 1 kilogram (v735189) 1.69 1.40 1334 
Celery, 1 kilogram (v735190) 1255 algsie; 1.48 
Mushrooms, 1 kilogram (v735191) PAZ 7.05 7.02 
Onions, 1 kilogram (v735192) 1.95 1.46 1.26 
Potatoes, 4.54 kilograms (v735193) 4.98 4.30 4.04 
French fried potatoes, frozen, 1 kilogram (v735194) 2.01 2.02 1.99 
Baked beans, canned, 398 millilitres (v735195) 0.90 0.90 0.89 
Tomatoes, canned, 796 millilitres (v735196) 1.28 1.29 2g 
Tomato juice, canned, 1.36 litres (v735197) 1.58 1.59 1.54 
Ketchup, 1 litre (v735199) 2.54 2.63 2.63 
Sugar, white, 2 kilograms (v735200) 2.36 2.34 250 
Coffee, roasted, 300 grams (v735201) 3.71 3.68 3-3 
Coffee, instant, 200 grams (v735202) 4.91 4.80 4.74 
Tea (72 bags) (V735203) Sul 2 C2 as 
Cooking or salad oil, 1 litre (v735204) 3.41 3.48 3.48 
Soup, canned, 284 millilitres (v735205) 0.90 0.87 0.88 
Baby food, 128 millilitres (v735206) 0.61 0.61 0.60 
Peanut butter, 500 grams (v735207) 2.60 2.47 2.00 
Fruit flavoured crystals, 2.25 litres (v735208) 1721 1.24 1.24 
Soft drinks, cola type, 2 litres (v735210) 1.39 1.44 1.38 
Soft drinks, lemon-lime type, 2 litres (v735211) 1.43 1.43 1.42 
Paper towels (2 rolls) (v735213) 2.26 2.25 2.30 
Facial tissue (200 tissues) (v735214) 1.96 1.95 1.96 
Bathroom tissue (4 rolls) (v735215) Zale 2.15 2.14 
Shampoo, 300 millilitres (v735216) 3.08 3.14 3.04 
Deodorant, 60 grams (v735217) 3.37 3.29 3.37 
Toothpaste, 100 millilitres (v735218) 130 1.34 1.29 
Cigarettes (200) (v735219) 78.05 78.04 77.78 
Regular, unleaded gasoline at self-service stations, cents per litre (v41838376) 100.8 101.9 98.0 


Sennen nee 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 12 
Inter-city indexes of retail price differentials, as of October 2006, for selected groups of consumer goods and services 


Canada ' St. John’s, Charlottetown- Halifax, Saint John, Montréal, 
CPI weight N.L. Summerside, N.S. N.B. Que. 
PEI 
SS a a a ee ee 
percent combined city average=100 

All-items 100.0 93.0 94.0 99.0 92.0 93.0 
Food 16.9 101.0 98.0 100.0 96.0 98.0 
Food purchased from stores : 106.0 101.0 101.0 100.0 100.0 
Meat, poultry and fish : 104.0 99.0 101.0 99.0 101.0 
Dairy products and eggs : 110.0 100.0 104.0 101.0 98.0 
Bakery and other cereal products ’ 98.0 99.0 99.0 97.0 101.0 
Fruit and vegetables : 115.0 107.0 105.0 108.0 101.0 
Other food purchased from stores 2 : 102.0 98.0 98.0 96.0 98.0 
Food purchased from restaurants : 91.0 92.0 96.0 86.0 95.0 
Shelter 26.8 77.0 83.0 92.0 77.0 85.0 
Rented accommodation : 67.0 76.0 85.0 68.0 80.0 
Owned accommodation : 73.0 80.0 88.0 76.0 86.0 
Water, fuel and electricity : 115.0 111.0 123.0 96.0 94.0 
Household operations and furnishings 10.6 102.0 103.0 106.0 101.0 96.0 
Household operations ; 102.0 103.0 109.0 101.0 93.0 
Household furnishings . 101.0 103.0 101.0 101.0 101.0 
Clothing and footwear 5.4 102.0 96.0 103.0 101.0 101.0 
Transportation 19.8 101.0 94.0 96.0 96.0 99.0 
Private transportation : 101.0 92.0 96.0 94.0 99.0 
Purchase of automotive vehicles : 100.0 103.0 101.0 99.0 100.0 
Gasoline : 113.0 104.0 106.0 101.0 101.0 
Other private transportation : 95.0 66.0 81.0 83.0 95.0 
Public transportation : 103.0 110.0 100.0 109.0 103.0 
Health and personal care 4.5 92.0 92.0 94.0 93.0 100.0 
Health care : 95.0 96.0 99.0 99.0 99.0 
Personal care supplies and equipment ; 88.0 94.0 90.0 87.0 101.0 
Personal care services ; 90.0 82.0 89.0 87.0 101.0 
Recreation, education and reading 12.0 93.0 101.0 112.0 105.0 87.0 
Alcoholic beverages and tobacco products 4.1 116.0 109.0 109.0 104.0 94.0 
Alcoholic beverages ‘ 107.0 103.0 104.0 101.0 98.0 
Tobacco products and smokers’ supplies . 123.0 114.0 113.0 107.0 90.0 
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Table 12 — continued 


Inter-city indexes of retail price differentials, as of October 2006, for selected groups of consumer goods and services 
a 


Canada Ottawa, Toronto, Winnipeg, Regina, Edmonton, Vancouver, 
CPI weight Ont. Ont. Man. Sask. Alta. B.C. 
percent combined city average=100 
All-items 100.0 102.0 109.0 92.0 93.0 97.0 104.0 
Food 16.9 98.0 100.0 100.0 97.0 103.0 107.0 
Food purchased from stores : 98.0 98.0 103.0 101.0 103.0 107.0 
Meat, poultry and fish 102.0 100.0 97.0 98.0 99.0 103.0 
Dairy products and eggs 104.0 102.0 92.0 92.0 97.0 103.0 
Bakery and other cereal products : 92.0 94.0 108.0 104.0 106.0 116.0 
Fruit and vegetables : 97.0 96.0 106.0 103.0 105.0 106.0 
Other food purchased from stores 2 ; 97.0 98.0 109.0 106.0 105.0 109.0 
Food purchased from restaurants ; 97.0 104.0 93.0 88.0 104.0 106.0 
Shelter 26.8 107.0 121.0 83.0 82.0 91.0 103.0 
Rented accommodation : 105.0 124.0 79.0 70.0 84.0 104.0 
Owned accommodation 106.0 120.0 83.0 78.0 88.0 105.0 
Water, fuel and electricity , tise 124.0 89.0 123.0 114.0 90.0 
Household operations and furnishings 10.6 103.0 104.0 97.0 100.0 99.0 103.0 
Household operations : 105.0 106.0 96.0 100.0 102.0 105.0 
Household furnishings ; 101.0 101.0 100.0 100.0 94.0 100.0 
Clothing and footwear 5.4 102.0 100.0 100.0 101.0 96.0 100.0 
Transportation 19.8 96.0 106.0 92.0 94.0 91.0 103.0 
Private transportation : 95.0 105.0 91.0 94.0 91.0 104.0 
Purchase of automotive vehicles : 100.0 101.0 99.0 101.0 94.0 102.0 
Gasoline : 98.0 96.0 102.0 105.0 91.0 112.0 
Other private transportation : 84.0 117.0 13.0) 76.0 88.0 103.0 
Public transportation : 110.0 110.0 99.0 95.0 89.0 91.0 
Health and personal care 4.5 101.0 101.0 97.0 90.0 103.0 103.0 
Health care 105.0 103.0 96.0 94.0 102.0 98.0 
Personal care supplies and equipment ; 96.0 100.0 100.0 102.0 98.0 107.0 
Personal care services : 101.0 99.0 98.0 69.0 109.0 107.0 
Recreation, education and reading 12.0 104.0 107.0 93.0 100.0 106.0 109.0 
Alcoholic beverages and tobacco 
products 4.1 96.0 101.0 105.0 108.0 103.0 113.0 
Alcoholic beverages 3 98.0 100.0 89.0 95.0 102.0 107.0 
Tobacco products and smokers’ supplies : 93.0 101.0 120.0 120.0 104.0 118.0 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section and Table B for complete list of vector numbers. 
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Definition 


The Consumer Price Index (CPI) is an indicator of the changes in consumer prices experienced by the target 
population. The CPI measures price change by comparing, through time, the cost of a fixed basket of commodities. 
This basket is based on the expenditures of the target population in a certain reference period, currently 2005. 
Since the basket contains commodities of unchanging or equivalent quantity and quality, the index reflects only 
pure price movements. 


Separate CPls are published for Canada, the ten provinces, Whitehorse, Yellowknife and Iqaluit. Some CPI 
information is also available for an additional sixteen urban centres. Since the CPI is a measure of price change 
from one time period to another, it cannot be used to indicate differences in price levels between provinces or 
urban centres. 


Population coverage 


The population targeted by the Consumer Price Index consists of families and individuals living in urban and rural 
private households. For practical reasons, residents of the Territories outside Whitehorse, Yellowknife and Iqaluit 
are not represented by the index. Prior to February 1995, the target population consisted of private households in 
Canadian urban centres with a population of 30,000 or more. 


Time reference 


The CPI compares, in percentage terms, prices in any given time period to prices in the official base period which, 
at present, is 2002=100. The official time base was changed from 1992=100 to 2002=100 starting with the CPI for 
May 2007. The change is strictly an arithmetic conversion which alters the index levels but leaves the percentage 
changes between any two periods intact, except for differences in rounding. 


Percent versus index point changes 


The movements of the indexes from one month to another are expressed as percent changes rather than changes 
in index points. Index point changes are affected by the level of the index which, in turn, depends on the time base 
of the particular index. The percentage change between any two time periods can be readily calculated by dividing 
the index point difference between the two time periods by the index for the earlier period and multiplying the result 
by one hundred. 


Price coverage 


The prices used in the CPI calculation are final prices, inclusive of excise and other indirect taxes paid by consumers. 
In particular, they include the Goods and Services Tax (GST), as well as provincial retail sales taxes wherever 
applicable. In regions where the GST and provincial retail sales taxes have been combined, the Harmonized Sales 
Tax (HST) is included. It follows that the CPI can change as a result of modifications to any of these taxes. 


The selection of commodities and the outlets from which prices are collected is judgmental, other than for rents 
and traveler accommodation. The number of prices required for a given commodity depends on the importance 
and the nature of the commodity. The samples are designed to represent volume selling commodities and outlets. 
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The principal objective of the sample design is to ensure an informative, reliable and impartial picture of consumer 
inflation at the national and provincial levels. 


Price collection for a given month’s index is carried out during the first three weeks of the month. Although prices 
for most CPI commodities are collected monthly, prices for commodities having less frequent price changes (e.g. 
property taxes and electricity rates) are collected at intervals longer than one month. Special pricings are carried 
out where there is evidence that significant price changes have occurred between scheduled pricing periods. 


Weights and linking 


The CPI maintains fixed quantitative proportions (weights) between commodities during the life of a given basket. 
The baskets are updated periodically to take into account changes in consumer expenditure patterns. In May 2007, 
the basket reflecting the 2005 expenditure patterns replaced the 2001 basket. The continuity of the CPI series is 
maintained by “linking” the corresponding indexes obtained from consecutive baskets. 


The CPI is calculated as a weighted average of specified commodity price indexes. The weights are derived from 
Survey of Household Spending data. Text table 1 compares the expenditure shares of the two most recent CPI 
baskets, i.e. the 2005 basket as it was reflected in the CPI in May 2007 and the 2001 basket. Because both sets of 
weights are expressed in April 2007 or “link month” prices, the differences reflect the shifts in the relative quantities 
purchased between the two baskets. 


When reconstructing or re-aggregating published CPI series, the changes in weights and the linking procedures must 
be taken into account. For a description of the methodology required to reconstruct or re-aggregate CPI series, see 
The Consumer Price Index Reference Paper catalogue no. 62-553-X (Occasional) or contact Prices Division. 
Text table 1 


Comparison of the 2005 and 2001 distribution’ of expenditures used in the Consumer Price Index, by major 
component, for Canada 


2005 Expenditures 2001 Expenditures 
Expressed Expressed in Expressed in 
in 2005 prices April 2007 prices April 2007 prices 
percent 

Major Components 
All-items 100.0 100.0 100.0 
Food 16.9 17.0 V7.4 
Shelter PATE 26.6 208 
Household operations, furnishings and equipment 11.4 ea 10.2 
Clothing and footwear 5.6 5.4 Be 
Transportation 19.6 19.9 20.2 
Health and personal care 4.8 47 4.4 
Recreation, education and reading 13.0 V2e2 11.2 
Alcoholic beverages and tobacco products oa Bat 4.2 


1. Figures may not add to 100% due to rounding. 


Starting with the October 2006 Consumer Price Index (CPI), Statistics Canada produces and disseminates the Core CPI as 
defined by the Bank of Canada. 


The measure of Core CPI excludes from the all-items CPI the effect of changes in indirect taxes and eight of the most 
volatile components identified by the Bank of Canada: fruit, fruit preparations and nuts; vegetables and vegetable 
preparations; mortgage interest cost; natural gas; fuel oil and other fuels: gasoline; inter-city transportation; and tobacco 
products and smokers’ supplies. For additional information on Core CPI, please consult the Bank of Canada Web site. 
http://www. bankofcanada.ca/en/inflation/index.htm. 


Statistics Canada also calculates, on behalf of the Bank of Canada, a seasonally adjusted Core CPI. This series is available 


through CANSIM, Statistics Canada’s official database, or by contacting us through the means mentioned on the inside cover 
of this publication. 


———— = —— a — - 4 
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SK 


Whitehorse, Yellowknife and Iqaluit indexes 


The relatively small size of the housing market in these three cities makes it difficult to construct reliable price indexes 
for new houses. To compensate, the price movements of rental accommodation are used to approximate the price 
movements of new houses. The rent information itself is collected using different pricing frequencies and collection 
methods than in the rest of the country. Because of these problems, the indexes for Rented Accommodation and 
Owned Accommodation are not published for these three cities. Further, the all-items indexes published for these 
three cities are not strictly comparable with the same indexes for the provinces or the other sixteen cities. 


Calculation of urban centre indexes 


With the introduction of the 1992 basket, emphasis was shifted from urban centre data to provincial data. Urban 
Centre all-items series were continued since many users had come to rely on this service, but the method of 
calculation was changed. Shelter indexes are calculated for each urban centre. This recognizes the importance of 
Shelter in the basket, the significant and persistent differences in price movements between urban centres, and the 
availability of local data. For the other seven major components, the movement of the provincial counterpart (or, in 
the cases of Montréal, Toronto, and Vancouver, a sub-provincial counterpart) is used. The major components are 
aggregated using the urban centre’s expenditure pattern to arrive at each urban centre’s all-items index. 


Seasonal adjustment 


A seasonally adjusted series is one from which seasonal movements have been eliminated. Seasonal movements 
are defined as those which are caused by regular annual events such as variations in climate and regular 
institutional events such as vacations and statutory holidays. Seasonally adjusted series are calculated using 
Statistics Canada’s X-11 ARIMA program. Time series with no detectable seasonal movements remain unchanged 
from the official series. The official unadjusted series for all-items index, core consumer price index, each of the 
eight major component indexes and three special aggregates (all-items excluding food, all-items excluding food 
and energy and all-items excluding 8 of the most volatile components (Bank of Canada definition)) are seasonally 
adjusted independently. 


Each month, the previous month’s seasonally adjusted index is subject to revision. On an annual basis, the 
seasonally adjusted values for the last three years are revised with the January data release. Since these revisions 
can lead to changes in both the levels and movements of the indexes, users employing the CPI for indexation 
purposes are advised to use the unadjusted indexes. 
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Table 1 The Consumer Price Index, major components, Canada 


1, 


2. 


2005 Consumer Price Index (CPI) basket weights at April 2007 prices, Canada. 
Figures may not add to 100% due to rounding. 


The measure of core consumer price index (CPI) excludes from the all-items CPI the effect of changes in indirect 
taxes and eight of the most volatile components identified by the Bank of Canada: fruit, fruit preparations and 
nuts; vegetables and vegetable preparations; mortgage interest cost; natural gas; fuel oil and other fuels; 
gasoline; inter-city transportation; and tobacco products and smokers’ supplies. For additional information on 
core CPI, please consult the Bank of Canada Web site: http://www.bankofcanada.ca/en/inflation/index.htm. 


Table 2 The Consumer Price Index, provinces, Whitehorse, Yellowknife and Iqaluit 


1. 


2. 


Not seasonally adjusted. 


Data for Iqaluit are on a December 2002=100 base (200212=100) and the Standard Geographical Classification 
(SGC) 2001. Previous to April 1, 1999, the town of Iqaluit formed part of the Northwest Territories. Subsequent 
to April 1, 1999, the town of Iqaluit formed part of the newly-created territory of Nunavut. 


Table 3 The Consumer Price Index, major components and selected sub-groups, Canada 


Table 3-1 


1. 


rs 


Not seasonally adjusted. 


Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


Table 3-2 


iP 


2. 


Not seasonally adjusted. 


In July 2004, the 2001 basket weights introduced with the January 2003 data were adjusted; the weights for 
mortgage interest cost were re-evaluated. 


Due to changes in the Ontario electricity market that became effective May 1, 2002, it was necessary to 
adjust the treatment of electricity prices in the consumer price index (CPI) for that province. A question and 
answer fact sheet that explains those changes is now available. To obtain the fact sheet on the treatment of 
electricity prices in Ontario, please contact Client Services Unit, Prices Division, telephone: (613) 951-9606, 
toll-free: 1-866-230-2248, fax: (613) 951-1539, e-mail: prices-prix@statcan.ca. 


Tables 3-3 to 3-6 and 3-8 


+ 


52 


Not seasonally adjusted. 
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Table 3-7 
1. | Not seasonally adjusted. 


2. From April 2006, Statistics Canada changed its implementation of the price index formula used for traveller 
accommodation. As a result, data from April 2006 are not strictly comparable to earlier time periods. 


Table 3-9 
1. Not seasonally adjusted. 


2. Goods are physical or tangible commodities usually classified according to their life span into non-durable 
goods, semi-durable goods and durable goods. Non-durable goods are those goods that can be used up 
entirely in less than a year, assuming normal usage. For example, fresh food products, disposable cameras 
and gasoline are non-durable goods. Semi-durable goods are those goods that may last less than 12 months or 
greater than 12 months depending on the purpose to which they are put. For example, clothing, footwear and 
household textiles are semi-durable goods. Durable goods are those goods which may be used repeatedly or 
continuously over more than a year, assuming normal usage. For example, cars, audio and video equipment 
and furniture are durable goods. 


3. A service in the consumer price index (CPI) is characterized by valuable work performed by an individual 
or organization on behalf of a consumer, for example, car tune-ups, haircuts and city public transportation. 
Transactions classified as a service may include the cost of goods by their nature. Examples include food in 
restaurant food services and materials in clothing repair services. 


4. The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles". 


Table 4 The Consumer Price Index for Canada, all-items, historical data 
1. Not seasonally adjusted. 


2. |The annual average index is calculated as the average of the published 12 individual monthly indexes, rounded 
to one decimal place. Percentage changes between the annua! average indexes are calculated based on 
these published rounded numbers. Between May 2007 and September 2007, the annual average percentage 
changes in Table 4 were calculated based on annual average indexes that were not rounded. As a result, some 
percentage changes were different by +/- 0.1 from the official percentage change. This problem only affected 
the annual average column of Table 4. 


Table 5 The Consumer Price Index for Canada, major components and special 
aggregates, historical data 


1. | Not seasonally adjusted. 


2. Goods are physical or tangible commodities usually classified according to their life span into non-durable 
goods, semi-durable goods and durable goods. Non-durable goods are those goods that can be used up 
entirely in less than a year, assuming normal usage. For example, fresh food products, disposable cameras 
and gasoline are non-durable goods. Semi-durable goods are those goods that may last less than 12 months or 
greater than 12 months depending on the purpose to which they are put. For example, clothing, footwear and 
household textiles are semi-durable goods. Durable goods are those goods which may be used repeatedly or 
continuously over more than a year, assuming normal usage. For example, cars, audio and video equipment 
and furniture are durable goods. 
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A service in the consumer price index (CPI) is characterized by valuable work performed by an individual 
or organization on behalf of a consumer, for example, car tune-ups, haircuts and city public transportation. 
Transactions classified as a service may include the cost of goods by their nature. Examples include food in 
restaurant food services and materials in clothing repair services. 


The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles". 


The annual index level is the average of the 12 individual monthly indexes. The percentage change for a given 
calendar year is calculated using the annual average indexes. 


Table 6 The Consumer Price Index, major components, selected sub-groups and special 
aggregates, provinces, Whitehorse and Yellowknife 


Tables 6-1 to 6-5 and 6-7 to 6-11 


i 


Not seasonally adjusted. 


2. The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles". 

3. Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 

Table 6-6 

1. | Not seasonally adjusted. 

2. The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles". 

3. Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 

4. Due to changes in the Ontario electricity market that became effective May 1, 2002, it was necessary to 
adjust the treatment of electricity prices in the consumer price index (CPI) for that province. A question and 
answer fact sheet that explains those changes is now available. To obtain the fact sheet on the treatment of 
electricity prices in Ontario, please contact Client Services Unit, Prices Division, telephone: (613) 951-9606, 
toll-free: 1-866-230-2248, fax: (613) 951-1539, e-mail: prices-prix@statcan.ca. 

Table 6-12 

1. Not seasonally adjusted. 

2. The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles". 
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Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


Part of the increase first recorded in the shelter index for Yellowknife for December 2004 inadvertently reflected 
rent increases that actually occurred earlier. As a result, the change in the shelter index was overstated in 
December 2004, and was understated in the previous two years. The shelter index series for Yellowknife has 
been corrected from December 2002. In addition, the Yellowknife all-items consumer price index (CPI) and 
some Yellowknife special aggregate index series have also changed. Data for Canada and all other provinces 
and territories were not affected. 


Table 7 The all-items Consumer Price Index, provinces, Whitehorse, Yellowknife and 
Iqaluit, historical data 


1. 


2 


Not seasonally adjusted. 


Data for Iqaluit are on a December 2002=100 base (200212=100) and the Standard Geographical Classification 
(SGC) 2001. Previous to April 1, 1999, the town of Iqaluit formed part of the Northwest Territories. Subsequent 
to April 1, 1999, the town of Iqaluit formed part of the newly-created territory of Nunavut. 


The annual index level is the average of the 12 individual monthly indexes. The percentage change for a given 
calendar year is calculated using the annual average indexes. 


Table 8 The Consumer Price Index and selected sub-groups, by urban centre 


and 


Table 9 The all-items Consumer Price Index by urban centre, historical data 


yb 


e 


Not seasonally adjusted. 


With the introduction of the 1992 basket in January 1995, emphasis was shifted from urban centre data to 
provincial data. Urban centre all-items series were continued since many users had come to rely on this 
service, but the method of calculation was changed. Shelter indexes are calculated for each urban centre. 
This recognizes the importance of shelter in the basket, the significant and persistent differences in price 
movements between urban centres, and the availability of local data. For the other seven major components, 
the movement of the provincial counterpart is used except in the cases of Montréal, Toronto, and Vancouver, 
where a sub-provincial counterpart is used. The major components are aggregated using the urban centre's 
expenditure pattern to arrive at each urban centre’s all-items index. 


Users of the urban centre indexes should note that, effective July 2007, Statistics Canada has corrected 
the weights of some urban centres that were in error in the Consumer Price Index 2005 basket update. 
The weights of St. John’s, Charlottetown, Halifax, Saint John, Québec City, Montréal, Ottawa, Thunder 
Bay, Winnipeg, Regina, Saskatoon, Edmonton, Calgary and Victoria were adjusted, while those of Toronto, 
Vancouver, Whitehorse, Yellowknife and Iqaluit were not. With this correction, the July 2007 level of each 
urban centre index has been restored to reflect the correct movement for May 2007 and June 2007. The 
published urban centre indexes for May and June 2007 will remain unchanged. The calculation of urban 
centre indexes is separate from the calculation of the provincial and national indexes. Therefore, the 
correction made to the urban centre weights has no effect at all on the provincial or national indexes. 
Published weight documentation was also not affected. 
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Table 11 Average retail prices, monthly, Canada 
1. Prices are expressed in dollars, except for the price of gasoline which is expressed in cents per litre. 
Average retail prices for food, household supplies, personal care items, cigarettes and gasoline 


Table 11 shows, for the current month and the two previous months, average prices for selected food, household 
supplies, personal care items, cigarettes and for gasoline. 


Prices for these items are collected as part of the regular monthly CPI survey. Prices for the selected food, household 
supply and personal care items are observed in food supermarkets, while prices for cigarettes are collected in 
supermarkets, department stores, drug stores and tobacco shops. Average prices for each commodity are calculated 
as a weighted average of the average prices in the observed urban centres using the population of these urban 
centres as weights. 


The commodities which are priced can vary in quality between outlets or between urban centres. This is the reason 
why average prices are not published for each of those urban centres. Brands and outlets can also vary from month 
to month. Therefore, average prices may not necessarily be fully comparable from one month to another and should 
not be used as an appropriate measure of pure price change through time. A matched commodity and outlet sample 
is used for the CPI to determine the pure price movement of commodities through time. 


Table 12 Inter-city indexes of retail price differentials, as of October 2006, for selected 
groups of consumer goods and services 


Table 12 shows consumer price differentials prevailing amongst 11 Canadian cities situated in all 10 provinces for a 
selection of goods and services at the specified point in time. 


Price data for the current inter-city retail price comparison table was drawn to a large extent from the price information 
collected for the production of the Consumer Price Index (CPI) for October 2006 (3). Statistics Canada collects prices 
as part of the regular monthly CPI survey for the purpose of measuring price change through time. The number of 
prices collected is sufficient for this purpose at current levels of publication. The CPI sample was not selected for 
the purpose of calculating average price levels and comparing them across regions. No attempt is made to ensure 
that the products selected for the purpose of calculating the CPI are comparable across regions. As a result, the 
number of price quotes that can be matched across cities can be small for some commodities. 


Reliable inter-city price comparisons require that the Sampled commodities be identical, or near identical, in 
different locations. This ensures that variations in index levels between cities are due to price differences and not 
to differences in product attributes. 


In order to optimize comparability and to produce this table, price comparisons were initially made by pairing cities 
that are geographically close. This resulted in the following pairings: 


St. John’s Halifax 
Charlottetown-Summerside Halifax 
Saint John Halifax 
Ottawa Halifax 
Toronto Montreal 
Ottawa Toronto 
Toronto Winnipeg 
Regina Winnipeg 
Edmonton Winnipeg 
Edmonton Vancouver 


Within each city pair, price quotations were matched at the item level on the basis of detailed descriptions. Whenever 
possible, the items were matched by brand, quantity and with some regard for the comparability of retail outlets. 
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The resulting price level comparisons were then extended to include comparisons between all of the cities, using a 
chaining procedure. 


The weights used for aggregating the various components of the city indexes to obtain the all-items index are based 
on the expenditure proportions of the consumers living in the 11 cities overall. The weights are currently based 
on 2001 consumer expenditure data and price updated to October 2006. The base, for which the index is equal 
to 100, is also the combined city average. Therefore, an index value of 102 means that the prices in that city are 2% 
higher than the combined city average. 


It should be noted, especially in periods when prices are highly volatile, that the timing of price comparison and the 
relative rate of price change occurring in each location can significantly affect city-to-city retail price relationships. 
Since the retail prices used in this study are final prices faced by consumers, sales taxes and levies in effect in the 
various cities at the time of the price comparison can be of importance in explaining inter-city price differentials for 
items or groups of items that are subject to such taxes. 


Shelter, as an expenditure category, was absent from the inter-city index program prior to 1999 because of 
methodological and conceptual issues associated with its measurement. For many products, adjusting for quality 
differences to ensure comparability across areas is relatively straightforward and can be done using traditional 
quality adjustment techniques. In the case of shelter however, its very diverse nature means that comparable 
matches across cities are difficult to make. Hedonic regression methods were used to adjust for quality differences 
among cities and produce more reliable inter-city comparisons of rental prices. 


A rental equivalence approach is used to construct the inter-city price indexes for shelter services consumed by 
homeowners. Such an approach uses market rents as an approximation of the cost of shelter services faced by 
homeowners. This approach may not be suitable for the needs of all users. For instance, since the rental equivalence 
approach does not represent an out-of-pocket expenditure, the indexes should not be used for measuring differences 
in the purchasing power of homeowners across cities. Furthermore, rents used in the index are those faced by 
existing renters and since the industry is regulated, they may not be indicative of rental prices faced by new renters. 


Footnotes for table 12 


1. | The weights shown are rounded 2001 basket weights at June 2004 prices for Canada. They are provided for 
illustration only; the weights actually used are combined city weights with adjustments for price changes up 
until October 2006. 


2. Includes the following subgroups: sugar and syrup, confectionery items, margarine, other edible fat and oil 
items, coffee, tea, condiments, spices and vinegar, soup, infant and junior foods, pre-cooked frozen food 
preparations, non-alcoholic beverages and all other food preparations. 


3. | While most prices are for the specified month, the rents used are for the 12 months ending in October. 


LL 
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Concordance tables 


Table A 
Vector numbers for the average retail prices for gasoline and fuel oil, by urban centre 


St. Charlottetown Halifax, Saint Québec, Montréal, Ottawa-Gatineau, Toronto, Thunder Winnipeg, 
John's, and N.S, John, Que. Que. Ontario part, Ont. Bay, Man. 
NLL. Summerside, N.B. Ont./Que. Ont. 
BE 
Regular unleaded gasoline at full 
service filling stations (v735046) (v735056) (v735057) (v735058) (v735059) (v735060) (v735061) (v735062) (v735063) (v735047) 
Regular unleaded gasoline at self 
service filling stations (v735082) (v735092) (v735093) (v735094) (v735095) (v735096) (v735097) (v735098) (v735099) (v735083) 
Premium unleaded gasoline at full 
service filling stations (v735064) (v735074) (v735075) (v735076) (v735077) (v735078) (v735079) (v735080) (v735081) (v735065) 
Premium unleaded gasoline at self 
service filling stations (v735100) (v735110) (v735111) (v735112) (v735113) (v735114) (v735115) (v735116) (v735117) (v735101) 
Household heating fuel (v735149) (v735157) (v735158) (v735159) (v735160) (v735161) (v735162) (v735163) (v735164) (v735150) 
Regina, Saskatoon, Edmonton, Calgary, Vancouver, Victoria, Whitehorse, Yellowknife, 
Sask. Sask. Alta. Alta. B.C. B.C. Yi N.W.T. 
—_—_—_———_—_—_—_—_—_— NN 
Regular unleaded gasoline at full service filling 
stations (v735048) (v735049) (v735050) (v735051) (v735052) (v735053) (v735054) (v735055) 
Regular unleaded gasoline at self service 
filling stations (v735084) (v735085) (v735086) (v735087) (v735088) (v735089) (v735090) (v735091) 
Premium unleaded gasoline at full service 
filling stations (v735066) (v735067) (v735068) (v735069) (v735070) (v735071) (v735072) (v735073) 
Premium unleaded gasoline at self service 
filling stations (v735102) (v735103) (v735104) (v735105) (v735106) (v735107) (v735108) (v735109) 
Household heating fuel (v735151) (v735152) F ; (v735153) (v735154) (v735155) (v735156) 


EEE eee 
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Table B 


Vector numbers of the inter-city indexes of retail price differentials, as of October 2006, for selected groups of 
consumer goods and services 


St. Charlottetown- Halifax, Saint Montréal 
John’s, Summerside, N.S. John, Que 
NL. RET N.B. 

All-items (v15939841) (v15939869) (v15939897) (v15939925) (v15939953) 
Food (v15939842) (v15939870) (v15939898) (v15939926) (v15939954) 
Food purchased from stores (v15939843) (v15939871) (v15939899) (v15939927) (v15939955) 
Meat, poultry and fish (v15939844) (v15939872) (v15939900) (v15939928) (v15939956) 
Dairy products and eggs (v15939845) (v15939873) (v15939901) (v15939929) (v15939957) 
Bakery and other cereal products (v15939846) (v15939874) (v15939902) (v15939930) (v15939958) 
Fruit and vegetables (v15939847) (v15939875) (v15939903) (v15939931) (v15939959) 
Other food purchased from stores (v15939848) (v15939876) (v15939904) (v15939932) (v15939960) 
Food purchased from restaurants (v15939849) (v15939877) (v15939905) (v15939933) (v15939961) 
Shelter (v15939850) (v15939878) (v15939906) (v15939934) (v15939962) 
Rented accommodation (v21580949) (v21580952) (v21580955) (v21580958) (v21580961) 
Owned accommodation (v21580950) (v21580953) (v21580956) (v21580959) (v21580962) 
Water, fuel and electricity (v21580951) (v21580954) (v21580957) (v21580960) (v21580963) 
Household operations and furnishings (v15939851) (v15939879) (v15939907) (v15939935) (v15939963) 
Household operations (v15939852) (v15939880) (v15939908) (v15939936) (v15939964) 
Household furnishings (v15939853) (v15939881) (v15939909) (v15939937) (v15939965) 
Clothing and footwear (v15939854) (v15939882) (v15939910) (v15939938) (v15939966) 
Transportation (v15939855) (v15939883) (v15939911) (v15939939) (v15939967) 
Private transportation (v15939856) (v15939884) (v15939912) (v15939940) (v15939968) 
Purchase of automotive vehicles (v15939857) (v15939885) (v15939913) (v15939941) (v15939969) 
Gasoline (v15939858) (v15939886) (v15939914) (v15939942) (v15939970) 
Other private transportation (v15939859) (v15939887) (v15939915) (v15939943) (v15939971) 
Public transportation (v15939860) (v15939888) (v15939916) (v15939944) (v15939972) 
Health and personal care (v15939861) (v15939889) (v15939917) (v15939945) (v15939973) 
Health care (v15939862) (v15939890) (v15939918) (v15939946) (v15939974) 
Personal care supplies and equipment (v15939863) (v15939891) (v15939919) (v15939947) (v15939975) 
Personal care services (v15939864) (v15939892) (v15939920) (v15939948) (v15939976) 
Recreation, education and reading (v15939865) (v15939893) (v15939921) (v15939949) (v15939977) 
Alcoholic beverages and tobacco products (v15939866) (v15939894) (v15939922) (v15939950) (v15939978) 
Alcoholic beverages (v15939867) (v15939895) (v15939923) (v15939951) (v15939979) 
Tobacco products and smokers’ supplies (v15939868) (v15939896) (v15939924) (v15939952) (v15939980) 
Ottawa, Toronto, Winnipeg, Regina, Edmonton, Vancouver, 

es eee eet eee ee eee eee 
All-items (v15939981) (v15940009) (v15940037) (v15940065) (v15940093) (v15940121) 
Food (v15939982) (v15940010) (v15940038) (v15940066) (v15940094) (v15940122) 
Food purchased from stores (v15939983) (v15940011) (v15940039) (v15940067) (v15940095) (v15940123) 
Meat, poultry and fish (v15939984) (v15940012) (v15940040) (v15940068) (v15940096) (v15940124) 
Dairy products and eggs (v15939985) (v15940013) (v15940041) (v15940069) (v15940097) (v15940125) 
Bakery and other cereal products (v15939986) (v15940014) (v15940042) (v15940070) (v15940098) (v15940126) 
Fruit and vegetables (v15939987) (v15940015) (v15940043) (v15940071) (v15940099) (v15940127) 
Other food purchased from stores (v15939988) (v15940016) (v15940044) (v15940072) (v15940100) (v15940128) 
Food purchased from restaurants (v15939989) (v15940017) (v15940045) (v15940073) (v15940101) (v15940129) 
Shelter (v15939990) (v15940018) (v15940046) (v15940074) (v15940102) (v15940130) 
Rented accommodation (v21580964) (v21580967) (v21580970) (v21580973) (v21580976) (v21580979) 
Owned accommodation (v21580965) (v21580968) (v21580971) (v21580974) (v21580977) (v21580980) 
Water, fuel and electricity (v21580966) (v21580969) (v21580972) (v21580975) (v21580978) (v21580981) 
Household operations and furnishings (v15939991) (v15940019) (v15940047) (v15940075) (v15940103) (v15940131) 
Household operations (v15939992) (v15940020) (v15940048) (v15940076) (v15940104) (v15940132) 
Household furnishings (v15939993) (v15940021) (v15940049) (v15940077) (v15940105) (v15940133) 
Clothing and footwear (v15939994) (v15940022) (v15940050) (v15940078) (v15940106) (v15940134) 
Transportation (v15939995) (v15940023) (v15940051) (v15940079) (v15940107) (v15940135) 
Private transportation (v15939996) (v15940024) (v15940052) (v15940080) (v15940108) (v15940136) 
Purchase of automotive vehicles (v15939997) (v15940025) (v15940053) (v15940081) (v15940109) (v15940137) 
Gasoline (v15939998) (v15940026) (v15940054) (v15940082) (v15940110) (v15940138) 
Other private transportation (v15939999) (v15940027) (v15940055) (v15940083) (v15940111) (v15940139) 
Public transportation (v15940000) (v15940028) (v15940056) (v15940084) (v15940112) (v15940140) 
Health and personal care (v15940001) (v15940029) (v15940057) (v15940085) (v15940113) (v15940141) 
Health care (v15940002) (v15940030) (v15940058) (v15940086) (v15940114) (v15940142) 
Personal care supplies and equipment (v15940003) (v15940031) (v15940059) (v15940087) (v15940115) (v15940143) 
Personal care services (v15940004) (v15940032) (v15940060) (v15940088) (v15940116) (v15940144) 
Recreation, education and reading (v15940005) (v15940033) (v15940061) (v15940089) (v15940117) (v15940145) 
Alcoholic beverages and tobacco products (v15940006) (v15940034) (v15940062) (v15940090) (v15940118) (v15940146 

Alcoholic beverages (v15940007) (v15940035) (v15940063) (v15940091) (v15940119) (v1594014 

Tobacco products and smokers’ supplies (v15940008) (v15940036) (v15940064) (v15940092) (v15940120) (v15940148) 
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The Consumer Price Index — November 2007 
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Highlights 


* Fuelled by higher gasoline prices and mortgage interest cost, consumer prices increased 2.5% between 
November 2006 and November 2007, this represents a slight acceleration from the 12-month change of 2.4% 
posted in October. However, the Bank of Canada’s core index increased only 1.6%, posting its slowest 12-month 
increase since April 2006. 


Chart 1 
Percentage change in the consumer price index and major components from the same month of the previous year, 
Canada 
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Source(s): CANSIM table number 326-0020. 
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Analysis 


Fuelled by higher gasoline prices and mortgage interest cost, consumer prices increased 2.5% between 
November 2006 and November 2007, this represents a slight acceleration from the 12-month change of 2.4% 
posted in October. However, the Bank of Canada’s core index increased only 1.6%, posting its slowest 12-month 
increase since April 2006. 


The gap between the rate of growth in the all-items CPI and the core index is attributable to gasoline and mortgage 
interest cost, two components that pushed up the all-items CPI but which are not accounted for in the core measure. 
Excluding gasoline, the all-items index increased 1.7% between November 2006 and November 2007. 


The Bank of Canada’s core index, used to monitor the inflation control target, rose only 1.6%, its slowest 12-month 
increase since April 2006. The core index has slowed since July this year. The 12-month change was 2.0% in 
September, and 1.8% in October. 


On a seasonally adjusted basis, consumer prices were up 0.4% in October over November 2007, while the 
seasonally adjusted core index remained unchanged during that period. 


Unadjusted, consumer prices were 0.3% higher in November compared to October 2007, after declining 0.3% during 
the previous month. This reversal was mainly due to the movement in gasoline prices, which increased 4.0% 
between October and November following a 3.3% decline during the previous month. 


The core index remained unchanged between October and November following a 0.2% decline between September 
and October. 


Twelve-month change: rising consumer prices driven by a 17.6% increase in the price of 
gasoline 


The 2.5% growth rate in consumer prices was mainly driven by the 17.6% year-over-year increase in the price of 
gasoline in November 2007. This was the most significant annual growth on record since May 2006 when gasoline 
prices rose 18.6%. 


Gasoline has been the dominant factor in the annual growth of the all-items index since September. This growth was 
partially due to a drop in prices around this time last year and a 4.0% increase in gasoline prices between October 
and November 2007. The month-to-month increase partly reflects to some extent the surge in the price of crude oil 
on the global market. 
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Chart 1 
Evolution of the gasoline price index, Canada 
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Source(s): CANSIM table number 326-0020. 


Costs associated with owned accommodation (+5.1%) once again played an important role in the rise of the all-items 
index over the 12 months proceeding November 2007. The owned accommodation index measures the change in 
the cost of using an owner-occupied dwelling. The two main components of the owned accommodation index are: 
the cost of financing the purchase of a house—mortgage interest cost index—and the cost of maintaining the housing 
structure from wear and tear—homeowner’s replacement cost index. 


The mortgage interest cost index advanced 7.0% during this period, up from the 6.7% growth posted in October. 
The 4.9% annual increase in homeowners’ replacement cost also contributed to the rise in costs for owned 
accommodation. The pace of growth of this component continued to slow in line with changes in new housing 
prices. 


Canadians paid 2.4% more for restaurant meals compared to the same month last year. Although this item is a 
major contributor to growth in consumer prices, the increase is the most moderate since June 2007. 


A 3.9% drop in vehicle purchase and lease prices was the main factor mitigating the increase in consumer prices. 
November was marked by the introduction of 2008 models and the fact that manufacturers continued to offer rebates 
on many new 2008 models. This was the largest 12-month decrease on record. 


Prices for fresh vegetables fell 11.1% on the heels of a 14.6% drop in October. The combined effect of lower prices 
for tomatoes (-24.2%) and potatoes (-14.2%) has brought significant downward pressure to bear on this component. 


Canadians also enjoyed lower prices for fresh fruits (-6.2%). Reduced prices for oranges were the main underlying 
sources of this decline. 


Prices for computer equipment and supplies continued to fall in November (-14.9%). Cheaper parts supported by 
technological advances and market competition all contributed to a decline in this component. 
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Consumer price growth cools in Alberta 


Gasoline prices were the main contributor to CP! growth in all provinces except Saskatchewan and Alberta, where 
they were second to owned accommodation costs. 


The year-over-year growth in the price of gasoline increased in November in all provinces. This acceleration was 


especially steep in Nova Scotia where growth of gasoline prices went from 12.2% in October to 19.6 % in November. 


Chart 2 
Percentage change in gasoline from the same month of the previous year, Canada and provinces 
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Source(s): CANSIM table number 326-0020. 


Between November 2006 and November 2007, consumer prices increased at rates faster than the national average 
in five provinces: Prince Edward Island (+2.9%), Nova Scotia (+2.8%), New Brunswick (+3.2%), Saskatchewan 
(+4.0%) and Alberta (+4.7%). 


The growth in consumer prices slowed in Alberta, where the 12-month increase in November was 4.7% compared 
with 5.0% in October. This was due mainly to movement of the natural gas prices, which fell 3.2% in November after 
increasing 16.0% in October. 


Monthly change: gasoline reverses the change in the all-items index 


On an unadjusted basis, consumer prices were up 0.3% between October and November 2007 following a 0.3% 
decline the previous month. This reversal stems mainly from changes in gasoline prices, which rebounded by 4.0% 
on a monthly basis after dropping 3.3% between September and October. The monthly rise posted in November, 
which occurs at a time when crude oil prices on the world market are at record levels, is the most significant reported 
since May 2007. 


Mortgage interest cost (+0.8%) also contributed to growth in the all-items index. This component has continued 
to grow at a monthly rate of between 0.7% and 0.8% since July 2007. Mortgage loan renewals at higher rates 
contributed to the growth in this component almost as much as increasing new housing prices. 
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Chart 3 
Percentage change in mortgage interest cost from the previous month, Canada 


percentage change 


Source(s): CANSIM table number 326-0020. 


The price of bakery products increased by 3.8% as world wheat prices held at record levels, reflecting the lowest 
production levels in the past 25 years and a drought affecting wheat production in Australia. 


Canadians paid 4.5% more for fresh vegetables in November compared to October 2007. 


A 3.1% jump in the cost of travel by bus or subway also exerted upward pressure on Canadians’ transportation 
expenditures. This is the sharpest rise since June 1996, and was due to increased public transit rates in Ontario. 


With the onset of winter, the price of fuel oil and other fuels grew by 4.7%, the steepest rise in this item since 
September 2005 when hurricane Katrina affected the petroleum industry. 


The impact of these increases was partly offset by traveller accommodation, which fell 5.5%. Monthly decreases are 
frequent between October and November. Decreases were especially marked in high tourism areas. A slowdown 
of the same magnitude (-6.6%) also occurred from October to November 2006. 


The decline in prices for electricity (-1.6%) also exerted significant downward pressure on the all-items index. The 
decrease in electricity prices occurred mainly in Ontario, where the winter rate schedule took effect on November 1st. 
Ontario enjoyed a lower rate on their first 1 000 kWh/month of consumption, whereas this lower rate applied to the 
first 600 kWh/month in October. 


A drop in the price of natural gas (-2.9%) also moderated growth in consumer prices. This decrease was recorded 
as mild weather contributed to low demand and stocks were high. 


Women’s clothing was down 1.3% as retailers began discounting winter apparel. 


Year-over-year growth in the core index continued its slowdown which began in July 2007 


The Bank of Canada’s core index grew by 1.6% in November 2007 compared to November 2006, less than the 1.8% 
growth rate recorded the previous month. This slowdown is mainly due to a decline in vehicle purchase and lease 
prices (-3.9%). The growth posted in November is the lowest recorded since April 2006. 
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The core index is obtained by removing the effect of the changes in indirect taxes from the all-items CPI from which 
the eight most volatile components identified by the Bank of Canada have been excluded. These volatile components 
are fruit, fruit preparations and nuts; vegetables and vegetable preparations: mortgage interest cost; natural gas; 
heating oil and other fuels; gasoline; inter-city transportation; and tobacco products and smokers’ supplies. 


From October to November 2007, the unadjusted core index remained unchanged compared to a 0.2% decrease 
the previous month. 


The combined increases in all energy components push the energy price index to its 
highest level since July 2006 


The energy product price index grew by 10.3% over the 12-month period prior to November 2007, outpacing the 8.6% 
growth rate in the previous period. This is the highest growth of this index since July 2006 and is the combined 
effect of growth in all energy components. The price of gasoline, up 17.6% during the period, exerted the strongest 
upward pressure. In order of importance, the other components that contributed to the increase were heating oil 
and other fuels (+20.2%); electricity (+1.0%); fuel, parts and supplies for recreational vehicles (+10.9%); and natural 
gas (+0.6%). 


The energy index increased by 1.5% between October and November 2007 following a 1.5% drop the previous 
month. This reversal was mainly due to the change in the price of gasoline, which increased 4.0% from October to 
November after falling 3.3% the previous month. The other components exerting strong upward pressure were fuel 
oil and other fuels (+4.7%), and fuel, parts and supplies for recreational vehicles (+2.6%). Lower electricity (-1.6%) 
and natural gas (-2.9%) prices only partially offset the upward pressure from other components on the energy index. 


Gasoline pushes up non-durable good index while passenger vehicles push down the 
durable good index 


The unadjusted goods index was up 1.4% in the 12 months leading to November 2007, identical to the rate posted 
in October. 


Non-durable goods (+3.8%) exerted the strongest upward pressure on the goods index. The strongest increase in 
this component observed since July 2006 was mainly the result of rising energy component prices over the period. In 
order of importance, those components that contributed most significantly to the increase in the price of non-durable 
goods were gasoline (+17.6%), heating oil and other fuels (+20.2%) and electricity (+1.0%). The increase in the 
non-durable goods index was offset in part by the decline in the price of fresh vegetables (-11.1%). 


The durable goods index fell 3.0%, the largest decline since its inception. This drop was mainly due to lower prices 
for vehicle purchases (-3.8%), computer equipment and supplies (-14.9%) and tools and other household equipment 
(-4.4%). 


Higher prices for semi-durable goods (+0.2%) also contributed, although to a lesser extent, to higher prices of goods. 
Growth in prices for books and other printed matter (excluding textbooks) (+3.3%) was the primary source of this 
increase. The impact of this component was partially offset by lower prices for clothing (-1.3%). 


The goods index rose 0.5% from October to November 2007, mainly due to higher prices for non-durable goods 
(+0.9%). The month-over-month increase in non-durable goods was itself supported by the increased price of 
gasoline (+4.0%). During the same period, prices for semi-durable goods decreased (-0.6%) and prices for durable 
goods remained stable (0.0%). 


The price of services was up 3.4% between November 2006 and November 2007. This is the slowest growth rate 
recorded since June 2007 and was primarily due to the rise in mortgage interest cost (+7.0%) and homeowners’ 
replacement cost (+4.9%). Growth was partially offset by lower prices for vehicle leases (-3.9%). 


Unadjusted service prices rose by 0.1% between October and November 2007. The rate of growth of this index has 
slowed since September 2007. The most significant upward pressure on this index came from mortgage interest 
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cost (+0.8%). However, lower prices for traveller accommodation (-5.5%) was a major contributor to the monthly 
slowdown of that index. 


Seasonally adjusted CPI up 0.4% between October and November 


On a seasonally adjusted basis, the all-items CP! advanced by 0.4% between October and November 2007, up from 
the 0.0% recorded last month. The November increase was mainly attributable to transportation (+1.3%) and, to a 
lesser extent, to clothing and footwear (+0.6%). 


In contrast to the All-items, the seasonally adjusted core index reported no change between October and 
November 2007. 


Chart 4 
Percentage change in the consumer price index from the same month of the previous year, Canada, 2002=100 
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Source(s): CANSIM table number 326-0020. 
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Chart 5 
Percentage change in the all-items index from the previous month, Canada, Whitehorse, Yellowknife and 
Iqaluit, 2002=100 
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Chart 6 
Percentage change in the all-items index from the same month of the previous year, Canada, Whitehorse, Yellowknife 
and Iqaluit, 2002=100 
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Consumer Price Index, food, by province 

Consumer Price Index, shelter, by province 

Consumer Price Index, household operations, furnishings and equipment, by province 
Consumer Price Index, clothing and footwear, by province 

Consumer Price Index, transportation, by province 

Consumer Price Index, health and personal care, by province 

Consumer Price Index, recreation, education and reading, by province 

Consumer Price Index, alcoholic beverages and tobacco products, by province 
Inter-city indexes of consumer price levels 


Consumer Price Index, by city 
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* Consumer Price Index, historical summary 
* Selected economic indicators, Canada and United States (monthly and quarterly) 
* Education price index, by provinces 


* Economic indicators, by province and territory (monthly and quarterly) 


For further reading 


Detailed information on the methodology and concepts of the CPI is contained in The Consumer Price Index 
Reference Paper, Updating Based on 1992 Expenditures, (Occasional), catalogue no. 62-553-X. 


Information regarding the Household Spending Survey is contained in Spending Patterns in Canada, 2005, 
catalogue no. 62-202-X. 


A brief non-technical document entitled Your Guide to the Consumer Price Index (Occasional) catalogue 
no.62-557-X answers the frequently asked questions about the construction and use of the CPI. 


For further information, contact the Consumer Prices Section, Prices Division, Statistics Canada, Ottawa, Ontario 
K1A OT6 (613-951-9606), or you can also search through the Statistics Canada catalogue which lists all current 
products and services available from Statistics Canada. 
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i aii I 


Table 1 
The Consumer Price Index, major components and special aggregates, 1 Canada 


CANSIM Relative 2 Indexes Percentage change 
vector importance November 2007 from 
number November October November October November 
2007 2007 2006 2007 2006 
ens eee eee 
2002=100 
a ee 
All-items (v41690973) 100.0 111.9 111.6 109.2 0.3 Zo 
Food (v41690974) 17.0 VTS 110.7 110.1 0.5 Tel 
Shelter (v41691050) 26.6 118.8 118.7 114.1 0.1 4.4 
Household operations, furnishings and equipment (v41691067) 11.1 103.3 103.4 102.2 -0.1 eat 
Clothing and footwear (v41691108) 5.4 96.4 97.1 97.0 -0.7 -0.6 
Transportation (v41691128) 19.9 T1Gsk Dow na DEAT BS oe 
Health and personal care (v41691153) 47 108.0 OVO 106.7 0.5 1.2 
Recreation, education and reading (v41691170) 122 102.0 102.7 100.5 -0.7 ‘Le 
Alcoholic beverages and tobacco products (v41691206) oot 126.5 126.3 122.3 0.2 3.4 
All-items (1992=100) (v41713403) ; 133.2 132.9 130.0 0.2 7B 
Special aggregates 
Goods (v41691222) 48.8 107.6 107.1 106.1 0.5 1.4 
Services (v41691230) pez 116.2 116.1 112.4 0.1 3.4 
All-items excluding food and energy (v41691233) 73.6 109.6 109.6 107.7 0.0 1.8 
Energy (v41691239) 9.4 136.5 134.5 123.8 1:5 10.3 
All-items excluding gasoline (v41693245) 9511 110.5 110.5 108.6 0.0 ey 
All-items excluding shelter, insurance and financial services (v41693246) 69.9 108.4 108.0 106.5 0.4 1.8 
Core consumer price index (CPI) (Bank of Canada definition) 3 (v41693242) 82.7 110.3 110.3 108.6 0.0 1.6 


a 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


Table 2 
The Consumer Price Index, 1 provinces, Whitehorse, Yellowknife and Iqaluit2 


‘ggg 


CANSIM Indexes Percentage change 

vector November 2007 from 
number November October November October November 
2007 2007 2006 2007 2006 

2002=100 

Newfoundland and Labrador (v41691244) 111.6 1a 2 109.1 0.4 2s 
Prince Edward Island (v41691379) 114.3 114.1 111.1 0.2 2.9 
Nova Scotia (v41691513) ghee 112.6 110.4 0.8 2.8 
New Brunswick (v41691648) 111.9 111.4 108.4 0.4 ee: 
Quebec (v41691783) 110.8 110.5 108.6 0.3 2.0 
Ontario (v41691919) uigZ 110.9 108.6 0.3 2.4 
Manitoba (v41692055) 110.8 11 120 109.0 -0.2 le 
Saskatchewan (v41692191) 11321 113.0 108.8 0.1 4.0 
Alberta (v41692327) 119.1 118.6 lon 0.4 47 
British Columbia (v41692462) 110.1 110.0 108.7 0.1 1:3 
Whitehorse, Yukon Territory (v41692598) TOE 110.4 106.3 0.3 41 
Yellowknife, Northwest Territories (v41692722) 110.9 111.1 107.6 -0.2 3.1 
Iqaluit, Nunavut (Dec. 2002=100) (v41713432) 108.2 108.1 105.2 0.1 2.9 


—_—_—_—_————————————————— eee 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 3-1 
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The Consumer Price Index, major components and selected sub-groups, 1 Canada — Food 2 


CANSIM 
vector 
number 


November 


eee 2006 


All-items 
Food 


Food purchased from stores 
Meat 
Fresh or frozen meat (excluding poultry) 
Fresh or frozen beef 
Fresh or frozen pork 
Fresh or frozen poultry meat 
Fresh or frozen chicken 
Processed meat 
Ham and bacon 
Other processed meat 
Fish, seafood and other marine products 
Fish 
Fresh or frozen fish (including portions and fish sticks) 
Canned and other preserved fish 
Dairy products and eggs 
Dairy products 
Fresh milk 
Butter 
Cheese 
Ice cream and related products 
Eggs 
Bakery and cereal products (excluding infant food) 
Bakery products 
Bread, unsweetened rolls and buns 
Biscuits 
Other bakery products 
Cereal products (excluding infant food) 
Rice (including rice-based mixes) 


Breakfast cereal and other grain products (excluding infant 


food) 
Pasta products 
Flour and flour based mixes 
Fruit, fruit preparations and nuts 
Fresh fruit 
Apples 
Oranges 
Bananas and plantains 
Other fresh fruit 
Preserved fruit and fruit preparations 
Fruit juices 
Other preserved fruit and fruit preparations 
Nuts 
Vegetables and vegetable preparations 
Fresh vegetables 
Potatoes 
Tomatoes 
Lettuce 
Other fresh vegetables 
Preserved vegetables and vegetable preparations 
Frozen and dried vegetables (excluding canned) 
Canned vegetables and other vegetable preparations 
Other food products and non-alcoholic beverages 
Sugar and confectionery 
Fats and oils 
Coffee and tea 
Condiments, spices and vinegars 
Other food preparations 
Non-alcoholic beverages 


Food purchased from restaurants 
Food purchased from table-service restaurants 
Food purchased from fast food and take-out restaurants 


(v41690973) 
(v41690974) 


(v41690975) 
(v41690976) 
(v41690977) 
(v41690978) 
(v41690979) 
(v41690981) 
(v41690982) 
(v41690984) 
(v41690985) 
(v41690986) 
(v41690987) 
(v41690988) 
(v41690989) 
(v41690990) 
(v41690992) 
(v41690993) 
(v41690994) 
(v41690995) 
(v41690996) 
(v41690997) 
(v41690999) 
(v41691000) 
(v41691001) 
(v41691002) 
(v41691003) 
(v41691004) 
(v41691005) 
(v41691006) 


(v41691007) 
(v41691008) 
(v41691009) 
(v41691010) 
(v41691011) 
(v41691012) 
(v41691013) 
(v41691014) 
(v41691015) 
(v41691016) 
(v41691017) 
(v41691018) 
(v41691019) 
(v41691020) 
(v41691021) 
(v41691022) 
(v41691023) 
(v41691024) 
(v41691025) 
(v41691026) 
(v41691027) 
(v41691028) 
(v41691029) 
(v41691030) 
(v41691033) 
(v41691036) 
(v41691039) 
(v41691040) 
(v41691045) 


(v41691046) 
(v41691047) 
(v41691048) 


Indexes Percentage change 
November 2007 from 
October November October November 
2007 2007 2006 2007 2006 
2002=100 

1919 111.6 109.2 0.3 2.5 
tics 110.7 110.1 0.5 aca 
109.8 108.9 109.1 0.8 0.6 
110.8 110.6 109.6 0.2 fa 
106.5 108.1 106.9 -1.5 -0.4 
107.5 109.2 108.3 -1.6 -0.7 
100.0 101.8 99.6 -1.8 0.4 
122)3 120.7 116.9 Fins 4.6 
123.9 Zoe 118.2 0.4 4.8 
108.0 106.1 107.6 1.8 0.4 
106.3 101.1 104.4 Bet 1.8 
109.4 109.0 109.6 0.4 -0.2 
99.0 100.5 99.7 -1.5 -0.7 
102.2 103.8 102.8 -1.5 -0.6 
O27, 105.1 102.7 -2.3 0.0 
VOTE 101.0 103.2 0.1 -2.0 
120.2 119.8 ASS) 0.3 25 
120.2 119.7 Mas! 0.4 a 
ilies: 116.9 Test 0.5 43 
119.0 119.9 118.0 -0.8 0.8 
123.3 122.6 121.9 0.6 a 
117.6 115.5 VMi5:5 1.8 1.8 
119.7 119.8 113:4 -0.1 5.6 
121.4 118.0 iViSiele 2.9 4.9 
128.3 123.6 120.8 3.8 6.2 
144.3 135.4 130.7 6.6 10.4 
1132 (425 111.4 i ec) 1.6 
114.5 114.2 ai22 0.3 2.0 
109.0 108.0 106.4 0.9 2.4 
109.0 108.8 106.9 0.2 2.0 
107.0 106.7 107.4 0.3 -0.4 
115.0 Tae 104.8 2.5 9.7 
103.3 101.6 100.8 137: 23 
103.0 102.2 103.6 0.8 -0.6 
94.6 93.3 100.8 1.4 -6.2 
93.1 95.8 101.0 -2.8 -7.8 
99.1 105.6 115.6 -6.2 -14.3 
98.3 100.4 100.8 -2.1 -2.5 
94.1 88.3 97.5 6.6 -3.5 
116.7 116.4 108.4 Oe rea 
121.4 1213 110.2 0.1 10.2 
104.4 103.7 103.8 0.7 0.6 
105.7 106.3 103.1 -0.6 25) 
89.6 86.5 97.4 3.6 -8.0 
83.3 79.7 93.7 4.5 -11.1 
pps 78.2 84.5 -7.3 -14.2 
89.4 85.3 118.0 4.8 -24.2 
90.9 fae 88.5 24.2 PH 
86.5 62.7 94.5 4.6 -8.5 
112.0 110.9 110.5 1.0 1.4 
111.6 110.3 109.0 1.2 2.4 
112.3 a bites! Ut4.8 0.9 0.7 
109.2 109.4 108.8 -0.2 0.4 
112-3 a ES Af 413.1 -1.2 -0.7 
115.8 Fide (183 0.1 a5 
109.1 109.9 109.2 -0.7 -0.1 
104.2 105.2 104.9 -1.0 -0.7 
110.2 110.9 1442 -0.6 -0.9 
104.9 103.5 101.9 1.4 2.9 
115.0 114.9 112.3 0.1 2.4 
175:5 115.4 113.4 0.1 2.1 
114.1 113.8 110.6 0.3 3.2 


Note(s): See “Data quality, concepts and methodology — Explanatory notes for tables" section 
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Table 3-2 


The Consumer Price Index, major components and selected sub-groups, 1 Canada — Shelter 


CANSIM Indexes Percentage change 

vector November 2007 from 
humber November October November October November 
2007 2007 2006 2007 2006 

2002=100 

Shelter (v41691050) 118.8 118.7 114.1 0.1 4.1 
Rented accommodation (v41691051) 106.8 106.6 104.9 0.2 1.8 
Rent (v41691052) 106.7 106.6 104.9 0.1 Lak, 
Owned accommodation (v41691055) 122.0 121.6 116.1 0.3 5.1 
Mortgage interest cost 2 (v41691056) 112.3 111.4 105.0 0.8 7.0 
Replacement cost (v41691057) 138.0 137.9 131s 0.1 4.9 
Property taxes (including special charges) (v41691058) 120.3 120.3 115.9 0.0 3.6 
Homeowners’ home and mortgage insurance (v41691059) 153.6 1534 144.6 0.1 6.2 
Homeowners’ maintenance and repairs (v41691060) 109.6 109.5 108.9 0.1 0.6 
Water, fuel and electricity (v41691062) 126.7 128.2 122.6 -1.2 3.3 
Electricity 3 (v41691063) 112.4 114.2 tte -1.6 1.0 
Water (v41691064) 134.7 134.7 12333 0.0 9.2 
Natural gas (v41691065) 129.8 133.7 129.0 -2.9 0.6 
Fuel oil and other fuels (v41691066) 181.4 AK 353 150.9 47 20.2 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


Table 3-3 


The Consumer Price Index, major components and selected sub-groups, 1 Canada — Household operations, 


furnishings and equipment 


Household operations, furnishings and equipment 


Household operations 
Communications 
Telephone services 
Internet access services 
Postal services and other communication services 
Child care and domestic services 
Child care 
Domestic services 
Household chemical products 
Paper, plastic and foil supplies 
Other household goods and services 
Pet food and supplies 
Seeds, plants and cut flowers 
Other horticultural goods 
Financial services 


Household furnishings and equipment 
Furniture and household textiles 

Furniture 

Household textiles 
Household equipment 

Household appliances 

Non-electric kitchen utensils and tableware 


Services related to household furnishings and equipment 


CANSIM 
vector 
number 


(v41691067) 


(v41691068) 
(v41691069) 
(v41691070) 
(v41693216) 
(v41691071) 
(v41691072) 
(v41691073) 
(v41691074) 
(v41691075) 
(v41691078) 
(v41691081) 
(v41691082) 
(v41691083) 
(v41691084) 
(v41693229) 
( 
( 
( 
( 
( 
( 
( 
( 


v41691087) 
v41691088) 
v41691089) 
v41691093) 
v41691097) 
v41691098) 
v41691103) 
v41691107) 


November 
2007 


103.3 


107.4 
102.5 
102.0 
98.0 
120.9 
116.8 
SWRA 
NA ee 
103.9 
106.6 
110.4 
103.2 
105.2 
98.3 
113.9 


96.4 
S020 
95.2 
106.7 
89.0 
89.9 
90.9 
135.2 


Indexes 


October 
2007 


103.4 


107.3 
102.4 
101.9 

98.0 
120.9 
116.8 
{aie 
qligese 
104.6 
106.6 
110.3 
103.1 
105.2 

98.3 
113:9 


96.5 
97.5 
95.2 
106.0 
89.6 
89.9 
87.3 
134.3 


November 
2006 


2002=100 


102.2 


105.5 
101.1 
100.9 

96.3 
116.5 
109.9 
108.7 
113.4 
104.0 
105.8 
109.4 
104.3 
107.3 

98.7 
TALS 


96.5 
97.2 
95.3 
103.8 
e153 
OL 
90.4 
121.8 


Percentage change 
November 2007 from 


October 
2007 


1 
= 


' 
WSs oyNwoOoMs Ooo Ao tooo oOa so x 


OROSSSOS SO9DD9DDD99090909090900 


November 
2006 


= 


A=ONNNOOHS NONACOSOHONDWA222 


SCMONM2OA2 WROBROAD2ADNWAOHA BRO LU 


=< 


ee ee ee ee ee ee ee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 3-4 
The Consumer Price Index, major components and selected sub-groups, 1 Canada — Clothing and footwear 


— ee — eee 
CANSIM 


Indexes Percentage change 
vector November 2007 from 
number 
November October November October November 
2007 2007 2006 2007 2006 
ee ne 
2002=100 

—— ee 
Clothing and footwear (v41691108) 96.4 97.1 97.0 -0.7 -0.6 
Clothing (v41691109) 9205 93.5 93.7 -1.1 -1.3 
Women’s clothing (v41691110) 93.4 94.6 94.4 -1.3 -1.1 
Men's clothing (v41691111) 94.1 94.8 95.3 -0.7 -1.3 
Children’s clothing (including infants) (v41691112) 85.0 86.2 87.1 -1.4 -2.4 
Footwear (v41691113) 97.2 97.5 98.1 -0.3 -0.9 
Clothing accessories and jewellery (v41691118) 108.2 107.7 106.0 0.5 2A 
Clothing material, notions and services (v41691123) ditsco 113.6 110.8 -0.1 2.4 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


Table 3-5 
The Consumer Price Index, major components and selected sub-groups, 1 Canada — Transportation 


_—_-eeeeeeeeeeee ee — — — 


CANSIM Indexes Percentage change 
vector November 2007 from 
number Nave 
mber October November October November 
2007 2007 2006 2007 2006 
2002=100 
eee 
Transportation (v41691128) 116.7 115.2 112.7 133 35 
Private transportation (v41691129) aire 115.4 ia Aare 1.4 3.8 
Purchase, leasing and rental of passenger vehicles (v41691130) 97.1 96.9 100.9 0.2 -3.8 
Purchase and leasing of passenger vehicles (v41691131) 97.0 96.8 100.9 0.2 -3.9 
Purchase of passenger vehicles (v41691132) 97.9 97.6 101.8 0:3, -3.8 
Rental of passenger vehicles (v41691134) 105.0 105.0 100.8 0.0 4.2 
Operation of passenger vehicles (v41691135) 130.0 132.6 123.3 ERE 9.9 
Gasoline (v41691136) 147.4 141.7 12or8 4.0 17.6 
Passenger vehicle parts, maintenance and repairs (v41691137) 120.3 118.8 115.8 123 3.9 
Other passenger vehicle operating expenses (v41691140) 129.1 128.9 124.3 0.2 3.9 
Passenger vehicle insurance premiums (v41691141) 131.0 130.8 125.7, 0.2 4.2 
Passenger vehicle registration fees (v41691142) 106.4 106.4 106.4 0.0 0.0 
Drivers’ licences (v41691143) 142.3 142.3 142.3 0.0 0.0 
Parking fees (v41691144) 127.4 127.4 119.7 0.0 6.4 
Public transportation (v41691146) 114.0 112.5 113.3 1:3 0.6 
Local and commuter transportation (v41691147) 121.8 119.2 116.9 22 4.2 
City bus and subway transportation (v41691148) 215 117.8 cfg ova 3.1 5.6 
Taxi and other local and commuter transportation (v41691149) 121.9 12S 120.5 0.0 1.2 
Inter-city transportation (v41691150) 109.6 108.7 Baez 0.8 -1.4 
Air transportation (v41691151) 107.5 106.4 109.5 1.0 -1.8 
Rail, highway bus and other inter-city transportation (v41691152) 119.6 A21KA 11722 -1.2 2.0 


LKL—— 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 3-6 


The Consumer Price Index, major components and selected sub-groups, 1 Canada — Health and personal care 


CANSIM Indexes Percentage change 
vector November 2007 from 
RUSE November October November October November 
2007 2007 2006 2007 2006 
2002=100 
Health and personal care (v41691153) 108.0 107.5 106.7 0.5 1.2 
Health care (v41691154) 111.6 111.6 109.6 0.0 1.8 
Health care goods (v41713463) 104.6 104.7 103.6 -0.1 1.0 
Medicinal and pharmaceutical products (v41691156) 102.6 102.8 102.1 -0.2 0.5 
Prescribed medicines (v41691157) 101.9 101.6 100.9 0.3 1.0 
Non-prescribed medicines (v41691158) 103.8 104.9 103.9 -1.0 -0.1 
Optical goods (v41713381) 109.5 108.9 107.8 0.6 1.6 
Health care services (v41713464) TAS Al 117.8 0.1 3.0 
Optical services (v41693244) 101.2 99.9 +, to ’ 
Dental care (v41691161) 120.4 120.4 116.4 0.0 3.4 
Personal care (v41691163) 104.5 103.7 103.9 0.8 0.6 
Personal care supplies and equipment (v41691164) 97.9 96.8 99.7 flex! -1.8 
Personal care services (v41691169) 113.8 113.4 109.7 0.4 af 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
Table 3-7 
The Consumer Price Index, major components and selected sub-groups, 1 Canada — Recreation, education and 
reading 
CANSIM Indexes Percentage change 
vector November 2007 from 
number November October November October November 
2007 2007 2006 2007 2006 
2002=100 
Recreation, education and reading (v41691170) 102.0 102.7 100.5 -0.7 1.5 
Recreation (v41691171) 96.4 97.2 95.5 -0.8 0.9 
Recreational equipment and services (excluding recreational vehicles) (v41691172) PRS 73.0 76.7 -0.7 -5.5 
Purchase and operation of recreational vehicles (v41691179) 111.6 111.6 108.3 0.0 3.0 
Home entertainment equipment, parts and services (v41691184) Boxe Shits 87.7 0.0 -2.3 
Travel services (v41691190) 90.3 934 87.2 -3.0 3.6 
Traveller accommodation 2 (v41691191) T93 79.7 hou -5.5 3.0 
Travel tours (v41691192) 108.0 108.0 104.0 0.0 3.8 
Other cultural and recreational services (v41691193) 120.2 120.2 115.7 0.0 3.9 
Spectator entertainment (excluding cablevision) (v41691194) 116.3 116.0 alas 0, 0.3 T.4 
Cablevision and satellite services (including pay television) (v41691195) 124.8 124.8 118.2 0.0 5.6 
Use of recreational facilities and services (v41691196) TTS 117.9 113.4 0.0 4.0 
Education and reading (v41691197) 119.6 119.6 115.9 0.0 3.2 
Education (v41691198) 121.9 121.9 118.2 0.0 on 
Tuition fees (v41691199) 125: 8 12517 122.0 0.0 3.0 
Reading material and other printed material (excluding textbooks) (v41691202) 111.9 111.9 108.8 0.0 2.8 
Newspapers (v41691203) 117.6 117.6 lee, 0.0 4 
Magazines and periodicals (v41691204) cla Wee’ 117.3 116.2 0.0 0.9 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 3-8 


The Consumer Price Index, major components and selected sub-groups, 1 Canada — Alcoholic beverages and 


tobacco products 


—_—_—_ nee ee ee :,—O—Ow eee eee 


Alcoholic beverages and tobacco products 


Alcoholic beverages 
Alcoholic beverages served in licensed establishments 
Beer served in licensed establishments 
Liquor served in licensed establishments 
Alcoholic beverages purchased from stores 
Beer purchased from stores 
Wine purchased from stores 
Liquor purchased from stores 


Tobacco products and smokers’ supplies 
Cigarettes 


CANSIM 
vector 
number 


(v41691206) 


(v41691207) 
(v41691208) 
(v41691209) 
(v41691211) 
(v41691212) 
(v41691213) 
(v41691214) 
(v41691215) 


(v41691216) 
(v41691217) 


Indexes Percentage change 

November 2007 from 
November October November October November 
2007 2007 2006 2007 2006 

2002=100 

126.5 126.3 122.3 0.2 3.4 
111.3 110.8 108.9 0.5 2.2 
114.3 115% 111.9 0.5 2.1 
114.0 Tijcoes! 112.0 0.6 1.8 
116.3 1155 112.9 0.7 3.0 
109.7 109.3 107.3 0.4 Py 
113.4 112.8 109.2 0.5 3.8 
104.8 104.1 104.7 0.7 0.1 
106.9 107.0 105.8 -0.1 1.0 
139.6 140.0 i3o.3 -0.3 4.7 
139.6 140.0 ihe -0.3 4.7 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


Table 3-9 


The Consumer Price Index, major components and selected sub-groups, 1 Canada — Selected special aggregates 


CANSIM Indexes Percentage change 
vector November 2007 from 
BuIOb CE November October November October November 
2007 2007 2006 2007 2006 
2002=100 
Special aggregates 
Goods 2 (v41691222) 107.6 107.1 106.1 0.5 1.4 
Durable goods 2 (v41691223) 93.0 93.0 95.9 0.0 -3.0 
Semi-durable goods 2 (v41691224) 97.0 97.6 96.8 -0.6 0.2 
Non-durable goods 2 (v41691225) 118.2 nel 113.9 0.9 3.8 
Services 3 (v41691230) 116.2 116.1 112.4 0.1 3.4 
All-items excluding food (v41691232) 12.0 111.8 109.1 0.2 Pat § 
All-items excluding food and energy (v41691233) 109.6 109.6 107.7 0.0 1.8 
All-items excluding energy (v41691238) 109.9 109.8 108.1 0.1 1.7 
All-items excluding gasoline (v41693245) 110.5 110.5 108.6 0.0 1:4 
All-items excluding shelter, insurance and financial services (v41693246) 108.4 108.0 106.5 0.4 1.8 
Energy 4 (v41691239) 136.5 134.5 123.8 i, 10.3 
All-items excluding alcoholic beverages, tobacco products and 
smokers’ supplies (v41691241) Aes y illo) 108.7 0.3 2.4 


Note(s): See "Data quality, concepts and methodology — Expianatory notes for tables" section. 
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SS 


Table 4 
The Consumer Price Index for Canada, all-items, 1 historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 2 
average 


008 _0—0_ SS eee 


2002=100 


Indexes (v41690973) 


1988 O97 (0,0) | 70:4 0.65 01:0. AD 1G) TT ioe 12.2 fe Su 728 Ta 
1989 W207 13.2 (3.6 73:3 746 (49 754 755 756 759 764 76.4 74.8 
1990 (97 SI WRT O@ Mies Ge Fee (85 en786 76:88 879.5) «sO 79 78.4 
1991 82.05 62:0) | 82,350 62.3 62,7 83 983.20 (8Gise soo =oo dc mmraa 82.8 
1992 83:3, .83.3 83:6 837 83:8 84.0 842 842 842 843 847 847 84.0 
1993 85.0 853 852 852 854 854 856 85.7 857 859 863 86.1 85.6 
1994 86.1 854 854 854 852 854 857 858 859 857 862 86.3 85.7 
1995 SO. 5 98/:0) “87,25 Gio (Ol Si «87.9 Bit -67.6ue OG. BRO Bere 87.6 
1996 88.0 881 885 887 89.0 890 89.0 890 891 893 89.7 89.7 88.9 
1997 89.9 90.1 902 902 903 905 905 906 906 906 905 904 90.4 
1998 909 Sol OF COTO, O13 e049 914 Ot A 20120 9 Ot G0 016 odes 91.3 
1999 G15) 916 “O20 S25) 192.7 02:9 93.1 93.3) 93.6 987 “93.6. 93.7 YZG 
2000 93.5 941 948 945 949 955 958 957 961 963 966 96.7 95.4 
2001 96.3 968 97.1 978 986 987 984 984 986 981 97.2 97.4 97.8 
2002 UL Om O82) 198: Se e915 9977, 99.9! 100.5 00,9) 100.96.101.2 101.5. 1014 100.0 
2003 102.0 102.8 103.1 102.4 102.5 102.5 102.6 102.9 103.1 102.8 103.1 103.2 102.8 
2004 103.3 103.5 103.9 104.1 105.0 105.1 105.0 104.8 105.0 105.2 1056 105.4 104.7 
2005 105.3 105.7 106.3 106.6 106.7 106.9 107.1 107.5 108.4 107.9 107.7 107.6 107.0 
2006 108.2 108.0 1086 109.2 109.7 109.5 109.6 109.8 109.2 109.0 109.2 109.4 109.1 
2007 TOS A OZ eileen EO minted eOnme 2t0metntitay mudd deo) at ideomat deo 


Percentage change from the corresponding month 
of the previous year (v41690973) 


1988 4.0 4.0 4.3 4.0 4.0 3.9 3.9 3.9 4.1 4.3 4.0 3.9 3.9 
1989 4.3 4.6 4.5 4.5 Ort 5.2 5:3 5.3 5:3 5.1 5:3 Si) 5.1 
1990 5.5 5.9 oye) 5.0 4.4 4.4 4.4 4 4.2 4.7 5.1 5.0 4.8 
1991 6.9 6.2 6.2 6.2 6.2 6.3 6.0 6.0 5.5 4.4 4.1 3.8 5.6 
1992 1.6 1.6 1.6 ay 1:3 41 A let 1.3 1.6 hed 2.2 1.4 
1993 2.0 2.4 led 1.8 (Re) leh tet 1.8 1.8 1:9 1:9 47 1.9 
1994 ied 0.1 0.2 0.2 -0.2 0.0 0.1 0.1 0.2 -0.2 -0.1 0.2 0.1 
1995 0.6 1.9 2A 25 29 250 2.6 22. ie 23 ean IPT 2.2 
1996 126 1.3 1.5 1.4 1:5 ere, 1.3 1.5 1.5 1.8 1.9 Pi? 1.5 
1997 Ze. oes, 19 ita 1S: sere tet 1.8 Ast T20 0.9 0.8 hes 
1998 ileal 1.0 1.0 0.9 Ged 1.0 1.0 0.9 0.7 1.1 ile nO 1.0 
1999 0.7 0.7 1.0 1.6 heh 1.6 (le, a 2.6 23 apg 2.6 1.8 
2000 ye Pat 3.0 Ze 2.4 2.8 29 2.6 PET 2.8 3.2 Bo 7/4 ae 
2001 3.0 2.9 2.4 SS: 3.9 3.4 of 2.8 2.6 19 0.6 0.7 2.0 
2002 As 1.4 1.9 glare eat eZ aan 25 Page| 3.2 4.4 3.8 22 
2003 4.5 4.7 4.2 29 2.8 2.6 eal 2.0 Ze 1.6 1.6 a | 2.8 
2004 Ge 0.7 0.8 1.7 2.4 255 2:9 1.8 1.8 25 2.4 2a 1.8 
2005 1:9 Zit 2.3 2.4 1.6 thefé 2.0 2.6 32 2.6 2.0 2 Ze 
2006 2.8 2.2 Pips 2.4 20 2.4 2.3 21 0.7 1.0 1.4 Tete 2.0 
2007 14 2.0 2 22 22 pV 2.2 aie CAS, 2.4 20 


eee 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


24 Statistics Canada — Catalogue no. 62-001-X 


Table 5 


The Consumer Price Index — November 2007 


The Consumer Price Index for Canada, major components and special aggregates, 1 historical data 


——————————— eee 


Special aggregates 


Major components 


Food Shelter Household Clothing Transportation Health Recreation, Alcoholic 
operations, and and education beverages 
furnishings footwear personal and and tobacco 

and care reading products 
equipment 


Goods 


Services 


3 


All-items 4 
excluding 
food and 
energy 


Energy 4 


-eeooo EEE 
CANSIM vector number (v41690974) (v41691050) (v41691067) (v41691108) (v41691128) (v41691153) (v41691170) (v41691206) (v41691222) (v41691230) (v41691233) (v41691239) 


Annual averages 5 


1988 13.7 73.8 79.6 80.5 64.5 
1989 76.5 78.1 82.5 83.7 67.8 
1990 79.6 82.5 84.2 86.1 71.6 
1991 83.4 86.3 87.4 94.3 72.9 
1992 83.1 87.9 87.9 95.1 74.4 
1993 84.5 89.1 88.7 96.0 76.8 
1994 84.9 89.4 88.9 96.8 80.2 
1995 86.9 90.4 90.6 96.7 84.3 
1996 88.0 90.6 92.5 96.4 87.6 
1997 89.4 90.8 93.7 97.7 90.3 
1998 90.9 91.1 95.1 98.8 89.6 
1999 92.0 92.3 95.8 100.1 92.6 
2000 93.3 95.6 96.7 100.3 97.2 
2001 97.4 99.1 98.6 100.7 97.3 
2002 100.0 100.0 100.0 100.0 100.0 
2003 Oia, 103.2 100.7 98.2 105.2 
2004 103.8 105.8 101.2 98.0 107.7 
2005 106.4 109.2 101.7 97.6 112.0 
2006 108.9 113.1 102.2 95.8 115.2 
Monthly indexes 

2006 

January 108.4 111.8 102.3 94.2 114.7 
February 108.2 TZ, 102.5 95.5 NZ 
March 108.2 111.9 102.4 98.3 114.2 
April 108.1 112.2 102.3 95.8 117.9 
May 108.7 113.0 102.4 96.1 117.8 
June 109.2 112.8 102.1 94.1 qAGaS: 
July 109.2 113.2 101.4 93.5 118.3 
August 109.2 11325 101.7 95.4 118.0 
September 108.8 114.0 102.1 98.5 112.8 
October 109.2 114.1 102.2 97.7 A Atey 
November 110.1 114.1 102.2 97.0 TAZ af 
December 109.9 114.6 102.2 93.5 114.1 
2007 

January 110.9 114.8 102.4 94.2 qinleeines 
February 112.6 114.9 103.0 95.4 114.2 
March 112.2 115.4 103.2 97.5 AA Teak 
April 112.2 116.2 103.3 97.7 118.6 
May 11220 116.0 103.0 96.0 120.7 
June 112.6 116.8 103.0 93.1 TTSI2Z 
July 112.3 117.0 103.2 94.6 118.5 
August 111.8 117.6 103.5 95.4 116.3 
September 110.9 117.8 103.7 97.4 116.9 
October 110.7 118.7 103.4 97.1 115.2 
November 11163 118.8 103.3 96.4 116.7 


2002=100 


106.3 
106.5 
106.4 
106.8 
107.4 
107.9 
107.5 
107.6 
107.6 
107.5 
108.0 


67.3 54.9 
70.3 59.9 
73.2 65.2 
78.3 76.4 
2 81.0 
81.1 82.2 
83.5 68.8 
86.7 68.7 
88.7 70.1 
91.0 12.3 
93.0 74.9 
94.7 76.5 
97.0 79.0 
98.4 85.0 
100.0 100.0 
100.8 110.1 
1OT 116.0 
100.8 aah) 
100.6 tedey: 
SOM 120.0 
99.7 120.5 
100.2 121.5 
100.2 121.9 
101.5 121.8 
101.3 121.8 
101.3 121.5 
101.2 121.8 
101.5 122.0 
100.9 122.2 
100.5 122.3 
100.1 123.2 
99.2 124.2 
100.2 124.2 
100.9 124.1 
100.9 124.5 
102.2 125.2 
102.5 125.7 
103.0 126.0 
102.9 126.1 
103.4 126.6 
102.7 126.3 
102.0 126.5 


100.0 
103.6 
105.9 
108.2 
111.1 


109.2 
109.5 
109.9 
110.3 
111.0 
Tat 
ATh2Z 
111.4 
seis ic) 
x iy Cae 
112.4 
112.6 


112.5 
113.0 
113.4 
113.9 
114.5 
114.8 
115.3 
115.6 
115.9 
116.1 
116.2 


102.5 
103.9 


106.9 


105.8 
106.1 
106.6 
106.6 
107.0 
106.7 
106.5 
106.8 
107.4 
107.5 
107.7 
107.6 


107.6 
108.0 
108.5 
108.7 
109.0 
109.0 
109.1 
109.2 
109.7 
109.6 
109.6 


102.0 
100.0 
107.9 
115.2 
126.3 
132.8 


132.7 
127.1 
130.0 
138.9 
139.8 
138.4 
142.0 
141.7 
128.8 
123.8 
123.8 
127.1 


125.2 
1274 
135.9 
139.1 
142.0 
140.1 
139.6 
136.4 
136.6 
134.5 
136.5 


Note(s): For information on the continuity of the series, see " Data quality, concepts and methodology — Data quality, concepts and methodology — Weights 


and Linking" at the end of this publication. 
See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 6-1 
The Consumer Price Index, major components, selected sub-groups and special aggregates, 1 provinces, Whitehorse 
and Yellowknife — Newfoundland and Labrador 


CC rr > Or eee 


CANSIM Indexes Percentage change 
vector November 2007 from 
number November October November October November 
2007 2007 2006 2007 2006 
2002=100 
a 
All-items (v41691244) 111.6 11122 109.1 0.4 2 
Special aggregates 
All-items excluding food (v41691368) 111.8 AAAS 109.5 0.3 ma 
All-items excluding food and energy (v41691369) 107.3 107.3 106.4 0.0 0.8 
All-items excluding energy (v41691374) 108.1 107.8 106.6 0.3 1.4 
All-items excluding gasoline (v41693247) 110.0 109.8 108.4 0.2 1.5 
Energy 2 (v41691375) 139.2 sess 129.2 ale Tal, 
All-items (1992=100) (v41713404) 130.8 130.4 128.0 0.3 Pei 
Food (v41691245) 111.0 109.9 107.7 1.0 Ba 
Food purchased from stores (v41691246) 110.7 109.4 107.6 12 29 
Meat 3 (v41691247) 109.4 108.8 107.7 0.6 1.6 
Dairy products 3 (v41691257) 118.8 118.4 115.6 0.3 2.8 
Bakery and cereal products (excluding infant food) 3 (v41691262) 126.2 122.8 Tis 2.8 7.8 
Fresh fruit 3 (v41691266) 105.2 103.5 99.0 1.6 6.3 
Fresh vegetables 3 (v41691269) S257 82.9 86.4 -0.2 -4.3 
Food purchased from restaurants (v41691276) Host 112.8 108.9 0.3 3.9 
Shelter (v41691277) 120.6 120.3 116.0 0.2 4.0 
Rented accommodation (v41691278) 104.6 104.5 103.8 0.1 0.8 
Owned accommodation (v41691280) 116.9 116.5 110.7 0.3 5.6 
Replacement cost (v41691281) 132.0 131.0 122.6 0.8 lal 
Homeowners’ home and mortgage insurance (v41691283) 126.0 127.0 115.9 -0.8 8.7 
Homeowners’ maintenance and repairs (v41691284) 108.7 108.7 112.9 0.0 -3.7 
Water, fuel and electricity (v41691285) 136.0 135.8 132.8 0.1 2.4 
Electricity (v41691286) 2425 A215 124.8 0.0 -2.6 
Natural gas ; ; : ; : : 
Fuel oil and other fuels (v41691288) 172.6 Wa 1H Po 0.3 13.9 
Household operations, furnishings and equipment (v41691289) 99.9 100.0 10432 -0.1 aie 
Household operations (v41691290) 104.4 104.9 103.8 -0.5 0.6 
Telephone services (v41691292) 100.9 100.9 98.8 0.0 Pag 
Internet access services (v41693217) 109.3 109.3 106.5 0.0 2.6 
Household furnishings and equipment (v41691297) 92.4 91.7 96.4 0.8 -4.1 
Clothing and footwear (v41691304) 100.2 101.3 100.3 -1.1 -0.1 
Women's clothing (v41691306) 99.2 102.8 TOTES -3.5 -2.3 
Men's clothing (v41691307) 100.7 99.5 98.6 4 {072 74 
Footwear (v41691309) 101.6 AOTES 103.0 0.1 -1.4 
Transportation (v41691312) 117.8 116.6 114.5 1.0 2.9 
Private transportation (v41691313) 118.3 wes 114.7 1.0 sol 
Purchase and leasing of passenger vehicles (v41691315) 99.2 98.7 102.2 0.5 -2.9 
Gasoline (v41691318) 143.4 139.7 124.5 2.6 16.2 
Passenger vehicle insurance premiums (v41691321) 122.4 122.4 119.9 0.0 2.1 
Public transportation (v41691323) 109.9 109.4 The 0.7 -1.1 
Health and personal care (v41691328) 103.8 103.4 103.0 0.4 0.8 
Health care (v41691329) 105.4 105.4 104.1 0.0 12 
Personal care (v41691335) 102.7 101.8 102.1 0.9 0.6 
Recreation, education and reading (v41691338) 100.2 100.7 98.7 -0.5 1.5 
Recreation (v41691339) 100.1 100.7 98.3 -0.6 1.8 
Education and reading (v41691347) 101.9 101.9 101.4 0.0 0.5 
Alcoholic beverages and tobacco products (v41691351) 129.9 129.9 126.9 0.0 2.4 
Alcoholic beverages (v41691352) 115.0 115.3 T13.5 -0.3 1.3 
Tobacco products and smokers’ supplies (v41691358) 142.2 142.0 137 7 0.1 3.5 


Eee 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 6-2 


The Consumer Price Index — November 2007 


The Consumer Price Index, major components, selected sub-groups and special aggregates, 1 provinces, Whitehorse 


and Yellowknife — Prince Edward Island 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 
All-items excluding gasoline 

Energy 2 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 3 
Dairy products 3 
Bakery and cereal products (excluding infant food) 3 
Fresh fruit 3 
Fresh vegetables 3 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women’s clothing 
Men's clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


CANSIM 
vector 
number 


(v41691379) 


(v41691502) 
(v41691503) 
(v41691508) 
(v41693249) 
(v41691509) 


(v41713406) 


(v41691380) 
(v41691381) 
(v41691382) 
(v41691392) 
(v41691397) 
(v41691401) 
(v41691404) 
(v41691411) 


(v41691412) 
(v41691413) 
(v41691415) 
(v41691416) 
(v41691418) 
(v41691419) 
(v41691420) 
(v41691421) 


(v41691423) 


(v41691424) 
(v41691425) 
(v41691427) 
(v41693218) 
(v41691432) 


(v41691439) 
(v41691441) 
(v41691442) 
(v41691444) 


(v41691447) 
(v41691448) 
(v41691450) 
(v41691453) 
(v41691456) 
(v41691458) 


(v41691462) 
(v41691463) 
(v41691469) 


(v41691472) 
(v41691473) 
(v41691481) 


(v41691485) 
(v41691486) 
(v41691492) 


November 
2007 


114.3 


114.4 
108.7 
109.8 
112.5 
152.9 


134.6 


114.2 
nog 
113.6 
121.0 
124.4 
107.0 
105.3 
111.0 


122.0 
106.9 
113.4 
112.1 
q2de2 
112.0 
154.6 
AZ Tan 


182.4 


105.7 
110.7 
100.8 
103.7 

95.4 


102.2 
104.2 

97:9 
102.4 


117.1 
117.4 

Oi 
TOA ed 
118.4 
112.6 


105.9 
106.6 
105.1 


103.8 
98.3 
118.1 


136.0 
112.6 


Indexes Percentage change 

November 2007 from 
October November October November 
2007 2006 2007 2006 

2002=100 

a SS Se EE ee eee eee 
114.1 111.1 0.2 2.9 
114.2 a li i te 0.2 2.9 
109.0 108.0 -0.3 0.6 
109.9 108.4 -0.1 Acs 
AZe5 109.9 0.0 2.4 
149.2 133.4 2.5 14.6 
134.2 130.7 0.3 3.0 
113.4 110.4 0.7 3.4 
Viel 110.4 1.8 4.3 
1itZe5 110.2 1.0 i 
122.0 118.1 -0.8 25 
120.8 diva 3.0 6.2 
105.0 105.4 1.9 ne. 
90.9 99.0 15.8 6.4 
1135 110.3 -2.2 0.6 
121.2 114.8 0.7 6.3 
106.7 105.8 0.2 1.0 
Lite2. 110.6 0.2 25 
i224 aes 0.0 0.5 
12482 120.5 0.0 0.6 
112.5 110.0 -0.4 1.8 
1O"deS 132.3 2.0 16.9 
126.4 Toes 0.6 10.2 
176.7 148.3 3.2 23.0 
106.5 104.8 -0.8 0.9 
110.4 108.5 0.3 2.0 
100.8 98.3 0.0 yee 
103.7 100.9 0.0 2.8 
98.1 97.2 -2.8 -1.9 
104.5 102.8 -2.2 -0.6 
108.5 106.4 -4.0 -2.1 
98.7 98.7 -0.8 -0.8 
103.8 106.4 -1.3 -3.8 
116.1 114.4 0.9 2.4 
116.3 114.5 0.9 25 
98.0 101.4 -0.5 -3.8 
146.8 133.9 2.9 12.8 
118.4 116.2 0.0 1.9 
111.9 ala fais: 0.6 -0.8 
104.3 103.6 1.5 22 
106.7 104.9 -0.1 1.6 
101.5 102.1 a 2.9 
104.4 103.1 -0.6 0.7 
99.1 96.4 -0.8 2.0 
118.1 121:2 0.0 2.6 
136.7 136.8 -0.5 -0.6 
112.8 117.0 -0.2 1.4 
146.6 147.3 -0.8 -1.2 


145.5 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 6-3 
The Consumer Price Index, major components, selected sub-groups and special aggregates, 1 provinces, Whitehorse 
and Yellowknife — Nova Scotia 


CANSIM Indexes Percentage change 
vector November 2007 from 
soldi November October November October November 
2007 2007 2006 2007 2006 
2002=100 
All-items (v41691513) 113.5 112.6 110.4 0.8 2.8 
Special aggregates 
All-items excluding food (v41691637) Vise 112.4 110.0 0.6 2.8 
All-items excluding food and energy (v41691638) 109.1 108.9 107.5 0.2 1S 
All-items excluding energy (v41691643) 110.3 109.8 108.4 0.5 1.8 
All-items excluding gasoline (v41693251) 111.9 aes 109.8 0.5 1.9 
Energy 2 (v41691644) 141.2 136.3 127.9 3.6 10.4 
All-items (1992=100) (v41713408) 135.9 134.9 132.2 0.7 2.8 
Food (v41691514) 115.4 113.6 112.4 1.6 728 
Food purchased from stores (v41691515) 114.4 112.0 ditties Zan 2.8 
Meat 3 (v41691516) 111.6 110.3 106.9 ile 4.4 
Dairy products 3 (v41691526) 119.5 119.5 116.2 0.0 2.8 
Bakery and cereal products (excluding infant food) 3 (v41691531) 125.0 121.8 121.0 2.6 au 
Fresh fruit 3 (v41691535) 101.0 98.6 103.3 2.4 -2.2 
Fresh vegetables 3 (v41691538) 89.9 84.0 94.5 7.0 -4.9 
Food purchased from restaurants (v41691545) 118.4 118.2 TASES 0.2 2.5 
Shelter (v41691546) 119.8 119.1 A1S:2 0.6 4.0 
Rented accommodation (v41691547) 104.4 104.3 103.6 0.1 0.8 
Owned accommodation (v41691549) 117.8 1175 111.8 O:3 5.4 
Replacement cost (v41691550) 123.0 123.0 114.0 0.0 7.9 
Homeowners’ home and mortgage insurance (v41691552) 141.2 141.2 ISAS 0.0 74 
Homeowners’ maintenance and repairs (v41691553) W211 PA 110.7 0.0 RS: 
Water, fuel and electricity (v41691554) 136.2 133.8 131.8 1.8 Bro 
Electricity (v41691555) 114.2 114.2 117.4 0.0 -2.7 
Natural gas : 3 . ; ‘ : 
Fuel oil and other fuels (v41691557) 167.0 160.2 tiled 4.2 10.4 
Household operations, furnishings and equipment (v41691558) 104.8 104.5 103.7 0.3 1 
Household operations (v41691559) 108.0 107.9 106.0 0.1 1.9 
Telephone services (v41691561) 101.2 101.2 99.2 0.0 2.0 
Internet access services (v41693219) 98.8 98.8 94.5 0.0 46 
Household furnishings and equipment (v41691566) 98.3 SITE 99:1 0.6 -0.8 
Clothing and footwear (v41691573) 100.0 98.6 99.5 1.4 0.5 
Women's clothing (v41691575) 106.3 103:9 105.2 2.3 1.0 
Men's clothing (v41691576) 97.6 94.8 94.5 3.0 SB. 
Footwear (v41691578) 93.6 92.6 94.2 tet -0.6 
Transportation (v41691581) 415-4 113.2 110.0 bE f 4.6 
Private transportation (v41691582) 115.4 113.4 109.8 1.8 5.1 
Purchase and leasing of passenger vehicles (v41691584) 97.3 97.5 100.9 -0.2 -3.6 
Gasoline (v41691587) 147.0 139.5 122.9 5.4 19.6 
Passenger vehicle insurance premiums (v41691590) 105.3 105.4 103.9 -0.1 1.3 
Public transportation (v41691592) 111.8 111.1 112.8 0.6 -0.9 
Health and personal care (v41691597) 107.0 107.1 105.9 -0.1 1.0 
Health care (v41691598) 110.5 110.4 108.4 0.1 1.9 
Personal care (v41691604) 103.6 104.0 103.6 -0.4 0.0 
Recreation, education and reading (v41691607) 105.1 105.6 105.0 -0.5 0.1 
Recreation (v41691608) 99.8 100.6 98.5 -0.8 183 
Education and reading (v41691616) 119.0 119.0 122.9 0.0 -3.2 
Alcoholic beverages and tobacco products (v41691620) 138.2 138.2 131.8 0.0 4.9 
Alcoholic beverages (v41691621) 116:2 115.4 111.8 0.1 3.0 
Tobacco products and smokers’ supplies (v41691627) 715 TOUL6 143.2 -0.1 5.8 


TT 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 6-4 


The Consumer Price Index, major components, selected sub-groups and special aggregates, ’ provinces, Whitehorse 
and Yellowknife — New Brunswick 


ee Eee 


CANSIM Indexes Percentage change 
vector November 2007 from 
nuniber November October November October November 
2007 2007 2006 2007 2006 
2002=100 
All-items (v41691648) 111.9 111.4 108.4 0.4 a2 
Special aggregates 
All-items excluding food (v41691772) 114.2 110.9 107.8 0.3 Ore 
All-items excluding food and energy (v41691773) 107.0 107.1 106.2 -0.1 0.8 
All-items excluding energy (v41691778) 108.5 108.4 107.1 0.1 je 
All-items excluding gasoline (v41693253) 110.4 AOE 107.8 0.3 2.4 
Energy 2 (v41691779) 139.2 135.9 118.5 2.4 17.5 
All-items (1992=100) (v41713410) 132.7 1324 128.5 0.5 33 
Food (v41691649) 115:3 114.0 AALS 1.1 3.6 
Food purchased from stores (v41691650) Aes 113.4 AEA fe7 3.8 
Meat 3 (v41691651) TASS 113.1 106.6 0.5 6.7 
Dairy products 3 (v41691661) 118.8 117.0 116.7 15 1.8 
Bakery and cereal products (excluding infant food) 3 (v41691666) ATE 123.9 119.4 2.6 6.4 
Fresh fruit 3 (v41691670) 102.3 101.8 102.4 0.5 -0.1 
Fresh vegetables 3 (v41691673) 92.9 85.4 98.3 8.8 -5.5 
Food purchased from restaurants (v41691680) 115.6 TAG: 112.0 0.0 2 
Shelter (v41691681) 118.8 118.2 111.6 0.5 6.5 
Rented accommodation (v41691682) 105.2 105.2 104.4 0.0 0.8 
Owned accommodation (v41691684) TASES 113.2 110.7 0.3 25 
Replacement cost (v41691685) 114.0 113.7 HSHS 0.3 0.4 
Homeowners’ home and mortgage insurance (v41691687) 132.3 ASAES 131.0 0.3 1.0 
Homeowners’ maintenance and repairs (v41691688) WU AMET, AititeO 0.0 gts: 
Water, fuel and electricity (v41691689) 138.8 Isis 118.8 fe 16.8 
Electricity (v41691690) 129.0 129.0 tl 2276 0.0 14.5 
Natural gas ‘ ‘ : 5 : : 
Fuel oil and other fuels (v41691692) 180.3 170.9 138.3 tole) 30.4 
Household operations, furnishings and equipment (v41691693) 102.8 102.4 101.3 0.4 1.5 
Household operations (v41691694) 109.4 109.2 107.1 0.2 2a 
Telephone services (v41691696) 102.7 102.7 100.4 0.0 as 
Internet access services (v41693220) 103.4 103.4 100.4 0.0 3.0 
Household furnishings and equipment (v41691701) 90.8 90.1 90.6 0.8 0.2 
Clothing and footwear (v41691708) 96.5 97.5 96.6 -1.0 -0.1 
Women’s clothing (v41691710) 94.4 98.8 96.8 -4.5 -2.5 
Men's clothing (v41691711) 96.7 92.5 94.1 45 2.8 
Footwear (v41691713) 97.5 96.4 97.3 Je 0.2 
Transportation (v41691716) A133 An22 110.7 1.0 23 
Private transportation (v41691717) 113-5 112:3 110.7 tet 2b 
Purchase and leasing of passenger vehicles (v41691719) 95.9 96.5 101.4 -0.6 -5.4 
Gasoline (v41691722) 139.3 134.1 118.9 3.9 F2 
Passenger vehicle insurance premiums (v41691725) 107.3 107.3 110.9 0.0 -3.2 
Public transportation (v41691727) Tage 11225 113.6 eS -0.4 
Health and personal care (v41691732) 103.3 102.8 103.3 0.5 0.0 
Health care (v41691733) 107.0 106.9 105.7 0.1 1.2 
Personal care (v41691739) 99.8 98.8 101.0 1.0 -1.2 
Recreation, education and reading (v41691742) 105.9 106.7 103.3 -0.7 2.5 
Recreation (v41691743) 99.3 100.3 97.5 -1.0 1.8 
Education and reading (v41691751) 126.8 126.8 ybeagh os: 0.0 4.5 
Alcoholic beverages and tobacco products (v41691755) 128.7 129.0 124.2 -0.2 3.6 
Alcoholic beverages (v41691756) 115.6 116.2 111.3 -0.5 3.9 
Tobacco products and smokers’ supplies (v41691762) 13555 TOO 130.2 0.0 4.1 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section 
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Table 6-5 
The Consumer Price Index, major components, selected sub-groups and special aggregates, 1 provinces, Whitehorse 
and Yellowknife — Quebec 


CANSIM Indexes Percentage change 
vector November 2007 from 
nunber November October November October November 
2007 2007 2006 2007 2006 
2002=100 
All-items (v41691783) 110.8 110.5 108.6 0.3 2.0 
Special aggregates 
All-items excluding food (v41691908) 110.5 110.2 108.0 0.3 Po 
All-items excluding food and energy (v41691909) 107.9 107.9 106.6 0.0 1.2 
All-items excluding energy (v41691914) 108.8 108.7 107.6 0.1 y Ae 
All-items excluding gasoline (v41693255) 109.3 109.2 108.0 0.1 12 
Energy 2 (v41691915) 133.6 130.7 120.1 Pap eZ 
All-items (1992=100) (v41713412) 128.0 127.6 125.5 0.3 2.0 
Food (v41691784) 112.6 112.0 111.8 0.5 0.7 
Food purchased from stores (v41691785) 111.9 uted se a 0.6 0.7 
Meat 3 (v41691786) 11S 114.9 125 -1.0 uf 
Dairy products 3 (v41691796) 120.9 120.9 117.8 0.0 2.6 
Bakery and cereal products (excluding infant food) 3 (v41691801) 124.1 120.9 119.5 2.6 3.8 
Fresh fruit 3 (v41691805) 91.4 95.1 102.1 -3.9 -10.5 
Fresh vegetables 3 (v41691808) 85.0 76.6 93.4 11.0 -9.0 
Food purchased from restaurants (v41691815) 114.5 114.4 i ia Ros: 0.1 0.9 
Shelter (v41691816) 116.8 116.5 112.7 0.3 3.6 
Rented accommodation (v41691817) 106.8 106.8 105.4 0.0 1.3 
Owned accommodation (v41691819) 120.7 120.4 115.4 0.2 4.6 
Replacement cost (v41691820) 131.9 131:9 126.7 0.0 41 
Homeowners’ home and mortgage insurance (v41691822) 143.9 143.9 137.1 0.0 5.0 
Homeowners’ maintenance and repairs (v41691823) 111.1 ae 14230 0.0 -0.8 
Water, fuel and electricity (v41691824) 120.1 119.0 114.7 0.9 4.7 
Electricity (v41691825) 110.8 110.8 109.2 0.0 y 
Natural gas (v41691827) TOL 109.1 109.1 15 is 
Fuel oil and other fuels (v41691828) 185.5 174.6 150.1 6.2 23.6 
Household operations, furnishings and equipment (v41691829) 103.6 103.6 101.9 0.0 17 
Household operations (v41691830) 106.8 106.7 104.2 0.1 PES, 
Telephone services (v41691832) 101.2 101.0 100.4 0.2 0.8 
Internet access services (v41693221) 98.4 98.4 96.8 0.0 Wefe 
Household furnishings and equipment (v41691837) 98.0 98.3 97.7 -0.3 0.3 
Clothing and footwear (v41691844) 95.8 96.8 O72 -1.0 -1.4 
Women's clothing (v41691846) 92.7 93.4 94.1 -0.7 -1.5 
Men's clothing (v41691847) 93.7 96.7 97.4 -3.1 -3.8 
Footwear (v41691849) 98.9 98.5 100.6 0.4 -1.7 
Transportation (v41691852) 116.7 115.6 112.9 1.0 3.4 
Private transportation (v41691853) 116.6 115.4 112.6 1.0 3.6 
Purchase and leasing of passenger vehicles (v41691855) 97.1 97.4 101.2 -0.3 -4.4 
Gasoline (v41691858) 146.8 142.3 12551 Ps ifn 
Passenger vehicle insurance premiums (v41691861) 136.8 136.8 132.9 0.0 2.9 
Public transportation (v41691863) 119.5 119.0 117.4 0.4 1.8 
Health and personal care (v41691868) 108.2 107.4 106.8 0.7 1.3 
Health care (v41691869) 109.5 109.3 107.7 0.2 An? 
Personal care (v41691875) 107.0 105.6 105.9 13 1.0 
Recreation, education and reading (v41691878) 96.1 96.4 96.1 -0.3 0.0 
Recreation (v41691879) 92.5 92.9 93.3 -0.4 -0.9 
Education and reading (v41691887) 110.8 110.8 107.4 0.0 % 
Alcoholic beverages and tobacco products (v41691891) 122.9 122.5 119.7 0.3 aT 
Alcoholic beverages (v41691892) 109.6 108.6 108.6 0.9 0.9 
Tobacco products and smokers’ supplies (v41691898) 133.1 133.8 127:5 -0.5 44 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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The Consumer Price Index, major components, selected sub-groups and special aggregates, 1 provinces, Whitehorse 


and Yellowknife — Ontario 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 
All-items excluding gasoline 

Energy 2 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 3 
Dairy products 3 
Bakery and cereal products (excluding infant food) 3 
Fresh fruit 3 
Fresh vegetables 3 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 4 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women’s clothing 
Men's clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


CANSIM 
vector 
number 


(v41691919) 


(v41692044) 
(v41692045) 
(v41692050) 
(v41693257) 
(v41692051) 


(v41713415) 


(v41691920) 
(v41691921) 
(v41691922) 
(v41691932) 
(v41691937) 
(v41691941) 
(v41691944) 
(v41691951) 


(v41691952) 
(v41691953) 
(v41691955) 
(v41691956) 
(v41691958) 
(v41691959) 
(v41691960) 
(v41691961) 
(v41691963) 
(v41691964) 


(v41691965) 
(v41691966) 
(v41691968) 
(v41693222) 
(v41691973) 


(v41691980) 
(v41691982) 
(v41691983) 
(v41691985) 


(v41691988) 
(v41691989) 
(v41691991) 
(v41691994) 
(v41691997) 
(v41691999) 


(v41692004) 
(v41692005) 
(v41692011) 


(v41692014) 
(v41692015) 
(v41692023) 


(v41692027) 
(v41692028) 
(v41692034) 


November 
2007 


dililee 


‘lalate 
109.1 
10915 
109.8 
136.6 


13325 


datz 
109.3 
112.0 
124.1 
120.9 

91.8 

76.6 
Isis 


q15:5 
105.9 
118.3 
128.8 
146.9 
109.6 
127.8 
VALS 
121.4 
183.6 


103.4 
107.4 
103.3 
97.5 
96.7 


94.6 
akg 
92.3 
93.1 


Aes 
Waste 

Sil 
147.8 
136.8 
113.4 


108.5 
113.9 
103.9 


101.4 
95.7 
116.2 


130.6 
si bales 
148.9 


Indexes 


October 
2007 


November 
2006 


2002=100 
108.6 


108.4 
107.4 
107.7 
108.1 
124.0 


130.5 


109.6 
108.6 
110.2 
121.3 
113.3 

ie 

O17, 
112.0 


112.4 
104.8 
114.1 
125.3 
142.4 
106.6 
126.0 
115.8 
118.9 
153.6 


102.3 
106.0 
102.1 
96.6 
95:9 


94.4 
Oi 
92.3 
94.4 


112.8 
12:9 
101.0 
123.0 
128.2 
ieesG 


106.7 
111.6 
102.5 


99.5 
94.5 
112.4 


126.8 
108.1 
144.5 


Percentage change 
November 2007 from 


October 
2007 


So 
we 


=OS NOMSO=R C9O3GS SSOSSS wkKkWODTDSDSOS CNWABAA=2 O&O DODDO 
SOM NOM OWA2ANMNDH BWOR NOBAKH WHORMOOSBWSAR OCNNOADRO BW DOWON 


oos 


November 
2006 


~ 
b 


=o 
nN oO — |= |= AD 


' 
wt 


ONWANWNHWAN NAAMN=0= 


A2ADROANANO®M® ONONWOAOAN YW NANDA 


¢ > SNF 3DOGHhR AO o-; 
ooo hwo + -=N WNNH OW SO hROON WON WwW — 


NO 


ah) 


WwW o--— 


a a ee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 6-7 


The Consumer Price Index, major components, selected sub-groups and special aggregates, 1 provinces, Whitehorse 
and Yellowknife — Manitoba 


CANSIM Indexes Percentage change 
vector November 2007 from 
number November October November October November 
2007 2007 2006 2007 2006 
2002=100 
a ee ee 
All-items (v41692055) 110.8 111.0 109.0 -0.2 gg 
Special aggregates 
All-items excluding food (v41692180) 110.7 110.8 108.7 -0.1 1.8 
All-items excluding food and energy (v41692181) 108.3 108.4 107.1 -0.1 1.1 
All-items excluding energy (v41692186) 108.9 109.0 107.8 -0.1 1.0 
All-items excluding gasoline (v41693259) 109.2 109.4 108.1 -0.2 1:0 
Energy 2 (v41692187) W333 ASSETS 123.5 -0.3 7.9 
All-items (1992=100) (v41713419) 136.4 136.6 134.2 -0.1 1.6 
Food (v41692056) 111.2 FLEE ?/ 110.7 -0.4 0.5 
Food purchased from stores (v41692057) 108.4 109.1 110.2 -0.6 -1.6 
Meat 3 (v41692058) 105.7 107.5 107.2 -1.7 -1.4 
Dairy products 3 (v41692068) 115.8 116.3 (fiom -0.4 2.4 
Bakery and cereal products (excluding infant food) 3 (v41692073) Zev 12393 120.1 -0.2 PED, 
Fresh fruit 3 (v41692077) 94.8 94.5 104.7 0.3 -9.5 
Fresh vegetables 3 (v41692080) 88.6 90.1 96.7 -1.7 -8.4 
Food purchased from restaurants (v41692087) ies Adee 111.4 0.2 55 
Shelter (v41692088) 116.7 116.7 112.1 0.0 4.1 
Rented accommodation (v41692089) 108.9 108.5 107.1 0.4 1eh 
Owned accommodation (v41692091) 119.4 119.0 113.6 0.3 5.1 
Replacement cost (v41692092) 140.5 140.5 129.9 0.0 8.2 
Homeowners’ home and mortgage insurance (v41692094) 146.8 146.8 136.9 0.0 if2 
Homeowners’ maintenance and repairs (v41692095) 106.5 106.5 110.5 0.0 -3.6 
Water, fuel and electricity (v41692096) ASS} 116.7 142.0 -1.0 “S| 
Electricity (v41692097) 107.8 107.8 105.5 0.0 ZZ 
Natural gas (v41692099) 119.4 123.8 121-2 -3.6 -1.5 
Fuel oil and other fuels (v41692100) 184.7 A522 148.7 5.4 24.2 
Household operations, furnishings and equipment (v41692101) 103.4 103.7 103.3 -0.3 0.1 
Household operations (v41692102) 106.6 106.5 105.7 0.1 0.9 
Telephone services (v41692104) 99.2 99.2 99.1 0.0 0.1 
Internet access services (v41693223) 102.2 100.2 96.8 2.0 5.6 
Household furnishings and equipment (v41692109) 97.7 98.5 98.7 -0.8 -1.0 
Clothing and footwear (v41692116) 95.9 97.9 98.8 -2.0 -2.9 
Women's clothing (v41692118) 90.2 95.6 97.8 -5.6 -7.8 
Men's clothing (v41692119) 96.0 93.5 95.1 25h 0.9 
Footwear (v41692121) 96.7 98.4 95.6 -1.7 fu2 
Transportation (v41692124) 114.6 114.4 112.5 0.2 1.9 
Private transportation (v41692125) 114.8 114.7 11235 0.1 20 
Purchase and leasing of passenger vehicles (v41692127) 99.1 99.3 102.4 -0.2 -3.2 
Gasoline (v41692130) 151-2 150.5 13:7 0.5 13.1 
Passenger vehicle insurance premiums (v41692133) 101.8 101.8 103.7 0.0 -1.8 
Public transportation (v41692135) yer TA 112.8 0.5 -1.0 
Health and personal care (v41692140) 107.0 106.1 106.4 0.8 0.6 
Health care (v41692141) 110.0 110.2 108.2 -0.2 At 
Personal care (v41692147) 104.1 102.0 104.7 21 -0.6 
Recreation, education and reading (v41692150) 103.0 103.4 102.2 -0.4 0.8 
Recreation (v41692151) 100.2 100.7 100.0 -0.5 0.2 
Education and reading (v41692159) T1277 112.7 109.6 0.0 2.8 
Alcoholic beverages and tobacco products (v41692163) 126.3 126.7 121.9 -0.3 3.6 
Alcoholic beverages (v41692164) 113.6 114.5 110.8 -0.8 25 
Tobacco products and smokers’ supplies (v41692170) 136.5 136.3 130.4 0.1 47 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 6-8 


The Consumer Price Index, major components, selected sub-groups and special aggregates, 1 provinces, Whitehorse 
and Yellowknife — Saskatchewan 


CANSIM Indexes Percentage change 
vector November 2007 from 
number November October November October November 
2007 2007 2006 2007 2006 
2002=100 
All-items (v41692191) 143:4 113.0 108.8 0.1 4.0 
Special aggregates 
All-items excluding food (v41692316) 113.6 113.4 108.5 0.2 4.7 
All-items excluding food and energy (v41692317) aes} litte 107.1 0.2 3.9 
All-items excluding energy (v41692322) lalate 111.1 107.6 0.1 3:3 
All-items excluding gasoline (v41693261) anil: {lle 76 108.2 0.0 3.2 
Energy 2 (v41692323) oteZ 1edeZ 119.8 0.0 9.5 
All-items (1992=100) (v41713421) 140.0 139.8 134.5 0.1 4.1 
Food (v41692192) 111.0 111.0 109.9 0.0 1.0 
Food purchased from stores (v41692193) 108.3 108.5 108.5 -0.2 -0.2 
Meat 3 (v41692194) 104.8 106.6 105.0 -1.7 -0.2 
Dairy products 3 (v41692204) 114.4 113.8 112;3 0.5 1.9 
Bakery and cereal products (excluding infant food) 3 (v41692209) 118.9 118.2 117.0 0.6 1.6 
Fresh fruit 3 (v41692213) 103.6 106.9 AdiGe5: -3.4 -11.1 
Fresh vegetables 3 (v41692216) 103.8 103.1 106.1 0.7 -2.2 
Food purchased from restaurants (v41692223) 116.5 116.0 112.9 0.4 Ohya 
Shelter (v41692224) 128.1 128.3 114.7 -0.2 ah Br 
Rented accommodation (v41692225) 108.3 107.9 104.7 0.4 3.4 
Owned accommodation (v41692227) 137.2 AS6S 116.1 0.5 18.2 
Replacement cost (v41692228) 190.1 189.6 1S2e3 0.3 43.7 
Homeowners’ home and mortgage insurance (v41692230) 208.2 207.6 142.4 0.3 46.2 
Homeowners’ maintenance and repairs (v41692231) 2 Aa? Lites 0.0 -0.1 
Water, fuel and electricity (v41692232) ZARo 124.6 118.4 -2.2 3.0 
Electricity (v41692233) 116.6 116.6 phigh) 0.0 4.8 
Natural gas (v41692235) 115.6 122.8 120.7 -5.9 -4.2 
Fuel oil and other fuels (v41692236) 183.6 174.9 145.2 5.0 26.4 
Household operations, furnishings and equipment (v41692237) 101.1 100.7 100.0 0.4 1.1 
Household operations (v41692238) 104.2 103.7 103.0 0.5 45" 
Telephone services (v41692240) 96.0 95.2 95.1 0.8 0.9 
Internet access services (v41693224) S7e2 7-2 94.7 0.0 2.6 
Household furnishings and equipment (v41692245) 95.2 95.0 93.9 0.2 1.4 
Clothing and footwear (v41692252) 96.4 97.9 97.5 -1.5 -1.1 
Women’s clothing (v41692254) 93.7 96.4 98.0 -2.8 -4.4 
Men’s clothing (v41692255) 90.4 92.3 92.3 -2.1 -2.1 
Footwear (v41692257) 97.3 97.9 96.9 -0.6 0.4 
Transportation (v41692260) 113.6 112.5 111.0 1.0 2.3 
Private transportation (v41692261) 113.6 d125 110.9 1.0 2.4 
Purchase and leasing of passenger vehicles (v41692263) 99.7 99.5 103.1 0.2 -3.3 
Gasoline (v41692266) 144.5 140.7 1225 ag 18.0 
Passenger vehicle insurance premiums (v41692269) 109.1 109.1 (rags: 0.0 -7.1 
Public transportation (v41692271) TASS 112.5 1A 33 0.5 -0.2 
Health and personal care (v41692276) 106.2 105.8 103.5 0.4 2.6 
Health care (v41692277) 108.9 109.1 10734 -0.2 ey 
Personal care (v41692283) 103.2 102.0 99.3 ys 3.9 
Recreation, education and reading (v41692286) 103.6 103.7 102.3 -0.1 1.3 
Recreation (v41692287) 99.5 99.6 98.3 -0.1 1.2 
Education and reading (v41692295) Ages get 115.6 0.0 1:3 
Alcoholic beverages and tobacco products (v41692299) 127.3 126.6 123.0 0.6 3.5 
Alcoholic beverages (v41692300) 1155 114.1 122 4.1 2.8 
Tobacco products and smokers’ supplies (v41692306) 135.1 134.9 129.9 0.1 4.0 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 6-9 


The Consumer Price Index, major components, selected sub-groups and special aggregates, 1 provinces, Whitehorse 


and Yellowknife — Alberta 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 

All-items excluding gasoline 

Energy 2 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 3 
Dairy products 3 
Bakery and cereal products (excluding infant food) 3 
Fresh fruit 3 
Fresh vegetables 3 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women's clothing 
Men's clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


CANSIM 
vector 
number 


(v41692327) 


(v41692451) 
(v41692452) 
(v41692457) 
(v41693263) 
(v41692458) 


(v41713424) 


(v41692328) 
(v41692329) 
(v41692330) 
(v41692340) 
(v41692345) 
(v41692349) 
(v41692352) 
(v41692359) 


(v41692360) 
(v41692361) 
(v41692363) 
(v41692364) 
(v41692366) 
(v41692367) 
(v41692368) 
(v41692369) 
(v41692371) 


(v41692372) 
(v41692373) 
(v41692375) 
(v41693225) 
(v41692380) 


(v41692387) 
(v41692389) 
(v41692390) 
(v41692392) 


(v41692395) 
(v41692396) 
(v41692398) 
(v41692401) 
(v41692404) 
(v41692406) 


(v41692411) 
(v41692412) 
(v41692418) 


(v41692421) 
(v41692422) 
(v41692430) 


(v41692434) 
(v41692435) 
(v41692441) 


November 


2007 


Indexes 


October 


2007 


November 


2006 


2002=100 


Percentage change 
November 2007 from 


October 
2007 


November 
2006 


CC oo 


119.4 


120.8 
117.4 
116.2 
117.9 
154.1 


147.9 


110.5 
108.0 
106.2 
ges 
121.0 

93.6 

84.8 
115.8 


145.3 
114.8 
151.9 
200.1 
207.1 
109.1 
154.0 
127.6 
gheV21s) 


104.4 
109.7 
101.8 
98.0 
95.8 


100.0 
Ot 
9512 

102.5 


118.9 
119.4 

94.1 
150.3 
143.5 
114.2 


109.6 
112.4 
106.9 


104.3 
100.3 
118.6 


126.1 
112.9 
137.2 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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118.6 


120.2 
gle Tica 
115.9 
117.6 
150.8 


147.3 


110.6 
108.3 
106.3 
117.4 
118.5 

94.7 

84.9 
arses: 


144.5 
114.4 
151.1 
200.7 
207.7 
108.7 
152.8 
126.9 
190.4 


104.4 
109.8 
101.8 
98.0 
95:7 


99.4 
95.0 
95.3 
103.8 


117.3 
117.6 

93:5 
145.2 
142.0 
113.6 


109.2 
112.4 
106.0 


104.9 
101.1 
118.6 


125.6 
112.1 
tain 


113.7 


114.5 
112.4 
111.9 
113.4 
135.2 


141.2 


109.8 
109.1 
106.6 
115.0 
tee 
102.5 

96.2 
TitieZ 


131.8 
107.4 
136.0 
180.7 
186.8 
109.4 
142.3 
110.9 
1992 


103.0 
107.0 
100.8 
95:3; 
96.3 


100.9 
LBS 
B72 

102.3 


113.8 
113.6 

98.3 
124.4 
133.0 
114.8 


107.5 
109.3 
105.8 


101.0 
97.5 
11322 


117.5 
109.3 
123.4 


0.4 
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Table 6-10 


The Consumer Price Index — November 2007 


The Consumer Price Index, major components, selected sub-groups and special aggregates, 1 provinces, Whitehorse 


and Yellowknife — British Columbia 


eee 


Percentage change 
November 2007 from 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 
All-items excluding gasoline 

Energy 2 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 3 
Dairy products 3 
Bakery and cereal products (excluding infant food) 3 
Fresh fruit 3 
Fresh vegetables 3 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women’s clothing 
Men’s clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


CANSIM Indexes 
vector 
number November October 
2007 2007 


(v41692462) 


(v41692587) 
(v41692588) 
(v41692593) 
(v41693265) 
(v41692594) 


(v41713427) 


(v41692463) 
(v41692464) 
(v41692465) 
(v41692475) 
(v41692480) 
(v41692484) 
(v41692487) 
(v41692494) 


(v41692495) 
(v41692496) 
(v41692498) 
(v41692499) 
(v41692501) 
(v41692502) 
(v41692503) 
(v41692504) 
(v41692506) 
(v41692507) 


(v41692508) 
(v41692509) 
(v41692511) 
(v41693226) 
(v41692516) 


(v41692523) 
(v41692525) 
(v41692526) 
(v41692528) 


(v41692531) 
(v41692532) 
(v41692534) 
(v41692537) 
(v41692540) 
(v41692542) 


(v41692547) 
(v41692548) 
(v41692554) 


(v41692557) 
(v41692558) 
(v41692566) 


(v41692570) 
(v41692571) 
(v41692577) 


November 
2006 


2002=100 


October 
2007 


November 
2006 


LT 


110.1 


110.3 
108.4 
108.6 
108.8 
129.7 


129.8 


109.3 
107.4 
107.5 
113.1 
116.14 
105.3 

SIL} 
VASE2 


112.2 
104.8 
114.6 
129.0 
149.1 
107.4 
114.6 
109.4 
114.3 
190.7 


102.0 
106.7 
101.9 
96.7 
93.6 


99.7 
95.8 
96.6 
102.3 


115.2 
T1537, 

97.6 
148.3 
119.0 
111.6 


107.0 
111.8 
101.4 


109.0 
97.8 
144.8 


119:7 
110.4 
130.7 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


108.7 


108.7 
107.3 
107.5 
107.8 
123.7 


128.1 


108.4 
106.6 
107.0 
112.0 
Aa2e 
104.6 

95.6 
AZO 


109.7 
103.1 
Me 
127.3 
143.0 
aOR 
114.9 
109.8 
117.0 
156.8 


101.8 
104.6 
100.6 
94.8 
96.6 


100.6 
98.0 
98.7 

102.5 


113.0 
11331 
101.0 
134.2 
LAME 
112.5 


107.5 
110.2 
104.6 


107.6 
97.2 
140.9 


116.9 
108.9 
12537 


0.1 
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Table 6-11 
The Consumer Price Index, major components, selected sub-groups and special aggregates, ' provinces, Whitehorse 


and Yellowknife — Whitehorse* 


CANSIM Indexes Percentage change 
vector November 2007 from 
number November October November October November 
2007 2007 2006 2007 2006 
2002=100 
All-items (v41692598) TA0L7. 110.4 106.3 0.3 4.1 
Special aggregates 
All-items excluding food (v41692711) gi laces THe 106.3 0.2 4.7 
All-items excluding food and energy (v41692712) 107.2 107.1 104.6 0.1 25 
All-items excluding energy (v41692717) 107.4 107.2 104.9 0.2 2.4 
All-items excluding gasoline (v41693267) 109.4 109.1 105.9 0.3 a 
Energy 2 (v41692718) 144.0 142.9 120.0 0.8 20.0 
All-items (1992=100) (v41713430) 130.2 129.9 125: 0.2 41 
Food (v41692599) 108.3 107.3 106.6 0.9 1.6 
Food purchased from stores (v41692600) 104.8 103.4 104.0 1.4 0.8 
Meat 3 (v41692601) 103.6 104.8 106.2 -1.1 -2.4 
Dairy products 3 (v41692611) 115.0 113.6 a iter 1a2 3.4 
Bakery and cereal products (excluding infant food) 3 (v41692616) 108.4 107.4 106.7 0.9 1.6 
Fresh fruit 3 (v41692620) 93.9 90.1 97.6 4.2 -3.8 
Fresh vegetables 5 (v41692623) 84.2 Pe Pe OTe -8.7 -8.2 
Food purchased from restaurants (v41692630) some) SETA 11286 -0.2 3.4 
Shelter (v41692631) 122.8 A247 112.9 0.9 8.8 
Rented accommodation : : : ; 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs , ; a ; : 
Water, fuel and electricity (v41692632) 143.3 140.0 123 2.4 18.1 
Electricity (v41692633) 1165 15.5 97.2 0.0 18.8 
Natural gas : : ’ , ; - 
Fuel oil and other fuels (v41692635) 186.4 176.5 154.9 5.6 20.3 
Household operations, furnishings and equipment (v41692636) 1044 101.5 98.7 -0.4 2.4 
Household operations (v41692637) 105.1 105.6 102.3 -0.5 Bl 
Telephone services (v41692639) 100.0 100.0 99.1 0.0 0.9 
Internet access services (v41693227) 101.4 101.4 101.4 0.0 0.0 
Household furnishings and equipment (v41692644) 94.5 94.8 92.9 -0.3 1 bys 
Clothing and footwear (v41692651) 101.4 101.1 98.6 0.3 2.8 
Women's clothing (v41692653) 98.0 100.4 98.0 -2.4 0.0 
Men's clothing (v41692654) 98.6 95.6 100.0 ad -1.4 
Footwear (v41692656) 107.7 104.0 93.1 3.6 187 
Transportation (v41692659) 116.8 116.8 111.8 0.0 4.5 
Private transportation (v41692660) 118.5 118.7 112.3 -0.2 5:5 
Purchase and leasing of passenger vehicles (v41692662) 100.4 100.0 104.0 0.4 -3.5 
Gasoline (v41692665) 140.8 143.0 Wa I ess =15 20.0 
Passenger vehicle insurance premiums (v41692668) 142.3 142.3 132.6 0.0 vo 
Public transportation (v41692670) 108.8 107.9 110.5 0.8 -1.5 
Health and personal care (v41692675) 108.8 107.7 106.6 1.0 2.1 
Health care (v41692676) 110.2 110.1 107.4 0.1 2.6 
Personal care (v41692682) 106.1 104.1 105.1 1.9 1.0 
Recreation, education and reading (v41692685) 95.4 96.5 94.3 -1.1 42 
Recreation (v41692686) 91.7 93.0 91.5 -1.4 0.2 
Education and reading (v41692693) 114.1 114.1 107.4 0.0 6.2 
Alcoholic beverages and tobacco products (v41692695) 117.6 118.0 1172 -0.3 0.3 
Alcoholic beverages (v41692696) 106.1 107.2 108.5 -1.0 -2.2 
Tobacco products and smokers’ supplies (v41692702) 129.1 128.7 $254 0.3 2:2 


TTL LLL D 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables” section. 


* Yukon Territory 
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Table 6-12 
The Consumer Price Index, major components, selected sub-groups and special aggregates, 1 provinces, Whitehorse 
and Yellowknife — Yellowknife* 


CANSIM Indexes Percentage change 
vector November 2007 from 
number Tee eae LRkagoeaboe ae ee 
ovember October November October November 
2007 2007 2006 2007 2006 
2002=100 
All-items (v41692722) 110.9 Ada 107.6 -0.2 34 
Special aggregates 
All-items excluding food (v41692835) 111.8 Aslaleg, 107.5 0.1 4.0 
All-items excluding food and energy (v41692836) 108.5 108.6 106.0 -0.1 2.4 
All-items excluding energy (v41692841) 108.2 108.5 106.4 -0.3 A FFA 
All-items excluding gasoline (v41693269) 110.2 110.4 107.4 -0.2 2.6 
Energy 2 (v41692842) 144.6 143.3 123.0 0.9 17.6 
All-items (1992=100) (v41713431) 129.1 129.3 125.2 -0.2 3A 
Food (v41692723) 106.6 108.3 107.9 -1.6 -1.2 
Food purchased from stores (v41692724) 104.7 107.0 106.6 -2.1 -1.8 
Meat 3 (v41692725) 105.0 106.4 107.0 =i fee -1.9 
Dairy products 3 (v41692735) 110.5 110.5 105.3 0.0 4.9 
Bakery and cereal products (excluding infant food) 3 (v41692740) 107.7 106.8 108.3 0.8 -0.6 
Fresh fruit 3 (v41692744) 98.1 110.0 114.8 -10.8 -14.5 
Fresh vegetables 3 (v41692747) 87.9 100.2 111.0 S2eS -20.8 
Food purchased from restaurants (v41692754) 111.4 111.4 111.0 0.0 0.4 
Shelter 4 (v41692755) 124.8 123.8 114.4 0.8 9.1 
Rented accommodation : : : ; 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs : 3 ‘ : : ; 
Water, fuel and electricity (v41692756) 143.6 141.5 VA is 16.7 
Electricity (v41692757) 124.4 124.4 108.2 0.0 15.0 
Natural gas 4 ; : ? ; : 
Fuel oil and other fuels (v41692759) 202.6 196.5 162.4 Sel 24.8 
Household operations, furnishings and equipment (v41692760) 101.9 102.1 101.1 -0.2 0.8 
Household operations (v41692761) 107.1 107.3 104.3 -0.2 Dull 
Telephone services (v41692763) 100.2 100.2 991 0.0 TA 
Internet access services (v41693228) U2? ieee: Wee 0.0 0.0 
Household furnishings and equipment (v41692768) 90.2 90.6 93.8 -0.4 -3.8 
Clothing and footwear (v41692775) 95.5 96.2 97.3 -0.7 -1.8 
Women’s clothing (v41692777) 86.5 87.8 94.1 -1.5 -8.1 
Men’s clothing (v41692778) 101.4 103.1 101.8 -1.6 -0.4 
Footwear (v41692780) 93.1 92.3 92.9 0.9 0.2 
Transportation (v41692783) 106.5 106.2 104.5 0.3 1.9 
Private transportation (v41692784) 105.7 105.6 103.0 0.1 2.6 
Purchase and leasing of passenger vehicles (v41692786) 90.6 90.5 94.4 0.1 -4.0 
Gasoline (v41692789) ere 133.3 ior -0.5 14.7 
Passenger vehicle insurance premiums (v41692792) 129.4 129.4 121.8 0.0 6.2 
Public transportation (v41692794) 19.8 110.9 113.4 0.8 -1.4 
Health and personal care (v41692799) 103.8 105.1 104.7 -1.2 -0.9 
Health care (v41692800) 110.1 109.4 106.8 0.6 2 He 
Personal care (v41692806) 99.3 102.4 103.4 -3.0 -4.0 
Recreation, education and reading (v41692809) 100.2 101.1 99.4 -0.9 0.8 
Recreation (v41692810) 98.2 99.2 97.6 -1.0 0.6 
Education and reading (v41692817) 110.4 110.4 109.1 0.0 5 
Alcoholic beverages and tobacco products (v41692819) 130.1 129.8 127.8 0.2 1.8 
Alcoholic beverages (v41692820) 125.1 124.6 122.8 0.4 1.9 
Tobacco products and smokers’ supplies (v41692826) 134.3 134.3 132.0 0.0 1.7 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
* Northwest Territories 
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Table 7 
The all-items Consumer Price Index, 1 provinces, Whitehorse, Yellowknife and Iqaluit,2 historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual * 


average 
2002=100 

Newfoundland and Labrador (v41691244) 
2002 97.0 974 980 99.7 100.6 100.4 1006 100.4 100.7 101.7 102.0 101.5 100.0 
2003 102:;7 102-3" 103.5 103:2 103.0 102:6 103:3° 103.0 “108:5. 102.6. 102.2 “10216 102.9 
2004 103.1 103.0 103.4 103.7 104.8 105.1 105.7 105.4 105.6 105.9 106.2 105.8 104.8 
2005 105.7 106.2 106.6 107.5 107.5 107.6 107.9 108.0 109.6 108.2 108.3 107.9 107.6 
2006 108.4 108.4 108.7 109.6 1106 1104 110.5 110.9 109.7 108.9 109.1 109.3 109.5 
2007 109-6. SOs NIOS. Ni A TSS AG Stee Ln eA medi ee tlie - F, 
Prince Edward Island (v41691379) 
2002 96.4 966 97.3 99:3 1002 99.9 100.8 100.9 101.3. 10212 102.8 102.2 100.0 
2003 101.9 108.1 A045 s GAG "103;6" 103.2 103:45° 103.2 103:86 4103.7 siO4st aH0sis 103.5 
2004 103.5 104.0 104.7 105.3 105.6 106.2 105.9 105.8 106.4 106.7 108.2 107.4 105.8 
2005 106.5% 406.7 — 10768 3108:650109.T = '108;9| 109.07 10913 “1118s 411.5 1167 2110.0 109.1 
2006 q1GLS. 1108) TOA i212 8 28) 2S iz oo ATG dOs, AG ede 111.6 
2007 (ATS ATS ASS 1S. A 4 ALO 18 tor 144 das -f se 
Nova Scotia (v41691513) 
2002 96:7 “OY.2 97.8" 1992.7 100:2"5 1003, 1100'S 100.8. 1002 101:9™ 1022" 1016 100.0 
2003 102.7 103.8) 1045 0G 103-11) 108.2) 10S.S. 103:6) 10s'G" 103.4) 103:5 1024 103.4 
2004 103.2 103.7 1044 104.4 105.2 105.6 105.8 105.7 105.9 106.2 106.7 106.4 105.3 
2005 106.1 106.4 107.1 107.6 107.8 107.7 108.1 108.8 1104 109.8 109.1 109.3 108.2 
2006 109.3)" 1'09:0) 1096S rico. Tie2 SO” S114 AOS Si1Os1 | TOs tor 110.4 
2007 TO TO Se a Aree i oniemediocO: Mo. Onmmbt aoc: lie. Ol eediz.e. s ahdhoce és 
New Brunswick (v41691648) 
2002 96.7 97:0  SHEe "992" 99:5" 100.0 10067 1011 “Tods 101.7 102:5 “102.4 100.0 
2003 103.2 104.0 104.3 103.7 103.0 103.0 103.4 103.5 103.7 103.0 103.0 102.9 103.4 
2004 103:3-° 103.8 104.2, “1041 “T0510 “105;3' 105:2) 105.2 405s) 105.5 10610 “105:6 104.9 
2005 105.6 105.9 106.8 107.1 107.0 106.9 107.5 108.0 109.2 108.4 108.2 108.3 107.4 
2006 108.8 108.7 109.1 110.0 110.1 110.0 109.7 110.0 108.8 107.8 108.4 109.1 109.2 
2007 1092 10916) TOS ites eG Zed 2a eee Om eae tote A se 
Quebec (v41691783) 
2002 98.1 988 990 995 994 997 100.6 100.7 100.7 101.0 101.3 101.3 100.0 
2003 102.07 103.1 “T0337 0249 9102.4 102:3  102.4°5102.5 102:3% 102:4 e102 Aeto27 102.5 
2004 103.2 103.6 103.9 103.8 1048 1048 1046 1045 104.7 105.3 105.5 105.2 104.5 
2005 105.3 105.6 106.4 106.4 106.5 106.8 107.0 107.4 108.5 107.7 107.5 107.4 106.9 
2006 108.1 108.0 108.4 109.1 109.3 109.1 109.2 109.2 108.4 108.4 108.6 108.7 108.7 
2007 108-89 109'6 T1104 Sis: tT Oy T1061 AOS 1410s “eS 
Ontario (v41691919) 
2002 97.7 984 995 995 995 99.8 100.5 101.3 100.9 101.1 101.4 100.4 100.0 
2003 101-9 102;7 “10289 Oo 102.2 102.3 1025". 103:0 103,2" 1029 1O0snTe=T0s4 102.7 
2004 103.4 103.66 104.0 104.1 105.0 104.8 104.9 104.7 1048 105.0 105.4 105.3 104.6 
2005 105.1 105.8 106.4 106.5 106.6 106.8 106.9 107.5 108.2 107.7 107.5 107.6 106.9 
2006 108.2 107.9 108.8 109.1 109.5 109.3 109.0 109.1 1085 1084 1086 108.8 108.8 
2007 1086.4 109.7 S110 Bidet tGeetdd. dt Ted i109 IthOs A10.9  dtt-2 a 
Manitoba (v41692055) 
2002 98.0 98:0 98.7 99'6'° 100.1 100.4 100.6 100:8°~100'7" 100:6 1013" 101:3 100.0 
2003 11.5) 2020 “022 Ono 101.7 IOS TOS t018 102-3° 4017 1018 3102.9 101.8 
2004 102.0 101.9 102.4 102.7 104.1 104.4 104.3 104.3 104.1 1045 105.2 105.5 103.8 
2005 105.0 105.2 105.6 106.3 106.5 106.7 107.0 107.4 107.8 107.5 107.3 106.9 106.6 
2006 107.4 107.2 107.6 1085 109.2 109.3 109.7 109.7 108.8 108.9 109.0 108.7 108.7 
2007 109.1) A064 OARS elt he maLtse Adele bi tee hes tO T4103 f ie 
Saskatchewan (v41692191) 
2002 97.8 97.7 985 99.8 100.0 100.2 100.4 100.6 101.0 101.1 101.5 101.4 100.0 
2003 101.5 102.0 102.5 101.9 102.2 102.1 102.2 1025 1028 102.4 1028 102.7 102.3 
2004 102.8 102.9 103.1 103.8 104.9 105.0 105.2 104.7 104.9 105.5 106.1 105.8 104.6 
2005 105.6 105.8 106.4 107.1 106.5 106.8 107.1 107.4 108.0 107.5 107.4 107.3 106.9 
2006 107.9 107.9 108.2 109.2 109.6 1096 109.8 110.4 109.3 109.1 1088 108.9 109.1 
2007 109-55 209:9 Ji. O) eiiteeait2.6 6418.1 1133-1434 T1S4ek13.0 1134 . " 
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Table 7 — continued 


The all-items Consumer Price Index, 1 provinces, Whitehorse, Yellowknife and Iqaluit,2 historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual ° 


average 
2002=100 
Alberta (v41692327) 
2002 96.7 SZ 97-5" S90 994990 29910 100M ee0n:4 = 102.5.9103.0; -103:3 100.0 
2003 103.5 103.8 104.9 104.9 104.2 104.7 104.3 1042 104.8 1043 104.7 104.6 104.4 
2004 104.6 104.6 104.9 105.2 106.1 107.1 106.4 106.2 106.3 106.0 106.7 106.4 105.9 
2005 106.1 106.2 106.9 107.6 107.4 107.8 108.7 108.7 110.0 109.7 109.6 109.0 108.1 
2006 110A MOS 110 Saeed Oo: 113-4139 114510 13:0 4437 a2 112.3 
2007 AAA eend:0, AiG AR iveo eei7-8 118-8 179:4) 91193 1194” 118.6°49x 
British Columbia (v41692462) 
2002 97.9 983 98.9 998 100.2 100.3 100.6 100.7 100.8 100.7 100.9 100.8 100.0 
2003 101.0 101.5 102.3 1021 102.1 102.0 102.2 1026 102.9 1024 1025 102.6 102.2 
2004 102.5 102.9 103.2 103.9 104.7 104.9 104.7 104.7 104.8 104.8 105.0 104.8 104.2 
2005 104.8 105.0 105.3 106.0 106.3 1064 106.6 106.8 107.3 107.1 107.1 106.7 106.3 
2006 106.6 106.7 107.2 107.8 108.7 108.7 108.8 109.0 108.4 108.3 108.7 108.8 108.1 
2007 109/08 10951 109:55s1 0919 1:10:5 i1G:3)" 110.55 10:4" 110.5: 110 OsidOm e. oa 
Whitehorse, Yukon Territory (v41692598) 
2002 97: SE O-9) ESS eo 29.7 100i © 10152 10151 1009 101.0 10 1aeaOneS 100.0 
2003 101.7. 102.5 102.6 102.2 101.8 101.9 102.4 102.3 102.2 101.6 101.0 101.1 101.9 
2004 101.1 101.4 101.9 102.2 103.3 103.6 103.5 103.1 103.4 103.5 1046 104.0 103.0 
2005 103.1 103.3 103.9 1044 1049 105.3 105.4 105.7 106.8 106.8 107.1 106.3 105.3 
2006 NOGAR 1059 > 105910659 S107,.5 91079" N07 oS s107.7 1072 106.3 106i3' | 106:3 106.8 
2007 1O07Om OAS 108: 00S eat09'5) 0987 110l7 111055 190:8) 5 of 10, 4 Oz 2 2 
Yellowknife, Northwest Territories (v41692722) 
2002 97.8 98.2 982 989 99.7 99.9 100.8 100.9 101.2 101.1 101.3 102.0 100.0 
2003 10272910225) 102708 103,05 s10257 102.50102-25) 102/05 1018 101s 102.08 103.2 102.3 
2004 103.1 102.8 103.2 103.3 104.0 104.3 104.3 103.7 103.7 103.8 104.7 105.0 103.8 
2005 104.66 104.8 104.9 105.2 106.1 1064 106.4 106.3 107.0 107.5 107.8 107.8 106.2 
2006 107.4 107.3 107.0 107.9 108.0 107.7 107.8 108.0 107.8 107.1 107.6 108.4 107.7 
2007 1OS:O ROOT 0S Smet OMieai TES. teGe A414eome did 11d Oe dee OLS E. “ 
Iqaluit, Nunavut (Dec. 2002=100) (v41713432) 
2002 s * “ - iu - be se :. - .. 100.0 2 
2003 99.9 99.8 100.0 999 100.1 100.2 100.7 100.3 100.3 100.5 100.7 100.5 100.2 
2004 100.0 99.9 100.2 100.8 101.4 101.8 101.8 101.4 101.6 101.2 101.8 102.2 101.2 
2005 102.0 101.7 101.8 102.1 102.8 103.0 103.0 103.4 103.8 103.3 103.8 103.6 102.9 
2006 103.5 103.7 103.7 104.5 1048 105.1 104.8 1044 105.0 104.2 105.2 105.7 104.6 
2007 106.4 106.5 106.7 107.7 108.0 108.0 108.9 1089 109.1 108.1 108.2 bs ‘ 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 8 
The Consumer Price Index and selected sub-groups, by urban centre 1,2,3 


ee 


CANSIM Indexes Percentage change 
vector November 2007 from 
number November October November October November 
2007 2007 2006 2007 2006 
ote SS are ey 


2002=100 


St. John’s, Newfoundland and Labrador 


All-items (v41692846) ail.3 111.0 108.7 0.3 2.4 
Shelter (v41692847) 118.3 118.1 113.9 0.2 3.9 
Rented accommodation (v41692848) 104.3 104.1 103.5 0.2 0.8 
Owned accommodation (v41692849) LiG:S 116.0 110.3 0.4 5.6 
Water, fuel and electricity (v41692850) 134.9 135.4 132.6 -0.4 NE 
All-items (1992=100) (v41713405) 130.6 130.2 127.6 0.3 2.4 
Charlottetown and Summerside, Prince Edward Island 
All-items (v41692852) 114.0 113.8 110.7 0.2 3.0 
Shelter (v41692853) AOL 118.8 113.3 0.6 5S 
Rented accommodation (v41692854) 107.3 107.2 106.3 0.1 0.9 
Owned accommodation (v41692855) 114.2 114.0 111.0 0.2 ans. 
Water, fuel and electricity (v41692856) 153.6 150.6 VSTee 2.0 6.6 
All-items (1992=100) (v41713407) 133.6 133.3 129.6 0.2 a4 
Halifax, Nova Scotia 
All-items (v41692858) asst 1123 110.0 0.7 2.8 
Shelter (v41692859) BM IZANS) 117.0 iol 2 0.5 3.9 
Rented accommodation (v41692860) 105.2 105.1 104.3 0.1 0.9 
Owned accommodation (v41692861) 117.6 ‘lslites elite 0.3 D2 
Water, fuel and electricity (v41692862) AS oat 131.0 129.1 2.1 3.6 
All-items (1992=100) (v41713409) 134.7 q33i7, 130.9 0.7 2.9 
Saint John, New Brunswick 
All-items (v41692864) 111.9 111.4 108.4 0.4 3:2 
Shelter (v41692865) 119.2 118.5 1123 0.6 6.1 
Rented accommodation (v41692866) 105.8 105.8 104.2 0.0 1:5 
Owned accommodation (v41692867) 115.8 115.5 VATE 0.3 2.8 
Water, fuel and electricity (v41692868) 140.8 138.7 120.6 ALS 6.7 
All-items (1992=100) (v41713411) 1323 T3107, 128.2 0.5 2474 
Québec, Quebec 
All-items (v41692870) 110.5 110.2 108.4 0.3 1.9 
Shelter (v41692871) 115.6 115.4 VATS 0.2 oon 
Rented accommodation (v41692872) 107.9 107.9 106.6 0.0 We 
Owned accommodation (v41692873) 118.7 118.4 113.4 0.3 4.7 
Water, fuel and electricity (v41692874) i MINE liees| 112.4 0.5 47 
All-items (1992=100) (v41713413) 128.4 128.0 125.9 0.3 2.0 
Montréal, Quebec 
All-items (v41692876) 110.7 110.4 108.7 0.3 1.8 
Shelter (v41692877) 116.6 116.3 1128 0.3 3.4 
Rented accommodation (v41692878) 107.8 107.8 106.4 0.0 les: 
Owned accommodation (v41692879) 121.0 120.7 115.8 0.2 4.5 
Water, fuel and electricity (v41692880) 118.8 Ahek 114.3 0.9 3.9 
All-items (1992=100) (v41713414) 128.1 127.7 1 Poy ¢ 0.3 1.9 
Ottawa-Gatineau, Ontario part, Ontario/Quebec 
All-items (v41692882) 110.9 110.7 108.5 0.2 2d. 
Shelter (v41692883) 116.1 116.9 11S6 -0.7 7¥s! 
Rented accommodation (v41692884) 104.8 104.7 103.6 0.1 diz 
Owned accommodation (v41692885) 119.9 119.6 116.9 0.3 2.6 
Water, fuel and electricity (v41692886) 127.6 134.0 123.2 -4.8 3.6 
All-items (1992=100) (v41713416) 135.1 134.9 1322 0.1 As 
Toronto, Ontario 
All-items (v41692888) 111.0 110.7 108.3 0.3 Z5 
Shelter (v41692889) 114.6 1154 Lp Wy te? -0.4 3.4 
Rented accommodation (v41692890) 106.5 106.4 105.4 0.1 1.0 
Owned accommodation (v41692891) 116.8 116.5 112.6 0.3 3.7 
Water fuel and electricity (v41692892) 126.5 132.0 5 4 ba" -4.2 4.1 
All-items (1992=100) (v41713417) 133.8 133.5 130.6 0.2 2.5 
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Table 8 — continued 


The Consumer Price Index and selected sub-groups, by urban centre 1,2,3 


CANSIM Indexes Percentage change 
vector November 2007 from 
number ye Hayoniber —  DeBber— —-Noveniber Se ge Ea 
ovember October November October November 
2007 2007 2006 2007 2006 
2002=100 
Thunder Bay, Ontario 
All-items (v41692894) 108.2 107.9 106.6 
Shelter (v41692895) 104.0 104.4 104.0 
Rented accommodation (v41692896) 102.6 102.5 101.6 
Owned accommodation (v41692897) 102.0 101.8 100.8 
Water, fuel and electricity (v41692898) 124.5 126.6 129°3 
All-items (1992=100) (v41713418) 129.0 128.7 127.1 
Winnipeg, Manitoba 
All-items (v41692900) 110.7 110.9 109.0 
Shelter (v41692901) 116.2 116.2 111.8 
Rented accommodation (v41692902) 109.9 109.3 108.2 
Owned accommodation (v41692903) 118.5 118.1 IWATE 
Water, fuel and electricity (v41692904) A150 116.8 sla nhee, 
All-items (1992=100) (v41713420) 136.4 136.7 134.3 
Regina, Saskatchewan 
All-items (v41692306) 112.4 112.3 108.6 
Shelter (v41692907) 124.0 124.3 114.0 
Rented accommodation (v41692908) 108.1 107.6 104.6 
Owned accommodation (v41692909) 131.9 131.4 116.4 
Water, fuel and electricity (v41692910) 116.8 119.7 115:3 
All-items (1992=100) (v41713422) 140.0 139.9 135.4 
Saskatoon, Saskatchewan 
All-items (v41692912) 114.3 114.1 108.7 
Shelter (v41692913) 131.0 130.9 113.9 
Rented accommodation (v41692914) 109.6 109.2 104.8 
Owned accommodation (v41692915) 138.9 137.9 114.3 
Water, fuel and electricity (v41692916) 126.2 129.4 120.9 
All-items (1992=100) (v41713423) 140.7 140.4 133.8 
Edmonton, Alberta 
All-items (v41692918) 118.8 118.3 113.0 0.4 
Shelter (v41692919) 144.3 143.3 128.5 0.7 
Rented accommodation (v41692920) 115.8 11521 107.3 0.6 
Owned accommodation (v41692921) 146.1 145.2 Aten 0.6 
Water, fuel and electricity (v41692922) ASRS 171.4 158.3 1.2 
All-items (1992=100) (v41713425) 144.8 144.1 ASTcv, 0.5 
Calgary, Alberta 
All-items (v41692924) 119.1 118.7 114.2 0.3 4.3 
Shelter (v41692925) 143.6 142.8 132.4 0.6 8.5 
Rented accommodation (v41692926) 114.0 Tour 106.3 0.3 2 
Owned accommodation (v41692927) 154.5 TOSIZ 141.8 0.5 9.0 
Water, fuel and electricity (v41692928) 136.1 1135.2 127.6 0.7 6.7 
All-items (1992=100) (v41713426) 149.9 149.3 143.7 0.4 4.3 
Vancouver, British Columbia 
All-items (v41692930) 110.4 110.4 108.9 0.0 1.4 
Shelter (v41692931) alike}os ila eke 109.9 0.4 35 
Rented accommodation (v41692932) 105.2 105.1 103.4 0.1 tT 
Owned accommodation (v41692933) aa Pts) Tie T2 0.3 49 
Water, fuel and electricity (v41692934) 110.5 110.4 113.0 0.1 -2.2 
All-items (1992=100) (v41713428) 131.0 131.0 129.1 0.0 $5 
Victoria, British Columbia 
All-items (v41692936) 109.6 109.5 108.9 0.1 0.6 
Shelter (v41692937) 110.9 110.4 110.4 0.5 0.5 
Rented accommodation (v41692938) 105.3 105.0 103.7 0.3 1.5 
Owned accommodation (v41692939) 110.9 110.4 111.4 0.5 -0.4 
Water, fuel and electricity (v41692940) 123.0 121.7 118.7 4.4 3.6 
All-items (1992=100) (v41713429) 128.7 128.6 127.8 0.1 0.7 


a 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9 
The all-items Consumer Price Index by urban centre, 1,2,3 historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 
average 


ee 


2002=100 
SS ee 


St. John’s, Newfoundland and Labrador (v41692846) 


2002 97.1 97.5 98.1 99.7 100.6 100.3 100.5 100.4 100.7 101.7 102.0 101.5 100.0 
2003 102.0 102.2 103.4 103.1 102.9 102.5 103.2 102.9 103.4 1026 103.1 102.5 102.8 
2004 103.1 102.9 103.3 103.6 104.66 104.9 105.5 105.2 105.3 105.7 105.9 105.6 104.6 
2005 105:4° 105.9 1063510717 107.2 107.3 107.6. 107.7 109:2° 107:6 107.9. 107.6 107.3 
2006 108.0 108.0 108.2 109.2 110.1 109.9 110.0 110.4 109.3 108.5 108.7 108.8 109.1 
2007 109-2" 109.5 110 SMMOIG? 1109 51103" 14121 A107 “TIO. 111 Onetianes be at 
Charlottetown and Summerside, Prince Edward Island 

(v41692852) 
2002 96.6 96.8 976 993 100.2 99.9 100.7 100.8 101.2 102.1 102.6 102.0 100.0 
2003 101°7 102.8 103.7 104:1' 103.3 102.9 103.2 403.0 103.5 103.4 103.8 103.4 103.2 
2004 103.2 103.8 104.4 104.9 105.2 105.7 105.5 105.5 106.0 106.2 107.6 106.9 105.4 
2005 106.1 106.3 107.1 108.0 108.4 108.3 108.4 108.7 110.9 110.7 110.0 109.3 108.5 
2006 10S 110.25 10S Sei tk4e 11200 said Wits. Mie {Ade 110 Aaa Oureeitided 111.0 
2007 WOT 11.5. ieee) T436i 113.5, T1345 1133 Ala Aiaemaiiaie 2 4 
Halifax, Nova Scotia (v41692858) 
2002 96.9 974 97.9 99.3 100.3 100.3 100.9 100.8 101.1 101.7 102.1 101.4 100.0 
2003 102.5 103.3 104.0 103.2 103.0 103.0 103.3 103.4 103.4 103.1 103.3 103.1 1032 
2004 103.1 103.5 104.2 104.2 105.0 105.3 105.5 105.5 1056 105.9 106.4 106.0 105.0 
2005 105.7 105.9 106.6 107.0 107.2 107.1 107.4 108.2 109.6 109.1 108.5 108.6 107.6 
2006 108:6° 1085S 1OS:9 502 T1015 110,3° 140.5 410:7 110.0 109 7am O.oedioOoi7 109.8 
2007 LOSS? 4106> a MiRoY 112551125) Ta 1122 A126. 11 esameidios és Bs 
Saint John, New Brunswick (v41692864) 
2002 96.8 97.1 97.8 991 997 999 100.8 101.1 101.2 101.8 102.4 102.3 100.0 
2003 103.1 103.8 104.1 103.5 102.9 102.9 103.3 103.4 103.6 103.3 103.2 103.1 103.4 
2004 103.4 103.9 104.2 104.1 105.1 105.2 105.2 105.1 105.1 105.5 106.0 105.6 104.9 
2005 105.5 105.8 106.8 107.1 107.0 106.9 107.5 108.0 109.2 108.4 108.2 108.3 107.4 
2006 108.8 108.7 109.2 110.1 110.1 110.0 109.8 110.0 1089 107.9 108.4 109.0 109.2 
2007 103-27 °109:6:  11OVGRaahe2s 114 112.4 Ad A AD iO” i eid Ps “ 
Québec, Quebec (v41692870) 
2002 980 988 99.0 994 993 99.7 100.6 100.8 100.7 101.0 101.4 101.3 100.0 
2003 101.9 103.0 103.2 102.3 102.4 102.3 102.4 1026 102.4 102.5 1028 1028 102.6 
2004 103.3 103.7 103.9 103.8 104.9 104.9 104.7 104.6 104.8 105.3 105.5 105.1 104.5 
2005 105.3 105.6 106.4 106.3 106.5 106.9 107.0 107.4 108.5 107.7 107.5 107.4 106.9 
2006 108.2 108.0 108.4 109.1 109.3 109.1 109.2 109.2 108.4 108.2 108.4 1084 108.7 
2007 108.5 109.2 110:1 110:3 110.7 110.4 110.4 109.8 110.2 110.2 1105 Pe . 
Montréal, Quebec (v41692876) 
2002 981 989 99.0 995 993 998 100.6 100.7 100.6 101.0 101.2 101.3 100.0 
2003 10128" 1029. 103j;07 9022) 1023 102.4 102.3 102.4 1023 1023 1026 1026 102.4 
2004 103.1 103.5 103.7 103.7 104.6 104.6 104.4 104.4 104.7 105.3 105.3 105.1 104.4 
2005 105.1 105.4 106.2 106.2 106.4 106.7 106.8 107.3 108.2 107.5 107.5 107.3 106.7 
2006 107.9 107.9 108.2 108.9 109.0 108.8 108.9 108.9 108.4 108.6 108.7 108.6 108.6 
2007 108:7 109.5 110.3 110.5 110.8 110.5 110.5 110.0 110.4 1104 4140:7 2 - 
Ottawa-Gatineau, Ontario part, Ontario/Quebec 

(v41692882) 
2002 975 983 994 995 996 999 100.5 101.3 101.0 101.1 101.4 100.4 100.0 
2003 10178 102°7 102:8; 40065 102.0 102.1 1024°402:9 103:0° 1402.7 1034 4032 102.5 
2004 103.2 103.4 103.8 104.0 105.0 104.7 104.8 1046 104.6 105.0 105.3 105.2 104.5 
2005 105.0 105.7 106.4 106.4 106.5 106.6 106.8 107.5 108.3 107.7 107.5 107.6 106.8 
2006 108.1 107.8 108.6 109.0 109.4 109.2 108.9 109.0 108.3 108.2 108.5 108.6 108.6 
2007 108:6)) 109.6 114057 4174.4) 111.5 111.4 411.1 110.9 110.9 110.7 1i@9 * i 
Toronto, Ontario (v41692888) 
2002 97.7 985 996 99.5 996 100.0 100.3 100.8 100.4 101.0 101.3 101.3 100.0 
2003 102.2 103.0 103.1 102.5 102.4 102.6 102.8 103.4 103.5 103.3 103.7 104.0 103.0 
2004 103.9 104.1 104.3 104.3 105.1 104.9 104.9 104.7 104.9 104.9 105.2 105.1 104.7 
2005 105.0 105.6 106.4 106.3 106.5 106.5 106.6 107.2 107.7 107.4 107.2 107.4 106.7 
2006 107.9 107.6 108.5 108.7 109.0 108.9 108.5 108.5 108.1 108.0 108.3 108.5 108.4 
2007 108:2 109.3 110.3 1440:8 111.2 110.7 110.7 110.6 110.8 110.7 114.0 2 Ls 
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Table 9 — continued 
The all-items Consumer Price Index by urban centre, 1.2.3 historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 
average 
eee 
2002=100 
——— ee 
Thunder Bay, Ontario (v41692894) 


2002 u7,8 98.4 99:3 99:2 99:2 99:7 1009, 101.% 4014 4104.2: 101:3 100.0 100.0 
2003 101.6 102.5 102.6 102.0 102.0 102.1 102.0 102.7 102.8 102.4 102.6 102.8 102.3 
2004 102.5 102.7 103.0 103.4 104.2 103.9 104.0 103.7 103.8 104.1 104.4 104.2 103.7 
2005 103.9 104.4 105.1 105.2 105.2 105.3 105.3 105.9 106.6 106.2 105.9 106.0 105.4 
2006 106.6 106.2 107.1 107.4 107.8 107.6 107.2 107.2 106.6 106.4 106.6 106.6 106.9 
2007 106.2 107.3 108.3 108.4 108.8 108.3 108.6 108.3 108.3 107.9 108.2 - 7 
Winnipeg, Manitoba (v41692900) 

2002 98:0" 98.0 ~ 98% 99'57" 100!1° 1005 100;7 100:8 1007 1005 101.2 101.2 100.0 
2003 AON 10159 102 101-8 1016s 1045 104 104:7 10286 101.7 101: 8102.0 101.8 
2004 102.0 101.9 102.3 102.7 104.0 104.3 104.2 104.3 104.0 104.4 105.1 105.4 103.7 
2005 104.9 105.1 105.5 106.1 106.4 106.6 106.8 107.2 107.7 107.3 107.1 106.7 106.5 
2006 107.2 107.0 107.5 108.3 109.0 109.1 109.5 109.5 108.6 108.9 109.0 1086 108.5 
2007 10905 1094 10S edO:8= dit AS Adds) ANS Tid AIS. 440:9) 4AOl7 e we 
Regina, Saskatchewan (v41692906) 

2002 97.9 97.8 986 99.8 100.0 100.14 100.4 100.6 101.0 101.1 101.5 107.3 100.0 
2003 107-5" 102:0' 02:4. 1107:9' 1102:2, 10244 102.8 10216 102.9 102.4 102.9 102.7 102.3 
2004 102.8 102.9 103.2 103.9 105.0 105.1 105.3 104.8 105.0 105.4 105.9 105.7 104.6 
2005 10545 05:7, GlO6:3% 1069 106s 106.7 07s 107.4 107/88 4107.3 10721074 106.8 
2006 107.7 107.8 108.1 108.9 109.3 109.3 109.5 110.1 109.1 109.0 108.6 108.8 108.9 
2007 HOS SaOSs7, Gilt O' kom iitZOm ges) AZ be di22 idee 1123 4424 22 J 
Saskatoon, Saskatchewan (v41692912) 

2002 GiGi 98:5" 99:8 10011" 1002 1005" 1006 101.0" 101.1 1015-1018 100.0 
2003 101.4 101.9 102.3 101.8 102.1 102.0 102.1 102.4 102.6 102.3 102.6 102.5 102.2 
2004 102.6 102.7 102.8 103.6 1046 1046 104.8 104.5 1046 105.3 105.9 105.6 104.3 
2005 105.4 105.6 106.2 106.9 106.3 106.6 106.8 107.2 107.7 107.3 107.2 107.1 106.7 
2006 107.9 107.8 108.1 109.2 109.6 109.5 109.8 110.4 109.3 109.1 108.7 108.7 109.0 
2007 C925 09:9 MiOren dl Cai 24e 1135) T4114. ied das ‘5 
Edmonton, Alberta (v41692918) 

2002 97-2 97.7 97,0) 98.3. 98:8 99.4 2 99°77 100.2 101.2 103.0: 103:3 104.4 100.0 
2003 104.5 104.9 105.7 105.6 105.0 105.6 105.4 105.1 105.7 105.1 105.5 105.3 105.3 
2004 105.0 105.0 105.2 105.6 106.5 107.6 107.0 106.8 107.0 106.5 107.2 107.0 106.4 
2005 106.7 106.7 107.5 108.0 107.9 108.1 109.2 109.1 110.6 110.2 110.1 109.4 108.6 
2006 0. OM SOs tia 112 WO. AN2es 13:0) AIS 412.2 113106 4113.5 112.0 
2007 Tis: Oe 2) lSt7 | TOM 71 dss 4118:8 119.4 119 418:3 118.8 ‘ . 
Calgary, Alberta (v41692924) 

2002 96.2 968 98.0 99.7 100.1 100.4 100.2 998 101.6 101.9 102.7 102.5 100.0 
2003 102.5 102.8 103.9 104.0 103.4 103.9 103.2 103.1 103.8 103.5 103.9 103.9 103.5 
2004 104.1 104.1 1044 104.6 105.5 106.4 105.8 1056 105.6 105.4 106.1 105.8 105.3 
2005 105.3 105.5 106.0 106.9 106.8 107.3 108.0 108.0 109.1 1089 108.8 108.5 107.4 
2006 109 O03:OF MOSSs 1100 1205 Adihe T1Ss65 114A 4 413:5° Wide tA 112.3 
2007 AAS OM15:65 TGs7 = AO 11726. 186: 11950. 119:3 1419.3 198.7 A1Ss Le - 
Vancouver, British Columbia (v41692930) 

2002 98.0 983 989 99.8 1003 100.3 100.5 100.6 100.8 100.8 100.9 100.8 100.0 
2003 100.9 "107.4 102.2 1020 1049. 1018 101.9 1024 102% 1022 1023 1025 102.0 
2004 102.2 102.7 103.0 103.7 104.5 1046 104.5 104.5 104.6 104.7 104.7 104.7 104.0 
2005 104.8 104.9 105.2 105.7 106.0 106.1 106.5 106.5 106.8 106.7 106.6 106.3 106.0 
2006 106.2 106.3 106.9 107.5 108.4 1084 108.5 108.7 108.4 1084 108.9 109.1 108.0 
2007 1090" 309:3° 09:67 110.0,110:6 1105 110:7 9410.6 110:7° 110.4 110:4 6 c 
Victoria, British Columbia (v41692936) 

2002 97.9 983 98.9 99.7 100.1 100.3 100.6 100.7 100.8 100.8 101.0 100.9 100.0 
2003 101et-94101.5° 102.3 102M" 102.4 10210 102:3. 102.6 102.9 1025 102:6 1026 102.2 
2004 1021034 108.3" 10421 105.0 1052 105:0.105.0' 106:2. 105:2 1054 9105:3 104.6 
2005 105.3 105.5 105.9 106.5 106.8 106.9 107.2 107.3 108.0 107.9 107.8 107.4 106.9 
2006 107.2 107.3 107.6 108.4 109.2 109.0 109.2 109.3 108.8 108.6 108.9 109.0 108.5 
2007 109.1 109.3 109.7 109.9 110.2 109.9 110.1 110.0 110.1 109.5 109.6 : 


Note(s): The all-items index for Whitehorse and Yellowknife are available from table 7. 
See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 10 


Average retail prices for gasoline and fuel oil, by urban centre 


St. John’s, Charlottetown Halifax, Saint John, Québec, Montreal, Ottawa- Toronto, Thunder Winnipeg, 
NLL. and N.S. N.B. Que. Que. Gatineau, Ont. Bay, Man. 
Summerside, Ontario part, Ont. 
A= Ont./Que. 
cents per litre 
Regular unleaded gasoline at full service filling stations 
November 2006 100.0 93.5 92.0 89.7 88.9 93.1 87.1 84.7 93.0 87.7 
December 2006 103.0 99.7 99.6 93.5 96.9 97.3 91.3 88.9 92.2 87.5 
January 2007 103.5 97.5 97.6 94.1 93.5 92.4 85.3 81.6 96.7 87.8 
February 2007 O8:7 95.5 96.0 90.1 93.3 94.8 92.5 89.5 93.1 87.1 
March 2007 113.0 108.7 110.6 103.7 108.0 108.6 102.9 102.1 103.8 97.5 
April 2007 117.0 113:9 114.3 106.6 109.4 113.3 105.1 102.3 109.6 102.1 
May 2007 120.0 116.0 AWRY) 111.0 116.8 117.1 110.1 106.7 14237 110.8 
June 2007 122.0 113:5 114.3 109.8 110.8 109.5 107.0 103.7 115.6 Tks 
July 2007 119.5 110.0 116.2 108.9 113.0 109.9 104.4 101.9 115.5 111.5 
August 2007 115.2 105.0 106.2 101.5 106.8 106.4 99.0 96.9 lg es) 104.7 
September 2007 Tao 104.0 109.4 103.1 103.8 105.8 101.0 98.3 113.5 107.0 
October 2007 112.0 102.1 105.8 100.1 103.0 105.3 98.1 96.0 103.6 100.3 
November 2007 113.6 105.0 411.9 105.0 107.5 107.8 103.7 101.4 107.9 100.7 
Regular unleaded gasoline at self service filling stations 
November 2006 96.6 89.9 90.3 87.0 88.8 91.1 83.1 82.8 91.8 87.3 
December 2006 100.5 96.6 97.1 90.6 96.9 94.3 87.7 87.5 90.8 87.1 
January 2007 99.3 94.7 95.4 OLS 93.4 90.2 82.5 80.1 95.5 87.0 
February 2007 97.5 92:5 93.9 88.0 94.3 93.6 89.3 89.3 92.8 88.0 
March 2007 110.5 107.5 108.5 1OICS 107.3 106.7 99:5 101.1 103.1 98.3 
April 2007 114.5 A123 Var 105.0 108.4 110.1 101.8 101.1 108.0 101.8 
May 2007 aes 113.5 116.5 109.2 1 114.5 106.6 105.5 111.8 112.1 
June 2007 118.6 110.5 111.6 107.8 110.8 105.1 103.3 102.3 113.6 TT 
July 2007 116.5 107.5 112.7 106.8 A1S:3 107.4 101.2 101.0 114.2 112.4 
August 2007 cine 101.8 103.1 100.1 106.8 102.7 96.3 95.8 109.8 104.3 
September 2007 109.7 102.0 106.4 100.9 103.4 103.4 97.3 97.2 111.9 106.7 
October 2007 108.8 99.5 102.7 98.2 103.0 102.3 95.1 94.4 102.2 100.5 
November 2007 TAO 102.8 108.5 102.8 107.5 106.1 101.5 99.9 104.6 100.9 
Premium unleaded gasoline at full service filling stations 
November 2006 105.5 100.5 98.6 95.0 95.8 99.4 97.9 96.1 103.6 97.4 
December 2006 109.0 106.5 105.3 99.6 103.9 102.9 101.8 101.1 103.0 97.3 
January 2007 109.5 104.5 103.6 98.8 100.3 98.9 96.0 92.9 107.4 97.7 
February 2007 105.2 103.0 102.9 94.3 100.3 102.0 103.1 101.2 102.7 97.0 
March 2007 119.0 116.9 117.4 108.0 114.9 115.4 114.4 113.6 114.4 107.3 
April 2007 122.8 121.3 120.2 112.2 116.4 118.9 116.4 114.0 120.3 111.8 
May 2007 125.5 123.2 123.4 117.8 123970 23,7 1213 117.6 423.3 120.5 
June 2007 128.0 120.5 121.2 116.7 US, 116.2 118.6 TS 126.3 122.3 
July 2007 125.5 117.4 123.9 115.8 120.4 116.7 116.6 TAS.2 126.4 T2t2 
August 2007 121.2 110.8 Baas 109.7 113.5 113.0 113.4 108.3 121.7 114.7 
September 2007 118.2 111.0 117.0 109.6 110.3 As 115.2 109.1 124.4 116.6 
October 2007 118.0 108.1 AASse 107.3 109.8 112.6 9 inl es 107.0 114.7 110.5 
November 2007 119.6 113.0 119.7 111.8 114.3 115.1 115.5 112.5 118.6 110.8 
Premium unleaded gasoline at self service filling stations 
November 2006 102.8 97.9 96.7 92.5 95:5 97.5 94.3 93.7 101.6 97.1 
December 2006 106.7 104.2 102.6 97.1 103.6 101.1 98.2 98.7 101.7 97.3 
January 2007 104.4 102.4 102.4 96.2 100.5 97.1 93.6 91.4 105.8 97.2 
February 2007 103.4 100.5 101.9 e235 101.2 100.3 99.8 100.1 103.2 98.1 
March 2007 1S.7 114.2 115.7 105.1 113.9 113.8 110.4 112.4 113.4 108.4 
April 2007 119.7 119.1 118.4 110.7 115.5 116.9 AIA 1122 118.3 TTA 
May 2007 123.3 121.5 122.6 115.9 122.1 1213 tlie 115.9 12233 122.1 
June 2007 124.5 118.4 118.9 114.6 118.0 112.6 114.0 112.2 124.2 121.3 
July 2007 122.4 115.0 120.3 113.5 120.7 114.7 112.8 110.6 124.9 122.5 
August 2007 117.5 108.4 110.6 106.4 11337 109.9 107.4 105.2 120.3 114.3 
September 2007 115.4 108.7 114.5 107.4 110.4 111.4 108.2 106.4 122.6 116.1 
October 2007 114.5 106.7 110.6 104.3 110.1 110.1 106.1 106.1 113.1 110.7 
November 2007 117.0 110.5 116.4 109.7 114.4 114.0 4125 111.0 415:3 110.9 
Household heating fuel 
November 2006 76.0 68.7 78.6 74.3 69.4 71.2 72.8 75.8 78.6 75.9 
December 2006 79.8 74.5 75.5 81.4 76.6 76.2 74.9 81.1 76.6 Tigi 
January 2007 83.1 74.5 78.0 83.3 79.7 77.1 82.0 80.7 90.8 93.9 
February 2007 80.6 74.0 79.1 83.1 79.7 80.3 84.7 83.1 86.2 85.8 
March 2007 83.3 rT 81.5 86.8 81.6 81.2 84.9 88.1 91.4 88.1 
April 2007 89.9 ree 83.6 87.0 83.1 81.0 85.6 87.8 91.4 90.8 
May 2007 88.7 78.2 83.6 89.2 81.2 79.9 85.8 86.1 88.5 89.6 
June 2007 88.7 78.2 83.6 89.2 81.2 79.9 85.8 86.1 88.5 89.6 
July 2007 88.7 78.2 83.6 89.2 81.2 79.9 85.8 86.1 88.5 89.6 
August 2007 88.7 78.2 83.6 89.2 81.2 79.9 85.8 86.1 88.5 89.6 
September 2007 84.5 77.0 83.7 89.4 80.8 79.0 86.8 87.3 90.5 90.2 
October 2007 87.9 81.8 83.7 90.3 83.9 81.5 86.8 88.8 91.4 89.1 
November 2007 86.6 84.5 88.2 96.5 88.5 86.7 88.6 90.9 93.2 93.7 
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Table 10 — continued 
Average retail prices for gasoline and fuel oil, by urban centre 


Regina, Saskatoon, Edmonton, Calgary, Vancouver, Victoria, Whitehorse, Yellowknife, 


Sask. Sask. Alta. Alta. B.C. Bic. WF: N.W.T. 
er ee ON 


cents per litre 


Regular unleaded gasoline at full 
service filling stations 


November 2006 88.7 87.0 81.0 81.9 99.9 98.8 95.6 104.4 
December 2006 88.7 89.6 83.4 81.7 104.0 102.3 96.6 104.6 
January 2007 92.0 90.9 83.4 83.3 102.9 104.8 99.4 102.1 
February 2007 Chiles) 92.0 86.2 85.9 102.6 oor7 96.1 103.8 
March 2007 100.7 101.1 96.8 96.8 110.6 108.9 103.5 114.4 
April 2007 104.3 104.8 101.3 101.0 119.3 117.6 109.5 119.8 
May 2007 116.3 113.4 108.4 110.8 126.8 123.9 113.3 126.8 
June 2007 111.3 111.4 104.3 106.0 113.7 113.6 120.5 130.8 
July 2007 114.6 113.7 108.2 108.9 111.8 112.8 120.5 130.1 
August 2007 107.3 106.6 99.6 103.5 107.4 107.9 120.5 125.1 
September 2007 109.0 108.8 103.0 104.1 108.5 108.9 120.5 125.5 
October 2007 101.6 100.4 94.5 95.1 104.6 102.9 118.3 118.8 
November 2007 104.4 103.2 96.8 99:7 109.5 106.2 116.0 119.5 


Regular unleaded gasoline at self 
service filling stations 


November 2006 88.8 86.9 79.3 80.8 SATE 97.5 95.0 102.0 
December 2006 88.8 90.4 81.6 80.4 101.4 101.0 96.0 102.3 
January 2007 91.3 90.5 82.1 82.4 100.5 103.3 99.0 100.5 
February 2007 91.5 92.3 84.8 84.8 SIN) 98.0 95.0 101.6 
March 2007 101.2 101.0 94.7 95.6 108.7 106.9 99.3 113.9 
April 2007 105.2 105.2 SoM 99:3 116.7 16:9 108.5 118.3 
May 2007 116.1 116.2 109.3 110.0 125.0 22 112.5 126.8 
June 2007 111.4 111.6 102.4 105.0 110.8 112.4 118.4 128.3 
July 2007 113.5 114.9 105.6 109.0 109.8 111.4 118.6 127.1 
August 2007 107.3 106.5 98.7 101.7 105.3 106.8 118.5 123.5 
September 2007 108.8 108.5 101.2 103.2 106.2 107.7 118.4 123.6 
October 2007 101.3 9935 92.4 94.4 101.8 101.8 116.1 118.8 
November 2007 104.0 103.9 94.9 98.1 107.1 104.5 114.6 BIC WA 


Premium unleaded gasoline at full 
service filling stations 


November 2006 Sian 96.7 91.2 92°2 111.0 109.8 108.5 110.8 
December 2006 98.9 99.8 93.8 92.0 115.1 113.2 108.9 111.3 
January 2007 101.4 100.9 93.1 SEM 114.1 115.7 glee 110.1 
February 2007 101.6 101.7 96.3 96.1 113.6 110.3 109.1 113.0 
March 2007 110.8 110.4 107.6 106.4 q2467 119:9 113.9 124.6 
April 2007 114.6 114.3 111.6 111.4 130.4 128.5 117.6 128.8 
May 2007 126.8 123.4 121.1 t2AEZ 137.9 134.8 120.0 136.5 
June 2007 AI TE 121.6 1S 7 117.3 124.6 124.8 127.0 141.6 
July 2007 12522 123.7 118.5 Aen 123.3 123.8 127.0 140.8 
August 2007 117.8 116.9 Adite2 113.5 119.0 118.3 127.0 435.8 
September 2007 119.4 119.0 kari 114.0 120.0 120.1 127.0 135.9 
October 2007 112.0 110.7 105.7 105.7 116.2 114.3 126.0 13te4 
November 2007 114.7 113.2 107.9 109.5 120.9 117.3 125.3 130.5 


Premium unleaded gasoline at self 
service filling stations 


November 2006 100.0 97.4 89.6 91.1 109.1 108.5 101.3 113.0 
December 2006 100.1 100.2 92.3 90.8 112.8 112.0 101.0 112.9 
January 2007 101.8 101.1 92.8 93.1 111.9 114.3 104.4 110.9 
February 2007 102.0 101.8 95.7 95.0 111.3 109.0 101.0 112.4 
March 2007 Tt. 110.5 105.8 105.9 120.1 117.9 105.3 125.9 
April 2007 115.8 114.7 110.2 109.8 128.1 127.9 113.1 128.8 
May 2007 126.6 126.1 119.5 120.6 136.4 133:7 116.8 136.8 
June 2007 (22341 1A 112.9 114.8 q222 123.8 124.3 138.8 
July 2007 124.3 125.2 115.9 119.6 121.4 122.7 123.8 138.3 
August 2007 118.2 116.9 109.5 Hear Afa2 118.1 123.6 134.8 
September 2007 119.5 119.0 112.1 114.1 117.8 119.0 124.0 133.9 
October 2007 ideo 110.8 103.8 105.6 113.5 aie 121.5 130.5 
November 2007 114.5 LPs, 106.4 109.1 118.7 1S 121.0 129.5 
Household heating fuel 

November 2006 76.2 79.3 : 83.1 87.1 89.0 79.5 
December 2006 76.0 79.3 F 84.1 88.3 88.6 fy 
January 2007 92.4 93.0 : 94.4 99.9 102.9 96.1 
February 2007 84.8 86.0 ‘ ; 89.5 95.4 100.3 87.7 
March 2007 90.6 90.5 90.2 95.5 101.1 92.8 
April 2007 90.5 90.2 93.2 98.1 102.8 95.3 
May 2007 86.8 89.7 ‘ 90.7 97.5 98.6 94.7 
June 2007 86.8 89.7 90.7 97.5 98.6 94.7 
July 2007 86.8 89.7 90.7 97.5 98.6 94.7 
August 2007 86.8 89.7 90.7 97.5 98.6 94.7 
September 2007 91.2 90.8 90.1 98.3 100.3 96.2 
October 2007 93.9 92.6 97.6 102.8 101.4 96.2 
November 2007 100.2 95.5 101.9 107.0 107.0 99.3 


Note(s): See Table A for complete list of vector numbers. 
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Table 11 


Average retail prices, monthly, Canada 


CANSIM September October November 
vector 2007 2007 2007 
number 
dollars 1 

Round steak, 1 kilogram (v735165) 11.90 11.99 gy 7 ts 
Sirloin steak, 1 kilogram (v735176) 15.31 15:22 14.61 
Prime rib roast, 1 kilogram (v735187) 20.62 19.74 20.60 
Blade roast, 1 kilogram (v735198) 9.05 9.09 8.70 
Stewing beef, 1 kilogram (v735209) 912 9.30 9.06 
Ground beef, regular, 1 kilogram (v735220) 5.98 6.07 5.98 
Pork chops, 1 kilogram (v735221) 9.49 9.36 9.16 
Chicken, 1 kilogram (v735223) 5.65 5.70 5.72 
Bacon, 500 grams (v735166) 4.70 4.58 4.59 
Wieners, 450 grams (v735167) 2.70 2.65 2.69 
Canned sockeye salmon, 213 grams (v735168) 3.18 3.30) 3:22 
Homogenized milk, 1 litre (v735169) 1.97 1.96 1.98 
Partly skimmed milk, 1 litre (v735170) 1.88 1.86 1.88 
Butter, 454 grams (v735171) 4.12 4.12 4.10 
Processed cheese food slices, 250 grams (v735172) 2.79 2.79 Pel he 
Evaporated milk, 385 millilitres (v735173) 1.59 1.54 159 
Eggs, 1 dozen (v735174) 2.46 2.47 2.46 
Bread, 675 grams (v735175) 2.06 2.07 2.16 
Soda crackers, 450 grams (v735177) 2.10 2.08 Pgs 
Macaroni, 500 grams (v735178) 1.02 1.08 1.11 
Flour, 2.5 kilograms (v735179) 3.54 3.42 3.48 
Corn flakes, 675 grams (v735180) 3.00 3.85 3.86 
Apples, 1 kilogram (v735181) 3.07 2.83 2.78 
Bananas, 1 kilogram (v735182) 1.19 leah) a Ws 
Grapefruits, 1 kilogram (v735183) Zane 2.87 2.46 
Oranges, 1 kilogram (v735184) 2.74 2.83 2.60 
Apple juice, canned, 1.36 litres (v735185) 1.69 16S haf 3 
Orange juice, tetra-brick, 1 litre (v735186) 3.65 3.64 3.62 
Carrots, 1 kilogram (v735189) 1.40 1.31 1.18 
Celery, 1 kilogram (v735190) 1.38 1.48 1.68 
Mushrooms, 1 kilogram (v735191) 7.05 F.02 6.68 
Onions, 1 kilogram (v735192) 1.46 1.26 Ag 2 
Potatoes, 4.54 kilograms (v735193) 4.30 4.04 3.64 
French fried potatoes, frozen, 1 kilogram (v735194) 2.02 1.99 2.01 
Baked beans, canned, 398 millilitres (v735195) 0.90 0.89 0.90 
Tomatoes, canned, 796 millilitres (v735196) 1.29 1.29 Lah 
Tomato juice, canned, 1.36 litres (v735197) 1.59 1.54 1.54 
Ketchup, 1 litre (v735199) 2.63 2,03 2.63 
Sugar, white, 2 kilograms (v735200) 2.34 2236 2.34 
Coffee, roasted, 300 grams (v735201) 3.68 3.13 3.66 
Coffee, instant, 200 grams (v735202) 4.80 4.74 4.81 
Tea (72 bags) (v735203) S42 3.75 eR hs: 
Cooking or salad oil, 1 litre (v735204) 3.48 3.48 3.48 
Soup, canned, 284 millilitres (v735205) 0.87 0.88 0.90 
Baby food, 128 millilitres (v735206) 0.61 0.60 0.60 
Peanut butter, 500 grams (v735207) 2.47 2.0e 202 
Fruit flavoured crystals, 2.25 litres (v735208) 1.24 1.24 1.24 
Soft drinks, cola type, 2 litres (v735210) 1.44 1.38 1.39 
Soft drinks, lemon-lime type, 2 litres (v735211) 1.43 1.42 1.45 
Paper towels (2 rolls) (v735213) 2.28 2.30 2.30 
Facial tissue (200 tissues) (v735214) 1.95 1.96 1.98 
Bathroom tissue (4 rolls) (v735215) 2.15 2.14 2.16 
Shampoo, 300 millilitres (v735216) 3.14 3.04 3.14 
Deodorant, 60 grams (v735217) 3.29 aor 3.38 
Toothpaste, 100 millilitres (v735218) 1.34 1.29 1.34 
Cigarettes (200) (v735219) 78.04 77.78 (eee 
Regular, unleaded gasoline at self-service stations, cents per litre (v41838376) 101.9 98.0 102.4 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 12 
Inter-city indexes of retail price differentials, as of October 2006, for selected groups of consumer goods and services 


Canada ' St. John’s, Charlottetown- Halifax, Saint John, Montréal, 
CPI weight N.L. Summerside, N.S. N.B. Que. 
FAS 
oo eee 
percent combined city average=100 

All-items 100.0 93.0 94.0 99.0 92.0 93.0 
Food 16.9 101.0 98.0 100.0 96.0 98.0 
Food purchased from stores ; 106.0 101.0 101.0 100.0 100.0 
Meat, poultry and fish : 104.0 99.0 101.0 99.0 101.0 
Dairy products and eggs i 110.0 100.0 104.0 101.0 98.0 
Bakery and other cereal products 4 98.0 99.0 99.0 97.0 101.0 
Fruit and vegetables : 115.0 107.0 105.0 108.0 101.0 
Other food purchased from stores 2 : 102.0 98.0 98.0 96.0 98.0 
Food purchased from restaurants 4 91.0 92.0 96.0 86.0 95.0 
Shelter 26.8 77.0 83.0 92.0 77.0 85.0 
Rented accommodation : 67.0 76.0 85.0 68.0 80.0 
Owned accommodation : 73.0 80.0 88.0 76.0 86.0 
Water, fuel and electricity ‘ 115.0 111.0 123.0 96.0 94.0 
Household operations and furnishings 10.6 102.0 103.0 106.0 101.0 96.0 
Household operations é 102.0 103.0 109.0 101.0 93.0 
Household furnishings : 101.0 103.0 101.0 101.0 101.0 
Clothing and footwear 5.4 102.0 96.0 103.0 101.0 101.0 
Transportation 19.8 101.0 94.0 96.0 96.0 99.0 
Private transportation : 101.0 92.0 96.0 94.0 99.0 
Purchase of automotive vehicles , 100.0 103.0 101.0 99.0 100.0 
Gasoline : 113.0 104.0 106.0 101.0 101.0 
Other private transportation : 95.0 66.0 81.0 83.0 95.0 
Public transportation : 103.0 110.0 100.0 109.0 103.0 
Health and personal care 4.5 92.0 92.0 94.0 93.0 100.0 
Health care : 95.0 96.0 99.0 99.0 99.0 
Personal care supplies and equipment : 88.0 94.0 90.0 87.0 101.0 
Personal care services ; 90.0 82.0 89.0 87.0 101.0 
Recreation, education and reading 12.0 93.0 101.0 112.0 105.0 87.0 
Alcoholic beverages and tobacco products 41 116.0 109.0 109.0 104.0 94.0 
Alcoholic beverages : 107.0 103.0 104.0 101.0 98.0 
Tobacco products and smokers’ supplies : 123.0 114.0 113.0 107.0 90.0 
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Table 12 — continued 
Inter-city indexes of retail price differentials, as of October 2006, for selected groups of consumer goods and services 


Canada ' Ottawa, Toronto, Winnipeg, Regina, Edmonton, Vancouver, 
CPI weight Ont. Ont. Man. Sask. Alta. B.C. 
percent combined city average=100 
All-items 100.0 102.0 109.0 92.0 93.0 97.0 104.0 
Food 16.9 98.0 100.0 100.0 97.0 103.0 107.0 
Food purchased from stores : 98.0 98.0 103.0 101.0 103.0 107.0 
Meat, poultry and fish , 102.0 100.0 97.0 98.0 99.0 103.0 
Dairy products and eggs : 104.0 102.0 92.0 92.0 97.0 103.0 
Bakery and other cereal products : 92.0 94.0 108.0 104.0 106.0 116.0 
Fruit and vegetables ‘ 97.0 96.0 106.0 103.0 105.0 106.0 
Other food purchased from stores 2 j 97.0 98.0 109.0 106.0 105.0 109.0 
Food purchased from restaurants : 97.0 104.0 93.0 88.0 104.0 106.0 
Shelter 26.8 107.0 121.0 83.0 82.0 91.0 103.0 
Rented accommodation : 105.0 124.0 79.0 70.0 84.0 104.0 
Owned accommodation : 106.0 120.0 83.0 78.0 88.0 105.0 
Water, fuel and electricity , 115.0 124.0 89.0 123.0 114.0 90.0 
Household operations and furnishings 10.6 103.0 104.0 97.0 100.0 99.0 103.0 
Household operations : 105.0 106.0 96.0 100.0 102.0 105.0 
Household furnishings : 101.0 101.0 100.0 100.0 94.0 100.0 
Clothing and footwear 5.4 102.0 100.0 100.0 101.0 96.0 100.0 
Transportation 19.8 96.0 106.0 92.0 94.0 91.0 103.0 
Private transportation : 95.0 105.0 91.0 94.0 91.0 104.0 
Purchase of automotive vehicles : 100.0 101.0 99.0 101.0 94.0 102.0 
Gasoline : 98.0 96.0 102.0 105.0 91.0 th2.0 
Other private transportation s 84.0 AeO) oe) 76.0 88.0 103.0 
Public transportation ; 110.0 110.0 99.0 95.0 89.0 91.0 
Health and personal care 4.5 101.0 101.0 97.0 90.0 103.0 103.0 
Health care 2 105.0 103.0 96.0 94.0 102.0 98.0 
Personal care supplies and equipment : 96.0 100.0 100.0 102.0 98.0 107.0 
Personal care services : 101.0 99.0 98.0 69.0 109.0 107.0 
Recreation, education and reading 12.0 104.0 107.0 93.0 100.0 106.0 109.0 
Alcoholic beverages and tobacco 
products 4.1 96.0 101.0 105.0 108.0 103.0 113.0 
Alcoholic beverages 5 98.0 100.0 89.0 95.0 102.0 107.0 
Tobacco products and smokers’ supplies ; 93.0 101.0 120.0 120.0 104.0 118.0 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section and Table B for complete list of vector numbers. 
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Definition 


The Consumer Price Index (CPI) is an indicator of the changes in consumer prices experienced by the target 
population. The CPI measures price change by comparing, through time, the cost of a fixed basket of commodities. 
This basket is based on the expenditures of the target population in a certain reference period, currently 2005. 
Since the basket contains commodities of unchanging or equivalent quantity and quality, the index reflects only 
pure price movements. 


Separate CPls are published for Canada, the ten provinces, Whitehorse, Yellowknife and Iqaluit. Some CPI 
information is also available for an additional sixteen urban centres. Since the CPI is a measure of price change 
from one time period to another, it cannot be used to indicate differences in price levels between provinces or 
urban centres. 


Population coverage 


The population targeted by the Consumer Price Index consists of families and individuals living in urban and rural 
private households. For practical reasons, residents of the Territories outside Whitehorse, Yellowknife and Iqaluit 
are not represented by the index. Prior to February 1995, the target population consisted of private households in 
Canadian urban centres with a population of 30,000 or more. 


Time reference 


The CPI compares, in percentage terms, prices in any given time period to prices in the official base period which, 
at present, is 2002=100. The official time base was changed from 1992=100 to 2002=100 starting with the CPI for 
May 2007. The change is strictly an arithmetic conversion which alters the index levels but leaves the percentage 
changes between any two periods intact, except for differences in rounding. 


Percent versus index point changes 


The movements of the indexes from one month to another are expressed as percent changes rather than changes 
in index points. Index point changes are affected by the level of the index which, in turn, depends on the time base 
of the particular index. The percentage change between any two time periods can be readily calculated by dividing 
the index point difference between the two time periods by the index for the earlier period and multiplying the result 
by one hundred. 


Price coverage 


The prices used in the CPI calculation are final prices, inclusive of excise and other indirect taxes paid by consumers. 
In particular, they include the Goods and Services Tax (GST), as well as provincial retail sales taxes wherever 
applicable. In regions where the GST and provincial retail sales taxes have been combined, the Harmonized Sales 
Tax (HST) is included. It follows that the CPI can change as a result of modifications to any of these taxes. 


The selection of commodities and the outlets from which prices are collected is judgmental, other than for rents 
and traveler accommodation. The number of prices required for a given commodity depends on the importance 
and the nature of the commodity. The samples are designed to represent volume selling commodities and outlets. 
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The principal objective of the sample design is to ensure an informative, reliable and impartial picture of consumer 
inflation at the national and provincial levels. 


Price collection for a given month’s index is carried out during the first three weeks of the month. Although prices 
for most CP! commodities are collected monthly, prices for commodities having less frequent price changes (e.g. 
property taxes and electricity rates) are collected at intervals longer than one month. Special pricings are carried 
out where there is evidence that significant price changes have occurred between scheduled pricing periods. 


Weights and linking 


The CPI maintains fixed quantitative proportions (weights) between commodities during the life of a given basket. 
The baskets are updated periodically to take into account changes in consumer expenditure patterns. In May 2007, 
the basket reflecting the 2005 expenditure patterns replaced the 2001 basket. The continuity of the CPI series is 
maintained by “linking” the corresponding indexes obtained from consecutive baskets. 


The CPI is calculated as a weighted average of specified commodity price indexes. The weights are derived from 
Survey of Household Spending data. Text table 1 compares the expenditure shares of the two most recent CPI 
baskets, i.e. the 2005 basket as it was reflected in the CPI in May 2007 and the 2001 basket. Because both sets of 
weights are expressed in April 2007 or “link month” prices, the differences reflect the shifts in the relative quantities 
purchased between the two baskets. 


When reconstructing or re-aggregating published CPI series, the changes in weights and the linking procedures must 
be taken into account. For a description of the methodology required to reconstruct or re-aggregate CPI series, see 
The Consumer Price Index Reference Paper catalogue no. 62-553-X (Occasional) or contact Prices Division. 
Text table 1 


Comparison of the 2005 and 2001 distribution’ of expenditures used in the Consumer Price Index, by major 
component, for Canada 


2005 Expenditures 2001 Expenditures 
Expressed Expressed in Expressed in 
in 2005 prices April 2007 prices April 2007 prices 
$< EE EE PICS TS ADIN ZUG, Bilegss 
percent 
eee 
Major Components 
All-items 100.0 100.0 100.0 
Food 16.9 17.0 Nan 
Shelter 2517. 26.6 Dhek 
Household operations, furnishings and equipment 11.4 died 10.2 
Clothing and footwear 5.6 5.4 RT 
Transportation 19.6 19.9 20.2 
Health and personal care 4.8 4.7 4.4 
Recreation, education and reading 13.0 Toe? TAk2 
Alcoholic beverages and tobacco products ou aa 4.2 


1. Figures may not add to 100% due to rounding 


=. : ; 7 
Starting with the October 2006 Consumer Price Index (CPI), Statistics Canada produces and disseminates the Core CPI as 
defined by the Bank of Canada. 


The measure of Core CPI excludes from the all-items CPI the effect of changes in indirect taxes and eight of the most 
volatile components identified by the Bank of Canada: fruit, fruit preparations and nuts; vegetables and vegetable 
preparations; mortgage interest cost; natural gas; fuel oil and other fuels; gasoline; inter-city transportation; and tobacco 
products and smokers’ supplies. For additional information on Core CPI, please consult the Bank of Canada Web site. 
http://www. bankofcanada.ca/en/inflation/index.htm. 


Statistics Canada also calculates, on behalf of the Bank of Canada, a seasonally adjusted Core CPI. This series is available 
through CANSIM, Statistics Canada’s official database, or by contacting us through the means mentioned on the inside cover | 
of this publication. 
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Whitehorse, Yellowknife and Iqaluit indexes 


The relatively small size of the housing market in these three cities makes it difficult to construct reliable price indexes 
for new houses. To compensate, the price movements of rental accommodation are used to approximate the price 
movements of new houses. The rent information itself is collected using different pricing frequencies and collection 
methods than in the rest of the country. Because of these problems, the indexes for Rented Accommodation and 
Owned Accommodation are not published for these three cities. Further, the all-items indexes published for these 
three cities are not strictly comparable with the same indexes for the provinces or the other sixteen cities. 


Calculation of urban centre indexes 


With the introduction of the 1992 basket, emphasis was shifted from urban centre data to provincial data. Urban 
Centre all-items series were continued since many users had come to rely on this service, but the method of 
calculation was changed. Shelter indexes are calculated for each urban centre. This recognizes the importance of 
Shelter in the basket, the significant and persistent differences in price movements between urban centres, and the 
availability of local data. For the other seven major components, the movement of the provincial counterpart (or, in 
the cases of Montréal, Toronto, and Vancouver, a sub-provincial counterpart) is used. The major components are 
aggregated using the urban centre’s expenditure pattern to arrive at each urban centre’s all-items index. 


Seasonal adjustment 


A seasonally adjusted series is one from which seasonal movements have been eliminated. Seasonal movements 
are defined as those which are caused by regular annual events such as variations in climate and regular 
institutional events such as vacations and statutory holidays. Seasonally adjusted series are calculated using 
Statistics Canada’s X-11 ARIMA program. Time series with no detectable seasonal movements remain unchanged 
from the official series. The official unadjusted series for all-items index, core consumer price index, each of the 
eight major component indexes and three special aggregates (all-items excluding food, all-items excluding food 
and energy and all-items excluding 8 of the most volatile components (Bank of Canada definition)) are seasonally 
adjusted independently. 


Each month, the previous month’s seasonally adjusted index is subject to revision. On an annual basis, the 
seasonally adjusted values for the last three years are revised with the January data release. Since these revisions 
can lead to changes in both the levels and movements of the indexes, users employing the CPI for indexation 
purposes are advised to use the unadjusted indexes. 
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Table 1 The Consumer Price Index, major components, Canada 
1. 2005 Consumer Price Index (CPI) basket weights at April 2007 prices, Canada. 
2. Figures may not add to 100% due to rounding. 


3. The measure of core consumer price index (CPI) excludes from the all-items CPI the effect of changes in indirect 
taxes and eight of the most volatile components identified by the Bank of Canada: fruit, fruit preparations and 
nuts; vegetables and vegetable preparations; mortgage interest cost; natural gas; fuel oil and other fuels; 
gasoline; inter-city transportation; and tobacco products and smokers’ supplies. For additional information on 
core CPI, please consult the Bank of Canada Web site: http://www.bankofcanada.ca/en/inflation/index.htm. 


Table 2 The Consumer Price Index, provinces, Whitehorse, Yellowknife and Iqaluit 
1. | Not seasonally adjusted. 


2. Data for Iqaluit are on a December 2002=100 base (200212=100) and the Standard Geographical Classification 
(SGC) 2001. Previous to April 1, 1999, the town of Iqaluit formed part of the Northwest Territories. Subsequent 
to April 1, 1999, the town of Iqaluit formed part of the newly-created territory of Nunavut. 


Table 3 The Consumer Price Index, major components and selected sub-groups, Canada 
Table 3-1 
1. Not seasonally adjusted. 


2. Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


Table 3-2 
1. Not seasonally adjusted. 


2. In July 2004, the 2001 basket weights introduced with the January 2003 data were adjusted; the weights for 
mortgage interest cost were re-evaluated. 


3. Due to changes in the Ontario electricity market that became effective May 1, 2002, it was necessary to 
adjust the treatment of electricity prices in the consumer price index (CPI) for that province. A question and 
answer fact sheet that explains those changes is now available. To obtain the fact sheet on the treatment of 
electricity prices in Ontario, please contact Client Services Unit, Prices Division, telephone: (613) 951-9606, 
toll-free: 1-866-230-2248, fax: (613) 951-1539, e-mail: prices-prix@statcan.ca. 


Tables 3-3 to 3-6 and 3-8 


1. Not seasonally adjusted. 
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Table 3-7 


1. 


2. 


Not seasonally adjusted. 


From April 2006, Statistics Canada changed its implementation of the price index formula used for traveller 
accommodation. As a result, data from April 2006 are not strictly comparable to earlier time periods. 


Table 3-9 


a 


2. 


Not seasonally adjusted. 


Goods are physical or tangible commodities usually classified according to their life span into non-durable 
goods, semi-durable goods and durable goods. Non-durable goods are those goods that can be used up 
entirely in less than a year, assuming normal usage. For example, fresh food products, disposable cameras 
and gasoline are non-durable goods. Semi-durable goods are those goods that may last less than 12 months or 
greater than 12 months depending on the purpose to which they are put. For example, clothing, footwear and 
household textiles are semi-durable goods. Durable goods are those goods which may be used repeatedly or 
continuously over more than a year, assuming normal usage. For example, cars, audio and video equipment 
and furniture are durable goods. 


A service in the consumer price index (CPI) is characterized by valuable work performed by an individual 
or organization on behalf of a consumer, for example, car tune-ups, haircuts and city public transportation. 
Transactions classified as a service may include the cost of goods by their nature. Examples include food in 
restaurant food services and materials in clothing repair services. 


The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles". 


Table 4 The Consumer Price Index for Canada, all-items, historical data 


1% 


Zn 


Not seasonally adjusted. 


The annual average index is calculated as the average of the published 12 individual monthly indexes, rounded 
to one decimal place. Percentage changes between the annual average indexes are calculated based on 
these published rounded numbers. Between May 2007 and September 2007, the annual average percentage 
changes in Table 4 were calculated based on annual average indexes that were not rounded. As a result, some 
percentage changes were different by +/- 0.1 from the official percentage change. This problem only affected 
the annual average column of Table 4. 


Table 5 The Consumer Price Index for Canada, major components and special 
aggregates, historical data 


i} 


Z. 


Not seasonally adjusted. 


Goods are physical or tangible commodities usually classified according to their life span into non-durable 
goods, semi-durable goods and durable goods. Non-durable goods are those goods that can be used up 
entirely in less than a year, assuming normal usage. For example, fresh food products, disposable cameras 
and gasoline are non-durable goods. Semi-durable goods are those goods that may last less than 12 months or 
greater than 12 months depending on the purpose to which they are put. For example, clothing, footwear and 
household textiles are semi-durable goods. Durable goods are those goods which may be used repeatedly or 
continuously over more than a year, assuming normal usage. For example, cars, audio and video equipment 
and furniture are durable goods. 
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A service in the consumer price index (CPI) is characterized by valuable work performed by an individual 
or organization on behalf of a consumer, for example, car tune-ups, haircuts and city public transportation. 
Transactions classified as a service may include the cost of goods by their nature. Examples include food in 
restaurant food services and materials in clothing repair services. 


" " 


The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles". 


The annual index level is the average of the 12 individual monthly indexes. The percentage change for a given 
calendar year is calculated using the annual average indexes. 


Table 6 The Consumer Price Index, major components, selected sub-groups and special 
aggregates, provinces, Whitehorse and Yellowknife 


Tables 6-1 to 6-5 and 6-7 to 6-11 


Ay 


Not seasonally adjusted. 


2. The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles". 

3. | Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 

Table 6-6 

1. Not seasonally adjusted. 

2. The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles". 

3. Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 

4. Due to changes in the Ontario electricity market that became effective May 1, 2002, it was necessary to 
adjust the treatment of electricity prices in the consumer price index (CPI) for that province. A question and 
answer fact sheet that explains those changes is now available. To obtain the fact sheet on the treatment of 
electricity prices in Ontario, please contact Client Services Unit, Prices Division, telephone: (613) 951-9606, 
toll-free: 1-866-230-2248, fax: (613) 951-1539, e-mail: prices-prix@statcan.ca. 

Table 6-12 

1. Not seasonally adjusted. 

2. The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles". 
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Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


Part of the increase first recorded in the shelter index for Yellowknife for December 2004 inadvertently reflected 
rent increases that actually occurred earlier. As a result, the change in the shelter index was overstated in 
December 2004, and was understated in the previous two years. The shelter index series for Yellowknife has 
been corrected from December 2002. In addition, the Yellowknife all-items consumer price index (CPI) and 
some Yellowknife special aggregate index series have also changed. Data for Canada and all other provinces 
and territories were not affected. 


Table 7 The all-items Consumer Price Index, provinces, Whitehorse, Yellowknife and 
Iqaluit, historical data 


ti 
van 


Not seasonally adjusted. 


Data for Iqaluit are on a December 2002=100 base (200212=1 00) and the Standard Geographical Classification 
(SGC) 2001. Previous to April 1, 1999, the town of Iqaluit formed part of the Northwest Territories. Subsequent 
to April 1, 1999, the town of Iqaluit formed part of the newly-created territory of Nunavut. 


The annual index level is the average of the 12 individual monthly indexes. The percentage change for a given 
calendar year is calculated using the annual average indexes. 


Table 8 The Consumer Price Index and selected sub-groups, by urban centre 


and 


Table 9 The all-items Consumer Price Index by urban centre, historical data 


Ae 


Fae 


Not seasonally adjusted. 


With the introduction of the 1992 basket in January 1995, emphasis was shifted from urban centre data to 
provincial data. Urban centre all-items series were continued since many users had come to rely on this 
service, but the method of calculation was changed. Shelter indexes are calculated for each urban centre. 
This recognizes the importance of shelter in the basket, the significant and persistent differences in price 
movements between urban centres, and the availability of local data. For the other seven major components, 
the movement of the provincial counterpart is used except in the cases of Montréal, Toronto, and Vancouver, 
where a sub-provincial counterpart is used. The major components are aggregated using the urban centre's 
expenditure pattern to arrive at each urban centre’s all-items index. 


Users of the urban centre indexes should note that, effective July 2007, Statistics Canada has corrected 
the weights of some urban centres that were in error in the Consumer Price Index 2005 basket update. 
The weights of St. John’s, Charlottetown, Halifax, Saint John, Québec City, Montréal, Ottawa, Thunder 
Bay, Winnipeg, Regina, Saskatoon, Edmonton, Calgary and Victoria were adjusted, while those of Toronto, 
Vancouver, Whitehorse, Yellowknife and Iqaluit were not. With this correction, the July 2007 level of each 
urban centre index has been restored to reflect the correct movement for May 2007 and June 2007. The 
published urban centre indexes for May and June 2007 will remain unchanged. The calculation of urban 
centre indexes is separate from the calculation of the provincial and national indexes. Therefore, the 
correction made to the urban centre weights has no effect at all on the provincial or national indexes. 
Published weight documentation was also not affected. 


SS 
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Table 11 Average retail prices, monthly, Canada 
1. Prices are expressed in dollars, except for the price of gasoline which is expressed in cents per litre. 
Average retail prices for food, household supplies, personal care items, cigarettes and gasoline 


Table 11 shows, for the current month and the two previous months, average prices for selected food, household 
supplies, personal care items, cigarettes and for gasoline. 


Prices for these items are collected as part of the regular monthly CPI survey. Prices for the selected food, household 
supply and personal care items are observed in food supermarkets, while prices for cigarettes are collected in 
supermarkets, department stores, drug stores and tobacco shops. Average prices for each commodity are calculated 
as a weighted average of the average prices in the observed urban centres using the population of these urban 
centres as weights. 


The commodities which are priced can vary in quality between outlets or between urban centres. This is the reason 
why average prices are not published for each of those urban centres. Brands and outlets can also vary from month 
to month. Therefore, average prices may not necessarily be fully comparable from one month to another and should 
not be used as an appropriate measure of pure price change through time. A matched commodity and outlet sample 
is used for the CPI to determine the pure price movement of commodities through time. 


Table 12 Inter-city indexes of retail price differentials, as of October 2006, for selected 
groups of consumer goods and services 


Table 12 shows consumer price differentials prevailing amongst 11 Canadian cities situated in all 10 provinces fora 
selection of goods and services at the specified point in time. 


Price data for the current inter-city retail price comparison table was drawn to a large extent from the price information 
collected for the production of the Consumer Price Index (CP!) for October 2006 (3). Statistics Canada collects prices 
as part of the regular monthly CPI survey for the purpose of measuring price change through time. The number of 
prices collected is sufficient for this purpose at current levels of publication. The CPI sample was not selected for 
the purpose of calculating average price levels and comparing them across regions. No attempt is made to ensure 
that the products selected for the purpose of calculating the CPI are comparable across regions. As a result, the 
number of price quotes that can be matched across cities can be small for some commodities. 


Reliable inter-city price comparisons require that the sampled commodities be identical, or near identical, in 
different locations. This ensures that variations in index levels between cities are due to price differences and not 
to differences in product attributes. 


In order to optimize comparability and to produce this table, price comparisons were initially made by pairing cities 
that are geographically close. This resulted in the following pairings: 


St. John’s Halifax 
Charlottetown-Summerside Halifax 
Saint John Halifax 
Ottawa Halifax 
Toronto Montreal 
Ottawa Toronto 
Toronto Winnipeg 
Regina Winnipeg 
Edmonton Winnipeg 
Edmonton Vancouver 


Within each city pair, price quotations were matched at the item level on the basis of detailed descriptions. Whenever 
possible, the items were matched by brand, quantity and with some regard for the comparability of retail outlets. 
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The resulting price level comparisons were then extended to include comparisons between all of the cities, using a 
chaining procedure. 


The weights used for aggregating the various components of the city indexes to obtain the all-items index are based 
on the expenditure proportions of the consumers living in the 11 cities overall. The weights are currently based 
on 2001 consumer expenditure data and price updated to October 2006. The base, for which the index is equal 
to 100, is also the combined city average. Therefore, an index value of 102 means that the prices in that city are 2% 
higher than the combined city average. 


It should be noted, especially in periods when prices are highly volatile, that the timing of price comparison and the 
relative rate of price change occurring in each location can Significantly affect city-to-city retail price relationships. 
Since the retail prices used in this study are final prices faced by consumers, sales taxes and levies in effect in the 
various cities at the time of the price comparison can be of importance in explaining inter-city price differentials for 
items or groups of items that are subject to such taxes. 


Shelter, as an expenditure category, was absent from the inter-city index program prior to 1999 because of 
methodological and conceptual issues associated with its measurement. For many products, adjusting for quality 
differences to ensure comparability across areas is relatively straightforward and can be done using traditional 
quality adjustment techniques. In the case of shelter however, its very diverse nature means that comparable 
matches across cities are difficult to make. Hedonic regression methods were used to adjust for quality differences 
among cities and produce more reliable inter-city comparisons of rental prices. 


A rental equivalence approach is used to construct the inter-city price indexes for shelter services consumed by 
homeowners. Such an approach uses market rents as an approximation of the cost of shelter services faced by 
homeowners. This approach may not be suitable for the needs of all users. For instance, since the rental equivalence 
approach does not represent an out-of-pocket expenditure, the indexes should not be used for measuring differences 
in the purchasing power of homeowners across cities. Furthermore, rents used in the index are those faced by 
existing renters and since the industry is regulated, they may not be indicative of rental prices faced by new renters. 


Footnotes for table 12 


1. The weights shown are rounded 2001 basket weights at June 2004 prices for Canada. They are provided for 
illustration only; the weights actually used are combined city weights with adjustments for price changes up 
until October 2006. 


2. Includes the following subgroups: sugar and syrup, confectionery items, margarine, other edible fat and oil 
items, coffee, tea, condiments, spices and vinegar, soup, infant and junior foods, pre-cooked frozen food 
preparations, non-alcoholic beverages and all other food preparations. 


3. | While most prices are for the specified month, the rents used are for the 12 months ending in October. 
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Concordance tables 


Table A 
Vector numbers for the average retail prices for gasoline and fuel oil, by urban centre 


St. Charlottetown Halifax, Saint Québec, Montréal, Ottawa-Gatineau, Toronto, Thunder Winnipeg, 
John's, and N.S. John, Que. Que. Ontario part, Ont. Bay, Man. 
N.L. Summerside, N.B. Ont./Que. Ont. 
PEI. 
Regular unleaded gasoline at full 
service filling stations (v735046) (v735056) (v735057) (v735058) (v735059) (v735060) (v735061) (v735062) (v735063) (v735047) 
Regular unleaded gasoline at self 
service filling stations (v735082) (v735092) (v735093) (v735094) (v735095) (v735096) (v735097) (v735098) (v735099) (v735083) 
Premium unleaded gasoline at full 
service filling stations (v735064) (v735074) (v735075) (v735076) (v735077) (v735078) (v735079) (v735080) (v735081) (v735065) 
Premium unleaded gasoline at self 
service filling stations (v735100) (v735110) (v735111) (v735112) (v735113) (v735114) (v735115) (v735116) (v735117) (v735101) 
Household heating fuel (v735149) (v735157) (v735158) (v735159) (v735160) (v735161) (v735162) (v735163) (v735164) (v735150) 
Regina, Saskatoon, Edmonton, Calgary, Vancouver, Victoria, Whitehorse, Yellowknife, 


Sask. Sask. Alta. Alta. B.C. B.C. Yok N.W.T. 
———————————— ee RT 


Regular unleaded gasoline at full service filling 


stations (v735048) (v735049) (v735050) (v735051) (v735052) (v735053) (v735054) (v735055) 
Regular unleaded gasoline at self service 

filling stations (v735084) (v735085) (v735086) (v735087) (v735088) (v735089) (v735090) (v735091) 
Premium unleaded gasoline at full service 

filling stations (v735066) (v735067) (v735068) (v735069) (v735070) (v735071) (v735072) (v735073) 
Premium unleaded gasoline at self service 

filling stations (v735102) (v735103) (v735104) (v735105) (v735106) (v735107) (v735108) (v735109) 
Household heating fuel (v735151) (v735152) : ? (v735153) (v735154) (v735155) (v735156) 
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Table B 
Vector numbers of the inter-city indexes of retail price differentials, as of October 2006, for selected groups of 
consumer goods and services 


St. Charlottetown- Halifax, Saint Montréal, 
John’s, Summerside, N.S. John, Que. 
N.L. wledh N.B. 

a Eee NB 
All-items (v15939841) (v15939869) (v15939897) (v15939925) (v15939953) 
Food (v15939842) (v15939870) (v15939898) (v15939926) (v15939954) 
Food purchased from stores (v15939843) (v15939871) (v15939899) (v15939927) (v15939955) 
Meat, poultry and fish (v15939844) (v15939872) (v15939900) (v15939928) (v15939956) 
Dairy products and eggs (v15939845) (v15939873) (v15939901) (v15939929) (v15939957) 
Bakery and other cereal products (v15939846) (v15939874) (v15939902) (v15939930) (v15939958) 
Fruit and vegetables (v15939847) (v15939875) (v15939903) (v15939931) (v15939959) 
Other food purchased from stores (v15939848) (v15939876) (v15939904) (v15939932) (v15939960) 
Food purchased from restaurants (v15939849) (v15939877) (v15939905) (v15939933) (v15939961) 
Shelter (v15939850) (v15939878) (v15939906) (v15939934) (v15939962) 
Rented accommodation (v21580949) (v21580952) (v21580955) (v21580958) (v21580961) 
Owned accommodation (v21580950) (v21580953) (v21580956) (v21580959) (v21580962) 
Water, fuel and electricity (v21580951) (v21580954) (v21580957) (v21580960) (v21580963) 
Household operations and furnishings (v15939851) (v15939879) (v15939907) (v15939935) (v15939963) 
Household operations (v15939852) (v15939880) (v15939908) (v15939936) (v15939964) 
Household furnishings (v15939853) (v15939881) (v15939909) (v15939937) (v15939965) 
Clothing and footwear (v15939854) (v15939882) (v15939910) (v15939938) (v15939966) 
Transportation (v15939855) (v15939883) (v15939911) (v15939939) (v15939967) 
Private transportation (v15939856) (v15939884) (v15939912) (v15939940) (v15939968) 
Purchase of automotive vehicles (v15939857) (v15939885) (v15939913) (v15939941) (v15939969) 
Gasoline (v15939858) (v15939886) (v15939914) (v15939942) (v15939970) 
Other private transportation (v15939859) (v15939887) (v15939915) (v15939943) (v15939971) 
Public transportation (v15939860) (v15939888) (v15939916) (v15939944) (v15939972) 
Health and personal care (v15939861) (v15939889) (v15939917) (v15939945) (v15939973) 
Health care (v15939862) (v15939890) (v15939918) (v15939946) (v15939974) 
Personal care supplies and equipment (v15939863) (v15939891) (v15939919) (v15939947) (v15939975) 
Personal care services (v15939864) (v15939892) (v15939920) (v15939948) (v15939976) 
Recreation, education and reading (v15939865) (v15939893) (v15939921) (v15939949) (v15939977) 
Alcoholic beverages and tobacco products (v15939866) (v15939894) (v15939922) (v15939950) (v15939978) 
Alcoholic beverages (v15939867) (v15939895) (v15939923) (v15939951) (v15939979) 
Tobacco products and smokers’ supplies (v15939868) (v15939896) (v15939924) (v15939952) (v15939980) 
Ottawa, Toronto, Winnipeg, Regina, Edmonton, Vancouver, 
Ont. Ont. Man. Sask. Alta. B.C. 

— EEE ER 
All-items (v15939981) (v15940009) (v15940037) (v15940065) (v15940093) (v15940121) 
Food (v15939982) (v15940010) (v15940038) (v15940066) (v15940094) (v15940122) 
Food purchased from stores (v15939983) (v15940011) (v15940039) (v15940067) (v15940095) (v15940123) 
Meat, poultry and fish (v15939984) (v15940012) (v15940040) (v15940068) (v15940096) (v15940124) 
Dairy products and eggs (v15939985) (v15940013) (v15940041) (v15940069) (v15940097) (v15940125) 
Bakery and other cereal products (v15939986) (v15940014) (v15940042) (v15940070) (v15940098) (v15940126) 
Fruit and vegetables (v15939987) (v15940015) (v15940043) (v15940071) (v15940099) (v15940127) 
Other food purchased from stores (v15939988) (v15940016) (v15940044) (v15940072) (v15940100) (v15940128) 
Food purchased from restaurants (v15939989) (v15940017) (v15940045) (v15940073) (v15940101) (v15940129) 
Shelter (v15939990) (v15940018) (v15940046) (v15940074) (v15940102) (v15940130) 
Rented accommodation (v21580964) (v21580967) (v21580970) (v21580973) (v21580976) (v21580979) 
Owned accommodation (v21580965) (v21580968) (v21580971) (v21580974) (v21580977) (v21580980) 
Water, fuel and electricity (v21580966) (v21580969) (v21580972) (v21580975) (v21580978) (v21580981) 
Household operations and furnishings (v15939991) (v15940019) (v15940047) (v15940075) (v15940103) (v15940131) 
Household operations (v15939992) (v15940020) (v15940048) (v15940076) (v15940104) (v15940132) 
Household furnishings (v15939993) (v15940021) (v15940049) (v15940077) (v15940105) (v15940133) 
Clothing and footwear (v15939994) (v15940022) (v15940050) (v15940078) (v15940106) (v15940134) 
Transportation (v15939995) (v15940023) (v15940051) (v15940079) (v15940107) (v15940135) 
Private transportation (v15939996) (v15940024) (v15940052) (v15940080) (v15940108) (v15940136) 
Purchase of automotive vehicles (v15939997) (v15940025) (v15940053) (v15940081) (v15940109) (v15940137) 
Gasoline (v15939998) (v15940026) (v15940054) (v15940082) (v15940110) (v15940138) 
Other private transportation (v15939999) (v15940027) (v15940055) (v15940083) (v15940111) (v15940139) 
Public transportation (v15940000) (v15940028) (v15940056) (v15940084) (v15940112) (v15940140) 
Health and personal care (v15940001) (v15940029) (v15940057) (v15940085) (v15940113) (v15940141) 
Health care (v15940002) (v15940030) (v15940058) (v15940086) (v15940114) (v15940142) 
Personal care supplies and equipment (v15940003) (v15940031) (v15940059) (v15940087) (v15940115) (v15940143) 
Personal care services (v15940004) (v15940032) (v15940060) (v15940088) (v159401 16) (v15940144) 
Recreation, education and reading (v15940005) (v15940033) (v15940061) (v15940089) (v15940117) (v15940145) 
Alcoholic beverages and tobacco products (v15940006) (v15940034) (v15940062) (v15940090) (v15940118) (v15940146) 
Alcoholic beverages (v15940007) (v15940035) (v15940063) (v15940091) (v15940119) (v15940147) 
Tobacco products and smokers’ supplies (v15940008) (v15940036) (v15940064) (v15940092) (v15940120) (v15940148) 
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Note to users 


The Consumer Price Index is published monthly and is not subject to revisions. 


Index for the month 
November 2007 
December 2007 
January 2008 
February 2008 
March 2008 
April 2008 

May 2008 

June 2008 

July 2008 
August 2008 
September 2008 
October 2008 
November 2008 
December 2008 


Release date 
December 18, 2007 
January 25, 2008 
February 19, 2008 
March 18, 2008 
April 17, 2008 

May 21, 2008 

June 19, 2008 

July 23, 2008 
August 21, 2008 
September 23, 2008 
October 24, 2008 
November 21, 2008 
December 19, 2008 
January 23, 2009 
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Highlights 


* Consumer prices increased 2.4% between December 2006 and December 2007, a slight deceleration from 
the 12-month change of 2.5% in November. Again this month, higher gasoline prices and mortgage interest 
costs were the main factors driving the increase. 


Chart 1 
Percentage change in the consumer price index and major components from the same month of the previous year, 
Canada, not seasonally adjusted 


percentage change 


All-items 


quam A\|-items excluding energy 


2001 2002 2003 2004 2005 2006 2007 


Source(s): CANSIM table number 326-0020. 


Note to readers 
A preview on the upcoming changes in the Consumer Price Index program 


Statistics Canada makes every effort to maintain and improve the quality of the Consumer Price Index (CPI) with the goal of facilitating 
the analysis of inflation, providing relevant and timely information to the public and, enhancing the reliability of consumer price | 
measures. 


Concepts and methods underlying the CPI conform to best international practices. They are regularly reviewed and updated to 
ensure that they accurately reflect changes in the economic environment, technology and consumer behaviour. 


Data sources are also subject to the same kind of review. For example, the CPI basket of goods and services was updated recently 
to reflect changes in consumer preferences. 


In this context, Statistics Canada is announcing plans to enhance several components of the CP! program over the next two years, 
including home insurance, airfares, Internet service provision, tuition fees, school textbooks, housing, etc. These reviews will be 
announced and implemented as they occur over the next couple of years. 


For more information, contact Client Services (toll-free 1-866-230-2248; 613-951-9606; fax 613-951-1539; prices-prix@statcan.ca), 
Prices Division. 
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Briefing notes 


All-items Consumer Price Index: 
significant pressure on the all-items indexes. 
the annual rise in the all-items index. 


consumer prices. 


been slowing in this province since September 2006. 


| The 14.9% growth in gasoline prices over 12 months and the 1.7% growth between November and December exerted 
* Mortgage interest cost (+7.3%) and homeowners’ replacement cost (+4.4%) continued to make a strong contribution to 
* The 12-month decrease in vehicle purchase and lease prices (-4.1%) was the main factor that mitigated the rise in 


* Year-over-year, natural gas prices dampened the rise in consumer prices in Alberta. Homeowners’ replacement cost has 


Annual and monthly percentage change in the most quoted indexes 


Indices Annual percentage change 
Percentage Percentage Percentage 
change change change 
December 2006 from November 2006 from November 2007 from 


December 2007 November 2007 


December 2007 


Monthly percentage change 


Percentage 
change 

October 2007 from 
November 2006 


percentage 
ee eee a _ ee a eee eee Se OP bee ee ee 
All-items index 2.4 Dae 
Core index AGS 1.6 
All-items index excluding energy AEYE 1.7 
Goods index qe 1.4 
Services index S5 3.4 


Main contributors to the 12-month change of the all-item index (+2.4%): 
_ Main upward contributors: 

* Gasoline (+14.9%) 

* Mortgage interest cost (+7.3%) 

* Homeowner's replacement cost (+4.4%) 

* Food purchased from stores (+1.1%) 

Main downward contributors: 

* Purchase and leasing of passenger vehicles (-4.1%) 

* Computer equipment and supplies (-13.7%) 

* Fresh fruit (-7.2%) 


* Fresh vegetables (-4.7%) 
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Main contributors to the monthly change of the all-item index not seasonally adjusted (+0.1%): | 


Main upward contributors: 

* Gasoline (+1.7%) 

¢ Air transportation (+6.2%) 

* Mortgage interest cost (+0.8%) 
* Fuel oil and other fuel (+9.9%) 
Main downward contributors: 

* Women’s clothing (-4.7%) 

* Men's clothing (-3.2%) 


* Traveller accommodation (-2.4%) 


* Books and other printed matter (excluding textbooks) (-9.0%) | 


Historical information on the main indices and the main contributors to the 12-month change 


Index 


All-items index 


Core index 


All-items index excluding energy 
Goods index 
Services index 


Gasoline 


Mortgage interest cost 


Homeowner's replacement cost 


Food purchased from restaurants 


Purchase and leasing of passenger vehicles 


Computer equipment and supplies 


Fresh fruit 


Fresh vegetables 


Historical information 


2.4% increase (compared to a 2.5% increase in November). 
12-month growth equivalent to December has been posted in October 2007. 


1.5% increase (compared to 1.6% growth in November). 
Smallest annual increase since December 2005 (+1.5%). 


1.7% growth (compared to a 1.7% rise in November). 
1.2% increase (compared to 1.4% growth in November). 
3.5% rise (compared to a 3.4% rise in November). 


14.9% increase (compared to 17.6% growth in November). 
Slowest growth since October 2007 (+13.5%). 


7.3% rise (compared to a 7.0% increase in November). 
Sharpest rise since June 1991 (7.4%). 


4.4% increase (compared to 4.9% in November). 
Smallest growth since April 2002 (+3.9%). 


1.1% increase (compared to 0.6% in November). 


4.1% decrease (compared to a 3.9% decrease in November). 
Biggest decrease since August 1961 (-4.5%). 


13.7% decline (compared to a 14.9% drop in November). 
The slowest decrease since August 2003 (-8.3%). 


7.2% drop (compared to a 6.2% decrease in November). 
The sharpest decline posted since June 2000 (-7.6%). 


4.7% decrease (compared to a 11.1% decline in November). 
Smallest drop since July 2007 (-1,1 %). 


LL  — 
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Historical information on the main indices and the main contributors to the monthly change 


Index Historical information 


a 
0.1% rise (compared to a 0.3% increase in November). 


All-items index This index had drop 0.3% in October 2007. 

0.3% decrease (after remaining constant in November). 
Core index Most significant drop since June 2006 (-0.3%). 

0.1% drop (compared to 0.1% growth in November). 
All-items index excluding energy This index had drop 0.1% in October 2007. 
Goods index 0.2% decline (compared to a 0.5% increase in November). 
Services index 0.3% rise (compared to 0.1% in November). 
Gasoline 1.7% rise (compared to a 4.0% increase in November). 

6.2% growth (compared to 1.0% growth in November). 
Air transportation Highest growth since December 2003 (+6.9%). 

0.8% growth (compared to 0.8% rise in November). 
Mortgage interest cost Growth from 0.7% to 0.8% since July 2007. 

9.9% rise (compared to a 4.7% growth in November). 
Fuel oil and other fuel Biggest increase since September 2005 (+13.7%). 

4.7% decrease (compared to a 1.3% increase in November). 
Women’s clothing Biggest decrease since December 2006 (-5.3%). 

3.2% decline (compared to a 0.7% drop in November). 
Men's clothing Biggest decrease since June 2007 (-4.5%). 
Traveller accommodation 2.4% drop (compared to a 5.5% decrease in November). 
Books and other printed matter (excluding 9.0% decrease (compared to a constant pace observed in November). 

textbooks) Biggest decrease on record. 


-__—_—_—_—_—_—_—_—————————————————————————————————————— eee 
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Analysis 


Consumer prices increased 2.4% between December 2006 and December 2007, a slight deceleration from 
the 12-month change of 2.5% in November. Again this month, higher gasoline prices and mortgage interest costs 
were the main factors driving the increase. 


Gasoline prices rose by 14.9% between December 2006 and December 2007, less than the 12-month increase 
of 17.6% posted the previous month. The increase in the all-items index excluding gasoline was 1.7% over the past 
twelve months, unchanged from the previous month. 


The Bank of Canada’s core index, which is used to monitor the inflation control target, rose by only 1.5%—the sixth 
consecutive month in which the index has decelerated. This increase is the lowest recorded since December 2005. 
In December 2007, the strongest upward pressure on the 12-month change in this index came from homeowners’ 
replacement cost (+4.4 %). The decline of prices for motor vehicles (-4.1%) partially offset the impact of this upward 
pressure. 


Chart 1 
Percentage change in the core CPI (Bank of Canada definition) from the corresponding month of the previous year, 
Canada, not seasonally adjusted 


percentage change 


3.0 
25 


2.0 


0.5 


0.0 


Source(s): CANSIM table number 326-0020 


On the whole, seasonally adjusted consumer prices rose by 0.3% between November and December 2007, while 
the seasonally adjusted core index edged up 0.1% during this period. 


Unadjusted for seasonality, consumer prices rose by 0.1% between November and December 2007 after climbing 
by 0.3% during the previous month. The slower rate of growth occurred at the same time as the monthly slowdown in 
gasoline prices. Month-over-month, gasoline prices slowed from a 4.0% increase in November to 1 7% in December. 


The core index dropped 0.3% between November and December after remaining unchanged in the previous month. 
The decrease in clothing prices between November and December exerted strong downward pressure on this index. 
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12-month change: 14.9% increase in gasoline prices remains the main source of upward 
pressure for the fourth consecutive month 


The 2.4% change in consumer prices was primarily driven by the 14.9% growth in gasoline prices between 
December 2006 and December 2007. This rise coincided with a significant increase in crude oil prices on 
international markets. The 12 month increase in gasoline prices reported in December was more moderate than 
the rise reported in November (+17.6%), a factor that had a dampening effect on the rise of the all-items index. 
Gasoline represents 4.9% of the current CPI basket. This component accounted for a substantial share of the 
growth in consumer prices since September, a reflection of the significant fluctuations in gasoline prices. 


Chart 2 
Evolution of the gasoline price index, Canada, not seasonally adjusted 
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Source(s): CANSIM table number 326-0020. 


lf gasoline prices were excluded, the all-items index increased only 1.7% during the past 12 months, unchanged 
from the previous month. 


Increasing prices for heating oil (+27.1%) also exerted significant upward pressure on consumer prices. A 12-month 
rise of such a magnitude had not been recorded since October 2005. Higher crude oil prices, falling temperatures 
and low inventories appeared to have had a combined effect on this growth. 


Mortgage interest cost (+7.3%) continued to exert significant upward pressure on the all-items index. This was 
Slightly faster than the 7.0% growth reported in November and was due more to a moderate rise in this component 
during the same period last year than to any recent changes in the economic fundamentals that underlie this index. 
The impact of the change in interest rates on the rise in this component was almost identical to that of the change 
in new housing prices. 
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Chart 3 
Percentage change in mortgage interest cost from the previous month, Canada, not seasonally adjusted 


percentage change 


Source(s): CANSIM table number 326-0020. 


The 4.4% increase in homeowners’ replacement cost, which represents the cost of maintaining a housing structure, 
also contributed to the rise in the cost of owned accommodation. The 12-month growth in this component observed 
in December was the most moderate since April 2002. This component has been decelerating since July 2007. 


Over the last six months, the deceleration of homeowners’ replacement cost was especially pronounced in Alberta. 
In December 2007, this cost rose only 9.0% for Albertans, well below the record gain of 48.6% in September 2006. 


In December, Canadians paid 2.7% more for food purchased from restaurants compared to the same month in 2006. 
This is in contrast to the smaller 1.1% increase reported for the food that consumers purchased in grocery stores 
over the same period. Much of this increase is attributable to the 4.6% rise in bakery product prices, reflecting the 
sharp rise of the price of wheat on international markets. 


Lower prices for fresh fruit (-7.2%) and fresh vegetables (-4.7%) played a significant role in mitigating the 12-month 
rise in the food component. This decrease was observed during a season of the year when a considerable portion 
of such products are imported and at a time when the value of the Canadian dollar in relation to its U.S. counterpart 
was 13.0% higher compared to the same period last year. The drop in prices for oranges (-15.8%) and apples 
(-13.1%) was especially pronounced. 


A 4.1% decrease in the price to purchase and lease a vehicle mitigated the increase in consumer prices. The 
particularly strong declines observed during the past two months are attributable to a continuation of discounts on 
the new 2008 models. Consumers paid relatively less for a number of 2008 models, compared with 2007 models 
at the same period in 2006. This decrease was observed following a substantial increase in vehicle imports by 
consumers from the United States. 


Canadians also enjoyed a 13.7% reduction in prices for computer equipment and supplies and paid 8.0% less for 
video equipment, thanks to new technologies. The pronounced drop in prices for liquid crystal display screens and 
for laptop computers contributed to these declines. 


In December 2007, Canadians spent 7.7% less for books and other printed material (excluding textbooks) compared 
to the same month last year. At the provincial level, decreases ranging from 8.6% to 18.8% were observed in all 
provinces except for Quebec, where prices for this component were up 7.2% and where the market for books differs. 
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The provinces: Biggest slowdowns in consumer prices are posted in Alberta and 
Saskatchewan 


On a provincial basis, consumer prices decelerated in Alberta, where the 12-month increase was 4.1% during the 
twelve months to December compared with 4.7% in November. This slowdown can largely be explained by a 12.5% 
decline in natural gas prices in December following a 3.2% drop in November. 


In Saskatchewan, the increase in consumer prices was 3.7% in December compared with 4.0% in November. A 
slowdown in homeowners’ replacement cost contributed to the deceleration in consumer prices in Saskatchewan. 
The 12-month increase in homeowners’ replacement cost slowed to 41.9% in December, down from the 43.7% rise 
reported in November. This component exerted the strongest upward pressure. 


The 12-month increase in consumer prices of 1.2% in British Columbia was the weakest since October 2006. 
Gasoline prices there rose only 6.3%, the slowest gain of any province. 


The fastest acceleration in the CPI occurred in Manitoba, where prices in December were up 2.0% compared 
with 1.7% in November, and in Nova Scotia, where the gain went from 2.8% to 3.1%. In both, the main contributor 
was a substantial increase in gasoline prices: 16.2% in Manitoba and 14.7% in Nova Scotia. 


Monthly change: gasoline slows the rise of the all-items index 


The rise in gasoline prices went from 4.0% between October and November to 1.7% between November and 
December. This deceleration helped slow the increase in the all-items index from 0.3% in November to 0.1% in 
December. However, gasoline prices were still the main contributor to the monthly increase. 


The second main contributor was a 6.2% increase in prices for air transportation. This component generally rises 
during this period, but December’s rise was the fastest since December 2003. It was mainly attributable to higher 
prices for transatlantic flights and flights to Asia and the Pacific. 


In December, Canadians had to spend 6.2% more for their fresh vegetables compared to the previous month. This 
type of price movement is typical during the winter months. The monthly price increase for tomatoes (+28.4%) was 
especially significant given that greenhouse production is waning. 


The increase in mortgage interest cost remained at 0.8% for the fourth month in a row. The impact of higher rates 
for mortgage renewals was roughly the same as that of the rise in new housing prices. 


Heating oil prices jumped 9.9% and represented another significant contributor of higher consumer prices. This was 
the fastest monthly growth since September 2005, when Hurricane Katrina disrupted activity in this sector. 


The impact of these increases was partially offset by lower clothing prices, which are typically observed during this 
period of the year. Women’s clothing prices were down 4.7%. This decrease was mainly the result of discounts 
on underwear and winter apparel. Men's clothing prices were also down in December (-3.2%). This decrease was 
largely owing to lower suit prices. 


Lower prices for traveller accommodation (-2.4%) also dampened the rise in consumer prices. Such monthly 
reductions are commonly observed between November and December, a reflection of the low season in this 
industry. The most pronounced decreases were noted in Newfoundland and Labrador (-6.3%) and Nova Scotia 
(-4.9%). 


Prices for books and other printed material (excluding textbooks) were also down significantly between November 
and December 2007 (-9.0%). The most substantial decreases were posted for paperbacks. 


Prices for video equipment continued their downward trend, falling 3.8% between November and December, likely 
the result of Christmas specials. 
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Annual change: Consumer prices rose 2.2% in 2007 


This release provides the annual average movement in components of the Consumer Price Index for 2007 as a 
whole. Annual average indexes are calculated by averaging index levels over the 12 months of the calendar year. 


Annual averages should not be confused with the 12-month change in the CPI. This compares indexes for a given 
month to indexes for the same month a year earlier. 


For 2007 as a whole, prices rose on average by 2.2%, compared with 2.0% in 2006. The increase in 2003 (+2.8%) 
was the biggest annual change increase since 1991. 


The core index posts its lowest growth since December 2005 


The Bank of Canada’s core index was up 1.5% in December 2007 over December 2006, down slightly from the 1.6% 
rate of growth recorded in the previous month. The slowdown of the core index stemmed partially from the change 
in prices for books and other printed material, which fell by 7.7% in December, a sharp contrast with the 3.3% 
increase reported in November. The 12-month rise in the core index posted in November is the lowest recorded 
since December 2005. In December, the strongest upward pressure on the 12-month change in the core index came 
from homeowners’ replacement cost (+4.4 %). The decline of prices for motor vehicles (-4.1%) partially offset the 
impact of this upward pressure. 


The core index is obtained by removing the effect of the changes in indirect taxes from the all-items CPI from which 
the eight most volatile components identified by the Bank of Canada have been excluded. These volatile components 
are fruit, fruit preparations and nuts; vegetables and vegetable preparations; mortgage interest cost; natural gas: 
heating oil and other fuels; gasoline; inter-city transportation; and tobacco products and smokers’ supplies. 


Between November and December 2007, the seasonally unadjusted core index decreased by 0.3% after remaining 
unchanged the previous month. 


The energy index rises by 8.7%: falling natural gas prices partly offset the rise in prices 
for gasoline and heating oil 


The energy index climbed by 8.7% during the 12-month period prior to December 2007, down from the 10.3% rise 
observed during the previous period. The strongest upward pressure on this index came from gasoline prices, which 
shot up 14.9% during this period. A record increase of 27.1% in prices for heating oil and other fuels also contributed 
to the increase of energy prices. To a lesser extent, the 9.6% increase in prices for fuel, parts and supplies for 
recreational vehicles also had a significant impact. The 1.4% decrease in natural gas prices mitigated the impact of 
these increases to some extent. 


On a monthly basis, the energy index also slowed, rising by 1.2% between November and December 2007 following 
a 1.5% rise the previous month. This increase could largely be attributed to the 1.7% rise in gasoline prices and 
the 9.9% leap in prices for heating oil and other fuels. The 0.8% decrease in prices for natural gas dampened the 
effect of this upward pressure on the energy index. 


Costs for owned accommodation continue to exert strong upward pressure on the 
services index 


Prices for services rose by 3.5% between December 2006 and December 2007, up slightly from the 3.4% increase 
observed during the previous period. This rise is primarily the result of increases in mortgage interest cost (+7.3%) 
and homeowners’ replacement cost (+4.4%). The drop in prices for vehicle leases (-4.0%) partially mitigated this 
growth. 

Seasonally unadjusted prices for services rose by 0.3% between November and December 2007, higher than 
the 0.1% level posted during the previous period. The strongest upward pressure on this index came from 
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mortgage interest cost (+0.8%). The acceleration in the services index stems from a slowdown in the reduction of 
prices for traveller accommodation. Prices for this component went from -5.5% between October and November 
to -2.4% during the following period. 


The seasonally unadjusted goods index rose by 1.2% during the twelve months prior to December 2007, down from 
the 1.4% increase posted in November. 


Non-durable goods seasonally unadjusted (+3.4%) exerted the strongest upward pressure on the goods index. This 
increase was largely driven by gasoline (+14.9%), food from stores (+1.1%) and heating oil and other fuels (+27.1%). 
The 1.4% drop in natural gas prices served to moderate the rise in this index. 


Higher prices for semi-durable goods (+0.7%) also contributed, though to a lesser extent, to steeper prices for goods. 
This rise was higher than the 0.2% increase reported in November. Higher prices for textbooks and school supplies 
(+3.6%) accounted for much of this growth. The impact of this component was partly offset by lower prices for books 
and other printed material (excluding textbooks) (-7.7%). 


The durable goods index fell by 3.2%—the most pronounced decrease in this index ever recorded. This reduction 
was mainly the result of lower prices for automotive vehicles (-4.1%), computer equipment and supplies (-13.7%) 
and video equipment (-8.0%). 


Between November and December 2007, the goods index was down 0.2%, following on the heels of 0.5% growth 
the previous month. The strongest downward pressure on this index came from semi-durable goods (-2.7%), driven 
by lower prices for women's (-4.7%) and men’s clothing (-3.2%). During this period, prices for non-durable goods 
were up (+0.4%), while those for durable goods dropped 0.1%. 


Seasonally adjusted CPI up 0.3% between November and December 


On a seasonally adjusted basis, the all-items CPI advanced by 0.3% between November and December 2007, 
a pace of growth unchanged from last month. The December increase was mainly attributable to transportation 
(+0.7%) and, to a lesser extent, shelter (+0.3%). 


The seasonally adjusted core index went up 0.1% between November and December 2007 after a decline of 0.1% 
over the previous period. 


Impact of decline in Goods and Services Tax (GST) 


Since the price changes measured by the CPI take into account the value of the consumption taxes paid by 
Canadians, the one percentage point decrease in the GST announced by the government to take effect in January 
will have an impact on the CPI in that month. 


A rough estimation of this impact is that the rate of change would be lower by 0.6% than it otherwise would have been 
if the entire amount of the decrease is transferred to consumers through lower prices. To the extent that businesses 
raise their margins at the same time the impact could be correspondingly less. Also, if some businesses had already 
reduced their prices in anticipation of the coming GST reduction (e.g. car dealers), the impact in January would also 
be less. 
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Chart 4 


Percentage change in the consumer price index from the same month of the previous year, Canada, 2002=100, 
not seasonally adjusted 


percentage change 
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Source(s): CANSIM table number 326-0020. 


Chart 5 
Percentage change in the all-items index from the previous month, Canada, Whitehorse, Yellowknife and 
Iqaluit, 2002=100, not seasonally adjusted 
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Chart 6 
Percentage change in the all-items index from the same month of the previous year, Canada, Whitehorse, Yellowknife 
and Iqaluit, 2002=100, not seasonally adjusted 
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Related products 


Selected publications from Statistics Canada 


62-010-X Consumer Prices and Price Indexes 
62-557-X Your Guide to the Consumer Price Index 
62F0014M Analytical Series - Prices Division 

62-553-X The Consumer Price Index Reference Paper 


Selected technical and analytical products from Statistics Canada 


62F0014M1996001 How Inflation and Income Tax Affect the Return on a Safe Investment 
62F0014M2001014 Televisions: Quality Changes and Scanner Data 
62F0014M2001015 Housing Depreciation in the Canadian CPI 


Selected CANSIM tables from Statistics Canada 


326-0009 Average retail prices for gasoline and fuel oil, by urban centre, monthly 

326-0012 Average retail prices for food and other selected items, monthly 

326-0015 Inter-city indexes of retail price differentials for selected groups of consumer goods and services, 
annual 

326-0020 Consumer price index (CPI), 2005 basket content, monthly 

326-0021 Consumer price index (CPI), 2005 basket content, annual 

326-0022 Consumer price index (CPI), seasonally adjusted, 2005 basket content, monthly 


Selected surveys from Statistics Canada 


2301 Consumer Price Index 
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Selected summary tables from Statistics Canada 


* Consumer Price Index, by province (monthly) 

* Consumer Price Index, by city (monthly) 

* Consumer Price Index, food, by province (monthly) 

* Consumer Price Index, shelter, by province (monthly) 

* Consumer Price Index, household operations, furnishings and equipment by province (monthly) 
* Consumer Price Index, clothing and footwear, by province (monthly) 

* Consumer Price Index, transportation, by province (monthly) 

* Consumer Price Index, health and personal care, by province (monthly) 

* Consumer Price Index, recreation, education and reading, by province (monthly) 

* Consumer Price Index, alcoholic beverages and tobacco products, by province (monthly) 
* Canada: Economic and financial data 

* Consumer Price Index, provinces 

* Consumer price index, historical summary, by province or territory 

* Gasoline and fuel oil, average retail prices by urban centre (monthly) 

* Food and other selected items, average retail prices (monthly) 

* Gasoline and fuel oil, average retail prices by urban centre 

* Food and other selected items, average retail prices 

* Consumer Price Index, food, by province 

* Consumer Price Index, shelter, by province 

* Consumer Price Index, household operations, furnishings and equipment, by province 
* Consumer Price Index, clothing and footwear, by province 

* Consumer Price Index, transportation, by province 

* Consumer Price Index, health and personal care, by province 

* Consumer Price Index, recreation, education and reading, by province 

* Consumer Price Index, alcoholic beverages and tobacco products, by province 

* Inter-city indexes of consumer price levels 


* Consumer Price Index, by city 
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* Consumer Price Index, historical summary 
* Selected economic indicators, Canada and United States (monthly and quarterly) 
* Education price index, by provinces 


* Economic indicators, by province and territory (monthly and quarterly) 


For further reading 


Detailed information on the methodology and concepts of the CPI is contained in The Consumer Price Index 
Reference Paper, Updating Based on 1992 Expenditures, (Occasional), catalogue no. 62-553-X. 


Information regarding the Household Spending Survey is contained in Spending Patterns in Canada, 2005, 
catalogue no. 62-202-X. 


A brief non-technical document entitled Your Guide to the Consumer Price Index (Occasional) catalogue 
no.62-557-X answers the frequently asked questions about the construction and use of the CPI. 


For further information, contact the Consumer Prices Section, Prices Division, Statistics Canada, Ottawa, Ontario 
K1A OT6 (613-951-9606), or you can also search through the Statistics Canada catalogue which lists all current 
products and services available from Statistics Canada. 
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Table 1 
The Consumer Price Index, major components and special aggregates, 1 Canada, not seasonally adjusted 


a eee 


CANSIM Relative 2 Indexes Percentage change 
vector importance December 2007 from 
Humber December November December November December 
2007 2007 2006 2007 2006 
2002=100 
All-items (v41690973) 100.0 112.0 111.9 109.4 0.1 2.4 
Food (v41690974) 17.0 AMlahre didiges 109.9 0.4 1.6 
Shelter (v41691050) 26.6 119.2 118.8 114.6 0.3 4.0 
Household operations, furnishings and equipment (v41691067) ted 103.5 103.3 102.2 0.2 y fe 
Clothing and footwear (v41691108) 5.4 937% 96.4 93.5 -2.8 0.2 
Transportation (v41691128) 19.9 Anes: T1Ge7 114.1 0.7 3.0 
Health and personal care (v41691153) 47 107.7 108.0 106.3 -0.3 as 
Recreation, education and reading (v41691170) 12.2 101.2 102.0 100.1 -0.8 4.1 
Alcoholic beverages and tobacco products (v41691206) oh 126.2 126.5 123.2 -0.2 2.4 
All-items (1992=100) (v41713403) USE} 133.2 130.2 0.1 2.4 
Special aggregates 
Goods (v41691222) 48.8 107.4 107.6 106.1 -0.2 ie2 
Durable goods (v41691223) 13:3 9279 93.0 96.0 -0.1 -3.2 
Semi-durable goods (v41691224) UP 94.4 97.0 93.7 meet 0.7 
Non-durable goods (v41691225) 28.2 118.7 de52 114.8 0.4 3.4 
Services (v41691230) Sl dos, 116.2 112.6 0.3 oD 
All-items excluding food (v41691232) 83.0 112.0 112.0 109.3 0.0 236 
All-items excluding food and energy (v41691233) 73.6 109.4 109.6 107.6 -0.2 (4 
All-items excluding energy (v41691238) 90.6 109.8 109.9 108.0 -0.1 BF 
All-items excluding gasoline (v41693245) O51 110.5 110.5 108.6 0.0 (Pe 
All-items excluding shelter, insurance and financial services (v41693246) 69.9 108.3 108.4 106.5 -0.1 lah 
Energy (v41691239) 9.4 138.2 136.5 127.1 | 8.7 
All-items excluding alcoholic beverages, tobacco products and 
smokers’ supplies (v41691241) 96.9 111.4 ilies! 108.8 0.1 2.4 
Core consumer price index (CPI) (Bank of Canada definition)? (v41693242) 82.7 110.0 110.3 108.4 -0.3 15 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


Table 2 
The Consumer Price Index, major components and special aggregates, 1 Canada, seasonally adjusted 


CANSIM Relative 2 Indexes Percentage change 
vector importance December 2007 from 
number December November December November December 
2007 2007 2006 2007 2006 
2002=100 

All-items (v41690914) 100.0 “lara tase 109.7 0.3 2.6 

Food (v41690915) 17.0 111.8 111.8 109.8 0.0 1.8 

Shelter (v41690916) 26.6 119.2 118.8 114.7 0.3 3.9 

Household operations, furnishings and equipment (v41690917) ie 103.6 103.4 102.3 0.2 13 

Clothing and footwear (v41690918) 5.4 95:3 95.6 94.9 -0.3 0.4 

Transportation (v41690919) 19.9 ‘Wes 116.7 114.1 0.7 3.0 

Health and personal care (v41690920) 47 107.9 107.7 106.5 0.2 i 

Recreation, education and reading (v41690921) 12:2 101.9 102.1 100.7 -0.2 iz 

Alcoholic beverages and tobacco products (v41690922) 3.1 12637 126.8 123.7 -0.1 2.4 

Special aggregates 

All-items excluding food (v41690923) 83.0 112.6 sg Paes: 109.7 0.3 2.6 

All-items excluding food and energy (v41690924) 73.6 109.5 109.5 107.6 0.0 1.8 
All-items excluding eight of the most volatile components (Bank 

of Canada definition) (v41690925) 82.7 109.6 109.5 108.0 0.1 15 

Core consumer price index (CPI) (Bank of Canada definition)? (v41690926) 82.7 110.2 110.1 108.5 0.1 1.6 


ee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section 
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Table 3 
The Consumer Price Index, provinces, Whitehorse, Yellowknife and Iqaluit 1, not seasonally adjusted 
CANSIM Indexes Percentage change 
vector December 2007 from 
nenTier December November December November December 
2007 2007 2006 2007 2006 
2002=100 
Newfoundland and Labrador (v41691244) {iilges! 111.6 109.3 0.2 2.3 
Prince Edward Island (v41691379) 114.7 114.3 111.6 0.3 2.8 
Nova Scotia (v41691513) 113.6 TSS 110.2 0.1 Sie 
New Brunswick (v41691648) 111.9 PVLS 109.1 0.0 2.6 
Quebec (v41691783) leg 110.8 108.7 0.3 Piya 
Ontario (v41691919) at AZ 108.8 -0.1 24 
Manitoba (v41692055) 110.9 110.8 108.7 On 2.0 
Saskatchewan (v41692191) 112.9 113.1 108.9 -0.2 oof 
Alberta (v41692327) 118.9 119.1 114.2 -0.2 41 
British Columbia (v41692462) 110.1 110.1 108.8 0.0 gh 
Whitehorse, Yukon Territory (v41692598) 110.6 110.7 106.3 -0.1 4.0 
Yellowknife, Northwest Territories (v41692722) 111.9 110.9 108.4 0.9 ine 
Iqaluit, Nunavut (Dec. 2002=100) (v41713432) 108.7 108.2 105.7 0.5 2.8 


er 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 4-1 


The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — Food 1 


——_———— 


All-items 
Food 


Food purchased from stores 
Meat 
Fresh or frozen meat (excluding poultry) 
Fresh or frozen beef 
Fresh or frozen pork 
Fresh or frozen poultry meat 
Fresh or frozen chicken 
Processed meat 
Ham and bacon 
Other processed meat 
Fish, seafood and other marine products 
Fish 
Fresh or frozen fish (including portions and fish sticks) 
Canned and other preserved fish 
Dairy products and eggs 
Dairy products 
Fresh milk 
Butter 
Cheese 
Ice cream and related products 
Eggs 
Bakery and cereal products (excluding infant food) 
Bakery products 
Bread, unsweetened rolls and buns 
Biscuits 
Other bakery products 
Cereal products (excluding infant food) 
Rice (including rice-based mixes) 


Breakfast cereal and other grain products (excluding infant 


food) 
Pasta products 
Flour and flour based mixes 
Fruit, fruit preparations and nuts 
Fresh fruit 
Apples 
Oranges 
Bananas and plantains 
Other fresh fruit 
Preserved fruit and fruit preparations 
Fruit juices 
Other preserved fruit and fruit preparations 
Nuts 
Vegetables and vegetable preparations 
Fresh vegetables 
Potatoes 
Tomatoes 
Lettuce 
Other fresh vegetables 
Preserved vegetables and vegetable preparations 
Frozen and dried vegetables (excluding canned) 
Canned vegetables and other vegetable preparations 
Other food products and non-alcoholic beverages 
Sugar and confectionery 
Fats and oils 
Coffee and tea 
Condiments, spices and vinegars 
Other food preparations 
Non-alcoholic beverages 


Food purchased from restaurants 
Food purchased from table-service restaurants 
Food purchased from fast food and take-out restaurants 


CANSIM 
vector 
number 


(v41690973) 
(v41690974) 


(v41690975) 
(v41690976) 
(v41690977) 
(v41690978) 
(v41690979) 
(v41690981) 
(v41690982) 
(v41690984) 
(v41690985) 
(v41690986) 
(v41690987) 
(v41690988) 
(v41690989) 
(v41690990) 
(v41690992) 
(v41690993) 
(v41690994) 
(v41690995) 
(v41690996) 
(v41690997) 
(v41690999) 
(v41691000) 
(v41691001) 
(v41691002) 
(v41691003) 
(v41691004) 
(v41691005) 
(v41691006) 


(v41691007) 
(v41691008) 
(v41691009) 
v41691010) 
v41691011) 
v41691012) 
v41691013) 
v41691014) 


( 

( 

( 

( 

( 

( ) 
(v41691016) 
(v41691017) 
(v41691018) 
(v41691019) 
(v41691020) 
(v41691021) 
(v41691022) 
(v41691023) 
(v41691024) 
(v41691025) 
(v41691026) 
(v41691027) 
(v41691028) 
(v41691029) 
(v41691030) 
(v41691033) 
(v41691036) 
(v41691039) 
(v41691040) 
(v41691045) 


(v41691046) 
(v41691047) 
(v41691048) 


Indexes Percentage change 
December 2007 from 
December November December November December 
2007 2007 2006 2007 2006 
2002=100 

112.0 111.9 109.4 0.1 2.4 
111.7 14453 109.9 0.4 1.6 
110:1 109.8 108.9 0.3 Oe 
110.0 110.8 109.1 -0.7 0.8 
106.6 106.5 106.4 0.1 0.2 
108.6 107.5 107.8 1.0 0.7 
97.6 100.0 98.9 -2.4 -1.3 
120.7 tees 115.5 -1.3 45 
123.0 123.9 117.2 -0.7 4.9 
106.5 108.0 108.0 -1.4 -1.4 
99.9 106.3 105.5 -6.0 -5.3 
110.1 109.4 109.6 0.6 0.5 
98.9 99.0 98.7 -0.1 0.2 
103.0 102.2 103.2 0.8 -0.2 
104.0 102.7 103.2 eS 0.8 
100.7 Osea 103.4 -0.4 -2.6 
119.7 120.2 116.9 -0.4 2.4 
119.7 120.2 Lit -0.4 2.2 
117.4 ie Ags IZ -0.1 42 
tidied 119.0 117.8 -1.3 -0.3 
(WN 123.3 2d -1.0 0.8 
121.0 117.6 la lied 2.9 7.0 
119.4 119.7 113.7 -0.3 5.0 
12254 121.4 116.6 0.6 47 
128.2 128.3 122.6 -0.1 46 
143.8 144.3 133.9 -0.3 7.9 
lat a lAtO) (ili a 111.9 -1.9 -0.8 
ilnleyre 114.5 11oar 1.9 2.6 
at at ees! 109.0 TOT 2.1 533 
108.6 109.0 106.4 -0.4 Fa8 
107.7 107.0 10722 0.7 0.5 
123.0 115.0 103.2 7.0 19.2 
103.4 103.3 99.6 0.1 3.8 
102.9 103.0 103.9 -0.1 -1.0 
94.1 94.6 101.4 -0.5 -7.2 
lars 93.1 105.5 -1.5 -13.1 
87.0 99.1 103.3 -12.2 -15.8 
98.0 98.3 101.9 -0.3 -3.8 
97.4 94.1 100.5 3:5 -3.1 
sare) 116.7 108.3 0.5 8.3 
122.6 121.4 109.9 1.0 11.6 
103-5 104.4 104.2 -0.9 -0.7 
104.7 105.7 102.5 -0.9 yam 
93.5 89.6 96.8 4.4 -3.4 
88.5 83.3 92.9 6.2 -4.7 
TORS 12.5 84.5 0.0 -14.2 
114.8 89.4 105.2 28.4 9.1 
89.1 90.9 89.9 -2.0 -0.9 
89.4 86.5 96.0 3.4 -6.9 
11:5 a2.0 110.4 -0.4 1.0 
110.7 111.6 109.4 -0.8 1.2 
we Ties 444 -0.2 0.9 
109.5 109.2 108.3 0.3 464 
fid.o 112.3 114.6 0.9 1.1 
157 115.8 112.8 -0.1 2.6 
110.1 109.1 109.0 0.9 1.0 
104.6 104.2 105.5 0.4 0.9 
111.0 110.2 111.2 0.7 0.2 
104.1 104.9 98.5 -0.8 5.7 
115.4 115.0 112.4 0.3 2.7 
116.0 116:5 113.1 0.4 2.6 
114.1 114.1 110.6 0.0 3.2 


i S 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section 
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Table 4-2 
The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — Shelter 


—.  k 


CANSIM Indexes Percentage change 

vector December 2007 from 
number December November December November December 
2007 2007 2006 2007 2006 

2002=100 

Shelter (v41691050) 119.2 118.8 114.6 0.3 4.0 
Rented accommodation (v41691051) 106.9 106.8 105.0 0.1 1.8 
Rent (v41691052) 106.9 106.7 105.0 0.2 1.8 
Owned accommodation (v41691055) 122.4 122.0 116.6 0.3 5.0 
Mortgage interest cost 1 (v41691056) AN yor les 105.5 0.8 Tae 
Replacement cost (v41691057) 137.8 138.0 1a2.0) -0.1 4.4 
Property taxes (including special charges) (v41691058) 120.3 120.3 115.9 0.0 3.8 
Homeowners’ home and mortgage insurance (v41691059) 154.5 153.6 145.1 0.6 6.5 
Homeowners’ maintenance and repairs (v41691060) 109.9 109.6 110.9 0.3 -0.9 
Water, fuel and electricity (v41691062) 127.6 126.7 123.9 0.7 3.0 
Electricity 2 (v41691063) 112.4 112.4 112.0 0.0 0.4 
Water (v41691064) 134.7 134.7 des 0.0 9.2 
Natural gas (v41691065) ZB 57, 129.8 130.5 -0.8 -1.4 
Fuel oil and other fuels (v41691066) 199.3 181.4 156.8 9.9 ZEA 


££ ns 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


Table 4-3 
The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — 
Household operations, furnishings and equipment 


——__-_-_--—rr——————————— SC errr 


CANSIM Indexes Percentage change 

vecior December 2007 from 
number December November December November December 
2007 2007 2006 2007 2006 

2002=100 

Household operations, furnishings and equipment (v41691067) 103.5 103.3 102.2 0.2 hes: 
Household operations (v41691068) 107.3 107.4 105.5 -0.1 er 
Communications (v41691069) 102.5 102.5 101.2 0.0 13 
Telephone services (v41691070) 102.0 102.0 101.0 0.0 1.0 
Internet access services (v41693216) 98.0 98.0 96.4 0.0 Vest 
Postal services and other communication services (v41691071) 120.9 120.9 116.5 0.0 3.8 
Child care and domestic services (v41691072) 116.8 116.8 109.9 0.0 6.3 
Child care (v41691073) ty ol Pa Ge. 108.7 0.0 tits 
Domestic services (v41691074) ilies 117.2 Dikast 0.0 3.6 
Household chemical products (v41691075) 104.4 103.9 103.5 0.5 0:9 
Paper, plastic and foil supplies (v41691078) 106.1 106.6 106.1 -0.5 0.0 
Other household goods and services (v41691081) 110.3 110.4 109.3 -0.1 0.9 
Pet food and supplies (v41691082) 103.9 103.2 104.4 0.7 -0.5 
Seeds, plants and cut flowers (v41691083) 104.9 105.2 108.1 -0.3 -3.0 
Other horticultural goods (v41691084) 98.3 98.3 98.8 0.0 -0.5 
Financial services (v41693229) 113.9 113.9 110.6 0.0 3.0 
Household furnishings and equipment (v41691087) 96.8 96.4 96.5 0.4 0.3 
Furniture and household textiles (v41691088) 98.6 97.7 98.3 0.9 0.3 
Furniture (v41691089) 94.3 95.2 97.0 m2 0.3 
Household textiles (v41691093) 102.9 106.7 102.7 -3.6 0.2 
Household equipment (v41691097) 88.8 89.0 90.1 -0.2 -1.4 
Household appliances (v41691098) 89.3 89.9 90.5 -0.7 4 We 
Non-electric kitchen utensils and tableware (v41691103) 85.6 90.9 86.8 -5.8 -1.4 
Services related to household furnishings and equipment (v41691107) 135.2 135.2 121.8 0.0 11.0 


—————————————— ee eeeeOOOCOC—S 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


26 = Statistics Canada — Catalogue no. 62-001-X 


The Consumer Price Index — December 2007 
ee ee aera ens aate Sar teiear atin eunetirtanirechibr teria mat hatisirhdehdetieldtantitiat lt 


Table 4-4 


The Consumer Price Index, major components and selected sub-groups, Canada, nct seasonally adjusted — Clothing 
and footwear 


—:.—On—n—n— eee ee 


CANSIM Indexes Percentage change 

vector December 2007 from 
number aE ST 
December November December November December 
2007 2007 2006 2007 2006 

2002=100 

Clothing and footwear (v41691108) 93.7 96.4 93.5 -2.8 0.2 
Clothing : (v41691109) 89.1 92.5 89.3 -3.7 -0.2 
Women’s clothing (v41691110) 89.0 93.4 89.4 -4.7 -0.4 
Men's clothing (v41691111) 91.1 94.1 91.3 -3.2 -0.2 
Children’s clothing (including infants) (v41691112) 84.1 85.0 84.1 -1.1 0.0 
Footwear (v41691113) 94.9 97.2 95.5 -2.4 -0.6 
Clothing accessories and jewellery (v41691118) 107.5 108.2 104.9 -0.6 2.5 
Clothing material, notions and services (v41691123) 114.0 113.5 111.0 0.4 7 Der 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


Table 4-5 
The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — 
Transportation 


CANSIM Indexes Percentage change 

vector December 2007 from 
aiiiees December November December November December 
2007 2007 2006 2007 2006 

2002=100 

Transportation (v41691128) 11725 116.7 114.1 0.7 3.0 
Private transportation (v41691129) 117.5 117.0 114.0 0.4 ss Pa 
Purchase, leasing and rental of passenger vehicles (v41691130) 97.1 97.1 Oiled 0.0 -4.0 
Purchase and leasing of passenger vehicles (v41691131) 97.0 97.0 101.1 0.0 -4.1 
Purchase of passenger vehicles (v41691132) 97.9 97.9 102.0 0.0 -4.0 
Rental of passenger vehicles (v41691134) 105.0 105.0 100.4 0.0 46 
Operation of passenger vehicles (v41691135) 136.5 135.5 125.6 7, 8.7 
Gasoline (v41691136) 149.9 147.4 130.5 Lai, 14.9 
Passenger vehicle parts, maintenance and repairs (v41691137) 120.3 120.3 115.8 0.0 3.9 
Other passenger vehicle operating expenses (v41691140) 129.1 129.1 124.7 0.0 3.5 
Passenger vehicle insurance premiums (v41691141) 130.9 131.0 126.0 -0.1 3.9 
Passenger vehicle registration fees (v41691142) 106.4 106.4 106.4 0.0 0.0 
Drivers’ licences (v41691143) 142.3 142.3 142.3 0.0 0.0 
Parking fees (v41691144) 130.2 127.4 122.1 2.2 6.6 
Public transportation (v41691146) 117.8 114.0 114.9 ss 25 
Local and commuter transportation (v41691147) 121.8 121.8 i Ger 0.0 3.9 
City bus and subway transportation (v41691148) dhe 124.5 115.6 0.0 51 
Taxi and other local and commuter transportation (v41691149) 122.0 121.9 120.5 0.1 5 
Inter-city transportation (v41691150) 115.6 109.6 113.6 55 1.8 
Air transportation (v41691151) 114.2 107.5 AtZ.0 6.2 cee 
Rail, highway bus and other inter-city transportation (v41691 152) 119.6 119.6 117.2 0.0 2.0 


See a ——————————— eee ee eS 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 4-6 
The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — Health 
and personal care 


CANSIM Indexes Percentage change 

vector December 2007 from 
number December November December November December 
2007 2007 2006 2007 2006 

2002=100 

Health and personal care (v41691153) 1070 108.0 106.3 -0.3 isa 
Health care (v41691154) 111.4 111.6 109.6 -0.2 1.6 
Health care goods (v41713463) 104.3 104.6 103.6 -0.3 0.7 
Medicinal and pharmaceutical products (v41691156) 102.0 102.6 102.0 -0.6 0.0 
Prescribed medicines (v41691157) 101.4 101.9 101.0 -0.5 0.4 
Non-prescribed medicines (v41691158) 102.8 103.8 103.6 -1.0 -0.8 
Optical goods (v41713381) 109.5 109.5 107.9 0.0 *5 
Health care services (v41713464) 121.3 121.3 117.8 0.0 3.0 
Optical services (v41693244) 101.2 101.2 7a 0.0 Es 
Dental care (v41691161) 120.4 120.4 116.4 0.0 3.4 
Personal care (v41691163) 104.1 104.5 103.1 -0.4 1.0 
Personal care supplies and equipment (v41691164) 97.3 97.9 98.4 -0.6 -1.1 
Personal care services (v41691169) 113.8 113.8 109.7 0.0 26 if 


Sr eee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


Table 4-7 
The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — 
Recreation, education and reading 


KS 


CANSIM Indexes Percentage change 

vector December 2007 from 
numer December November December November December 
2007 2007 2006 2007 2006 

2002=100 

Recreation, education and reading (v41691170) 101.2 102.0 100.1 -0.8 ct 
Recreation (v41691171) 95.5 96.4 94.9 -0.9 0.6 
Recreational equipment and services (excluding recreational vehicles) (v41691172) TS (PAs 75.9 -1.7 -6.1 
Purchase and operation of recreational vehicles (v41691179) 111.4 111.6 108.4 -0.2 2.8 
Home entertainment equipment, parts and services (v41691184) 84.1 85.7 87.3 -1.9 =O 
Travel services (v41691190) 89.1 90.3 85.8 -1.3 3.8 
Traveller accommodation 1 (v41691191) (32 755 70.4 -2.4 44 
Travel tours (v41691192) 108.0 108.0 104.0 0.0 3.8 
Other cultural and recreational services (v41691193) 120.5 120.2 To. 0.2 4.5 
Spectator entertainment (excluding cablevision) (v41691194) 117.4 116.3 113.4 0.9 3.5 
Cablevision and satellite services (including pay television) (v41691195) 124.8 124.8 118.2 0.0 5.6 
Use of recreational facilities and services (v41691196) 117.9 117.9 113.4 0.0 4.0 
Education and reading (v41691197) 118.7 119.6 116.1 -0.8 ys 
Education (v41691198) 121.9 121.9 118.2 0.0 3 
Tuition fees (v41691199) 125.7 125.0 122.0 0.0 3.0 
Reading material and other printed material (excluding textbooks) (v41691202) 107.5 111.9 109.5 -3.9 -1.8 
Newspapers (v41691203) 117.6 117.6 113.9 0.0 3.2 
Magazines and periodicals (v41691204) ThE.3 117-3 116.4 0.0 0.8 


—_—_—_————————————————— 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 4-8 


The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — Alcoholic 
beverages and tobacco products 


—-_—_eeee re — eee 


CANSIM Indexes Percentage change 

vector December 2007 from 
pure December November December November December 
2007 2007 2006 2007 2006 

2002=100 

Alcoholic beverages and tobacco products (v41691206) 126.2 126.5 123.2 -0.2 2.4 
Alcoholic beverages (v41691207) 110.6 111.3 108.1 -0.6 23 
Alcoholic beverages served in licensed establishments (v41691208) 114.3 114.3 111.9 0.0 Zon 
Beer served in licensed establishments (v41691209) 114.0 114.0 112.0 0.0 1.8 
Liquor served in licensed establishments (v41691211) 116.3 116.3 112.9 0.0 3.0 
Alcoholic beverages purchased from stores (v41691212) 108.7 109.7 106.1 -0.9 2.5 
Beer purchased from stores (v41691213) al at qo:4 107.2 -1.1 46 
Wine purchased from stores (v41691214) 103.7 104.8 104.7 -1.0 -1.0 
Liquor purchased from stores (v41691215) 106.8 106.9 105.2 -0.1 thes 
Tobacco products and smokers’ supplies (v41691216) 139.8 139.6 135.6 0.1 ey 
Cigarettes (v41691217) 139.8 139.6 135.5 0.1 BZ 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 5 
The Consumer Price Index for Canada, all-items, not seasonally adjusted, historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual ' 


average 
2002=100 
Indexes (v41690973) 
1989 (20 toe | foi0  f5i8 T4165 “749 754 75,5 oe foo ) fos ac Gel 74.8 
1990 [Oh ee ies Oi 19) (82. 8.) 6.0m Toon 7O SOT G 78.4 
1991 82.00 582.0 82°35 823 1627 831 832 (83.3  ~83t830. 83.0 829 82.8 
1992 83:3" "83.5 ~S36" "S377 "183'8 "64.0 (84.2 == 4p oa meee Meese eeraa 7 84.0 
1993 85.0% 985:3 85,2e0685.2.. 85:4 854 85.6 (85:7 85.75 859 S630 864 85.6 
1994 86.1 854 854 854 85.2 854 985.7 858 859 85.7 862 86.3 85.7 
1995 86:65 287.0) S87 Zeno i Oee 20l.? gmOlel |) Ol.9, SOL oO). Ce eeSel ee lo0.Un Sic 87.6 
1996 88.0 .881 885 88/7 890 89.0 890 890 891 89.3 89.7 989.7 88.9 
1997 89.9 901 902 902 903 905 905 906 906 906 905 904 90.4 
1998 GOS ONO “OTs eeo 10. 99S: on4 O14, Ot 4 OTD O16. Ot 6 Ons 91.3 
1999 Disa B96 92 0Ceeo2 6.8 892.7 92:9 96400 93:3 93.67 99. 293.60 Gag 92.9 
2000 93.5 941 948 945 949 955 958 957 961 963 966 96.7 95.4 
2001 96.3 96:8 S751 "97.8 98.6 (98:7 984° 984 986 981 987.2 (97.4 97.8 
2002 SLOG 898.2 98.95 169955 99:7 99:9 1005 100-9 e000) “AOR 2eet Oss eetOded 100.0 
2003 102.05 102.5 TOSHS (102469 102.5 51025 102.655102;9" 103481028 103-115 103.2 102.8 
2004 103.3. 103.5 103.9 104.1 105.0 105.1 105.0 104.8 105.0 105.2 105.6 105.4 104.7 
2005 105.3 105.7 106.3 1066 106.7 106.9 1071 107.5 108.4 107.9 107.7 107.6 107.0 
2006 108.2 108.0 1086 109.2 109.7 109.5 109.6 109.8 109.2 109.0 109.2 109.4 109.1 
2007 VOD 4 OZ tet iG ee eo Or en are atom et de elite tess 
Percentage change from the corresponding month 
of the previous year (v41690973) 

1989 4.3 4.6 4.5 4.5 S51 SZ Lae: 318) 5s 5.1 So 53 a0 
1990 So) 5.5 $y} 5.0 4.4 4.4 41 4.4 4.2 4.7 Sal 5.0 4.8 
1991 6.9 6.2 6.2 6.2 6.2 6.3 6.0 6.0 S88) 4.4 4.1 3.8 5.6 
1992 1.6 1.6 1.6 176 (gs) est eZ ea des 1.6 eZ Pipe 1.4 
1993 2.0 2.4 1.9 1.8 1.9 ler ANHTA 1.8 1.8 1.9 1.9 {1276 1.9 
1994 ihe 0.1 0.2 0.2 -0.2 0.0 0.1 0.1 0.2 -0.2 -0.1 0.2 0.1 
1995 0.6 1.9 2.1 25 2.9 2.0 2.6 2.2 Dee PAS. 2 if 22 
1996 1.6 ES 15 1.4 es als [es es 5 1.8 1.9 22 125 
1997 2.2 Panes. 1.9 he? les lee Nef 1.8 Ler tes 0.9 0.8 Ie 
1998 at e(. 1.0 0.9 1.1 1.0 1.0 0.9 7/ eat eZ 1. 1.0 
1999 0.7 0.7 1,0) 1.6 ales: 1.6 1.9 et 2.6 25 ZZ 2.6 1.8 
2000 Dee 2.7 3.0 Pipe 2.4 2.8 2.9 2.6 ak 2.8 Siz. aie 2.7 
2001 3.0 2.9 2.4 ao) 3.9 3.4 2.7 2.8 2.6 1.9 0.6 0.7 25 
2002 ee 1.4 1.9 ilar ill ja 2.1 25 225 a2 4.4 3.8 a2 
2003 4.5 4.7 4.2 2.9 2.8 2.6 PNG 2.0 Pap 1.6 1.6 Qn 2.8 
2004 des 0.7 0.8 ql 2.4 PaaS Zo 1.8 1.8 Zo 2.4 2:4 1.8 
2005 1.9 PR 2S 2.4 1.6 slave 2.0 2.6 3.2 2.6 2.0 Bal 22 
2006 2.8 ae Ja Ve 2.4 2.8 2.4 23 Poe 0.7 1.0 1.4 eh 2.0 
2007 1 2.0 Zales: 22 Php Cape 22 it 25 2.4 20) 2.4 22 


—_—_——————————————————— 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 6 
Core consumer price index (CPI) (Bank of Canada definition), 1 not seasonally adjusted, historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct Nov. Dec Annual 2 
average 
____ eee 
2002=100 


Indexes (v41693242) 


1989 75.7 76.1 76.4 76.7 76.9 76.9 Te ps) 77.5 The 78.0 78.4 78.3 pion 
1990 78.6 79.0 79.1 79:3 195 79.6 “ere 80.1 80.4 80.8 81.0 80.8 79.8 
1991 81.4 81.7 81.7 81.7 81.8 82.0 82.0 82.3 82.4 82.5 82.8 82.5 82.1 
1992 82.7 83.0 83.2 83.3 83.5 83.4 83.5 83.6 83.7 84.0 84.4 84.3 83.6 
1993 84.6 84.9 84.9 84.9 84.9 84.9 85.3 85.4 85.6 85.7 86.2 86.1 85.3 
1994 86.2 86.6 86.6 86.7 86.5 86.6 86.7 86.8 87.2 87.2 87.5 87.6 86.9 
1995 87.9 88.3 88.4 88.5 88.6 88.6 88.8 89.0 89.3 89.3 89.6 89.2 88.8 
1996 89.4 89.8 89.8 89.9 90.1 90.1 90.3 90.5 90.8 90.8 91.3 914 90.3 
1997 91:3 91.5 O17 91.9 92.0 92.1 92.4 92.3 92.4 92:5 92.4 92.3 92.0 
1998 92.6 92:9 93.0 93.0 93:2 93.2 93.3 93.4 93.4 93.7 93.7 93.5 93.2 
1999 93:5 93.8 94.1 94.2 94.5 94.6 94.7 94.9 95.2 95.1 95.0 94.8 94.5 
2000 94.6 95.0 95.3 95.3 95.5 95.8 95.8 96.0 96.2 96.3 96.4 96.4 95.7 
2001 96.3 96.6 SA 97.4 O71 97.9 98.2 98.3 98.4 98.4 98.1 98.0 97.7 
2002 98.1 98.8 99:2 99.6 99.8 100.0 100.2 100.7 100.9 100.9 101.2 100.7 100.0 
2003 101.3 101.8 102.0 101.7 102.2 102.1 102.1 102.2 102.6 102.7 103.0 102.8 102.2 
2004 102.8 103.0 103.3 103.5 103.7 103.8 104.0 103.8 104.1 104.1 104.7 104.6 103.8 
2005 104.5 104.8 105.2 105.2 105.4 105.4 105.4 105.6 105.9 105.9 106.3 106.2 105.5 
2006 106.2 106.6 107.0 106.9 107.5 107.2 107.5 107.7 108.3 108.4 108.6 108.4 107.5 
2007 108.6 109.1 109.5 109.6 109.9 109.9 110.0 110.1 110.5 110.3 110.3 110.0 110.2 


Percentage change from the corresponding 
month of the previous year (v41693242) 


1989 46 4.7 4.5 46 4.6 4.3 4.6 4.2 4.2 3.9 3.8 Sul 4.3 
1990 3.8 3.8 3.5 3.4 3.4 3.5 3.4 3.4 3.5 3.6 3.3 3.2 3.4 
1991 3.6 3.4 3.3 3.0 2.9 3.0 2.6 PBT 7s) Zi Que. Zul 2.9 
1992 1.6 1.6 1.8 2.0 7s uN57/ 1.8 1.6 1.6 1.8 1:9 22. 1.8 
1993 2.3 2:3 2.0 iP) hat’ 1.8 2.2 2.2 2.3 2.0 2h 2.1 2.0 
1994 1188) 2.0 2.0 2a 19 2.0 1.6 1.6 ES 1.8 1.5 1? 1.9 
1995 2.0 2.0 2.1 2.4 2.4 2:0 2.4 2.5 2.4 2.4 24 1.8 2.2 
1996 were der 1.6 1.6 eit eye ule, Ley, ier ter 1.9 2.1 Ae 
1997 7A 9 2.1 2:2 2.1 2.2 2.0 2.0 1.8 1.9 12 1:3 1:9 
1998 1.4 1.5 1.4 doz 1:3 12 1.8 1-2 ua 1.3 1.4 1.3 1.3 
1999 1.0 1.0 12 1.3 1.4 1.5 1.5 1.6 ng 1.5 1.4 1.4 1.4 
2000 le 1.3 1.3 eZ abi 1 ih? 4.2 An 1.3 1.5 Lt 1.3 
2001 1.8 Ve 118) 2.2 2.3 22 2p 2.4 2.3 2.2 1.8 tel) 2.1 
2002 aes 2.3 2.2 29 2a 2.1 2.0 2.4 2.5 2.5 3.2 2.8 2.4 
2003 3:3 3.0 2.8 2.1 2.4 2.1 1.9 1.5 “tai 1.8 1.8 2a 22 
2004 1.5 1 1.3 1.8 1.5 1.7 1:9 1.6 1.5 1.4 AT 1.8 1.6 
2005 nkeyd al7 1.8 1.6 1.6 1.5 1.3 af AGT thn 15 cS 1.6 
2006 1.6 ihzé Uwe 1.6 2.0 ee 2.0 2.0 2.3 2.4 2.2 24 1.9 
2007 23 2.3 2.3 2.5 PEje 2.5 2.3 22 2.0 1.8 1.6 15 2.5 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 7 
The Consumer Price Index for Canada, major components and special aggregates, not seasonally adjusted, historical 


data 


Major components Special aggregates 
Food Shelter Household Clothing Transportation Health Recreation, Alcoholic Goods ' Services? All-items ® Energy ° 
operations, and and education beverages excluding 
furnishings footwear personal and and tobacco food and 
and care reading products energy 
equipment 


CANSIM vector number (v41690974) (v41691050) (v41691067) (v41691108) (v41691128) (v41691153) (v41691170) (v41691206) (v41691222) (v41691230) (v41691233) (v41691239) 
2002=100 


Annual averages 4 


1989 76.5 78.1 82.5 8Si7 67.8 755, 70.3 59.9 78.4 70.9 75.5 66.7 
1990 79.6 82.5 84.2 86.1 71.6 79.1 (32 65.2 81.6 74.9 78.8 73.4 
1991 83.4 86.3 87.4 94.3 12.9 84.7 78.3 76.4 85.7 79.6 83.4 77.0 
1992 83.1 87.9 87.9 95.1 74.4 86.6 79.2 81.0 86.4 81.4 85.1 Th2 
1993 84.5 89.1 88.7 96.0 76.8 88.9 81.1 82.2 87.8 83.1 86.8 78.1 
1994 84.9 89.4 88.9 96.8 80.2 89.7 83.5 68.8 86.8 84.5 86.9 78.6 
1995 86.9 90.4 90.6 96.7 84.3 89.6 86.7 68.7 88.4 86.7 88.8 79.6 
1996 88.0 90.6 92.5 96.4 87.6 90.1 88.7 70.1 89.9 88.0 90.1 81.9 
1997 89.4 90.8 93:7 97.7 90.3 91.7 91.0 123 94,2 89.5 91.5 83.9 
1998 90.9 91.1 95.1 98.8 89.6 93.6 93.0 74.9 91.4 91.1 92.7 80.5 
1999 92.0 92:3 95.8 100.1 92.6 95.4 94.7 76.5 93:1 92.6 94.0 85.0 
2000 93.3 95.6 96.7 100.3 97.2 97.0 97.0 79.0 96.0 94.8 95.5 98.8 
2001 97.4 3901 98.6 100.7 Ces: 98.9 98.4 85.0 98.4 97.4 97.3 102.0 
2002 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
2003 101.7 103.2 100.7 98.2 105.2 101.4 100.8 110.1 101.9 103.6 102.5 107.9 
2004 103.8 105.8 101.2 98.0 107.7 102.8 101.1 116.0 103.4 105.9 103.9 Ti3.2 
2005 106.4 109.2 101.7 97.6 112.0 104.6 100.8 119.1 105.8 108.2 105.3 126.3 
2006 108.9 113.1 102.2 95.8 115.2 105.9 100.6 +2 107.1 lites 106.9 132.8 
2007 nha bi ss 116.9 103.2 95.7 117.1 107.3 101.8 125.5 108.0 114.8 109.0 135.9 
Monthly indexes 

2006 

January 108.4 111.8 102.3 94.2 114.7 105.0 99.1 120.0 107.3 109.2 105.8 132.7 
February 108.2 111.7 102.5 95.5 AZ 105.4 99.7 120.5 106.4 109.5 106.1 127.1 
March 108.2 111.9 102.4 98.3 114.2 105.5 100.2 121.5 107.2 109.9 106.6 130.0 
April 108.1 112.2 102.3 95.8 117.9 105.9 100.2 121.9 108.1 110.3 106.6 138.9 
May 108.7 113.0 102.4 96.1 117.8 106.1 101.5 121.8 108.4 111.0 107.0 139.8 
June 109.2 112.8 102.1 94.1 117.3 106.1 101.3 121.8 107.9 Ades 106.7 138.4 
July 109.2 152 101.4 93.5 118.3 105.7 101.3 1215 108.1 Withee 106.5 142.0 
August 109.2 11335 101.7 95.4 118.0 105.5 101.2 121.8 108.1 111.4 106.8 141.7 
September 108.8 114.0 102.1 98.5 112.8 106.0 101.5 122.0 106.4 111.9 107.4 128.8 
October 109.2 114.1 102.2 97.7 nia 106.1 100.9 122.2 105.6 GP 107.5 123.8 
November 110.1 114.1 102.2 97.0 112.7 106.7 100.5 1223 106.1 112.4 107.7 123.8 
December 109.9 114.6 102.2 93.5 114.1 106.3 100.1 123.2 106.1 112.6 107.6 127.1 
2007 

January 110.9 114.8 102.4 94.2 113.3 106.3 99.2 124.2 106.3 112.5 107.6 125.2 
February 112.6 114.9 103.0 95.4 114.2 106.5 100.2 124.2 107.4 113.0 108.0 127.1 
March 112.2 115.4 103.2 97.5 a 106.4 100.9 124.1 108.8 113.4 108.5 135.9 
April 112.2 116.2 103.3 97.7 118.6 106.8 100.9 124.5 109.2 113.9 108.7 139.1 
May 11215 116.0 103.0 96.0 120.7 107.4 102.2 125.2 109.6 114.5 109.0 142.0 
June 112.6 116.8 103.0 93.1 119.2 107.9 102.5 125.7 108.9 114.8 109.0 140.1 
July 1423 117.0 103.2 94.6 118.5 107.5 103.0 126.0 108.6 415.3 109.1 139.6 
August 111.8 117.6 103.5 95.4 116.3 107.6 102.9 126.1 107.7 115.6 109.2 136.4 
September 110.9 117.8 103.7 97.4 116.9 107.6 103.4 126.6 107.8 115.9 109.7 136.6 
October 110.7 118.7 103.4 97.1 115.2 107.5 102.7 126.3 107.1 116.1 109.6 134.5 
November 1113 118.8 103.3 96.4 116.7 108.0 102.0 126.5 107.6 116.2 109.6 136.5 
December 111.7 119.2 103.5 93.7 117.5 107.7 101.2 126.2 107.4 116.5 109.4 138.2 


Note(s): For information on the continuity of the series, see " Data quality, concepts and methodology — Data quality, concepts and methodology — Weights 
and Linking" at the end of this publication. 
See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


tsetse ieee 
32 Statistics Canada — Catalogue no. 62-001-X 


The Consumer Price Index — December 2007 


Table 8-1 


Annual average percentage changes for the Consumer Price Index — Major components, not seasonally adjusted, 
Canada, 2004 to 2007 


ee EES 


Annual Annual average percentage change 
average 
Sa ee oe ee ee eS ee 
2007 2007 2006 2005 2004 
2002=100 percent 
All-items 111.5 2.2 2.0 2.2 1.8 
Food 111.8 2a 23 PLES, al 
Shelter 11629 3.4 3.6 Be LD 
Household operations, furnishings and equipment 103.2 1.0 OLS 0.5 0b 
Clothing and footwear 95.7 -0.1 -1.8 -0.4 -0.2 
Transportation Alive 1.6 29 4.0 2.4 
Health and personal care 107.3 1-3 eZ 1.8 1.4 
Recreation, education and reading 101.8 eZ -0.2 -0.3 0.3 
Alcoholic beverages and tobacco products AZSE, ost De? Zar 5.4 
Goods 108.0 0.8 flie2 25 1:5 
Durable goods 94.7 -1.6 -0.7 -0.6 =ey, 
Semi-durable goods 96.0 -0.2 -1.5 -0.5 -0.4 
Non-durable goods 118.4 Di 2.9 4.4 ous 
Services 114.8 Be) DAI 22 Dae 
All-items excluding food 111.4 2.0 2.0 Zee EF 
All-items excluding food and energy 109.0 2.0 iS {es 1.4 
All-items excluding energy 109.5 aA ise 1.5 1.4 
Energy 135.9 2s Did 9.6 6.8 


V——$<—VYC 
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Table 8-2 


Annual average percentage changes for the Consumer Price Index — All-items, not seasonally adjusted, Canada, 


provinces, urban centers, 2004 to 2007 


Annual Annual average percentage change 
average 
2007 2007 2006 2005 2004 
2002=100 percent 

Canada Teo 22 2.0 ae 1.8 
Newfoundland and Labrador i baal 15 1.8 Pag sis) 
Prince Edward Island 113.6 1.8 eS Se 22 
Nova Scotia 12.6 1.9 2.0 2.8 1.8 
New Brunswick ili ees" 1.9 Af 2.4 ARS 
Quebec 110.4 1.6 1.7 Pa 2.0 
Ontario 110.8 1.8 1.8 22 1.9 
Manitoba 110.9 220 PAG PATE 2.0 
Saskatchewan TH2Z 2.8 Ze Ze PLP 2 
Alberta 117.9 5.0 3.9 2.1 1.4 
British Columbia 110.0 1.8 iarA 2.0 2.0 
Whitehorse, Yukon Territory 109.5 2.5 1.4 eae 1.1 
Yellowknife, Northwest Territories 110.8 2.9 1.4 Ze To 
Iqaluit, Nunavut 107.9 Bue ‘ETE aryé ed) 
St. John’s, Newfoundland and Labrador a OMG ES dered 2.6 1.8 

Charlottetown and Summerside, Prince Edward 
Island Tio 220 pare 2.9 Zt 
Halifax, Nova Scotia 112.0 ZA) 2.0 235 Wek 
Saint John, New Brunswick Aeiee 1.8 ef 2.4 4-5 
Québec, Quebec 110s ils! He Zo 1.9 
Montréal, Quebec TAOzS As) ais} 22, 2.0 
Ottawa-Gatineau, Ontario part, Ontario/Quebec 110.7 1.9 that PAPE 2.0 
Toronto, Ontario 110.5 1.9 1.6 19 13h 
Thunder Bay, Ontario 108.1 1.1 1.4 1.6 1.4 
Winnipeg, Manitoba 110.8 2.1 1.9 2 1.9 
Regina, Saskatchewan alla lar PAS 2.0 al PP 
Saskatoon, Saskatchewan W227 3.4 22 253 Za 
Edmonton, Alberta 117.4 4.8 Sul 25 1:0 
Calgary, Alberta 118.0 5.1 4.6 2.0 HV 
Vancouver, British Columbia 110.2 2.0 1.9 1.9 2.0 
Victoria, British Columbia 109.8 12 1.5 Ze 25 


34 Statistics Canada —- Catalogue no. 62-001-X 


The Consumer Price Index — December 2007 


Table 9-1 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Newfoundland and Labrador 


eee 


CANSIM Indexes Percentage change 
vector December 2007 from 
number D 
ecember November December November December 
2007 2007 2006 2007 2006 
2002=100 
i a ee ee 
All-items (v41691244) 111.8 111.6 109.3 0.2 Zee 
Special aggregates 
All-items excluding food (v41691368) 112.5 AAD 109.7 0.6 2.6 
All-items excluding food and energy (v41691369) 107.4 107.3 106.1 0.1 1.2 
All-items excluding energy (v41691374) LON 108.1 106.3 -0.4 133 
All-items excluding gasoline (v41693247) 110.0 110.0 108.3 0.0 1.6 
Energy 1 (v41691375) 145.1 139.2 132.9 4.2 9.2 
All-items (1992=100) (v41713404) 1344 130.8 128.1 0.2 2.3 
Food (v41691245) 108.9 111.0 107.3 -1.9 a5 
Food purchased from stores (v41691246) 107.9 110.7 107.2 -2.5 0.7 
Meat 2 (v41691247) 108.5 109.4 106.3 -0.8 Va 
Dairy products 2 (v41691257) 118.2 118.8 11S.5 -0.5 2.3 
Bakery and cereal products (excluding infant food) 2 (v41691262) 127.0 126.2 118.1 0.6 an 
Fresh fruit 2 (v41691266) 98.7 105.2 100.0 -6.2 -1.3 
Fresh vegetables 2 (v41691269) 78.4 82.7 82.1 -5.2 -4.5 
Food purchased from restaurants (v41691276) {LSTA 11941 108.8 0.5 4.5 
Shelter (v41691277) 122.5 120.6 116.9 1.6 4.8 
Rented accommodation (v41691278) 104.9 104.6 103.8 0.3 34 
Owned accommodation (v41691280) 117.4 1AG:9 tte 0.4 5.6 
Replacement cost (v41691281) 132.4 132.0 {PASETS 0.3 7.0 
Homeowners’ home and mortgage insurance (v41691283) 1272 126.0 117.0 1.0 8.7 
Homeowners’ maintenance and repairs (v41691284) 108.5 108.7 113.0 -0.2 -4.0 
Water, fuel and electricity (v41691285) 141.7 136.0 133.0 4.2 5.0 
Electricity (v41691286) 12a 12405 124.8 0.0 -2.6 
Natural gas : : . : : 
Fuel oil and other fuels (v41691288) 198.2 172.6 160.1 14.8 23.8 
Household operations, furnishings and equipment (v41691289) 100.8 99.9 101.3 0.9 -0.5 
Household operations (v41691290) 104.7 104.4 103.8 0.3 0.9 
Telephone services (v41691292) 100.9 100.9 98.8 0.0 2.1 
Internet access services (v41693217) 109.3 109.3 106.5 0.0 2.6 
Household furnishings and equipment (v41691297) 94.1 92.4 97.0 1.8 -3.0 
Clothing and footwear (v41691304) 99.2 100.2 97.3 -1.0 2.0 
Women’s clothing (v41691306) 99.7 99.2 95.3 0:5 4.6 
Men's clothing (v41691307) 97.5 100.7 94.3 -3.2 3.4 
Footwear (v41691309) 98.0 101.6 103.3 -3.5 -5.1 
Transportation (v41691312) 119.4 117.8 116.0 1.4 2.9 
Private transportation (v41691313) 119.7 118.3 116.1 1.2 a4 
Purchase and leasing of passenger vehicles (v41691315) 99.0 99.2 102.5 -0.2 -3.4 
Gasoline (v41691318) 149.4 143.4 129.9 4.2 15.0 
Passenger vehicle insurance premiums (v41691321) 122.4 122.4 119.9 0.0 2.1 
Public transportation (v41691323) 114.7 109.9 113.0 4.4 t5 
Health and personal care (v41691328) 104.4 103.8 103.0 0.6 1.4 
Health care (v41691329) 105.8 105.4 104.1 0.4 1.6 
Personal care (v41691335) 103.5 102.7 102.1 0.8 1.4 
Recreation, education and reading (v41681338) 99.1 100.2 97.4 -1.1 4:7 
Recreation (v41691339) 98.9 100.1 96.6 -1.2 2.4 
Education and reading (v41691347) 100.8 101.9 101.3 vA -0.5 
Alcoholic beverages and tobacco products (v41691351) 129.9 129.9 128.1 0.0 1.4 
Alcoholic beverages (v41691352) 115.3 115.0 113.8 0.3 13 
Tobacco products and smokers’ supplies (v41691358) 141.9 142.2 139.7 -0.2 1.6 


ee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section 
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Table 9-2 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Prince Edward Island 


CANSIM Indexes Percentage change 

vector December 2007 from 
RUCOR December November December November December 
2007 2007 2006 2007 2006 

2002=100 
——— eee 
All-items (v41691379) 114.7 114.3 111.6 0.3 2.8 
Special aggregates 

All-items excluding food (v41691502) 114.9 114.4 111.8 0.4 2.8 
All-items excluding food and energy (v41691503) 108.2 108.7 TOS -0.5 0.7 
All-items excluding energy (v41691508) 109.3 109.8 108.1 -0.5 oe] 
All-items excluding gasoline (v41693249) 112.6 112.5 110.0 0.1 2.4 
Energy 1 (v41691509) 160.8 152.9 141.1 BZ 14.0 
All-items (1992=100) (v41713406) 135.0 134.6 13123 0.3 2.8 
Food (v41691380) T1357 114.2 110.6 -0.4 2.8 
Food purchased from stores (v41691381) 114.2 Uaexa 110.7 -0.8 32 

Meat 2 (v41691382) 113.7 113.6 108.6 0.1 47 

Dairy products 2 (v41691392) 120.8 121.0 118.5 -0.2 1.9 

Bakery and cereal products (excluding infant food) 2 (v41691397) 12.0 124.4 118.6 anil al 

Fresh fruit 2 (v41691401) 96.1 107.0 96.3 -10.2 -0.2 

Fresh vegetables 2 (v41691404) 100.6 105.3 104.5 -4.5 SSal 
Food purchased from restaurants (v41691411) 111.6 111.0 110.3 0.5 2 
Shelter (v41691412) 124.4 122.0 116.6 2.0 6.7 
Rented accommodation (v41691413) 106.8 106.9 105.9 -0.1 0.8 
Owned accommodation (v41691415) 113.9 113.4 111.0 0.4 2.6 

Replacement cost (v41691416) 1255 112.1 142-3 0.4 0.2 

Homeowners’ home and mortgage insurance (v41691418) 12225 12162 121.4 vA 0.9 

Homeowners’ maintenance and repairs (v41691419) 111.9 112.0 110.3 -0.1 os 
Water, fuel and electricity (v41691420) 163.9 154.6 138.5 6.0 18.3 

Electricity (v41691421) 128.4 it 115.0 1.0 O17 

Natural gas ; : : : : 

Fuel oil and other fuels (v41691423) 201.3 182.4 160.9 10.4 25.1 
Household operations, furnishings and equipment (v41691424) 106.0 105.7 104.7 0.3 1.2 
Household operations (v41691425) 110.4 110.7 108.1 -0.3 2.1 

Telephone services (v41691427) 100.8 100.8 98.3 0.0 Zo 

Internet access services (v41693218) 103.7 103.7 100.9 0.0 2.8 
Household furnishings and equipment (v41691432) 96.8 95.4 97.5 1:8 -0.7 
Clothing and footwear (v41691439) Set 102.2 ea -4.4 0.6 

Women's clothing (v41691441) 97.6 104.2 96.6 -6.3 1.0 

Men's clothing (v41691442) 94.2 97.9 96.2 -3.8 -2.1 
Footwear (v41691444) 97.9 102.4 99.1 -4.4 -1.2 
Transportation (v41691447) 119.0 aa Wal 116.7 1.6 2.0 
Private transportation (v41691448) 119.1 117.4 116.9 1.4 1.9 

Purchase and leasing of passenger vehicles (v41691450) 97.5 97.5 101.7 0.0 -4.1 

Gasoline (v41691453) ike y ars 16tA1 143.1 4.0 9.9 

Passenger vehicle insurance premiums (v41691456) 118.5 118.4 116.5 0.1 wer 
Public transportation (v41691458) AZ 112.6 115.3 41 1.6 
Health and personal care (v41691462) 105.5 105.9 104.0 -0.4 1.4 
Health care (v41691463) 105.7 106.6 105.2 -0.8 0.5 
Personal care (v41691469) 105.4 105.1 102.7 0.3 2.6 
Recreation, education and reading (v41691472) 102.6 103.8 102.4 -1.2 0.2 
Recreation (v41691473) 97.2 98.3 95.4 -1.1 1.9 
Education and reading (v41691481) 116.8 118.1 dato -1.1 -3.9 
Alcoholic beverages and tobacco products (v41691485) 134.9 136.0 136.3 -0.8 -1.0 
Alcoholic beverages (v41691486) jee 4 112.6 110.8 0.1 Vili 
Tobacco products and smokers’ supplies (v41691492) 143.5 145.5 146.6 -1.4 -2.1 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-3 


The Consumer Price Index — December 


2007 


The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Nova Scotia 


eee 
Indexes Percentage change 


December 2007 from 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 

All-items excluding gasoline 

Energy 1 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 2 
Dairy products 2 
Bakery and cereal products (excluding infant food) 2 
Fresh fruit 2 
Fresh vegetables 2 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women’s clothing 
Men's clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


CANSIM 
vector 
number 


(v41691513) 


(v41691637) 
(v41691638) 
(v41691643) 
(v41693251) 
(v41691644) 


(v41713408) 


(v41691514) 
(v41691515) 
(v41691516) 
(v41691526) 
(v41691531) 
(v41691535) 
(v41691538) 
(v41691545) 


(v41691546) 
(v41691547) 
(v41691549) 
(v41691550) 
(v41691552) 
(v41691553) 
(v41691554) 
(v41691555) 


(v41691557) 


(v41691558) 
(v41691559) 
(v41691561) 
(v41693219) 
(v41691566) 


(v41691573) 
(v41691575) 
(v41691576) 
(v41691578) 


(v41691581) 
(v41691582) 
(v41691584) 
(v41691587) 
(v41691590) 
(v41691592) 


(v41691597) 
(v41691598) 
(v41691604) 


(v41691607) 
(v41691608) 
(v41691616) 


(v41691620) 
(v41691621) 
(v41691627) 


December November2007 December November December 
2007 2006 2007 2006 
2002=100 

113.6 113.5 110.2 0.1 3.1 
113.4 Alon 109.9 0.3 Si 
108.8 109.1 106.9 -0.3 1.8 
109.9 110.3 107.8 -0.4 1.9 
111.9 111.9 109.2 0.0 Zi 
146.0 141.2 130.1 3.4 12.2 
136.1 135.9 131.9 0.1 = 1a 
114.9 115.4 111.8 -0.4 2.8 
113.6 114.4 110.6 -0.7 a 
108.9 111.6 106.4 -2.4 25 
120.6 119.5 115.7 0.9 4.2 
126.0 125.0 120.6 0.8 4.5 
97.5 101.0 101.1 -3.5 -3.6 
91.0 89.9 93.3 12 -2.5 
1 18H. 118.4 115.4 OS 2.9 
121.9 119.8 114.7 1.8 6.3 
104.4 104.4 103.7 0.0 0.7 
119.3 107.8 112A 13 6.4 
126.4 123.0 114.8 2.8 10.1 
146.0 141.2 132.4 3.4 10.3 
124 qt 110.7 0.0 1 
142.0 136.2 129.1 43 10.0 
114.2 114.2 117.4 0.0 -2.7 
183.5 167.0 144.4 9.9 27.4 
104.9 104.8 103.2 0.1 1.6 
108.2 108.0 105.9 0.2 we 
101.2 101.2 99.2 0.0 2.0 
98.8 98.8 94.5 0.0 46 
98.1 98.3 97.4 -0.2 0.7 
92.7 100.0 93.8 -7.3 -1.2 
93.3 106.3 92.9 -12.2 0.4 
88.7 97.6 91.1 -9.1 -2.6 
94.3 93.6 95.1 0.7 -0.8 
116.2 115.1 112.1 1.0 3.7 
116.2 115.4 112.0 0.7 3.8 
97.4 97.3 101.1 0.1 -3.7 
150.3 147.0 131.0 22 14.7 
105.3 105.3 104.2 0.0 1.1 
116.0 111.8 114.4 3.8 1.4 
107.0 107.0 105.3 0.0 1.6 
110.6 110.5 108.0 0.1 2.4 
103.6 103.6 102.8 0.0 0.8 
104.5 105.1 104.3 -0.6 0.2 
99.4 99.8 97.5 -0.4 1.9 
117.9 119.0 tZ23.0 -0.9 -4.4 
138.3 138.2 1322 0.1 4.6 
115.5 TiSaz 111.8 0.3 30 
151.5 151.5 143.8 0.0 5.4 


ee eee ee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section 
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KL een 


Table 9-4 


The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — New Brunswick 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 

All-items excluding gasoline 

Energy 1 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 2 
Dairy products 2 
Bakery and cereal products (excluding infant food) 2 
Fresh fruit 2 
Fresh vegetables 2 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women's clothing 
Men’s clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


CANSIM 
vector 
number 


(v41691648) 


(v41691772) 
(v41691773) 
(v41691778) 
(v41693253) 
(v41691779) 


(v41713410) 


(v41691649) 
(v41691650) 
(v41691651) 
(v41691661) 
(v41691666) 
(v41691670) 
(v41691673) 
(v41691680) 


(v41691681) 
(v41691682) 
(v41691684) 
(v41691685) 
(v41691687) 
(v41691688) 
(v41691689) 
(v41691690) 


(v41691692) 


(v41691693) 
(v41691694) 
(v41691696) 
(v41693220) 
(v41691701) 


(v41691708) 
(v41691710) 
(v41691711) 
(v41691713) 


(v41691716) 
(v41691717) 
(v41691719) 
(v41691722) 
(v41691725) 
(v41691727) 


(v41691732) 
(v41691733) 
(v41691739) 


(v41691742) 
(v41691743) 
(v41691751) 


(v41691755) 
(v41691756) 
(v41691762) 


December 
2007 


Indexes 


November 
2007 


December 
2006 


2002=100 


Percentage change 
December 2007 from 


November 
2007 


December 
2006 


—_—_ ee eee eee 


111.9 


111.4 
106.7 
108.1 
110.1 
142.8 


13257 


114.3 
113.9 
110.1 
117-8 
A PATE) 
97.8 
94.1 
115.7 


119.4 
105.2 
11S. 
1373 
132.3 
112.0 
141.1 
129.0 


195.0 


102.5 
109.3 
102.7 
103.4 

90.0 


94.7 
94.3 
93.1 
93/5 


114.7 
114.7 

95.8 
144.3 
107.4 
116.8 


103.4 
106.7 
100.5 


105.2 
98.8 
125-1 


128.6 
115.4 
135.5 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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444.9 


die 
107.0 
108.5 
110.4 
18922 


132.7 


115.3 
11533 
AVS 27 
118.8 
127.1 
102.3 
92.9 
115.6 


118.8 
105.2 
11:3: 
114.0 
13293 
112.7 
138.8 
129.0 


180.3 


102.8 
109.4 
102.7 
103.4 

90.8 


96.5 
94.4 
96.7 
S73) 


113.3 
113.5 

95:9 
139.3 
107.3 
1134 


103.3 
107.0 
99.8 


105.9 
99.3 
126.8 


128.7 
115.6 
135.5 


109.1 


108.7 
106.0 
107.0 
108.3 
126.1 


129.4 


111.4 
AES 
106.9 
115.8 
120.3 

9979 

97.6 
11220 


114.3 
104.5 
110.7 
113.3 
130.7 
AA 
128.4 
VAR? 


156.0 


101.2 
107.1 
100.4 
100.4 

90.3 


94.0 
92.0 
92.3 
95.8 


112.3 
112.3 
101.7 
123.9 
111.6 
115.3 


102.8 
106.1 
99.7 


102.9 
96.9 
AZA 


124.8 
111.4 
131.3 


0.0 


— 
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Table 9-5 


The Consumer Price Index — December 


2007 


The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 


and Yellowknife, not seasonally adjusted — Quebec 


eee 


Indexes Percentage change 
December 2007 from 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 
All-items excluding gasoline 

Energy 1 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 2 
Dairy products 2 
Bakery and cereal products (excluding infant food) 2 
Fresh fruit 2 
Fresh vegetables 2 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women’s clothing 
Men's clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


CANSIM 
vector 
number 


(v41691783) 


(v41691908) 
(v41691909) 
(v41691914) 
(v41693255) 
(v41691915) 


(v41713412) 


(v41691784) 
(v41691785) 
(v41691786) 
(v41691796) 
(v41691801) 
(v41691805) 
(v41691808) 
(v41691815) 


(v41691816) 
(v41691817) 
(v41691819) 
(v41691820) 
(v41691822) 
(v41691823) 
(v41691824) 
(v41691825) 
(v41691827) 
(v41691828) 


(v41691829) 
(v41691830) 
(v41691832) 
(v41693221) 
(v41691837) 


(v41691844) 
(v41691846) 
(v41691847) 
(v41691849) 


(v41691852) 
(v41691853) 
v41691855) 
v41691858) 
v41691861) 
v41691863) 


(v41691868) 
(v41691869) 
(v41691875) 


(v41691878) 
(v41691879) 
(v41691887) 


(v41691891) 
(v41691892) 
(v41691898) 


December November December November December 
2007 2007 2006 2007 2006 
2002=100 
ee ee 
a iy Ke | 110.8 108.7 0.3 yd. 
One 110.5 108.1 0.2 2.4 
107.6 107.9 106.3 -0.3 1:2 
108.8 108.8 107.3 0.0 1.4 
109.4 109.3 107.7 0.1 1.6 
137.8 133.6 123.9 ro az 
128.4 128.0 125.5 0.3 Zs 
134 112.6 a i) 0.7 nee 
112.7 late) 110.9 0.7 1.6 
114.2 Als lS7/ 113.0 0.4 1.1 
119.5 120.9 116.7 -1.2 2.4 
125.4 124.1 119.4 1.0 5.0 
94.4 91.4 101.0 S.0 -6.5 
93.4 85.0 96.7 9.9 -3.4 
115.6 114.5 113.0 1.0 ZS 
117.4 116.8 113.0 0.5 3.9 
106.8 106.8 105.5 0.0 TZ 
Zend 120.7 115.6 0.3 4.8 
131.8 131.9 127.2 -0.1 3.6 
144.5 143.9 137.6 0.4 5.0 
Ae alec le | 110.9 0.0 0.2 
122.0 120.1 116.3 1.6 4.9 
110.8 110.8 109.2 0.0 nS 
111.0 110.7 110.4 0.3 0.5 
205.8 185.5 162.3 10.9 26.8 
104.0 103.6 101.9 0.4 2 
106.7 106.8 104.2 -0.1 2.4 
101.2 101.2 100.6 0.0 0.6 
98.4 98.4 96.9 0.0 5 
99.4 98.0 97.7 1.4 Ts 
92.2 95.8 93.8 -3.8 -1.7 
86.8 92.7 87.9 -6.4 -1.3 
89.8 93.7 93.9 -4.2 -4.4 
97.1 98.9 99.9 -1.8 -2.8 
118.5 116.7 114.4 15 3.6 
118.2 116.6 114.1 1.4 3.6 
97.3 97.1 101.4 0.2 -4.0 
ios 5s: 146.8 Sy Pea | 4.4 16.9 
136.7 136.8 132.9 -0.1 2.9 
122.4 119.5 119.0 2.4 2.9 
108.2 108.2 106.2 0.0 1.9 
109.2 109.5 107.7 -0.3 1.4 
107.2 107.0 104.6 0.2 2:5 
95.5 96.1 95.6 -0.6 -0.1 
91.8 92.5 92.7 -0.8 -1.0 
110.8 110.8 107.6 0.0 3.0 
121.9 122.9 120.0 -0.8 1.6 
107.8 109.6 106.1 -1.6 1.6 
133.6 13a% 129.8 0.4 2.9 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-6 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Ontario 


Orr 


CANSIM Indexes Percentage change 
vector December 2007 from 
number December November December November December 
2007 2007 2006 2007 2006 
2002=100 
ee 
All-items (v41691919) 14a A442 108.8 -0.1 2:1 
Special aggregates 
All-items excluding food (v41692044) 111.0 qad2 108.6 -0.2 PRP: 
All-items excluding food and energy (v41692045) 108.9 109.1 OFZ -0.2 1.6 
All-items excluding energy (v41692050) 109.4 109.5 107.6 -0.1 ieyé 
All-items excluding gasoline (v41693257) 109.7 109.8 108.0 -0.1 1.6 
Energy 1 (v41692051) 137.7 136.6 127.3 0.8 8.2 
All-items (1992=100) (v41713415) 133.5 133.5 130.6 0.0 2.2 
Food (v41691920) aad7 111.2 109.5 0.4 2.0 
Food purchased from stores (v41691921) 110.1 109.3 108.3 0.7 AT’ 
Meat 2 (v41691922) 110.4 112.0 109.0 -1.4 is 
Dairy products 2 (v41691932) 124.3 124.1 120.7 0.2 3.0 
Bakery and cereal products (excluding infant food) 2 (v41691937) 121.6 120.9 ilar 0.6 ao 
Fresh fruit 2 (v41691941) 92.4 91.8 100.2 0.7 -7.8 
Fresh vegetables 2 (v41691944) 84.5 76.6 89.8 10.3 -5.9 
Food purchased from restaurants (v41691951) 115.4 i173 A12a4 0.1 29 
Shelter (v41691952) 115.8 (15:5 112.9 0.3 2.6 
Rented accommodation (v41691953) 105.9 105.9 104.9 0.0 1.0 
Owned accommodation (v41691955) 118.7 118.3 114.8 0.3 3.4 
Replacement cost (v41691956) 128.8 128.8 WASP 0.0 2 
Homeowners’ home and mortgage insurance (v41691958) 147.8 146.9 142.7 0.6 3.6 
Homeowners’ maintenance and repairs (v41691959) 109.7 109.6 110.8 0.1 -1.0 
Water, fuel and electricity (v41691960) 128.7 127.8 126.5 0.7 Le 
Electricity 3 (v41691961) 111.6 111.6 115.8 0.0 -3.6 
Natural gas (v41691963) 121.4 121.4 118.9 0.0 ZA 
Fuel oil and other fuels (v41691964) 201.7 183.6 159.5 9.9 26.5 
Household operations, furnishings and equipment (v41691965) 103.2 103.4 102.1 -0.2 Ad 
Household operations (v41691966) 107.5 107.4 106.1 0.1 Aid 
Telephone services (v41691968) 103.3 10333 102.3 0.0 1.0 
Internet access services (v41693222) 97.5 97.5 96.7 0.0 0.8 
Household furnishings and equipment (v41691973) 95.9 96.7 95:3. -0.8 0.6 
Clothing and footwear (v41691980) 922 94.6 90.9 -2.5 1.4 
Women’s clothing (v41691982) 88.4 91/.9 88.0 -3.8 0.5 
Men's clothing (v41691983) 89.5 92:3 86.2 -3.0 3.8 
Footwear (v41691985) 89.9 93 90.9 -3.4 -1.1 
Transportation (v41691988) 118.0 naiZ-3 114.2 0.6 3:3 
Private transportation (v41691989) 118.0 Wee 114.3 0.3 3.2 
Purchase and leasing of passenger vehicles (v41691991) 97.2 97.1 101.2 0.1 -4.0 
Gasoline (v41691994) 148.9 147.8 129.0 0.7 15.4 
Passenger vehicle insurance premiums (v41691997) 136.8 136.8 128.7 0.0 6.3 
Public transportation (v41691999) 114 Wide 113.4 113:5 33 3.2 
Health and personal care (v41692004) 107.9 108.5 106.4 -0.6 1.4 
Health care (v41692005) 1137 113.9 Ase -0.2 1.8 
Personal care (v41692011) 103.0 103.9 101.9 -0.9 hyd 
Recreation, education and reading (v41692014) 100.4 101.4 98.9 -1.0 1.5 
Recreation (v41692015) 94.6 95.7 93.7 -1.1 1.0 
Education and reading (v41692023) 115.5 116.2 WAZ -0.6 2a. 
Alcoholic beverages and tobacco products (v41692027) 130.5 130.6 128.1 -0.1 1.9 
Alcoholic beverages (v41692028) 111.0 14453 108.0 -0.3 2.8 
Tobacco products and smokers’ supplies (v41692034) 149.3 148.9 147.3 aN! 1.4 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-7 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Manitoba 


ee EEEESSSSSSFSFSMSMMmmmmmHsheseSeSsese 


CANSIM Indexes Percentage change 
vector December 2007 from 
number SS SER TT EE ES Seer ae 

ecember November December November December 
2007 2007 2006 2007 2006 

sw a 

2002=100 
a ee A 
All-items (v41692055) 110.9 110.8 108.7 0.1 2.0 
Special aggregates 

All-items excluding food (v41692180) 110.7 110.7 108.3 0.0 22 
All-items excluding food and energy (v41692181) 108.1 108.3 106.6 -0.2 1.4 
All-items excluding energy (v41692186) 108.7 108.9 107.4 -0.2 412 
All-items excluding gasoline (v41693259) 109.1 109.2 107.7 -0.1 1.3 
Energy 1 (v41692187) 1355 13353 123.6 1.7 9.6 
All-items (1992=100) (v41713419) 136.5 136.4 133.7 0.1 2.1 
Food (v41692056) 111.4 111.2 110.5 0.2 0.8 
Food purchased from stores (v41692057) 108.7 108.4 109.8 0.3 -1.0 
Meat 2 (v41692058) 104.1 105.7 107.9 -1.5 -3.5 
Dairy products 2 (v41692068) 114.9 115.8 ASE -0.8 Ad 
Bakery and cereal products (excluding infant food) 2 (v41692073) 123.0 Zoe 121.9 -0.1 0.9 
Fresh fruit 2 (v41692077) 93.9 94.8 104.6 -0.9 -10.2 
Fresh vegetables 2 (v41692080) 90.4 88.6 93.1 2.0 -2.9 
Food purchased from restaurants (v41692087) Anco AES 111.6 0.0 5 
Shelter (v41692088) 117.2 116.7 A12:3 0.4 4.4 
Rented accommodation (v41692089) 109.1 108.9 107.3 O02 Ai 
Owned accommodation (v41692091) 120.0 119.4 113.9 0.5 5.4 
Replacement cost (v41692092) 140.6 140.5 130.1 0.1 8.1 
Homeowners’ home and mortgage insurance (v41692094) 147.8 146.8 137.1 0.7 7.8 
Homeowners’ maintenance and repairs (v41692095) 106.8 106.5 110.9 0.3 -3.7 
Water, fuel and electricity (v41692096) 115.8 115.5 112.0 0.3 3.4 
Electricity (v41692097) 107.8 107.8 105.5 0.0 2.2 
Natural gas (v41692099) 119.4 119.4 1242 0.0 -1.5 
Fuel oil and other fuels (v41692100) 209.6 184.7 149.4 13:5 40.3 
Household operations, furnishings and equipment (v41692101) 103.4 103.4 102.9 0.0 0.5 
Household operations (v41692102) 106.5 106.6 105.3 -0.1 1a 
Telephone services (v41692104) 99.2 SIZ 99.1 0.0 0.1 
Internet access services (v41693223) 102.2 102°2 96.8 0.0 5.6 
Household furnishings and equipment (v41692109) 97.9 OF 98.4 0.2 -0.5 
Clothing and footwear (v41692116) 93.0 95.9 95:2 -3.0 -2.3 
Women’s clothing (v41692118) 89.1 90.2 88.2 -1.2 1.0 
Men’s clothing (v41692119) 91.3 96.0 94.1 -49 -3.0 
Footwear (v41692121) 91.9 96.7 94.1 -5.0 -2.3 
Transportation (v41692124) q15;7, 114.6 112.8 1.0 2.6 
Private transportation (v41692125) ilalons 114.8 112.6 0.8 2.8 
Purchase and leasing of passenger vehicles (v41692127) 99.0 99.4 102.7 -0.1 -3.6 
Gasoline (v41692130) 155.3 151.2 Tour 20 16.2 
Passenger vehicle insurance premiums (v41692133) 101.8 101.8 103.7 0.0 -1.8 
Public transportation (v41692135) 116.1 lilalerd 114.7 3.9 12 
Health and personal care (v41692140) 106.8 107.0 105.9 -0.2 0.8 
Health care (v41692141) 110.0 110.0 108.1 0.0 1.8 
Personal care (v41692147) 103.7 104.1 103.9 -0.4 -0.2 
Recreation, education and reading (v41692150) 102.1 103.0 100.5 -0.9 1.6 
Recreation (v41692151) 99.2 100.2 98.1 -1.0 1A 
Education and reading (v41692159) 111.9 112.7 109.1 -0.7 2.6 
Alcoholic beverages and tobacco products (v41692163) 126.4 126.3 122.8 0.1 2.9 
Alcoholic beverages (v41692164) 114.0 113.6 110.9 0.4 2.8 
Tobacco products and smokers’ supplies (v41692170) 136.2 136.5 132.0 -0.2 3.2 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-8 


The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Saskatchewan 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 

All-items excluding gasoline 

Energy 1 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 2 
Dairy products 2 
Bakery and cereal products (excluding infant food) 2 
Fresh fruit 2 
Fresh vegetables 2 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women's clothing 
Men's clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


CANSIM 
vector 
number 


(v41692191) 


(v41692316) 
(v41692317) 
(v41692322) 
(v41693261) 
(v41692323) 


(v41713421) 


(v41692192) 
(v41692193) 
(v41692194) 
(v41692204) 
(v41692209) 
(v41692213) 
(v41692216) 
(v41692223) 


(v41692224) 
(v41692225) 
(v41692227) 
(v41692228) 
(v41692230) 
(v41692231) 
(v41692232) 
(v41692233) 
(v41692235) 
(v41692236) 


(v41692237) 
(v41692238) 
(v41692240) 
(v41693224) 
(v41692245) 


(v41692252) 
(v41692254) 
(v41692255) 
(v41692257) 


(v41692260) 
(v41692261) 
(v41692263) 
(v41692266) 
(v41692269) 
(v41692271) 


(v41692276) 
(v41692277) 
(v41692283) 


(v41692286) 
(v41692287) 
(v41692295) 


(v41692299) 
(v41692300) 
(v41692306) 


December 
2007 


Indexes 


November 
2007 


December 
2006 


2002=100 


Percentage change 
December 2007 from 


November 
2007 


December 
2006 


—_-_-oOoO—>nnkeee—=-=- a 


112.9 


113.4 
111.0 
110.9 
111.4 
131.8 


139.7 


110.6 
107.5 
104.4 
113.8 
119.0 

99.8 
100.3 
116.7 


128.6 
108.6 
137.9 
190.0 
212.9 
110.0 
1Z2e2 
116.6 
115.6 
199.4 


100.8 
103.9 
96.0 
O7e2 
94.6 


93:4 
89.3 
87.0 
96.0 


114.0 
113.7 

99.4 
145.5 
109.1 
118.6 


106.0 
108.9 
102.5 


102.9 
98.7 
116.6 


127.4 
115.4 
135.2 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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108.9 


108.5 
107.0 
107.7 
108.2 
120.3 


134.6 


110.5 
109.2 
105.1 
112.8 
tise 
115.5 
106.0 
113.3 


195.4 
104.9 
116.8 
133.9 
144.1 
112.1 
118.4 
1113 
120.7 
145.6 


100.5 
103.0 
95:1 
94.7 
95.4 


93.2 
90.3 
89.4 
92:7 


111.5 
111.3 
103.3 
123.7 
A175 
15:2 


103.7 
107.3 
99.4 


101.7 
97.4 
116.0 


124.0 
View 
131.4 
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Table 9-9 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Alberta 


qe“ q 
CANSIM 


Indexes Percentage change 
vector December 2007 from 
number Panna arte Miu ee 
ecember November December November December 
2007 2007 2006 2007 2006 
OO 
2002=100 
a ee 
All-items (v41692327) 118.9 119.1 114.2 -0.2 4.1 
Special aggregates 
All-items excluding food (v41692451) 120.6 120.8 115.0 -0.2 4.9 
All-items excluding food and energy (v41692452) Wes} 117.4 AES -0.1 4.3 
All-items excluding energy (v41692457) 116.1 116.2 A244 -0.1 3.6 
All-items excluding gasoline (v41693263) RLICARTA 117.9 113.8 -0.2 3.4 
Energy 1 (v41692458) 153.0 154.1 139.3 -0.7 9.8 
All-items (1992=100) (v41713424) 147.7 147.9 141.8 -0.1 4.2 
Food (v41692328) 110.4 110.5 110.1 -0.1 0.3 
Food purchased from stores (v41692329) 107.6 108.0 109.3 -0.4 -1.6 
Meat 2 (v41692330) 105.0 106.2 106.3 -1.4 -1.2 
Dairy products 2 (v41692340) 116.0 a halicgeres nA5eo =H 0.1 
Bakery and cereal products (excluding infant food) 2 (v41692345) 120.8 12 1)508) 5 Ie -0.2 3.2 
Fresh fruit 2 (v41692349) 89.4 93.6 104.7 -4.5 -14.6 
Fresh vegetables 2 (v41692352) 83.0 84.8 93.6 -2.1 -11.3 
Food purchased from restaurants (v41692359) 116.2 115.8 111.8 0.3 3.9 
Shelter (v41692360) 145.4 145.3 133.6 0.1 8.8 
Rented accommodation (v41692361) 115.6 114.8 108.0 0.7 7.0 
Owned accommodation (v41692363) 152.5 151.9 (kerr 0.4 4 
Replacement cost (v41692364) ose 200.1 182.3 -0.7 9.0 
Homeowners’ home and mortgage insurance (v41692366) 206.9 207.1 188.5 -0.1 9.8 
Homeowners’ maintenance and repairs (v41692367) 109.6 109.1 110.0 0.5 -0.4 
Water, fuel and electricity (v41692368) SES) 154.0 147.5 -1.6 2.7 
Electricity (v41692369) 127.4 127.6 11546 -0.2 10.2 
Natural gas (v41692371) 183.3 192.9 209.4 -5.0 -12.5 
Fuel oil and other fuels ‘ : : : 
Household operations, furnishings and equipment (v41692372) 104.9 104.4 102.9 0.5 1.9 
Household operations (v41692373) 109.7 109.7 107.2 0.0 23 
Telephone services (v41692375) 101.8 101.8 100.9 0.0 0.9 
Internet access services (v41693225) 98.0 98.0 95.3 0.0 2.8 
Household furnishings and equipment (v41692380) 97.0 95.8 95:7, fee 1.4 
Clothing and footwear (v41692387) 96.9 100.0 97.0 -3.1 -0.1 
Women’s clothing (v41692389) 90.1 97.1 92.2 -7.2 -2.3 
Men’s clothing (v41692390) 93.4 95.2 94.3 -1.9 -1.0 
Footwear (v41692392) 10257 102.5 99.1 0.2 3.6 
Transportation (v41692395) 119.2 118.9 114.7 0.3 3.9 
Private transportation (v41692396) 119.2 119.4 114.5 -0.2 4.1 
Purchase and leasing of passenger vehicles (v41692398) 93.9 94.1 98.5 -0.2 -4.7 
Gasoline (v41692401) 150.9 150.3 126.5 0.4 19.3 
Passenger vehicle insurance premiums (v41692404) 142.0 143.5 133.9 -1.0 6.0 
Public transportation (v41692406) 118.8 114.2 116.7 4.0 1.8 
Health and personal care (v41692411) 109.6 109.6 107.0 0.0 2.4 
Health care (v41692412) 112.2 112.4 109.2 -0.2 2.7 
Personal care (v41692418) 107.0 106.9 104.8 0.1 2.1 
Recreation, education and reading (v41692421) 103.6 104.3 101.0 -0.7 2.6 
Recreation (v41692422) 99.8 100.3 97.6 -0.5 2.3 
Education and reading (v41692430) 117.3 118.6 113.3 -1.1 3.5 
Alcoholic beverages and tobacco products (v41692434) 126.0 126.1 118.7 -0.1 6.1 
Alcoholic beverages (v41692435) 112.7 112.9 108.9 -0.2 35 
Tobacco products and smokers’ supplies (v41692441) 137.2 137.2 126.1 0.0 8.8 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-10 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — British Columbia 


ae 


CANSIM Indexes Percentage change 
vector December 2007 from 

RUMAwSE December November December November December 

en ae. 2 SS Sn. SO Rm GOR SANNA SSO sens 

2002=100 
SS SS Oe eee 
All-items (v41692462) 110.1 110.1 108.8 0.0 1.2 
Special aggregates 

All-items excluding food (v41692587) 110.2 110.3 109.0 -0.1 1.1 
All-items excluding food and energy (v41692588) 108.4 108.4 107.4 0.0 0.9 
All-items excluding energy (v41692593) 108.6 108.6 107.5 0.0 1.0 
All-items excluding gasoline (v41693265) 108.8 108.8 107.8 0.0 0.9 
Energy 1 (v41692594) 129.6 129.7 126.2 -0.1 27 
All-items (1992=100) (v41713427) 129.8 129.8 128.3 0.0 ArZ 
Food (v41692463) 109.5 109.3 108.1 0.2 1:3 
Food purchased from stores (v41692464) 107.6 107.4 106.0 0.2 y 
Meat 2 (v41692465) 107.6 107.5 106.6 0.1 0.9 
Dairy products 2 (v41692475) 113.6 Tiss 111.8 0.4 1.6 
Bakery and cereal products (excluding infant food) 2 (v41692480) 116.8 116.1 il 94 0.6 5.0 
Fresh fruit 2 (v41692484) 101.3 105.3 102.3 -3.8 -1.0 
Fresh vegetables 2 (v41692487) 92.0 91.9 93.0 0.1 = 
Food purchased from restaurants (v41692494) TIS Ese. 113:2 A Z2aS 0.1 0.9 
Shelter (v41692495) At2:5 112.2 109.9 0.3 2.4 
Rented accommodation (v41692496) 104.9 104.8 103.1 0.1 efi 
Owned accommodation (v41692498) 115.1 114.6 ala lies: 0.4 a2 
Replacement cost (v41692499) L280 129.0 127.4 -0.2 1.0 
Homeowners’ home and mortgage insurance (v41692501) 149.7 149.1 143.1 0.4 46 
Homeowners’ maintenance and repairs (v41692502) 109.5 107.4 110.9 2.0 -1.3 
Water, fuel and electricity (v41692503) 114.7 114.6 114.9 0.1 -0.2 
Electricity (v41692504) 109.4 109.4 109.8 0.0 -0.4 
Natural gas (v41692506) 114.3 114.3 117.0 0.0 -2.3 
Fuel oil and other fuels (v41692507) 194.7 190.7 157.4 ZA Zout 
Household operations, furnishings and equipment (v41692508) 102.7 102.0 102.6 0.7 0.1 
Household operations (v41692509) 106.4 106.7 104.7 -0.3 1.6 
Telephone services (v41692511) 101.9 101.9 100.6 0.0 1.3 
Internet access services (v41693226) 96.7 96.7 94.8 0.0 2.0 
Household furnishings and equipment (v41692516) 95.7 93.6 98.7 22 -3.0 
Clothing and footwear (v41692523) 98.2 99:7 98.0 -1.5 0.2 
Women’s clothing (v41692525) 93.4 95.8 93.6 -2.5 -0.2 
Men's clothing (v41692526) 95.0 96.6 97.6 -1.7 -2.7 
Footwear (v41692528) 100.4 102.3 98.2 -1.9 2.2 
Transportation (v41692531) 115.6 115.2 114.2 0.3 1.2 
Private transportation (v41692532) 115.6 115.7 114.2 -0.1 Tie 
Purchase and leasing of passenger vehicles (v41692534) 97.4 97.6 101.2 -0.2 -3.8 
Gasoline (v41692537) 147.9 148.3 139.2 -0.3 6.3 
Passenger vehicle insurance premiums (v41692540) 119.0 119.0 T1793 0.0 1.4 
Public transportation (v41692542) 115.9 111.6 114.3 3.9 1.4 
Health and personal care (v41692547) 106.5 107.0 107.3 -0.5 -0.7 
Health care (v41692548) ill oes 111.8 110.1 -0.4 451 
Personal care (v41692554) 100.9 101.4 104.2 -0.5 -3.2 
Recreation, education and reading (v41692557) 108.0 109.0 107.8 -0.9 0.2 
Recreation (v41692558) 97.1 97.8 97.2 -0.7 -0.1 
Education and reading (v41692566) 142.8 144.8 141.5 -1.4 0.9 
Alcoholic beverages and tobacco products (v41692570) 119.4 119.7 4473 -0.3 1.8 
Alcoholic beverages (v41692571) 109.9 110.4 108.6 -0.5 1.2 
Tobacco products and smokers’ supplies (v41692577) 130.8 130.7 127.0 0.1 3.0 


ee 


Note(s): See “Data quality, concepts and methodology — Explanatory notes for tables” section. 
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Table 9-11 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Whitehorse* 


eee 


CANSIM Indexes Percentage change 
vector December 2007 from 
lo tes December November December November December 
2007 2007 2006 2007 2006 
SS ne 
2002=100 
ee ee ee 
All-items (v41692598) 110.6 110.7 106.3 -0.1 4.0 
Special aggregates 
All-items excluding food (v41692711) 111.4 TES: 106.4 0.1 4.7 
All-items excluding food and energy (v41692712) 106.9 107.2 104.6 -0.3 22 
All-items excluding energy (v41692717) 106.9 107.4 104.9 -0.5 1.9 
All-items excluding gasoline (v41693267) 109.3 109.4 105.8 -0.1 3:3 
Energy 1 (v41692718) 147.8 144.0 120.5 2.6 22.4. 
All-items (1992=100) (v41713430) 130.1 130.2 125.1 -0.1 4.0 
Food (v41692599) 107.0 108.3 106.3 1.2 0.7 
Food purchased from stores (v41692600) 103.2 104.8 103.2 -1.5 0.0 
Meat 2 (v41692601) 101.9 103.6 104.5 -1.6 -2.5 
Dairy products 2 (v41692611) Tse 115.0 110.0 -1.7 2.8 
Bakery and cereal products (excluding infant food) 2 (v41692616) 110.6 108.4 107.7 2.0 28 
Fresh fruit 2 (v41692620) 88.7 93:9 103.7 -5.5 -14.5 
Fresh vegetables 2 (v41692623) 86.2 84.2 89.8 2.4 -4.0 
Food purchased from restaurants (v41692630) 1116.3 116.5 113.4 -0.2 2.6 
Shelter (v41692631) 124.3 122.8 113.0 hrs 10.0 
Rented accommodation ‘ : : : : 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance : 
Homeowners’ maintenance and repairs 4 ; ; : : , 
Water, fuel and electricity (v41692632) 149.1 143.3 29 4.0 Zou 
Electricity (v41692633) A525 slnltons: 97.2 0.0 18.8 
Natural gas ; . : ; : 7 
Fuel oil and other fuels (v41692635) 203.7 186.4 154.3 9.3 32.0 
Household operations, furnishings and equipment (v41692636) 100.5 101.1 98.9 -0.6 1.6 
Household operations (v41692637) 105.2 105.1 102.1 0.1 3.0 
Telephone services (v41692639) 100.0 100.0 9977 0.0 0.9 
Internet access services (v41693227) 101.4 101.4 101.4 0.0 0.0 
Household furnishings and equipment (v41692644) 92.6 94.5 93.8 -2.0 -1.3 
Clothing and footwear (v41692651) 99.9 101.4 98.1 -1.5 1.8 
Women’s clothing (v41692653) 98.8 98.0 94.8 0.8 4.2 
Men's clothing (v41692654) 100.3 98.6 100.7 ser -0.4 
Footwear (v41692656) 96.8 TO gal, 93.3 -10.1 3.8 
Transportation (v41692659) 117.7 116.8 412:5 0.8 4.6 
Private transportation (v41692660) 118.3 118.5 hizen -0.2 5.0 
Purchase and leasing of passenger vehicles (v41692662) 100.3 100.4 104.2 -0.1 -3.7 
Gasoline (v41692665) 141.3 140.8 118.4 0.4 19.3 
Passenger vehicle insurance premiums (v41692668) 142.3 142.3 134.3 0.0 6.0 
Public transportation (v41692670) 114.6 108.8 112.8 Sa 1.6 
Health and personal care (v41692675) 106.0 108.8 107.2 -2.6 -1. 
Health care (v41692676) 109.7 110.2 107.9 -0.5 Bey 
Personal care (v41692682) 101.3 106.1 106.0 -4.5 -4.4 
Recreation, education and reading (v41692685) 94.0 95.4 93.4 -1.5 0.6 
Recreation (v41692686) 90.9 91.7 90.4 -0.9 0.6 
Education and reading (v41692693) 109.2 114.1 107.8 -4.3 1.3 
Alcoholic beverages and tobacco products (v41692695) 1704 117.6 11724 -0.4 0.0 
Alcoholic beverages (v41692696) 106.1 106.1 108.5 0.0 -2.2 
Tobacco products and smokers’ supplies (v41692702) 128.2 129.1 124.9 0.7 2.6 


OE ae ee ee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables” section 
* Yukon Territory 
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Table 9-12 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Yellowknife* 


CO C_—_—_ Ooo 


CANSIM Indexes Percentage change 

vector December 2007 from 
number December November December November December 
2007 2007 2006 2007 2006 

2002=100 
ee Se 
All-items (v41692722) 111.9 110.9 108.4 0.9 Si2 
Special aggregates 

All-items excluding food (v41692835) 113.0 111.8 108.4 at 4.2 
All-items excluding food and energy (v41692836) 109.0 108.5 107.1 0.5 1.8 
All-items excluding energy (v41692841) 108.4 108.2 107.3 0.2 1.0 
All-items excluding gasoline (v41693269) Wibdee 110.2 108.2 0.9 2.8 
Energy 1 (v41692842) 151.8 144.6 122.2 5.0 24.2 
All-items (1992=100) (v41713431) 130.1 129.1 126.1 0.8 3:2 
Food (v41692723) 106.2 106.6 108.2 -0.4 -1.8 
Food purchased from stores (v41692724) 104.2 104.7 106.9 -0.5 -2.5 

Meat 2 (v41692725) 104.3 105.0 102.3 -0.7 2.0 

Dairy products 2 (v41692735) ink6 110.5 108.8 1.0 2.6 

Bakery and cereal products (excluding infant food) 2 (v41692740) 108.9 107.7 Ades 1.1 -2.3 

Fresh fruit 2 (v41692744) 93.7 98.1 113.4 -4.5 -17.4 

Fresh vegetables 2 (v41692747) 87.3 87.9 111.1 -0.7 -21.4 
Food purchased from restaurants (v41692754) 111.4 111.4 TAO 0.0 0.4 
Shelter 3 (v41692755) A27a7 124.8 116.9 25 9.2 
Rented accommodation : , : 3 , F 
Owned accommodation 

Replacement cost 

Homeowners’ home and mortgage insurance 

Homeowners’ maintenance and repairs : : ; ; - ; 
Water, fuel and electricity (v41692756) 154.0 143.6 121.8 TZ 26.4 

Electricity (v41692757) 124.4 124.4 108.2 0.0 15.0 

Natural gas : : : ; ; 

Fuel oil and other fuels (v41692759) 232:3 202.6 157.8 14.7 47.2 
Household operations, furnishings and equipment (v41692760) 102.3 101.9 101.9 0.4 0.4 
Household operations (v41692761) 108.3 107.1 104.8 AeA 3:3 

Telephone services (v41692763) 100.2 100.2 99:1 0.0 {a 

Internet access services (v41693228) (22 Une. G22 0.0 0.0 
Household furnishings and equipment (v41692768) 89.1 90.2 95.4 -1.2 -6.6 
Clothing and footwear (v41692775) 94.2 95.5 95.9 -1.4 -1.8 

Women’s clothing (v41692777) 84.7 86.5 89.6 -2.1 -5.5 

Men's clothing (v41692778) 100.7 101.4 101.8 -0.7 =< IP4 
Footwear (v41692780) 92.5 93.1 9253 -0.6 0.2 
Transportation (v41692783) 107.5 106.5 105.1 0.9 2.3 
Private transportation (v41692784) 105.7 105.7 103.2 0.0 2.4 

Purchase and leasing of passenger vehicles (v41692786) 90.5 90.6 94.6 -0.1 -4.3 

Gasoline (v41692789) 121 132.7 116.0 -0.5 13.9 

Passenger vehicle insurance premiums (v41692792) 129.4 129.4 121.8 0.0 6.2 
Public transportation (v41692794) ATS 111.8 115.9 5.1 1.4 
Health and personal care (v41692799) 103.9 103.8 104.3 0.1 -0.4 
Health care (v41692800) 109.8 110.1 106.2 -0.3 3.4 
Personal care (v41692806) 99.7 99.3 103.0 0.4 -3.2 
Recreation, education and reading (v41692809) 99.8 100.2 99.0 -0.4 0.8 
Recreation (v41692810) 98.1 98.2 97.0 -0.1 1.1 
Education and reading (v41692817) 107.8 110.4 109.5 -2.4 -1.6 
Alcoholic beverages and tobacco products (v41692819) 131.4 130.1 128.3 1.0 2.4 
Alcoholic beverages (v41692820) AZ7AS 1251 122.8 1.9 3.8 
Tobacco products and smokers’ supplies (v41692826) 134.3 134.3 133-1 0.0 0.9 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
“ Northwest Territories 
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Table 10 
The all-items Consumer Price Index, provinces, Whitehorse, Yellowknife and Iqaluit, 1 not seasonally adjusted, 
historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 2 


average 


2002=100 

= eeeeSSSSSSSSSSSSSSSSSSSSSmmSssesesessFsSse 
Newfoundland and Labrador (v41691244) 
2002 97.0 974 98.0 99.7 100.6 100.4 100.6 100.4 100.7 101.7 102.0 1015 100.0 
2003 102.1 102.3 103.5 103.2 103.0 102.6 103.3 103.0 103.5 102.6 1032 1026 102.9 
2004 103.1 103.0 103.4 103.7 104.8 105.1 105.7 105.4 1056 105.9 1062 1058 104.8 
2005 105.7 106.2 106.6 107.5 107.5 107.6 107.9 108.0 109.6 1082 1083 107.9 107.6 
2006 108.4 108.4 108.7 109.6 1106 110.4 1105 110.9 109.7 1089 109.1 1093 109.5 
2007 109.6 110.1 1108 1114.1 111.4 1144.9 111.6 1414.1 111.1 111.2 111.6 111.8 111.1 
Prince Edward Island (v41691379) 
2002 964 966 973 993 100.2 999 100.8 100.9 101.3 102.2 1028 1022 100.0 
2003 101.9 103.1 104.1 104.6 103.6 103.2 103.4 103.2 103.8 103.7 104.1 103.6 103.5 
2004 103.5 104.0 104.7 105.3 105.6 106.2 105.9 105.8 106.4 106.7 108.2 107.4 105.8 
2005 106.5 106.7 107.6 108.6 109.1 108.9 109.0 109.3 111.8 111.5 110.7 110.0 109.1 
2006 110.3, 1108. 1104 44231 21128.2.112:3,.112.5 412.8 111.6 ° 440.7 114.4 4116 111.6 
2007 VIS" 1119 (S39 9tiS. 7114.2 4414-1 114.0 448.8 114.09414,1 144.3 94447 113.6 
Nova Scotia (v41691513) 
2002 96.7 O72 97.8 992 100.2 100.3 100.8 100.8 101.2 101.9 102.2 101.6 100.0 
2003 102.7 103.8 1045 103.4 103.1 103.2 103.5 103.6 103.6 103.1 103.3 103.1 103.4 
2004 103.2 103.7 1044 104.4 105.2 105.6 105.8 105.7 105.9 106.2 106.7 106.4 105.3 
2005 106.1 106.4 107.1 1076 107.8 107.7 108.1 108.8 110.4 109.8 109.1 109.3 108.2 
2006 LOS See O9 On OOCRe IAMEO Md 1 2e tui Omed 11.39 tid4  110Ged40:1  14104euddo2 110.4 
2007 OT iO ieOmeit2os dis es 4 o.0 mie 7 42Oent26 1s 5s 6 1125 
New Brunswick (v41691648) 
2002 SO7/g 20 7 Om 9917 9 Cem O0Ome 008) (Onkd) 1013) AOt7 4025) 1024 100.0 
2003 103.2 104.0 104.3 103.7 103.0 103.0 103.4 103.5 103.7 103.0 103.0 102.9 103.4 
2004 103.3 103.8 1042 1041 105.1 105.3 105.2 105.2 105.1 105.5 106.0 105.6 104.9 
2005 105.6 105.9 106.8 107.1 107.0 106.9 107.5 108.0 109.2 108.4 1082 108.3 107.4 
2006 108.8 108.7 109.1 110.0 110.1 110.0 109.7 110.0 1088 107.8 108.4 109.1 109.2 
2007 HOLA MOSS ANNO i SS HBS ea ee hie) ee ney isis A ites 
Quebec (v41691783) 
2002 98.1 988 990 995 994 997 100.6 100.7 100.7 101.0 101.3 101.3 100.0 
2003 102.0 103.1 103.3 1024 1024 102.3 102.4 102.5 102.3 102.4 102.7 102.7 102.5 
2004 103.2 1036 103.9 103.8 1048 104.8 104.6 104.5 104.7 105.3 105.5 105.2 104.5 
2005 105.3 105.6 106.4 106.4 106.5 106.8 107.0 107.4 108.5 107.7 107.5 107.4 106.9 
2006 108.1 108.0 108.4 109.1 109.3 109.1 109.2 109.2 108.4 108.4 1086 1087 108.7 
2007 108:38° 109.6) 1104S atGe “T41 “A1Ol7 11016" A410 110.5 44105 11018 9444.4 110.4 


Ontario (v41691919) 
2002 97.7 984 995 995 995 99.8 100.5 101.3 100.9 101.1 101.4 100.4 100.0 


2003 101-95 1102-7, MO2ZSma OS: 02,2 58402.3: 102 59e103:0) 410320029 08h Anes 102.7 
2004 103.4 103.6 104.0 104.1 105.0 104.8 104.9 104.7 104.8 105.0 105.4 105.3 104.6 
2005 105.1 105.8 1064 106.5 106.6 106.8 106.9 107.5 108.2 107.7 107.5 107.6 106.9 
2006 108.2 107.9 1088 109.1 109.5 109.3 109.0 109.1 108.5 108.4 1086 1088 108.8 
2007 108:6 1097" WOSeeie = AG Tadded AT AAO 191.0408 144-2 ssa 110.8 
Manitoba (v41692055) 

2002 98.0 98.0 987 996 100.1 100.4 100.66 100.8 100.7 100.6 101.3 101.3 100.0 
2003 101.5" 102.0° 1O232s01:9 10157 “4005 101.591401.8 102:3040177 101.8 ©1020 101.8 
2004 102.0 101.9 102.4 102.7 104.1 104.4 104.3 104.3 104.1 104.5 105.2 105.5 103.8 
2005 105.0 105.2 105.6 106.3 106.5 106.7 107.0 107.4 107.8 107.5 107.3 106.9 106.6 
2006 107.4 107.2 107.6 108.5 109.2 109.3 109.7 109.7 108.8 108.9 109.0 108.7 108.7 
2007 109-7, 409.4 TOA ATO:S: AL waite 11254 tit.2. 111.6310 11GB 4169 110.9 
Saskatchewan (v41692191) 

2002 97.8 97.7 985 99.8 100.0 100.2 100.4 100.6 101.0 101.1 101.5 101.4 100.0 
2003 101.5: 102.0. 025.4089 102.2 -102:1 102.2° 02:5 102.8024 102.8 6102.7 102.3 
2004 102.8 102.9 103.1 103.8 104.9 105.0 105.2 104.7 104.9 1055 106.1 105.8 104.6 
2005 105.6 105.8 106.4 407:4 106.5 106:8 107.1. :407.4 108:0. 107.5 107.4 107.3 106.9 
2006 107.9 107.9 108.2 109.2 109.6 109.6 109.8 1104 109.3 109.1 1088 108.9 109.1 
2007 109.5 -409:9) Tis. aids 412.6 4134 1138.3 4184 143.4551030 F134 ati28 112.2 
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Table 10 — continued 


The all-items Consumer Price Index, provinces, Whitehorse, Yellowknife and Iqaluit, 1 not seasonally adjusted, 
historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 2 


average 

ennui 
2002=100 

Alberta (v41692327) 
2002 96.7 972 975 990 994 999 999 100.1 101.4 102.5 103.0 103.3 100.0 
2003 103.5 103.8 104.9 104.9 104.2 104.7 1043 104.2 104.8 1043 1047 1046 104.4 
2004 104.6 104.6 104.9 105.2 106.1 107.1 106.4 106.2 106.3 106.0 106.7 106.4 105.9 
2005 106.1 106.2 106.9 107.6 107.4 107.8 108.7 108.7 110.0 109.7 109.6 109.0 108.1 
2006 WO 1097 SOS lise Mi22e its. tice 1159 4 180 Ats7 4142 112.3 
2007 WIA IID.) IG AT Ion ioe ito See od ASS AiG 4466 T1otettes 117.9 
British Columbia (v41692462) 
2002 97.9 983 989 998 100.2 100.3 100.6 100.7 100.8 100.7 100.9 100.8 100.0 
2003 101051015. 5102.3. 6102.1) 210215 6102:0) -102:26m102:6 102:9e 1024" 10255 1026 102.2 
2004 102.5 102.9 103.2 103.9 104.7 104.9 104.7 104.7 104.8 104.8 105.0 104.8 104.2 
2005 104.8 105.0 105.3 106.0 106.3 1064 1066 106.8 107.3 107.1 107.1 106.7 106.3 
2006 106.6 106.7 107.2 107.8 108.7 108.7 1088 109.0 108.4 108.3 108.7 108.8 108.1 
2007 1O90F 109 109s) STOO See 105 108 1105 140.4 140s 1100 1404 110% 110.0 
Whitehorse, Yukon Territory (v41692598) 
2002 97-997. SS al e920 99.7 OOM 101 2a0te) OCC MM0T.O 1014 tote 100.0 
2003 LOUD 1021S) S026 r02:2 5101-88 101.9) 102.4 1023 4102208 104.6 040881044 101.9 
2004 10171155 101.4 101: 951022" 10373" 108.6" "103.5" 103.1 103.4 °° 103.5 104.68 4104.0 103.0 
2005 103.1 103.3 103.9 1044 104.9 1053 105.4 105.7 106.8 1068 107.1 106.3 105.3 
2006 106.4 105.9 105.9 106.9 107.5 107.9 107.5 107.7 107.2 106.3 106.3 106.3 106.8 
2007 107.0 107.3 108.0 108.7 109.5 109.7 110.7 110.5 110.8 110.4 110.7 110.6 109.5 
Yellowknife, Northwest Territories (v41692722) 
2002 97.8 98.2 982 989 99:7 999 100.8 100.9 101.2 101.4 101.3 1020 100.0 
2003 102202 Se OZ 7 O0aOe OZ 1025510226 1020 01S HOt OZ Gn 0g 2 102.3 
2004 103.1 102.8 103.2 103.3 104.0 104.3 104.3 103.7 103.7 103.8 104.7 105.0 103.8 
2005 104.6 104.8 1049 105.2 106.1 106.4 1064 106.3 107.0 107.5 107.8 107.8 106.2 
2006 107.4 107.3 107.0 107.9 108.0 107.7 107.8 108.0 107.8 107.1 107.6 108.4 107.7 
2007 10897 09 OSs ea ise Viton it(5e Wt  11Ge aiid | T1OO aid 110.8 
Iqaluit, Nunavut (Dec. 2002=100) (v41713432) 
2002 a » - % - ” Fe re e: e =. 00.0 ie 
2003 99.9 99.8 100.0 99.9 100.1 100.2 100.7 100.3 100.3 100.5 100.7 100.5 100.2 
2004 100.0 99.9 100.2 100.8 101.4 101.8 101.8 101.4 101.6 101.2 101.8 102.2 101.2 
2005 102.0 101.7 101.8 102.1 102.8 103.0 103.0 103.4 103.8 103.3 103.8 103.6 102.9 
2006 103.5 103.7 103.7 104.5 104.8 105.1 104.8 104.4 105.0 104.2 105.2 105.7 104.6 
2007 106.4 106.5 106.7 107.7 108.0 108.0 108.9 108.9 109.1 1081 1082 108.7 107.9 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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The Consumer Price Index and selected sub-groups, by urban centre, 1.2 not seasonally adjusted 


a eee eee 
CANSIM Indexes 


vector 


number : ; = "i ee Se ere, 
December November December November December 


2006 


Percentage change 


December 2007 from 


2007 2007 2006 2007 
SE —— ee arr eee 


2002=100 
a ee eee ee 
St. John’s, Newfoundland and Labrador 
All-items (v41692846) 111.5 acs. 108.8 0.2 2D 
Shelter (v41692847) 119.8 118.3 114.6 des 4.5 
Rented accommodation (v41692848) 104.3 104.3 103.5 0.0 0.8 
Owned accommodation (v41692849) (Sie) 116.5 110.8 0.4 5.6 
Water, fuel and electricity (v41692850) 140.5 134.9 134.4 4.2 45 
All-items (1992=100) (v41713405) 130.8 130.6 q27.0 0.2 2.4 
Charlottetown and Summerside, Prince Edward Island 
All-items (v41692852) 114.3 114.0 a 0.3 2.9 
Shelter (v41692853) 121.6 119.5 114.7 1.8 6.0 
Rented accommodation (v41692854) 107.2 107.3 106.3 -0.1 0.8 
Owned accommodation (v41692855) 114.6 114.2 111.4 0.4 2.9 
Water, fuel and electricity (v41692856) 162.7 153.6 137.7 5.9 18.2 
All-items (1992=100) (v41713407) 133.9 133.6 130.1 0.2 2.9 
Halifax, Nova Scotia 
All-items (v41692858) qis-a 113.1 109.7 0.0 an 
Shelter (v41692859) 119.2 117.6 1d3.4 1.4 5.4 
Rented accommodation (v41692860) 105.2 105.2 104.3 0.0 0.9 
Owned accommodation (v41692861) 119.0 117.6 2 te2 6.2 
Water, fuel and electricity (v41692862) 138.2 T3337 12722 3.4 8.6 
All-items (1992=100) (v41713409) 134.7 134.7 130.6 0.0 3.1 
Saint John, New Brunswick 
All-items (v41692864) 111.9 111.9 109.0 0.0 27: 
Shelter (v41692865) 119.6 119.2 114.4 0.3 45 
Rented accommodation (v41692866) 105.9 105.8 104.2 0.1 1.6 
Owned accommodation (v41692867) 115.8 115.8 27 0.0 2.8 
Water, fuel and electricity (v41692868) 143.0 140.8 129.1 1.6 10.8 
All-items (1992=100) (v41713411) q322 132.3 128.9 -0.1 2.6 
Québec, Quebec 
All-items (v41692870) 110.8 110.5 108.4 0.3 22 
Shelter (v41692871) 116.1 115.6 111.8 0.4 3.8 
Rented accommodation (v41692872) 107.9 107.9 106.6 0.0 1 
Owned accommodation (v41692873) 119.2 118.7 113.4 0.4 =i 
Water, fuel and electricity (v41692874) 119.0 Were 114.1 hy 43 
All-items (1992=100) (v41713413) 128.7 128.4 125.9 0.2 ZB 3 
Montréal, Quebec 
All-items (v41692876) 111.0 110.7 108.6 0.3 22 
Shelter (v41692877) 117.0 116.6 Mase 0.3 3.4 
Rented accommodation (v41692878) 107.8 107.8 106.4 0.0 nS 
Owned accommodation (v41692879) 1248 121.0 116.1 0.2 4.5 
Water, fuel and electricity (v41692880) 120.6 118.8 11S. 1:5 4.4 
All-items (1992=100) (v41713414) 128.4 128.1 125.6 0.2 ES 
Ottawa-Gatineau, Ontario part, Ontario/Quebec 
All-items (v41692882) 110.8 110.9 108.6 -0.1 2.0 
Shelter (v41692883) 116.3 116.1 114.0 0.2 2.0 
Rented accommodation (v41692884) 104.9 104.8 103.6 0.1 13 
Owned accommodation (v41692885) 120.0 119.9 117.6 0.1 2.0 
Water, fuel and electricity (v41692886) 127.9 127.6 123;5 0.2 3.6 
All-items (1992=100) (v41713416) 135.0 135.1 132.4 -0.1 2.0 
Toronto, Ontario 
All-items (v41692888) 111.1 111.0 108.5 0.1 2.4 
Shelter (v41692889) 115.0 114.6 912 0.3 3.0 
Rented accommodation (v41692890) 106.5 106.5 105.4 0.0 1.0 
Owned accommodation (v41692891) 117.3 116.8 113.3 0.4 3.5 
Water, fuel and electricity (v41692892) 126.8 126.5 121.9 0.2 4.0 
All-items (1992=100) (v41713417) 133.9 133.8 130.8 0.1 2.4 
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Table 11 — continued 


The Consumer Price Index and selected sub-groups, by urban centre, 1.2 not seasonally adjusted 


Thunder Bay, Ontario 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Winnipeg, Manitoba 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Regina, Saskatchewan 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Saskatoon, Saskatchewan 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Edmonton, Alberta 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Calgary, Alberta 

All-items 

Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 

All-items (1992=100) 


Vancouver, British Columbia 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Victoria, British Columbia 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


CANSIM 
vector 
number 


(v41692894) 
(v41692895) 
(v41692896) 
(v41692897) 
(v41692898) 
(v41713418) 


(v41692900) 
(v41692901) 
(v41692902) 
(v41692903) 
(v41692904) 
(v41713420) 


(v41692906) 
(v41692907) 
(v41692908) 
(v41692909) 
(v41692910) 
(v41713422) 


(v41692912) 
(v41692913) 
(v41692914) 
(v41692915) 
(v41692916) 
(v41713423) 


(v41692918) 
(v41692919) 
(v41692920) 
(v41692921) 
(v41692922) 
(v41713425) 


(v41692924) 
(v41692925) 
(v41692926) 
(v41692927) 
(v41692928) 
(v41713426) 


(v41692930) 
(v41692931) 
(v41692932) 
(v41692933) 
(v41692934) 
(v41713428) 


(v41692936) 
(v41692937) 
(v41692938) 
(v41692939) 
(v41692940) 
(v41713429) 


December 
2007 


Indexes 


November 
2007 


December 
2006 


2002=100 


Percentage change 
December 2007 from 


November 
2007 


December 
2006 


KL 


108.1 
104.2 
102.7 
101.9 
125.2 
129.0 


110.7 
116.7 
110.1 
119.0 
TtSZ 
136.5 


112.2 
124.6 
108.1 
133.0 
116.9 
139.8 


114.0 
131.4 
110.1 
139.4 
126.3 
140.3 


118.6 
144.7 
117.0 
146.7 
i Nf dal ea. 
144.6 


119.0 
143.9 
115.0 
155.1 
134.4 
149.7 


110.5 
113.7 
105.3 
118.0 
110.5 
131.1 


109.7 
$14.5 
105.5 
111.4 
123.8 
128.8 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables” section. 
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106.6 
104.3 
101.6 
101.4 
129.2 
127.2 


108.6 
112.0 
108.3 
113.0 
112.0 
133.9 


108.8 
114.7 
105.0 
u la Wess 
115.3 
135.5 


108.7 
114.1 
104.9 
114.5 
120.9 
133.8 


1135 
130.4 
107.8 
128.7 
163.8 
138.3 


114.7 
134.1 
107.1 
142.7 
133.2 
144.3 


109.1 
110.1 
103.5 
112:3 
113.0 
129.4 


109.0 
110.6 
103.8 
111.6 
119.0 
128.0 


eosooe 
Aa2aNnNANDLO 
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Table 12 
The all-items Consumer Price Index by urban centre, 1.2 not seasonally adjusted, historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 2 


average 


2002=100 
oo eeEEeeEEeSSSSSSSSSeSSSSSSSFSFMSMsMsmsmsmsmsés 


St. John’s, Newfoundland and Labrador (v41692846) 


2002 97.1 975 981 99.7 100.6 100.3 100.5 100.4 100.7 101.7 102.0 101.5 100.0 
2003 102.0 102.2 103.4 103.1 102.9 102.5 103.2 102.9 103.4 102.6 103.1 1025 102.8 
2004 103.1 102.9 103.3 103.6 104.6 104.9 105.5 105.2 105.3 105.7 105.9 1056 104.6 
2005 105.4 105.9 106.3 107.1 107.2 107.3 107.6 107.7 109.2 107.8 107.9 1076 107.3 
2006 108.0 108.0 108.2 109.2 110.1 109.9 110.0 110.4 109.3 108.5 1087 108.8 109.1 
2007 109:2°°-109.5 110.3 1110.6 1140:9°°411.3 114.4 110.7 110.7 111.0 111.3 111.5 110.7 
Charlottetown and Summerside, Prince Edward Island 

(v41692852) 
2002 966 968 976 99.3 100.2 99.9 100.7 100.8 101.2 1021 1026 102.0 100.0 
2003 101.7 102.8 103.7 104.1 103.3 102.9 103.2 103.0 103.5 103.4 103.8 103.4 103.2 
2004 103.2 103.8 104.4 104.9 105.2 105.7 105.5 105.5 106.0 106.2 1076 1069 105.4 
2005 106.1 106.3 107.1 108.0 108.4 108.3 108.4 108.7 110.9 110.7 110.0 1093 108.5 
2006 109.7 -1110:2 1109:9 1111.4" 1142.0 111.7 414.8 412.4 114.1 110.4 110.7 1114 111.0 
2007 DO nomi ease diisiGe 119 5ueddods a1e8 Weeds Bete 414s 113-2 
Halifax, Nova Scotia (v41692858) 
2002 96.9 97.4 97.9 99.3 100.3 100.3 100.9 100.8 101.1 101.7 102.1 101.4 100.0 
2003 102°5) 1103235 104: 0me03.25 10310) 103.05 103:3° {03:4 108.4. 403.14 4033 1034 103.2 
2004 103.1 103.5 104.2 104.2 105.0 105.3 105.5 105.5 1056 105.9 106.4 106.0 105.0 
2005 105.7 105.9 106.6 107.0 107.2 107.1 107.4 108.2 109.6 109.1 108.5 1086 107.6 
2006 108.6 108.3 108.9 110.2 110.5 110.3 110.5 110.7 110.0 109.7 110.0 109.7 109.8 
2007 NOS ANOS RT 4 OF 2 1212 2 iieiGeed oe aed od fiend 112.0 
Saint John, New Brunswick (v41692864) 
2002 96.8 971 97.8 991 99.7 99.9 100.8 101.1 101.2 101.8 102.4 102.3 100.0 
2003 103.1 103.8 104.1 103.5 102.9 102.9 103.3 103.4 103.6 103.3 103.2 103.1 103.4 
2004 103.4 103.9 104.2 104.1 105.1 105.2 105.2 105.1 105.1 105.5 106.0 105.6 104.9 
2005 105.5 105.8 106.8 107.1 107.0 106.9 107.5 108.0 109.2 108.4 108.2 108.3 107.4 
2006 108.8 108.7 109.2 110.1 110.1 110.0 109.8 110.0 108.9 107.9 108.4 109.0 109.2 
2007 WOAH S: nNOS le alLAY Sse idea les elgtettey gies Gainey serie 141972: 
Québec, Quebec (v41692870) 
2002 98.0 988 990 994 993 997 100.6 100.8 100.7 101.0 101.4 101.3 100.0 
2003 101.9 103.0 103.2 1023 102.4 102.3 102.4 102.6 102.4 102.5 1028 102.8 102.6 
2004 103.3. 103.7 103.9 103.8 104.9 104.9 104.7 1046 104.8 105.3 105.5 105.1 104.5 
2005 105.3 105.6 106.4 106.3 106.5 106.9 107.0 107.4 108.5 107.7 107.5 107.4 106.9 
2006 108.2 108.0 108.4 109.1 109.3 109.1 109.2 109.2 108.4 108.2 108.4 1084 108.7 
2007 08:5) 10925 wIdO OLS 10rd 10:4) 4 10:4 409:8: 4102) 1025) 4108 110.1 
Montréal, Quebec (v41692876) 
2002 98.1 989 99.0 99.5 993 998 100.6 100.7 100.6 101.0 101.2 101.3 100.0 
2003 101 8S 10219 R 03 OmmO2 2. 1023, 102s 102.3" 4024 102:32 4023) F026. 4026 102.4 
2004 103.1 103.5 103.7 103.7 104.6 104.6 104.4 104.4 104.7 105.3 105.3 105.1 104.4 
2005 105.1 105.4 106.2 106.2 106.4 106.7 106.8 107.3 108.2 107.5 107.5 107.3 106.7 
2006 107.9 107.9 108.2 108.9 109.0 108.8 108.9 108.9 108.4 108.6 108.7 1086 108.6 
2007 108.7 109-5. A10B io) AOS 14105) 1105 110i0eeMOli4s A104. 340.7. 44400 110.3 
Ottawa-Gatineau, Ontario part, Ontario/Quebec 

(v41692882) 
2002 975 983 994 995 996 99.9 100.5 101.3 101.0 101.1 101.4 100.4 100.0 
2003 101-8: 102:%e O28. 101.5, 102.0, 1021. 102.4 102.9 103.0, 102-7 103-1 103.2 102.5 
2004 103.2 103.4 103.8 104.0 105.0 104.7 104.8 104.6 1046 105.0 105.3 105.2 104.5 
2005 105.0 105.7 106.4 106.4 106.5 106.6 106.8 107.5 108.3 107.7 107.5 107.6 106.8 
2006 108.1 107.8 108.6 109.0 109.4 109.2 108.9 109.0 108.3 108.2 108.5 108.6 108.6 
2007 $08: 5e f109'6e shdOi7y wate Sy ott 1.1. 314.4 At09' 7110:9. 110.7 J1i6S 1168 110.7 
Toronto, Ontario (v41692888) 
2002 97.7 985 996 99.5 99.6 100.0 100.3 100.8 100.4 101.0 101.3 101.3 100.0 
2003 102:Z2 A03:0, 103.1, 102.5. 102.4 “102.6 102.8 103.4 103:6) 403.3 103.7 1640 103.0 
2004 103.9 104.1 104.3 104.3 105.1 104.9 104.9 104.7 104.9 104.9 105.2 105.1 104.7 
2005 105.0 105.6 106.4 106.3 106.5 106.5 106.6 107.2 107.7 107.4 107.2 107.4 106.7 
2006 107.9 107.6 108.5 108.7 109.0 108.9 108.5 108.5 108.1 108.0 1083 108.5 108.4 
2007 108.2 109.3 110.3 110.8 111.2 110.7 110.7 110.6 110.8 110.7 111.0 111.1 110.5 
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Table 12 — continued 
The all-items Consumer Price Index by urban centre, 1.2 not seasonally adjusted, historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 3 
average 


Se ae 


2002=100 
eS 


Thunder Bay, Ontario (v41692894) 


2002 D718) 98:4 619913) i992) w99.25 @i9917 “1100/9 101.7 7101-4 701.2 T0t.2° 100.0 100.0 
2003 101.6 102.5 102.6 102.0 102.0 102.1 102.0 102.7 102.8 102.4 102.6 102.8 102.3 
2004 102.5 102.7 103.0 103.4 104.2 103.9 104.0 103.7 103.8 104.1 104.4 104.2 103.7 
2005 103.9 104.4 105.1 105.2 105.2 105.3 105.3 105.9 1066 106.2 105.9 106.0 105.4 
2006 106.6 106.2 107.1 107.4 107.8 107.6 107.2 107.2 106.6 106.4 106.6 106.6 106.9 
2007 106.2 107.3 108.3 108.4 108.8 108.3 108.6 108.3 108.3 107.9 108.2 108.1 108.1 
Winnipeg, Manitoba (v41692900) 

2002 98.0 98.0 98.7 99.5 100.1 100.5 100.7 100.8 100.7 100.5 101.2 101.2 100.0 
2003 1015; 10195510241) 5 101.8; 104-65 101.5. 10dc4 101-7 1023-1017 101.8. 1026 101.8 
2004 102.0 101.9 102.3 102.7 104.0 104.3 104.2 104.3 104.0 104.4 105.1 105.4 103.7 
2005 104.9 105.1 105.5 106.1 106.4 106.6 106.8 107.2 107.7 107.3 107.1 106.7 106.5 
2006 107.2 107.0 107.5 108.3 109.0 109.1 109.5 109.5 108.6 108.9 109.0 108.6 108.5 
2007 109.0) 094 SiO Ss s0:8. ait t:45 tdt3 11S 40 441416 9410.9 140.7 © 110.7 110.8 
Regina, Saskatchewan (v41692906) 

2002 97.9 97.8 986 99.8 100.0 100.1 100.4 100.6 101.0 101.1 101.5 101.3 100.0 
2003 1O1.Se 102.0) O02 Asu101-9) 10222, 0102.11 102:3.5102.6 102.9 102.4 1025. 102.7 102.3 
2004 102.8 102.9 103.2 103.9 105.0 105.1 105.3 104.8 105.0 105.4 105.9 105.7 104.6 
2005 105.4 105.7 106.3 106.9 106.5 106.7 107.1 107.4 107.8 107.3 107.2 107.1 106.8 
2006 107.7 107.8 108.1 108.9 109.3 109.3 109.5 110.1 109.1 109.0 1086 108.8 108.9 
2007 1097S; BOOM SI OM sills <i 20netd2:3 1425 4122 dig 41423 142484122 tUI27 
Saskatoon, Saskatchewan (v41692912) 

2002 97.7 97.7 98.5 99.8 100.1 100.2 100.5 100.6 101.0 101.1 101.5 101.3 100.0 
2003 101.4 101.9 102.3 101.8 102.1 102.0 102.1 102.4 1026 1023 1026 102.5 102.2 
2004 102.6 102.7 102.8 103.6 104.6 104.6 104.8 104.5 1046 105.3 105.9 105.6 104.3 
2005 105.4 105.6 106.2 106.9 106.3 106.6 106.8 107.2 107.7 107.3 107.2 107.1 106.7 
2006 107.9 107.8 108.1 109.2 109.6 109.5 109.8 110.4 109.3 109.1 108.7 108.7 109.0 
2007 HOSS, 109'9) Ol dd; A12'443.5 1144 144 114.4 4444 1443 1140 112.7 
Edmonton, Alberta (v41692918) 

2002 97.2 97.7 97.0 98.3 98:8 -99:4 99.7 100.2 1014.2 103.0. 103.3 104.4 100.0 
2003 104.5 104.9 105.7 105.6 105.0 105.6 105.4 105.1 105.7 105.1 105.5 105.3 105.3 
2004 105.0 105.0 105.2 105.6 106.5 107.6 107.0 106.8 107.0 106.5 107.2 107.0 106.4 
2005 106.7 106.7 107.5 108.0 107.9 108.1 109.2 109.1 110.6 110.2 110.1 109.4 108.6 
2006 L1G. Ce OM OG mad As aie do TAG eIS0 T1Siee4i22 4150—N1195 112.0 
2007 11S:9) gt14:2) Si Sef etd? O. olivate 18.6 14858 9149.1 419:4 4183 118:85 118.6 117.4 


Calgary, Alberta (v41692924) 
2002 96.2 96.8 980 99.7 100.1 100.4 100.2 99.8 101.6 101.9 102.7 102.5 100.0 


2003 102.5 102.8 103.9 104.0 103.4 103.9 103.2 103.1 103.8 103.5 103.9 103.9 103.5 
2004 104.1 104.1 104.4 104.6 105.5 106.4 105.8 105.6 1056 105.4 106.1 105.8 105.3 
2005 105.3 105.5 106.0 106.9 106.8 107.3 108.0 108.0 109.1 1089 108.8 108.5 107.4 
2006 109.9, 108.9) 409°5) 130.9. A120 41.7 118i sH44 1147 °413.5 1142. 4147 tz 
2007 115.0) t1S:.65 t6.7 17.6. 1476. 418.6 119 9 419:3 119.8 118:7 1494 119.0 118.0 
Vancouver, British Columbia (v41692930) 

2002 98.0 98.3 989 998 100.3 100.3 100.5 100.6 100.8 100.8 100.9 1008 100.0 
2003 100.9 101.4 102.2 102.0 101.9 101.8 101.9 102.4 102.7 102.2 1023 102.5 102.0 
2004 102.2 102.7 103.0 103.7 104.5 104.6 104.5 1045 1046 104.7 104.7 104.7 104.0 
2005 104.8 104.9 105.2 105.7 106.0 106.1 106.5 106.5 1068 106.7 1066 106.3 106.0 
2006 106.2 106.3 106.9 107.5 108.4 1084 108.5 1087 1084 108.4 108.9 109.1 108.0 
2007 109.0 109.3 109.6 110.0 110.6 110.5 110.7 1106 110.7 110.4 110.4 110.5 110.2 
Victoria, British Columbia (v41692936) 

2002 97.9 983 98.9 99.7 100.1 100.3 100.6 100.7 100.8 100.8 101.0 100.9 100.0 
2003 101.1 101.5 102.3 102.1 102.1 102.0 102.3 102.6 102.9 102.5 1026 102.8 102.2 
2004 102.7 103.1 103.3 104.1 105.0 105.2 105.0 105.0 105.2 105.2 105.5 105.3 104.6 
2005 105.3 105.5 105.9 106.5 106.8 106.9 107.2 107.3 108.0 107.9 107.8 107.4 106.9 
2006 107.2 107.3 107.6 108.4 109.2 109.0 109.2 109.3 108.8 108.6 108.9 109.0 108.5 
2007 109.1 109.3 109.7 109.9 110.2 109.9 110.1 110.0 110.1 109.5 109.6 109.7 109.8 


Note(s): The all-items index for Whitehorse and Yellowknife are available from table 10. 
See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


52 Statistics Canada — Catalogue no. 62-001-X 


The Consumer Price Index — December 2007 
ee ees 


Table 13 
Average retail prices for gasoline and fuel oil, by urban centre 


St. John’s, Charlottetown Halifax, Saint John, Québec, Montréal, Ottawa- Toronto, Thunder Winnipeg, 
N.L. and N.S. N.B. Que. Que. Gatineau, Ont. Bay, Man 
Summerside, Ontario part, Ont. 


Bed Ont./Que. 
se eee 


cents per litre 


eee eeSSSSSSSSFSFSFMMMssseF 


Regular unleaded gasoline at full service filling stations 


December 2006 103.0 99.7 99.6 93.5 96.9 97.3 91.3 88.9 92.2 87.5 
January 2007 103.5 97.5 97.6 94.1 93.5 92.4 85.3 81.6 96.7 87.8 
February 2007 99.7 9525 96.0 90.1 93.3 94.8 92.5 89.5 93.1 87.1 
March 2007 113.0 108.7 110.6 103.7 108.0 108.6 102.9 102.1 103.8 97.5 
April 2007 117.0 113.9 114.3 106.6 109.4 113.3 105.1 102.3 109.6 102.1 
May 2007 120.0 116.0 117.0 111.0 116.8 ATA 110.1 106.7 1127 110.8 
June 2007 122.0 qi 3% 114.3 109.8 110.8 109.5 107.0 103.7 115.6 111.3 
July 2007 119.5 110.0 116.2 108.9 113.0 109.9 104.4 101.9 115.5 111.5 
August 2007 115.2 105.0 106.2 101.5 106.8 106.4 99.0 96.9 1113 104.7 
September 2007 112.7 104.0 109.4 103.1 103.8 105.8 101.0 98.3 113.5 107.0 
October 2007 112.0 102.1 105.8 100.1 103.0 105.3 98.1 96.0 103.6 100.3 
November 2007 113.6 105.0 111.9 105.0 107.5 107.8 103.7 101.4 107.9 100.7 
December 2007 119.0 109.0 114.0 108.3 114.1 112.6 104.8 101.9 109.4 103.3 
Regular unleaded gasoline at self service filling stations 

December 2006 100.5 96.6 97.1 90.6 96.9 94.3 87.7 87.5 90.8 87.1 
January 2007 99.3 94.7 95.4 9155 93.4 90.2 82.5 80.1 95.5 87.0 
February 2007 97.5 92.5 93.9 88.0 94.3 93.6 89.3 89.3 92.8 88.0 
March 2007 TAOS 107.5 108.5 101.3 107.3 106.7 99.5 101.1 103.1 98.3 
April 2007 114.5 ites A Ze2 105.0 108.4 110.1 101.8 101.1 108.0 101.8 
May 2007 ies} diie5) A155 109.2 115.2 114.5 106.6 105.5 111.8 412.1 
June 2007 118.6 110.5 111.6 107.8 110.8 105.1 103.3 102.3 113.6 111.1 
July 2007 116.5 107.5 Aye 106.8 dle. 107.4 101.2 101.0 114.2 112.4 
August 2007 111.5 101.8 103.1 100.1 106.8 102.7 96.3 95.8 109.8 104.3 
September 2007 109.7 102.0 106.4 100.9 103.4 103.4 97.3 97.2 111.9 106.7 
October 2007 108.8 99.5 102.7 98.2 103.0 102.3 95.1 94.4 102.2 100.5 
November 2007 111.0 102.8 108.5 102.8 107.5 106.1 101.5 99.9 104.6 100.9 
December 2007 116.0 107.0 stiditt 105.8 113.9 109.9 102.3 100.6 107.3 103.5 
Premium unleaded gasoline at full service filling stations 

December 2006 109.0 106.5 105.3 99.6 103.9 102.9 101.8 101.1 103.0 97.3 
January 2007 109.5 104.5 103.6 98.8 100.3 98.9 96.0 92.9 107.4 97.7 
February 2007 105.2 103.0 102.9 94.3 100.3 102.0 103.1 101.2 102.7 97.0 
March 2007 119.0 116.9 117.4 108.0 114.9 astoedt 114.4 113.6 114.4 107.3 
April 2007 122.8 12Z1c3 120.2 112-2 116.4 118.9 116.4 114.0 120.3 111.8 
May 2007 125:5 123.2 123.4 117.8 123.7 123.7 121.3 117.6 123.3 120.5 
June 2007 128.0 120.5 121.2 116.7 117.5 116.2 118.6 ck 126.3 122.3 
July 2007 125.5 117.4 123.9 115.8 120.4 116.7 116.6 113.2 126.4 421.2 
August 2007 Pie 110.8 112.6 109.7 113.5 113.0 113.4 108.3 121.7 114.7 
September 2007 118.2 111.0 117.0 109.6 110.3 113.1 (iikeyr2 109.1 124.4 116.6 
October 2007 118.0 108.1 113.7 107.3 109.8 112.6 sida 107.0 114.7 110.5 
November 2007 119.6 SiO 119.7 111.8 114.3 115.4 1455 1125 118.6 110.8 
December 2007 125.0 117.0 121.4 ileus} 120.8 118.6 115.8 113.3 119.3 113.1 
Premium unleaded gasoline at self service filling stations 

December 2006 106.7 104.2 102.6 97.1 103.6 101.1 98.2 98.7 101.7 97.3 
January 2007 104.4 102.4 102.4 96.2 100.5 97.1 93.6 91.4 105.8 97.2 
February 2007 103.4 100.5 101.9 92.3 101.2 100.3 99.8 100.1 103.2 98.1 
March 2007 115.7 114.2 115.7 105.1 113.9 113.8 110.4 112.4 113.4 108.4 
April 2007 119.7 119.1 118.4 110.7 1S 116.9 112.7 (mews 118.3 111.7 
May 2007 123.3 121.5 122.6 115.9 122.1 121.3 iter 115.9 1223 122.1 
June 2007 124.5 118.4 118.9 114.6 118.0 112.6 114.0 112.2 124.2 121.3 
July 2007 122.4 115.0 120.3 113:5 120.7 114.7 112.8 110.6 124.9 1225 
August 2007 gras) 108.4 110.6 106.4 113.7 109.9 107.4 105.2 120.3 114.3 
September 2007 115.4 108.7 114.5 107.4 110.4 111.4 108.2 106.4 122.6 116.1 
October 2007 114.5 106.7 110.6 104.3 110.1 110.1 106.1 106.1 113.1 110.7 
November 2007 117.0 110.5 116.4 109.7 114.4 114.0 112.5 111.0 115.3 110.9 
December 2007 122.0 114.8 118.8 112.6 121.1 117.5 112.9 111.7 117.4 113.7 
Household heating fuel 

December 2006 79.8 74.5 76.5 81.4 76.6 76.2 74.9 81.1 76.6 77.1 
January 2007 83.1 74.5 78.0 83.3 79.7 77.1 82.0 80.7 90.8 93.9 
February 2007 80.6 74.0 79.1 83.1 79.7 80.3 84.7 83.1 86.2 85.8 
March 2007 83.3 Tia 81.5 86.8 81.6 81.2 84.9 88.1 91.4 88.1 
April 2007 89.9 eek 83.6 87.0 83.1 81.0 85.6 87.8 91.4 90.8 
May 2007 88.7 78.2 83.6 89.2 81.2 79.9 85.8 86.1 88.5 89.6 
June 2007 88.7 78.2 83.6 89.2 81.2 79.9 85.8 86.1 88.5 89 6 
July 2007 88.7 78.2 83.6 89.2 81.2 79.9 85.8 86.1 88.5 89.6 
August 2007 88.7 78.2 83.6 89.2 81.2 79.9 85.8 86.1 88.5 89.6 
September 2007 84.5 77.0 83.7 89.4 80.8 79.0 86.8 87.3 90.5 90.2 
October 2007 87.9 81.8 83.7 90.3 83.9 81.5 86.8 88.8 91.4 89.1 
November 2007 86.6 84.5 88.2 96.5 88.5 86.7 88.6 90.9 93.2 93.7 
December 2007 100.8 93.2 96.0 103.1 98.0 97.2 99.2 100.1 103.5 108.0 
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Table 13 — continued 
Average retail prices for gasoline and fuel oil, by urban centre 


Regina, Saskatoon, Edmonton, Calgary, Vancouver, Victoria, Whitehorse, Yellowknife, 
Sask. Sask. Alta. Alta. B.C. B.C. Yee N.W.T. 


cents per litre 


Regular unleaded gasoline at full 
service filling stations 


December 2006 88.7 89.6 83.4 81.7 104.0 102.3 96.6 104.6 
January 2007 92.0 90.9 83.4 83.3 102.9 104.8 99.4 102.1 
February 2007 91.3 92.0 86.2 85.9 102.6 99.7 96.1 103.8 
March 2007 100.7 101.1 96.8 96.8 110.6 108.9 103.5 114.4 
April 2007 104.3 104.8 101.3 101.0 119.3 117.6 109.5 119.8 
May 2007 116.3 113.4 108.4 110.8 126.8 123.9 113.3 126.8 
June 2007 111.3 111.4 104.3 106.0 113.7 113.6 120.5 130.8 
July 2007 114.6 113.7 108.2 108.9 111.8 112.8 120.5 130.1 
August 2007 107.3 106.6 99.6 103.5 107.4 107.9 120.5 12521 
September 2007 109.0 108.8 103.0 104.1 108.5 108.9 120.5 125.5 
October 2007 101.6 100.4 94.5 95.1 104.6 102.9 118.3 118.8 
November 2007 104.4 103.2 96.8 99.7 109.5 106.2 116.0 119.5 
December 2007 104.8 104.5 97.0 99.6 108.7 108.7 116.1 119.4 


Regular unleaded gasoline at self 
service filling stations 


December 2006 88.8 90.4 81.6 80.4 101.4 101.0 96.0 102.3 
January 2007 91.3 90.5 82.1 82.4 100.5 103.3 99.0 100.5 
February 2007 91.5 92.3 84.8 84.8 99.9 98.0 95.0 101.6 
March 2007 101.2 101.0 94.7 95.6 108.7 106.9 99.3 113.9 
April 2007 105.2 105.2 99:1 99'S 116.7 116.9 108.5 118.3 
May 2007 116.1 116.2 109.3 110.0 125.0 122s 112.5 126.8 
June 2007 111.4 111.6 102.4 105.0 110.8 112.4 118.4 128.3 
July 2007 113.5 114.9 105.6 109.0 109.8 111.4 118.6 127.1 
August 2007 107.3 106.5 98.7 101.7 105.3 106.8 118.5 123.5 
September 2007 108.8 108.5 101.2 103.2 106.2 107.7 118.4 123.6 
October 2007 101.3 99.5 92.4 94.4 101.8 101.8 116.1 118.8 
November 2007 104.0 103.9 94.9 98.1 107.1 104.5 114.6 aes 
December 2007 104.7 104.3 95.7 98.3 105.7 107.4 115.1 116.3 


Premium unleaded gasoline at full 
service filling stations 


December 2006 98.9 99.8 93.8 92.0 115.1 113.2 108.9 111-3 
January 2007 101.4 100.9 9341 93:7 114.1 115.7 tit 110.1 
February 2007 101.6 101.7 96.3 96.1 113.6 110.3 109.1 113.0 
March 2007 110.8 110.4 107.6 106.4 121.7 119.9 113.9 124.6 
April 2007 114.6 114.3 111.6 111.4 130.4 128.5 117.6 128.8 
May 2007 126.8 123.4 121.1 121.2 137.9 134.8 120.0 136.5 
June 2007 121.7 121.6 1.15.7 117.3 124.6 124.8 127.0 141.6 
July 2007 125.2 123:7 118.5 119.1 123.3 123.8 127.0 140.8 
August 2007 117.8 116.9 a Hilt le 113;6 119.0 118.3 127.0 135.8 
September 2007 119.4 119.0 113.7 114.0 120.0 120.1 127.0 135.9 
October 2007 112.0 110.7 105.7 105.7 116.2 114.3 126.0 131.1 
November 2007 114.7 113.2 107.9 109.5 120.9 117.3 125.3 130.5 
December 2007 415.2 114.6 107.5 109.9 120.1 119.8 125.3 129.3 


Premium unleaded gasoline at self 
service filling stations 


December 2006 100.1 100.2 92.3 90.8 112.8 112.0 101.0 112.9 
January 2007 101.8 101.1 92.8 93.1 111.9 114.3 104.4 110.9 
February 2007 102.0 101.8 95.7 95.0 111.3 109.0 101.0 112.4 
March 2007 111.7 110.5 105.8 105.9 120.1 117.9 105.3 125.9 
April 2007 115.8 114.7 110.2 109.8 128.1 127.9 113.1 128.8 
May 2007 126.6 126.1 119.5 120.6 136.4 133.7 116.8 136.8 
June 2007 122.1 Salvi 112.9 114.8 122.2 123.8 124.3 138.8 
July 2007 124.3 125.2 115.9 119.6 121.4 122.7 123.8 138.3 
August 2007 118.2 116.9 109.5 112.7 117.2 118.1 123.6 134.8 
September 2007 119.5 119.0 112.1 114.1 117.8 119.0 124.0 133.9 
October 2007 112.5 110.8 103.8 105.6 113.5 113.2 121.5 130.5 
November 2007 114.5 113.7 106.4 109.1 118.7 115.5 121.0 129.5 
December 2007 115.3 114.7 106.5 109.3 1173 118.7 121.3 126.9 
Household heating fuel 

December 2006 76.0 79.3 ' 84.1 88.3 88.6 77.3 
January 2007 92.4 93.0 : 94.4 99.9 102.9 96.1 
February 2007 84.8 86.0 : 89.5 95.4 100.3 87.7 
March 2007 90.6 90.5 : 90.2 95.5 101.1 92.8 
April 2007 90.5 90.2 93.2 98.1 102.8 95.3 
May 2007 86.8 89.7 i 90.7 97.5 98.6 94.7 
June 2007 86.8 89.7 90.7 97.5 98.6 94.7 
July 2007 86.8 89.7 90.7 97.5 98.6 94.7 
August 2007 86.8 89.7 : 90.7 97.5 98.6 94.7 
September 2007 91.2 90.8 90.1 98.3 100.3 96.2 
October 2007 93.9 92.6 97.6 102.8 101.4 96.2 
November 2007 100.2 95.5 101.9 107.0 107.0 99.3 
December 2007 110.2 100.7 102.6 111.6 117.0 113.8 


Note(s): See Table A for complete list of vector numbers. 
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Table 14 
Average retail prices, monthly, Canada 


CANSIM October November December 


vector 2007 2007 2007 
number 
ne 
dollars 1 
—— ee 
Round steak, 1 kilogram (v735165) 11.99 (lr gs) 11.61 
Sirloin steak, 1 kilogram (v735176) iorZe 14.61 ats 
Prime rib roast, 1 kilogram (v735187) 19.74 20.60 21.06 
Blade roast, 1 kilogram (v735198) 9.09 8.70 8.68 
Stewing beef, 1 kilogram (v735209) 9.30 9.06 9.01 
Ground beef, regular, 1 kilogram (v735220) 6.07 5.98 6.06 
Pork chops, 1 kilogram (v735221) 9.36 9.16 8.94 
Chicken, 1 kilogram (v735223) 5.70 a2 5.76 
Bacon, 500 grams (v735166) 4.58 4.59 4.48 
Wieners, 450 grams (v735167) 2.65 2.69 ON AT 
Canned sockeye salmon, 213 grams (v735168) 3.30 B22 3.16 
Homogenized milk, 1 litre (v735169) 1.96 1.98 1.97 
Partly skimmed milk, 1 litre (v735170) 1.86 1.88 1.88 
Butter, 454 grams (v735171) 4.12 4.10 4.09 
Processed cheese food slices, 250 grams (v735172) 2.19 2.78 2.76 
Evaporated milk, 385 millilitres (v735173) 1.54 1255 53 
Eggs, 1 dozen (v735174) 2.47 2.46 2.47 
Bread, 675 grams (v735175) 2.07 2.16 2.18 
Soda crackers, 450 grams (v735177) 2.08 as Pe 2.04 
Macaroni, 500 grams (v735178) 1.08 eta 1.18 
Flour, 2.5 kilograms (v735179) 3.42 3.48 3.48 
Corn flakes, 675 grams (v735180) 3.85 3.86 3.90 
Apples, 1 kilogram (v735181) 2.83 2.78 215 
Bananas, 1 kilogram (v735182) 1.19 Lz, ee 
Grapefruits, 1 kilogram (v735183) 2.87 2.46 Zoe 
Oranges, 1 kilogram (v735184) 2.83 2.60 2.31 
Apple juice, canned, 1.36 litres (v735185) 1.75 (GS! Astiz. 
Orange juice, tetra-brick, 1 litre (v735186) 3.64 3.62 3.68 
Carrots, 1 kilogram (v735189) tod 1.18 1.19 
Celery, 1 kilogram (v735190) 1.48 1.68 1.86 
Mushrooms, 1 kilogram (v735191) 7.02 6.68 6.88 
Onions, 1 kilogram (v735192) 1.26 AnaZ 1.10 
Potatoes, 4.54 kilograms (v735193) 4.04 3.64 3.75 
French fried potatoes, frozen, 1 kilogram (v735194) 1.99 2.01 2.01 
Baked beans, canned, 398 millilitres (v735195) 0.89 0.90 0.90 
Tomatoes, canned, 796 millilitres (v735196) 1.29 127, 1.28 
Tomato juice, canned, 1.36 litres (v735197) 1.54 1.54 157, 
Ketchup, 1 litre (v735199) 2.63 2.63 2.67 
Sugar, white, 2 kilograms (v735200) 2.31, 2.34 2.39 
Coffee, roasted, 300 grams (v735201) SHAS: 3.66 3.63 
Coffee, instant, 200 grams (v735202) 4.74 4.81 4.97 
Tea (72 bags) (v735203) 35 3uf5 3:75 
Cooking or salad oil, 1 litre (v735204) 3.48 3.48 3.48 
Soup, canned, 284 millilitres (v735205) 0.88 0.90 0.89 
Baby food, 128 millilitres (v735206) 0.60 0.60 0.60 
Peanut butter, 500 grams (v735207) 205 2.52 2.53 
Fruit flavoured crystals, 2.25 litres (v735208) 1.24 1.24 1.25 
Soft drinks, cola type, 2 litres (v735210) 1.38 1:29 1.41 
Soft drinks, lemon-lime type, 2 litres (v735211) 1.42 1.45 1.42 
Paper towels (2 rolls) (v735213) 2.30 2.30 2.32 
Facial tissue (200 tissues) (v735214) 1.96 1.98 1.99 
Bathroom tissue (4 rolls) (v735215) 2.14 2.16 Pe fh | 
Shampoo, 300 millilitres (v735216) 3.04 3.14 3:15 
Deodorant, 60 grams (v735217) SHENG 3.38 3.38 
Toothpaste, 100 millilitres (v735218) 1.29 1.34 1.30 
Cigarettes (200) (v735219) 77.78 itive 77.67 
Regular, unleaded gasoline at self-service stations, cents per litre (v41838376) 98.0 102.4 104.0 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 15 
Inter-city indexes of retail price differentials, as of October 2006, for selected groups of consumer goods and services, 
not seasonally adjusted 


Canada ' St. John’s, Charlottetown- Halifax, Saint John, Montréal, 
CPI weight N.L. Summerside, N.S. N.B. Que. 
Peay 
eee ee eee 
percent combined city average=100 
All-items 100.0 93.0 94.0 99.0 92.0 93.0 
Food 16.9 101.0 98.0 100.0 96.0 98.0 
Food purchased from stores : 106.0 101.0 101.0 100.0 100.0 
Meat, poultry and fish : 104.0 99.0 101.0 99.0 101.0 
Dairy products and eggs A 110.0 100.0 104.0 101.0 98.0 
Bakery and other cereal products : 98.0 99.0 99.0 97.0 101.0 
Fruit and vegetables : 115.0 107.0 105.0 108.0 101.0 
Other food purchased from stores 2 102.0 98.0 98.0 96.0 98.0 
Food purchased from restaurants : 91.0 92.0 96.0 86.0 95.0 
Shelter 26.8 77.0 83.0 92.0 77.0 85.0 
Rented accommodation 67.0 76.0 85.0 68.0 80.0 
Owned accommodation : 73.0 80.0 88.0 76.0 86.0 
Water, fuel and electricity ; 115.0 111.0 123.0 96.0 94.0 
Household operations and furnishings 10.6 102.0 103.0 106.0 101.0 96.0 
Household operations ‘ 102.0 103.0 109.0 101.0 93.0 
Household furnishings ; 101.0 103.0 101.0 101.0 101.0 
Clothing and footwear 5.4 102.0 96.0 103.0 101.0 101.0 
Transportation 19.8 101.0 94.0 96.0 96.0 99.0 
Private transportation ; 101.0 92.0 96.0 94.0 99.0 
Purchase of automotive vehicles , 100.0 103.0 101.0 99.0 100.0 
Gasoline ; 113.0 104.0 106.0 101.0 101.0 
Other private transportation ; 95.0 66.0 81.0 83.0 95.0 
Public transportation ; 103.0 110.0 100.0 109.0 103.0 
Health and personal care 4.5 92.0 92.0 94.0 93.0 100.0 
Health care : 95.0 96.0 99.0 99.0 99.0 
Personal care supplies and equipment : 88.0 94.0 90.0 87.0 101.0 
Personal care services : 90.0 82.0 89.0 87.0 101.0 
Recreation, education and reading 12.0 93.0 101.0 112.0 105.0 87.0 
Alcoholic beverages and tobacco products 4.1 116.0 109.0 109.0 104.0 94.0 
Alcoholic beverages , 107.0 103.0 104.0 101.0 98.0 
Tobacco products and smokers’ supplies : 123.0 114.0 113.0 107.0 90.0 
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Table 15 — continued 


Inter-city indexes of retail price differentials, as of October 2006, for selected 


not seasonally adjusted 


Canada ' 
CPI weight 


Ottawa, 


Toronto, 


Winnipeg, 


Regina, 


Edmonton, 


groups of consumer goods and services, 


Vancouver, 


Ont. Ont. Man. Sask. Alta. B.C. 
—— a. ae re 


percent combined city average=100 
All-items 100.0 102.0 109.0 92.0 93.0 97.0 104.0 
Food 16.9 98.0 100.0 100.0 97.0 103.0 107.0 
Food purchased from stores 98.0 98.0 103.0 101.0 103.0 107.0 
Meat, poultry and fish 102.0 100.0 97.0 98.0 99.0 103.0 
Dairy products and eggs 104.0 102.0 92.0 92.0 97.0 103.0 
Bakery and other cereal products 92.0 94.0 108.0 104.0 106.0 116.0 
Fruit and vegetables 97.0 96.0 106.0 103.0 105.0 106.0 
Other food purchased from stores 2 97.0 98.0 109.0 106.0 105.0 109.0 
Food purchased from restaurants 97.0 104.0 93.0 88.0 104.0 106.0 
Shelter 26.8 107.0 121.0 83.0 82.0 91.0 103.0 
Rented accommodation 105.0 124.0 79.0 70.0 84.0 104.0 
Owned accommodation 106.0 120.0 83.0 78.0 88.0 105.0 
Water, fuel and electricity 115.0 124.0 89.0 123.0 114.0 90.0 
Household operations and furnishings 10.6 103.0 104.0 97.0 100.0 99.0 103.0 
Household operations 105.0 106.0 96.0 100.0 102.0 105.0 
Household furnishings 101.0 101.0 100.0 100.0 94.0 100.0 
Clothing and footwear 5.4 102.0 100.0 100.0 101.0 96.0 100.0 
Transportation 19.8 96.0 106.0 92.0 94.0 91.0 103.0 
Private transportation : 95.0 105.0 91.0 94.0 91.0 104.0 
Purchase of automotive vehicles 100.0 101.0 99.0 101.0 94.0 102.0 
Gasoline 98.0 96.0 102.0 105.0 91.0 112.0 
Other private transportation 84.0 117.0 73.0 76.0 88.0 103.0 
Public transportation 110.0 110.0 99.0 95.0 89.0 91.0 
Health and personal care 4.5 101.0 101.0 97.0 90.0 103.0 103.0 
Health care 105.0 103.0 96.0 94.0 102.0 98.0 
Personal care supplies and equipment 96.0 100.0 100.0 102.0 98.0 107.0 
Personal care services 101.0 99.0 98.0 69.0 109.0 107.0 
Recreation, education and reading 12.0 104.0 107.0 93.0 100.0 106.0 109.0 
Alcoholic beverages and tobacco 
products 4.1 96.0 101.0 105.0 108.0 103.0 113.0 
Alcoholic beverages 98.0 100.0 89.0 95.0 102.0 107.0 
Tobacco products and smokers’ supplies 93.0 101.0 120.0 120.0 104.0 118.0 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section and Table B for complete list of vector numbers. 
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Data quality, concepts and methodology 


Definition 


The Consumer Price Index (CPI) is an indicator of the changes in consumer prices experienced by the target 
population. The CPI measures price change by comparing, through time, the cost of a fixed basket of commodities. 
This basket is based on the expenditures of the target population in a certain reference period, currently 2005. 
Since the basket contains commodities of unchanging or equivalent quantity and quality, the index reflects only 
pure price movements. 


Separate CPls are published for Canada, the ten provinces, Whitehorse, Yellowknife and Iqaluit. Some CPI 
information is also available for an additional sixteen urban centres. Since the CPI is a measure of price change 
from one time period to another, it cannot be used to indicate differences in price levels between provinces or 
urban centres. 


Population coverage 


The population targeted by the Consumer Price Index consists of families and individuals living in urban and rural 
private households. For practical reasons, residents of the Territories outside Whitehorse, Yellowknife and Iqaluit 
are not represented by the index. Prior to February 1995, the target population consisted of private households in 
Canadian urban centres with a population of 30,000 or more. 


Time reference 


The CPI compares, in percentage terms, prices in any given time period to prices in the official base period which, 
at present, is 2002=100. The official time base was changed from 1992=100 to 2002=100 starting with the CPI for 
May 2007. The change is strictly an arithmetic conversion which alters the index levels but leaves the percentage 
changes between any two periods intact, except for differences in rounding. 


Percent versus index point changes 


The movements of the indexes from one month to another are expressed as percent changes rather than changes 
in index points. Index point changes are affected by the level of the index which, in turn, depends on the time base 
of the particular index. The percentage change between any two time periods can be readily calculated by dividing 
the index point difference between the two time periods by the index for the earlier period and multiplying the result 
by one hundred. 


Price coverage 


The prices used in the CPI calculation are final prices, inclusive of excise and other indirect taxes paid by consumers. 
In particular, they include the Goods and Services Tax (GST), as well as provincial retail sales taxes wherever 
applicable. In regions where the GST and provincial retail sales taxes have been combined, the Harmonized Sales 
Tax (HST) is included. It follows that the CPI can change as a result of modifications to any of these taxes. 


The selection of commodities and the outlets from which prices are collected is judgmental, other than for rents 
and traveler accommodation. The number of prices required for a given commodity depends on the importance 
and the nature of the commodity. The samples are designed to represent volume selling commodities and outlets. 
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The principal objective of the sample design is to ensure an informative, reliable and impartial picture of consumer 
inflation at the national and provincial levels. 


Price collection for a given month’s index is carried out during the first three weeks of the month. Although prices 
for most CPI commodities are collected monthly, prices for commodities having less frequent price changes (e.g. 
property taxes and electricity rates) are collected at intervals longer than one month. Special pricings are carried 
out where there is evidence that significant price changes have occurred between scheduled pricing periods. 


Weights and linking 


The CPI maintains fixed quantitative proportions (weights) between commodities during the life of a given basket. 
The baskets are updated periodically to take into account changes in consumer expenditure patterns. In May 2007, 
the basket reflecting the 2005 expenditure patterns replaced the 2001 basket. The continuity of the CPI series is 
maintained by “linking” the corresponding indexes obtained from consecutive baskets. 


The CPI is calculated as a weighted average of specified commodity price indexes. The weights are derived from 
Survey of Household Spending data. Text table 1 compares the expenditure shares of the two most recent CPI 
baskets, i.e. the 2005 basket as it was reflected in the CPI in May 2007 and the 2001 basket. Because both sets of 
weights are expressed in April 2007 or “link month” prices, the differences reflect the shifts in the relative quantities 
purchased between the two baskets. 


When reconstructing or re-aggregating published CPI series, the changes in weights and the linking procedures must 
be taken into account. For a description of the methodology required to reconstruct or re-aggregate CPI series, see 
The Consumer Price Index Reference Paper catalogue no. 62-553-X (Occasional) or contact Prices Division. 


Text table 1 
Comparison of the 2005 and 2001 distribution’ of expenditures used in the Consumer Price Index, by major 
component, for Canada 


a —«— OI 
2001 Expenditures 


2005 Expenditures 


Expressed Expressed in Expressed in 
in 2005 prices April 2007 prices April 2007 prices 
_—<$—<— EST ee ICS AT UU prices 


percent 


LL 


Major Components 
All-Items 100.0 100.0 100.0 


Food 16.9 17.0 WA 
Shelter Zork 26.6 275 
Household operations, furnishings and equipment 11.4 tile 10.2 
Clothing and footwear 5.6 5.4 5.1 
Transportation 19.6 19.9 20.2 
Health and personal care 4.8 47 4.4 
Recreation, education and reading 13.0 y as Tt 
Alcoholic beverages and tobacco products Sai 34 4.2 


1. Figures may not add to 100% due to rounding. 


——— 


| Starting with the October 2006 Consumer Price Index (CPI), Statistics Canada produces and disseminates the Core CPI as 
_ defined by the Bank of Canada. 


The measure of Core CPI excludes from the all-items CPI the effect of changes in indirect taxes and eight of the most 
| volatile components identified by the Bank of Canada: fruit, fruit preparations and nuts; vegetables and vegetable 
| preparations; mortgage interest cost; natural gas; fuel oil and other fuels; gasoline; inter-city transportation; and tobacco 

products and smokers’ supplies. For additional information on Core CPI, please consult the Bank of Canada Web site. 

http://www. bankofcanada.ca/en/inflation/index.htm. 


| Statistics Canada also calculates, on behalf of the Bank of Canada, a seasonally adjusted Core CPI. This series is available 
through CANSIM, Statistics Canada’s official database, or by contacting us through the means mentioned on the inside cover 
_ of this publication. 
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Whitehorse, Yellowknife and Iqaluit indexes 


The relatively small size of the housing market in these three cities makes it difficult to construct reliable price indexes 
for new houses. To compensate, the price movements of rental accommodation are used to approximate the price 
movements of new houses. The rent information itself is collected using different pricing frequencies and collection 
methods than in the rest of the country. Because of these problems, the indexes for Rented Accommodation and 
Owned Accommodation are not published for these three cities. Further, the all-items indexes published for these 
three cities are not strictly comparable with the same indexes for the provinces or the other sixteen cities. 


Calculation of urban centre indexes 


With the introduction of the 1992 basket, emphasis was shifted from urban centre data to provincial data. Urban 
Centre all-items series were continued since many users had come to rely on this service, but the method of 
calculation was changed. Shelter indexes are calculated for each urban centre. This recognizes the importance of 
Shelter in the basket, the significant and persistent differences in price movements between urban centres, and the 
availability of local data. For the other seven major components, the movement of the provincial counterpart (or, in 
the cases of Montreal, Toronto, and Vancouver, a sub-provincial counterpart) is used. The major components are 
aggregated using the urban centre’s expenditure pattern to arrive at each urban centre’s all-items index. 


Seasonal adjustment 


A seasonally adjusted series is one from which seasonal movements have been eliminated. Seasonal movements 
are defined as those which are caused by regular annual events such as variations in climate and regular 
institutional events such as vacations and statutory holidays. Seasonally adjusted series are calculated using 
Statistics Canada’s X-11 ARIMA program. Time series with no detectable seasonal movements remain unchanged 
from the official series. The official unadjusted series for all-items index, core consumer price index, each of the 
eight major component indexes and three special aggregates (all-items excluding food, all-items excluding food 
and energy and all-items excluding 8 of the most volatile components (Bank of Canada definition)) are seasonally 
adjusted independently. 


Each month, the previous month's seasonally adjusted index is subject to revision. On an annual basis, the 
seasonally adjusted values for the last three years are revised with the January data release. Since these revisions 
can lead to changes in both the levels and movements of the indexes, users employing the CPI for indexation 
purposes are advised to use the unadjusted indexes. 
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Explanatory notes for tables 


Table 1 The Consumer Price Index, major components and special aggregates, Canada, 
not seasonally adjusted 


and 


Table 2 The Consumer Price Index, major components and special aggregates, Canada, 
seasonally adjusted 


le 
we 


2005 Consumer Price Index (CPI) basket weights at April 2007 prices, Canada. 
Figures may not add to 100% due to rounding. 


The measure of core consumer price index (CPI) excludes from the all-items CPI the effect of changes in indirect 
taxes and eight of the most volatile components identified by the Bank of Canada: fruit, fruit preparations and 
nuts; vegetables and vegetable preparations; mortgage interest cost; natural gas; fuel oil and other fuels; 
gasoline; inter-city transportation; and tobacco products and smokers’ supplies. For additional information on 
core CPI, please consult the Bank of Canada Web site: http://www.bankofcanada.ca/en/inflation/index.htm. 


Table 3 The Consumer Price Index, provinces, Whitehorse, Yellowknife and Iqaluit, not 
seasonally adjusted 


4. 


Data for Iqaluit are on a December 2002=100 base (200212=100) and the Standard Geographical Classification 
(SGC) 2001. Previous to April 1, 1999, the town of Iqaluit formed part of the Northwest Territories. Subsequent 
to April 1, 1999, the town of Iqaluit formed part of the newly-created territory of Nunavut. 


Table 4 The Consumer Price Index, major components and selected sub-groups, Canada, 
not seasonally adjusted 


Table 4-1 


1. 


Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


Table 4-2 


1. 


In July 2004, the 2001 basket weights introduced with the January 2003 data were adjusted: the weights for 
mortgage interest cost were re-evaluated. 


Due to changes in the Ontario electricity market that became effective May 1, 2002, it was necessary to 
adjust the treatment of electricity prices in the consumer price index (CPI) for that province. A question and 
answer fact sheet that explains those changes is now available. To obtain the fact sheet on the treatment of 
electricity prices in Ontario, please contact Client Services Unit, Prices Division, telephone: (613) 951-9606, 
toll-free: 1-866-230-2248, fax: (613) 951-1539, e-mail: prices-prix@statcan.ca. 
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Table 4-7 


1. From April 2006, Statistics Canada changed its implementation of the price index formula used for traveller 
accommodation. As a result, data from April 2006 are not strictly comparable to earlier time periods. 


Table 5 The Consumer Price Index for Canada, all-items, not seasonally adjusted, 
historical data 


1. The annual average index is calculated as the average of the published 12 individual monthly indexes, rounded 
to one decimal place. Percentage changes between the annual average indexes are calculated based on 
these published rounded numbers. Between May 2007 and September 2007, the annual average percentage 
changes in Table 5 were calculated based on annual average indexes that were not rounded. As a result, some 
percentage changes were different by +/- 0.1 from the official percentage change. This problem only affected 
the annual average column of Table 5. 


Table 6 Core consumer price index (CPI) (Bank of Canada definition), not seasonally 
adjusted, historical data 


1. The measure of core consumer price index (CPI) excludes from the all-items CPI the effect of changes in indirect 
taxes and eight of the most volatile components identified by the Bank of Canada: fruit, fruit preparations and 
nuts; vegetables and vegetable preparations; mortgage interest cost: natural gas; fuel oil and other fuels; 
gasoline; inter-city transportation; and tobacco products and smokers’ supplies. For additional information on 
core CPI, please consult the Bank of Canada Web site: http://www.bankofcanada.ca/en/inflation/index.htm. 


2. The annual average index is calculated as the average of the published 12 individual monthly indexes, rounded 
to one decimal place. Percentage changes between the annual average indexes are calculated based on these 
published rounded numbers. 


Table 7 The Consumer Price Index for Canada, major components and special 
aggregates, not seasonally adjusted, historical data 


1. Goods are physical or tangible commodities usually classified according to their life span into non-durable 
goods, semi-durable goods and durable goods. Non-durable goods are those goods that can be used up 
entirely in less than a year, assuming normal usage. For example, fresh food products, disposable cameras 
and gasoline are non-durable goods. Semi-durable goods are those goods that may last less than 12 months or 
greater than 12 months depending on the purpose to which they are put. For example, clothing, footwear and 
household textiles are semi-durable goods. Durable goods are those goods which may be used repeatedly or 
continuously over more than a year, assuming normal usage. For example, cars, audio and video equipment 
and furniture are durable goods. 


2. A service in the consumer price index (CPI) is characterized by valuable work performed by an individual 
or organization on behalf of a consumer, for example, car tune-ups, haircuts and city public transportation. 
Transactions classified as a service may include the cost of goods by their nature. Examples include food in 
restaurant food services and materials in clothing repair services. 


3. The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles". 


4. The annual index level is the average of the 12 individual monthly indexes. The percentage change for a given 
calendar year is calculated using the annual average indexes. 
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Table 9 The Consumer Price Index, major components, selected sub-groups and special 
aggregates, provinces, Whitehorse and Yellowknife, not seasonally adjusted 


Tables 9-1, 9-2, 9-3, 9-4, 9-5, 9-7, 9-8, 9-9, 9-10 and 9-11 


1. The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles". 


2. Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


Table 9-6 


1. The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles". 


2. Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


3. Due to changes in the Ontario electricity market that became effective May 1, 2002, it was necessary to 
adjust the treatment of electricity prices in the consumer price index (CPI) for that province. A question and 
answer fact sheet that explains those changes is now available. To obtain the fact sheet on the treatment of 
electricity prices in Ontario, please contact Client Services Unit, Prices Division, telephone: (613) 951-9606, 
toll-free: 1-866-230-2248, fax: (613) 951-1539, e-mail: prices-prix@statcan.ca. 


Table 9-12 


1. The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles". 


2. Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


3. _ Part of the increase first recorded in the shelter index for Yellowknife for December 2004 inadvertently reflected 
rent increases that actually occurred earlier. As a result, the change in the shelter index was overstated in 
December 2004, and was understated in the previous two years. The shelter index series for Yellowknife has 
been corrected from December 2002. In addition, the Yellowknife all-items consumer price index (CPI) and 
some Yellowknife special aggregate index series have also changed. Data for Canada and all other provinces 
and territories were not affected. 


Table 10 The all-items Consumer Price Index, provinces, Whitehorse, Yellowknife and 
Iqaluit, not seasonally adjusted, historical data 


1. Data for Iqaluit are on a December 2002=100 base (200212=100) and the Standard Geographical Classification 
(SGC) 2001. Previous to April 1, 1999, the town of Iqaluit formed part of the Northwest Territories. Subsequent 
to April 1, 1999, the town of Iqaluit formed part of the newly-created territory of Nunavut. 
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a 


The annual index level is the average of the 12 individual monthly indexes. The percentage change for a given 
calendar year is calculated using the annual average indexes. 


Table 11 The Consumer Price Index and selected sub-groups, by urban centre, not 
seasonally adjusted 


We 


With the introduction of the 1992 basket in January 1995, emphasis was shifted from urban centre data to 
provincial data. Urban centre all-items series were continued since many users had come to rely on this 
service, but the method of calculation was changed. Shelter indexes are calculated for each urban centre. 
This recognizes the importance of shelter in the basket, the significant and persistent differences in price 
movements between urban centres, and the availability of local data. For the other seven major components, 
the movement of the provincial counterpart is used except in the cases of Montréal, Toronto, and Vancouver, 
where a sub-provincial counterpart is used. The major components are aggregated using the urban centre’s 
expenditure pattern to arrive at each urban centre’s all-items index. 


Users of the urban centre indexes should note that, effective July 2007, Statistics Canada has corrected 
the weights of some urban centres that were in error in the Consumer Price Index 2005 basket update. 
The weights of St. John’s, Charlottetown, Halifax, Saint John, Québec City, Montréal, Ottawa, Thunder 
Bay, Winnipeg, Regina, Saskatoon, Edmonton, Calgary and Victoria were adjusted, while those of Toronto, 
Vancouver, Whitehorse, Yellowknife and Iqaluit were not. With this correction, the July 2007 level of each 
urban centre index has been restored to reflect the correct movement for May 2007 and June 2007. The 
published urban centre indexes for May and June 2007 will remain unchanged. The calculation of urban 
centre indexes is separate from the calculation of the provincial and national indexes. Therefore, the 
correction made to the urban centre weights has no effect at all on the provincial or national indexes. 
Published weight documentation was also not affected. 


Table 12 The all-items Consumer Price Index by urban centre, not seasonally adjusted, 
historical data 
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With the introduction of the 1992 basket in January 1995, emphasis was shifted from urban centre data to 
provincial data. Urban centre all-items series were continued since many users had come to rely on this 
service, but the method of calculation was changed. Shelter indexes are calculated for each urban centre. 
This recognizes the importance of shelter in the basket, the significant and persistent differences in price 
movements between urban centres, and the availability of local data. For the other seven major components, 
the movement of the provincial counterpart is used except in the cases of Montréal, Toronto, and Vancouver, 
where a sub-provincial counterpart is used. The major components are aggregated using the urban centre's 
expenditure pattern to arrive at each urban centre’s all-items index. 


Users of the urban centre indexes should note that, effective July 2007, Statistics Canada has corrected 
the weights of some urban centres that were in error in the Consumer Price Index 2005 basket update. 
The weights of St. John’s, Charlottetown, Halifax, Saint John, Québec City, Montréal, Ottawa, Thunder 
Bay, Winnipeg, Regina, Saskatoon, Edmonton, Calgary and Victoria were adjusted, while those of Toronto, 
Vancouver, Whitehorse, Yellowknife and Iqaluit were not. With this correction, the July 2007 level of each 
urban centre index has been restored to reflect the correct movement for May 2007 and June 2007. The 
published urban centre indexes for May and June 2007 will remain unchanged. The calculation of urban 
centre indexes is separate from the calculation of the provincial and national indexes. Therefore, the 
correction made to the urban centre weights has no effect at all on the provincial or national indexes. 
Published weight documentation was also not affected. 


The annual index level is the average of the 12 individual monthly indexes. The percentage change for a given 
calendar year is calculated using the annual average indexes. 
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Table 14 Average retail prices, monthly, Canada 
1. Prices are expressed in dollars, except for the price of gasoline which is expressed in cents per litre. 
Average retail prices for food, household supplies, personal care items, cigarettes and gasoline 


Table 14 shows, for the current month and the two previous months, average prices for selected food, household 
supplies, personal care items, cigarettes and for gasoline. 


Prices for these items are collected as part of the regular monthly CPI survey. Prices for the selected food, household 
supply and personal care items are observed in food supermarkets, while prices for cigarettes are collected in 
supermarkets, department stores, drug stores and tobacco shops. Average prices for each commodity are calculated 
as a weighted average of the average prices in the observed urban centres using the population of these urban 
centres as weights. 


The commodities which are priced can vary in quality between outlets or between urban centres. This is the reason 
why average prices are not published for each of those urban centres. Brands and outlets can also vary from month 
to month. Therefore, average prices may not necessarily be fully comparable from one month to another and should 
not be used as an appropriate measure of pure price change through time. A matched commodity and outlet sample 
is used for the CPI to determine the pure price movement of commodities through time. 


Table 15 Inter-city indexes of retail price differentials, as of October 2006, for selected 
groups of consumer goods and services, not seasonally adjusted 


Table 15 shows consumer price differentials prevailing amongst 11 Canadian cities situated in all 10 provinces for a 
selection of goods and services at the specified point in time. 


Price data for the current inter-city retail price comparison table was drawn to a large extent from the price information 
collected for the production of the Consumer Price Index (CP!) for October 2006 (3). Statistics Canada collects prices 
as part of the regular monthly CPI survey for the purpose of measuring price change through time. The number of 
prices collected is sufficient for this purpose at current levels of publication. The CPI sample was not selected for 
the purpose of calculating average price levels and comparing them across regions. No attempt is made to ensure 
that the products selected for the purpose of calculating the CPI are comparable across regions. As a result, the 
number of price quotes that can be matched across cities can be small for some commodities. 


Reliable inter-city price comparisons require that the sampled commodities be identical, or near identical, in 
different locations. This ensures that variations in index levels between cities are due to price differences and not 
to differences in product attributes. 


In order to optimize comparability and to produce this table, price comparisons were initially made by pairing cities 
that are geographically close. This resulted in the following pairings: 


St. John’s Halifax 
Charlottetown-Summerside Halifax 
Saint John Halifax 
Ottawa Halifax 
Toronto Montreal 
Ottawa Toronto 
Toronto Winnipeg 
Regina Winnipeg 
Edmonton Winnipeg 
Edmonton Vancouver 


Within each city pair, price quotations were matched at the item level on the basis of detailed descriptions. Whenever 
possible, the items were matched by brand, quantity and with some regard for the comparability of retail outlets. 


Statistics Canada — Catalogue no. 62-001-X 65 


The Consumer Price Index — December 2007 


sss 


The resulting price level comparisons were then extended to include comparisons between all of the cities, using a 
chaining procedure. 


The weights used for aggregating the various components of the city indexes to obtain the all-items index are based 
on the expenditure proportions of the consumers living in the 11 cities overall. The weights are currently based 
on 2001 consumer expenditure data and price updated to October 2006. The base, for which the index is equal 
to 100, is also the combined city average. Therefore, an index value of 102 means that the prices in that city are 2% 
higher than the combined city average. 


it should be noted, especially in periods when prices are highly volatile, that the timing of price comparison and the 
relative rate of price change occurring in each location can significantly affect city-to-city retail price relationships. 
Since the retail prices used in this study are final prices faced by consumers, sales taxes and levies in effect in the 
various cities at the time of the price comparison can be of importance in explaining inter-city price differentials for 
items or groups of items that are subject to such taxes. 


Shelter, as an expenditure category, was absent from the inter-city index program prior to 1999 because of 
methodological and conceptual issues associated with its measurement. For many products, adjusting for quality 
differences to ensure comparability across areas is relatively straightforward and can be done using traditional 
quality adjustment techniques. In the case of shelter however, its very diverse nature means that comparable 
matches across cities are difficult to make. Hedonic regression methods were used to adjust for quality differences 
among cities and produce more reliable inter-city comparisons of rental prices. 


A rental equivalence approach is used to construct the inter-city price indexes for shelter services consumed by 
homeowners. Such an approach uses market rents as an approximation of the cost of shelter services faced by 
homeowners. This approach may not be suitable for the needs of all users. For instance, since the rental equivalence 
approach does not represent an out-of-pocket expenditure, the indexes should not be used for measuring differences 
in the purchasing power of homeowners across cities. Furthermore, rents used in the index are those faced by 
existing renters and since the industry is regulated, they may not be indicative of rental prices faced by new renters. 


Footnotes for table 15 


1. The weights shown are rounded 2001 basket weights at June 2004 prices for Canada. They are provided for 
illustration only; the weights actually used are combined city weights with adjustments for price changes up 
until October 2006. 


2. Includes the following subgroups: sugar and syrup, confectionery items, margarine, other edible fat and oil 
items, coffee, tea, condiments, spices and vinegar, soup, infant and junior foods, pre-cooked frozen food 
preparations, non-alcoholic beverages and all other food preparations. 


3. | While most prices are for the specified month, the rents used are for the 12 months ending in October. 
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Concordance tables 


Table A 
Vector numbers for the average retail prices for gasoline and fuel oil, by urban centre 


St Charlottetown Halifax, Saint Québec, Montréal, Ottawa-Gatineau, Toronto, Thunder Winnipeg, 
John’s, and N.S. John, Que. Que. Ontario part, Ont. Bay, Man 
NLL. Summerside, N.B. Ont./Que. Ont 
PAS 
Regular unleaded gasoline at full 
service filling stations (v735046) (v735056) (v735057) (v735058) (v735059) (v735060) (v735061) (v735062) (v735063) (v735047) 
Regular unleaded gasoline at self 
service filling stations (v735082) (v735092) (v735093) (v735094) (v735095) (v735096) (v735097) (v735098) (v735099) (v735083) 
Premium unleaded gasoline at full 
service filling stations (v735064) (v735074) (v735075) (v735076) (v735077) (v735078) (v735079) (v735080) (v735081) (v735065) 
Premium unleaded gasoline at self 
service filling stations (v735100) (v735110) (v735111) (v735112) (v735113) (v735114) (v735115) (v735116) (v735117) (v735101) 
Household heating fuel (v735149) (v735157) (v735158) (v735159) (v735160) (v735161) (v735162) (v735163) (v735164) (v735150) 
Regina, Saskatoon, Edmonton, Calgary, Vancouver, Victoria, Whitehorse, Yellowknife, 
Sask. Sask. Alta. Alta. B.C. B.C. Yai; N.W.T. 
Regular unleaded gasoline at full service filling 
stations (v735048) (v735049) (v735050) (v735051) (v735052) (v735053) (v735054) (v735055) 
Regular unleaded gasoline at self service 
filling stations (v735084) (v735085) (v735086) (v735087) (v735088) (v735089) (v735090) (v735091) 
Premium unleaded gasoline at full service 
filling stations (v735066) (v735067) (v735068) (v735069) (v735070) (v735071) (v735072) (v735073) 
Premium unleaded gasoline at self service 
filling stations (v735102) (v735103) (v735104) (v735105) (v735106) (v735107) (v735108) (v735109) 
Household heating fuel (v735151) (v735152) F : (v735153) (v735154) (v735155) (v735156) 
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Table B 
Vector numbers of the inter-city indexes of retail price differentials, as of October 2006, for selected groups of 
consumer goods and services, not seasonally adjusted 


—_—e-—e— $$$ nee 


St. Charlottetown- Halifax, Saint Montreal, 
John's, Summerside, N.S. John, Que. 
NLL. Rew N.B. 

—_— eee 
All-items (v15939841) (v15939869) (v15939897) (v15939925) (v15939953) 
Food (v15939842) (v15939870) (v15939898) (v15939926) (v15939954) 
Food purchased from stores (v15939843) (v15939871) (v15939899) (v15939927) (v15939955) 
Meat, poultry and fish (v15939844) (v15939872) (v15939900) (v15939928) (v15939956) 
Dairy products and eggs (v15939845) (v15939873) (v15939901) (v15939929) (v15939957) 
Bakery and other cereal products (v15939846) (v15939874) (v15939902) (v15939930) (v15939958) 
Fruit and vegetables (v15939847) (v15939875) (v15939903) (v15939931) (v15939959) 
Other food purchased from stores (v15939848) (v15939876) (v15939904) (v15939932) (v15939960) 
Food purchased from restaurants (v15939849) (v15939877) (v15939905) (v15939933) (v15939961) 
Shelter (v15939850) (v15939878) (v15939906) (v15939934) (v15939962) 
Rented accommodation (v21580949) (v21580952) (v21580955) (v21580958) (v21580961) 
Owned accommodation (v21580950) (v21580953) (v21580956) (v21580959) (v21580962) 
Water, fuel and electricity (v21580951) (v21580954) (v21580957) (v21580960) (v21580963) 
Household operations and furnishings (v15939851) (v15939879) (v15939907) (v15939935) (v15939963) 
Household operations (v15939852) (v15939880) (v15939908) (v15939936) (v15939964) 
Household furnishings (v15939853) (v15939881) (v15939909) (v15939937) (v15939965) 
Clothing and footwear (v15939854) (v15939882) (v15939910) (v15939938) (v15939966) 
Transportation (v15939855) (v15939883) (v15939911) (v15939939) (v15939967) 
Private transportation (v15939856) (v15939884) (v15939912) (v15939940) (v15939968) 
Purchase of automotive vehicles (v15939857) (v15939885) (v15939913) (v15939941) (v15939969) 
Gasoline (v15939858) (v15939886) (v15939914) (v15939942) (v15939970) 
Other private transportation (v15939859) (v15939887) (v15939915) (v15939943) (v15939971) 
Public transportation (v15939860) (v15939888) (v15939916) (v15939944) (v15939972) 
Health and personal care (v15939861) (v15939889) (v15939917) (v15939945) (v15939973) 
Health care (v15939862) (v15939890) (v15939918) (v15939946) (v15939974) 
Personal care supplies and equipment (v15939863) (v15939891) (v15939919) (v15939947) (v15939975) 
Personal care services (v15939864) (v15939892) (v15939920) (v15939948) (v15939976) 
Recreation, education and reading (v15939865) (v15939893) (v15939921) (v15939949) (v15939977) 
Alcoholic beverages and tobacco products (v15939866) (v15939894) (v15939922) (v15939950) (v15939978) 
Alcoholic beverages (v15939867) (v15939895) (v15939923) (v15939951) (v15939979) 
Tobacco products and smokers’ supplies (v15939868) (v15939896) (v15939924) (v15939952) (v15939980) 
Ottawa, Toronto, Winnipeg, Regina, Edmonton, Vancouver, 
Ont. Ont. Man. Sask. Alta. B.C. 

—_—_——eeee—e—e—e—e———————— eee OO 
All-items (v15939981) (v15940009) (v15940037) (v15940065) (v15940093) (v15940121) 
Food (v15939982) (v15940010) (v15940038) (v15940066) (v15940094) (v15940122) 
Food purchased from stores (v15939983) (v15940011) (v15940039) (v15940067) (v15940095) (v15940123) 
Meat, poultry and fish (v15939984) (v15940012) (v15940040) (v15940068) (v15940096) (v15940124) 
Dairy products and eggs (v15939985) (v15940013) (v15940041) (v15940069) (v15940097) (v15940125) 
Bakery and other cereal products (v15939986) (v15940014) (v15940042) (v15940070) (v15940098) (v15940126) 
Fruit and vegetables (v15939987) (v15940015) (v15940043) (v15940071) (v15940099) (v15940127) 
Other food purchased from stores (v15939988) (v15940016) (v15940044) (v15940072) (v15940100) (v15940128) 
Food purchased from restaurants (v15939989) (v15940017) (v15940045) (v15940073) (v15940101) (v15940129) 
Shelter (v15939990) (v15940018) (v15940046) (v15940074) (v15940102) (v15940130) 
Rented accommodation (v21580964) (v21580967) (v21580970) (v21580973) (v21580976) (v21580979) 
Owned accommodation (v21580965) (v21580968) (v2158097 1) (v21580974) (v21580977) (v21580980) 
Water, fuel and electricity (v21580966) (v21580969) (v21580972) (v21580975) (v21580978) (v21580981) 
Household operations and furnishings (v15939991) (v15940019) (v15940047) (v15940075) (v15940103) (v15940131) 
Household operations (v15939992) (v15940020) (v15940048) (v15940076) (v15940104) (v15940132) 
Household furnishings (v15939993) (v15940021) (v15940049) (v15940077) (v15940105) (v15940133) 
Clothing and footwear (v15939994) (v15940022) (v15940050) (v15940078) (v15940106) (v15940134) 
Transportation (v15939995) (v15940023) (v15940051) (v15940079) (v15940107) (v15940135) 
Private transportation (v15939996) (v15940024) (v15940052) (v15940080) (v15940108) (v15940136) 
Purchase of automotive vehicles (v15939997) (v15940025) (v15940053) (v15940081) (v15940109) (v15940137) 
Gasoline (v15939998) (v15940026) (v15940054) (v15940082) (v15940110) (v15940138) 
Other private transportation (v15939999) (v15940027) (v15940055) (v15940083) (v15940111) (v15940139) 
Public transportation (v15940000) (v15940028) (v15940056) (v15940084) (v15940112) (v15940140) 
Health and personal care (v15940001) (v15940029) (v15940057) (v15940085) (v15940113) (v15940141) 
Health care (v15940002) (v15940030) (v15940058) (v15940086) (v15940114) (v15940142) 
Personal care supplies and equipment (v15940003) (v15940031) (v15940059) (v15940087) (v15940115) (v15940143) 
Personal care services (v15940004) (v15940032) (v15940060) (v15940088) (v15940116) (v15940144) 
Recreation, education and reading (v15940005) (v15940033) (v15940061) (v15940089) (v15940117) (v15940145) 
Alcoholic beverages and tobacco products (v15940006) (v15940034) (v15940062) (v15940090) (v15940118) (v15940146) 
Alcoholic beverages (v15940007) (v15940035) (v15940063) (v15940091) (v15940119) (v15940147) 
Tobacco products and smokers’ supplies (v15940008) (v15940036) (v15940064) (v15940092) (v15940120) (v15940148) 
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